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SUGINESS SPONSORED FILMS i, 


AND HOW THEY ARE USED OY 


TELE VIGION STATIONS 








These are the. 
about sponsored film <ceodhililiee i. 





Call on us for your copies of these booklets 


NEW YORK 3 East 54th Street, New York 22, N. Y PLaza 8-2900 
CHICAGO 1 Prudential Plaza, Chicago 1, Ill DElaware 7-3252 
DETROIT 1224 Maccabees Building, Detroit 2, Mich TEmple 2-4211 Ss 


LOS ANGELES 612 S. Flower Street, Los Angeles 17, Cal. MAdison 9-2121 


PITTSBURGH 210 Grant Street, Pittsburgh 19, Pa. GRant 1-9118 
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GOOD HABITS 
in selling 





N THE LIGHT OF INCREASING EMPHASIS on sales- 


manship, we submit that there’s an urgent need 


for a brief training film on Good Habits in Selling. 


Such a film will drive home, among other things, 


the vital importance of not taking too much for 


granted, of being courteous to everyone, of leaning 


over backwards to tell the truth and nothing but the 


truth about one’s products and services, of not mak- 


ing promises one can’t keep, of respecting the opin- 


ions of the other fellow, and above all else, the 


importance of being a good listener. 


Incidentally, the company that sponsors such a 


film will acquire not only an excellent training tool 


but a film which its customers and prospects will be 


eager to show within their own organizations. 


We know from experience that promoting a 


film of this general character makes for good cus- 


tomer-relations .. . and we can give you a number 


of case-histories by way of proof. Ask us to show 


the pictures, and to tell you how they were used. 
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FILMS, INC. 


NEW YORK «+ TEL. CIRCLE 7-6110 
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Winik camera crew films Parade of States 


New, High-Speed DuPont “Superior” 4 
Captures Miss America Pageant for TV 


ATLANTIC CITY, N. J Filming the i full seale of middle tones ee table FOR MORE INFORMATION, contact your near 
1956 Miss America Pageant in the resort below for recommended exposures est Du Pont Sales Office (listed below) or the 
huge convention hall was a tough assign High-speed “Superior” 4 has an expo 


Du Pont Company, Photo Products Depart 
ment for Winik Film Corporation, New ure index of 320, Daylight; 250, Tungs ment, Wilmington 98, Delaware. In Canada 
York City, since only available light wa ten, with a 


combination of medium-fine Du Pont Company of Canada Limited 

used. But cameraman Fred Fordham grain and extreme latitude. It’s available l'oronto 
chose Du Pont'’s new high-speed “Sup in 35-mm and 16-mm sizes and is espe SALES GONEES 
rior’ 4 Motion Picture Film and turned cially designed for theatrical and tele 
out top-quality picture with an illu vision work 
mination of about 40 foot-candles! NEW Du Pont “Superior” 4, Type 928 

Thousands of TV viewer iw the filmed Motion 
portion of the show on the ABC-TV Net 
work ponsored by Philco Corporation 


he pictures were clear and sharp with 


) ge Road 
Picture Film is available now! f y, Te 1628 Oak Lawn Avenu 

; Angeles 3 1051 Santa Monica Bivd 
lake advantage of its speed, latitude, fine a ieee ain lees 
grain and full panchromatic reproduction 


308 East Lancaster Avenue 
in your own motion picture work Bidg Wilmington 98, Delaware 


/LLUMINATION PR cen f: 1.4) £:2.0) f:2.8 | f:4.0 | £:5.6 | f:8.0 
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- ——— BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY 


DU PONT MOTION PICTURE FILM 
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It is our privilege to have important film communica- 


tions projects currently in work for American Telephone 


” 


& Telegraph Company, Don Lee Broadcasting System, 


—_ 
. 


). 1. du Pont de Nemours & Company, General Electric 
Company, Mosler Safe Company, National Carbon Com- 
pany, National Consumer Finance Association, Sahara 
Petroleum Company, Union Carbide & Carbon Corpo- 
ration, United Fruit Company, United States Steel 


Corporation. 


We very much appreciate their concrete expression of 
confidence that our organization continues to produce 


better films for business. 


John Sutherland Productions, Incorporated 


LOS ANGELES 
201 North Occidental Boulevard 
Los Angeles 26, California DUnkirk 86-5121 


NEW YORK 
33 East 48th Street 
New York 17, New York PLaza 51875 


DETROIT 
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FILM OF 
THE MONTH 


Presented by Frigidaire, a division 











of General Motors, “Living Unlim 
ited” is a bright and entertaining 
motion picture exposition of the ap 
plication of GM's brand of industrial 
research to products especially de 
signed for better living in the “aver 
age” American home 


In animation (with live-action se 


quences), this 134% minute “Kitchen 





4 ie 
ee) 
Cavalcade” tells its story in rhyming 
couplets and, after an amusing his 
torical sequence has opened the film 
introduces the concept of the indus 
trial technician, which grew into 
kitcheneering’’,a special application 
of industrial research to home ap 


Emphasis is laid on the fabulou 
Kitchen of Tomorrow, which is pre 
sented in live-action, This is the 
Frigidaire “advance planning” mar 


vel with the push-button magic recip 





selector, deliveries from outside the 


house direct into the refrigerator 
cold top marble kitchen range the 
visible electronic oven, the soni 
dishwasher and other appliances of 
sheer magic 

Living Unlimited” was desigs. 4 pri 
marily for television and theatrical 
distribution to acquaint the public 
with General Motor's new Technical 
Center (where the American home 
of the future is being planned today) 
and with the company’s vast pro 
gram olf research aimed solely at 
bringing about better living for more 


ju ople 


ue 
In telling its story graphically, con 
cisely and entertainingl Living 
Unlimited” becomes still another ex 
ample of the better business film 
the film with the Sutherland touch 








DON’T SELL IN THE DARK 


MOVIEMAT 
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— ANOTHER TSI FIRST— 


The only truly lightweight (23 Ibs.) 16mm projector with no 


rethreading or rewinding after the show. 


Easily carried by salesmen or saleswomen—exclusive automatic 
rewind features make it easy to use. Plug it in and it's ready 
to go. Use it in lighted rooms—dark rooms—factory benches, 
lunch rooms—desk top showings—on sales counters—in the 


home—farm or wherever a top notch sales tool is needed. 


Liberal screen size —adequate for showing up to twenty people. 


if you can operate a radio, you can operate the TSI Moviematic. 


Built by Technical Service, Inc. (TSI)—the world’s oldest and 


largest manufacturers of repeater type projectors. 


Write for descriptive data or demonstration. 


TECHNICAL SERVICE, INC. 


30865 FIVE MILE ROAD + DEPT. C. + LIVONIA, MICH. 





Wee Coast Office: 4357 Melrose Ave. + Hollywood 29, Calif. « Phone Normandie 5-662! 
Canadian Distr: 5. W. Caldwell, lid, « 447 Jarvis St. + Toronto 5, Ont 


Foreign Distr., Schmid Co., Dietikon-Zirich, Switzerland 
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AN EDITORIAL FOREWORD 





HIS SEVENTH ANNUAL review of established, ex- 
"ee business and television film producers 

in the U. S., Canada and overseas brings the buyer 
of motion pictures, slidefilms, tv commercials and other 
audio-visual media facts in depth and detail about the 
facilities, recent productions and clientele of over 250 
companies who are real leaders in this field. 


“By their works” you can know the qualifications 
of all types of companies who make all kinds of films. 
The inspiring persona] contributions which appear . 
throughout the editorial pages of this issue bring ad- 
ditional evidence of their progressive thinking. 


The year past has been another important milestone 4 

in the progress of audio-visual communications. A 
reflection of that progress lies in the broad scope of 
creative and production services, embracing many 
types of media, with which these companies are en- 
trusted by large and small companies, by their govern- 
ments and by trade and professional groups alert to 
the importance of these superb communication tech- 
niques—to the public,—as citizens, as youth groups 
and as workers. 


As one experienced hand in this field has said, “each 
film stands on its own merits” but collectively, the 
more than a thousand recently-produced motion pic- 
tures and slidefilms listed in these pages make up a 
monumental contribution to man’s progress through 
better understanding. These visualized sight and sound 
programs are certainly among the best created any- 
where in the world, for the many special purposes they 
now serve. 

The Editors of BUSINESS SCREEN are proud of the 
task we have completed, with the help of these forth- 
right suppliers. They have laid the facts squarely be 
fore you, the buyer, and the facts speak for them. 


—OHC 


Issue One, Volume Eighteen ©! ising ‘ Mag i = 
hor tte 4 O. H. Coelin, Jr.. Editor and Publisher. In New 

York: Robert Seymour, Jr., 4 fth Avenue, Telephone verside 9 ‘ 

M In Los Angeles: Edmund Kerr 


kirk 2 year 
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color harmony 
| every time 























? - color-correct* 
| prints.... 





You'll also Quality conscious? Byron color-correect® prints are 

have production harmony 
every time you schedule 
these Byron 16mm facilities: 


what you want. Get duplicate prints processed 


with exacting fidelity — color prints in balance that 
script 
art | retain all their natural beauty with full depth and 
titling 
animation clarity. Color-correct® is a Byron exclusive, the result 
editing 


q ‘ ' ei c on ec ’ y ‘ c th c Ff *"y) . . 
sound effects of many years of engineering research and development 
recording , : 
, B by a pioneer laboratory staffed by master craftemen 
location photography 


music library working with the finest equipment at top level 

sound stage 
complete black-and-white efficiency. Choose the leader in the l6mm color field 
laboratory facilities 


precision magnetic striping Time important? Try our 8-hour service. 





by ron Studios and Laboratory 


»” 1226 Wisconsin Avenue, N.W., Washington 7, 0.C. Dl) pont 7-1800 


*Reg. U.S. Patent Office 
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Nathan Zucker, PRESIDENT 





A growing organization re- 
sponsive to the expanding 
need for communication 
through the skillful use of | 
images and sounds... | 





dynamic films, inc. e dynamic studios, inc. « medical dynamics, inc. ¢e dynamic 
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+ Lee R. Bobker, EXECUTIVE VICE PRESIDENT - Lester S. Becker, EXECUTIVE PRODUCER 


ad isliiometasiiia ©. Met haclmiliillit a ||) | Maury J. Glaubman, Director 
Medical & Sctentific Filems..................... Sol S. Feuerman, Director 
PR, Advertising Films & TV Commercials.:......Leslie Solana eE 
Theatrical Features & Short Subjects............ Nathan rate tim Director 
Television Pr ouramming ae ne Lee R. Bobker Oiigueatiia 


_ 


Religious, Educational & Special Event Films. Lester S. Becker ir ector 


* 


Foreign Film Production,,................ .......feving L. Oshman, Director 


Files Distribution... .. noe pa cetins coc. (eT Te lim Or laat) Mm ella tes est, 





film production corp. ¢- distribution dynamics,inc. ¢ alan shilin films, inc 
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We Find Our Satisfaction 
Aiding in the Birth of Ideas 


ORGIVE ME for being personal 

I want to tell you about something which 
happened nearly thirty years ago when I first 
joined a company in this business of producing 
sponsored motion pictures 

My father, elderly even then, questioned me 
in detail about the work we did and the product 
we made, At length he summed it up in thir 
way Son,” he said, “it seems to me that all 
you do is photograph other people’s babie 
My father was an obstetrician 

Between obstetrics and portraiture, perhaps 
many of us have found a clue to our satisfaction 
in this field. Some of the most dedicated men 
| know are in this business of producing spon 
sored motion pictures; and the real practi 
tioners aiding in the birth of ideas and cover 
ing the progeny with quality photography, are 
the successful leaders among us 


Frank K. Speidell 


1957: Another Important Year 
for the Audio-Visual Medium 


A’ We Look AHEAD this new year, an ap 
“h praisal of present and future conditions 
that affect business and industry, especially 
our own, i Important in relation to future 
planning 

Ihe constant advancement made in_ the 
technological phases of our industry, and con 
structive cooperation with clients and agencies 
show important progress in creative work 
production and distribution 

Sound Masters, alert to this situation, is 
constantly developing new techniques and ex 


services to meet the 












panding its vartous 
challenge of the future 

The substantially increasing investment by 
business and industry in our audio-visual 
medium, through television and screen, indi 
cates a growing appreciation of its wider use 
und value for many purposes 

We have every reason to believe that this 
is going to be a big year for business in gen 


well as for ourselves 


Harold / 


eral, as 


W ondsel 


THE VIEW FROM THE BRIDGE 


Viewpoints of Leading Producers of Business and Television Films 


on Their Functions and the Future of Modern Audio-Visual Media 


Our Basic Objective: Helping 
Industry Solve Its Problems 


W! Who WorK in the business of com- 
munications find ourselves in its most 
dynamic era. There is great need for what we 
can do. There is also a need to take stock of 
ourselves, not in terms of our equipment, fa- 
cilities, or new processes, but in terms of how 
much we can contribute to the objectives of 
industry 

Our industry evolved according to the pat- 
terns of need laid out for us by the industries 
we serve. These patterns are constantly chang- 
ing, and our greatest asset is our ability to 
analyze our customer's business and come up 
with the right answers 

We must think in terms of producing solu- 
tions 1.0 the problems of industry—in terms of 
resultful programs. | heard a business executive 
ay recently, “I don’t want to buy a motion 
picture. | want to sell tires.” 

Whether our tools be motion pictures, slide- 
films, printed materials, or staged presentations, 
they must be designed and developed as in- 
tegrated parts of programs that help solve 
business problems 

If we can maintain this viewpoint in our 
approach to the business executives concerned 
with training salesmen, selling products, im- 
proving industrial relations, or shaping public 
thinking, we have a chance to convince them 
that we are vital to the successful progress of 
their businesses 

We believe that the most provocative chal 
lenge in our industry is directed to our creative 
ability to tell and prove to business leaders that 
we can provide the answers to their communi 
cations problems 


C.H. Bradfield, Jr 


Professionally-Made Pictures 
Cost Less in the Long Run 
He “Do-Ilt-YOURSELF motion picture” dis 


ease can be dangerous, and sometimes 
even disastrous in terms of results for many 
organizations in need of the help of a com- 
petent film producer. It is a “disease” that 
is particularly infectious to the company that 
has never used motion pictures in sales, public 
relations or training 

Company size does not necessarily enter 
this “do-it-yourself” situation. We helped two 
clients during the past year who were in this 
situation, one a very large manufacturer and 
one a relatively small one with a new product. 

The small manufacturer, fortunately, de- 
cided at the outset to explore the possibilities 
of retaining a producer rather than having his 


regional alesman (an amateur camera en- 


thusiast) make his picture. In this case his 
advertising agency had advised professional 
help, suggesting it would save money in the 
long run. It did. 

Both manufacturers are convinced today 
that their best motion picture investment is in 
a professionally produced product. They can 
see that motion pictures are no different from 
other facets of their business—there is no 
substitute for the expert professional. In the 
case of films, a sponsor benefits from the 
years of experience of the executive producer; 
the ability of writers steeped in the medium of 
the motion picture and the problems of com- 
municating with words and pictures; an ex- 
perienced, integrated production team of direc- 
tors, cinematographer, lighting technician, 
sound engineers, editors, etc., to translate the 
written script into a sharp, effective screen 
play 

Cost? Hardly more than most “do-it-your- 
self” films and usually, actually less. Results? 
Entirely rewarding. A symbol that represents 
the company on the same high professional 
plane as its products or services, and one re- 
quiring no apologies. 

Russell Mosser 


Canadian Production Opens 
the Door to Foreign Markets 


HE PRIME QUESTION facing the U.S. TV 

film producer today is: how do I realize 
full foreign-market profits? The unwritten 
quota system that governs TV films shown in 
England, Australia and—to some extent 
Canada, paves the way for sales of products 
made within the British Commonwealth. Thus 
it seems logical for the American producer to 
bring his film shooting to the closest member 
of the Commonwealth—Canada 

The questions arise: What services and 
facilities are available? How do costs com- 
pare? What about the product? Can it be done 
in Canada as well as at home? Here, we be- 
lieve, are the answers. 

Toronto is the largest television, radio and 
film production centre in Canada and the 
third largest on the continent. The city is 
within two hours of New York by air. It has 
a large colony of talented television people— 
actors, announcers, dancers, technicians, film 
production specialists. 

Naturally, Canadian studios must produce 
shows to American standards of quality. It’s 
being done; this has already been proven to 
many American producers. They can come to 
Canada with a few key men; here they can get 
talent, technicians, equipment and service. 

The trend has already begun. Leading 
American producers are shooting in Canada 
and we're going to do everything we can to 


(CONTINUED ON PACE ren) 
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encourage them. We're looking forward to 
the day when every major producer in the 
United States will see Canada as one of his 
biggest, richest shooting grounds 


Spence Caldwell 


We Are Challenged to Meet 
the Problems of a Changing World 


A’ Tis 1s Written, the newspaper head 
lines the fact that “Jets Circle Globe in 
45 Hours” indicating another of the daily 
rapidly changing developments in our present 
world. This decade has been characterized by 
lightning-like important changes in philosophy 
and economics which indicate a pattern to the 
years ahead 

The film industry is in the middle of these 
changes and carries on its shoulders the 
responsibilities for assisting in acclimation to 
change as well as concerning itself with its own 
adjustments 

If there is One constant in today’s society, it 
is that evolutionary processes have been 
stepped up to a revolutionary degree. This 
brings with it an inability to rely conveniently 
on standard yardsticks for evaluation and 
necessitates the ability to move quickly. This 
requires with it the need for rapid and effective 
communications 

As an industry, we specialize in the most 
effective mass communications medium exist 
ing. The coming years will require an increasing 
need for our medium 

We know that in the field of industry there 
has been a managerial revolution brought about 
by the rapidly increasing requirements for man 
agement to act quickly and creatively in the 
changing philosophical and economic condi 
tions in which business must operate. Our 
medium will be an increasingly essential tool 
in not only developing an informed employee 
body capable of accepting change with under 
standing; but also in the development of bette: 
equipped, more creative supervision who can 
communicate with their people 

With the public itself the need for developing 
better understanding of sponsors’ goals and 
purposes, as well as helping to fill the audience's 
need for greater knowledge of the shrinking 
world in which they are living, will likewise 
continue and become more pressing. With the 
constantly increasing development of mass 
communications channels the material that goes 
into these channels must keep pace and prefer 
ably out-strip the physical vehicles that become 
available to us as film makers 

In the field of education the shortage of 
teachers and schools will unquestionably con 
tinue to be a major problem 

The challenge for the use of film by industry, 
by the educator and by the film maker himself 
to increase the availability of skilled teachers 


10 
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and to develop completely new teaching 
methods will be greater than it has ever been. 


In the same manner the manpower shortage 
can only increase, requiring faster teaching 
methods and greater motivation development 
in which the film medium can play its part. 


If we as an industry are going to be of more 
than just “translative” service to the industrial, 
public and educational fields we serve, we have 
to continue to expand our activities in the 
search for better understanding of human 
drives, needs and motivations to an even 
greater degree than we now apply in the area 
of our own technical and production develop- 
ment 


Only by increasing our own expertness in 
the understanding of the major problems of our 
clients and the human characteristics of our 
audiences as “individuals” instead of “masses” 
will we be able to effectively challenge, our- 
selves, the challenges that lie ahead of us rather 
than being led by them 


Henry Strauss 


Pattern for the Ideal Sponsor 


A’ rue Decapes Pass, | have formed a 
picture of this ideal sponsor. He is a 
person who thinks big, and has tremendous 
drive for getting the most effective job well 
done. He expects his film producer to be 
stable, ethical, technically competent, creative, 
progressive, and dedicated to his support. He 
actively encourages these qualities, and he and 
his producer continue to grow in stature to- 
gether 

Clifford F. Potts 


Today’s “Program” Concept Calls 
for Client Services in Depth 


|' We Were To Appty the crystal ball tech- 
nique to the industrial film business, | 
wonder how many producers would see them- 
selves as geared to cope with the expansion 
program that | visualize is in store for our 
industry 


‘Changing trends” may be a trite expression, 
but it fits the bill in this instance. Time was 
when our clients came to us to produce for 
them a motion picture—a sound slidefilm 
a widescreen presentation—or perhaps a Vu 
Graph or slide presentation—or whatever 
other visual medium they felt suited their re 
quirements. And we produced and delivered- 
and thought our job well done . and then 
worked toward getting the chance to do the 
next production that came along. 

Then gradually our clients’ thinking began 
to change. Sure, they still wanted media, but 
the realization began to creep in that “media” 
in itself was not a cure for all their problems. 
To call a meeting of the sales force—and put 
on a film for instance—was not cnough to 
insure an aggressive sales force. Therefore, 


the “program” concept began to crystallize— 
which necessitated careful planning, setting up 
objectives, the use of various types of visual 
media, proper follow-up—and the measure- 
ment of results. 

This trend in industry presents a most in- 
teresting challenge to all film producers—and 
necessitates a sharp change in_ thinking. 
Whereas in the past we thought only of an 
individual film or manual, we now have to 
think in terms of the client’s problem from 
start (o finish. Although many of us have been 
deep in this trend for the past few years, | am 
of the firm belief that it will further accentuate 
and bring rich dividends to those producers 
who adapt themselves to the changing condi- 
tions. 

John Hans 


“The Film I’d Like to Produce” 
Puts Measurable Results First 


He Fitm Id like to produce this year? 

I'm sure every film producer has wanted 
to do just that, but it is in the way the idea is 
approached that separates the real producer, 
one worthy of the name, from the many who 
may call themselves producers. Photography is 
not necessarily production, and in our perfect 
film a large budget is not really the solution to 
our problems. 


The solution, as I visualize it, may require 
more technical knowledge than | have, but if 
I am to be worthy of the name producer, I'll 
find the personnel to help me who will crystal- 
lize “The Film I'd Like To Produce This Year”. 
rhis film when completed should be free of 
alibis in that we have, by best use of the media, 
developed the client’s idea and objective 
plainly speaking, we have found the best way 
to give the client what he needs while satisfying 
what he wanted. 

In meeting this objective for a good film 
we have worked a little harder to find the best 
way to accomplish the desired result, and when 
we didn’t have as much budget as we would 
have liked, we worked even harder to evolve a 
simple but good approach. 

The most difficult thing to resolve in our 
film, and one that we have solved with the 
client will be, that in good public relations the 
cultivation of good feeling for the company or 
product can be as effective in selling as hard 
sell. Utilizing our experience and ability we 
have not added or incorporated as a separate 
part, a hard sell sequence at the expense of the 
film itself. 

Every producer is desirous of doing THE 
FILM—which will bring him recognition and 
possibly film festival awards, but in our film we 
want only one thing—results for the client! 
We want these results to be measurable, real 
and substantiation of the reasons we used in 
selling the film. 

This near to perfection film is not unobtain- 
able. It can be done, and we as ; -oducers, in- 
dividually and collectively will always work in 
the direction of The Film I Would Like To 
Produce This Year. 

—Kent Lane 
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= Public relations is an inside job sort of like neighborhood 
relations which, as a good housewife will tell you, begins ; : 
ae 
with good housekeeping. You couldn't make a neighborhood cond u le) i 7 |e Re i ati oO rt Sg . 
relations motion picture for some families. You shouldn't 
make a public relations motion picture for some companies. a } 
ctures 


The old adage about not hiding your light under a bushel 


is another way of saying: Don’t remove the bushel unless 


you have the light. b y 
Audio... 


{mong our clients: 


\merican Telephone & National Board of Fire 
Telegraph Co. L nderwriters 

Babcock & Wilcox Co. National Cancer Institute 

Carborundum Company Pennsylvania Railroad 

Cast lron Pipe Research Sharp & Dohme 


hscqonsteeet bi. R. Squibb & Sons 
bk. L. du Pont de Nemours - 

Che Texas Company 
& Company , 


. lt nion Carbide & Carbon 
kithyl Corporation c 
: orporation 


bord Motor Company UJ. S. Navy 


General s Corp. ns 
eneral Motors Corp \V irginia-Carolina 





VMeGraw-Hill Book Co. Chemical Corp, 
’ Merck & Co., Ine. Western Electric Co. 
ge 
“a and many, many others 


ie  \ Audio Productions, Inc. 


for 


booklet . . : | FILM CENTER BUILDING - 630 NINTH AVENUE + NEW YORK 36, N. Y 


TELEPHONE Plaza 7-0760 


Frank K. Speidell, President ° Herman Roessle, Vice President , P. J. Mooney, Secretary & Treasurer 


Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 
Alexander Gansell Harold R. Lipman Erwin Scharf 
Sales Manager: Sheldon Nemeyer 
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ONE PLUS 
ONE MAKES 


HISTORY... 


and adds up to the advent of a 
new era in the film processing field 
The Fonda Corporation tokes 
pride in introducing its flexible 
Building Block System. This sectional 
design enables you to process the 
widest range of film types and 
speeds which you may require, and 
all within the framework of one 
versatile machine.” 





By activating different sections, or 
by incorporating additional units, 
the process may be modified to fit 
your particular requirements of 
growth and change 


“eo ‘ 





o/wnem 


eeuhes ensannnens, anscodunons,cacinas coros (wacatiee. positive). and be (neoarive. paperived 


ONDA 


While only symbolic of the re- 
markable flexibility of Fonda’s 
Building Block System, the above 
illustrates the unlimited possibilities 
now available in both our Perma- 
nent-Professional or compact, port- 
able Field Model processors. 


For further informatian relating to this 
and ether recent advances, tend for our 


exciting new brochure 


FONDA 


ecoenr 
1646 North Argyle Ave. 
Hollywood 26, California 


HOllywood 2-6364 
*Spate parts and assemblies available 


America's finest film processing machine 


NUTS & BOLTS 
Are Bread and Butter 


by Raphael G. Wolff 


HERE ARE Many of our clients 

for whom, over the years, we 
have produced public relations 
films——but when an industrial sales 
or training problem comes up, 
they often think it is out of our 
orbit. At the same time, we have 
other clients for whom we have 
made sales films and these clients 
question our interest in public re- 
lation subjects. I feel that any 
responsible producer should be 
fully capable in all fields. We cer- 
tainly do not specialize, but try to 
suit the approach and treatment to 
the problem 

rhis brings up a point about in- 
dustrial sales films that | think 
needs to be clarified. There is fre- 
quently too much emphasis on 
trying to inject “entertainment” 
into this specific type of motion 
picture. By “entertainment” I 
mean some contrived device de- 
signed to make palatable what 
might appear to some as a dull 
subject. The thing we have to 
remember is that to the target au- 
dience for the film, the material 
may not be dull in the least; it 
may indeed, be the most engross- 
ing possible subject of all. 

Not long ago we made a film 
for a producer of pressure switches. 
Even a great many manufacturing 
experts do not clearly understand 
the function of a pressure switch. 
lo most people this picture would 
be considered pure nuts and bolts. 
Let me quote from a letter we re 
ceived from the distributor of these 
pressure switches. 


as you possibly know, 
one of our prime potentials is 
in the chemical industry. There 
is a terrific concentration of 
chemical companies along the 
Gulf Coast and eighteen months 
ago we were receiving no busi- 
ness from these firms. A com- 
petitor had them sewed up for 
years and was going on to the 
new installations. We had a 
representative in that area 
make appointments with sever- 
al of the larger companies 
For one week we showed the 
movie to the engineering de- 
partments of these firms. | am 
very pleased to report that 
within less than a year after 
showing it to these firms we 
have become standard equip- 
ment in everyone of them with- 
out exception. We feel that 
with the film we were able to 


do a selling job on a whole de- 
partment of sometimes as many 
as fifty men in a way that could 
not be done economically other- 
wise.” 


Here was a film made not to 
entertain, but to impart informa- 
tion. It has done a highly success- 
ful job of imparting information— 
although of course it was handled 
with taste and originality. 

Such films unfortunately, are 
often bought and supervised by 
men not close to the actual manu- 
facturing problems, and they are 
somehow self conscious about the 
technical aspects of their industry. 
They feel the material needs sugar 
coating. | fear that many pro- 
ducers and writers concur with 
them. Yet if you are revealing 
new production techniques or 
money saving innovations to men 
whose bread and butter is in- 
volved, and who usually have a 
vital interest in their own business, 
the story is usually anything but 
dull as far as they are concerned. 

I don’t know why nuts and bolts 
are so abhorrent—when they are 
sO important to our productive 
economy. I think because most of 
us are inculcated with the idea 
that motion pictures are primarily 
entertainment, we fail to recognize 
that in the sponsored film field 
motion pictures are more often a 
means of communication. If we 
communicate interestingly and 
clearly the information one in- 
dustry has for another, the “con- 
flict” and other story elements are 
inherent, and we don’t have to 
fictionize the material out of all 
recognition. 

Let us remember that while 
public relations or general con- 
sumer pictures have appeal, usu- 
ally, to one and all—industrial 
sales films may have a_ very 
limited audience and be made to 
appeal to a special area of interest 
where “Nuts & Bolts” in what- 
ever form we may be dealing with 
them, are one of the most vital 
subjects in the world. It is in this 
area that the real value of spon- 
sored motion pictures can be 
gauged—for while public relations 
films may do a great (though gen- 
erally unmeasurable) job over the 
years, the industrial sales film can, 
and frequently does, pay off in 
sales for the sponsor within a few 
months of its release. 
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* 16mm-35mm EASTMAN COLOR 
Negative -Positive Processing 


* Staffed by experienced COLOR 
technicians. 


* Also KODACHROME and ANSCO- 
COLOR Printing. 







MOVIELAB BUILDING + 619 W. 54th STREET 
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THE VIEW FROM THE BRIDGE: 


A Producer's Viewpoint On 


Procurement of Business Films 


HO CAN Foreser the future? if we 

had a crystal ball, I'm sure we'd wear it 

out from use. I do feel, however, that the 

future holds forth a tremendous potential for 

our industry. After all, we are still in a 

“young,” growing field, one which will see 

bigger and better uses of business films than 
ever before 

There are several things to be wary of 

though. One of them is a menace that i 


cropping up more and more-— a menace that 
is helping to lower the standards of industrial 
and documentary films a menace that we 


should all be aware of and try to our utmost to 
overcome, It is simply this 


Frequently a prospective purchaser ol a 
business film will call in a writer to prepare a 
script for a film he thinks he would like to 
produce, But a writer is not necessarily a 
motion picture producer he needs experi 
enced guidance in writing the script so that it 
will accomplish the mission for which it is 
designed 

He very definitely needs experienced 
guidance in writing so that it fits his client's 
budget. The prospect, after accepting the script 
then starts on the round of getting estimates 
After all, he has been told often enough by top 
management to get at least three estimates on 
everything 

The result? Producer A, B and C can be 
anywheres from 5 to 15 thousand dollars apart 
on the same script, if not more. When the job 
goes to the producer with the lowest estimate, 
any similarity between the script and the 
final picture can go out the window. The pro 
ducer knows every trick in the book to bring 
the film in at the lowest price and still make a 
profit 

The result? Another poor to mediocre busi 
ness film that may or may not accomplish its 
purpose. A picture that has had two strikes 
against it right from the start 

What has happened to “having confidence in 
your producer”? Why not select your producer 
because of his reputable standing in the in 
dustry, his manpower, his 
experience? 

Why not call in your film producer just as 
you would) your accountant, advertising 
agency, attorney or doctor? Tell him frankly 
what you want to accomplish how much 
money you have to do the job, if necessary 


know-how, his 


Then he will roll up his sleeves and go to 
work to give you the best possible picture. He 
will write a script that will motivate people to 
action, that will deliver the message in a lasting, 
penetrating fashion. He will see that the client 
gets good value for his money 

And the client will be far happier because 
he will get exactly what he wants and needs 
and will have far fewer problems in achieving 
his objective 

William J. Gan 





Our PR Potential for Industry 


f be. POWER AND VALUE of the motion 
picture as a form of communication for 
public relations messages has been demon- 
trated time and again, and yet American in- 
dustry has, to a large degree, failed to take 
advantage of this all important medium. While 
great strides have been made by alert and 
progressive companies who are using the 
Motion Picture tools available to them, a recent 
survey indicated that out of 10,000 large and 
medium size businesses in the U. S., less than 
8% of this number had actually done anything 
at all with the motion picture as a public rela 
tions Communication tool. Meantime unlimited 
audiences are literally starving for properly 
produced industrial Public Relations type films 

Organizations and institutions consisting of 
Kiwanis, Rotary, American Legion, Veterans 
of Foreign Wars, Women’s Clubs, Colleges, 
Universities, Schools and TV audiences are 
constantly requesting films of this character 
directly or indirectly connected with the activi- 
ties of particular businesses 

In this modern technological age, young 
and older people alike are more curious to 
know the methods of manufacturing, sources 
of materials and production techniques of the 
numerous and fascinating commodities which 
are constantly being introduced on the Ameri- 
can scene. Around them, daily, such things 
as home building, home appliances, air craft, 
processed foods, and the like are but a few 
examples of the many items which give vent 
to their curiosities 

The materials which go into these items 
come from somewhere and are produced by 
someone. This great curiosity on the part of 
the American people provides a golden oppor- 
tunity for American Industry to show the pub- 
lic their wares in a dignified manner. 

lo bring to these audiences the many films 
which they urgently want, and which will 
dramatically and effectively present the par- 
ticular message of the sponsoring organiza- 
tion is a challenge to Producing and Distrib- 
uting organizations for 1957 and the years 
ahead. The immediate future holds tremendous 
opportunity for American Industry to meet 
this demand on the part of all these audiences 
for the visual presentation of new ideas 


J. M. Franey 


“Message for a Waiting World” 
be Ask Me—what kind of film I'd like to 


see sponsored this year. There is a subject. 
Ihe audience is everyone. The time is vital. 

A message for a waiting world. 

There is no question so universally im- 
portant to all mankind as our own survival. 
In this era of nuclear weapons, no moment 
passes us by without the question of nuclear 
destruction . . . the “when” and “how ter- 
rible?” 

And yet these same nuclear elements which 
spell our doom can be a force for the con- 
tinuation and betterment of man’s existence— 
atomic energy for industrial power, for health 
and medicine, for soil nutrition and fuel 
its uses are limitless when devoted to our well- 
being, our progress. 

I envision one great, dramatic motion pic- 
ture to compel and convey, through sight and 
sound and reason, a message for a waiting 
world; to dispel the fears in all our brothers, 
of every language, for every land, and inspire 
a peaceful progress. 

For if we can tell every man, woman and 
child of the human and scientific good which 
is possible through nuclear energy . and 
the human waste from its destructive use 
people throughout this world will never allow 
atomic energy to be used as a destructive 
force. 

Such a filmed document would have in- 
finitely greater meaning and realistic appeal 
than any political campaign. Sponsored by a 
group of companies, the budget can be en- 
larged to rival any Hollywood production, for 
it must be as good; it must be an epic 

Coming from this continent it will be a 
further indication of our leadership in the 
search for peace and progress. 

Such a film could be distributed through the 
United Nations. And should you ask me 
“What would the cost per viewer be?” 
think of the alternative cost to you, to me, 
to the sponsors, the audience. 

Murray Briskin 


* * * 


Film Production Is a Profession 


| THINK THAT the business film has a greater 

place in industry than is realized generally. 
The industrial film has become a vigorous 
tool to carry any message anywhere 

rhe service of making film is a business. It 
is a creative business which demands a good 
deal from the producer 

The producer who renders a service to his 
client serves in a way much like the doctor, 
the lawyer, the income tax man. He is a prac- 
titioner to his client and he must, therefore, 
assume more than minimum responsibility in 
his dealings with him. 

Because a motion picture is a composite of 
the client’s product and the people who make 
it, the film producer has a vital role to play 
in blending these material and human factors 
in such a way that the film can do the job 
it is intended to do, and reflect the personality 
of the company for which it was made. 

I know of no other medium or profession 
which is as challenging and offers the great 
areas of service as does the industrial film 
industry -William S. Yale 
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Creative film making 


is not a man... 


. it is many experienced Kling specialists 
working together as a group 
in the production of industrial and television films 
which merchandise products 


in a creative... effective. 


film 
KLING productions 


chicago: 1058 west washingtor id. seeley 8-4181 
hollywood: \4)4 north labrea hollywood 3-2141 
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Lh new Duk ite Vix romatic Sound Slidefilm 


Projector is the last word in audio-visual training for 


olhiees, shops, factories, schools and churches 
It delivers up to 22 minutes of a fully 
automat presentation! 


For details write 


—.  DuKane 


CORPORATION 
St. Charles, tllinois 
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Assn. of Cinema Laboratories Hears Reports on New 


Trends; Elect Officers, Directors at Annual Meeting 


* Confidential reports on future 
developments in the manufacture of 
motion picture film and equipment 
provided forward beamed “dark 
room lights” at the annual meeting 
of the Association of Cinema Lab 
oratories, In held at the Shera 
ton-Astor Hotel, New York City. 
January 24 

Other meeting highlights were 
the election of a new board of di 
rectors, election of new ofhicers, the 
presentation of committee reports 
and a reassuring summary of the 
Association s 
date 


accomplishments — to 


Film, Equipment Experts Speak 
* 


The attending members, repre 
senting 24 laboratories, heard man 
ulacturing trend reports presented 
by Kk. M. Stifle, Motion Picture 
Sales Department kastman Kodak 
Company, Rochester New York 
iH I Harding, picture 
products manager, Photo Products 
Department, E. I, du Pont de Ne 
mours & Co In Wilmington 
Delaware; Hans Joachim Jost rep 


motion 


resenting a German manutacturer 
of film equipment, and Joe Tanney 
president of 5. O. S. Cinema Sup 
ply Corporation, New York City 
Committes reports were pre 
ented on customer relations, pre 
print preparation, film storage in 


urance and nomenclature 


Seven New Directors Elected 


blected to the new board of di 
rectors tor two-year terms were 
(,eorge \ 


Colburn, president of 


George W Colburn Laboratory 
Ine Chicago, Illinois, and G 
Carleton Hunt, president, General 
Film Laboratories, Los Angeles 


California. EKleeted to one-year 
terms were Don M Alexander 
Alexander Film Company, Colorado 
James A. Bar 
Capital Film Lab 
Washington, D. ¢ 

Spencer W. Caldwell president, S 
W. Caldwell Lid 


Louis beldman 


Springs Colorado: 
ker, president 


oratories Irv 


loronto, Canada 
vice-president ol 
DuArt Fkilm Laboratories Ine 
New VY ork ind Kern Movyse presi 
dent. Peerless Film Processing Cor 
poration New York 

Directors who will complete their 
two-year terms in 1957 are Byron 
Roudabush, president Byron, In 
Washington, D. ¢ and Neal Keehn 
Calvin Com 
Missouri 


viet president The 
pany Kansas City, 


Reid H. Ray Is New President 
The new board of directors met 
directly following the general meet 


ng ind elected Association otheers 


for 1957. Reid H. Ray, Reid H. 
Ray Film Industries, Inc., St. Paul, 
Minnesota, was elected president; 
Leon C. Shelly, Shelly Films Lim- 
ited, Toronto, Ontario, was chosen 
as vice-president; George W. Col- 
burn was elected treasurer and 
James A. Barker selected as secre- 
tary. 

Neal Keehn, 


dent for the past four years, traced 


Association presi- 


the organization’s growth and sum- 
marized its major accomplishments. 
Keehn expressed his satisfaction at 
having seen the Association grow 
from the six founding laboratory 
representatives, who first met dur- 
ing an SMPTE semi-annual meet- 
ing in Washington, D. C. in 1952, 
to the present membership of 49 
representing firms in all sections of 
the United States and Canada 
Keehn pointed to several accom- 
resulted 


plishments which have 


from committee activities. Among 
these were—a set of good business 
recommendations, recommended 
standards for the preparation of A 
& B rolls, printing leaders and a 
film prepared for invisible splice 
printing, plus work well underway 


in the nomen lature committee 


Nomenclature Project In Work 

The nomenclature committee is 
busy clarifying the meaning of cer- 
lain terms commonly used by the 
producer in his work with the lab 
oratory. Being defined are terms 
materials, 


dealing with preprint 


original film, printing methods 
film preparation and the identifica 
tion of sound tracks, A preliminary 
set of recommended definitions will 
be circulated to the entire member 
ship in the near future. 

The next meeting of the organiza 
tion is scheduled for Thursday, 
May 2, in Washington, D. C. The 
Association holds its annual meet 
ing in New York each January and 
also meets during each of the sem: 
annual conventions of the Society 
of Motion Picture and Television 
Engineers. Active membership in 
the Association of Cinema Labora 


tories is available to any firm en 


vaged in printing and processing 
motion picture film. Associate 
membership is open to any inter 
ested business organization \ 


* * 


A Note of Correction 
* In a story in the last issue of 


Business Screen, the title of a new 
film sponsored by the MeLouth 
Steel Corporation was printed as 
Broadbill Safari. The « orrect title 
is Billfish Safari ha 
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- give your slide film the best in... 





RCA VICTOR CUSTOM RECORDS tell your story perfect- 500 special selections for slidefilm presentations. 
ly ... give full range to voice, music and special 

effects. RCA Victor’s exacting sound reproduction Always expect first quality recording, careful 
adds an exciting new dimension to slidefilms, com- handling and prompt delivery with your orders 


‘ , . from RCA Victor Custom Record Sales. 
plementing every mood you create in pictures. 


And available with each order: RCA Victor’s The price is in line with anything in the field — 
unique music library with a choice of more than the quality is RCA Victor’s alone! 


RCA VICTOR CUSTOM RECORD SALES 


New York 10, 155 East 24th St......... MUrray HILL 9-7200 “© sft. Hollywood 38, 1016 N. Sycamore Ave.....OLDFIELD 4-1660 
Chicago 11, 445 N. Lake Shore Drive....W HITEHALL 4-3215 « Nashville 3, 1525 McCavock St..........0000000 ALPINE 5-6691 

F In Canada, call Record Department, RCA Victor Company, Ltd., 1001 Lenoir St., Montreal, Quebec. For information concern 
ing other foreign countries, write or phone RCA International Division, 30 Rockefeller Plaza, New York 20, N. Y.—JU 6-3800. 
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Story of Salk Vaccine Told 
in “Unconditional Surrender” 
* “Salk vaccine” has become a 
name of hope for a polio-terrorized 
public. To spread knowledge of 
this new and effective weapon in the 
preventive war against paralytic 
poliomyelitis, the National Founda- 
tion for Infantile Paralysis is spon 
soring Unconditional Surrender, a 
new l6mm motion picture being 
made available to national audiences 
in 24-minute and 16-minute ver 
sions. 


Part of the Foundation’s nation 


wide campaign to have young peo 
ple and adults vaccinated, Uncon- 
ditional Surrender tells the Salk 
vaccine story as a human interest 
and science documentary. The film 
features Jonas Salk who solved the 
vaccine problem, Leonard Scheele 
and other U. 5S. Public Health 
Service scientists, Randy Kerr, first 


AUTOMATIC 


FILM 
SPLICER 


seases 8) 


youngster to receive the vaccine in 
1954, President Eisenhower and his 
grandson David 

Mournful monkeys, men and 
women in white, microscopes, great 
glass jugs, mixing pans, rubber- 
tubed machinery, imperative tests, 
boxes marked rush, the little labeled 
bottle, hives of hypodermic needles 
and a grinning child wage the anti 
polio war. How the pharmaceutical 










laboratory produces polio vaccine 





in millions of cubic centimeters. 
how the National Institutes of 
Health conduct licensing procedure 


He 


is shown. 


FILM EDGE Free loan prints of Unconditional 
- 


Surrender are available for civic and 


NUMBERING MACHINE professional organizations, church 


and school audiences, television. 
Coding Machine) Contact: The National Foundation 


for Infantile Paralysis, Public Edu 











An important aid and time saving device which enables the Film Editor to cation Div.. 120 Broadway, New 
quickly tie together the picture and sound track in perfect synchronization York 5. N. Y. or your local film 
is the HFC film edge numbering or coding machine, The machine numbers yp 
every 16 frames in 35mm. The 16mm model numbers every 40 frames. The library. m 
numbering block generally consists of two letter wheels or one number and 

one letter wheel manually operated and four number wheels which move Camera Mart Adds Mitchell 
’ automatically and number the film from 0001 to 9999, All numbers can be 35-16mm Cameras for Rental 


reset by hand to begin at any number 


@ The Camera Mart. Inc., of New 


Y ork City. has announced the addi 
ENM—35— (35MM MODEL) f : Mitch i] »e 
ENM—16—(16MM MODEL) tion of several new itene >On 
$2500 F.0.8. HOLLYWOOD NC cameras and blimps and Mitch 
ell LOmm production cameras and 
blimps to their rental department. 
For rental information, write to 
Ceomera Mart. Inc.. 1845 Broadway, 


New York 23 N ’ a 





HAPPY WAY 
FOR A DULLAR 


see page Yb) 
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A Mountain- Moving Technique 


HOW TO FILM YOUR FACTORY 
-IN HOLLYWOOD 





TV and movie star Barbara Whiting stands deep in the giant 
redwoods —on a Hollywood stage. A Geo. Fox production unit 
films a special series for the California Department of Forestry 
at low cost with the use of dimensional background projection 
Perfect control of lighting, sound and filming conditions add 
studio quality to a “location” film. 

This major studio technique puts extra quality in any sales 
film. Plant production, field scenes, or outside action from any 
location are filmed in minimum time. Then, with all the best 


CALL US COLLECT—HOllywood 4-2242 


Wherever you are, whatever 
your film plans, let’s take a 
few minutes to talk about 
them—your call’s on us. 

Find out how your film can 
be produced in Hollywood at 
lower cost. 


The 





COY 


ORGANIZATION 


1508 Cross Roads of the World, Hollywood, California 
Continuous Production since 1935 
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studio facilities and the craftsmanship of Hollywood's finest 
technicians your sales story is expertly woven in, using top stars 
and actors to produce the exact eftect desired, with the peak 
of quality assured. Experience has proved it actually costs less 
to produce sales films in Hollywood. 

Shown above in a pre-scene discussion are left to right 
Mr. Fox, Elmer Osterman, fire prevention coordinator for the 
California division of forestry, Miss Whiting, and George Walsh, 
actor and CBS staff announcer 





Hollywood's top technicians work for you 


Fully equipped production units of Hollywood's finest crafts 


men are available for any location filming A key executive 


of the Geo. Fox Staff accompanies every location unit to 
direct and coordinate all phases of the production for the 


ultimate in quality. 








SIGHT & SOUND 

Meeting Dates and Executive 

Appointments Make Late News 

AMERA QUIPMENT OMPANY NAVA 1957 Convention-Exhibit 
Set For Chicago, July 20-23 

* The 1957 National Audio-Visual 

presents the new Magnasync Association Convention and Exhibit 

will be held in the Morrison Hotel 

Magnaphonic Sound Recorders in “hicox» from July 20 through 

William B. Birchfield of Mont 

aeli quality & economy yomery, Alabama, first vice-presi 

MAGNASYNC } dent of NAVA, has been named 


convention chairman, according to 
is the perfect answer— Ainslie Davis, the organization's 


president 
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to the needs of film producers, More than 2500 audio-visual pe 

















large or small, feature or com- cialists from all over the nation Worldwide interest in photog- 
mercial, because annually attend the convention and raphy centers in Washington, 
© it delivers clean, distor- exhibit. at which various national D.C. from March 22 thru 31st. 
tion-free sound. organizations hold their own ses- 
r 
* itis compact, light- sions concurrently to make the con presided over by representatives of 
weight, portable, meets vent on the largest national meeting RCA-Victor Custom Records, and 
the latest SMPTE stand- 
esds of its kind. A feature of the conven- the Nola Studio will reveal sources, 
tion is the annual exhibit of equip scoring and legal requirements 
july # r | 
*\t serves every segment of one : 
motion picture end spot TV pre- ment and supplies. The June 14th session will study 
duction The 1957 convention and exhibit Slide and Printed presentation Lee h 
The New MARK IX 
* Purchaser is not required to is expected to be the largest and niques——-costs and procedures will 
MAGNAPHONIC SOUND SYSTEM, SYSTEM “A pay — on footage con- best attended in the long established he studied, guided by experts from 
sumed. 
with built-in record play amplifier and remote series of N A\ \ events, Bire hfield ( hartmakers. Admaster. Bebell and 
play f 
control assembly is an engineering achieve BUT MOST OF ALL. the MAG said, citing an upsurge of interest Bebell. and Compo Photo Ly 
ment with exclusive features found in no other NASYNC MAGNAPHONIC line in the entire audio-visual industry ° 7 ad 
recorder. Has recording, playback, and bias contains exclusive features found which serves the three markets of Kennan Becomes President of 
oscillator circuits enclosed in separate piug-in in ne other recorders, yet olf industry education ind the relli- * ‘ 
carry low, low price tags ’ . . Society For Visual Education 
assemblies; easy accessibility to all amplifier gious field 
components; push-button motor controls; re Trust your own eors trust your . There he aire adie — mor e John . Kennan has been se- 
1 -] as i "i “er ‘ 3 . P 
mote control footage counter, record-play & Scund Man's judgment. Switch lected as president of The Society 
to MAGNAPHONIC SOUND evidence of interest than for any : . - 
film.direct monitor switches. Available in 6mm, > for V isual duc ation. Ire .. Chicago. 
previous session, Birchfield said : © 
17% mm & 35mm priced from $2,145.00 following the December 3lst resig 
. and given the program mater al © 2 


ati ; Garve r. 
we know Is available both for nation of W H peeves 


NAVA) sessions and those of the Kennan has been vice-president 
and director of sales at S. V. E.. di 





many groups which meet concur : 

rently with us, we are looking for recting sales activities since Janu 
ward to the best convention yet.” ary, 1950, Garvey resigned from 
S. V. FE. to become the executive 
National Visual Presentation vice president of Hales and Hunter 
OTHER MODELS: Assn. Announces Spring Series Co., Chicago, manufacturers of ag- 

e MARK IX SYSTEM 8" includes Model - \ series of ¢ lune ational meetings ricultural feed products. 
° G-932 microphone mixer with 2 for the rest of the season was an The Society For Visual Educa 


channel slide wire attenvators 


i ) . 919 ’ 
° nounced in mid-February by the tion, Inec., founded in 191 pre 
Model X-400 e $2,820.00 ) duces and distributes audio-visual 
ah ; National Visual Presentation As 
is @ completely synchronous lémm Magnetic . MARK IX SYSTEM” includes Mode " aids for s« hools. churches and in 
. G-924 microphone mixer and re- sOCcTation | 
film recording channel, professional in every - mote control assembly packaged Meetings are set as lunch sessions dustry. WW 
detail. Can be operated in ‘console’ position, Z in matching portable case at 1 eis Gleoe's waieneee a8 * * 
as shown, or stacked as one wnit Features i i 
ae oh nae ° $2,520.00 York. Each of the gatherings will Wilson Named Westinghouse 
simple camera or projector interiock, instantan itei onitor . ‘ 
P TPE 5 fectures built-in Ment he a practi al, how-to-do-it and how Photo Lamp Engineering Mgr. 
eour film. direct monitoring, and low power e amplifier, separate overdrive torque 
consumption. ideal for the low budget producer . motor, record gain control, and to-get-it done Seminal I ive differ ¢ \\ illette R W ilson has heen ap 
$985.00 . playback control. Priced from ent aspects ol practical problems pointed commercial engineering 
Prices sublect to change without notice . $1,570.00 for the user of visuals will be manager of the photo lamp depart 
covered ment of the Westinghouse Lamp 
FRANK C pathos © @ | r | 
On March 14th, representatives Division. In his new post, Wilson 


engineering problems relating to ; 


( ¥ Wik UIPMENT(O., INC. Sisase: Shachatiarioiavciel Nowe te “LceoadbedaiA eeabloin eitating 46 of 
presentation, sales kit, binder and photo lamp products including pro 


Dept. $ 315 West 43rd a catalog producing firms work, jection lamps, motion picture flood 
New York 36. N. Y JUdson 6 - 1420 The April Lith meeting, covering lamps and flash bulbs. He will make 


costs limitations and applications his office at the Lamp Division 
for live and animated motion pic- headquarters in Bloomfield, New 
tures. will be led by the Transfilm Jersey. The appointment was an 
Co.. and the Wilding Co nounced by Jose ph Schlig photo 


On May 9th. a sound program lamp department manager i 
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A motion picture may have every other quality chat 
makes for successful presentation, and yet if in its de- 
velopment it fails to establish and hold pace, it can 
become tragically dull and unconvincing. 












SOUND MASTERS 


ESTABLISHED 1937 










Fs 
os 
SSOCIATION 


OF NEW YORK 


SOUND MASTERS, INC. 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 





Sound Masters gives careful attention to maintaining 
the right pace fora picture, in accordance with its struc 
ture and purpose. Oscars, Awards of Merit and the ex 


pressed appreciation of sponsors indicate Our success. 











MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 
COMMERCIALS 





w 


PLAZA 7°6600 











industrial Photo Conference 
Scheduled for March 25-29 
* “Short Cuts for Industrial Film 
Production” and “Dramatizing Men 
and Machines are two programs 
which should be of interest to audio 
in industry who attend 


National 


Conter 


visual users 
or are represented at the 
Industrial = Photographic 
ence, to be held at the Sheraton 
Park Hotel in Washington, D. 
March 25-29 

The Conference is conducted by 
the Photographers Association of 
America and consists of program 
on the use of photography in indus 
ry 

Industrial application programs 
to be featured during the Confer 
“The Internal Produc 
tion of Pictures for Sales Purposes 


“Photography is a Tool in Re 


ence ie lude 


Photography as an hing 
Metrical Photog 
“Let Graphic Reproduction 
Work for the Plant Layout Engi 


Neer Aircraft 


heering lool 


raphy 


Industry Use of 
Photography 


Photographic Ap 
plications in the Flight Test Devel 


opment of Aireraft and ¢ ompo 
nents Hiring and Training 
Personnel for Industrial Photog 
raphy Special Techniques Used 
in Shooting Glass and Crystal,” and 


House Organ and Public Relations 
Photography 
( Editor's role Although 


trial photography” 


indus 
ordinarily «ce 
note internal” photo production 
the developments of technique aud 
applic ition in this phrase ol pictorial 
‘tooling ure applic ible to the in 
dustrially sponsored and commer 
cially 


slidefilm.) I 


produced motion pieture of 





seeeeee 
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Industry Meeting Events and Trends in Films 





Avtonetics Div. Sponsors Film 
on “Inertial Navigation” 
* “lL nelassified 


branch of science and engineering 


aspects of a new 
inertial navigation——are being in 
troduced to college students via a 
new |/-minute color film sponsored 
by Autonetics, a division of North 
American Aviation, In 

\utonetic’s latest educational film 
Inertial Navigation illustrates a sub 
In the 


meaning and importance 


ject new to college COUrSES, 
file, the 
of inertial navigation is explained 


by John M. Slater 


in the sponsor's Guidance Engineer 


cle sign engineer 


ing department 

Inertial navigation equipment has 
the ability to determine a vehicle's 
position ind velocity despite eflects 
fi wind and gravity or the whims 
f an automatic of 


) human pilot 
\utonetic's 


guidance engineering 
Weanization concentrates on the de 
sign, development and testing of 
inertial navigation systems 

Based on unclassified technical 
papers on inertial navigation, the 
filo was produced under the dire 
tion of Jay | 


of Documentary 


Gordon 

Motion 
Seript ind project direction were 
handled by Dr. Herbert Berry of 
the DMP group. The film was pro 


duced at the studios of Cascade Pro 


supe ryiseor 


Pictures 


ductions in Hollywood, California 
where a version of Slater's ofhes 
formes the scene 

The film is being presented at a 
eries of college engineering ses 
sions, These presentations have been 


wheduled so as to make use al 


iudio-visual pPropramiming matertal 








accompanying the film as an aid to 
its effective use by instructors. 

Further information on the film 
may be obtained from Autonetics. 
9150 E. Imperial Highway. Downey, 
California, hy 
Allendorf to Head Kodak’s 
Exhibit at Int'l Photo Show 
* Joseph R. Allendorf, director of 
dealer distribution for Eastman Ko- 
dak Company, has been appointed 
to head the firm’s activities in con 
nection with the 1957 International 
Photographic Exposition 

Eastman Kodak Company will be 
a major exhibitor at the second bi 
ennial exposition, to be held in 
Washington, 





Kodak exhibit will include sections 


devoted to: professional photog 
I iphy. emphasizing color in com 
mercial, graphic arts, industrial and 
portrait work: photofinishing; and 
amateur still, slide and motion pie 


ture taking and viewing systems. 





March 22-31. The 





Bell & Howell Announces New 
Headquarters on West Coast 
* A mid-February move of Bell & 
Howell Company's western head- 
quarters has been announced. In 
order to maintain a larger inven- 
tory, the Bell & Howell West Coast 
staff is relocating in a new building 
at 623 Rodier Drive, Glendale, Calli- 
fornia. 

This location is just south of the 
Grand Central Air Terminal and 
will be close to a terminal of the 





Artist's sketch of B&H center 
Golden State Freeway when the 
freeway is completed, 

Bell & Howell’s new western 


headquarters provides 25,000 
square feet of floor space for sales, 
Oflice 


and service facilities are completely 


service and storage areas. 
air-conditioned. 

The $500,000 structure is of re 
inforced concrete, with tapered 
steel girders and gypsum rool deck 
ing. Exterior treatment includes a 
modern canopied entrance of glass 
and stone-cement veneer, plus plant- 
ers and landscaping which extends 
to the street. A 23,000-square-foot 
parking area will accommodate vis 
itors and employees. 

Bell & Howell's central plant and 
headquarters are in Chicago Wy 
* . . 

“Mongana,” Medical Film, 

Set for Community Audiences 
* Mongana, a sponsored motion 
picture documentary about Dr. John 


toss, a medical 


missionary in 
Africa, will be made available to 
community audiences by Association 
Films, Ine., New York. The film 
originally was televised in color over 
NBC-TV_ on 
March of Medicine program. Spon 
Smith, Kline & 
Laboratories, in cooperation with the 
American Medical Association. the 
film was acclaimed by TV critic Jack 
Gould in the New York Times as “an 


a special hour-length 


sored by French 


absorbing documentary : both 
graphic and informative.” Vad 


Arthur Miller Heads Pathe 
East Coast Lab Operation 
* Arthur J. Miller has been elected 
to the new post of vice president in 
charge of east coast operations of 
Pathe Laboratories. Inc.. according 
to Kenneth M. Young, chairman and 
president of the film processing 
company. 

Miller joined Pathe Laboratories 
in April, 1956, as technical director. 
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ot — Yours to 
. \ Command 








\ Texan Hips a switch and millions of 
dollars worth of electrical facilities go to 
work for him providing the electricity 
to light a home or to powe! the industrial 
equipment that is making the Gulf Coast 
area increasingly important im oul national 
economy. Like most of us, however, 


Texans take electricity tor granted 


But they Il no longer take it for granted 


after seeing the new motion picture 





“Yours to Command”, Sponsored by the 
Houston Lighting and Power ¢ ompany 
it is the dynamic entertaining story of how 
electric service provided by tree 
enterprise, has been the keystone of the 
vital growth and welfare of a vast 
community—and how the company s 3,000 
employees bring this service to the homes 


and farms and businesses of the area 


4 D&M 


STUDIOS, INC 


5631 Hollywood Bivd., Hollywood 28, Calif 
J 


Before planning your next film 

use our helpful neu 

CONSULTATION SERVIC! 

Receive unbiased expert counsel regarding 
the type of picture most suitable for your 
needs, preparation of the seript, production 
procedure costs and distribution. Phone or 


vrite thy Wolff oltice nearest vou 


No cost or obligation! 


tA HOLLYWOOD NEW YOR 

j ’ HO ywood /.6126 Plaza 5- 57386 

t y CHICAGO DETROIT CINCINNATI 
Ce DA vis 87236 BRoadway 3-6020 Axtell |-5668 
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why the ARRIFLEX 16 
is the most desirable 
professional 16mm camera 


Because of its 
features 


TRUE MIRROR REFLEX SHUTTER 
— not a beam splitting device — passes 100% of the light 
to film and viewing system intermittently. 


FINDER SHOWS BRIGHT IMAGE THROUGH TAKING LENS 
— even in poor light. 10X magnification; no parallax; no 
misframing; accurate, easy follow-focus. 


REGISTRATION PIN IN PRECISION FILM GATE 

— with balanced rear pressure pad, side pressure rail, cross 
stages around aperture. This means rock-steady pictures, 
no film “breathing,” 35mm-like film quality. 


THREE LENS DIVERGENT TURRET 


— lets you use wide angle lens to 300mm telephoto without 
physical or optical interference. 


INSTANT-CHANGE LENS MOUNT 
— with large-flange surface insures positive seating and 
precise flange focus and alignment. 


LARGEST CHOICE OF LENSES 


— by famous makers. From 11.5mm extreme wide angle 
to longest telephoto. 


VARIABLE SPEED MOTOR 


— electrically driven by light, compact, rechargeable bat- 
teries. Motor instantly interchangeable for other types — 
Governor Controlled, Synchronous and Animation. 


TACHOMETER, FOOTAGE AND FRAME COUNTERS 


HAND-HELD FILMING 

— all these features in a camera so light (only 6% lbs), so 
formfitting, with its ingenious Contour Hand Grip, that 
steady, hand-held filming is easy. 
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Because of its It is a hand camera for newsreel and fast action filming 


. versatility It is a studio camera when you add the 400’ Magazine and the 
Synchronous Motor. 


It is a sound camera when you put it in the Arriflex Blimp. 


It is also an animation camera, a scientific laboratory camera, 
a medical camera, a cine-micrographic camera. 

= 
You can start with the hand camera, and as your requirements 
demand, add the special purpose accessories, and yet be able to 
convert it back to a hand camera in a few seconds — and with- 
out the use of even a screwdriver. 


Because it is Here is a precision camera that can “‘take a beating” and still 
liabl deliver the goods. 
rugged and reliable For instance: Al Milotte, ace Disney wild-life photographer, 
shot over 90,000 feet for “African Lion” with one Arriflex 16, 
in the rough tropics. 


Disney cameramen found the Arriflex 16 most reliable during 
the Navy North Pole Expedition in 1954. 


Now eight Arriflex 16’s are at the South Pole with Disney. 
e Disney Studios has already purchased more than 30 Arriflex 16 
cameras—so far. 


Because of factory A modern, fully equipped service center is maintained in 
° . New York City, manned by factory trained technicians. A 
service in the U. S. complete stock of Arriflex parts is always on hand. Because 
Arriflex owners derive their income through the use of their 
cameras, service is handled on the promptest possible basis— 

in most instances within 24 hours. 


Because of its You cannot buy another registration-pin 16mm camera unless 

‘ you pay more than twice as much. If you “doctor up” an 

reasonable price ordinary 16mm camera with accessories needed for professional 

use, it will cost you more than the Arriflex and you still won't 

have a professional camera, not to talk about the many ex- 
clusive Arriflex features. 


ARRIFLEX 16, complete with 
Variable Speed (wild) Motor, 
Battery Cable, Neck Strap 162500 


Matte Box and Lenses, additional 





Sole U.S. Distributor 


KLING PHOTO CORPORATION 257 Fourth Avenue, New York 10, N.Y 


7303 Melrose Avenue, Hollywood 46, Cal 


Representatives in: Boston, Moss Charlotte, N. C Chicago, Ill Denver, Colo Detroit, Mich Houston, Tex Kansas City, Mo 
/ 4 Hollywood, Col. Memphis, Tenn. Miami, Fla. Newark, N.J. New York, N.Y. Philodelphio, Po 


Sold through authorized Arrifiex Dealers. 


Son Francisco, Cal. Seattle, Wash. 
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COLORSLIDES 


FILMSTR iPS 





Producing filmstrips in color? 


Your prints are only 

as good as your masters 
...@nd your masters 
are at their best when 


we make them 


Film Carries Freedom's Story Overseas— 


U. S. Information Agency Produces Foreign-Language 
Films in 41 Lands; Utilizes 44 U. S. Business Films 


| LRING 1956, the U.S. Infor- 
almost doubled 
the total of countries abroad in 


mation Aven \ 


which it produced foreign-language 


documentary films to tell America’s 
story, according to Arthur Larson, 
Avency director 

In 1955, the 


Victure Service utilized the services 


Agency's Motion 


of native-born people in their home- 
lands to produce documentary films 
in 22 countries. Comparably, in 
1956, the Agency directed the pro- 
duction of similar films in 41 over 


eas countries 


Told in Idiom of Country 


These locally - produced motion 
pictures are particularly effective in 
that they are directed to specifi 
iudiences, and tell their stories 
gainst a background completely 
familiar to those audiences,” Lar- 
son said. “In these films, the direct 
benefits of the U.S. foreign policy 


lo a given country and its people 


a ts Film 
¥ ‘ 
Companies 





— 


723 SEVENTH AVENUE 


are emphasized in relation to thei: 
own self-interest and national aspi 
rations.” 

In addition to the films produced 
by the Information Agency, 44 films 
made by American companies for 
use in the United States were ac 
quired by the Agency during 1956 
for translation and distribution in 
the overseas information program, 
according to a year-end report by 
Shelton, head of the 
Avency’s Motion Picture Service. 

Other highlights of the Agency’s 
1956 film activities were: 


Turner B 


Production of films which carried 
to the world the heroic and tragic 
story of the Hungarian people's re 
volt. Hungarian Fight for Freedom 
a film produced from the earliest 
motion pictures of the strife in 
Hungary, was quickly assembled 
into 27 languages and distributed in 
&1 countries by the Agency. Shortly 
thereafter, Our Times, the Agency's 


monthly news review on film, de 


1p 


tons, In 


——- 


4 - 
Ht! bi 
. wh mS 





NEW YORK 19, N 





Hun- 


garian story. This film was dis- 


voted an entire issue to the 


tributed in 32 languages to 8 
countries. (A third picture. A Na- 
tion In Torment, showing how the 
revolt was ruthlessly suppressed, is 
being readied for early 1957 re- 
lease, as are two films about Hun- 
garian refugees. ) 


Sukarno Visit Is Pictured 


A 40-minute color documentary 
film on the visit of President Su- 
karno of Indonesia to the United 
States—which met with success in 
Indonesia, following its Djakarta 
premiere, July &. It is estimated that 
this film will be shown for 18 
months in Indonesia and will reach 
the largest audience in the history 
of that country. The film also is 
being shown in Burma, India, Viet- 
nam, Pakistan and Ceylon in native 
language versions. 

A similar color documentary film 

made on the visit of Prime Min- 
ister Nehru of India. In addition, 
special motion picture coverage was 
devoted to other visiting dignitaries, 
including Prime Minister U Nu of 
Burma, President Giovanni Gronchi 
(CONTINUED ON PAGE 198 
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End your headaches 


with these 


PREPARED 


SALES 


MEETINGS 


Low cost, hard-hitting, 


ready to go! 











Here are two completely packaged and guaranteed sales 
development programs. Now you can stage dramatically 
effective sales meetings at small cost and with very littl 
ie ps0 Modern audio-visual techniques create deep 


and lasting impressions of successful selling methods, Put 
your new salesmen into the field faster — stimulate the 
experienced sales people! Use these programs for sales 
meetings, distributor meetings, dealer meetings, and sales 
conventions, You'll find them valuable in many ways 

and for many years. 





TWO COMPLET 


14 prepared meetings in all! 


Each meeting presents clear solutions to 
everyday sales problems. They apply 
equally to any product, service or idea 
regardless of price-——regardless of pros 
pect 


“AGGRESSIVE SELLING’ SERIES 


8 meetings with BLACK AND WHITE 
SOUND STRIPFILMS 


“CREATIVE SELLING” Shows that 
the common denominator of all success 
ful selling—whether product or service 
is people. Shows how to increase effec 
tiveness by understanding of people 


“THE ATTITUDE THAT GETS BUSI- 
NESS”—Shows how a sSalesman’s at 
titude often gains or loses the sale 

Impresses the fact that desire to serve 
should outweigh desire to get business 


“WHAT DO YOlt SELL?” Shows 
how to close more sales by answering 
What will it do for me? points out 
how to sell benefits, advantages, and val 
ues 


“BY-PASSING SALES RESISTANCE” 
Analyzes why and how prospects build 

irtificial walls of sales resistance 

Reveals techniques for by-passing them 


“ARE PROSPECTS DIFFERENT?” 

Shows that all types of prospects have one 
basic motive in common. Teaches how to 
increase sales by appealing to this motive 


“PRIDE IN PRICE”—Shows that price 
is relative to value. Demonstrates tech 
niques for overcoming price resistance 


“CLOSE ISN'T CLOSED” Proves how 
closing starts at the very beginning of 
the interview. Illustrates how it’s possible 
to ask for the order again and again 


E PROGRAMS 


“HUMAN RELATIONS IN SELLING” 

Stresses the importance of getting 
ilong with people. Shows that depend 
ability, honesty and sincerity in customer 
relations bring success 


“SELLING IS MENTAL" SERIES 


6 SOUND STRIPFILMS IN COLOR 
—— material for 18 meetings 


“THE POWER OF MENTAL ATTI- 
TUDE IN) SELLING” Explains the 
importance of a positive attitude and 
tells how to generate it. Points out how 
you mentally boost or hurt sales volume 


“SELLING THE END RESULT 
FIRST”—-Shows salesmen how to apply 
the strongest of all selling strategies 
selling advantages and benefits first 


“TURNING A DEAF EAR TO SALES 
RESISTANCE” Explains why pros 
pects build a wall of sales resistance 
Teaches salesmen to dispel fear of such 
resistance and keep selling effectively 


“DEVELOPING THE RIGHT ATTI- 
TUDE TOWARD PRICE” Demon 
strates that forceful selling can overcome 
price resistance. Proves the salesman’s 
own attitude toward price has great in 
fluence over the customer's attituck 


“CLOSING THE SALE” Gives re 
course for refusal to sign. Gives ex 
amples of how to pursue prospect for 
order 


“DEVELOPING THE RIGHT ATTI. 
TUDE ON A CALL-BACK”™ 1 aplains 
why a call-back is necessary to close more 
sales. Explains why it should not be for 
decision 


here’s what you get in every 
meeting... 


COMPREHENSIVE MEETING PLAN detailed 
blueprint’ of the meeting. Contain tep-t tep im 
\ = tructions, complete text, question to reveal indi 
\ idual salesman weakness ale problen to stimu 
\ late discussion, and summary of the meeting high 
| lehts 
ao STRIPFILM—dramatic visual presentation make les 
a lessons vivid and lasting. Kealisti isles situations drive 
home the message. Film can be used ove ind over 
SOUND RECORDING —it never tr never omits 
never forgets. Narration by such outstanding personal 
ities as Harlow Wilcox puts the striptilm's message across 
clearly and convincingly 
a 
FOLLOW UP MATERIAL—text for a personalized 
{ letter to be sent to the salesman at his home after 
the meeting. It underscores the lessons of the meet 
ing—-makes the salesman and his family aware of 
management's personal interest 
Ihe complete series of Agressive Selling meeting with & sound 
stripfilms in Black and White, is available for $1 Individual meet 
ings are $22.50. The “Selling is Mental” series, with 6 sound stripfilms 
in COLOR, is $190. Individual meetings for $42.50. If the material 
ordered does not meet your need, you may return it and pay only 


the mall serv 


ce charge of $10.00 to cover the cost of handling plus 


postage both ways 





BETTER SELLING 
BUREAU 


6108-B Santa Monica Boulevard « Hollywood 48, Calif 


1 Division of Rocket Picture Ine 


NUMBER | * VOLUME 18 * 1957 


27 





Vivid Viswal Demonstrations to inspire Better Selling— 


Government, Business Leaders Help Kick Off National 
“Tele-Sell’ TV Program to 40,000 Guests in 35 Cities 


SOME 40.000 of the nation’s 


small business men. merchants 


nd salesmen have been afforded 

the opportunity to see how super 

salesmen apply themselves This 

ye opportunity to study sales genius in 
motion came in the shape ol two 

spectacular Fele-Sell” sales meet 

ings involving live and filmed dem 

onstrations televised, closed-circuit 

wise, to 35 I S. and Canadian 


cities 


SPECIALISTS IN VISUAL SELLING The Tele-Sell staged 


during National Salesman’s Week 


as a cooperative venture by 





meetings 


5 lo 
cal sales executive clubs and Cham 
bers of ( ommerce, were ss heduled 
for large screen closed-circuit ty 


cast February 26 and March 5 


reese oosvceeceereeeeeeoaosvsesceoeeoeoaeaeesees 0 e8 8 @ 8 @ 





Nixon, Weeks to Appear 


IN MOTION PICTURES Phe 
AND SOUND SLIDE FILMS 


lele-Sell meetings were de 
signed to relay demonstrations and 
talks by 12 nationally known sales 
executives and talks by Vice-Presi 
dent Richard M 


merce 


Nixon and Com 
Sinclair Weeks 
The Tele-Sell meeting in New York 
Manhattan 


Center to accommodate some 3.000 


Secretary 


City was arranged in 


Pere CP ea C eB eeaee ee CeO 6 8.0.66 6 8 28 6 6 6 6 a ae 





IN TV COMMERCIALS The programs, 


demonstrations rather than speer hes, 


featuring actual 


developed two themes how the 
salesman should handle himself and 
4 


how he should handle his customer, 


The Tele-Sell programs were pro 





duced in a joint effort by The Jam 
Detroit. 
president of 


Handy Organization, Ine.. 

Arthur H. Motley, 

Tele-Clinies, Inc., and former chair 
2 man of the board of National Sales 
IN ADVERTISING 
ILLUSTRATION 


Barn” 





+ 


ALWAYS SHOOTS TO SELL eet fers 
Hr» 


NEW YORK 


Executives, and the Tele PrompTer 
organization, which is handling all 


transmission arrangements. 


75 JHO Staffers on Job 


The Jam Handy Organization em- 
ployed the services of more than 75 
staff members for the writing and 
production of the programs. This 
was in addition to the 74 actors and 
the large crews of technicians re- 
quired for the big show. Both 
timed to 90 minutes, each program 
incorporated live dramatizations 
with professional actors on the 
‘do's and don'ts of selling.” Film 
tec hniques of selling as they apply 
to various industries also were fea- 


tured, Camera crews have been 
filming these sequences on location 


in cities for the past six months 


Second Program on March 5 

Scheduled to open the 
program, Mare h >. was ( ommerce 
Secretary Weeks in a talk on the 
new Office of Distribution 
LS. Department of Commerce and 
attitude 


salesmen as essential factors in the 


sen ond 


in the 


the Government's toward 
nation’s economy 

Also scheduled in this program 
were: John M. Fox. president of 
Minute Maid Corporation, talking 
on “Persistance Pays Off": R. S. 
Wilson, executive vice-president of 
Goodyear Tire & Rubber Company, 
on “The Professional Approach to 
Salesmanship’; John M. Wilson, 
sales vice-president of National 
Cash Register Co.. on “Reaching 


(CONTINUED ON PAGE 30) 


Below: Jamison Handy, president of The Jam Handy Organization, shown 
discussing ‘‘Tele-Sell” program timing, preparatory to TV meetings. 
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200 East SGth Street 


CHICAGO 


1G East Ontario Street 
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Big Leaguer or Beginner... 


you help your Career with 


CECO Film 
Equipment 


As most Pros know, CECO is headquarters for the 
world's finest cameras, recording and editing 
equipment and photographic accessories. But 
CECO is more than that. It maintains the finest 
service department in the East—also an engineer- 
ing and design department. CECO is always happy 






ALUMINUM “ 


SPLIT APART REELS 
“Economically Priced © Highest Quality 


CECO Aluminum Split Apart Reels are a fast and in- 
expensive method of winding film from reels to cores, 
. or core to core and can be used for projection reels 
without the necessity of having the film put on solid 
reels. The core is threaded for quick locking, and a grip 
is pressed into the flange wall to hold the plastic core. 















16MM ALUMINUM SPLIT REELS 





Size Price to consult with film makers—either beginners or 
400’ $4.20 Academy Award Winners—about their technical 
1200’ 7.00 problems. May we help you? 
35MM ALUMINUM SPLIT REELS 
Size Price 
1000’ $6.90 

MM16-AKG D-25 MICROPHONE 
17-1, MM is dynamic cardioid type 
Size Price Eliminates wind and AC 
400! $4.70 hum. Excellent frequency re 
1200’ 7.50 sponse from 30 to 15,000 


cps. Completely shock 
mounted, light enough to be 
used on microphone ‘‘fish 
pole'', weighs only 24 
ounces, Contains built-in 
dialogue equalizer with 
three steps to attenuate 
progressively at 50 cycles 
A variety of models for 





$232.00 


every specific need 








CECO OUTDOOR REFLECTORS for re- 
$259.50 $22.00 flection of sunlight. Surfaced with 
SR4-PRECISION LABORATORIES OPTICAL AND £100-CECO DOUBLE ZIPPER CHANGING BAG |s rot pay ~~ gg — 
MAGNETIC SOUND READER accepts both 16mm light-proof, large enough to accommodate d 40" ‘ 4a” 6 ; a“ ie 
and 35mm optical or magnetic film. Consists 1000’ 35mm magazines or 1200’ lémm . 4 : = tom te Ae nd 
of amplifier, head assembly and film trans- magazine. 34” x 48” black sateen outer stand. Scrims os evenswe. 
port. SR5-Set of collapsible rollers for use bag. Inner bag of heavy rubber fabric pro- 
with 17.5mm and 4%“ tape. SR6-Similar, but vided with roomy sleeves having elastic light- 
without magnetic head mount. Available with tight wristlets. 


either Optical or Magnetic sound only. 


$8.50 and up 














$350.00 


CECO SLATES. E67-MASONITE, 11” 





















FC4-ECCO 3=2'' 1500" SPEEDROLL APPLICATOR X101-CECO VARIABLE SPEED MOTOR with tach- x 14%, with clapstick £66.12” 
. e permits cleaning and inspection of roll, ometer for CINE-KODAK SPECIAL. Speeds from high, 11” wide, metal sliding num- 

strip or movie film in one easy operation. 16 to 64 frames per second. Quick mounting, bers, with clapstick, E69-13'14" x 

Consists of bakelite cleaning unit, wool- no tools required. 12-volt or 110-volt opera- 13%", made of fiberboord with 

felt cleaning wicks, teflon idler rollers; also tion. Also available 110-volt Synch Motors metal border, flip numbers, clap- 
- q a 10 oz. glass fluid unit guaranteed against for Bolex, Mitchell, Bell & Howell & Eastman stick. 

leakage. Valve controls flow of cleaning Cine Kodak K-100 Cameras. Variable speed 

fluid which is always visible. 16mm _ or motors with Tach for Mitchell & Bell & Howell 












asmm model. $29.50 — SALES - SERVICE - RENTALS 


ADDITIONAL PRODUCTS — Ace Clear Vision Splicers © Editing Barrels © Editing Racks © Electric FRANK C. TUCKER 


Seaseocs > tia taogies Con's atanen Sieve © tentan e's hepasine Sot GAMERA EQuipme nT ©..INC. 


Equipment © Film Shipping Cases © Film Editors Gloves * Marking Pencils * Retractable Grease 
Pencils © Rapidograph Pens ® Flomaster Pen Sets * Kum Kleens Labels * Blooping Tape 
Dept. S$ 315 West 43rd St., 
New York 36, N.Y. JUdson 6-1420 





* Blooping Ink © ODulling Spray © Alpha Ray Plutonium Lipstick Brushes © Filters © 
Number & Letter Punches ¢ Camera & Projector Oil ¢ Magnasyne Magnaphonic Sound Recorders. 













Prices Subject to Change Without Notice 








CAESAR-SALTZMAN 


Special Effects Optical Printers 
and Animation Equipment 


o ANIMATION 

« TITLES 

e STILLS 

o CARTOONS 

« TRICK PHOTOGRAPHY 


© INDUSTRIAL MOTION PICTURES 

e EDUCATIONAL MOTION PICTURES 

« TV MOTION PICTURES 

e ENTERTAINMENT MOTION PICTURES 







ANIMATION AND SPECIAL 
EFFECTS CAMERA STAND 
Medel Ne. 111-8 


An intelligent approach to today’s 
problems of commercials. It is 
made to serve the multiple tasks of 
the animation field to take angle 
shots and zooms 
spinning, a 
photographic requirement 
ifacture 





matching zoom 
countle other 
We man 


a complete range of style 


vell a 


and size 


\ 
OPTICAL PRINTER FOR \ 
SPECIAL EFFECTS WORK 


Will print 4 times reduction to 
4 times enlargement in one 
continuous zoom, Complete au 
tomatic focus. Many combina 
tions of movement and optical 
effects available 


WRITE FOR COMPLETE LITERATURE 


Lavipment ’ 


CPS J. G. SALTZMAN, INC. 


§ DISTRIBUTORS for CAESAR MANUFACTURING. INC 


480 Lexington Avenue, New York 17, NY 
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40,000 TO VIEW ‘’TELE-SELL’’ TV MEETINGS: 


(CONTINUED FROM PAGE 28) 
Self-Interest™; Mrs. 
Wise, 
Tupperware Home Parties, Inc.., 
“Right Attitudes in 


the Buyer's 
Brownie vice-president of 
talking on 
Selling.” 
Additionally scheduled were: Jo- 
seph Kolodny, manager-director of 
the National Association of Tobacco 
Distributors, speaking on “Know 
Your Facts,” and Philip M. Talbott, 
senior vic e-president, secretary and 
director of Woodward & Lothrop, 
Washington department store, in a 
talk on “Selling at Wholesale.” 


Nixon's Tribute to Selling 

Opened by Vice-President Nixon, 
the first, February 26, program fea- 
tured a tribute to selling by the 
Vice-President and his comments 
on the Government’s recognition of 
the importance of salesmen and 
distribution to the national pros 
perity 


Talks by 


amplified by dramatic 


sales authorities were 
skits in of 


fices, stores, homes and 


outdoor 
locations. The sales mentors fea 
tured included: Judson Sayre. pres 


ident of Norge Division of Borg 





Alan Bunce starts a typical sales- 
man's day in a JHO sequence for 
the Tele-So!l Spectacular. 


Warner Corporation, talking on 
“Know Your Prospect”; H. C. No 
len, president of McKesson & Rob 
bins, Ince., on “How to Use Your 
Time”; H. Bruce Palmer, president 
of the Mutual Benefit Life Insur 
ance Co., on “Guiding the Buyer 
to the Sale”; Alfred C. Fuller, board 
Fuller Brush 
“Meeting Sales 


and Byron J 


eral manager of group marketing 


Com 
Resist 


Nichols, gen- 


chairman of 
pany, on 


of Chrysler Corporation, speaking 


on “Proving Your Point.” 
Sales Stars Are Featured 
Other sales stars featured in the 


Abram, De 


troit, who sold 655 Chevrolet cars 


programs were Harry 


and trucks, one at a time, last year: 
Rita Breithut, of Gimbel’s Depart- 
ment Store, New York, and Wade 
McCargo, president of McCargo- 
Baldwin Store, Richmond, Virginia. 
linked 


Cities electronically for 


BUSINESS 


the Tele-Sell closed-circuit tv sales 
meeting include: Atlanta, Baltimore, 
Boston, Buffalo, Charlotte, Chicago, 
Cincinnati, Cleveland, Columbus, 
Dallas, Dayton, Detroit, Erie, Ft. 
Lauderdale, Indianapolis, Jackson- 
ville, Kansas City, Miami, Milwau- 
kee, Minneapolis, Montreal, New 
York, Newark, Oklahoma City, 
Omaha, Philadelphia, Pittsburgh, 
Rochester, St. Louis, 
Syracuse, Toledo, Washington, 


Wichita and Wilmington. a 


Providence, 





A face he ought to recognize greets 
Alan Bunce in another scene from 


the JHO Tele-Sell sequence. 


Photo Products Build Sales 
for Kodak in Fourth Quarter 


estimates indicate 
Kodak ¢ vompany ’s 


fourth quarter business was above 


@ Preliminary 


that Eastman 


that of a year ago, according to 
Archbold H, Robinson, Kodak trea 
surer, 

Good results in the fourth quarter 
were principally attributable to sales 
gains in Kodak's photographic prod- 
ucts as well as to high level sales for 
plastics and chemicals, Robinson 
said. One of the important flactors 
in the good sales during the fourth 
quarter and the year as a whole 
was the introduction of new prod 
ucts. 

During the fourth quarter, and the 
year in general, Kodak’s sales of 
spec ial military produc ts were lower, 
Robinson said. Reduced business 
with the Government and defense 
contractors. however, was more than 
offset by gains in the company’s 


regular product lines Lad 


Protect Film the New Safe Way 
..ask for“ POLY-CONS" 


Poly-Cons'’—made of Polyethelene, the 
miracie plastic. Practically inde 
~ structible—no scratching of film. 
= Moisture-proof. No lost or mixed 
up lids. Six standard colors. Re 
—_ tail—$1.50 box of 12. Bulk prices 
on request 
RICHARD MPFG.CO. 
5914 N. Noble Ave. 


Van Nuys, Calif. 
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COMMUNICATORS 
OF IDEAS 


1 FSG ies, 


A year in which we continued to translate the 


immeasurable power of ideas into measurable results . . . 


HIN Public and Community Relations 


Customer Relations 
Management Development 
Employee Communication and Indoctrination 


Sales Promotion and Training 


Motion pictures and all other forms of 


audio-visual tools 


Television, theatrical, non-theatrical and 





internal use by: 


The American Telephone & Telegraph Company 
Esso Standard Oil 

The General Electric Company 

The Gulf Oil Corporation 

Johnson & Johnson 

The Mutual Benefit Life Insurance Company 
The New York Telephone Company 

Pan American World Airways 


Squibb International Division of the 
Olin-Mathieson Chemical Corporation 


The United States Army 
The United States Army Reserve 


0 


HENRY STRAUSS & CO. §#inc. 


31 WEST S3RD STREET - NEW YORK 19. N Y 
PLAZA 7-065! 
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PARTHENON PICTURES 
-Hollywood- 
Cap Palmer Unit 
Documentary films for business 


CURRENT RELEASES: 
“GREAT BIG BIRTHDAY” —« 


feature the 


inaugurating The 


special-oceasion film to 
employees parties 
Borden Company's Centennial Year 
featuring Elsie in the boardroom 
Written-directed by George Stoney 


“THE NEXT TEN” the story of 
an American business and the 5 
men who built it from zero to great 


ness in LO exciting years, 53 & 


minutes, color. Kaiser Aluminum 


“A HOTEL IS BORN” 
the very human story 
olf a great hotelman 


for Hilton Hotels 


T 


10 min 


i 


“TOOLS OF TELE- 
PHONY” A film report 
on Western Electric lo 
employee s of the Bell Sys 
tem 4) minutes, 45 


and lomm, Technicolor 


“MAN WITH A THOU. 
SAND HANDS” 


ple award winner 


multi 
Story ol 
the great machines which 
are opening hitherto for 
hidden areas of the earth 
to human use for 
International Harvester 
with Raymond Massey 


KentMackenzie’s"BUNK 
ER HILL” wins 1956 
Medallion of Sereen Pro 
ducers’ Guild-Look Maga 
zine Intercollegiate Com 


petition 


“HOLIDAY 
BANDS” 
mentary theatrical featur 


othe with Janne » Stewart 


FOR 


Tritimic al do« ul 


PARTHENO 


“THE LIFETIME LOOK” 


Group Insurance and Retirement 
benefits from the Employer's angle 

a salesmans tool for agent incl 
brokers bd minutes, color bor 


Conon. Gen. Life Insurance Ce 


The company makes no TV series, no 
TV commercials: Parthenon's business 
film schedule is held to the half 
dozen projects a year which can be 
handled personally and with quality 
by its key group 


The RAMPART STUDIOS stage facili 
ties, unusually large and efficient, 
are available for rental 


PARTHENON PICTURES 


2625 Temple St. Hollywood 26 
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Warm, Human Tale of Cooperation at Work— 


Hungarian Refugees See Clear Picture of Aid Plans 
as Eastern Filmmakers Complete Slidefilm Overnight 


(> SATURDAY NOON, the 29th of 
December, Frank Beckwith 
was sitting in his office at Knicker 
bocker Productions in New York 
preparing to knock off work after a 
hard week The 
New Year 
to get some rest and see more of his 
family for Just before he 
tarted to leave the ofhiece, the tele 


week end before 


. seemed like a good tire 
i change 


phone rang, and immediately the 
restful holiday he'd planned was off 
and Beckwith started on one of the 
most heetic, and rewarding, week 
ends of his lite 

Phe call was from Leo ¢ 
Vice-Chairman of the 
Committee for Hungarian Refugee 
Relief at ¢ amp Kilmer New Jerse. 


It seemed that the reception team at 


Beebe 


President's 


Kilmer had been managing to greet 
ind take care of the increasing 
number of refugees that had been 
irriving up until that time, But with 
1761 Hungarians scheduled to at 
rive by ship the following Monday 
morning, the program of communi 
cating with them seemed to be more 
and more difheult 

Beebe 


ple, uprooted from their country 


explained that these peo 


tired, and confused in their new 


surroundings needed quick reas 
surance when they arrived that they 
were among friends, that they would 
be taken care of They needed to 


know what was pre 


sing to happen to 


them. and what they could look for 
ward to 
With only a short time to prepare 


for the hip'’s arrival, Beebe, who 


Wil formerly Manager of the Mo 


tion Picture Department of — the 
Ford Motor Company, and is now 
on leave of absence from his job 
as Ford's Director of Public Rela- 
tions Projects and Services, had en 
visioned that if a film could be pre- 
pared for showing to the refugees 
as soon as they arrived, it might 
solve the difficult problem of com 
municating with them and reassur- 
ing them. Beebe asked Beckwith to 
take on the job, in New York, and 
the long week-end began. 

Beebe thought that a sound slide 
film, with Hungarian narration and 
music, would be the best solution 
to the problem. But it had to be 
ready to be shown in exactly 46 
10:00 aam. Monday the 


arrival time of the shipload of refu- 


pees 
Beebe 


would put a team of photographers 


Plans were qui kly made 


to work immediately, keep his still 
lab open all night. and deliver 8 x 
10 photographs to Knickerbocker’s 
He had 
Allen Stern of N.B.C. to 


write the script 


offices at noon on Sunday. 
sere ured 
and Stern was to 
work through the night, relying on 
Leo Beebe’s descriptive powers to 
supply the basis for the visual and 
narrative material, An emergency 
call was sent to Washington to get 
a Hungarian translator-narrator 
sent up from the United States In 
formation Agency headquarters. 
Meanwhile, Frank Beckwith, and 
Howard Lesser, Knickerbocker’s 
president, went to work lining up 
the various film services that would 


(CONTINUED ON PAGI 44) 


Hungarian refugees arrive at Kilmer, their first home in the new land. Their 
urgent need was for reassurance—of aid preparations made for them. 





PARTHENON PICTURES 
-Hollywood- 


STAFF PERSONNEL 
CHARLES (CAP) PALMER 


executive producer-wruter, grew up 
in New England, graduated Dart- 
mouth 1923. After 
porting worked as comptroller and 


new spaper re- 


sales-manager in building-materials 
manufac turing and construction un 
til mid-Thirties, when moved to Los 
Angeles to write full time—Collier’s 
short stories at first, then books (a 
radio (Bob Burns. 
Burns & Allen, Silver Theater), and 
into pictures—5 years with Disney, 
then Louis DeRochemont, Jesse L. 
Lasky, MGM. 


JOHN E. R. MeDOUGALL-as- 
sociate producer and director (Me- 
Gill °34), began as a writer with 
Associated Screen News in Montreal 
went into editing and finally diree- 
tor-writer on top bracket Canadian 
business 


dozen), then 


documentary 
productions for the National Film 
Board. In 1941 he organized 
Canadian Army Film Unit, com- 
manded the overseas operation, 


supervising hundreds of training, 
technical, and battle newsreel films. 
and returned to ASN as. senior 
industrial film 


associated with Cap Palmer as 


producer. Became 
director-editor of Canada-locationed 
Van With a Thousand Hands: 
moved to Hollywood in 1953 and 
joined in founding Parthenon the 
next year. 


JACK MEAKIN 
ducer and Parthenon’s musical di- 
(Stanford °28) 


years with finance firms before mov- 


assocuile pro- 


rector spent two 
ing into radio in San Francisco, 
then New York for parallel careers 
as show producer (Lucky Strike Hit 
Parade, Kay Kyser, ete. for FC&B, 
Wim. Esty. NBC) and musical direc- 
tor (Eddie Duchin, Silver Theater, 
etc.) Hollywood since 1945: musical 
director (Great Gildersleeve Joan 
Davis, Arch Obler Series) and TV 
producer (Hollywood Studio Party 
The Meakins) handles 


the music on the Groucho Marx 


Currently 


show. Composer conductor or mus 
ical director on many movies, in 
cluding 30 business pictures, often 
with ¢ ap Palmer. 
TED (W. T.) 
Vanager 


PALMER~—Gen 
Since 1929 associated in 
Cap Palmer activities as business 


and produc tion manager. 


ROBERT J. MARTIN-—J/Head 
cameraman, stage and location; 
with ASN in Canada ( photographed 
“Man” for Palmer-McDougall) un- 
til joining Parthenon as head of 


Camera Department. 


PARTHENON 


2625 Temple St. 


PICTURES 


Hollywood 26 
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VWOTION PICTURE & TELEVISION LIGHTING é 
_ — WEST S52 SLMEW YORKIY e_* 


Ampere Unit 
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WOTION PICTURE & TELEVISFY 
333 WEST 53’ St 
37 5p ST 


— 


kn 


A NEW 1600 AMPERE DC GENERATOR 
POWER PLANT JOINS THE 
ROSS SILVER FLEET 


This new dependable power unit takes its place 
so alongside the 1000 ampere unit shown. 
700, 300 and 200 Ampere Units 
are also available for rental. 
333 West 52nd Street * New York 19, N.Y From the largest generator plant to a complete 
Circle 6-5470 





line of lighting, grip equipment and props, 


you can depend on fast reliable service from 


Lighting Equipment our complete stock. 


Grips and Props for Motion Pictures For rental or purchase. 


and Television Studios Send for a schedule of rental rates. 
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—— P&B PARADE OF NEW PRODUCTS — 


P&B SPLIT REEL 


M00 0 ' 


(' v 7 
if 


SIMPLE SPLIT REEL METHOD SAVES 
TIME. SPACE... MONEY 


You can project, edit, synchronize, clean and 
inepect film on cores 








without rewinding by 


simply slipping them in FAB SPLIT REELS 

REGULAR PRICE iomm necis NEW LOW PRICE 
$4.50 400’ $2.25 
6.00 800’ 3.00 
7.50 1200’ 3.75 
9.00 1600’ 4.50 





CINE-COMPACTO JR. 


lémm Sound Continuous 
REPEATER PROJECTOR 
Featuring: 
Built-in screen 
800 ft. capacity 
Movie Mite projector 
Excellent condition 
Complete with cases & covers 
Value $4986.00 
NEW LOW PRICE $179.50 


QUANTITIES AVAILABLE 





CAMERA SLATE 
>> 2» 7 


SOUND 


SCENE | TAKE 

















¥ 
11x14” CAMERA SLATE 


with clapstick 


$8.75 
$3.95 


Regular Price 


NEW LOW PRICE 


For 6mm-16mm Combination 
and 35mm with the SP LI C BR 
Exclusive PRESET SCRAPER 


A PERFECT SPLICE EVERY TIME! 


The major couse of film failures is poor splicing 
and the major couse of poor splicing is im 
proper scraping ‘either too much of too little 
Solve both of these prob'ems with this automatic 
+ that tokes off exactly the right depth of 
regardiess of applied 





nm every time 


i¢ splicer is o 
nm tool im 
ported from Englend 











it has a precision 
tungsten steel 
scraper that is preset 


ground 


and ready tor making 
thousands of splices 


NEW LOW PRICE 
$ 79.50 
35mm 104.50 


P&B CHANGING BAGS 


Rubberized film changing bag 
36 x 44 inches 
With double zipper 


REGULAR PRICE 


$104.50 
195.00 


l6émm 





rubberized 
cover with zipper 


$23.50 
$13.95 


P&B NOMINAR 


Reqular Price 


NEW LOW PRICE 








1” £/0.95 LENS 
The Fastest Lens in the World 
FOR ALL 16MM CAMERAS 


Hundreds being used successfully by 

@ industrial film producers 

@ industrial TV circuits 

@ Police & Investigation Agenies 

@ Educational film producers 

@ Newsreels and TV features 

@ Army, Air Force & Navy 

@ Engineering, research & development 
Regular Price $174.90 


NEW LOW PRICE $129.50 





USED EQUIPMENT SALE 


MITCHELL FRICTION HEADS —excellent $295.00 
CECO HEAVY DUTY TRIPODS —new 135.00 
CECO PORTABLE 3-WHEEL DOLLY 185.00 
CINEKAD PORTABLE MIKE BOOM 159.00 
EYEMO COMPACT TURRET—1 lens 475.00 
ILEX 3° F2.9 EVYEMO “C’ FOC. MT.—new 37.50 
PRO. JR. METAL BABY TRIPODS 24.95 
TEWE Directors Viewfinder—16 or 35mm. 49.50 
HFC SYNCHRONIZER 4 WAY 35mm—t.n.. 159.50 
HFC SYNCHRONIZER 6 WAY \6mm—t.n.. 195.00 
SPECTRA 3-COLOR METER — case 245.00 
CINE KODAK K-100 F1.9—new 212.50 
B&H 700R—1" F1.9—new 267.50 


B&H FILMOSOUND 385 PROJECTOR—new $339.95 
B&H 200 EE 16mm mag, electric eye, 


case, List $319.99-—New 249.50 
B&H 2x2 Robomatic slide proj.—new 104.50 
CINEFLEX 35mm 200 ft. magazines 27.50 


MAGNASYNC SW-602 E-2 case—excellent. 895.00 


MITCHELL HI-HAT 12.50 
PRO. JR. HI-HAT 12.50 
16mm MOVIOLA Pic w/takeups—black 225.00 
35mm MOVIOLA—Preview screen pic & 3 

sep sound hds.—ULPV3S ampl.—perf.. 1995.00 


1200°, 7 reel—3 for 4.95 
1800°, 7” reel—3 for 5.49 


Va"" Magnetic tape 
“4” Magnetic tape 


SERVICING AMERICA’S FINEST FILM MAKERS 





Cable Address 


FLORMAN & BABB, INC. 


68 West 45th Street, New York 36, N. Y. 


Phone: MUrray Hill 2-2928 
FLORBABB, N. Y. 


(CONTINUED FROM PAGE 32) 


be needed to do the job the follow- 
Sunday. Ben Bloom, at 
Movielab Film Laboratories, joined 


ing day 


the task force by scheduling a stand- 
by crew to process the film, either 
at midnight Sunday, or at 6:00 a.m. 


Monday. 


would stay on constant call to pho- 


Herbie Grodewald said he 


tograph the stills which were to 
come from Kilmer. Elmer Wilschke, 
of Fine Sound, Ine.. 
standby at 9:00 a.m 

to pick up both narration and score. 


would go on 
Monday. ready 


And Gene Forrell, a top-notch music 
composer and director, signed on to 
provide the score. 

It had looked like the job would 
10:00 
p.m. Saturday, bad news came from 
Kilmer-—it had 


day, and some of the photographs 


go through on time, but at 


been sleeting all 
that were required could not be ob- 
tained until morning, thus putting 
the whole schedule back several 
hours. 

All day Knicker- 
bocker staff labored to tie up all the 


loose ends which might cause trou 


Sunday. the 


ble at the last minute. For one se- 
quence in the film, pictures were 
needed to illustrate “America the 


Beautiful.” 


brains to 


And in cudgeling his 
think of 


writer-director 


where to get 
Howard Tur 
ner thought of Time-Life. And 
Time's Mike Phillips thus joined 
the This Is Kilmer production staff. 
Working 


Phillips came up with Time’s best 


them, 


through the afternoon. 


scenes of beautiful America to do 
nate to the film project 

With the hours ticking off rap 
idly, chances of meeting the dead 
line seemed slimmer and slimmer. 
Not until 2:30 a.m. Monday did the 
final batch of pictures arrive from 
Kilmer, but Herbie Grode- 


wald was waiting, and through the 


night 8&6 stills were photographed 
on a negative eight feet long. 
Frank Beckwith 


usual feeling of producers for their 


recognizes the 
laboratories “however quick the 
service, it's never quick enough; we 
all find it easy to grouse at the lab.” 
But Beckwith says he will never for 
Movielab at six 


o'clock that morning 


get arriving at 
The crew was 
not only ready, they 
at the when he got off. 
They took that little strip of film, 
and ran down the hall wth it. A 
batch of prints were ready to go at 
Movielab’s bill? 
time Costs plus the regular 
mum charge four dollars 
While the visual elements of the 
printed 


were waiting 


elevator 


8:30 acm Over 


film were being before 


dawn Monday 


morning, Gene For- 


rell, who was responsible for the 


had decided not to use stock 
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Refugees at Camp Kilmer receive a ticket 
to a place of infinite promise. 


He brought to the studio 
an accordionist, Anthony Mecca, 
whom Beckwith thinks must be the 
all-time chief of accordionists. With- 
in an hour, Forrell and Mecca had 


music, 


devised a music plan, composed of 
folk music, mazurkas, church music, 
Hungarian tunes, American tunes, 
and Lord knows what other off-the- 
cuff improvisations. It went on the 
track so quickly and smoothly that 
recording engineers, Bill Macy and 
Nathanson, at 


commented “Tt 


\aron Fine Sound, 


never have 


if we'd had 


would 
heen as good as this 
time to do it.” 

Dises were quickly cut, and the 
film was finished, almost at the time 
it had originally been deadlined for. 
Actually, the ship had been delayed 
by fog, and did not land until New 
Year's Day 
thing the refugees saw at Camp 
Kilmer was the film, This /s Kilmer. 
And all the work was justified. Leo 
Beebe said that after the film. the 


Hungarians burst into applause 


Tuesday. but the first 


They understood 
Since then, the film has been in 
It is 


as a last-min 


constant use at Camp Kilmer. 
not at all considered 
ute substitute for a long range job. 
Despite the fuel of 
which fired it. Leo 
thinks it is 
hensive, and the film has helped the 


midnight oil 
Beebe, 


wonder fully 


today, 


compre- 


President's Committee for Hungar 
ian Refugee Relief in its job im- 
measurably. iD 





Watch your TV for 
KNIGHT'S 


Outline Type 





TITLES 


GREATER LEGIBILITY... ECONOMICAL 
Write for FREE type chart 





KNIGHT TITLE SERVICE 


New York, N.Y 


115 W. 23rd St. 








ROBERT | 


Jack Norling 


Will handle 
Charge of 


industria] filrn 


Ss. 





-AWRENCE PRODI ICTIONS 


NOOR em RATET 
18 Wesy FIFTY. Foy RTH SrRrery New Yorx 19 
s 
- 
Mr. O. H, Coelln, Publisher 
Business Screen Magazine — y 
7064 Sheridan Road a \ 
Chicago 26, Ill, 
Dear Ott Coelln gne 
Here's news, just In time for the 1957 Produ. tion Review. 
Robert Lawrence Productions In announces a Major expan 
510n of its fa,¢ ilities with the “£94181t10n of Lou, ks & Norling 
Studios. Fach company wil] retain its identity. With no « hange 
in Personne], name or address. 

Call it ErOwth, if YOu wish, bur place the emphasis on SPe€Ciali zation. 

It Provides the 4NSwer to the °PONSOr's four basi “OnNSiderations in 

Selecting a Producer. 

Be Expe rien¢ e Established in 1952, Robert Lawre nee Produ, tions has 
built up a VOluminous business In television lilrm ©ommercials and 
has also Produced film fOr industry. Loucks and Norling Studios 
has Produced Over One thousand motion Pictures for; industry and 
b°vernment since 1924, 

é¢. Financ la] Stability rhe POOling of te, hnical knowledge and equip 
ment, under 4 Single administrative S€t-up will be Of SOund e, ono 
mi advantape to us and our « UStOomers. 

5 Creative Ability From s¢ ript to s, reen, spe, lalized Manpower of 

4. 
Proven ,¢ reative ability is 4vailable to verve the parti, ular needs of 
the Client. 
4. Physix al Fa, llities With fa. ilities jn Hollywood. New York and 
©ronto, we are now, more than ever, ina POS1itioOn to Produce every 
Phase of industria] films and television Commercials Within our com 
Pletely integrated Organization. 
These are Cur answers +o the client who demands quality, 
y 
TOuUrsS sinc erely, 
Robert LL. Law rence 
President. 
RLL: bt 
PSs. 
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Your RCA 400 l6mm Sound Projector puts on shows that look and sound the same as the 





400 16mm SOUND PROJECTOR 


ones you pay to see at first-run theatres. This is because 400 design is an achievement of 


RCA motion picture and sound engineers who have lived with projector engineering 


since film began to “talk.’’ Here are some of the RCA features they've developed for you. 


*Rew. Tim j 
** Reg. Timk of 
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Thread Easy ftiim 
path There's no 
maze of rollers and 
guides justa sim 
ple, direct film path 
you can thread in 40 
seconds or tess. En 
tire set-up time is 
underthree minutes 


Speaker custom 
designed by RCA 
engineers. You hear 
sound with ler than 
5% distortion through 
entire Lomm record 
it@ range Specia 
ound drum assem 
biy keeps possible vi 
bration ofr mechan 
ical nome fram sound 


track reproduction 


nion Carbide & Cart 











"3 


yi 








Audio 


Induction type motor 
You get tong tite, 
minimum mainte 
nance no brushes, 
governor or commu 
tator. Motor static 
cannot be trans 
mitted through ampli 
fication system, for 
induction type mo 
tors do not “gap” 


or spark 


**Stellite’’** Steel 
pulldown claw en 
gages fim gently with 


virtually no wear 
Larger sprockets dis 
tribute film tension 
more evenly, guard 
sgainst tearing 
Floating’ film guides 
protect film at pre 

sure points and 
sprocket shoes 


Large diameter 16 
tooth sprockets. Their 
rotation is slower, 
quieter. Self-jubricat 
ing “Oiite’’* bushings 
and silent belt drive 
also cut mechanical 
operating noise to a 
minimum 





The compact RCA 400 Junior may be 
your machine. Or, you may want the 
big-audience power of the 400 Senior in 
two cases. Whichever you choose, your 
RCA Audio-Visual Dealer is ready with 
full details and a fully convincing demon- 
stration, He's at your call under 
“Motion Picture Equipment & Supplies” 
in the Classified Telephone Directory. 


Visual Products 


RADIO CORPORATION of AMERICA 


Camden, N.J 


BUSINESS SCREEN 


14 Million Saw Sponsored Pix 
in Bureau of Mines ‘56 Program 


* More than 14 million persons in 
1956 saw 


sored by 


motion pictures spon- 
American industries in 
cooperation with the Bureau of 
Mines. according to the U. S. De 
partment of the Interior. 

This record, achieved in group 
showings, exceeds the 1955 attend- 
ance by nearly two million and 
establishes an all-time high for the 
Bureau’s industry-government film 
program which is in its 37th year. 
Iistimates from television stations 
throughout the United States indi- 
cate that 281% million others saw 

telecasts of the 
films, the Bureau reported 


226,000 Showings in ‘56 


Group showings of these motion 


noncommercial 


pictures totaled 226.851, nearly 7.- 
000 showings above the previous 
record attained in 1955. The films, 
dealing with the nation’s various 
mineral resources, are distributed 
by the Bureau on a free-loan basis 
to universities and other educa 
tional institutions, industrial firms. 
business and civic clubs, scientific 
societies and other organizations 

Films telling the stories of cop 
ver, steel, lead, oil, gasoline, and 
coal were in greater demand than 
ever before, surpassing all earlier 
records for attendance and numbet 
of times shown. As a group, pro 
ductions dealing with the natural 
resources of individual states re 
mained the most popular. Four of 
these, describing resources of Ari 
zona, Texas, Washington and West 
Virginia, were used in classrooms 
and at group meetings more often 
than in any previous year. 

Two new motion pictures were 
added to the Bureau’s extensive li 
brary of film subjects during 19560. 
These were The Petrified River 
The Story of Uranium, produced 
in cooperation with the Union Car 
bide and Carbon Corporation, and 
Idaho and Its Natural Resources, 
sponsored by the Richfield Oil Cor- 
poration. The Bureau notes that 
both of these films were immediate 
ly popular and appeared headed for 
even wider utilization during 1957 


Sponsored by Industrial Firms 


Private firms or industrial o1 
ranizations pay all costs of produc 
ing these motion pictures and pro 
viding the Bureau of Mines with 
distribution. The Bu 
reau’s motion picture library now 
has more than 6,400 prints of 61 


‘ opies for 


film subjects, all in l6mm_ sound, 
and most of them in color. The 
films are distributed from the Bu- 
reau’s Central Experiment Station 
at Pittsburgh, Pennsylvania and 


through voluntary subdistributing 
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BIRNS & SAWYER BUREAU OF MINES FILMS: 
POINTS (CONTINUED FROM FACING PAGE) 


TO centers in 38 states, Alaska and 


Hawaii. 





The motion pictures are pro 


. ARRIFLEX 16 & 35 duced by commercial film com 


. panies selected by the industrial 
Vv sponsor \n agreement between the 


_— 


sponsor and the Bureau of Mines 


° . AURICON ° BOLEX permits credit lines in the beginning 
Bell & Howell -Cine Specials 7 — = : rey eat pos "ye ¥ fi. 

Vv any other material i the motion . 

{ 

{ 

t 

t 

f 

‘ 














° picture that might be construed as 
CINEKAD Dollies, 7 


advertising. The films are designed 
Triangles, Tripod Clamps to acquaint Americans with their 


mineral heritage and to encourage 








v 
REELS & CANS tion of mineral commodities 


conservation and effective utiliza 





























Fibre Film Cases List “Most Popular” Films 
Bureau attendance records show 
v that the five most popular “state re 
ECCO 1500 sources” films during 1956 were 
California and Its Natural Re 
Film Cleaner sources, sponsored by Richfield Oil 
y Corporation; Arizona and Its Nat 


ural Resources sponsored by Phelps 


: Dodge ( orporation; Texas and /[ts 
1.G. McAlister, Inc. Vatural Resoure “s,. sponsored hy 
Lighting Equipment Texas Gulf Sulphur Company, Ine 

v Washington and Its Natural Re 


sources and Oregon and Its Natural 

NEUMADE Resources, both sponsored by Rich 
Editing Equipment field Oil Corporation 

The five most popular “mineral 

Vv commodity” films as reported by 


the Bureau were: A Story of Cop 


MILLER & 0 CONNOR per, sponsored by Phelps Dodge 


























Fluid Tripod Heads Corporation ; Sulphur, sponsored 
by Texas Gulf Sulphur Company, 
v Ince.: The Drama of Steel, spon 


POLECATS ray ac Inland Steel Company: 


of Gasoline, sponsored 


v by Standard Oijl Company (Indi 
anal: Evolution of the Oil Indus 


COLOR-TRAN try, sponsored by Sinclair Refining 


. * Co Dan 
Packaged Lighting eines 
wv "Petrified River” in Demand 


(The Petrified River, though in 
CAR-PAK Camera 


circulation only four months last 
Station Wagon Platforms 
























year, actually ranked second in pop 





ularity among commodity films on 
the basis of a projected yearly aver 
age of showings.) Each of the 10 
most popular films was shown at 

least 6.000 times last year 
Producers of these films were 
Frederick K Rockett Company 
Hollywood. California Jamieson 
Film ¢ ompany, Dallas, Texas; Jerry 
Fairbanks, Ine Hollywood, Cali 
fornia: Wilding Picture Produc 
oa | R N S & tions, Chicago, Illinois: Atlas Film 
Corporation, Oak Park, Illinois 


and MPO Productions Ine New 











a SAWYER nn 
PHOTO SUPPLIES CO. Joins Board of Sterling TV 

MFG'RS. OF “PROCAM” EQUIPMENT @ Nat Liebeskind has been elected 

ANTA MONICA 8B EVARD - 5 69 to the Board of Directors ol Ster 

IS ANGELES 46, CALIFORWIA ling Television Company. Ine lad 
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Everything under 
one roof! 


*RCA Sound Recording 

* Editing 

* Processing 

* Printing, Color and Black-and-White 


* Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave., N. &., 
Washington 2, 0.C. 


LAwrence 6-4634 
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How T[rite 
Can You Get? 


by Bruce Henry 


AWFUL Lot OF PEOPLE in 

American business and in- 
dustry loathe the motion picture 
as a medium. the term “awful” 
is used advisedly 

There are many reasons why 
[hey range from a gypping by a 
fly-by-night producer to bitter ex- 
periences in the do-it-yourself 
jungle 

But a majority—a very large 
majority—detest films as such be- 
cause they have had one made 
with a Formula treatment. 

The Formula is almost as old 
as the medium. ITEM: An old 
employe tells a young employe 
how wonderful the Company is 
ITEM: A reporter is assigned by 
his Managing Editor (Sure!) to 
learn how gored fidoodles are 
made. He carries a camera. ITEM 
A group of eager school students 
hear a wise and kindly old pro- 
fessor declaim on Their Future 
He uses the Company as a shining 
example of The Free Enterprise 
System. ITEM: Open with a 
daguerreotype shot of Our First 
Factory. Dissolve to Our Leader, 
at desk, making a speech with the 
aid of an idiot board. Go on an 
endless, gobbledegook Trip 
Through the Plant. End with 
glorified close shot of Architect's 
Plans for the Future. Note: this 
picture must always have “Hori 
zons” in its title. ITEM: Open 
with a cute analogy, then forget 
it. Ad nauseum 

This is not to say that the 
Formula film is without honor 
The very fact that it has survived 
from the beginning and _ thrives 
even today (the above ITEMS 
were culled from 1956 produc 
tions) entitles it to a_ certain 
amount of respect on the basis of 
sheer hoariness. And that may be 
a homonym 

But, what does this sort of filing 
cabinet inspirational writing do? 
Well, it may please the Sponsor, 
the first time he sees His Movie 
It may please the Sponsor's family, 
the first time they see it. It ce: 
tainly pleases the Producer, pro 
vided it has come in well under 
budget And it certainly will 
please the Writer, since it cost 
him no more creative effort than 
copying an old script left behind 
by a previous hack who is now a 
big name in television 

The only people it doesn’t 
please, and may well sicken, is 
that faceless mass called Audience 
They recognize it for exactly 





what it is, clotted nonsense, self- 
aggrandizing claptrap, the same 
old bilge they've seen dozens of 
times before with somebody else’s 
name on the Presents Title. 
Audience, believe it or not, is real 
perspicacious. 

So, the picture does nothing 
for the Sponsor. And he, in time, 
shrewdly noting that it is putting 
even his captive audiences to sleep, 
arrives at the justifiable conclu- 
sion that motion pictures stink, 
generally, and he'd do better by 
buying six half page ads in “Mod- 
ern Bolts and Nuts” Magazine. 

This may not bother the Pro 
ducer, especially if he is a quick 
take, in-and-outer, for he still has 
847 pages of names of prospects to 
go in The Standard Advertising 
Register 

But it sure raises hob with the 
future of the sponsored film busi 
ness. 

Suggested solution: a_ large 
IBM-type inspirational sign, to be 
posted near the desk of every 
script writer: 

“Stay out of the’ cornfield, 
Buster!" 





For 16mm. Film — 400’ to 2000’ Reels 
Protect your films 
Ship in FIBERBILT CASES 


Sold at leading dealers 


Only beor 
original this 
Fiberbilt TRADE 

Cases MARK 
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Another Big Reason Why United's 
Distribution Is Better 
For Your Sponsored Films... 








Advance Booking Notices For Use 
In Local Sales Promotion... 


As soon as the film booking is made, United supplies an c 
Advance Booking Notice. This is an indispensible aid in | 
= 
| 
| 


planning local PR and/or sales promotion tie-ins, etc, 











] 
— 








As United World Films’ nationwide distribution network 


delivers increasing thousands of new sponsored film = | 


UNITED WORLD 
KEEPS ITS CLIENTS 
WELL INFORMED! 








UNITED WORLD FUME. inc 
1445 PARK AVENUE 
NEW YORK 39 m ¥ 


ADVANCE BOOKING NOTK f 





UNITED WORLD HOME OMnct COMTEOK wy 


ee 








audiences, a most significant factor is the Certified 
Record of Exhibition provided for each booking. This 
form comes to the sponsor complete with the actual 
audience reaction; these original reports give the un- 


biased opinion of the viewing public and detailed re- 





actions on the film. A sample of United World’s exclusive 


Record of Exhibition is shown at right, 





\ Complete Monthly Reports With 


\ 


Important Statistical Breakdowns... 


Every month, each United World Films’ sponsor receives 
a full report of showings. Complete cumulative statistical 
information on your sponsored film's progress in the 
United World's 


complete and exclusive nationwide distribution services. 


\ 
J of 


field is thus provided as another 





Booking playdates and shipping prints isn’t all 
there is to sponsored film distribution, True, 
United can give your film the widest possible 
audience because of its vast nationwide volume 
in theatrical and non-theatrical markets. More 
than that, however, United provides a unique 
information service to sponsors that keeps you 


informed of your film's every move 


From the Advance Booking Notice to the Com 
plete Monthly Report you have at your finger 
tips the kind of analytical and statistical infor 
mation, (types of audiences, group age levels, 
all are supplied by United), to make your job 
casictr 

This is the kind of plus service you would expect 
from the only MAJOR film company in the 
sponsored field (United is a wholely owned 
subsidiary of Universal Pictures Company, Inc.) 
Another big reason why sponsors are switching 
to United World! 


Write today for your personal copy of United's 
latest distribution brochure which contains valu 


able information for you, 





Now Serving: B. F. Goodrich Company, National Live Stock and Meat Board, U. S. Depart 
ment of Detense Association of American Railroads, Armour Port of New 
York Authority, U. S. Atomic Energy Commission, Natural Rubber Bureau, Westinghouse 
\ir Brake Company, l S. Public Health Service ka Airline Mutual 
Alliance American Stock | Se Railroad 


mR ¢ ompany 


\merican 
ira A\irline 


tern 


xchange ibe 


Lenox China Company 











A Division of Universal Pictures Company, Inc. 
1445 PARK AVENUE © NEW YORK 29, N. Y. 
TRafalgar 6-5200 








Nationwide Film Service Via 
43 Film Distribution Offices 


COAST TO COAST 
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One Call for all You Need 


LIGHTING EQUIPMENT RENTALS 


{<a 


"aj / 











DOLLIES 


Feorless and 
Raby Panoram 
Dollies 

Crab and 
Western 


Dollies 


GRIP 
EQUIPMENT 


MacTon Turntable 
for Cars and 
Displays 

Mole Richardson 
Boom and 
Perambulator 
Parallels 

Ladders and Steps 
Scrims and Flags 


Dots and Stands 


Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 








ANYTIME, ANYWHERE 


For quick service, expert advice 
and one low price for equipment, 

installation and removal, call on 
one of the nation’s largest suppliers 


of temporary lighting facilities— 


Jack Frost. His lighting equipment 


inventory is unexcelled. Below are 
just a few of the many items 
available for quick delivery 


whenever and wherever needed. 


LIGHTING 


Complete M. R. incandescent Equipment 
M. R. Intensity Arc Equipment 

Dimmer Equipment 250 W-10,000W 
Diffusion 

Scoops 

Reflectors 

Bullboards 

Cable 


PORTABLE POWER 
KOUIPMENT 
AC and DC Generators 15 Amps to 1500 Amps 


(Truck or Caster-mounted) 
Portable Transformers—Dry and Oil 


Portable Substations 
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Dept. BS 
234 Piquette Ave., Detroit 2, Mich. 





CAMERA EYE 


Company-Wide Retirement 
Plan Initiated by Audio 


* Audio Productions, Inc., has in- 
augurated a company wide retire 
ment income program which will 
guarantee all employees $100 
monthly income at retirement age. 

The program is planned to dove 
tail with social security benefits so 
that all Audio 


twenty years service may look for 


employees — with 


ward to a minimum of $250 per 
month income upon retirement, at 
age 65 for men, and 62 for women 
At the present time, two-thirds of 
Audio employees are participating 
in the plan, and it is expected that 
almost LOO% of Audio people will 
he covered in a year or two. To 
qualify, employees must have been 
with the company three years and 
be at least 25 years old 

The plan, which was set up for 
Audio by the Prudential Insurance 
Company, provides the widest pos 
sible coverage, and is particularly 
valuable in that coverage is not 
limited because of age. For in 
stance, a man 55 years old may be 
hired, and be covered by the plan, 
so that after ten years his lifetime 
monthly income would be $50 
Other options provide for a lifetime 
Income for the employee's wile. as 
well 

The retirement income program 
is a party ipating plan, and it is set 
up so that all employees regardless 
of salary receive the same benefits, 
kmployees earning up to $125 per 
week pay $1 per week: from $125.- 
Ol to $250 per week the employee 


pays 32 


and over that the payment 
is 83 per week While the employee 
pays part of the cost of the plan, 
Audio Productions pays BOC. as its 
share of the program 

\udio's president Frank bk. Spei 
dell, and the stockholders of the 
company have established the re 
tirement income in recognition of 


Audio 
employees One of the most stable 


the outstanding loyalty of 


firms in the industry film business 
Audio's auveraut employee has heen 
with the company ten years, with 
some up to 25 years 

Audios retirement income pro 
‘ram is believed to be one of the 
first in the industrial film indus 


try Id 


Florez, Inc. Names Helser 
and Kleene Vice-Presidents 


@ Two new vice-presidential ap 
pointments have been announced 
Detroit 
vice-presidents are Ray Helser, di 


by blorez Inne . The new 
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rector of Client Service, and Jack 
Kleene, editorial manager and crea- 
tive director. 

Helser joined Florez nine years 
ago. Besides his client service ac- 
tivities, Helser has worked on train- 
ing programs at the studio. His 
background includes sales and mer- 
chandising experience. 

With Florez for 11 years, Kleene 
built his business career at the stu- 
dio as a creative writer, specializ- 


ing in sales training programs. 


Metropolitan Sound Studios 
Acquires RKO-Pathe Facilities 
* A newly organized company, 
Metropolitan Sound Service. Ine., 
has acquired the New York facili- 
ties of RKO Pathe, Inc., at Park 
Avenue and 106th Street. 

Principals in the new concern are 
T. A. Roseen, of Langlois Filmusie, 
Inc.; Norman Kasow, of Film- 
sounds, Ine.; and Al Gramaglia, 
formerly of Dichter Sound Studio. 

The service facilities in the big 
huilding on upper Park Avenue 
have long been considered as among 
the finest and most complete in the 
bast. Metropolitan Sound Service 
will occupy five floors, offering just 
about every service required for 
film producers. The sound stage 
measures 95 x 80 x 32 feet high. 
All four walls and ceiling are cov- 
ered with two inch rock wool sound 
proofing. Carpenter shop, dressing 
rooms and cosmetic ian’s rooms are 
adjacent. 

Other floors contain more sound 
stages, completely equipped editing 
rooms, preview rooms (two, with a 
capacity of 50 each). a complete 
music and sound effects library. and 
facilities for post synchronous dub- 
bing. interlock screening, mixing. 


transfering and sound editorial 


service. Wy 


MOVIOLA 


FILM EDITING EQUIPMENT 
16MM-35MM 





@ PICTURE 

@ SOUND 
Photo and - 
Magnetic 

@ SYNCHRO 
NIZERS 

@ REWINDERS 












One of the 
new series 20 
Moviolas for 
picture and 
sound. 


Write for 
Catalogue 


Dept. 8 


MOVIOLA MANUFACTURING CO. 


1451 Gordon St. @ Hollywood 28, Calif 
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What makes a movie MOVE... 


move your products, move your ideas? 



















We believe the answer Is people. 
PEOPLE with original concepts . . . 


and the ability to present them dramatically. 


PEOPLE with creative talents .. . 


and the skill to employ them in the medium of film. 


PEOPLE with pride of craft... 


and the awareness that every project 


is a lasting yardstick of their talents. 


That is why we cast our writers and directors, cameramen and 


crews, as carefully as our players matching special talents 





with the special requirements of each production. 





That is why we give each film personal attention “custom- 





tailoring” it through all stages, from first treatment to 


screening print. 


That is why we believe there is no place for mass production 


in the making of a moving picture, 


Knickerbocker Productions, Incorporated 


1600 Broadway, Vew York 19, N.Y. Circle 5-6710 
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Now—a fully 
prepared 


SUPERVISOR 
TRAINING 
MEETING 


—ready to 
put on! 





Title 
“MAINTAINING DISCIPLINE” 


Here's « complete package developed 
by instruction specialists, and guaran- 
teed to produce effective training meet 
ings Modern audio-visual techniques 
drive home important Human Relations 
lessons for lasting impression and 10 
minutes organizing time is all you need! 
Proved in major companies the nation 


over Effective in any type of business 


ALL FOR JUST $22.50! 


LEADER'S MANUAL—a« detailed 


print’ of the meeting 


blue 
Just fol 
, low if step by step. Contains 
: \ instructions, data for chart or 
\ blackboard work, and commen 
tary which you may read, edit 

or improvise upon 
STRIPFILM—dramatic visual presentation 
teaches your supervisors 
fo recognize and handle the 
two distinct types of discipline 
and explains proper techniques 


in reprimanding subordinates 
SOUND RECORDING 4 teacher that 
never tires, never omits, never 
forgets. Narration by Harlow 
cg Wilcox puts the stripfilm's mes 
sage across clearly and cor 
vine ngly 


FOLLOW-UP MATERIAL 


low-up letter to send to each 


text for a fol 


- supervisor For companies con 
duc ting th entire series of 
\ eight meetings suggestions for 


certificates of completion are 


provided 


ORDER NOW 


Send us your check for $22.50 now ([: 
we'll bill you if you preter) and we! 
immediately ship your packaged super 
visor training 
We'll also 


formation on other meetings in the series 


YOU'LL LIKE IT 
OR YOUR MONEY BACK 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Bovlevard 
Los Angeles 38, Calif. 


meeting Maintaining 


Disc ipline enclose tree in 
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PROOUCTION LINES 


Wilding Acquires New Studio 
in New York for TV Films 


@ A new studio to handle increased 
television film production has been 


Ne Ww York ( ity hy 


Pieture Productions, Ine 


wquired in 
Wilding 
The new studio is at 157 East 69th 
Street in New York 

Wilding - 


duction facilities and personnel will 


studio The 


eastern television pro 


he housed in the new 


eel-up provide s for photography 


sound recording, cutting and pro 


jection, The new location's acces 
sibility to the street level permits 
large pieces of equipment, such as 
iutomobiles, trucks, appliances and 
other products to be brought in 


without difficulty 
William Morris Ne W 


| 
duction manager will 


York pro 
make his 
he adquarte rs at the new studio, W 


New York Film Producers’ 

Committee Meets Lab Heads 
_ \ poere tal 
York bilm 


committee of New 
Producers Association 
met recently with the heads of 
twelve New York film laboratories 
in order to solve some of the mu 


tual problems relative to providing 


the best possible film quality for 
PA industrial, governmental and 
IV commercials clients 

Having scheduled an ambitious 


methods of 
the best film quality for 


eminar on obtaining 
presenta 
tion to buyers of film and their ad 


FPA is 


with 


avencies early this 
holding a 
the various film crafts by way of 
better 
makes for superior film 
through tise of New 
York's film facilities 

FPA’s committee 
Robert 
of Robert 


year, 
series of meetings 
developing a understanding 
of what 


produ tion 


members in 


cluck Lawrence president 


Lawrence Productions 


Walter Lowendahl, executive vice 
president of Transfilm; Peter J 
Mooney, secretary-treasurer of Au 
dio Productions David Pincus 
president of Caravel Films: and 


Walter Kullberg, treasurer of Sound 
Master 
\ committee of the laboratories 
reated to work with the FPA group 
headed by Robert Crane, of Color 


Service Labs. It includes Arthur 
Miller of Pathe, Sam Schlein of De 
Luxe. Doe Feldman of DuArt, Ben 
Bloom of Movielab, Douglas Yates 
of Consolidated and Paul Guflanti 


of Guflanti Labs lad 


W. S. Edwards Elected EBF’s 
Distribution Vice-President 


@ Election of Wilbur 5 


as vice president of distribution for 


kdwards 


kneyelopaedia Britannica Films, 





Quality Control 

is only half 

the Fordel story. 
Dependable Service 


is the other half. 


Helping to get 
the Fordel story across 
is on advertising job 
that we enjoy. 
Perhaps you have 
a story you'd like 
to get across 
creatively and effectively. 


If so, we can help you. 


For information, 


phone or write 





ungar & fruhling  pewyon 


advertising 





521 fifth avenue 
new york 17 


marketing 


oxford 7-5983 








Inc.. has been announced by Mau 
rice B. Mitchell, president of the 
educational films production-distri 
bution organization. 

kdwards joined EBI in July of 
1956 as director of distribution 
His background is in radio and tele 
vision. A radio account executive 


in New York 1940 to 1945, 


bdwards subse (ques tly served in 


from 


managerial capacities for CBS Ra 
dio in Chicago, WEEI, Boston, 
KNX and CBS Pacifie Radio Net 
work in Los Angeles. While on the 
west coast, he became general man 
ager of KNX-T and of CBS-TV’s 
Pacific network. 

Returning to New York in 1953, 
edwards wis general sales manager 


of CBS TV Film Sales, In Ld 


* 


Corelli-Jacobs, Inc. Moves to 
Larger Quarters in New York 


@ Corelli-Jacobs Film Music, In 
has moved to new and larger quar 
ters—at 723 Seventh Avenue, New 
York City 

By writing to Corelli-Jacobs at 


the new address. film producers 
may obtain a free catalog describ 
ing background music recorded on 
film, 
the firm 


ates complete music scores for films 


tape and discs furnished by 


( orelli Jacobs also cre 





from the company’s music library. 
Corelli-Jacobs’ phone number in 
New York is Judson 6-6673. be 
Companies to Show Wares at 
“Chicagoland” Summer Fair 
@ The Chicagoland Fair, a 
ness, industrial and cultural exposi 
tion” will be held at Navy 
Chicago, June 28-July 14. 
Sponsored by the Association of 
Industry, the Chi 
cagoland Fair will feature five miles 


“busi 


Pier. 


Commerce and 


of colorful visual displays and ex- 
hibits extolling Chicago as a “land 
of opportunity” and saluting the 
city's progress. 

Hundreds of companies are ex 
pected to display their products and 
services at the exposition. The Chi 
cagoland Fair, Inc., headquarters 


are at 8S. Michigan, Chicago. 





HAPPY WAY 
FUR A DOLLAR 


see page 90 
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Successful Films... 


PERMANENT 
CREATIVE 


COMPLETE 
. WALITY CONTROL BY 


a FORDE! 


Films. inc 





CREATIVE eit 
BUSINESS FILMS 
THAT GET RESULTS ’ 
ECONOMICALLY 


4 





os SEND FOR LITERATURE OR FILM SAMPLES : : 











Rapid advances in technology add growing 





importance to the role of employee training in industry 

and business. For indoctrination courses, sales meetings and 

technical training programs, leading industries in the United States and many foreign 
countries rely on Victor 16mm Projectors and audio-visual equipment. 

The same qualities that have made Victor a valuable tool in employee education 
have made Victor equipment a favorite with time and motion study engineers. 

Let the specially trained Victor Distributor tell you how Victor equipment can help 


you keep your employees abreast of modern developments. 


VICTOR AUDIO-VISUAL AIDS 


VICTOR SOUND VICTOR ARC VICTOR VICTOR 
PROJECTORS PROJECTOR SILENT 16 MAGNASCOPE V200T 








e 
Available in three stand- A portable arc projector Rheostat speed control, A professional laboratory 
ard models: the Class- that meets the needs of 2000-foot reel capacity, instrument that enlarges, 
mate 4, Assembly 10 and your largest assemblies. and single switch reverse projects microscopic 
Sovereign 25. Supplies 1600 lumens on standard equipment. specimens on wall screen 
the screen, up to 25 watts Takes any wide screen or tabletop. Two class- 

$ speaker output. lens. room models available. 

. 

. 

: SEND FOR FREE FOLDER TODAY 

e yy 

. . ? . 

: nimate the adion 

: regen Segre 

. Dept. L-27, Davenport, lowe, U.S. A, 

: NEW YORK, CHICAGO 

. 

§ Quality Motion Picture Equipment Since 1910 
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Robert Lawrence Productions 
Acquires Loucks & Norling 


* Robert Lawrence Productions, 
Inc., New York, has announced the 
acquisition of Loucks and Norling 
Studios, Inc... New York, 

With this major expansion, Rob- 
ert Lawrence Productions will have 
complete facilities for every phase 
and every kind of production, in 
New York, Hollywood and Canada. 

In addition to rounding out the 
coast-to-coast production plant, the 
acquisition brings to the Lawrence 
organization experienced personnel 
at the planning. creative and pro 


duction levels. 


Firm to Retain Identity 

Loucks and Norling will retain 
its identity and operate as a divi- 
sion of Robert Lawrence Produe- 
tions with no change in personnel 
planned, Since its organization in 
1924, Loucks and Norling has 
gained a reputation for its special 
ized technical skills and has pro- 
duced over one thousand motion 
pictures for industry and the gov 
ernment, 

Commenting on the acquisition, 
Robert Lawrence, president of the 
parent company, stated, “Today's 
industrial and commercial films re- 
quire specialized production abili- 
ties. The quality of films is only as 
good as the people, facilities and 
equipment available to produce 
them. We are expanding in the be 
lief that the more integrated and 
the better the collection of creative 
talent and technical facilities, the 
higher will be the quality of our 
finished product.” 

Robert Lawrence Productions 
was formed in 1952 and since then 
has established successful studios 
in Hollywood and in Toronto, Can 
ada. Its rapid rise to prominence 
in the industry within five years is 
grounded on a_ steadily growing 
volume of television film commer 
cials and films for industry In 
1956, The Lawrence organization 
produced five times the number of 


films produced in its first year 


45 on Lawrence N.Y. Staff 

With headquarters at 418 West 
Yuh Street. New York. the Law- 
rence staff of 45 full-time employees 
in New York alone work on 12,000 
square feet of the firm’s own pro 
duction space, including sound 
stage, screening and editing rooms 
ind carpenter shop They have 
made film commercials for 67 na 
tionally-known advertisers 

Other Robert Lawrence Produe- 
tions service oflices and subsidiar 
ies include Grantray-Lawrence Ani 
mation in Hollywood and Robert 
Lawrence Productions (Canada) 


Lid Toronto Ld 
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SERCH h. RUHL 


Business film producers since 1925. 
Seventeen national and international 


film festival awards since 1949. 


Hollywood Studio: Eastern Office: 

6063 Sunset Boulevard 1022 bkorbes Street 
Hollywood 28, California Pittsburgh 19, Pennsylvania 
HOIMlvwood 4-3183 Xpress 1-1846 





NUMBER | * VOLUME 18 * 1957 4c 








Detroit Educators Map A-V 
industrial Relations Project 
®@ In Detroit, 


under way to develop a specialized 


Michigan, plans are 


collection of audio-visual resources 
relating to all phases of industrial 
relations and to the other areas of 
industry, such as business, labor 
safety materials management and 
industrial medicine 

The Institute of Industrial Rela 
tions of Wayne State University 
directed by Ronald W Haughton 
is Initiating a cooperative audio 
visual project with the Audio-Visual 
bducation Department of the Col 
lege of Education and the Visual 
Auditory Utilization Center Film 
Library 

Drawing on the industrial, labor 
and educational resources unique to 
the Detroit community. the project 
will endeavor lo make 
through 


available 
professional publication 
reviews of films and audio-visual 
materials Phose which are evalu 
ated will be considered for inclusion 
in the Wayne State University Film 
Library, under the direction of Tom 
Roberts 
ect is under the general direction of 


Dy Albert L. Goldberg, assistant 
prot meal ( olle ue al | clu ition 


Coordination of the pray 


Producers ol filtiis filmetrips re 


cordings or other a-v materials per 
faining to industrial relations are 
being invited to get in touch with 
either Mr. Roberts or Dr. Goldberg 
so that the Institute may plan lo 
schedule a review of their media, Q 
info Agency Films tke’s 
Inauguration for 81 Lands 

* President 


inauguration will be 


| isenhower’s second 
brought to 81 
countries abroad via a two-reel doc 
itt color 
produced by the U.S. Information 


Aven y, 


umentary motion picture 


according to an announce 


ment by Arthur Larson, Agency 
director 


Twelve cameras were used to re 


cord the inaugural highlights. The 


film will show the departure of the 
Presidential party from the White 
House to the ¢ apitol the arrival of 
other dignitaries, the swearing-in 
ceremonies of President Lisenhower 
and Vice-President Nixon, the in 
augural address, parade scenes and 
views of the inaugural celebrations 

The President's inaugural address 
and the commentaries in the film 
will be translated into 32 languages 
for overseas showing in theatres 


md to other audiences in the 81 


countries, Rr 


@ Rae Hargrave has been appointed 
to the post of publicity director of 
the Society of Motion Picture and 
left vacant by 
the resignation of Sue Grotta Ld 


Te levision l nyeinects 
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THE NEW BELL & HOWELL | 
ADDITIVE COLOR PRINTER! 


This totally new color printer offers seven advanced features... 
sets new standards for technical precision and operating convenience. 


The Bell & Howell Additive Color 
Printer is the result of intensive re- 
search and close collaboration with 
film laboratory specialists through- 
out the world. In addition to the 
features shown here, it incorpo- 
rates the latest innovations of 
Bell & Howell’s Continuous Film 
Printers which today print nearly 


all of the world’s commercial film. 


1. Controlled Color Density—Avail- 
able light is separated into the 
three primary colors: red, green 
and blue. A system of dichroics is 
used to produce only pure, narrow 
color beams. Color intensity is con- 
trolled by adjustable vanes which 
act as light modulators, permitting 
more or less of each color to pass. 
The three modified color beams are 
recombined at the aperture to pro- 
duce the density and color re- 


quired for correct printing. 


2. Increased IIlumination— Equipped 
with 1,000 watt, high-intensity, pre- 
aligned printing lamp. An electri- 
cal interlock prevents the lamp 
from burning unless blower is in 
operation. Illumination can be re- 


duced for black and white printing. 


3. Variable Speeds 


feet per minute. 


60, 90 and 120 


4. integral Fader—Built into the 
lamphouse. Adjustable to produce 


the desired fade length. Fade 


lengths of 20, 36 and 48 frames are 
available on 16mm printers, and 
16, 32 and 48 frames on 35mm 
printers. Fade adjustments may be 
changed during the printing run to 
produce any of the three lengths. 


5. Visual Circuit Inspection—Five 
pilot lights (with dousers) are 
mounted on each of the three color 
banks to permit visual inspection 
of the electrical circuitry for ease 
of maintenance. Electronic compo- 
nents are replaced as units, vir- 
tually eliminating lost production 


due to maintenance down time. 


6. Automatic Operation—Color and 
illumination cue controls are ac- 
tuated by a perforated control tape 
which is pre-punched on the pro- 
gram perforator. The tape passes 
through a reader built into the con- 
sole base of the printer and con- 
trols all necessary printing func- 
tions with the exception of the fade. 


LIGHT PATTERN FOR THE 
THREE PRIMARY COLORS 


PRINTING 
SPROCKET 
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7. Easily Accessible Controls — 
Mounted on a panel above the 
printer lamphouse. The film foot- 
age counter registers up to 10,000 
feet of film and can be reset at the 
start of each film run. The auto- 
matic fader counter permits the 
operator to keep count of fades if 
they are to be varied in length dur- 
ing printing. Both counters are il- 


luminated for easy viewing. 


AVAILABLE ACCESSORIES 


®@ Program perforator for producing 
control tape 


®@ 1000 watt rectifier for DC 
® Margin printing kit for light print- 
ing edge numbers (16mm) 


® Sensitized patch cueing kit to 
eliminate notching 


For further information, write Bell 
& Howell, Professional Equipment 
Division, 7108 McCormick Road, 
Chicago 45, Illinois 


1000 WATT 
120V LAMP 
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Life Insurance Institute Film 
Shows Family Security Ideas 

* What is the measure of 

This question is considered 
Veasure of a Man, a new 
minute, black) white motion pone 
sponsored by the Institute of 
Insurance as part of its promot il 
eflort The film is available for 
showin to adult audience ma 
high school groups ind is regarded 
is a uselul item for family living 
COUTSES 

Measure of a Man points to the 
security which life insurance con 
tributes to family living 

\ youn engineer visil in old 
friend from army day lhe engi 
neer | i trouble-shooter who con 
pletes one jol pick up his musette 
bag and moves on to the next prob 
lem spot. Obviously successful in 
his work, he lives for hi ob. But 
he has been unable to make i 
of his marriage If he should put 
down the deep roots of family life 
he believes, they would interfer 
with the yok he like oO much 

The engineer's old army friend i 
of a different measure The friend 
is a solid citizen with a wife and 
family firmly settled in an attra 
tive howe What mor he has 
hecome part owner of the local 
newspaper With the wcomplish 
ments of both men clearly drawn 
the pieture spot the issue what i 
there in life for someone who ha 
no family the ind who lives only 
for the present? 

The young engineer, observing 
hi friend's happy family recog 
nizes that he has been missing a 
rreat deal. He comes to realize that 
it is possible to enjoy the present 
to keep working at an enjoyable job 

and to build with his family for 
their future Insurance lhe engi 
neer, his outlook broadened, hi 
measure imcreased 1OC% hopefully 
to telephone the family from which 
he has become estranged 

Produced b Wilding Picture 
Production Irv Veasure of a 
Van has been cleared for television 
ind print ine ivailable from re 
ional t exchanpe of Association 
bilm live fommunit organiza 
tions and schools may borrow the 
film either from Association Filn 
or from Modern ‘Talking 

ce, Ine. exchar 


* * 


Film on National Shrine 
Produced in Third Version 
@ A third and completely nev oD 
sion Of the motion picture Washin 
ton—-Shrine of American Patriotism 
is being sponsored by the Baltimore 
Ohio Railroad. In view of the 
uccess of its predecessors, the ne 


film is ¢ Kpected to have 











Extra Quality 






Compco 


professional reels & cans 


Compco reels are sturdily constructed 
ot tough special t« mpered teel. The 
won't warp or bend—eliminating film 
wearing and rubbing during projec 
non and re winding Compco reels and 
cans are finished in scratch-resistant 
special haked on enamel You “ure 
assured a lifetime of protection with 
these extra quality products avail 
able in 600 ft. to 2500 tt. sizes 


W rite today for Illustrated Circular on 
Reels and Cans 


COM PCO conronarion 


2275 W. $1. Paul Ave., Chicago 47, Ul 


i 


no warping 
no binding 
no rubbing 











A Sponsor to Serve 


by Dick Westen 


To Sronson | could do most for is one 
who looks upon the audio-visual medium 
as a method of communications rather than 
a vehicle to be equipped with overload springs 
ind filled beyond capacity with product or 
ervice information 

Basically, | feel that he would be a person 
vho shares our own enthusiasm for audio 
visual tools as an effective means of conveying 
ideas, knowledge, philosophies, understanding 
and motivation. He would recoenize it as a 
powerful way of reaching the minds and emo 
tions of people. Such a sponsor would want hi 
message to be built around: “less of how it 
came to be, and more of what it means to me.’ 

This same Utopian-sponsor would approach 
the commissioning of our services with an 
open, receptive mind as to suggestions, rathe: 
than expecting someone else to parrot his pre 
conceived, and often ill-founded notions 
He would want and expect, indeed, demand 
new ideas, thoughts and innovations that would 
turn v.tal training, merchandising or personnel 
development challenges into rich opportunities 
He would be able to recognize objective think 
ing when presented with it 


Ihe sponsor | could do most for is a com 








posite of all these forward-thinking individuals 
plus many more. 

He would not arbitrarily or blindly stumble 
over prices, when end results are the prime 
factors. He would think in terms of long-range 
benefits of his production. He would consider 
his producers as consultants, and would weigh 
their recommendations with sincerity much 
the same as those from a tax expert when 
called for the solution to a complicated point 
of law 

He would not consider his producer as just 
another supplier. 

Ihe sponsor I could do most for is the one 
who has a definite problem — large in scope, 
and continuing in nature. But, most of all, he 
would have the foresight to establish realistic 
goals, then present reasonable latitudes for 
development of sound, sensible, effective means 
to reach them. 

The sponsor I could do the most for would 
permit the cultivation of the most gratifying 
feeling anyone can experience—the knowledge 
and appreciation brought about by a good job, 
original from conception to integration; as 
perfect and effective as humanly possible 

Perhaps by this time you are asking yourself, 
“Does such a sponsor really exist?” 

Yes, of course he does and, fortunately, 
1 have had in the past... and svill have such 
sponsors to render these services to now 

They are stimulating people, whom | work 
with not for! 





Sometimes We Overlook The Obvious! 


The nationally recognized quality built into Calvin production work is 
available to you — as a Calvin services customer. Our standard of quality 
in 16mm film* is a PLUS value — a producer's understanding of other pro- 
ducers’ needs. Just one reason why we are working in partnership with 


hundreds of other producers today! 


VY Complete Productions 


VY All Production Services 
VY B/W or Color Printing and Processing 
VY Projection Equipment 








THE CALVIN’COMPANY U 


1105 Truman Road 
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PEERLESS TREATMENT 


After 24 years, still the best protection for release prints... and the most widely used. 
“Peerless Treatment makes prints last longer.”’ 


em 


PEERLESS NCO 


The best way to preserve original and other pre-print material. 


PEERLESS FCP PEERLESS FS PEERLESS MIC 
For Continuous Projection For Slidefilm For Microfilm 


PEERLESS RECONDITIONING 


Avoids unnecessary print replacements and saves irreplaceable originals. 


Shrunken pre-print material restored to printing tolerance and focus. 


: PEERLESS LIBRARY SERVICE 


To relieve Sponsors of Film Libraries of all operational burdens. 
Inventory Control — Shipments to play dates — Follow-up — 
Inspection — Reconditioning — Storage. 

Prints always in ready condition for next booking. 


ee ee ol 


PEERLESS SERVICE FOR TV SHOWS 


To relieve Distributors and Syndicators 
of film operational burdens. Assurance that prints 
will always be in ready condition for next air dates... 
with commercials properly cut-in. 


mem 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF 










Licensed Installations for PEERLESS TREATMENT ai: 

ATHENS, GA. « CHICAGO « DAYTON « DETROIT +» GARY » HOLLYWOOD «+ KANSAS CITY 
MEMPHIS + NEW YORK + PORTLAND « SAN FRANCISCO « ST. PAUL « WASHINGTON 

Berne * Brussels * London & Denham * Madrid * Mexico City * Sydney * The Hague © Toronto 





AWARD COMPETITIONS FOR BUSINESS FILMS 


FREEDOMS FOUNDATION AWARDS 


Sponsored by the Freedoms Foundation 
Valley Forge, Pennsylvania 


Closing Date for Entries: November |1, 1957 


CATEGORIES : Consideration is given to all films 
produced or released during 1957, which are 
aimed at building a better understanding of 
the American Way of Life 


AWARDS: A distinguished jury of State Su 
preme Court jurists and other eminent citizen 
selects one film for the top award and approxi 
mately 10 others for the George Washington 
Honor Medal recognition. Awards will be 
announced at Valley Forge on February 22, 
105% 

TO NOMINATI Nomination forms are avail 
able from Freedoms Foundation at Valley 
Forge, Valley Forge, Pennsylvania Ld 





NATIONAL COMMITTEE 
ON FILMS FOR SAFETY 
ISTH ANNUAL CONTEST 
Entries Close February, 1958 


PuRPOsSE: To stimulate production and the use 
of filma on accident prevention and to encour 
age higher quality by making awards through 
this annual contest 


CATEGORIES: Theatrical and l6mm nontheatri 
cal motion pictures and slidefilms dealing with 
safety in four fields 
Traffic and Transportation, and General, Film 


Occupational, Home, 


must have been produced or released during 
past calendar year 


AWARDS: Kronze plaques will be awarded to 
top winners, Award of Merit certificates will 
be given to other films for special reasons of 
subject treatment, production excellence and 
or unusual contribution to contest objectives 
Awards may be given for “Inatruction-teach 
ing” and “Inspirational” purpose films No 
charge is made for contest entries or awards 
to sponsors 
films 


Separate awards for sound slide 


ENTRIES: Will only be accepted for those films 
which are delivered all charges prepaid to 
Committee headquarters All films will be 
returned charges collect as soon as possible 
after final judging in March Further infor 
mation can be obtained from: William Eng 
lander, Secretary, National Committee on 
Films for Safety, 524 North Michigan Ave., 
Chicago 11, Il yy 





CLEVELAND FILM FESTIVAL 
% The 10th Annual Cleveland Film Festival 


is under consideration and may be held some 
time in the fall of 1957. The Festival is spon 
sored by the Cleveland Film Council. Further 
information may be obtained from Ralph E 
McGeorge, executive secretary of the Council, 
at its headquarters 100 Union Commerce 
Bldg., Cleveland 14, Ohio bpd 


50 


National and International Events 
Exhibiting Outstanding New Films 





1957 GOLDEN REEL 
FILM FESTIVAL 
A feature of the 


AMERICAN FILM ASSEMBLY 
Sponsored by the Film Council of America 
April 22-26, 1957 
Statler Hotel, New York City 
(Entries closed in January) 


Festival Chairman: Warren Sturgis, president 
of the New York Film Council; He may be 
contacted at: Sturgis-Grant Productions, 
Inc., 322 East 44th Street, New York 17, 
N.Y 

CATEGORIES Citizenship and Government; 

Education; Junior and Senior High School 

(Natural Science, Science, Social Science, 

Technology); Safety; Recreation; Industrial 

Processes; Avant Garde and Experimental; 

Feature Length Fictional; Human Relations; 

International Understanding; Literary, Musi 

cal and Theatrical Arts; Religion and Ethics; 

Visual Arts; Health and Hygiene; Medical 


Sciences. 


Awarkps: Goldet® Re@l ‘Awards are presented 
to the winningefilm imfé@ach category. Silver 
Reel Awards, areipréfented te one or more 
films of excéptioual mePit in @ach category. A 
Certificate of Participation is presented to 
every film selééted fom seftening in the com 
petition. The fitpof® @¥e@ ifstrncted to judge 
the films accouding touthe rants stated pur- 
yte 


pose 






Ss 'O 
ENTRY 1967 en teles d. Information 
petitions and fur- 


on entering fiitu 
ther 1957 \prog : ation may be ob- 


tained from Gué Gierdan., director of the 
American Filo aed Film Council of 
America, 614 Qavig Street, Fvanston, Il. ay 





SECOND FILM FESTIVAL OF THE 
SEATTLE FIEM ASSOCIATES 
April 29, 1957 
b 


(Locale 4 pnounced) 


% The first fil ally. J by the Seattle 
Film Associ@ite®, in 1956) ms limited to the 

; festival will 
(The 
ba of repre- 
prsities, film 
, business 
onthly at a 
view new 


















include 
Seattle 
sentative 
distributer 
firms and 
luncheon 
films.) 


No AW ' to judge 


SEVENTH INTERNATIONAL DISPLAY 
OF CINEMATOGRAPHY FOR 
PUBLICITY, INDUSTRY AND 

TECHNICS USE 


Sponsored by the 
International Milan Samples Fair, Milan, Italy 
April 12-27, 1957 


CATEGORIES: Publicity Films advertising 
products, services, etc.; Industrial and Tech- 
nique Documentary Films showing the 
achievements of industry, manufacturing op- 
erations and applications. 


ENTRY: Address requests for information to 
Dr. M. G. Franci, The Secretary General, 
Milan Fair, International Display of Cinema- 
tography for Publicity, etc., Ente Autonomo 
Fiera Milano Via Domodossola, Milano, 
Italy. 


DisPLAY JURY: Will consist of a film producer, 
two publicity technicians, a cinematography 
critic, one of the Milan Fair exhibitors, a pri- 
vate citizen, representing the public. 


AWARDS: Prizes will be awarded according to 
the film’s purpose. wy 





INTERNATIONAL EXHIBITION 


OF CINEMATOGRAPHIC ART 
The Lido, Venice, Italy 


August 1957 
Closing Date for Entries: May 31, 1957 


CATEGORIES: Films for Children, Documentary 
and Short Films (Scientific, Informational, 
Teaching, Films on the Arts, Television, Short 
Features, Cartoon and Puppet Films). 


AWARDS: A prize is awarded respectively for 
the best film in each category. Certificates are 
presented to the entrants of all films selected 
for the exhibition. 


ENTRY: All nongovernmental American entries 
are submitted through the Film Council of 
America. For information write the FCA at 
614 Davis Street, Evanston, Illinois. Ld 





EDINBURGH FILM FESTIVAL 


Sponsored by the Edinburgh Film Festival 
Edinburgh, Scotland 
August 1957 
Closing Date for Entries: May 31, 1957 


CATEGORIES: Features, Documentary, Cultural, 
Art, Experimental, Cartoon, Children’s Films, 
Television Films. 


AWARDS: Diplomas of Merit are presented to 
films most highly rated by a selection board. 
Certificates are presented to the producers of 
all films selected for exhibition. 


ENTRY: All nongovernmental American entries 
are submitted through the Film Council of 
America. For information, write the FCA at 
614 Davis Street, Evanston, Illinois. We 
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Now in production at PO 





are motion pictures” for 


these distinguished clients: 





\ 


ueneral Motors Cor 
American Cyanamic \ | Monsanto Chemica 
Andersen Corporatio! ; Nemington Arms Compal 
. - — _ — ee _ . a 


Kaiser Aluminun 


Nell Chemical Cor 








MPO PRODUCTIONS, INC. 
15 East 53rd Street New York 22, N. Y. | [ | 
MUrray Hill 8-7830 sk of 20 to 30 minutes in long 









p ut more Looking for a Place to 


Set Up Your Projector? 
* A 56% jump in new publi 
school building expenditures by 
1966 was predicted recently by 
Architectual Forum magazine. Cur- 
: rent construction expenditures of ° 
' $2.5 billion will rise over the next 
10 years to an annual rate of $3.9 
billion in 1966, at which time 
" “schools will probably just be start- 
: ing on another round of expansion,” 
the prediction said, 
Private school building, which 
accounts for about 17 per cent of 
the educational total, will show a 
10-year gain of better than 45 per 


cent, from this year’s $550 million 
to $800 million in 1966, it was pre 
dicted. 

The projections are based on a 
1966 population estimate of 197 
million people, and a_ projected 
gross national product in that year 
of $575 billion (in 1956 dollars). 


Almost every building type from 





farm house to factory will share 
in the boom, according to the prog- 


nosis, and total new construction of 


all types is likely to be running at 

a rate of nearly $64 billion a year, . 
or 45 per cent above this year’s re« 

ord volume of $44 billion. 

Assuming that school building 
expenditure and construction rises - 
according to this expectation, here 
are some things for sponsors and 


producers and audio-visual users to 

think about: 
i — — ‘ Gathering into these new build- 
into your MOTION PICTURE with es ep aggre 
“ tools. What kind of tools will these 


~ a-v tools need to be? 

Color Reproduction Co. v hat hind of buildings are these 
ew school expansions going to be? 
] C | p * alleen yo "obs? Will 
hev be “a-v archite e” or strict- 

6mm oO or rints +. for Vor hos 7 
The general building boom, if it 
materializes to the extent predicted, 


Color Reproduction Company in ' 
’ makes quite an a-v audience and 


its 18 years of spectali: ng exclu customer opportunity, too. And not 

s i stries directly pro- 

sively in 16mm Color Printing, - : for the industries di “ ape 

, viding the “new construction of all 

has earned a reputation for guar types” —“likely to be running at a 

anteed quality that is the Stand- rate of nearly $64 billion a year. 
* . * 


ard of the 16r N 
nai . mm Motion Picture Association Films Connects 


Industry Offices Via Teletypewriter 
@ Association Films has installed 
Bell System Teletypewriter Service 
in its four exchange centers to sim- . 
REPRODUCTION COMPANY °\.2-.20 055" 


booking of public service film pro- 





grams. Television stations may now 
7936 Santa Monica Bivd., Hollywood 46, California = 0 lm by sending a tletyped ; 


message to the nearest rong — 
Telephone: Oldfield 4-8010 nga inet pe 


the first availability. 4 
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Effective visual selling 
requires creativity, ex- 
perience, and crafts- 
manship. Selling is an 
art. We consider our- 
selves artists. 


Val praag productions 


NEW YORK DETROIT MIAMI | HOLLYWOOD 
1600 BROADWAY 2301 DIME BLDG 3143 PONCE DE LEON BLVD 


74\7 SUNSET BLVD 


COMMERCIAL, THEATRICAL, AND INDUSTRIAL MOTION PICTURES 


PRODUCERS oF | 
SLIDE FILMS © TELEVISION © STAGE SALES PRESENTATIONS 
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COMMERCIAL AND DOCUMENTARY 


MOTION PICTURES 


AND RELATED VISUAL SERVICES 


HLM ASSOCTATES 


MICHIGAN, INC. 


4815 Cabot Ave., Detroit 10, Mich., LUzon 2-6200 


bssoci in Major Cities C. : 
tsociales am ajor ilies oasl lo Const 


‘ 

SINc 1939, when Film Associates was orig- 
inally established in Philadelphia, through 1956, 
when we incorporated in Michigan, our services 
have been used by such diverse and representative 
clients as The Pennsylvania Railroad, the Salva- 
tion Army, E. Il. duPont de Nemours & Co., Inc., 
Continental Paper Company, Chrysler Corpora- 
tion, the American Joint Distribution Committee, 
GMC Truck & Coach Division, AP Parts Corpora- 
tion, and The Dow Chemical Company. 


JAMES BE. MacLANk, Executive Producer 


Over 23 years experience in film production 


THE VALUE 


of Film Content 


by Ocveste Granducci 


Most SIGNIFICANT trend of 

the past ten years in tae in 
austria! audio-visual field ts tne 
growing recognition especially 
among sponsors—ol the value o1 
film content. 

In fact, everywhere in our ac 
celerated competitive economy, 
this growing awareness of the 
value of ideas is evident. Good 
ideas—ideas that can be turned 
into effective resulis—are at a 
premium as never before 

Yet, in the industrial audio 
visual field, the “supply” of ca- 
pable film write:s is being allowed 
to dwindle, the source of ideas ts 
being allowed to dry up! 

Capable young people are not 
being lured into the profession. 

The men who make their living 
either buying or selling audio 
visual materials—whose very jobs 
depend on raising the standards 
of the industry owe to their -f 
own futures a concerted, industry 
wide effort to prime the idea pump 

What is needed? 

First, a new state of mind, an 
active awareness that “good writ 
ers are hard to find” because there 
are so few writers—and an active 
awareness that the profession has 
not bee made attractive for 
young writers. 

Second, an active recruiting pro 
gram, comparable to current re 
cruitment of technical writers for 
other fields. 

Third, promotion of sound basic 
training in writing, in the struc 
ture of our economy, and in ac 
curate reporting of facts and 
ideas and their translation into the 
audio-visual media 

Fourth, a sound “apprentice 
writer” program among producers 
of audio-visual media—on the set 
and on location, the only places 
the student can learn to be a 
“pro.” 

If some such program isn't 
soon instituted and vigorously 
prosecuted, our industry’s market 
vill dwindle, simply because we 
can’t supply it effectively 
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NUMBER 








Aupio-Visual 


distribu 


| gee (TION OF 
| 


wogrames tor 


public 


tion for both mass media and com 


munity groups h been consoll 
dated at the National \s 
of Manufacturers into 


dio, TY 


mm iatior 
a single Ra 
and Film Department 


The reorganization was under 
taken by Kdward Maher, former 
assistant to the managing director 


upon his appointment to the posi 
tion of Vice President in Charge of 
Public Relations. G. W. (Johnny) 
Johnstone director of the 
Radio 


and 


forme r 


and Television Dk partment 


widely-known radio pioneer 
has been named Director of the 


Robert Oaks, for 


new 


department # 


merly director of the Motion Pi 
ture Department and Motion Pir 
ture Editor, is assistant loger 
Young, former editor of Industry 


on Parade is television producer 


and Miss Janet Wilkins, producer 
of filrmstripe flannelboards, and ex 
hibits 


Outlook on New Audio-Visuals 
NAM 


Currently the audio-vie 


ual activities continuation 
of many established programs and 
the preliminary work on a number 
of new ones not yet announced 
The Department also provides in 


dustrial spokesmen for forums and 


public service programs in both 
radio and television and specihye 
audio-visuals for other Depart 
ments’ programs as called upon 
Latest motion picture is Indus 
trious Georgia, pilot film in a con 
templated series of films about 


individual states which are making 
history The 


industrial pilot film 


reviews in news CLeorgia 
spectacular industrialization of re 


some of the 


cent years, covering 

highlights, its geographical distri 
bution and the effects of this growth 
on the people of Georgia The 
motion picture is being released 
through the NAM’s Atlanta ofhes 
for television, school and commu 


nity showings in Georgia only 
Arthur Lodge Productions, Ine., is 


producer of the series 


Americade Exhibit in Chicago 


The Americade alter a years 
travels in middle and eastern United 
States, has settled down for a years 


Museum of 
This exhibit 


stand at the Chicago 
Science and Industry 

on the nature of American freedoms 
and opportunities attracted « apacity 
audiences in most cities during its 
exhibitions. It 


two- and three-day 


will complete its run at the Chicago 


Museum in August 
For several years, the NAM has 
been Using a new live and sound 


filmstrip technique 


developed for 


use at tits membership meetings 


56 


NAM Utilizes Radio, TV and Films 


Consolidate Communications Media Under Public Relations 


During 
the tiret 
groupe 


lhout 


the 


"tif hy 
Sor thing 


Tan 


ented hb 


readu y 


corded 


ee 


for community leadership meetings 


NAM 


eral urtaxes 


ernment 


script 
by Chartmakers, Ine 
photogs iphy 
inserts for 


The film provides the basis 


proble is 


past year if 
program tor 
Can Be 
Discrimination Pre 


staff 


public 


rie ribe rs from a 


with projected irt 
ind live color 
the slidefilm uses re 


contrast in 


and describes the 


proposal for reducing Fed 


without loss of gov 


revenue 


Radio Series’ Eleventh Year 


In radio, NAM’s current It's 
YOUR Business!” series (ABC Ra 
dio Network public service time 


Saturdays 


0 
o 


5 to 9:00 p.m.) also 





COLOR 





apture 


laune he d 


Done 








concerns taxes. Ted Malone, NAM’s 
this 


interviewing people in many walks 


roving reporter for veries, is 
of life to reveal how the present tax 
system is killing the incentive of 


alike. 


The taped interviews are played by 


businessmen and laborers 


some vadio stations on other than 
network hours. “It's YOUR Busi- 
ness!” is now in its eleventh year. 





with TRI ART 


e 35mm color release prints 


e Kodachrome printing 


e 16mm Kodachrome to 35mm 


color negative “blown up” 


Let Our TRI ART Color Specialists show you how 
to make prints that will do a better job. 


TRI ART COLOR 
CORPORATION 


245 West 55th St., N. Y. 19, N. Y. * PLaza 7-4580 





Two 13-week series have been spon- 
sored each year. 

On television, the NAM continues 
Industry on Parade, the much-hon- 
film 


its seventh 


ored feature-newsreel, now in 


year ol uninterrupted 


weekly releases. Currently. it ap- 


pears on 270 stations in the United 


States, and under lL. S. Informa- 
tion Agency sponsorship, on 19 
stations abroad. It is also used 


widely on Armed Service television 


stations. Each release contains four 


stories about business and indus 
try, each of continuing. rather than 
transitory interest. It is released on 
an exclusive contract basis in each 
television market and is made avail- 


able 


withdrawal from television use 


HOBSO Flannel Board Program 


HOBSO., — the 
board 


widely to schools following 


popular  flannel- 


discussion program, contin- 
ues to grow in popularity under the 

NAM’s Education 
Institutes held 


periodically for instructing teachers 


sponsorship of 
Department. are 
and industrial training directors in 
its use. For small classroom groups, 
the Department has issued a suit- 
case size flannel-board (4 feet by 3 
feet) with symbols of similar 
portion. It has also issued a man- 
ual for HOBSO discussion leaders. 

More entitled “How 
Our System Operates,” 
this program was originally devel- 
oped by DuPont 


panies for employee communication 


pro- 


correctly 
Business 
and other com- 
on their own company operations. 
Adapted for wider use by the NAM, 
the program enables the leader to 
the 
customers, 
make 


based on historical and hypothetical 


let his audience sit in seat of 


management, workers 


and investors and decisions 


situations. By this means, the em- 
ployee or student learns how eco- 
nomic forces such as competition, 
profits and prices govern produc- 
tivity and gear it to market demand. 
HOBSO is 
more than 500 companies and in 
12 states. It 
been used in some colleges and in 


demonstration tele- 


vision. Lad 


Currently, used in 


schools in 3] has 


sessions on 


Socony-Mobil Speedboat Film 
Nominated for Academy Award 
* Crashing the Water Barrier, a 
ten-minute film on Donald Camp- 
bell’s 


run last year, has been nominated 


record-breaking speedboat 
for an award in the short subject 
the of Mo- 
Arts and Sciences. 
The film was produced by Mara- 
thon 


category by Academy 


tion Picture 


Newsreel, Inc. with the co- 
operation of Socony Mobil Oil Co. 
It was released by Warner Brothers 
for theatrical distribution. ai 
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1953 
1954 
1955 


'*500,000 TO 1” in full color with narration. 
FIRST AWARD, Cleveland Film Festival. 


“EVERY THOUSAND FOR SAFETY” in full 
color and dialogue. 


AWARD OF MERIT, National Committee on Films for 
Safety. 





“NO STONE UNTURNED” in full color and 
dialogue. 





“THINGS KEEP CHANGIN” in black and white 












2 More and dialogue. 
3956 SINCLAIR || “MAN ABOUT TOWN” in full color and 
, dialogue. 
ATLAS FILMS a=") 
PRODUCE RESULTS FILM ATURITY Jah 
Before you plan your next (iene ORE 
CONSULTATION WITHOUT OBLIGATION ® Al " 


film — whatever its purpose 
or subject — check Atlas Fi LM NG re if 71 
performance with Atlas 8 .. Ue hg 
clients. Then you, too, will A L A a CORPORATION “ {ATP 
want to make the most 
of Atlas Filmaturity.* . 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TY Commercials 
ESTABLISHED 1913 


% the wealth of mature film sense, skill, and judgement achieved 1111 South Boulevard, Ook Park, Ill., Chicago Phone AUstin 7.8620 
only through many years of actual production experience OFFICES IN CHICAGO, WASHINGTON, D. C. AND HOLLYWOOD 


















Top Quality 


TV Commercials 
Educational 
Sales Training 
and Industrial 


Films 


Thirty years of professional 
experience together with com- 
pletely integrated studio and 
laboratory facthnes plus 

| top-flight personnel 


Our service and quality assure your 


year-after-y ear complete satisfaction, 


Chicago Film Studios 


OF CHICAGO FILM LABORATORY, INC, 


56 East Superior St., Chicago 11 
Phone: WHitehall 4-6971 
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Good Films Serve Audiences First 
by Alfred L. Fredrick 


REQUENTLY, we in the field of 

film distribution are asked: 
“What makes a good sponsored 
film?” And in effect, we must an- 
swer: “The film that serves the 
audience needs first, and the 
sponsor’s desires second.” 

This may, at first glance, seem 
to be a reversal of standard oper- 
ating procedure. From our experi- 
ence, it isn’t. And significantly 
there is really a mutuality of ac- 
complishment. /f a film serves the 
public well, it is a film that will 
gain wide distribution, reach many 
millions of people, and create a 
favorable impression for a sponsor, 
his product or service. 


Each Film Is On Its Own 


There is no such thing as the 
sponsored film. Fortunately, our 
industry has set up no rigid rule- 
of-thumb measurement or yard- 
stick of film values. Instead each 
film is evaluated on its own and 
not as it stacks up with film X, Y 
or Z. Thus films are not turned out 
by the yard, so to speak, but each 
is, or should be, a careful, creative 
endeavor that offers the user some- 
thing of real value and returns to 
the sponsor a keen audience ap- 
preciation and understanding of 
his particular mission. 

After 40 years in this business 
I can say with complete candor 
that | am constantly excited and 
impressed with the kind of films 
the sponsor-and-producer teams 
are turning out 

Many years ago a pioneer of the 
theatrical industry, Adolph Zukor 
said: “I don’t watch pictures, I 
watch audiences.” This has partic- 
ular pertinency in our field. What 
does the audience think? Is the 
film offering viewers that certain 
“something of value?” 

Clues in Audience Comments 

We appraise very carefully the 
audience comments we get back 
from our exhibitors. These are 
passed along to the sponsor each 
month, for his own evaluation. Be- 
cause in these comments—record- 
ed by teachers, community leaders, 
clergymen, TV program directors 
and others—may be found the 
clues, the keys to the next pro- 
duction 

I think sponsors and producers 
should more and more in the fu- 
ture seek out the opinions of 
educators and community leaders, 
find out what areas are lacking in 
good film material. Then in part 
nership with creative producers, 


there should emerge films that are 
not “educational” in the pedagogi- 
cal sense, but bring to the viewer 
an educational experience, that 
utilizes to the fullest the advantages 
and exciting possibilities of the 
motion picture medium. 

Films should not become illus- 
trated lectures or graphics set to 
motion. The sponsored film should 
be an educational experience that 
cuts across all boundaries. In 
other words, a sponsored film 
should be as much “at home” in 
the classroom as it is in the club 
room or living room (via TV). 

We, at Association Films con- 
centrate our energies on film dis- 
tribution exclusively. We do not 
make films or involve ourselves in 
print procurement, quality control 
or any phases of production or 
printing that inherently belong to 
the producers or technicians. 

Great Challenge Lies Ahead 

We are happy to read scripts, re- 
view suggested treatments, suggest 
titles and otherwise be of assistance 
at the pre-production level. We 
have at our disposal many source 
books to help sponsors and/or 
producers avoid areas where there 
might be a duplication of effort. 

I personally think that the field 
of sponsored films has a great 
challenge ahead: to create the kind 
of films that will meet the informa- 
tional needs of the nation. We all 
know there is a great and growing 
competition for audience time to- 
day, what with television enter- 
tainment, do-it-yourself activities, 
more home-centered projects and 
the many other interests that in- 
creasing leisure hours bring about. 

Sponsored films should be so 
compelling in nature that the pro- 
gram leader, or TV director, or 
educator looks to them first as a 
source of informational material. 
I envision the day when the 
sponsored-film will be the means 
of community information and en- 
lightenment. 

We are constantly engaged in 
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FUR A DULLAR 


see page Ob) 
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PRODUCTION -°* 


“missionary work,” to acquaint 
community leaders with the pro- 
gram advantages of sponsored 
motion pictures. A new booklet 
we have just issued can almost 
be considered a sponsored film 
primer, as it goes to the heart of 
the matter “what is a free film?” 


TV: “A Second Mighty Arm” 
be en 
missionary 


All distributors should 
gaged in continuing 
activities to explore new audience 
possibilities for their sponsors 
Just ten years ago we began TV 
distribution, when there were a 
handful of stations and a_ few 
thousand sets. We regarded TV 
then, as we do today, as the 
second mighty arm of sponsored- 
film communications. 

But in the final analysis the 
community showing will always 
reign supreme from the impact 
standpoint, offering sponsors the 
dual advantage of non-competitive 
viewer attention and large screen 
presentation of their message. Per- 
haps even more important is the 
use many groups make of the film 
itself: using it as a discussion 
springboard, a supplement to a live 
lecture, and the means for direct 
ing community action along given 
lines 


Community distribution over 


East 


7TH ANNUAL PRODUCTION REVIEW 


NEWSFILM FOR INDUSTRY... 


49th New York 


Street, 


comes the problems of time zones, 
because each showing is a “prime 
time” showing, to a_ specially 
selected, highly-desirable audience 
group. No other medium of com 
munications offers this high degree 
of selectivity, permitting a sponsor 
to go not only into regions and 
states but into particular counties, 
cities, even specific organizations 
Do audiences appreciate spon 
sored films? Yes, perhaps more 
than we think. A letter we just 
received from a_ principal in 
Colorado, sums up the opinion of 
many: “Your free films have been 
consistently of top value 
tion and entertainment-wise. We 
owe, too, an expression of grati 
tude to the many 
which created the films. It is al 
ways obvious when seeing one of 
the films that a 
thought, time, and 
gone into their 
which we at 
heartily concur! 


educa 


corporations 


deal of 
have 


great 
money 
creation” —to 
Films 


Association 





SERVICE e 


7, N. ¥. «© Murray Hill 


PUBLIC 


SHAREHOLDERS 


WORLD 


8-0985 


DISTRIBU 


NEWSFILM SERVICE 


INFORMATION FILMS 


REPORTS 


NEWSREELS 
TRAINING FILMS 
SPECIAL EVENTS 
THEATRE & TV 
SHORT SUBJECTS 
AERIAL COVERAGE 


STOCK LIBRARY 





WIDE SERVICE 


TION 


REPORT FROM CANADA 


by Graeme Fraser 


HE REMARKABLE GrowrTH of 

business film production in the 
United States, film production has 
been accelerating at an even faster 
pace in Canada films are 
rapidly becoming an important 
medium for advertising and pub 
lic relations 

Five 
a reality, Canadian producers were 


where 


years ago as ITV became 
worried that its coming would cut 
deeply into the traditional use of 
non-theatrical films 


Five years later—what has hap 


pened 4 


We find that TV has been added 
unto—and that the production and 
non-theatrical films have 


with the 


use ofl 


increased side by side 
brisk new business of producing 
half-hour TV films and TV com 
mercials 

Three times as many non-thea 
trical pictures are being made than 


five years ago-——and only half of 


them are for television, The pro 
duction of slide-films has more 
than doubled. The number of pro 
ducers has increased by 5SO% 


their dollar volume is more than 
twice that of five years ago 

And the distribution and use of 
non-theatrical films has grown 
steadily during those five years of 
television, Just look at these 


theatrical figures of the distribu 


non 


tion service of the National Film 
Board 
Total lotal 
showings attendance 
per Year per Year 
1951-52 151.196 111.610.7232 
1955-56 205 ORS 14,469,686 
Another interesting clue comes 
from Canada’s Film Councils 


mainly composed of representa 


tives of a group of organizations 
ina community who band together 
films and 


thei 


make 
programs, As 
expected the num 


to screen 16mm 
selections for 
IV grew, we 
ber of film councils to decrease 
they have 
from 419 (with 
10,478 member organizations) to 
196 councils with 11,79] 
ber organization 


Finally, the 


instead grown in the 


last two years 


mem 


number of 16mm 


(‘CONTINUED ON NEXT. PAGE) 
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Canada Reports 


(CONTINUED FROM PRECEDING PAGE) 


bookings from the Canadian Film 
Institute for the past six months 
are up an amazing 25% over the 
corresponding period of last year. 

And so the production and dis- 
tribution and utilization of films 
for advertising, public relations, 
education and training are boom- 
ing in Canada as never before 

And added unto is film for TV 

miles and miles of it—commer- 
cials, news stories, half-hour 
series, sponsored films for TV. 

Television has made agency 
men acutely aware of the film me- 
dium and there is a growing trend 
for a larger proportion of spon- 
sored films to come _ through 
agencies rather than direct from 
the client 

Another interesting trend is for 
the Canadian affiliates of U.S. cor- 
porations to use Canadian pro- 
ducers. Canada’s acknowledged 
know-how in the field of short 
film production is rapidly spread- 
ing from the larger centres to the 
smaller, and thus it is rare indeed 
these days for a U.S. camera crew 
to cross the border. Indeed, Cana- 
dian business films are consistent- 
ly winning awards at festivals and 
competitions in the U.S. and 
Europe. 

Many Canadian TV commer- 
cials are still being made in New 
York but even this is slowly 
changing and most of them are 
now being produced at home. 

Slowly emerging from the Cana- 
dian industry are signs of a brisk 
export trade in business and edu- 
cational films. For instance, in the 
last few years crews from our 
own company alone have shot 
different sponsored films in Brazil, 





Colombia, British Guiana, Jamai- 
ca, Trinidad, England, France 
and Sweden. In addition, such 
leading U.S. distributors of educa- 
tional films as McGraw-Hill, En- 
cyclopaedia Britannica, Interna- 
tional Film Bureau and Coronet 
have all purchased Canadian 
product. 

The 34 producers from New- 
foundland to Vancouver, who be- 
long to the Association of Motion 
Picture Producers and Labora- 
tories of Canada, have been show- 
ing a new maturity and a deep 
concern about the results of their 
productions. Last year the Associ- 
ation employed Gruneau Research 
to “interview in depth” the key 
men in advertising and public re- 
lations. The 60-page document 
which resulted has provided in- 
valuable information, direct from 
our customers, for the improve- 
ment of quality and service. Too, 
it was heartening to read that of 
the 119 films reported on, their 
sponsors called 113 satisfactory, 
five partly satisfactory and only 
one unsatisfactory. 


In this success story of the in- 
dustry, full measure of credit must 
be given to the excellent relations 
with and co-operation of the film 
and business press, the Associa- 
tion of Canadian Advertisers, the 
National Film Board, the Cana- 
dian Broadcasting Corporation 
and leading American producers, 
with whom we frequently ex- 
change footage and ideas. 

As films for “non-TV” purposes 
continue to be made in larger 
numbers and better quality than 
ever before, and as TV commer- 
cials and filmed shows are added 
on the top, the future of the medi- 
um looks extremely bright in this 
“Neighbour to the North”. 


The Film I’d Like to Make 


by Jack Glenn 


O« ASIONALLY the viewer of 
sponsored films sees a title 
card reading: “Presented by Kom- 
ing Products, Inc., as a Public 
Service”. 

The picture I'd like to make 
takes its cue from those last two 
words: “Public Service”. 

There is a truly important pub- 
lic service waiting to be performed 
by some company of vision will- 
ing to invest in prestige advertising 
in the ultimate meaning of the 
phrase. For if it be true that “pres- 
tige” can derive from a business 
firm’s preoccupation with the pub- 
lic welfare, then a film devoted ex- 


clusively to that welfare would 
seem to be a motion picture of real 
prestige-giving qualities. 

I don’t mean a film that com- 
bines a mission of public service 
with information about the speci- 
fic products of the sponsoring firm. 
[here is, of course, nothing 
wrong witht such films—I have 
made a number of them, and may 
there be many more!—but the pic- 
ture I refer to would go a step 
further. It would in no direct way 
benefit the sponsor but would in- 
directly promote his interests be- 
cause it would benefit industry and 
(CONTINUED ON PAGE SIXTY-FOUR) 
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Diagram shows Auricon 16 mm Sound-On-Fi 
Camera in use for Executive Speech Training ¢ 


A 


C. C. Mullin & Associates, Los Angeles 















Donald A. Oavis, Director of Sales ng 
at Cannon Electric Company, filmed during Profes- 
sional Speech-Training at C. C. Mullin & Associates. 









Hidden Auricon 
Sound Camera 
operated via 
remote control 
by instructor 


‘ AURICON 
















§ athens right) and ‘Mis associate, 
Sidney A. Jones, join Don Davis of Cannon Electric 
in reviewing Speech-Training ‘‘Tal Picture” film. 

















tive Speech-Training, 
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PROVES SPEECH TRAIMING FOR BUSIMESS PEOPLE 











c. c. 




























ILLEN &@ ASSOCIATES 


wee . . awore 


C. C. Mullin & Associates report that 
the Auricon 16 mm Sound-On-Film Camera 
is a unique and valuable “Mirror’’ for 
Speech -Training students to see and hear 
themselves, as others see and hear them. 








Berndt-Bach, Inc. 


Hollywood 38, California 


Gentlemen: This new C. C. Mullin filming technique 
enables the business executive to advance 
rapidly in professional Speech-Training. 
Voice, appearance and gestures are faithfully 
recorded via Talking Pictures filmed under 


We thought you would be interested in a unique Speech- 
Training technique made possible by the Auricon 16 am 


Sound-On-Film Camera. 


Your fine Camera is proving to be an extremely normal room-lighting conditions, with a hidden , 
! 4 
valuable Executive Speech-Training ‘mirror’ Auricon Sound Camera Self assurance, poise f faz ‘ 
and ability to think on one's feet, develop 


We fils r people “before*® and "after", i th 
ee “olin ere quickly and more surely with private viewings 


of “before” and “after’’ films 


poise and self-assurance your Sound Camera helps 


them develop, is truly remarkable. 


Perhaps you also have a unique and valuable use for 
We are very pleased with our Auricon Equipment an Auricon 16 mm Sound-On-Film Camera? Auricon Equipment is sold with 
because of its complete dependability and silent a 30-day money-back guarantee. You must be satisfied! 


operation. The well-designed controls make filming 


Please write to Berndt-Bach, , 6910 Romaine Street, Hollywood 38, California 
or phone HOllywood 2-0931 Ma re illustrated Auricon Catalog and prices 


so easy, the Camera seems to “think for itself’. 
Our Auricon is the most valuable tool we have 


discovered for our Professional Speech-Training 


vei. |/AURICON 


C. C, Mullin PRODUCT 


“Mend thy speech, leat it mar thy fortune.” —~SHAKESPEARE E E R N D T =o ts A Cc 7 | N Cc 


The i= Liye 


MANUFACTURERS OF SOUND-ON-FILM 
RECORDING EQUIPMENT SINCE 1931 















The Film I’d 
Like to Make: 


(CONTINUED FROM PAGE SIXTY) 


the nation as a whole. Its only 
sponsoring firm 
would be in the presentation titles 

lo many an advertising man 
such a proposal no doubt sounds 
like the naive mouthing of a 
visionary or a beginner in the 
highly competitive business of film 
production. Now, while I will con 
fess to having visions 


reference to the 


1 can hardly 
be classed as a beginner in the 
film business. After thirty years of 
movie-making | am convinced that 
too many routines are followed by 
too many routine-minded sponsors 
loday, of course, the public is 
saturated with advertising as it has 
never been before. It has learned 
to love advertising, to hate adver 
lising, to praise advertising, to 
curse advertising, to be led by ad 
vertising, to revolt from advertis 
ing, to criticize advertising and to 
learn from advertising. Some ad 
vertising affords delightful enter 
tainment, some of it inspires, some 
of it irritates (and many an ad 
vertising executive will tell you 
that this “irritation advertising” is 
the most effective in planting the 


product firmly in the public 


mind). Every approach, it seems 
has been used to capture the pub- 
lic’s custom. And yet, when one 
surveys the whole scene, it is ap- 
parent that far too few films have 
been made by large firms in- 
terested in promoting the health 
of business as a whole through 
the promotion of public under- 
standing of the nation and of the 
nation’s economy as 
everything from daily 
international politics 


related to 
living to 


Tell the People the Facts 


For example, in this anomalous 
day of booming business and 
tight money”, it would be healthy 
for the citizenry to know the back- 
ground of both the blessings and 
the difficulties of the situation. It 
would be helpful if the average 
knew the relationship 
and the interdependence between 
small business and big business 
and the umbilical importance of 
both to the life of the nation. A 
logical development of this notion 
on film would help us to under- 
stand the facts of America’s posi 
tion in today’s world and the eco- 
nomic involved in the 
Ihe average American 
is used to the phrase 


American 


processes 
cold war 
“cold war” 
but is not always sure of what it 


actually means. “War” to him 





normally conjures up visions of 


horrible lethal weapons, bombed 
cities and dying humans, both 
military and civilian. “War” means 
atom bombs and hydrogen bombs 
and the end of the world. Too 
many know too little about the 
creeping economic war that has 
enslaved nation after nation and 
could eventually result in the de- 
struction of our own cherished 
American Way. Today’s confused 
and confusing world needs an en- 
lightened citizenry if the will of 
free men is ultimately to prevail. 
A Film Enlarges Understanding 

A motion picture, of course, 
affords one of the most immediate 
and effective ways in which to en- 
large the understanding of the 
average citizen. A film designed to 
promote the American’s under- 
standing of his country, his 
country’s economy and its place 





film 


LARGEST 


associates inc. 


Phone: Walnut 2164 


FILM PROCESSING—Negative, Positive, Reversal 


COLOR—B&W Duplicates 


Optical Effects 
PEERLESS FILM TREATMENT 


OUR TWENTIETH YEAR 





MOST COMPLETE STUDIOS & LABORATORY IN THE TRI-STATE AREA 


DAILY SERVICE 
Color Masters 


in the world could be approached 
with wisdom, humour and com- 
passion in an objective, non- 
partisan way, with no drum- 
beating for anyone except the free 
man and his dream of a free, war- 
less world. It could examine the 
true meaning of the instruments of 
our government, and it could ob- 
serve the functioning of those in- 
struments in the economy of the 
nation and of the world. It could 
look closely and with affection at 
the terms we apply to people and 
to concepts—the “liberal”, the 
“conservative”, the “Democrat”, 


the “Republican”, “Democracy”, 
“Republican form of Govern- 
ment”, “freedom”, “tolerance”, 


“free enterprise” and so on. 


Take It From Everyday Life 

If this sounds like a large order, 
it can be pointed out that it is a 
large subject, but expressed with 
the eloquence of effective film 
properly put together, a lot could 
be said in a very few words and a 
very few scenes. Such a film need 
not be didactic in any sense, nor 
even “documentary” in the more 
limited meaning of this much- 
abused term. It could be straight 
fiction, with “documentary” flavor, 
meaning simply that its characters 
and situations should appear to 
come actually from every day life 
as we know it—a rule I religiously 
followed for twenty years as 
Senior Director of the March of 
lime. It could follow a story for- 
mat and make its points in the 
words and actions of its charac- 
ters. It should aim for the presen- 
tation of truth with a minimum of 
opinion or conclusion. It should 
be factual even while fictional in 
format. It should avoid flag-wav- 
ing, yet leave a free man with a 
feeling of pride and thankfulness 
that he is a free man. And, by 
leaving this free man with a clearer 
understanding of how his freedom 
works, it would do its bit toward 
guaranteeing the 
that freedom. 


perpetuation of 


Of Boundless Value to All 

A pipe dream? Hardly. It may 
become a reality very soon, and 
when it does, the sponsoring com- 
pany will have presented a film 


TWO LARGE SOUND STAGES ° thet can be shown in a widespread 
market for a long time to come 
and that will have continuing 
value as a public service, to the 
unbounded credit of its sponsor 


Jack Glenn 


1,000 AMPS. * OUR OWN BUILDING 
COMPLETE ANIMATION SERVICE OXBERRY STAND ART DEPARTMENT 
PRESS TITLES FINEST RECORDING AND RE-RECORDING FACILITIES MUSIC 
LIBRARY PORTABLE KINESCOPE UNIT SERVICES WITH SPECIALISTS FOR ANY 
PHASE OF YOUR MOTION PICTURE PRODUCTION 
REQUEST OUR PICTORIAL BROCHURE AND PRICE LIST 


HOT 





Extra Copies of This Issue 
* Seventh Annual Production Re- 
view copies are 


available, while 


supply lasts, at only $2.00 postpaid. 
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CHIQUITA GETS AROUND THESE DAYS! 


Chiquita Banana is the star of the new United Fruit Company film, 
“Bananas? Si, Sefor!’’, a melodious merger of live-action and anima 
tion, that has played to more than 14 million persons—in less than 8 
months! (3,739 community showings; 207 telecasts.) 

Created by John Sutherland productions, this 13-minute Eastman 
Color film tells about United Fruit’s concept of industrial integration 
and what it means to the peoples and economies of the Central Ameri 
can republics ° 

In addition to ‘Bananas? Si, Sefor!’’ United Fruit produced a com 
panion film which dramatizes the record of American industry in pro 
moting the interdependence of the Americas. ‘The Living Circle” is a 


major film accomplishment and is considered to be a highly-effective 


ASSOCIATION FILMS, INC. 


MUrray Hill 5-8573 
Regional Offices: Ridgefield, N.J., La Grange, Ill., 
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Executive Offices: 347 Madison Ave., New York 17, N.Y. 


San Francisco, Calif., Dallas, Texas 


weapon for blunting Communist propaganda claims in Latin America 


(To date 17 million people have seen ‘The Living Circle.“’) 


Both films tell a big and important story and deserve the widest 


possible circulation 


To do this job United Fruit engaged the nationwide distribution 
services of Association Films— premier distributor of industry-sponsored 
special-purpose films, A carefully-coordinated promotion campaign has 


launched both films most successfully 






For an example of the kind of promotion 

we put behind our films, send for 
Central America Today,” a film-bulletin 
devoted to “Bananas? Si, Sefior!’’ and 


The Living Circle.” 


“America’s First Distributor 


of Films from Industry’’ 
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The tradition of the New England Yankee 
is to give, and receive, a quality dollar 
value for a dollar. We have never seen fit 
to depart from this principle in the film 
business. Perhaps this is why a list of 

our distiriguished clients looks like this: 


American Brass Company 
American Optical Company 
Commonwealth of Massachusetts, 
Division of Employment Security 
Consolidated Cigar Corporation 
Electric Companies of the 
Connecticut Valley 

Emhart Manufacturing Company 
The Fuller Brush Company 
General Electric Company 
International Silver Company 
Jones & Lamson Machine Company 
Kaman Aircraft Corporation 
Massachusetts Department of 
Commerce 

Monsanto Chemical Company 
New Departure Division, 

General Motors Corporation 

New England Confectionery 


Company 

New England Mutual Life 
Insurance Co. 

Pratt & Whitney Company, Inc. 
Raybestos-Manhattan, Inc. 

Rust Craft Publishers 

Simplex Time Recorder Company 
Sylvania Electric Products, Inc. 
Trans-Sonics, Inc. 

Vermont State Development 
Commission 

United Church of Canada 
Congregational Christian Churches 








Leadership is fashioned from experience. Men and machines 
make motion pictures but talent and technique build a business. 
Our permanent staff, incidentally one of the largest in the East, 
is thoroughly prepared to offer complete creative and technical 
services. You'll find a business like attitude towards your budget 
and quality standards 
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AUDIO-VISUAL SERVICE COMMITTEE 
OF THE ASSOCIATION OF NATIONAL 
ADVERTISERS, INC. 


AUDIO-VISUAL GROUP 


OFFICE: 
N.Y. 


155 East 44th Street, New York 17, 


OFFICERS: Paul B. West, 
McElroy, vice-president; 


administrative 
ice Committee. 


president; Lowell 
William W. Mee, 


secretary, Audio-Visual Serv- 


MEMBERSHIP: 
Telephone & 


Willis H. Pratt, Jr. (American 
Telegraph Company), chairman; 
W. M. Bastable (Swift & Company); F. G. 
Beach (Remington Rand Division, Sperry 
Rand Corporation); Leo Beebe (Ford Motor 
Company); Eyre Branch (Standard Oil Com- 
pany of New Jersey); George J. Dorman 
(United States Steel Corporation); John J. 
Dostal (Radio Corporation of America) ; 
Harold F. Driscoll (Bell & Howell Company) ; 
Agnew Fisher (Trans World Airlines, Inc.) 
John Flory (Eastman Kodak Company) ; John 
Ford (General Motors Corporation); William 
Hazel (Standard Brands Incorporated); J. W. 
King (American Can Company) ; John T. Mad- 
den, Jr. (Seagram-Distillers Company); Ken- 
neth Penney (Minnesota Mining & Manufac- 
turing Company); O. H. Peterson (Standard 
Oil Company (Indiana)); H. A. Richmond 
(Metropolitan Life Insurance Company) ; 
Frank Rollins (E. R. Squibb & Sons Division, 
Olin Mathieson Chemical Corporation) ; Virgil 
Simpson (E. I. du Pont de Nemours & Co., 
Inc.); Stanley F. Withe (Aetna Casualty & 
Surety Company). 

* * * 

PURPOSE: The Committee initiates and ex- 
ecutes projects which will provide the 612 
Audio-Visual Group members with cost, tech 
nical, distribution and other information about 
business films and related audio-visual mate- 
rials. 

The Committee has recently completed and 
distributed two reports available to A. N. A. 
members only: the first is “Magnetic Sound 
Recording on 16mm Film,” which presents an 
understandable explanation and appraisal of 
magnetic sound recording on 16mm film; the 
second is “Import and Export of 
Films Time and Cost Saving Procedures,” 
which outlines ways to short-cut complicated 
procedures in exporting and importing busi- 
ness films—including the use of UNESCO film 
coupons and certification by the United States 
Information Agency. 


> 7 . 
»USINeSsS 


A third publication will soon be made avail 
able for general distribution: “Responsibilities 
of the Film Producer and Sponsor.” This re- 
port, which presents a comprehensive analysis 
of sponsor and producer responsibilities in the 
planning and production of non - theatrical 
films, is designed to assist both the producer 


and sponsor to reach a better understanding 
and to secure a more satisfactory product. 
April, 


NEXT COMMITTEE MEETING: 1957. 
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1957 


NATIONAL ORGANIZATIONS 
IN THE AUDIO-VISUAL FIELD 


Business, professional and consumer 


groups with audio-visual interests. 


INDUSTRIAL AUDIO-VISUAL 
ASSOCIATION 
Founded: 1946 


OFFICE (of the Secretary) : Alan W. Morrison, 
Socony Mobil Oil Company, Inc., 150 East 
12nd Street, New York 17, N.Y. 


OFFICERS: William B. Cox (Santa Fe Rail 
way), president; Frank S. Rollins (E. R. 
Squibb & Sons), first vice-president; Frank 
B. Greenleaf (U. 8. Steel Corp. Subsidiaries), 


second vice-president; John T. Hawkinson 


(Illinois Central Railroad Company), treas- 
urer; Alan W. Morrison (Socony Mobil Oil 
Company, Inc.), secretary; Robert C. McCas- 


lin (Caterpillar 
retary. 


Tractor Company), asst. sec 


* * * 


MEMBERSHIP: Stanley W. 
igan Bell Telephone 
James Craig and E. 

Company), program 
Alden H. Livingston (EF. I. du 
Nemours & Co., Inc.), 
eastern; Ray W. Bonta (General Electric Co.), 
publicity chairman; R. W. Roth (U. 8S. Steel 
Corp.) Walter A. Burton 
(Minneapolis-Honeywell Regulator Co.), tech 
nical chairman; Kenneth W. Penney ( Minne 
sota Mining & Manufacturing Co.), constitu 
James Craig (Ford Motor Co.), 
historian; Frederick G. Beach (Remington 
Rand Div. of Sperry Rand Corp.), 
idents chairman. 


( Mich- 


chairman, 


Puddiford 
Company), 
Purrington (Ford Motor 
chairmen western: 
Pont de 


program chairman 


project chairman; 


tion chairman; 


past pres 


PURPOSE: To study all means of audio-visual 
communications including creation, 
tion, appreciation, use and distribution; to 
promote better standards and equipment and 
to establish a high concept of ethics in the re 
lations of members with associated interests 


produc 


ANNUAL NATIONAL MEETING: 
1957, Detroit, Michigan. 
qualified guests from sponsoring companies 
may apply to the Secretary for admission me 


April 16-18%, 
(Members only but 





NATIONAL VISUAL PRESENTATION 


ASSOCIATION, INC. 


For INFORMATION: Write to Norman Bebell, 
secretary-treasurer, or Lou Kaye 
chairman, at: Post Office Box 14, Old Chelsea 
Station, New York 11, N.Y. 


public ily 


OFFICERS : 
president; 


Magazine 
Development 


Jacques Megroz (Life 
Ferd Ziegler (Sales 


Dept. V. P., MeCann-Evickson, Inc.), vies 
president user); Charles Behmyer H. D 
Rose & Company vice-president trade) 


Norman Bebell (Bebell & 


secretary-treaasurer. 


elu i] { olor Lab 


Charles Corn Ad 


membership chairman; 


COMMITTEE (CHAIRMEN 
master Prints, Ine 


Joe Dunford 


(Pelican Films), 
Henry (Porter 


program ¢ wat 
Henry & Co., 
Inc.), Day of Visual Presentation chairmar 
Charles Behmyer (H. D. Rose & Co 


man; Porter 


, award 
Kave (Sloves Mechanical 


, publicity chairman 


chairman; Lou 
Binding Co 


BoaRD OF Direcrors: Walter EF 
(Lily-Tulip Cup Corp.); Charles 
master Prints, Inc.); Lou Kaye 
Mechanical Binding Co.); Ray Bonta 
eral Electric Company); Dr. Robert Cantor 
(Ronson Corporation); Miss Renita Johnson 
(Design Lab.) ; Phil Patterson (Sales Manage 
ment); Porter Henry (Porter Henry & Co., 
Inc.); Charles Behmyer (H. D. Rose & Co 
Joe Dunford (Pelican Films); Sidney Edlund 
(Sidney Edlund & Co,.); C, ¢ Shephard 
(Worthington Corporation ) 


Brunauer 
Corn (Ad 
{ Sloves 

(Gen 


PURPOSE: To encourage better selling through 
better methods. 


MEETINGS: Luncheon meetings are held once 
a month at Toots Shor’s, 51 Weat 5lst Street, 
New York City 


ANNUAL AWARDS COMPETITION; DAY OF VIS 
UAL PRESENTATION: The dates for these events 
ire to be announced, 


* * . 


NEW PROGRAMS: A series of 
being held this year, each one representing a 
segment of the Day of Visual Presentation 
The first meeting, February 15, at Toots Shor’s 
Restaurant, featured members of EF. J, Barnes 
and Crawford, Immig & Landis wno explained 
a display of audio-visual equipment in relation 
to availability, application and cost; Programs 
for Subsequent Meetings: March 14—a run 
down on bindery products, applications, costs ; 
April 11—discussion of various phases of film 
production, covering animation and live pro 
duction including costs, limitations and ap 
plications; May 9—an all sound program, ex 
plaining scoring, techniques, legal 
requirements and costs; June 14-——a considera 
tion of slides and printed presentations, tech 


programs are 


sources, 


niques and costs Vd 





AUDIO-VISUAL CONFERENCE OF 
MEDICAL AND ALLIED SCIENCE 
Director, 


chairman 


Ame! 


Orricers: J. Edwin Foster, Ed.D 
Medical Audio-Visual Institute 

Miss Helaine 8. Levin (Film Librarian, 
ican Dental Association), vice - chairman; 
Daryl Miller (Assistant Director of Motion 
Pictures and Medical Television, American 
Medical Association, 535 N. Dearborn Street 
Chicago, Hl 


, secretary-ltreasure) 


MEMBERSHIP 


cles 


Medical, dental and allied agen 


PURPOSI 
programs of the member 
collect, dis 
descriptive and ey 


To exchange information regarding 
organization to 
exchange 


discover, seminate and 


aluative information on 


audio-visual media as related to their applica 
tion to education in the medical and allied 
AC1IeCTICeSs 

ANNUAL CONFERENCI Held during the Na 


tional Audio-Visual Association Convention in 
Chicago ty 
OTHER GROUPS ON PAGES 66, 68%, 74, 196 





NBC 
FILM 
LIBRARY moves 


ITS MOUNTAIN OF 
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The NBC Film 
Library, with its mammoth store 
of more than 30,000,000 feet of 


stock film, has moved to a con- 









venient new location at 7th Avy- 
enue and 49th Street, New York 
City. You'll find us able to pro- 






vide you with one of the most 






comprehensive collections of 





stock footage in the world. 






Write for free catalog 
on your business letterhead 


NBC FILM LIBRARY 


729 Seventh Avenue 

Corner 7th Avenue and 49th Street 
Tel.: Cl 7-8300 Ext. 3438 or 3976 
A Service of California National 
Productions, Inc. 



















PRODUCER + LABORATORY 
TRADE ORGANIZATIONS 


AMERICAN ASSOCIATION 


OF FILM PRODUCERS, INC. 
OFFICE: 333 N. Michigan Ave., Chicago, Illi- 


nois 


OFFICERS: Lawrence P. Mominee (Atlas Film 
Corporation), president; Lang 8S. Thompson 
Wilding Picture Productions, Inc.), vice- 
president; James E. Holmes, secretary; Jack 
Lieb (Producers Film Studios), treasurer; 
Jane Ware, administrative assistant. 


PURPOSE: By mutual cooperation to educate 
business, government and education to the ad- 
vantages and values of industrial, business 
and educational films and other audio-visual 
aids; to foster and promote continued ethical 
relationships in all matters between producers 
and their clients. 


ANNUAL MEETING: May, 1957. Locale to be 
announced. 





FILM PRODUCERS ASSOCIATION 
OF NEW YORK, INC. 


Orrice: 39 Broadway, New York 6 
(WHitehall 3-7376). 


ae 
PUBLIC RELATIONS: Wallace A. Ross, 15 East 
iSth Street, New York 17, N. Y. (PLaza 
1-1920 


OFFICERS: Harold E. Wondsel (Sound Masters, 
Inc.), presideft; Nathan Zucker (Dynamic 
Films, Inc.), vice-president; Mrs. Elda Hart- 
ley (Hartley Productions, Inc.), secretary; 
Edward J. Lamm (Pathescope Company of 
America, Inc.), treasurer. 


Directors: Officers, plus Robert L. Law- 
rence (Robert L. Lawrence Productions, Inc.) ; 
Walter Lowendah! (Transfilm, Inc.); Peter J. 
Mooney (Audio Productions, Inc.); Henry 
Strauss (Henry Strauss & Co., Inc.); Mrs. 
Maxine Culhane (Shamus Culhane Produc- 
tions, Ine 


PAST PRESIDENTS: Peter J. Mooney (Audio 
Productions, Inc.); David I. Pincus (Caravel 
Films, Inc.); Walter Lowendah! (Transfilm, 
Inc.); Robert L. Lawrence (Robert Lawrence 
Productions, Ine.); Leslie toush = ( Leslie 
Roush Productions, Ine. 


* * * 


MEMBERS (As of Jan. 1, 1957) Academy 
Productions, Inc.; Audio Productions, Inc.; 
George Blake Enterprises, Inc.; John Bransby 
Productions; Caravel Films, Inc.; Shamus 
Culhane Productions, Inc.; Dynamic Films, 
Ine.; Fordel Films, Inc.; Gray-O’Reilly Studio; 
Hartley Productions, Inc.; Herbert Kerkow, 
Inc.; Robert Lawrence Productions, Inc.; MPO 
Productions, Inc.; Owen Murphy Productions, 
Inc.; Pathescope Company of America, Inc.; 
Leslie Roush Productions, Inc.; Sarra, Inc.; 
Sound Masters, Inc.; Henry Strauss & Com- 
pany, Ine.; Bill Sturm Studios, Inc.; Televi- 
sion & Film Graphics, Inc.; Transfilm, Inc.; 
UPA Pictures, Inc.; Video Pictures, Inc. 
>. * >. 


PURPOSE: At monthly meetings and throngh 





active committees, this organization works to 
advance the nontheatrical motion picture pro- 
duction industry in all its branches; to estab- 
lish and maintain a high standard of ethics 
among producers and clients; to distribute 
accurate information in regard to the produc- 
tion of and improvement in techniques; to 
advise the general public on the importance 
of the film industry in the nation’s economy; 
to encourage responsible people to enter the 
industry; to promote, stabilize and coordinate 
all elements of the industry. 


ACTIVITIES: 1957 undertakings include a sem- 
inar for advertising agencies and their clients 
on standards for obtaining superior television 
film quality; operation of a speakers bureau; 
frequent screenings made by members for in- 
dustry, education and government; develop- 
ment of a code of ethics and fair practice to 
apply in client relationships and labor rela- 
tionships, open meetings on important film 
developments, liaison with trade associations 
in other fields. > 





ASSOCIATION OF 
CINEMA LABORATORIES 


OFFICE (of the Secretary): James A. Barker, 
Capital Film Laboratories, Inc., 1905 Fairview 
Ave., N. E., Washington, D. C. 


OFFICERS: Reid H. Ray (Reid H. Ray Film 
Industries, Inc.), president; Leon C. Shelly 
(Shelly Films Limited), vice - president; 
George W. Colburn (George W. Colburn Lab- 
oratory), treasurer; James A. Barker (Capital 
Film Laboratories, Inc.), secretary. 


PURPOSE: The development of uniform meth- 
ods and practices to aid the producer in work- 
ing with his laboratory, the clarification of 
terminology and business practice, the publi- 
cation of technical information of interest to 
the motion picture laboratory industry, the 
promotion of better understanding among lab- 
oratories and between laboratory and _ pro- 


ducer. hy 





ASSOCIATION OF MOTION PICTURE 
PRODUCERS AND LABORATORIES 
OF CANADA 


OFFICE (of the President): 21 Grenville St., 
Toronto 5, Ontario. 


OFFICE (of the Secretary-Treasurer): 2121 
Knightsbridge Rd., Ottawa 3, Ontario. 


OFFICERS: Arthur Chetwynd (Chetwynd Films 
Limited, Toronto), president; Spence Caldwell 
(S. W. Caldwell Limited, Toronto), vice-pres- 
ident; Graeme Fraser (Crawley Films Lim- 
ited, Ottawa), past president; D. M. McCly- 
mont (2121 Knightsbridge Rd., Ottawa 3). 


BoarD OF Directors: G. S. Kedey (Motion 
Picture Centre, Toronto); A. Jekste ( Atlantic 
Films & Electronics Ltd., St. John’s, Nfld.) ; 
Murray Briskin (Associated Screen News, 
Montreal, Quebec); Harry Gutkin (Phillips- 
Gutkin & Assoc. Ltd., Winnipeg, Manitoba). 


MEMBERSHIP: Canadian firms, partnerships, 
and corporations engaged in motion picture 
production or laboratory work. Membership 
35. 


PURPOSE: To promote and conserve the com- 
(CONTINUED ON PAGE SIXTY-EIGHT) 
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UNITED iy STATES 
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PRODUCTIONS 








Scrence Pictures and Information Productions 
's announce their merger and through it the formation of 


United States Productions. Incorporated 


In the mathematics of modern business, the merger of one com 
pany plus one company does not equal two companies. Frequently 
the combined strength of the new organization represents an equa 
tion more like “one plus one equal four.” We believe this to be the 
case in the merger of Science Pictures and Information Productions. 

United States Productions represents a combination of nearly two 
decades of integrity in the production of motion pictures of quality 


that entertain, inform. sell. 


Production Center 
IOS West 56th Street, New York 22. N.Y 


> Kast 57th Street, New York 22. N.) | 
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(CONTINUED FROM PAGE BSIXTY-S81x 

mon interest of those engaged in the motion 
picture industry in Canada by maintaining the 
highest possible standards in the production 
of motion pictures for commercial, theatrical 
or television release and in all laboratory pro 
cessing; to correct abuses; secure freedom 
from unjust and unlawful exactions; encour 
age cooperation in the industry and with othe 
associations 


1957 Activities: 1. To continue to promote 
the ideals and purposes of the Association. 2 
Special Activities: (a) Meet and come to an 
agreement on rates of working conditions with 
the Canadian Council of Authors and Artists 
representing the main body of acting talent in 
Canada, in cooperation with the National Film 
Board and the Canadian Broadcasting Corpo 
ration; (b) To further acquainting industry 
advertising agencies, television networks and 
other potential sponsors of the work of Cana 
dian film producers; (c) To make every effort 
to gain relief from current duty on motion 
picture production equipment which must be 
imported from the United States and other 
countries Vad 





SOCIETY OF MOTION PICTURE AND 
TELEVISION ENGINEERS 


OFFICE 
N.Y 


55 Weat 42nd Street, New York 36, 
Orricers: Barton Kreuzer (Director, Product 
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159 EAST CHICAGO AVE 


PROFESSIONAL FILM 
AND TELEVISION GROUPS 


Planning, Radio Corporation of America), 
president; Norwood L. Simmons (Eastman 
Kodak Company), executive vice-president; 
Dr. John G. Frayne (Westrex Corporation), 
past president; Axel G. Jensen ( Bell Telephone 
Laboratories), engineering vice - president; 
Glenn E. Matthews (Eastman Kodak Com- 
pany), editorial vice-president; John W. Serv- 
ies (National Theatre Supply), financial vice- 
president; G. Carleton Hunt (General Film 
Laboratories), convention vice - president ; 
Ethan M. Stifle (Eastman Kodak Company), 
sections vice-president; Wilton R. Holm (E. I. 
du Pont de Nemours & Co., Inc.), secretary; 
George W. Colburn (Geo. W. Colburn Labora- 
tory, Inc.), treasurer; Charles 8S. Stodter, ex- 
ecutive secretary. 


LOCAL SECTION CHAIRMEN for contact 

Atlanta Charles W. Wood (Eastman Kodak 
Company), 4729 Miller Dr., Chamblee, 
Georgia; Chicago—Kenneth M. Mason ( East- 
man Kodak Company), 130 E. Randolph St., 
Chicago 1, Illinois; Dallas-Ft. Worth—Bruce 
S. Jamieson, 6521 Danbury Lane, Dallas, 
Texas; Hollywood John W. DuVall, 4829 
Cartwright, North Hollywood, California; 
New York George H. Gordon (Eastman 
Kodak Company), 342 Madison Ave., New 





FOR YOUR SAMPLE FILE: Write on your mpany 


York, N.Y.; Rochester—Walter I. Kisner, 123 
trowncroft Rd., Rochester 9, N.Y.; San Fran- 
cisco R. A. Isberg (Ampex Corp.), 860 
Charter, Redwood City, California; Washing- 
ton, D. C.—Keith B. Lewis (Eastman Kodak 
Company), 444 Shoreham Bldg., Washington 
5, D.C. 


PURPOSE: The Society works toward the im- 
provement, along technical lines, of film pro- 
duction and exhibition, television and equip- 
ment and film manufacture. Published reports, 
standards and specifications are made avail- 
able through the Society and derive from the 
work of various committees. 


CONVENTIONS: 81st Semi-Annual Convention, 
April 29-May 3, Hotel Shoreham, Washington, 
D. C.; 82nd Semi-Annual Convention, October 
1-9, Hotel Sheraton, Philadelphia, Pa. yy 





NATIONAL TELEVISION FILM 
COUNCIL: NEW YORK CITY 


OFFICE: 1639 Broadway, New York 19, N.Y. 
PHONE: JUdson 6-5444. 


CHIEF OFFICER: Dr. Alfred N. Goldsmith 
(Consulting Engineer in Radio, Television and 
Electronics), president. 

EXECUTIVE SECRETARY: Sydney A. 
(Regent Productions, Inc.). 


Mayers 


MEETINGS: The Council meets on the fourth 
PAGE 
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CAL DUNN STUDIOS 


CHICAGO, 11 - WHitehall 3-2424 
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SALESMEN GET IN 
STORY GETS TOLD... 


















* Theater Quality 
* Easiest to Use 

* Lowest in Cost 
* Lightest in Weight 


* 50,000 Users 
Can't Be Wrong 





YOUR SALESMEN’S PAL 


Your customer enjoys a theatre pre 
sentation on his desk. Sets up easily 


) «+» in three minutes or less, You're 
in with your story — You're out with 
a sale. 


Ideal for large screen projection too 


$298.50 


Complete with screen 


C) INSPECT-O-FILM 


Saves FILM 
Saves LABOR 
Saves the SHOW 


Automatically inspects 
and cleans film. Easily 
pays for itself. Trial 
plan $75.00 per 


month. { 


i 
[] THE NEW ADMATIC 


Sells and Telis your story continuously 
with 30 color slides 


[] New CINEMATIC 
continuous trouble-free cabinet projec 
tion for your | 6mm movies. Rent or Buy 





[] sPLice-o-Fium 


The finest hot 
automatic splicer in the 
world. Fastest, strongest 

professional splices 


Only $99.50 


@ Harwald 
STORAGE CABINETS 
for Beauty—Safety 
Convenience 
Efficiency 
Economy 





(wr Please check squares above for com 
plete information on any or all items 
shown and mail this ad to: 


roe HARWALD co. 


1216 Chicage Ave., Evanston, Ill. 
Phone: Davis 68-7070 





PROFESSIONAL TELEVISION 
AND SCIENTIFIC GROUPS 


CONTINUED FROM PAGE SIXTY-EIGHT 


Thursday of each month (except July and 
August) in New York City, where its active 
membership is primarily located. 


ACTIVITIES: Quarterly forums on subjects of 
industry-wide interest; symposiums on tele- 
vision-film problems; talks by members and 
guest speakers; annual awards to outstanding 
TV-film personalities in recognition of their 
encouragement of the use of film on TV. 


PURPOSES: To act as “United Nations” of the 
TV-film industry, providing a clearing house 
for all segments of the trade and a place for 
solving mutual industry problems; to improve 
technical and commercial operations in TV- 
film broadcasting; to provide a means for 
various segments of the industry to settle dif- 
ferences through amicable compromise and co- 
operation. 


PUBLICATIONS: “Television Film,” the NTFC 
Newsletter, is issued monthly, containing an- 
nouncements and reviews of meetings, and 
brief articles. The council also publishes 
transcripts of its forum discussions and an- 
ticipates early publication of a Handbook of 
Standards and Procedures for Television Film 
Production, Distribution and Transmission. 





BIOLOGICAL PHOTOGRAPHIC 
ASSOCIATION, INC. 
HEADQUARTERS: Yale University, New Haven. 


Orricers: H. Lou Gibson (Eastman Kodak 
Company) president; Leo C. Massopust, Sr. 
(School of Medicine, Marquette University), 
vice-president; Jane H. Waters (Biological 
Photo Assn., Inc.), secretary; Albert Levin 
(Medical Illustration Lab, Magee Hosp., Uni- 
versity of Pittsburgh), treasurer. 


Ex Orricio: 8. N. Stein, M.D. (Physiology 
Division, Naval Medical Research Institute), 
editor of Journal; Laurence B. Brown (Har- 
vard School of Dental Medicine), chairman, 
Chapters Committee; Warren Sturgis (Stur- 
gis-Grant Productions, Inc.), past-president: 
1954-55; CC, Graham Eddy (Medical Illustra- 
tion Division, Veterans Administration), past- 
president: 1952-53; Oscar W. Richards, Ph.D. 
American Optical Company Research Center), 
past-president : 1950-51. 


. . * 


Directors: John J. Beiter (Dept. of Medical 
Photography, Pathology Laboratories, Roches- 
ter General Hospital) ; Percy W. Brooks ( Med- 
ical College, Cornell University); Ist Lt. 
Stephen P. Dittmann (Medical Audio-Visual 
Dept., Army Medical Service Graduate School, 
Walter Reed Army Medical Center); Robert 
A. Kolvoord ( University of Texas, M.D. Ander- 
son Hospital and Tumor Institute); Mervin 
W. LaRue, Sr. (Mervin W. LaRue, Inc., Chi- 
cago); Harry E. Morton, Sc.D. (Dept. of Mi- 
crobiology, School of Medicine, University of 
Pennsylvania); Lloyd E. Varden (A-1105, 200 
East 66th St., New York 21, N. Y.); Verlin 
Y. Yamamoto (Medical Illustration Labora- 
tory, Veterans Administration Center, Des 
Moines 9, Iowa. (CONTINUED ON PAGE 74) 








in Canada 


ts Crawley 


A 








For QUALITY 


68 national and international 
awards for excellence — for films 
for industry government 


television 


For EXPERIENCE 


800 films in 18 years — many 
for U.S. and foreign sponsors. 
With 46 companies reporting to 
the Canadian Bureau of Statistics, 
Crawley’s produced 21% ot 
Canada’s private film production 
for 1955. 


For FACILITIES 


Canada’s most modern film stu- 
dios, located in the Capital . 

with branches in the industrial 
centres of Toronto and Montreal 
... plus a flourishing TV Com 


mercial Division. 


For STABILITY 


Over 75% of Crawley's produc- 
tion is repeat business . . . soundly 
financed, with an AAA-| Dun and 


Bradstreet rating. 


Kimited 


OTTAWA: 19 FAIRMONT AVE 


TORONTO 
21 DUNDAS s@Q. 


MONTREAL 
1467 MANSFIELD ST 
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FILMS FOR THEATRICAL, NON-THEATRICAL 
AND TELEVISION DISTRIBUTION 


When the picture 
is Important 
CLOLUnalemeye | | Seenso 


Vore than 300 companies have 
entrusted their most special assignments 
to Robert Yarnall Richie wont you 


let us show you why? 


ROBERT YARNALL RICHIE PRODUCTIONS INC. - STUDIOS AND OFFICES: 9 WEST 6lst STREET, NEW YORK 23, N. Y. PHONE: CIRCLE 60191 
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* CABLE ADDRESS: BOBRICHIE, NEW YORK 











Before You Buy 


LOOK 


Before you buy Sound Slide-film machines, 


open your eyes and LOOK, 


If you look you will find a machine that 


weighs only 13 pounds, 


It distributes the sound so the audience 
can hear on both sides of the hall, 


It has a compartment to carry and protect 


eight records, 


Has a real pickup—no trouble, 


Has a 150-watt SVE projector, 


Plays all kinds of records, 


Sits flat, as a good machine must, 


The case is completely enclosed to keep dirt 


(juaranteed for one year. 


Ask for full information, including our rental plan. 


McCLURE 


1115'2 West Washington Boulevard 


Chicago 7 


CAnal 6-4914 





LARGER MODELS |!F YOU NEED THEM 








New Potentials for the Film 
by Nat Campus 


W" N GUTENBERG developed 
the principle of movable 
type five hundred years ago, he 
and his contemporaries probably 
never envisioned the consequences 
of his achievement. It would prob- 
ably have seemed preposterous to 
them at that time if someone had 
forecasted that five centuries later, 
civilization itself, in large measure, 
would revolve about the printed 
word. Yet, this did come to pass. 


Our own generation has wit- 
nessed the development of other 
great means of communication, 
among them our own audio-visual 
media; and I often wonder whether 
we appreciate and use their poten- 
tial to the fullest. True, we have 
mastered many of the technical 
aspects of our medium and have 
applied this knowledge creatively 
within the limits of today’s per- 
spective. Yet, I believe that those 
who will judge us in future genera- 
tions may conclude that we showed 
very little imagination and daring 
in utilizing the real communication 
values of these all-powerful tools. 


Moving People in Less Time 


We know that the motion pic- 
ture, for example, can move people 
with greater impact, and in less 
time, than can any other medium. 
rhis then, it would seem, should 
open the way for great use of the 
motion picture as a tremendous 
power for achieving good in our 
time. The educational aspects were 
proven during World War II. 

Currently many of us are work- 
ing in the areas of human rela- 
tions . . . in the molding of atti- 
tudes. These films are offering 
much satisfaction and are a step 
in the right direction. 


However, we can take the mo- 
tion picture, or should I say the 
motion picture can take us, much 
further—right into the philosophies 
of living and of life itself. 


Films to Change Our Apathy 

For instance, there are the var- 
ious great issues of our day in 
which the motion picture has a 
vital mission to perform and which 
unfortunately is being sadly neg- 
lected. We live in a time when 
civilization hangs in a precarious 
balance. Unfortunately, we also 
live in an age of apathy. Most of 
the people in our nation (to say 
nothing of most of the rest of the 
world), concern themselves little 
with democracy as a way of life 
and as a philosophy to live by 


The approach toward democracy 
is often a passive one. 

How much have we, as film- 
makers, done to use the moving 
picture to move people to the full 
realization that the vibrant and dy- 
namic revolution today is democ- 
racy and not the isms? 

In recent years, leaders of in- 
dustry have begun to realize their 
responsibilities in contributing to 
community welfare; not just to 
foster better relations in the com- 
munity but rather with the realiza- 
tion of deeper social obligation. 
The corporate entity has become 
a member of the society in which 
it functions. Industries are sup- 
porting hospitals, clinics and var- 
ious projects, in addition to the 
normal tax support. 

Recently, we have seen industry 
assuming an ever-increasing role in 
supporting colleges, universities, 
and various educational founda- 
tions. This is a good beginning. 
The way is now open for industry 
to go further much further. 

We must now tackle and meet 
head on the larger, world issues. 
The future of the Middle East, the 
technical and economic aid to 
under-developed areas, the neces- 
sity for high levels of international 
trade, the large areas under totali- 
tarian oppression, are the issues 
that truly, in the long run affect 
every individual . . . every corpor- 
ate body. 


A Responsibility to Meet 

Why is the public presenta- 
tion of these and other issues of 
our time a job for industry? It is 
simply because on the outcome of 
the issues rests the fate of the 
world. Why shouldn't we, who 
have the greatest medium for 
molding attitudes at our disposal, 
use it for issues having the greatest 
informational needs? And let us 
use it now! 

There is little doubt in my mind, 
that had the men of Gutenberg’s 
time realized the full potential of 
the printed media, our own civili- 
zation might have been all the 
better. Perhaps we would never 
have come to experience within 
the course of but one generation 
the world’s two greatest wars. 

If the pen has been found 
mightier than the sword, then cer- 
tainly the motion picture being 
mightier than the pen, can prove 
itself, too, to be mightier than the 
sword. We have this God given 
medium at our disposal to do with 
as we wish. Let us make full use 
of it... in our time. 
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the challenge-- 


, The twentieth century has been an era of production miracles. New prod- 
ucts, new machines, new processes, new materials — all have combined to 
make our economy strong, our standard of living high, our military strength 


great. 


Hand in hand with this, we have the miracle of distribution — the magni- 
ficent techniques of mass merchandising, of advertising, of promotion— 


all lubricating the flow of production from factory to consumer. 
Today there seems no limit to how far we can go in this direction. 


Yet, when it comes right down to it, the whole weight of our vast produc- 
tion complex rests, not on machines, not on mass media, but squarely on 


the shoulders of an individual human being — the American salesman. 


Particularly in the postwar era — with new production facilities and new 
. products burgeoning rapidly, and with salesmanship almost starting anew 
as a forgotten art — our great national need for an ever-growing force of 
professional salesmen is becoming more and more apparent — more and 


more urgent, 


It was to help American industry fill that need that the Florez organization 
was founded in 1931. 


It is still to help fill that need that we are dedicated today. 


Many are the audio and visual media available for sales training — and we 
plan, create and produce them all. Yet these are but the tools with which 
we work, for sales training depends upon sound principles, upon effective 


methods, upon capable people. 


We cannot forget that, in the final analysis, we are dealing with individual 


people — people who sell, people who supervise, people who train. 


This, in essence, is the Florez philosophy. To implement it, we maintain 


the necessary skills and experience, services and facilities. 


rTrTloores:a ine erPrpeoeoerat:@a *« 2.2 3 bates 


qaetroit 26, michigan . Woodward 2-409 20 
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(CONTINUED FROM PAGE SEVENTY 
MemMpensuiv: The Biological Photographic A 
sociation is composed of medical doctors en 
gaged in practice and research; photographers 
in medical centers, scientific technicians 


PURPOSE: Dedicated to the science and tech 
niques “pertaining to the photographing of all 
things which live or which have lived 


CONVENTION The 27th Annual Convention 
will be held Auguat 27-30, 1957, at Rochester, 
Minnesota at the Mayo Clini 


OFFICIAL PUBLICATION: The Journal of the 
Biological Photographic Association Wy 





NATIONAL AUDIO-VISUAL 
ASSOCIATION, INC 


NATIONAL Orvice: Fairfax, Virginia 


CONTACT Don W hite, executive vice-pre 
ident; Henry ©. Ruark, Jr., 
mation 


director of infor 


Orvicens: Ainslie R. Davis Davis Audio 
Visual Co.), Denver, Colorado, president; Alan 
B. Twyman (Twyman Films, In Dayton, 
Ohio, chairman of the board; William W 
Birchfield (Alabama Photo Supply), Mont 
gomery, Alabama, first vice-president; P. H 
Jaffarian ( Audio-Visual Center, Inc.), Seattle, 
Washington, second vice-president; W ( 
Kirtley (D. T. Davis Company of Louisville, 
Inc.), Louisville, Kentucky, secretary; P. Ray 
Swank (Swank Motion Pictures, Ine.), St 
Louis, Missouri, treasurer 


WE 


NATIONAL ORGANIZATIONS 
IN THE AUDIO-VISUAL FIELD 


REGIONAL Directors: Mrs. Edward C. Trem 
ble (Valley Cinema, Inc.), Springfield, Massa- 
chusetts; James J. Howell (Visual Education 
Company Nashville, Tennessee; Harvey 
Marks ( Visual Aid Center), Denver, Colorado; 
W.H, Utz (Coast Visual Education Company 
Hollywood, California; Robert P. Abrams 
Williams, Brown & Earle, Inc.), Philadelphia, 
Pa.; Larry Skeese (Films Unlimited), Mans 
field, Ohio; M. G. Gregory (Sound Photo 
Equipment Company), Lubbock, Texas; Ber- 
nard Tessier (Center Audio-Visuel, Inc.) 
Trois-Rivieres, Quebec 


, * s 


DikeCTORS-AT-LARGE: L. C. Vath (L. C. Vath 
A-V Aids), Sharpsville, Pennsylvania; H. A 
Fischer (Photosound of Orlando), Orlando, 
Florida; Frank S. Bangs (Frank Bangs Com- 
pany), Wichita, Kansas; Jasper Ewing, Jr. 
Jasper Ewing & Sons), Alexandria, Louisi- 
ana Executive Vice-President: Don White 
NAVA), Fairfax, Virginia. 


. * * 


MEMBERSHIP: NAVA is a trade association of 
audio-visual equipment dealers, service agen- 
cies, commercial film libraries and suppliers 
to school, church, industrial and community 
users of these materials and equipment. An 
advisory membership consists of producers of 
classroom and religious materials and prin- 
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OUR NEEDS 


tL] 


WRITE OR PHONE 


ROGER WADE 


15 WEST 46rn STREET 


PRODUCTIONS 





cipal audio-visual equipment and accessory 
manufacturers. The Association holds an 
annual Audio-Visual Selling Institute in as- 
sociation with Indiana University, in Bloom- 
ington, the week before the Association Con- 
vention. 
* * * 

NATIONAL CONVENTION AND TRADE SHOW: 
July 20-23, 1957, at the Morrison Hotel, Chi- 
cago. Guests admitted by registration fee. 


PUBLICATIONS: A Membership Directory list- 
ing audio-visual dealers across the country is 
available upon request. The Association pub- 
lishes the authoritative guide for equipment 
purchasers, The Audio-Visual Equipment Di- 
rectory, presently in its third edition; available 
from the Association, Fairfax, Virginia. Wy 





UNIVERSITY FILM PRODUCERS 


ASSOCIATION 


OFFICE: Building D-7 Collendale, Syracuse 10, 
New York. 


OrFicers: O. 8. Knudsen (lowa State Univer- 
sity), president; John Mahon (University of 
California at Los Angeles), vice-president; 
Richard Polister (Purdue University), secre- 
tary; Don Cain (Minnesota University), treas- 
urer. Luella Snyder, chairman, UFPA Pub- 
licity Committee. 
* * * 
PURPOSE: The University Film Producers As- 
sociation membership represents more than 70 
American colleges and universities in the pro- 
duction of 16mm educational and informational 
CONTINUED ON PAGE 197 


WON’T LET YOU WEAR IT 
UNLESS IT FITS 


All heads are not alike and, therefore, hats are made in 
varying sizes. Likewise, films must be custom made to 
fit the customers exact specifications. The following firms 
will testify that their films, produced last year by ROGER 
WADE PRODUCTIONS INC. fitted their needs exactly. 


American Optometric Assn. ¢ Associated Railroads of New Jersey 
Baltimore and Ohio Railroad ¢ California Texas Oil Co. 
Canada Dry © Carrier Corp. © Eastman Chemical Products 
Equitable Life Assurance Society of the U.S. ¢ General Slicer Co. 
National Foundation for Infantile Paralysis 
Nation’s Business Magazine ¢ Sperry Rand Corp. ¢ Shell Oil Co. 


U.S. Air Foree ¢ U.S. Navy ¢ U. 5S. Rubber Company 


INC. 


NEW YORK 36. NEW YORK Clecie 7-6797 
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Hory and Screenplay 
ty 


Bruce Henry 


Motion picture scripts for producers 
of institutional, educational and 


public service sponsored films 


Studio: Summer Workshop: 
1416 N. Wells Street Lac Court Oreilles 
Chicago 10, Illinois Stone Lake 2, Wisconsin 
MOhawk 4-0939 Stone Lake 2552 
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A Time for Re-Appraisal 


by Harry Lange 


URING THESE POST-Wak 
Years, film has achieved a 
new maturity, a recognized status 
a5 an important medium for the 
communication of ideas, concept: 
products and services. Our in 
dustry has survived the “growing 
pain” stage. Technical problem: 
have been surmounted, production 
“know-how” has been achieved 
and the quality of our product i: 
continually improving 
However, this 
with it new challenges’ which 
must be met if our industry is to 
continue to progress and prosper 
First, our audience is becom 
ing increasingly sophisticated and 
discriminating in its evaluation of 
our efforts 
Second, as the value of our 
product becomes more and more 
apparent we are and will be deal 
ing with an increasing number of 
clients who have never before 
bought or used film. It behooves 
us to give careful consideration 
to the needs and requirements of 
both our audience and our clients 


success bring: 


lor in satistying one we are sat- 
isfying the other 

It is a natural and healthy thing 
that audiences are becoming more 
critical of our work. People today 
are exposed to more and betters 
visual material in the form of live 
and filmed TV and feature motion 
picture productions. Consciously 
or unconsciously, they demand the 
ame high standards of quality in 
the non-theatrical film 


lo fulfill these expectations 
the business film producer must 
keep abreast of every technical 


development available to him. 

But, more important, he must 
bend every effort to achieve this 
quality within the more limited 
financial area in which he works. 
In short, he achieves high stand 
ards of quality through applica- 
tion of ingenuity and creativity 
instead of expenditure of great 
monies 

fo achieve this challenging 
goal, the non-theatrical producer 
must be prepared to compete 


with other media in recruiting 


talented personnel. And, he must 
pay careful attention to the de- 
velopment of this talent to meet 
the specific requirements of the 
non-theatrical film medium. 

To satisfy the requirements of 
his clients, the non-theatrical pro- 
ducer must take it upon himself 
to adhere to professional stand- 
ards in every phase of client re- 
lationships from the initial sales 
contact through each step of pro- 
duction and delivery. Every rep- 
utable producer realizes that he 
who fails to adhere to such stand- 
ards runs a very real risk of en- 
dangering not only his own repu- 
tation, but the reputation of the 
industry as a whole 

Our industry cannot survive on 
a “one shot” basis. If we are to 
continue to grow we must build 
an ever-increasing clientele’ of 
satisfied, long-range customers 
Certainly our success depends on 
giving our clients exactly what 
they want. However, the practice 
of giving a client exactly what he 
wants when one’s professional ex- 
perience indicates that the film 
will suffer as a result is a matter 
for serious consideration. 

Both the producer and the 
client must “live” with the re- 
sults. Even though the client 
realizes that the film’s shortcom- 


ings are the result of his own in- 
fluence, he will undoubtedly ask 
why the producer, as a profes- 
sional film-maker, did not at least 
exercise his prerogative to point 
out the dangers of such a course. 


Therefore, it behooves each of 
us to carefully evaluate the “sale 
for a sale’s sake” approach in our 
client relationships. Such an ap- 
proach is neither a professional 
one, nor would it appear to be 
justifiable as a sound business 
practice. Making a sale at the 
risk of losing a client just does 
not make sense. 


In summary, the non-theatrical 
film industry, having survived its 
“growing pains” stage, now stands 
on the threshold of a new era of 
development and maturity. We 
stand ready to take our place in 
the professional community. Our 
audience and our clients expect 
from us a product which will re- 
flect this mature professional 
status. To fulfill these expecta- 
tions, and fulfill them we must, 
every member of the industry must 
appraise his operation in terms 
of professional standards of work- 
manship and adherence to pro- 
fessional principles in client re- 
lationships. Adherence to lesser 
standards spells disaster. 
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LARGE 


YEAR OF 


IN SCOPE AND HAVING THE POWER OF FULL UNDERSTANDING.” 
i és develed lo ‘the Full Understanding of our ontlomets’ acids and problems. 


SERVICE TO THE USER OF MOTION PICTURES" 


COMPREHENSIVE SERVICE CORPORATION 
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NEW YORK 


19. N.Y 
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Duying business films 


. 
buyli I 
or buying diamonds... 
Until a gem is under 
the trained eye of an expert... 
or a film before its intended audience 
the buyer must rely 
upon the seller's reputation 
Your film investment is insured 
when your producer measures up 
i * creativity * experience 
* personnel * service 
* facilities * reputation 
lransfilm has been serving industry 
for more than 15 year 
producing Business Films 
[V Commercials and Sound Stlidefilmes 
to tit every budget 
THE TRANSFILM AIM 
lo maintain a creative organization 
that will thoroughly understand 
the individual problems and opportunities 
of eid hy client 
and produce for him filme 
of the highest standards 
of qu ility and effectiveness 
Literature on reque / 
b J 
| N = Oo R P Oo R A T E D . 
. 35 WEST 45th STREET, NEW YORK 36, N. Y. [ies 
West Coast: 8255 Beverly Blvd., Hollywood 48, Calif Ww MEW YOM 
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2. 


SHOULD YOU SEND 





TO REDUCE FILM COSTS DRASTICALLY... ~*% 


If you have prints in your film library that must be 
“junked” because they are scratched, dirty or damaged 
in some way—what do you do? Do you buy new prints 
which may cost up to $150 a print? Here is a om 
solution! Your prints can be RAPIDWELD-ed 
cleaned, scratches removed, and damages repaired—at 
a very amall fraction of the cost of purchasing new 
prints 


TO MAKE YOUR PRINTS LAST FOREVER... 


If you purchase or have new film in your library it will 
be damaged (scratched) before long, even from the most 
normal usage. Suppose an additional coating could be 
placed over the emulsion side before use, do you think 
your picture would be protected? ... Of course it would! 
RAPIDTREAT, our protective coating, will retard and 
resist scratching. If at some time in the future, your 
film does get scratched, “The Film Doctors” can easily 
remove the coating and imperfections replace it with 
another coating and return your print like new 


TO SOLVE YOUR FILM PROBLEMS... 


Rapid Film Technique pecialists in the science of film 
rejuvenation, has been solving film problems for labora 


tori producers, film librari television studios, edu 
cational inatitutior ndustrial film users for 20 year 

“The Film Doctor can assist you with your film 
problems, restor your print to original creening 


quality, and prolong the life of your film 
Write now and ask us about our Free Offer 


a 
wana ow FILM TECHNIQUE ««: 






37-02 27th St., Long Island City 1, N. Y. 








A-V Climbs in U. S., Canada 
via Projector, TV Set Upswing 
* In the United States there now is 
one 16 mm motion picture projector 
for every 320 persons, according to 
Department of Commerce reports. 
There were a reported 47,000 l6mm 
sound projectors manufactured in 
1954 

A reported 75% of all U.S. homes 
have television sets—-20% of New 
York's homes have two sets. A tabu 
lated 216 of the nation’s 447 TV 
stations now are equipped lo re 
broadcast network color and 77 sta 
tions can originate colorcast, 

Canada is coming up fast with 
19° of its homes equipped with TV 
sets. In Toronto, 73% 
have TV sets, in Montreal 73% of 
the homes have TV sets. a 


of the homes 


Skahan Coordinates Films 

as New API Creative Head 
@ Donald R. Skahan has been ap 
pointed Director of Creative Ac 
tivities, and Floyd F. Ackerman has 
been assigned the duties of Adve 
tising Supervisor of the American 
Petroleum Institute’s Oil Informa 
tion Committee, according to an an- 
nouncement made by H. B. Miller 
executive director 

Mr. Skahan has been on the API 
staff since 1951 as Production Sup 
ervisor. In his new position he will 
supervise and coordinate all activi 
ties relating to editorial production, 
research, publicity, advertising, and 
the film program. 

Mr. Ackerman joined the API in 
1953 as supervisor of the employee 
information program, and a year 
ago also assumed the responsibili- 
ties of the film program. Prior to 
1953 he was associated with public 
relations departments of The Ameri- 
can Cyanamid Company and Tide 
Water Oil Company. He will con 
tinue to supervise the employee in 


formation and film programs. bd 


Business Screen 


Wondsel, Film Producers Prexy, 
A Pioneer in “Sound-on-Film” 
* Harold E. Wondsel, recently 
elected as president of the Film 
Producers Association of New 
York, helped teach motion pictures 
to talk. A 39-year veteran of the 
industry, Wondsel pioneered as a 
sound-on-film editor. 

Now president of Sound Masters, 
Inc., and vice-president of National 
Educational Films, Inc., Wondsel 
started his career as a laboratory 
technician in 1918. Remaining in 





Harold E. Wondsel 


this phase of the business until 
1926, he acted as a free-lance edi- 
tor of short subjects, then was chief 
film editor with the Fox Educa- 
tional Department for one year and 
with Fox Movietone News for 
three years. It was at this time that 
Wondsel helped Fox to pioneer in 
the development of sound on film. 

In 1931 he became assistant edi- 
tor of Pathe News, and was ap- 
pointed editor-in-chief in 1932. He 
resigned in 1937 to form Sound 
Masters, Inc. While with Pathe 
News, Wondsel helped form the 
Newsreel Theatres, Inc., with which 
he was connected in the capacity of 
vice-president until the sale of this 
firm in December, 1949. He has 
been president of Sound Masters, 


Inc. since 1943, i) 





Circulation Jumps 

* The largest two 
months in paid cireula- 
tion revenues for Busi 


NESS SCREEN were 


Each year since we began 
producing our distinctive 


“voor TYPE TITLES 


January as circulation 
increases reflected great 
er business and indus 
trial reader interest in 
this publication. The 
largest paid circulation 
of any business photo 
graphic publication is 
reflected in record ad 
vertising totals of this 
current issue Ld 


we have served an ever- 
increasing number of the 
world’s leading producers 


There must be a reason ! 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 
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SPACE 
FACILITIES 
EQUIPMENT 


EXPERIENCE 
UNDERSTANDING 
IMAGINATION 
KNOW- HOW 


c SS 
ee N DALLAS JONES PRODUCTIONS, INC. 


1725 N. WELLS ST. © CHICAGO, ILL. 
MOhawk 4-5525 





And there’s drama in your business 


and communicated effectively with professional impact. 


in a fly’s eye 


if your story is researched thoroughly, seen freshly, 


Our films have captured the drama inherent in the indi- 


vidual product, firm and industry." 





May we do the same for you? 


* Recently for: 
Chas. Pfizer & Co. 


Esso Standard Oil Co. 


Enjay Company, Inc 


CAMPUS FIUIMA/ 


80 


(¢ baelse 442, 





Commercial Solvents Corp. 


Southern Railway System 


Rail Stee! Bar Association 
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Sponsored Films Need a Sponsor 


by Theodore P. Desloge 


Me IMPORTANT THAN his 
cameras and equipment, or 
his technical and creative staff, 
or even his own experience and 
ability, the greatest asset a pro- 
ducer of sponsored films can have 
iS a Sponsor 
That is not being funny, nor 
stating the obvious. It is a serious 
matter that is all-too-often over- 
looked in the client-producer re+ 
lationship that creates sponsored 
films. For while it may be obvious 
that the sponsor is essential to pro- 
ducing a motion picture, it is usu- 
ally overlooked or ignored that 
the client is essential to producing 
a good motion picture 
looked or ignored by 
client and the producer. 
Now this is perfectly under- 
standable in the case of the buyer 
of a sponsored film. While he 
may have some background and 
experience in the motion picture 
field, it cannot be expected of 
him. The responsibility lies with 
the producer to thoroughly under- 
stand the client’s role in the com- 
plex, techni-creative task of turn- 
ing ideas into sounds and pictures, 
and recording them on film. The 
producer who really knows what 
to expect of his client can lead 
the client to fulfill this responsi- 
bility, and so improve the quality 
und effectiveness of his pictures 


Over- 
both the 


Is the Client Interested? 


What should a motion picture 
producer expect of a client—an 
industrialist, a banker, an educa- 
tor, an advertising man, anything 
in the world but a motion picture 
expert——who wants a film? Should 
he expect only that the client buy 
the film, not scrimp too much on 
the budget, and remit his progress 
payments promptly? Too 
that’s all he does expect 


often 
that his 
client meet the minimum contrac- 
tual responsibilities—and that’s all 
he gets. The result is stereotyped 
pictures, just-slightly-off-the-point 
pictures, ineffective pictures 

and clients dissatisfied not only 
with his work, but with motion 
pictures as a medium. 

How often have you heard, 
“Oh, we made a movie once, Cost 
a lot of money, but it didn’t do the 
job!”? One of the causes for that 
sad situation is a client-producet 
relationship that never got out of 
the accounting department. 

Of course, this is not to say that 
the client should tell the producer 


how to make a film. If this were 
the sponsor's responsibility, he 
wouldn’t need a producer at all. 
He does need one because movie- 
making is a challenging, special- 
ized, technical, creative business. 
And every specialist, technician 
and artist connected with a pro- 
duction knows it doesn’t help a 
bit to have the client looking over 
his shoulder, telling him how to do 


his job. 
Cooperation Is the Word 


But if a sponsor is not to leave 
the producer alone on the one 
hand, nor tell him what to do on 
the other, what is the client's 
responsibility in motion picture 
production? The Romans had a 
word for it, and we use it all the 
time, hardly ever stopping to 
think what it means: cooperation. 

For that is the client’s responsi- 
bility. If he wants a picture he 
should cooperate—work with a 
qualified producer to get the re- 
sults he wants. He should pool his 
knowledge of the subject with the 
producer’s knowledge of the medi- 
um. This kind of cooperation can 
be applied to every step in a pro- 
duction and will improve a pic- 
ture at each step where it is 
applied. 

In the first conception of the 
film idea, this subject-knowledge 
is aS important as the producer's 
technical skill and creative imagi- 
nation. For a client to say, “Make 
me a movie” is falling down on 
his responsibility. For him to say, 
“Make me this kind of a movie 
to do this particular job” is a 
little better. But when he calls a 
producer into his office, summar- 
izes an idea he wants to get across 
or a story he wants to tell, de- 
scribes the obstacles that have pre- 
vented people from getting this 
idea or knowing this story, and 
then says, “Use any technical or 
(CONTINUED ON PAGE 86) 


There's @ GOOD reason! 


TV TITLES BY KTS 
Air Power ....Stage Seven....Our Hero 
Fireside Theatre... Mama...The Hunter 
Man Against Crime...San Francisco Beat 
Crunch Adams...The Goldbergs...1 Spy 
Hopalong Cassidy .... Follow That Man 
Scar Theatre ...Willy... Hour of Mystery 
and many others not yet released. 


| KNIGHT TITLE SERVICE 


4 115 W. 23rd St. New York, N.Y 
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2 ECICVISION 
BECAUSE 
* Sterling-Movies U.S.A. (Sterling Television Co.) is the oldest and 
best-known distributor of film to the TV industry. 
* Sterling-Movies U.S.A. salesmen have established weekly 
advance programming commitments with more than ase TV 
stations in the United States and Canada and more than 400 
stations rely upon Sterling-Movies U.S.A. for public service film. 
THIS IS WHY 
more than so experienced film sponsors use Sterling-Movies 
U.S.A. for distribution. 
~ = 
: For complete information, call, write, wire... 


Sterling-Movies U.S.A. ws 


a division of Sterling Television Co., Inc. oe 
205 East 43rd Street, New York 17, New York, OXford 7-2520 


(Member. National Association of Radio and Television Broadcasters, ) 
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Fditing as Pro’s doit... 
. «on an Amateur’s Budget! 


The really creative part of making 
movies is rearranging scenes and 
sequences into a smooth, interesting 
show. But you need the right tools to 
help your skill and judgment, 


Ihe CRAIG PROJECTO. 
EDITOR with its brilliant 34%” by 
44" screen, Master Splicer, 400-ft 
capacity rewinds, frame marker and 
focusing and framing adjustments is 
just right for the job whether you use 
tmm or 16mm, color or black and 
white, sound or silent, This way you 
see What you're doing when you cut 
and splice, 

First you trim out the unneeded 
ends and leads and not by guessing 
but at exactly the right frame. You 
separate the scenes taken at different 
times of different subjects and with 
various Camera positions and angles. 
You put related scenes together and 
distracting ones where they belong 
Finally you splice your scenes and 
sequences into an entertaining show 
that will hold your audiences. 


Old prints with damaged frames or 
out-of-date scenes can be salvaged 
and used with your new productions. 
You cut out what you don’t want and 
permanently splice the good pictures, 
with new or old prints, to modernize 
your work. On the CRAIG 
PROJECTO-EDITOR you can even 
show whole films on a desk without 
the trouble of setting up a projector 
and screen 

The PROJECTO-EDITOR'’s 
hooded screen lets you view comfort- 
ably in a lighted room, Its dual cool- 
ing system lets you study single frames 
indefinitely without damaging your 
film. The film threads straight on a 
stainless steel guide that doesn’t touch 
the pictures, The Craig Master Splicer 
and Craig #7 film cement weld 
smooth splices stronger than the film 
itself. Folds into its own handsome 
carrying case 1442” by 842” by 8%”, 
weighs 101% Ibs. and costs only $79.50 
for either the 8mm or 16mm model 
See it and try it at your camera dealer's. 


THE KA Z A RT COMPANY, INC. 


BS-2 PLAINVILLE, CONNECTICUT 


Producers of Precision Photographic Products since 1930: 
Flash Units, Rangefinders, KALART and CRAIG Movie Editing 
Equipment, VICTOR 16mm Sound Equipment 
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EXPLOITATION: an Untapped 





Resource for Sponsored Films 


by Walter Lowendahl 


hoe it is not uncommon for 
a firm to spend $100,000 or 
more on a business film. Under- 
standably a great deal of company 
enthusiasm accompanies such an 
event. But, all too often, the en- 
thusiasm does not last nearly as 
long as the life of the film. Once it 
is turned over to distribution chan- 
nels for the normal routine of 
bookings, the film sponsor is in- 
clined to label the project as com- 
pleted 

Of course, the prime reason for 
having produced the film is to ex- 
pose it to prescribed audiences. 
However, there is a secondary 
function which a film can serve 
that may equal or surpass the 
positive effects achieved by screen- 
ings. A motion picture is a valua- 
ble piece of company property 
capable of stimulating great in- 
terest in industry and among con- 
sumers. Therefore, in addition to 
the intrinsic value of its message, 
a film can become a vehicle for 
public relations. Around it can be 
built a most effective publicity, 
promotion and merchandising cam- 
paign. 

There is no reason why spon- 
sored films should not be treated 
as theatrical films in the area of 
exploitation. If a company gets 
behind its business film with a well 
executed publicity campaign, the 
results will surely mean a vastly 
increased audience plus valuable 
editorial space and public good 
will. The techniques for promoting 
a sponsored film can follow much 
the same pattern as that of a 
theatrical feature. 

For example, there are at least 
3,000 “trade” publications cater- 
ing to practically every conceivable 
industry. Certain types of films 
carry facts which will appeal to a 
great many of these. Others may 
be more limited in scope, but there 
are few films which do not have 
ready made publicity outlets in at 
least a score of trade magazines. 

The daily consumer press, Sun- 
day newspaper supplements, wire 
services, photo services and maga- 
zines Offer excellent publicity out- 
lets. One sponsor of a low budg- 
eted animated motion picture 
dealing with rheumatic fever re- 
cently benefited tremendously from 
such publicity which was possible 
only because of the film. Through 
the efforts of Transfilm’s publicity 
department, a New York TIMES 


Sunday magazine feature was ar- 
ranged. Art and information from 
the film were used. There is no 
question that this story went a 
long way in helping the sponsor 
accomplish the purpose for which 
the film was made. The medical 
and drug journals gave equal pub- 
licity support adding to the fruition 
of the sponsor’s aims. 

COLLIER’S was instrumental in 
furthering the efforts of a public 
service Organization when it pub- 
lished color scenes from a motion 
picture sponsored by that non- 
profit group. An important object 
of that association was to enlist the 
aid of industrialists. Again, pub- 
licity for their film opened infor- 
mation outlets in hundreds of trade 
magazines read by these business 
executives. Not only did this pub- 
licity effort help directly in the 
aims of the organization, but it 
also built a phenomenal audience 
for the film. 

A business film can be publi- 
cized before, during and after pro- 
duction. Again, as with theatrical 
films, announcements of the 
planned production can be issued 
to a wide range of editorial outlets. 
Even the Broadway columns, 
drama, music and TV editors are 
natural targets for “items” per- 
taining to cast. After all, most on 
camera, off camera and music per- 
sonnel used in business films are 
known or, at least, are part of the 
theatrical scene. We must not lose 
sight of the millions of daily read- 
ers perusing these amusement 
pages. During production, publici- 
ty material of editorial interest 
can be easily uncovered and di- 
rected to the proper media. Imme- 
diately after production, a full- 
scale publicity effort should be 
launched. 

When a film finally goes into 
distribution, a little advance notice 
(CONTINUED ON PAGE 84) 
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r= Hot-press Craftsmen 
by Simce 1938 


KNIGHT TITLE SERVICE 


115 W. 23rd Street New York 11, N.Y. 


Write for FREE 
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in Do The 
Rope Trick.. 


BUT, we'd rather solve your film 
problems in other ways...with our 
staff of creative artists and techni- 
cians. And if your problem is con- 
nected with art, sound, motion or 
slide films, TV commercials, indus- 
trial and training films, sales films, 
we ve got the ideas and the answers. 
Present clients? Here are a few we 
are now serving: Standard OWL (indian), 
Ac'cent International, Curtiss 
Candy, Manion Forum, Visking 
Corporation, The Willett Company, 
and many more. If you're even 
thinking of anything in the film 
line, talk to our specialists. 
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One good look will tell you... 


best buys m st ght 
Da-Lite 


SLIDE AND MOVIE SCREENS 








the world’s most complete line of screens .. . 
and the standard by which all others are judged. 


Da-Lite Model B* New wall and ceiling screen at a 
budget price! Goes up in secouds. White Magic glass- 
beaded fabric, mildew and flame-resistant. 


30x40" — 72x96" 


$14.00—$70.00 


Da-Lite Motor- 
Roll* Electrically 
operated,complete 
with automatic 
safety stops! Ship- 
ped ready to hang, 
plug in and oper- 
ate. Unrolls, stops 
automatically! 
6'x8’ —12'x12’ 

$220.00- $280.00 








Da-Lite Hilo” 
World's only A-V 
“Push-Button” 
screen! Can be set 
from 14" to 48" 
above floor. White 
Magic fabric, mil- 
dew and flame-re- 
sistant! 

50x50” — 70x70" 
$37.50—$56.75 








For beuer, brighter slides and movies, see Da-Lite— 
from $4.50 to $690.00. 
Mail today for free booklet! No obligation! ‘trade Mork 


DA-LITE SCREEN CO 8.6.2 
2711-23 N. Pulaski Read 
Chicage 39, Illinois 


Nome 
Organization 


Address 
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of a community audience or TV 
booking will enable a press kit to 
be sent to the group or TV station 
booking the film. Most will wel- 
come prepared publicity material 
as it helps promote the organiza- 
tion as well. If the film concerns 
itself with a particular subject such 
as food, automobiles, travel, etc., 
there are special sections of a 
newspaper to which material may 
be supplied, e. g., food editors, 
automobile editors, etc. 

These are just some of the more 
obvious means of promotion. Each 
motion picture, however, lends it- 
self to an extra special “push” de- 
pending upon its content. Such 
efforts can lift the film out of the 
realm of the commonplace. 

Once again, drawing an example 
from theatrical films, has any spon- 
sor ever tried to have a commer- 
cial recording made based on the 
original ..;usical theme of his busi- 
ness filuis Probably not, but it can 
be done. Perhaps the odds are 
against the recording ever becom- 
ing a smash hit, but this is not the 
most important consideration. 

There are many examples of 
films being merchandised. One 
Transfilm animated motion picture 
gave rise to a hand puppet based 
on one of the film’s characters. 
Important scenes from that same 
film hecame mechanical displays 
for department store windows. 
Other films have been the subjects 
of comic books and informational 
pamphlets for adults. Others be- 
came the subjects of books. 

Because a sponsored film is a 
valuable property, it rates the red 
carpet treatment whenever it is 
shown for the first time in a partic- 
ular city. This can be accom- 
plished at practically no expense, 
or it can be handled elaborately 
with a moderate expenditure. 
Much can be written on the sub- 
ject of promoting a business film 
premiere, but that isn’t necessary 
if one recalls any one of dozens of 
local or national premieres of 
theatrical features. The technique 
is much the same, but tailored to 
fit the needs of the individual spon- 
sor. The hundreds of low or no 
cost “premieres” can be arranged 
by advising the local organization, 
showing the film in a city for the 
first time, how to do it. A premiere 
press kit will spell it out for even 
the rankest amateur. Remem- 
ber, practically every organization 
wants publicity, but they're not all 
familiar with the methods. 

Let us not forget the tried and 
tested “gimmicks” such as con- 
tests, “official” presentations of 
film prints to important institu- 


tions (perhaps the first print to the 
Library of Congress), film prog- 
ress announcements, film result 
stories such as BUSINESS SCREEN 
uses, expanded case histories for 
newspaper business pages and 
trade magazines. 

And, let us not overlook radio 
and television publicity involving 
interviews. Television offers a 
wealth of opportunities. In addi- 
tion to getting the entire film 
booked in “public service” time, 
there are the possibilities of using 
clips from the film, with com- 
mentary, on women’s shows, chil- 
dren’s shows and dozens of other 
specialized programs. For example, 
several minutes from a food film 
may be devoted to a novel recipe. 
When the entire film is not usable 
on cooking shows, why not fur- 
nish the recipe portion in return 
for proper credits? The applica- 
tions are endless. 

All sponsored films, regardless 
of their purpose or content, are 
vehicles for publicity. The poten- 
tial of each may vary, but with a 
little imagination, all can receive 
a substantial share of successful 
exploitation. If a sponsor questions 
the value of promoting a motion 
picture or sound slidefilm made 
for purely internal purposes, he 
need only examine the entire struc- 
ture of public relations. He will 
soon agree that the job of public 
relations is a never ending one and 
covers many publics. 

A company must constantly be 
alert to its stockholders, suppliers, 
distributors, consumers and its own 
employees. In publicizing his films 
where it will reach these publics, a 
sponsor is, in effect, saying that 
his company is forward-looking 
and deserves the faith people have 
placed in it. 

There’s no escaping the fact that 
the most progressive and successful 
companies, the ones who have re- 
ceived the greatest support from 
their many publics, are users of 
audio-visual aids. 

Because few film sponsoring 
companies are geared to handle a 
complete public relations effort on 
behaif of their films, Transfilm has 
maintained its own publicity de- 
partment for this purpose. We are 
convinced, as are many of our 
clients, that such publicity is a 
valuable asset which should not be 
overloohed. However, we are not 
content merely to promote the 
films of our clients. 

We are most concerned with the 
growth of the entire sponsored film 
industry. We know that the con- 
sistency of such publicity can bring 
new companies into the fold of film 
users while it serves those already 
in it, 
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Business Opportunity 


FOR the past several years, we have been 
operating on the premise that the essence 
of successful sales, sales training, merchan 
dising, public relations and consumer ex 
hortation, lies in effective communication 
That this theory has been valid ia evidenced 
by an inereasing number of clienta who 
find a measurable payoff in the use of our 
analytical, creative and production services 
The demand for these has been such that 
we have steadily increased our staff and 
will shortly announce a doubling of office 
apace in which more comfortably to house 
same 

From those who might relate this expanded 
facility to the solution of their own prob 
lems, we invite inquiries 


PATHESCOPE PRODUCTIONS 


The Pathescope ( mpany of America. |r 


580 FIFTH AVENUE + NEW YORK 36 . NEW YORK 





STUDIO: 21-29 46TH ROAD ~ LONG ISLAND CITY, N.Y. 
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BELL TELEPHONE 


Animated Sequences For FRANK CAPRA’S “SCIENCE 
a? SERIZS’’. Completed — Homo the Magnificent” 
ee In Production —'Cosmic Rays’, Weather” 


MIKE TODD Productions 


a & Animated Epilogue For 
ov “Around the World in 80 Days” 


UNITED ARTISTS 
MIKE TODD Productions 


. Animated Theatrical Trailer For 
' “Around the World in 80 Days” 


IMPERIAL OIL COMPANY, LTD. 


aS Color Industrial Film For Esso of Canada 

ov 

shamus CULNHANE rrgpeiguons, inc 
Animation Live 


INDUSTRIAL * THEATRICAL + TELEVISION » EDUCATIONAL 


NEW YORK, 207 E. 37th St., MU. 2-8234 * CHICAGO, 203 No. Wabash Ave 
ANdover 3-497! * HOLLYWOOD, 6226 Yucca St., Hollywood 28, HOllywood 4-1128 
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creative devices you want, and do 
this job for me on film”, then he’s 
well started toward buying a really 
good motion picture. 

This same responsibility holds 
through research, scripting, shoot- 
ing, editing. In each of these 
fields, the producer's skill, train- 
ing, experience and imagination 
are essential to the creation of a 


good motion picture. But they 
cannot produce a truly worth- 
while film without a_ thorough 


knowledge of the subject; and 
the producer can't be expected to 
have this without access to the 
client’s background, training and 
specialized experience, any more 
than the client can be expected to 
properly light a set. 


On Medical Film Production 


by Warren Sturgis 


ora on a panel, | was 
asked to speak for three 
minutes on the particular prob- 
lems encountered in the produc- 
tion of medical films. As one ‘n- 
terested for many years in the 
whole field of medical education 
as well as the technical aspects of 
film-making, | summed up my 
answer, thereby indicating also 
what I consider to be the greatest 
need, in the presently overworked 
but trenchant words, good com- 
munications, 

From the day most of us start- 
ed to write our first script, or to 
load our first roll of film, we have 
had thrown at us from the lecture- 
platform and from the printed 
page two priceless rules: under- 
stand the purpose of your film, and 
know what will be its audience 

This is fine as far as it goes. 
But in dealing with the medical 
profession it is not enough merely 
to elicit these facts from the 
Technical Advisor or his Com- 
mittee before starting to write a 
script or direct a film. 

If medicine itself has not been 
part of one’s training, I feel it is a 
necessity to steep oneself in it, to 
acquire a feeling for the particular 
entity under consideration. One 
must know how doctors think, how 
they will react to the film, and 
therefore, how it can best be pre- 
sented 

But all this applies only to the 
learning process of the film-maker, 
and Communications can never 
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Because of the necessity for this 
intimate cooperation, it is charac- 
teristic of documentary films that 
their ultimate worth lies outside the 
direct control of the producer. He 
can control their technical aspects, 
he can contribute to their creative 
development, but their basic ap- 
proach and scope is fundamentally 
governed by the aims and imagi- 
nation of the men who commission 
the film and must approve its final 
form. 

In some cases, because of too 
much or too little interest on the 
part of the client, this is a restrict- 
ing limitation on the picture’s 
over-all quality. But when the 
client cooperates intelligently and 
imaginatively (and has a sound 
message truly worth telling), this 
is the catalyst that makes the 
sponsored film a moving and 
memorable means of communi- 
cation. 


be a one-way street. In dealing 
with the medical profession par- 
ticularly, it is incumbent not only 
to understand and interpret their 
point of view, but also to teach. 

In fact, | would say that no 
successful film can result unless 
during production the Professional 
Advisor learns something of the 
lore as well as the details of film 
writing and production, 

Whether the film is on a purely 
technical procedure, or deals with 
health and human relations, or is 
a commercial “product film”, it 
will achieve its goal only if a true 
understanding is developed on 
both sides, leading to a complete 
empathy between doctor and pro- 
ducer. 

As more knowledge of medical 
problems is gained by the pro- 
ducer, and a greater appreciation 
of film procedures is acquired by 
doctors, the output of good medi- 
cal films will be increased, and as 
a result the public at large will 
be better served. 
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Color prints shine like originals on... 
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ANSCO DUPLICATING COLOR FILM TYPE 238 


Ansco Color Type 538 


There's a world of difference in l6mm release prints and that qu “edge’ 

is visibly yours when you specify Ansco Color Type 238 Duplicating Filn ... the slow-speed, 
fine-grain duplicating 
[ype 238’s long tonal scale matches to the full a// the true color of your orig 

inal gives you the crisp definition, the cleaner, whiter whites, softer middle film perfect for making 


tones, open shadows, and high hdelity sound that bring more sales to your 


strips and slides 
front door! 


Next time you print, tell your laboratory it’s popular Ansco Color Type 238 


or nal -trar ‘ atl 
Dut cating Film you want used. Your customers and vour skill deserve it! os i Dk! 
hase long | the | prOcessil 


ANSCO, A Division of General Aniline & Film Corporation, Binghamton, N.Y 











Ansc the finest compliment YoU Cam fay You Mell 
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Reach the Rural Market 
Through Merchant-Sponsored 
Roadshows This Summer 





‘ 
SPONSORED FILMS reach an important segment of the American market 
through Modern’s summer roadshow circuits 


What is a roadshow? It’s a phenomenon of the great Midwest—it’s “movie 
night” underwritten by local merchants in theatreless towns to draw crowds 
(which also buy in the late-open stores) into their communities. At these 
roadshows the people of the area see a free Hollywood feature movie—and 
a sponsored film 


Are roadshows successful? You bet! The smart local merchant wouldn't 
spend his money financing them if they weren't. Audiences range up to one 
thousand people and the average is over 400 at each show. 


Suitable sponsored films (a limited number of them) will be shown in 
1500 towns in the summer months through Modern’s roadshow distribution. 


This can be an important extra channel of circulation for your film at a 
time of the year when other channels are at an ebb. You don’t miss any other 
opportunities when your 16mm prints are on the summer roadshow circuits. 


You can buy roadshow distribution alone or in combination with any of 
the other three channels of distribution through Modern 16mm non- 
theatrical, television, and theatrical. And like all Modern guaranteed distri- 
bution plans, your film is shown or you pay nothing—if your film doesn’t 
play, you don’t pay 


If your company or association is interested in the big American rural 
market of the Midwest, you should check with Modern now for the facts 
about roadshows, There's an opportunity here for you. Write or phone any 
of the division offices listed below 


NEW YORK 

3 East 54th Street, New York 22, N.Y 
PLaza 8.2900 

CHICAGO 

1 Prudential Plaza, Chicago 1, Ill 
DElaware 7.3252 

DETROIT 

1224 Maccabees Building, Detroit 2, Mich 
TEmple 2.4211 

LOS ANGELES 

612 S. Flower Street, Los Angeles 17, Cal 
MAdison 9.2121 

PITTSBURGH 

210 Grant Street, Pittsburgh 19, Pa 
GRant 1.9118 





The Film I’d Like to SEE 





by Gen Florez 


66 HE DECISION to sponsor a 
film” is the film I'd like to 
see sOmeone sponsor this year. 

Its audience? Any business, in- 
dustrial, governmental and social 
organization who may sponsor a 
film release sometime in the future. 

Suggested title? “How About a 
Film?” 

Such a title embodies the es- 
sence of what so often happens 
when a potential sponsor is faced 
with a problem or a need. So often 
someone says, “How about a 
film?” Then, someone else echoes, 
“Yes, how about one?” 

lo profitably answer that ques- 
tion, a number of factors should, 
of course, be given serious con- 
sideration. The purpose of the film 
I'd like to see someone sponsor 
would be the presentation of those 
factors. 

rhese would be pre- 
sented in the form of questions 
which a potential sponsor might 
ask himself. Of course, factors to 
be considered would vary tremen- 
dously from industry to industry 
and business to business, but these 
outlined below I consider to be 
practically universal. 


factors 


What Is Our Need? Are we 
trying to solve a problem, in- 
still new information, compare 
competitive data, build confidence 
and enthusiam, sell an idea, in- 
doctrinate and train personnel, or 
is our need somewhat different? If 
so, what is it? 

Consideration of this factor will 
not only help determine the ap- 
propriateness of the film medium, 
but also partially dictate the treat 
ment within that medium 


Is This Need Real? Have we 
counselled with everyone involved, 
even partially? Have we estab- 
lished a field reaction? Have we 
received their concurrence that the 
need is real? Have we asked fo 
vital contributions which the field 
can so often supply? 

This type of consideration will 
often lend acceptance and support, 
not only from the point of origin, 
but also from the point of action 


Whom Are We Tryine To 
Reach? \s our audience composed 
of our own people, our customers, 
other industry or 
business, people in other fields or 
the public? 

Though this factor is somewhat 


people in our 


obvious, it can often suggest the 


tone of the message, which, in 


BUSINESS 


turn, often indicates the selection 
of the proper medium. 


How Will “They” Receive The 
Message? Will the message be 
something new, a re-hash of old 
information, or a combination of 
the two? If possible, have we 
attempted to talk to our audience 
and get an advance receipt for 
what we are trying to do? 

Once, again, this factor often 
suggests type of medium as well as 
the tone and treatment of the 
message within the medium 


Is Our Message Universal? \s it 
static, applicable to all groups, 
situations and localities; or must it 
be adaptable to fit varying condi- 
tions? 

Since this one factor alone can 
often dictate the decision, why not 
award it the consideration it de- 
serves? 


Is A Film The Best Vehicle For 
The Message? |s its value at least 
equal to its cost? What about the 
other cost factors—and mainte- 
nance of prints, cost of distribu- 
tion, not only mechanical but sur- 
rounding the showings? Is it possi- 
ble to set up controls to determine 
what results are obtained and then 
compare such results with the costs 
which have accrued? 


And Finally, Has Consideration 
Been Given To Other Methods Of 
Meeting The Need? In the final 
analysis we cannot forget that we 
are dealing with individuals— 
people who manage, people who 
sell, people who train and people 
who, in turn, train those who train 
to name only a few. The decision 
to sponsor or not to sponsor a film 
release should not only reflect the 
needs of the group, but, equally 
important, the needs of the indi- 
viduals which comprise the groups. 

Only by serious consideration of 
these factors can we soundly ar- 
rive at a profitable answer to the 
question, “How about a film?” 

Gen Florez 





AVAILABLE 
Top notch film writer-cam 
eraman available for U. S. 


travel assignments 
WRITE BOX BS-57-6 
BUSINESS SCREEN 


7064 Sheridan Road 
Chicago 28, Illinois 
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TELEVISION COMMERCIALS 


American Chicle Corp. %< American aie Razor American W eekly Magaz ine ve Arthu 
Murray * Avco Manufacturing Beeman's Gum Bendix Borden's Food Company 

Bristol-Myers Compan) Bulova W atch Company Chooz % Crosley %* Dodge x Duff 
Cake Mix xx Esso Standard Oil Company x Feen-A-Mint %< Frostee Goodall Fabrics 
Howard Clothes < Ipana Toothpaste ‘x Kentile Lever Bros. Lipton  Marcal 
Paper Products %< Medigum ‘x Motorola ‘x Palm Beach Suits %< Pharmaco Incorpo- 
rated ‘x Progresso Foods ¥< Prudential Life Insurance ‘ Rinso Saratoga Race Track 

Servel x Spring Weave Suits % Standard Oil of New Jersey Stokely Foods Tea Council 
of America Toni Company Uddo and Taormina Van Camp Foods Viv Lipstick 


INDUSTRIAL CLIENTS: 


. American Bosch Arma C or poration Belock Instrument C orp. Binney G Smith, Inc. 
Boeing Airplane Company Clopay Inc. Columbia Broadcasting System General 
Electric Company %< Gray Pharmaceutical Company Merck & Company Old Town 

; Corporation Ye Railroads Association of America Ye The Rand Corporation Servo Corpora 
tion Sylvania Electric Products, Inc. Westinghouse 


INSTITUTIONAL CLIENTS: 
Army Nurse Corps Army Reserve Corps Civil Air Patrol “map of Defense 
Massachusetts Institute of Technolog) National Guard Navy Club of U.S.A. Republi 
can National Committee Surgeon General's Office United Israel Appeal United States 
Air Force United States Arm) United States Department of State United States Militar) 
Academy United States Nav} Women's Army Corps 


ADVERTISING AGENCIES 


Ted Bates & Company, Inc. Carl Byoir & Associates, Inc. Leo Burnett G Company, Ine 
Calkins & Holden Advertising Dancer-Fitzgerald-Sample, Inc. Doherty, Clifford, Steers & 
Shenfield, Inc. % Gardner . idvertising Inc. Grant Advertising Inc. %< International Variety 
& Theatrical Agency, Inc. Earl Ludgin & Company McCann-Erickson, Inc. Medical & 
Science Communications Associates, Inc. George Nelson Inc. Robert W.. Orr & Associates, 
Inc. ve Riedl & Freede Ruthrauff & Ryan, Inc. Walter Dorwin Teague Associates Carlo 
Vinti Advertising. 
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HAPPY DAY FOR A DOLLAR 


My name is N31330220H. I was born in a big 
house in Washington, but at the time of this 
story was vacationing in the budget of a lead 
ing advertising manager 


One day, in comes the first man who was able 
to quote an immediate, complete guaranteed 
price for a film. This was such a relief to my 
host that he gave the man a contract, and | 
was made part of it. At last! A movie career 


With some other young bucks, I traveled across 
town to an impressive studio, not fancy, but 
what activity! It was really exciting until 
they told us what we'd have to do, Then I got 
worried 

* 


Produce a half-hour Narrative Drama in full 
color with dialogue, cast, and all the trim 
mings? There just didn’t seem to be enough 
of us 

a 


But we of the Treasury Service aren't taught to 
flinch. And we had plenty of help. Those film 
fellows worked day and night to squeeze every 
little mil out our fibers 


We were budgeted, cost-controlled, hard-bar 
gained, rebudgeted. Oh, my aching greenback! 
I never worked so hard 


But we did it! What a picture! What results! 
What awards! | was a star! 


So, Six months later where do I wind up? Back 
in the budget of my old host the ad manager 
“My, what a fat, strong dollar you are,” says 
he. “You returned your investment, old chap 
so off to the studio with you again 

. 


. 


Five pictures later, | can tell you one sure thing 
These producer fellows have really put business 
films on a business basis. It will be a happy, 
healthy day for your film dollar in these long 
green pastures at 


P.S. You know, you could do me a favor 
Frankly, | am getting a litth worn for this 
strenuous work and, well, I've had my eagle 
eye on the pension fund over at the phone com 
pany for some time 

* 


Now, if you wanted to learn more about the 


value you can get here, if for example you were 
t pick up the phone and call collect 
well, it might cost these film fellows a dollar 
See? 


Anyway the number is MUrray Hill 8-9325 
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1957 FILM COMPETITION 


FIFTH ANNUAL 
COLUMBUS FILM FESTIVAL 


Sponsored by 
The Film Council of Greater Columbus 
Wednesday and Thursday 
April 17 and 18 
The Southern Hotel 


Deadline for Entries: March 10 


FESTIVAL CATEGORIES 


Business & Industry: Job Training, Sales Pro- 
motion and Training, Industrial Relations, 
Public Relations and Industrial Safety. 


Travel: American and Foreign. 


Informational-E-ducational: Children’s Films 
Primary, Intermediate, Junior High, 
Senior High, Geography and History; 
Science; Miscellaneous; Films for Televi- 
sion; Conservation, Gardening, Home Im- 
provement and Agriculture. This year 
Health, Mental Health and Religion have 
been included in this category. 


Home Movies; Entries for Columbus and 
Franklin County only. This is a new cate- 
gory and will serve to increase local attend- 
ance at the festival. Chris Columbus Awards 
will be given to winners in the categories of 
Family, Gardening & Flowers, Home Ani- 
mal Scenes and Vacations. 


Cultural Arte and Theatre: Feature Motion 
Pictures, American and Foreign; Art Sculp- 
ture, Painting, Home Art Hobbies, Music, 
Play Production. Experimental films. 

" , ‘ 
ENTRY: Film producers and sponsors are in- 
vited to enter any films they have produced 
during 1954, 1955 and 1956, provided the films 
have not been entered previously in the Colum- 
bus Film Festival. Entries should be accom- 
panied by 3x5 cards (for preview committees ) 
noting: color or black and white; running 
time; brief summary of film’s content. Films 
will be judged by professionals in the various 
field Entry fee per film is $3; $5 in case of 

a feature picture of 80 minutes or more. En- 

trant also pays roundtrip postage on films. 

Companies are invited to send literature for 

lobby display and poster art. 


SCREENING SCHEDULE: Wednesday, April 17: 
Screening in all categories (six rooms on 
mezzanine), 1 to5 P.M. Dinner break. 7 to 
11 in the evening with a coffee break for all 
ections at 9 P.M 

hibitors and patrons 


This is open to both ex- 


AWARDS: The Council awards but one certif- 
icate for one film at the Award Banquet. This 
certificate is made out to the sponsor of the 
film. If the producer desires a duplicate cer- 
tificate made out to his company, a five dollar 
fee is charged. The sponsor of the film can 
relay this information to our office prior to 
the festival in the event a film is chosen for 
an award, 


THURSDAY, APRIL 18: There will be no screen- 
ing on this day. The Festival Award Banquet 
will take place in the large banquet room of 
the Southern Hotel beginning at 7 P.M. John 


(CONTINUED ON PAGE NINETY-TWO} 
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Switch to NON-TOXIC 


ECCO “1500 


Anti-Static Film Cleaner 


@ Cleans Better, Dries 
Faster Than Carbon Tet 

@ Cleans, Conditions, 
Lubricates Film in One 


@ Fast-Drying 

e Conditions “Green” 
Prints, Kine Films 

© Keeps Films Pliabie, 


Operation Eliminates Waxing 
@ Non-Poisonous — e Fewer Cleanings 
Non-Fiammable Needed 
© Stops Dirt-Attracting @ Absolutely Safe for 
Static Film, Personnel 


Don’t risk the health of your personnel 

stop cleaning film with deadly car- 
bon tet! Start using ECCO #1500, the 
anti-static film cleaner that contains 
no poisonous carbon tet cleans, 
conditions and lubricates in one ap- 
plication! 

ECCO #1500 is the film cleaner 
used in most audio-visual centers, film 
libraries, schools and colleges. And 
ECCO #1500 is used by many Holly- 
wood film studios and TV networks 

NBC, CBS. 

Discover for yourself that it pays 
to clean film as the industry's leaders 
do with ECCO #41500. 


— an 


— 


—CUAN AR FILM 
CLEAN AND INSPECT 
IN ONE EASY OPERATION \ 


ae PEEDRU 


Save Time, Fluid, Labor, Money! 


WRITE today for FREE ECCO *1500 brochure. 
ORDER ECCO * 1500 from your dealer,or direct. 


*National Audio-Visual Association Bulletin, October, 1956 


ELECTRO-CHEMICAL PRODUCTS CORP. 


60-8 Franklin Street, East Orange, N. J. | 
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NEW LOCATION 


Still in the Heart 


of 
§ Hollywood 


... Midst all the Stars 
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520 No. Michigan Ave. - Tel. WHitehall 4-0196 2" ‘ Ws O « { (2 | A (> Qs - oe 1 1 ’ 219 Majestic Bidg. + Tel. CApital 4.6641 
SAN ANTONIO, TEXAS 


CHICAGO 11, ILLINOIS 














OF CALIFORNIA 
1330 North Vine St. - Hollywood 28, California « Tel. HOllywood 2-1101 


New Loe ation New Studios New Ideas 
. New Faces but still the same 
fine pictures that have been the hallmark of 


Jerry Fairbanks Productions for zi years 


The next time you need a produce 

who can make a picture even better 

take the advice of business men who know 
Jerry Famepanks Makes Great Movies 


THEATRICAL - COMMERCIAL - AND TELEVISION MOTION PICTURES 


THE PICTURES SEEN IN THIS ADVERTISEMENT REPRESENT 








The Case in Point: 


DEALER PROMOTION 


Problem: how to present a gasoline 
marketing story from an entirely fresh 
viewpoint, so as to win enthusiastic 
support from the dealer organization 


The Pilm: 








a 28-minute sound-color motion picture 
for Mobilgas dealers, sponsored by 
General Petroleum Corporation 


Films made for dealer sales meetings are 
often dull as ditch-water, and so, in “Run for the 
Money” we eliminated the long-winded laboratory 
demonstrations and the complicated charts and 
graphs. Instead, we used exciting, on-the-road 
sequences of the product in action, enlivened by 
enough showmanship to insure a high level of 
audience interest. Result? A rousing reception by 
the dealer organization and many requests for 
second showings. The sponsor terms it the most 


successful dealer film they've ever had 


In the field of business communications 
there are many problems and many solutions. We 
don't claim to have all the answers but our ten-year 
record of producing quality films speaks for itself 
If you're interested in seeing the techniques used 
in “Run for the Money,” write for a screening 
print 


o 


CATE and MCGLONE 


1521 cross roads of the world 
hollywood 28, california 








1957 AWARD COMPETITIONS 


(CONTINUED FROM PAGE NINETY) 


Joseph, public relations director for the Ohio 
Bell Telephone Company, will be the speaker. 


Where To Suip Fitms: To Dr. D. F. Prugh, 
Film Council of Greater Columbus, Memorial 
Hall, 280 EF. Broad St., Columbus 15, Ohio. 





FIFTH ANNUAL AWARD 
COMPETITION FOR THE BEST 
VISUALS IN SELLING 
AND SALES TRAINING 
combined with 
THIRD ANNUAL "DAY OF 
VISUAL PRESENTATION" 


% Sponsored by the National Visual Presenta- 
tion Association Inc., the 1957 Awards and 
Presentation events are in preparation, though 
the date and location have not been announced. 
Entries probably will be accepted through 
March. Heretofore the competition has been 
conducted on the following basis: 


Scope: Full day of talks and seminars on the 
production and use of visual presentations, 
combined with a showing of prize winners in 
the current competition. 


CLASSIFICATIONS: (1) Motion Pictures; (2) 
Films and Slides, excluding motion pictures; 
(3) Visual Presentations other than films 
(binders, flip charts, flannel boards, etc.). 


CATEGORIES: (1) Selling (any visual device 
used by salesmen to sell individual pros- 
pects; this excludes mass media); (2) Sales 
Training (any visual device used to train sales 
personnel); (3) Sales Promotion (any visual 
device used to promote the sales of a product 
or service). 


AWARDS: First and second place winner in each 
classification and category. First place win- 
ners are invited to make their presentations at 
a meeting held by the sponsoring or co-spon- 
soring organization (last year the co-sponsor, 
the New York Sales Executives Club, held the 
presentation meeting). 


ENTRY: For entrance information contact Lou 
Kaye, publicity chairman, at the National 
Visual Presentation Association, Inc., Post 
Office Box 14, Old Chelsea Station, New York 
11, N.Y. Wh 





THIRD ANNUAL 
SOUND SLIDEFILM CONFERENCE 
of the 


AMERICAN FILM ASSEMBLY 
Sponsored by the Film Council of America 
and the Sound Slidefilm Committee 
April 22-26, 1957 
Statler Hotel, New York 
(Entries closed in January) 
Conference Chairman: Robert Shoemaker, 

Society of Visual Education, Inc., 1345 W. 
Diversey, Chicago, Illinois. 
CATEGORIES : 
strips) ; 


Sound slidefilms (sound film- 
35mm _ single-frame filmstrip with 


sound recorded on discs or tape, manual or 
automatic synchronization—Safety and Health 
(Safety, First Aid, Physical and Mental 
Health), Education, Sales and Sales Promo- 
tion, Sales Training, Supervisor Relations and 
Industrial Training, Religion. 


AWARDs: Gold Award presented to the winner 
of each category; Silver Award presented for 
one or more films of exceptional merit in each 
category; Certificate of Acceptance for all 
other sound slidefilms chosen for screening 
during the Conference. Award winners are 
chosen by category juries prior to the Confer- 
ence. Top rated sound slidefilms are screened 
April 23 and 24. Award winners will be an- 
nounced at the banquet, April 25. Gold Award 
winners will be rescreened and discussed dur- 
ing the Sound Slidefilm Open Meeting, April 


26. 


ENTRY: 1957 entries are closed. Information 
on entering future competitions and further 
1957 program information may be obtained 
from Robert Shoemaker, Society of Visual Ed- 
ucation, 1345 West Diversey, Chicago, Illinois 
or from the Film Council of America, 614 
Davis St., Evanston, Illinois. We 





NINTH ANNUAL COMPETITION 
OF THE CANADIAN FILM AWARDS 


Sponsored Jointly by 


The Canadian Association for Adult 
Education, 


The Canadian Film Institute, 
The Canada Foundation 
(Competition in preparation, program 
date, to be announced) 
Nominations received through April. 


MANAGEMENT COMMITTEE: Consists of repre- 
sentatives from each of the sponsoring organ- 
izations plus technical advisers, who are 
associated with the film making industry in 
Canada. 


Chairman: Charles Topshee. 
Manager: Canadian Film Institute, 142 Sparks 
Street, Ottawa 4, Ontario. 


NEW AWARD PLAN 


*« In 1957, outstanding people, projects and 
films will be honored by Canadian Film 
Awards. The Committee is inviting nomina- 
tions from all parts of Canada for recognition 
of distinguished contributions to the Canadian 
film making industry. From these nominations 
selections will be made for the 10th annual 
awards. 

The regular competition among the film 
makers of Canada has been suspended for the 
current year to permit extensive research into 
the categories and conditions and the problems 
of judging competitive awards for the future. 

Besides the effort of its three sponsoring or- 
ganizations, the Canadian Film Awards enjoys 
the cooperation and support of independent 
film makers, the National Film Board, govern- 
ment agencies (Federal and Provincial), the 
theatrical film industry and the press. 

Nominations will be received by the Com- 
mittee until the end of April and the Awards 
will be announced in early June. a 
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uote oo 


Comments to date have all been complimentary. We are 
very pleased with this response, and felt that you and 
the people in your organization would be glad to hear 
about its favorable reception. In every way we think 


it is an excellent production. 


The expeditious way in which all phases of the produc- 
tion went forward was most commendable. In production 
and completion time you set something of a record — 
one for other film producers to aim at. All our 
representatives who worked closely with the project 
were impressed with your desire and willingness to 
expend every effort toward producing a first-class, 
quality picture. We expect the film to serve us well 
in improving written materials and communications, 
The credit for such an accomplishment would certainly 


be shared by your studios... 


The admirable manner in which this contract was ful- 
filled is a credit to you and your organization. We 


can say in all sincerity that it has been a pleasure 


Unquole... 


An unsolicited testimonial on a recent production for one of the largest 
users of motion pictures. May we have the opportunity of showing you 
the original of this letter and the motion picture to which it refers? 


doing business with you. 


, FLETCHER SMITH STUDIOS, INC. ¢ 321 E. 44th ST. e NEW YORK 17, N. Y. 


Murray Hill 5-9010 
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BIG ROLE FOR 
U.S.C. CINEMA 
DEPARTMENT 


University Benefits From Greatly 
Extended Use of 35mm and 16mm 
Mitchell Motion Picture Cameras 


One of the most startling ce clopmv nts among the 
cinema ce partments of colleges and universities is 
the increased contribution which the campus film 
unit has made to the field of higher education 


A leading « xample is the University of Southern 
California where students using professional 
Mite hell motion pr ture cameras film ure markable 
range of subjects. Films are created for classroom 
instruction public relations sports events, campus 
uctivities, scientific research, audience reaction 
research, entertainment, television and industry 


Mitchell cameras meet an extreme range of film 
ingg requirements No other singie camera has 
proven $0 fle ible in tse as the se cusy operating, 
trouble-free 35mm and 16mm cameras which con- 
sistently deliver the highest quality film 


For information about Mitchell cameras, write 
today on vour letterhead 


Widely diversified filming conditions are covered in 
instruction in which Mitchell cameras demonstrate their 


great flexibility oul : A ° - 


Mitchell camera focuses on operating room as medical 


instruction film is made by Department of Cinema at U. §S. C€ 


Mitchell Camera 
CORPORATION 


666 WEST HARVARD STREET 
A GLENDALE 4 CALIFORNIA 


MITCAMCO 


Cable Address 


















Peabody and TV “Emmy” Students from all over the 
award winner, Dr. Frank world attend U. S. C. to 
Baxter, being filmed for learn the latest techniques 
’ the education TV and Radio of 16mm and 35mm cine 
mA \ \ hE aE Center of Ann Arbor matography 





*85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 





7TH ANNUAL PRODUCTION REVIEW: BUSINESS SCREEN MAGAZINE 


Freedoms Awards Announced 


Honor Medals Awarded to Sponsored Motion Pictures for Their 
Contributions to Understanding of the American Way of Life 


eo In Force, The United States Army 
sJ Reserve marched off with the top award of 

the 1956 Freedoms Foundation Awards ( mo- 
tion picture category) competition, sponsored by 
the Freedoms Foundation at Valley Forge, Penn- 
sylvania. The Army Reserve won the encased 
George Washington Honor Medal with a series 
of defense-ttheme public relations subjects: Do 
It Yourself Peace; Tale of 2000 Cities; One If 
by Land; The Man in Two Places. 


Freedoms Foundation \’ashington 


Honor Medal Awards went to ten other films 


George 
and a film series—from sponsor and producer 
sources, These award winners included: 


Champion's "Production 5118" Honored 


Production 5118, sponsored by Champion 
Paper & Fibre Company and produced by Wild- 
ing Picture Productions, Inc. This film stresses 
the necessity of good communications between 
people in practical situations, pointing up the 
“Golden Rule” as a rule for giving and receiv- 
ing the right communication “signals.” 

The Right to Compete, sponsored by the As- 
sociation of American Railroads and produced 
by Dudley Pictures Corporation, which depicts 
the modern circumstances of transportation in 
the economy and emphasizes the railroad’s 
value and right to a better chance to compete 
with other modes of transportation. 

Twins on the Ohio, sponsored by the Ohio 
Valley Electric 


duced by Kevin Donovan Films 


Utilities Corporation and _ pro- 
telling the 
story of two huge new power plants that met an 
electric power crisis. It illustrates how private 


enterprise can answer a public need. 


Fund Drive Picture Gets an Award 


Your Brothers House, sponsored by the 
Greater New York Fund and produc ed by Trans 
film, Incorporated. A part of the Fund’s solici- 
tation drive, this film documents the work done 
in a New York neighborhood settlement house 

Hudson Guild 
cies helped by the Fund. 

i Say ® 


Airways and produced by Henry Strauss & Co., 


which typifies the 425 agen 
sponsored by Pan American World 


Ine. a promotional pictorial study of the na- 


tion. 


“The Man on the Hill" Wins Citation 
The Man on the Hill, sponsored by the Office 


of Armed Forces Information & Education, U.S. 
Department of Defense and produced by Acad- 
emy Pictures, Inc. 
American Battleground, sponsored by the 
Department of Commerce, State of New York. 


See You at the Polls, sponsored by the Amer- 


ican Heritage Foundation an informational 


film offering guidance on how to vote 

Our Country's Emblem, produced for Coronet 
Instructional Films. 

The Presidency, produc ed by Bob Post, Inc 

imerica’s Heritage Series, produced by News 
Magazine of the Screen 


Ceremonies Held at Valley Forge, Pa. 


The 1956 Freedoms Foundation awards were 
announced during ceremonies held at Valley 
The films had been 


judged by a jury of prominent Americans who 


Forge, February 22, 1957. 
sought productions which “contribute to an 
understanding of the American way of life.” 
The motion pictures are judged as contestants 
in a media category in a broad evaluation pro- 
gram. National and school award jurors secru 
tinize individual, civic group and company proj 
ec ts developed on lo« al and national levels. 
These projects utilize media ranging from letters 
and photographs to newspaper cartoons and 
editorials, radio and television programs, public 


addresses and sermons. 


Distinguished Jury Selects the Winners 


Among the Freedoms Foundation jurors are 
supreme court justices, officials of veteran and 
other patriotic organizations, and representa. 
tives of scholastic and fraternal organizations 

Entries for the 1958 award programs will be 


accepted up to November 11 of this year Ad 


(ress all inquiries and requests for Freedoms 
foundation entry forms to Dr. Kenneth Wells, 
Valley Forge, Pa. 


freedoms Foundation, Ine., 
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A Reader’s Guide 
to Review Features 


Nne Basu 


largest) of Annual Production Review issues 


Pureose of this Seventh -and 


is to serve as a dependable road-map to 
the production facilities and experience, in terms 
of recently-produced films and clients served, of 
film companies in the United States, Canada and 
abroad, 

The 215 companies in the United States, in 
cluding Hawaii, who have complied with our 
listing requirements give solid evidence of these 
qualities in their detailed reports. 17 Canadian 
Companies engaged in similar specialized pro 
duction activities and over 30 overseas filmakers 
representing 15 countries on five continents 
round out this 1957 review for the business and 
television film buyer 

Because of the tremendous detail and the large 
amount of material handled in our largest volume 
of correspondence in many years, this has been 
a big job. The nearly 200 advertisements which 
complement our biggest editorial round-up attest 
to the faith which these companies hold for their 
The acs 
also furnish valuable additional data on services 


authoritative international publication 


and equipment as a further useful guide to the 
film buyer, 

Television now makes an important contribu 
tion to the stability of this industry For this 
reason we give due credit to each listed com 
pany's record of production experience in TY 
commercials and filmed television programs in 


these pages It is worth noting that the most 


acceptable ol the mé comme+re ials (from the 
viewers standpoint and the advertisers’) are pro 
duced by these listed firme Their clients for 


this type of work are the leading 4A advertising 


agencies in the U.S., Canada and overseas 


Some Noteworthy Editorial Features 


* The view points of film industry leaders (which 
begin on page eight) are most revealing. We 
chose to group these, in part, as “The View from 
the Bridge” and if our symbolism om apes the 
reader, the reference implies the roles which 
these able pilots play in guiding your important 
projects to the safe harbor of results. Then, too 
it is men like these who represent the bridge 
which links both sponsor amd audience. 


Annual 


would not be complete without the spiritual pres 


This unprecedented Review issue 


(CONTINUED ON THE FOLLOWING PACES) 
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THE SPONSOR’S RESPONSIBILITIES’ 


I. PLANNING 


Recognize Need for a Film 
Define the Objectives 


ee 
“ee © 


! 
2 
3. Determine the Audience 
1. Define the Content 

) 


DOOOOOOOO AO OS 


ss » Obtain Necessary Budget 

Ks 6, Select the Producer. 

me il, Somer 

*s 

a 1. Contract for Script or for Seript and 
ee Production 

oe 2. Centralize Liaison Responsibility 

me 4. Facilitate Working Relationships with 
rs Producer. 






1. Supply Technical and Policy Informa 





tion 


a 3. Supply Professional Film Writer. 

Sp 5. Establish Internal Approval Machinery 4. Supply Research Personnel. 

i 6, Pay for Seript ». Supply Film “Treatment”. 

ae 6. Supply Satisfactory Original Shooting 

br 11}. Propuction Script. 

ee 

is 1. Contract with Producer for Production 11l. Propucrion 

Ms 2. Supply Liaison Representative 1. Contract with Sponsor for Production. 

es 4. Supply Technical and Policy Advice 2. Assume Complete Production Responsi- 

oo 1. Approve Production Details bility 

i ». Provide Special Products and Equip 3. Arrange Approval Showings at Desig- 

ms ment. nated Intervals 

oy 6. Make Internal Photographic Arrange 4. Make Corrections as Necessary. 

68 ments 5. Absorb Cost of Corrections which are 

ps 7. Adopt Reasonable Schedules and Dead Producer's Responsibility. ee 
is lines 6. Deliver Fine Grain Negative and Test 3% 
en 8%. Arrange Approval Showings Print es 
Pe 9. Make Progress Payments 7. Deliver “Out-Takes” to Sponsor, if Re- ce 
ce 10, Pay for Extra Services Requested quested es 
Be 11, Assume Partial Financial Responsibility 8. Arrange Copyright for Spenees. zi % 
os if Film is not Acceptable 9. Advise Sponsor on Use of Films in Tele- bs 
ae 12. Insure Negative after Delivery vision ee 
bs 10. Arrange for Foreign Rights, if Desired. - 
A \ <_ ll. Deliver F inal Recording Script. | z 
%e 12. Insure Negative During Production. eo 
oe 1. Contract for Printing 
Be 2. Laboratory Arrangements IV. Pants oe 
oe 2 Care of Prints |. Supply Prints. , 
4 2. Maintain Proper Storage and Mainte- ses 
oe nance of Negative ee 
SS OV. DistmisuTion ere 
oes V. Disraipution ote 
i . 1. Arrange for Distribution 1. Provide Distribution Service (or Advise: is 
bse 2. Arrange for Good Projection ed.) if Requested. es 
ra 3. Maintain Attendance Records 9 Provide Supplementary Promotional Ma- cs 
se b. Prepare Promotional Material terial, if Requested 5 
see % 
Bs : 
WN NOOO ROO OBLANEYNER EDO RID nnate'aPatatatate’stetstatetatatetastea",*,*.8. 0.08 we ere ere R 


* This useful Check-List above was an introduc 
tory outline for the booklet of the same title pre 
Association 
editors ol 
\ revised edition of this basi 


pared by a special committee of the 
of National 


BUSINESS SCREEN 


Advertisers and the 


96 


PHE PRODUCER’S RESPONSIBILITIES’ fe 


I. PLANNING 


1. Study Sponsor's Problems. ee 
2. Offer Professional Experience and Ad- #% 
vice. of 
On 

3. Show Samples of Past Work. x 
oe 

1. Provide Evidence of Organizational % 
Competence and Stability. KA 

». If Requested, Suggest Outline or Syn- 
*s 

Opsis. nn 

6. If Requested, Provide Preliminary Re- 3% 
search. oe 
x 






7. Make Price Estimates if Requested. 


Il. Scart 


. 


1. Contract for Seript or for Seript and 
Production. 


2. Develop Basic Film Concept. 








+ 77 * 
I I 


outline on film procurement will be published 
shortly by the ANA. For details write: William 
|. Mee Audio-Visual 
Service Committee, Association of National Ad 


vertisers, Ine 155 KE. 44th St.. New York 17 


administrative secretary, 


(CONTINLCED FROM THE PRECEDING PAGE) 


ence of Jamison Handy, pioneer in so many of 
today’s communication forms and procedures. 
The president of the Jam Handy Organization 
is well-represented in service and in spirit in this 
issue. As presses rolled, his organization's con- 
tribution to the historic Tele-Sell spectacular 
closed-circuit TV meetings was rewarded by the 
more than 40,000 sales executives who gathered 
in theatres and hotels throughout the country 


for an inspirational review of selling in 1957. 
} z 


Presenting “Views From the Bridge” 


Leading off these “Views from the Bridge” on 
page eight is a brief but extremely pertinent 
Audio 


president of 


piece by Frank Speideli, president of 
Harold Wondsel, 


Sound Masters, forecasts an eventful 1957 on 


Productions; 
the same page. The basic objectives of a busi- 
ness film company are thoroughly outlined by 
C. H. Bradfield, Jr., president of Wilding Picture 
Productions, Ine. 

The hazards of “do-it-yourself” filmaking are 
clarified by Russell Mosser, executive vice-pres- 





of man's progress in science is the art 


. 
»ymbolic 


ficial earth satellite, to be launched 
Filmina of the launct ing has been arr ngea Data 
gathered by prec ision instruments aboard sate 

wded 


will De rec n magnetic tape 


ident and treasurer of the Centron Corporation. 
Opportunities for sponsors in Canadian produc- 
tion are outlined on the same page by Spence 
Caldwell, president of S, W. Caldwell, Ltd. 

On page 10, Henry Strauss, president of Henry 
Strauss & Co., writes “We Are Challenged to 
Meet Problems of a Changing World.” Clifford 
Potts, president and executive produc er of Fordel 
Films, has a brief but telling foreword in “A 
Pattern for the Ideal Sponsor.” Another view 
on today’s trends in production is outlined by 
John Hans, president of Depicto Films, in his 
piece “Today's Program Concept Calls for Client 
Services in Depth.” Kent Lane, president of 
Kent Lane Films, cites “The Film I’d Like to 
Produce” as one which puts results first 

Veteran filmaker Bill Ganz opens page 14 with 
his outline of a common sense approach to film 
President James M. Franey of 
United World Films, speaks from the distrib 


utor’s viewpoint in giving us “Our Public Rela 


procurement, 


tions Potential for Industry.” I/nspired is the 
Murray Briskin’s “A Message for a 
Waiting World” on page 14 and Bill Yale. head 


of | mpire Photosound, sums it up when he says 


word for 


“Film Production Is a Profession.” 


On page 28, some sound advice that “Nuts and 


Bolts Are Bread and Butter” 


Is given in the 


BUSINESS SCREEN MAGAZINE 











article by Raphael G. Wolff, president of R. G. 
Wolff Studios. Ray Wolff believes that any tend- 
ency to belittle the basic, practical approach in 
industrial films overlooks the real needs of the 
sponsor. Another approach to the dimensions 
of the ideal sponsor is made by Dick Westen, 
president of Rocket Pictures who describes “The 
Sponsor | Serve” on page 48. 

Oeveste Granducci gives his views on page 54. 
He is the head of the well-known Washington 
(D.C.) company, Scripts by Oeveste Granducci. 
\ film writer’s not-too-gentle, but needed, barbs 
at unoriginal films is Bruce Henry’s contribution 
“How Trite Can You Get?” on page 38, 


"Good Films Serve Audiences First'’ 


Another veteran of film distribution is A. L 
Fredrick, treasurer of Association Films, Ine.. 
who explains that “Good Films Serve Audiences 
His article is followed by 
‘A Report from Canada” ably presented by a 


I *9 co 
irst on page oo. 


recent past-president of the Association of Mo 
tion Picture Producers and Laboratories of 
Canada, Graeme Fraser. Graeme is vice-pres 
ident of Crawley Films, Ltd. 

Page 60 is highlighted by “The Film I'd Like 
to Make” as defined by Jack Glenn, now head 
of his own firm but for 20 years senior director 
of the March of Time. There’s real idealism in 
“New Potentials for the Film” which Nat 
Campus, head of Campus Film Productions, pre 
An internal look at the busi- 
ness film industry's own relationships is sum- 


sents on page 72. 


marized by Harry Lange, vice-president and 
general manager of Kling Film Productions in 
“A Time for Re-Appraisal” which ap 
pears on page 76, 

Theodore P. 


Premier Film and Recording ¢ orp., says “Spon 


his piece 
Desloge, president of St. Louis 


sored Films Need a Sponsor” on page 80 and 
he defines that sponsor as one who is genuinely 
interested in the medium, its true potentials and 


as one who gives his producer full cooperation. 


The Untapped Resource of Exploitation 


On page 52 an approach to a little-explored 


frontier is outlined by Walter Lowendahl, exec 
utive vice-president of Transfilm, Incorporated 
as he writes of “Exploitation, an Untapped 
Resource for Sponsored Films.” And Gen 
Florez, president of Florez, Inc.. takes the spon 
sor to “The Film I'd Like to SEE” as he gives 
the key factors which identify a sponsor's need 
for a film... and the kind of film he ought to 
have... see page 88. 

“Thoughts on Medical Film Production” are 
expressed by one of its working spokesmen and 
a leading maker of medical films, Warren Sturgis 
president of Sturgis-Grant Productions, in his 
piece on page 56, 

Views from the Bridge” are continued on 
page 192 as Lawrence P. Mominee, currently 
president of the American Association of Film 
Producers, describes “The Sponsor I Could Do 


Most For.” 


general manager of the Atlas Film Corporation, 


Mr. Mominee is vice-president and 


one of the nation’s pioneer film companies. 

\ final “View” is expressed by Herschell G. 
Lewis, president of Lewis & Martin Films who 
advises “Let's Not Be By-Passed by Progress.” 
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Tribute to the Engineer 


With the Limitless Scope of Color and Sound, Modern Miracles 
Achieved by ‘The American Engineer” Make a Memorable Picture 


Sponsor: The Chevrolet Division of General 
Motors Corporation 

Title: The American Engineer init color 
Produced and distributed by The Jam Handy 
Organization 

fag: is A Movers Srory of achievement 


so broad that only the motion pieture ive 


dium. with all its own recent advances in 
wide-screen and brilliant color, could do it jus 
tice. This is the story of The American Engineer 
and of the men who have “the most challenging 
project in the history of the human race before 
them the United States of America 


This 29-minute visualization of the modern 


miraces wrought by the envinecr in Ameri a“ 
has just completed showings in 5.000) theatres 
throughout the country where its Superscope 
(wide-screen) Technicolor 35mm featurette ver 
sion only began the distribution story of The 
Imerican Engineer 

During National Lngineers Week (hebruary 


17-23): its present Lomm phase began as 500 


prints were reserved for showings by local chap 


National Society of Professional 


ters of the 





john L. Bahr, chairman of National 
Logineers Week. introduced the film at a recent 


| hngineers 


meelicg mn W hiite Sulphur Springs this way 

It is a venuine tribute to professional engl 
neers in all fields and to the great things 
they have accomplished in this country Dhe 
picture is especialy appropriate for illustrating 
the 1957 theme Americas Great 


Resours e 


| nyineering 


The narrative theme of The American Engi 
neer is a factual report, in’ smoothflowing  s« 
quences ol growing dramatic intensity, of the 
latest and most advanced engineering triumphs 
in this century \uthentically portrayed from 
the air (by helicopter and plane) and the ground 
are the world’s first atom powered submarine, oil 
platforms afloat on the Gulf of Mexico, the new 
lightweight “aerotrain” and countless other mod 
ern miracles 

™ ence jolts the enpinect is «ati electron til 
croscope magnihes a molecule LOO,QOO times 
the Betatron smashes the atom: radio telescopes 
transmit the sound of the sun and stars 

These are a few of the hundred and more high 
lights of a broad panoramic report on engineer 
ing achievement that covers the expanse of 
Mackinac Strait. the breadth of the world’s hig 
vest open pil copper mine and the height of the 
the Helio 


lab a vision of the architecture of tomorrow 


vorld’s tallest cantilever structure 


All of this adds up lo a olid) contribution 
toward Inspiring young people to the profession 
of engineering and of awakening millions of 
Americans to the challenges the engineer has met 
and will meet \s foretold 


‘our sons and daughters are going to do things 


Daniel Burnhan 


that will stagger us! The American Engineer 
is that prophecy come true 
Where to Obtain Prints of the Film 
For l6omm bookings of The American Engi 
neer, apply to The Jam Handy Organization, Ine 


2621 bk. Grand Boulevard, Detroit, 11, Mich. & 
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UNITED STATES Producer Baus We a Page No. 
Producer Page Coleman Productions 104 Film Arts Productions, Inc. .......... 130 
Colmes Werrenrath Production 124 Film Associates, Inc. ..... 122 
\cadem) Films 137 Color Illustrations, Ine 104 Film Associates of Michigan, Inc. 119 
\cademy vse Productions, In le Condor Films, Inc 130 Film Creations, Inc. ... 106 
: Continental Productions Corp 11 Filmfax Productions 106 
Allen, Gordon Schroeppel & Redlicl Las Copeland, Jack L., & Associates 37 Florez, Incorporated* : 119 
04 ¥, Paul, Production 100 Creative Arta Studio, In 115 Fordel Films, Inc. 106 
MII Scope Pictures, Ine Loi Culhane, Shamus, Prods. 104 Fox, George, Organization, The 138 
Altauchul, Gilbert, Productior ne ) : . 
\merican Film Producers 103 Davis, Robert. Associate Inc 104 haynes 0 rome te 
Ausesinan Wilen Services 16 De acest te | : Frink Film Studio 118 
ompan 116 Funt, Allen A., Productions .. 106 
Anim Aid Tri l Dekko Film Productions, Inc 101 
\tlas Film Corporation Dephoure Studios 102 Galbreath Picture Productions, In¢ 118 
\udio Productions, Inc () Depicto Films, Ine. 104 Ganz, William J., Company, Inc. 106 
Desilu Productions, In 137 General Picture Productions, In 12% 
Bandalier Film 1 Doane Productions 121 Glenn, Jack, Ine. 107 
arbre, Tho }., Production Ld Donovan, Kevin, Film 101 Glover, Ozzie, Productions 138 
Bay State Film Productions, Ine 1()] Douglas Productions 124 Golden Key Productions, Ine 138 
Hecker, Marvin, Films Ld Dowling, Pat, Picture 137 Graphic Films Corporation 38 
Beeland Film Production 117 D.P.M. Productions, Ine 105 Graphic Pictures, Ine. 124 
Lovey, Martin, Films, Ine 10 Dudley Pictures Corporation 138 Gulf Coast Films 131 
ransby, John, Production Lf) Dunn, Cal, Studios 124 
ray Studios, Ine LQ) Durrance, Dick, Film 134 Haig & Patterson, Inc. 119 
vron, Inc 1] Dynamic Films. Inc. 105 Hance, Paul, Productions, Inc. 107 ° 
Handy, Jam, Organization, Inc., The 119 
Calhoun Studios. Ine 10) Klan-Porter Productions, Ine 105 Hardcastle Film Associates 130 
Calvin Company, The 130 Klgar, Peter, Productions, In 105 Hartley Productions, Inc. 107 
Campbell Film 102 Elliot, Unger & Elliot, Inc 105 Henning & Cheadle, Ine 120 : 
Campus Film Productions, Inc 10) Kims, Charles, Production 105 Holland-Wegman Productions 115 
Canyon Films of Arizona 19] Empire Photosound, Inc. 12% Huber, Louis R. 142 
Capital Film Service 12] Engel, Walter, Productions, Ine. 106 
Caravel Films, Inc 104 Industrial Motion Pictures, Ine 121 . 
Caiman: Vans 19 Fairbanks, Jerry, Productions 138 Information Productions, Inc. 107 : 
Cate & McGlone 197 Farrell & Gage Films, Inc. 106 Instructional Arts tees 120 
Centron Corporation, In 19 Feature Story Production 117 International Film Foundation, In 107 
Chicago Film Studion 19 Feil, Edward, Production 121 International Sound Films, Inc. . 118 
(Churchill-Wexler Film Prod 17 , - 7 on 
Cinecraft Productions, In 12) sahene te > fous thet tee ee ee Jamieson Film ‘ ompany 31 
: neomplete reference data furnished. **Double asterisks are Johnson, Ed., Films 39 
Cine-Pi Ha Sey apes on eo ape Poem gnen th = Sag = ag Png, ty Re gel Jones, Dallas, Productions, Inc. 125 
Colburn Film Services, Ine. 12 tablished during previous reference yeat 
Kayfetz, Victor, Productions, Inc 107 
Keitz & Herndon ... 32 
Kerkow, Herbert, Inc 107 
Key Productions, Inc. . 107 
Kling Film Productions 125 
Knickerbocker Productions, Inc. 108 
Lane, Kent, Films, Inc. 118 
La Rue, Mervin W., Ine. .. 125 
Lawrence, Robert, Productions, Inc. 108 
Lewis & Martin Films, Ine. 125 
Lodge, Arthur, Productions, Inc. 108 
Loucks & Norling Studios, Inc. 108 
Love, James, Productions, Inc 108 
Marathon TV Newsreel, Inc. 108 ’ 
Master Motion Picture Company 102 
Master Video Systems, Inc.* 109 
MecCadden Productions* 139 e 
McHugh, Fenton, Productions, Inc 125 
(ALPHABETICAL LISTINGS CONTINUE ON PAGE 100) 





GEOGRAPHICAL INDEX 
TO PRODUCER LISTINGS 














New England Region 
Connecticut, Massachusetts 101 


Metropolitan New York Area 


Listings begin on page 102, through page =—‘'|''5 
Middle Atlantic Region 
New York State 115 
District of Columbia 115 
Maryland, New Jersey, Pennsylvania 116 
Southeastern Region 
Florida 117 
Georgia, Kentucky, Tennessee 117-118 


East Central Region 
Indiana, Michigan (Metropolitan Detroit) | |8-120 
Ohio (Cincinnati, Cleveland areas) 121 


Metropolitan Chicago Area 
Listings begin on page 123, through page ——:127 


Illinois 128 
lowa, Kansas, Minnesota, Missouri 128-130 
Wisconsin 


Southwestern Region 
Arizona, New Mexico, Oklahoma, Texas 131 


Mountain States Region 
Colorado 134 


West Coast Region 


California (San Francisco and 
Bay area) 134-136 


Metropolitan Los Angeles Area 
Listings begin on page 137, through page 142 


Pacific and Northwest Region 


Oregon, Washington and Hawaii 142-143 
Business Screen International 
Canada, listings begin on page 143 
Mexico, Central America 150 
South America (Bolivia, Peru, Venezuela) 151 

England, France, Germany, Scandinavia 
begin on 152 


Spain, The Sudan, Australia, Japan 156-157 
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tCNITED STATES 
CONTINUED FROM PRECEDING PAGI 
Producet Page 
MeLarty Pieture Production 


Medical Film Guild, Ine 
Michener 
Midwest Film | 
Motion Picture Services 
MPO Productions, Ine. 
Murphy, Owen, Productions, Ine. 


& O'Connor, Ine 


tudio 


( ompan 


National Film Studio 
Neal, Stanley, Production 
led, Studio 
World Productions 
Niles, Fred A., Productions, Inc. 
North American Film Corporation 


Ine 
Ne meth 


‘ 
ey 


Norwood Studio 


Olympus Film Productions, 
On Film, Ine 


Orleans, Sam, Productions 


Ott, John, Pietures, Ine 


Pacific Production 

Palmer, Alfred Production 
Palmer, W. A., Films, In 
Paragon Pictures, Ince 
Parthenon Pictures 

Pathe Pietures, Ine 
Pathescope Productions 
Pelican Films, Ine. 


Pictures for Business 


Pilot Productions, Ine 
Pinney, Re Productior Irv 
Polaris Pictures, Ine 


Premier Film and Recording 
Corporation 

Princeton Film Center, Inc., The 

Producers Film Studios 

tit 

Rarig Motion Picture Co. 

Kay, Reid H., Film Industries, 

Reed, Roland, 

Regan Film Productions, Ine. 

Richie, Robt. Yarnall, Productions, Inc 


Rainbow Pieture 
In 


Production Ine 


Rippey, Henderson, Bucknum & Co 
Rivers, Walter A., & Associate 
Riverside Picture 


Riviera Productions, Ine. 
de Rochemont, Louis, Associate 
Rocket Pictures, Inc. 

Rockett, Frederick K,, Company 
Rolab Studios 

Rose, H. D., & Company, In 
Roush, Leslie, Productions, Ine. 


Roy, Ross Ine 


Ruby TV Film Productions, In 
, ; ' 
' ) ef 
pele f ‘ hea Deut 
' a re f t data ' ‘ ’ 
ia it ’ ‘ f ' 
‘ } hres! ] ri ’ f 
100 


‘ 
. 


Prod 


cet 


Sarra, Ine. 


Science Pictures, Inc. 


creencratt 


~eminat 


Film 


Enterprises 


Ine 
Ine 


Page 


111 


Shilin, Alan, Films (Div. of Dynamic 
Films, Inc.) 


kinner, Charle 


Smith, Fletcher, Studios, Inc. 


onochrome Picture 


Sound Masters, Inc. 


ound-on Film 
outhweat 


; 


ar Informational 


tark-Films 
Strauss, Henry, & Co., Ine. 
Sturgis-Grant Productions, Ine. 
turm, Bill, Studios, Ine 


Summit Studios 


in Dial Film 


Sutherland, John, Productions, Inc. 


Production 


Film Center 


Film 


, ime 


relecine Film Studios, Ine. 


lelepix Corporation’ 
Telic, Ine. 


Texas 


Training Films, Inc. 
Transfilm, Incorporated 


Triangle 


Proc 


luctions** 


Trident Films, Ine 


UU nifilms, Ine. 


Ine 


Industrial Film Company 


United States Productions, Inc. 


P.A 


Pictures, Ine 


Van Praag Productions 


Vi 


ivin, 


Venard Organization, The 
\ ideo }: 
Visualscope, Incorporated 


‘ilmes 


Wade, Roger, Productions, Inc. 
Walker, Gene K., Productions 
Western Cine Service, Ine 


Wilding Picture Productions, Inc. 


Willard Pictures, Inc. 


\\ 


ink 


Iiln 


( orp 


Wolff, Raphael G., Studios, Inc. 


W 
W 
\ 


ood 


oree 


irtele 





had | 
ter 
Nor 


Film 


’roductions, Inc 


Film ¢ orporation 


Production 


Produc tions 


Ine 


E., Productions, The 


> 


No. 


126 
111 
140 
11] 


105 
140 
11] 

34 
111 
136 
132 
116 
116 
112 
112 
112 
132 
112 
140 


127 
140 
112 


ae) 


112 
113 
142 
113 


113 
113 
142 


114 
114 
128 
120 


114 


114 
136 
34 
27 
114 
114 
142 
31 
102 
14 
117 





(CANADA 
Producers Page 
Artray Limited Film Productions 
Associated Screen News, Ltd. .... 
Benoit-de Tonnancour Films* 
Briston Films Limited 
Caldwell, S. W., Ltd. 
Chetwynd Films Limited 
Crawley Films, Ltd. ... 
Fletcher Film Productions 
Lawrence, Robert, Productions, Ltd. 
Master Film Studios, Ltd. 
Meridian Films Limited 
Motion Picture Centre Limited 
Omega Productions, Ine. 
Parry Films, Ltd. 
Peterson Productions 


Phillips Gutkin and Associates Limited 


Showcase Film Productions 


PRODUCTION REVIEW 
INTERNATIONAL 


Producers Page 
Aguila Films 

\udiovicentro atti ci ; 
Australian Instructional Films Pty. Ltd 
Birmingham Commercial Films, Limited 
Boehner-Film 
Bolivia Films, Ltda. 
Cine Comercial, S. A. 
Publicite 
Cinesound Productions Pty 


(Cinema & Societe 


Ltd 


Anonyme 


Estudios Cinematograficos Rosello 
Estudios Moro, S. A. .... 

Pty. Ltd 

Forberg-Film AB 


l’ilmad 


Halas & 
Halliday 


Batchelor 


Cartoon Films, Ltd 


cetions 
Insel-Film G.m.b.H. . 
International Motion Picture Company, 


Johnson-Produktion 


AB 


Kommune 


Filmeentral 
Laux Studios KG 
Minerva-Film A/S 
Norsk Film A/B 
Pearl & Dea Productions) Ltd 


Perier Productions Pty., Ltd. 


Sanche Films 
Statens Filmsentral 
Sudan Publicity Co 
Svekon-Film 


Ltd 


Tompkins, R. K., and Associates 


Video Film Corporation 
Ltd 


Aust.) Pty 


World Wide Pictures, Limited 
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Connecticut 


KEVIN DONOVAN FILMS 


208 Treat Road, Glastonbury, Connecticut 
Phone: MEdford 3-9331 


Date of Organization: 1953 


Kevin Donovan, Owne? 
John Bennewitz, Executive Producer 


SERVICES: Motion pictures and slidefilms; pub- 
lie relations, industrial and medical films. 
FACILITIES: 16 and 35mm Mitchells; 16mm 
Cine Special, 16mm Arriflex, Magnasyne sound 
equipment. Complete 16 and 35mm editing 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Twins on the Ohio (Ohio 
Valley Electric Utilities) ; Kiambo (Baker Ad- 
vertising) ; Building for Tomorrow* (Connec- 
ticut General Life Ins. Co.); The Goldman 
Technique of Rhinoplasty* (The Shering 
Corp.); International Tuna Tournament 
(Baker Advertising). 


*Indicates film in production 


ROLAB STUDIOS 
(Rolab Photo-Science Laboratories) 
Walnut Tree Hill, Sandy Hook, Connecticut 
Phone: GArden (Newtown) 6-2466 


Date of Organization: 1928 


Henry Roger, Owner-Director 
E. H. Roger, Secretary 


SERVICES: Complete production (sound stage, 
lighting, camera sound) for producers, indus- 
trial firms and institutions. Specialists in 
highly technical, scientific camera work (time- 
lapse, with Roger Camera Timer, extreme 
close-ups & microscopic still, motion picture 
photography). FACILITIES: Sound stage, re- 
cording and projection rooms with remote con- 
trols, director’s and dressing rooms, lounge, 
carpentry and instrument shops 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Harnessing the Housatonic 
(final chapter of 3% year project) (Connec- 
ticut Light & Power Co.); The Golden Key 
camera & sound for Nell Door Productions) ; 
A Day in Venice (filmed in Italy); The Art of 
Violin Making (filmed in Germany SLIDE 
FILMS: Chisels for Woodworking (series of 
nine for Stanley Tools 





Massachusetts 
(Boston, Massachusetts Area) 


BAY STATE FILM PRODUCTIONS, INC. 
35 Springfield Street, Agawam, Mass. 

Mail Address: Box 129, Springfield, Mass. 
Phone: REpublic 4-3164 

Branch: 80 Boylston Street, Boston, Mass 
Phone: Hancock 6-8904 

David Doyle, Vice-President, in charge 
Date of Organization: 1944 


Morton H. Read, President 

David D. Doyle, Vice- Pres. (Sales) 
Eugene N. Bunting, Vice-Pres. (Production) 
Harold O. Stanton, Vice-Pres. (Television) 
Merrill K. Sweetman, Account Executive 
Lowell F. Wentworth, Account Executive 





SERVICES : 


Commercial and television motion 
pictures and slidefilms. Service available to 
other producers in fields of animation, sound 
recording, printing and motion picture pho- 
tography, including use of sound stage. Scotch- 
track magnetic lamination process. FACILI- 
TIES: Mitchell & Maurer cameras; lighting; 
portable generator; Maurer 16mm multiple 
track recording; synchronous magnetic re- 
cording; Depue-Peterson printing equipment: 
16mm black and white developing; 20 techni 
cians; art and creative staffs. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Roving Quest (Con 
necticut Light & Power Co.) ; Your Unemploy 
ment Insurance Why and How (Common- 
wealth of Mass., Division of Employment 
Security and six other states); The Wonderful 
Valley (Electric Companies of the Connecticut 
Valley); Computer (Gilbert & Barker Mfg 
Co.); The Double Crank Dieing Machine 
(Henry & Wright, Div. of Emhart Mfg. Co. 
Holiday (HOLIDAY MAGAZINE) ; Plastics 
struction (Monsanto Chemical Co., 
Division); New England Portrait 
land Mutual Life Insurance Co.); A Journey 
Into Friendship (Simplex Time Recorder Co. ) 
Universal Casemaker 53 (Smyth Manufactur 
ing Co.); For the Minds of Men (Suffield 
Academy ) ; /nstallation Clinie (Due Pac, Ine., 
Division of Swett Bros.): The 1957 Brake 
Story (Raybestos Div., Raybestos Manhattan 
Corp.) ; Destination: Leadership—1957 (Nor 
wich University); A Film Report on K-600 
(HOK-1) (Kaman Aircraft Corp.); Show 
Window of the Fast—1956 (Eastern States 
Exp.). SLIDEFILMS: Understanding the Ewee 
utive Bifocal (American Optical Co.); The 
Optical Comparator (Jones & Lamson Machine 
Co.); Profit With Paper (Eaton Paper Co 
TV COMMERCIALS: 91 produced in 1956, TV 
PROGRAM FILMS: Series of 13 produced: Off 
to Adventure National Council of Churches 
of Christ 


in Con 
Plastics 
New Eng 


DEKKO FILM PRODUCTIONS, INC. 


126 Dartmouth Street, Boston 16, Mas 
Phone: KEnmore 6-2511 


Date of Organization: 1946 


Joseph Rothberg, President and Treasurer 
Ray Pierce, Production Mar., Editor 
Plynn E. Williams, Art Directoy 

Dorothy Watson, Office Manage? 

Lewis Bushnell, Production Asat 

Charles A. Bennett, Production Asat 


SERVICES: 16 and 35mm production and sound 
slidefilms. Complete services available to out 
side industrial producers, FACILITIES: 2000 sq 
ft. sound stage, screening rooms, narration, 
editing rooms; animation and art dept.; 10 
position custom mixing console; magnetic and 
optical recorders, interlock dubbers 
library. 


music 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Why Men Like Fights (Gil- 
lette Safety Razor Co Rotary Top Sealer 
Pneumatic Scale Co., Ltd Waste Gate 


Votor (Boston University SLIDEFILMS: Syl- 
vania, Its Origin and Growth: Farmatead 
Lighting (Sylvania Electric Products, Inc.) ; 


Sell the Big Name; Quality Control & Re 
search (Wirthmore Feeds Mfg. Co.): Come 
hack Arthur D Little Co 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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Keys to the Effective 
Use of Your Most 
Dependable Buyer’s Guide 


LISTING STANDARDS DEFINED 


THE BASIC PUKPOSE of this 1957 Annual 
Survey and of the listings on the following 
pages is to furnish a dependable, 
comprehensive Buyer's Guide to the recognized 
producers of motion pictures, slidefilms and 
other audio-visual media for business, 


government, trade and association groups 


In sharp contrast to the many hundreds 
of unchecked “studio” names which embellish 
the pages of city directories, these page 
include only the listings of established 
firms who have willingly supplied easentia 
details about their key personnel, facilities 
date of organization and the services they 


believe themselves qualified to provide 


215 companies in the United States and 18 
Canadian firms have complied with out 
own very extensive survey efforts which began 
in late 56 and continued through presstime 
on this issue. No charge or obligation of 
any kind was imposed on companies for 
listing in these pages, excepting to fulfill ow 
minimum client reference requirements for 


an unqualified listing. 


Only 19 U.S. firms are designated by 
the asterisk (* 


on the opposite page. This usually indicates 


in the Alphabetical Index 


insufficient client references furnished 
For the guidance of the buyer, we required 
that a minimum of five business motion 
pictures and/or slidefilms be listed by title 


”* 


and sponsor Only one concern wins 
unable to comply for good reasons: it was a 
new company. One or two firms were 
devoting themselves to fewer special 
projects utilizing their full resources during 
the past yea 

While television film production ha 
become an important part of the total 
activities of these specializing companies 
TV commercials were not considered adequate 
references in themselves, Longer television 
films provide interesting visual evidence for 
the buyer but primary interest remains 
in direct production for internal or external 
business use and in the facilities and 
personnel readily available to duplicate 


uch efforts by listed companies 


Wherever possible, all branch facilities 
and sales offices of these organizations 
have been listed. In fact, in a few instances, 
companies maintain complete atudio facilities 
at two or more locations as in the case of some 
New York, Chicago and Hollywood firms 


Otherwise, most branches are sales offices 


Sponsors’ continuing help and the many 
letters and calls which have followed previous 
Annuals are gratefully acknowledged 
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NEW ENGLAND: Massachusetts 
% 


DEPHOURE STUDIOS 
742 Commonwealth Ave., Boston 15, Mass 
Phone BEacon 2-5722 
Date of Organization: 1935 


Joseph Dephoure, President & Treasurer 

Milton L. Levy, Vice-President 

Estelle Davis, Office Manager 

Holbrook Clark, Richard Wolfe, Paul Cough 
lin, Production Department 

Morton Webb, Editing Department 

Ralph Picardi, Laboratory 


SERVICES: Industrial, documentary, busine 
public relations and training films, slidefilm 
slides; television commercials & production 
hot press titles; printing; processing pos. & 
neg. reversal; news coverage FACILITII 
Sound stage 35x60; MR lights; 35mm camera 
4 16mm sound cameras; 4 l6mm camera 
Houston Model 22 processing machine; high 
speed processing machine; 2 16mm synchro 
nous recorders 17mm synch 
Maurer 6 track film recorder; 
tracks; l6mm & 35mm pro 
jectors; 3 editing rooms; color & b&w print 
ing, artwork, animation, script department 
television kinescoping 


recorder 
crane dolly & 
projection room, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Patterna for Progres 
(Smitheraft Co.); Challenge for Tomorrou 
(Industrial Sehool for Crippled Children 
Kverflex-G (Dewey and Almy Co Cry-O 
Vac (Color series for W. R. Grace Co ‘OMS 
Spinning Machine (Kaisha, Ltd.). TV Com 
MERCIALS: Victor Coffee, Narragansett Heer, 
Croft Ale; Nepco Meat Products, Stop & Shop 
Supermarkets, National Shawmut Bank, Jor 
dan Marsh Co., Canadian Schick Shaver, Bat 
colene Liquid Lightning, Enterprise Ranges 
Stanfield Underwear 


MASTER MOTION PICTURE COMPANY 
50 Piedmont Street, Boston 16, Mass 
Phone: HAncock 6-3592 

Date of Organization: 1925, new owner, 1955 


Avner Rakov, l’resident and Treasurer 
Irving Ross, Production Manage 


Services: Producers of commercial films; in 
dustrial, TV commercials, documentaries; 
slidefilms, theatre trailers. FACILITIES: Sound 
recording and filming studios, 
mm processing laboratory 


l6mm and 35 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Out of the Shadows ( Easex 
Chapter, National Foundation for Infantile 
Paralysis); Firefly (Cambridge Research Cen 
ter, U.S. Air Force). SLIDEFILMS: Direct Dis 

tance Dialing (Southern New England Tel 
ephone Co.) ; Heed the Call (Council of Jewish 
Federation and Welfare Funds); Hour of De 

cision (Portland United Fund). TV COMMER 
CIALS: Savings Bank Aasn,. of Conn fatten, 
Barton, Durstine & Osborn, Inc.); Cain's 
Foods (Chambers & Wiswell, Inc 

Fishsticks (Harry M. Frost, Co.) ; 
Brewery (Ingalls-Miniter Co Eclipse Food 
Products (Reingold Co., Inc.) ; Craftsman In 
surance Co. (Silton Brothers, Inc.) 


Gorton’'s 
Dawson's 
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(Chelmsford, Massachusetts) 


MARTIN BOVEY FILMS, INC. 


115 High Street, Chelmsford, Mass. 
Phone: GLenview 2-9755 (Lowell Exch.) 


Date of Organization: 1949 


Martin Bovey, President 
Martin Bovey, Jr., Treasurer 


SERVICES: Industrial, business, public rela- 
tions, educational, documentary, travel, sport 
and wildlife motion pictures from script to 
screen. Writing, photography, animation, ed- 
iting and recording services. Subcontracting 
work, FACILITIES: 16mm equipment for “on 
location” color sound motion picture produc- 
tion, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: National Parks—Nature’s 
Last Frontiei Moline Co. 
Yount (Douglas Fir Plywood 
Assn.); The Effects of Smoke (Sprague Elec- 
tric Co.) ; Subcontract: skiing photogr. phy in 
Kurope and USA for John Jay Films. 


( Minneapolis 
Washington 





(Worcester, Massachusetts) 


WORCESTER FILM CORPORATION 

131 Central Street, Worcester 8, Mass 

Phone: PL. 6-1023 

Date of Organization: September, 1918 

Weld Morgan, President 

Floyd A. Ramsadall, Gen. Mgr. & Treasure 

Linwood M. Erskine, Jr., Sec. & Asst. Treas. 

Carleton FE. Bearse, Sales Manager 
SERVICES: Production of motion pictures, 16- 
mm sound, color, 16mm and 35mm theatre 
‘tereo motion pictures; stills in both regular 


and stereo. FACILITIES: GMC power truck to 
generate electricity; light equipment and tech- 
nique; script writers; camera and projection 
equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Metal Finishing with 
Coated Abrasive Discs; Complete Prepaint 
Line for Automobile Refinishers (Behr - Man- 
ning); Files — How to Choose and Use Them 
(Simonds Saw & Steel Company) ; How to Se- 
lect the Right Grinding Wheel (Norton Com- 
pany); Beyond a Shadow of a Doubt 
version (Jones & Lamson). 


revised 





Vermont 


CAMPBELL FILMS 
Academy Ave., Saxtons River, Vt. 
Phone: 3604 


Date of Organization: 1947 


Robert M. Campbell, Executive Produces 
Fred J. Brown, Production Manager 
Warren T. Johnson, Sales & Produces 
Jean 8S. Chivers, Editorial 

Beth M. Campbell, Animation 


SERVICES: Public relations, industrial, docu- 
mentary, and educational motion picture pro- 
duction in color, from script to screen. Slide- 
films. FACILITIES: Cameras, lighting, sound 
equipment for location and studio production. 
Animation stand, cutting and recording rooms. 
l6mm magnetic interlock recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: New Horizons (Mass. In- 
stitute of Technology); ‘Neath the Elms 
(Trinity College); Half a Thousand Years 
(Moravian College); The Spelman Story 
(Spelman College); Your Job With Grand 
Union (Grand Union Food Stores). 





METROPOLITAN 


ACADEMY PICTURES, INC. 
19 West 45th Street, New York 36, N.Y. 
Phone: PLaza 7-0744 (NYC) 
133 South Fairfax Ave., Los Angeles 36, Cal. 
Phone: WEbster 1-8156 (LA) 


Date of Organization: 1949 


C. Moray Foutz, President 

George 8. Gladden, Exec. Vice-President 

William P. Tytla, Vice-President and Crea 
tive Director 

Ray Favata, Paul Kim, Production Design 

Ruth Kuss, Production Director 

Bert Feldman, Production Control 

Murray Fairbairn, Special Services 

Douglas J. Baker, Sales Manager 

Nicholas Newton, Asst. Sales Manager 

William Lightfield, Prod. Dir. (H’ywood) 


SERVICES: Animated and live motion pictures 
and TV commercials, sound slidefilms, filma- 
graphs, filmstrips. FACILITIES: Art studio, 
animation projection room, fully 
equipped editing room, insert stage, animation 
staff and creative motion picture staff. 


stands, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Man on the Hill (U.S. De- 
partment of Defense); Air Separation (series 
of three for U.S. Navy); Beach Intelligence 
(two 35mm filmagraphs for U.S. Navy); His- 
tory of the U.S. Navy Hydrographic Office 


NEW YORK AREA 


(color filmagraph, U.S. Navy). TV COMMER- 
CIALS: Johnson's Wax, Polisher-Scrubber (S. 
C. Johnson & Co., Inc.); Live Better Electri- 
cally series (General Electric Co.) ; Duz, Prell, 
Jif-a-Roo Peanut Butter (Procter & Gamble 
Co.) ; Lifebuoy Soap, Rinso Blue (Lever Bros. 
Co.); Fedders Air Conditioners (Fedders- 
Quigan Corp.); Lipton Tea (Thos. J. Lipton 
Co.)}: Shell Products & Services (Shell Oil 
Co.), and others. 


AFFILIATED FILM PRODUCERS, INC. 

164 East 38th Street, New York 16, N.Y. 

Phone: MUrray Hill 6-9279 

Date of Organization: 1946 

Willard Van Dyke, Secretary 

Irving Jacoby, Treasurer 
SERVICES: Script to finished film. Specialties: 
documentary and educational films. FAcILi- 
ries: Production equipment; editing depart- 
ment; directors and script writers. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicturRES: The World We Live In 
(Ford Motor Company); Mayo Florido (Gov- 
ernment of Puerto Rico); Kid Brother (Men- 
tal Health Film Board); Life of the Molds 
(Pfizer Chemical Co.); The Wire That Grew 
Thorns (McGraw Hill). 


BUSINESS SCREEN MAGAZINE 








PAUL ALLEY PRODUCTIONS 
619 West 54th Street, New York 19, N.Y. 
Phones: JUdson 6-2393-4 


Date of Organization: 1949 


Paul Alley, President 
sarrett Alley, Vice-President 
M. R. Alley, Treasurer 


SERVICES: Production of public relations, ad- 
vertising, sales, training, television and doc- 
umentary films in 16mm & 35mm black & white 
and color. Complete writing, filming, editing, 
production. FACILITIES: Screening room, edit 
ing rooms, laboratory, all on one floor; studios 
as required; 16 and 35mm cameras, sound, 
lights. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Mr. Withers Stops the 
Clock (Air Transport Association of Amer- 
ica); Bottom of the World (The Associated 
Press); Teamwork in Action (Philco Corpora 
tion). Three additional projects started in 
1956 still in production, unable disclose until 
completed. 


% 


AMERICAN FILM PRODUCERS 
1600 Broadway. New York 19, N.Y 
Phone: PLaza 7-5915 


Date of Organization: 1946 


Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
Sheldon Abromowitz, Production Control 
Madeline Stolz, Office Manager 


SERVICES: Motion pictures, 16mm and 35mm 
color and black and white; and _slidefilms. 
Specialties: industrials, sales, public relations, 
television, education, training, medicals, doc- 
umentary and merchandising. FACILITIES: 
Complete 16mm and 35mm camera, lighting 
and sound production equipment; three cutting 
rooms, screening room, shooting stage; special 
effects; animation; 
script writers. 


storyboard personnel, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Making of a West 
Pointer (U.S. Military Academy); Martin 250 
CE Turret (U.S. Navy); Yours for the Taking 
(Binney & Smith, Inc.) ; Your Bright Tomor 
row (Women’s Medical Specialist Corps) 

Executive Wanted (Women’s Army Corps). 
TV COMMERCIALS: Borden's Instant Coffee. 
Ipana Toothpaste, Medigum, Chooz (Doherty, 
Clifford, Steers & Shenfield, Inc. Bulova, 
Standard Oil Co. of N. J., Esso Standard Oil 
Company, Republican National 
McCann - Erickson, Ine. 
Vinti Advertising ) 


AUDIO PRODUCTIONS, INC. 
Film Center Building 
630 Ninth Avenue, New York 36, N.Y 
Phone: PLaza 7-0760 


Committees 


Progresso (Carlo 


Date of Organization: 1933 

Frank K. Speidell, President 

Herman Roessle, Vice-President 

Peter J. Mooney, Secretary 

PRODUCER-DIRECTORS 

L. S. Bennetts H. E. Mandell 

Alexander Gansell Ear! Peirce 

Harold R. Lipman Erwin Scharf 
SERVICES: Motion pictures only, all commercial 


categories. Specialties: public relations, sales 


id 
METR 





promotion, merchandising, training, medical, 
technical and educational motion pictures 
FACILITIES: Both silent and sound studios; six 
cameras and lighting equipment; mobile units 
for location work with tape recorders; per 
manent staff in all departments, writing, direc 
tion, editing, animated drawing and optical; 
16 & 35mm projection room; two optical 
printers; editing equipment; zoom stand for 
trick work; machine shop; extensive film and 
music library cleared for television 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRESs: Dialing the Nation (Amer 
ican Telephone & Telegraph Co.); A Test im 
Time (American Cancer Society); The Cy 
clone Furnace (Babcock & Wilcox): First A 
Physician (Du Pont Company); Unloading 
Ethyl Tank Cars; Automotive Kit Series 
(Ethyl Corporation) ; {n Introduction § to 
Someone You Know (Luxene, Inc.) ; The Firat 
Five Minutes (National Board of Fire Under 
writers); Nerve Gas Casualties (EF. R. Squibb 
& Sons): You and the Weather; 
Fluids (Texas Company Continuing Series 
of Technical Films (U.S. Navy). TV COMMER 
CIALS: For N. W. Ayer & Son, Benton & 
Bowles, Cunningham & Walsh, Dancer-F itz 
gerald-Sample, J. Walter Thompson, Young & 
Rubicam, and others 


Cutting 


JOHN BRANSBY PRODUCTIONS 
1860 Broadway, New York 23, N.Y 
Phone: JUdson 6-2600 
Date of Organization: 1936 


John Bransby, Production Manager 
Mae Reynolds, Treasurer 

Jack Campbell, Production Manage) 
Philip Santry, Art Director 

Tom Draper, Director of Photography 


SERVICES: Production of industrial, travel, 
sales and training films: 16mm or 35mm, color 
or black and white. FACILITIES 
equipment for photography and sound. Full 
equipment for industrial and location lighting 
Animation photography, complete film editing 
service, 


Location 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Birth of a Station; { 
Pound of Prevention (Esso Standard Oil Com 
pany); Scenic Georgia (Standard Oil Com 
pany, Ky. Beyond the Valley; Puerto Rico 
En Marcha (Esso Standard Oil, S.A 


BRAY STUDIOS, INC. 
729 Seventh Avenue, New York 19, N.Y 
Phone: Circle 5-4582 
Date of Organization: 1911 


J. R. Bray, President 

P. A. Bray, Vice-Pres. & Production Mqi 
M. Bray, Treasurer 

Max Fleischer, Bray-Fleischer Div 

Wm. Gilmartin, Production Manage 

B. D. Hess, Distribution Manager 


SERVICES: Production and distribution of 
health and general educational subjects, indus 
trial, sales and job training motion pictures 
animated cartoons and training subjects, tele 


vision films, translations. FAcILiTies: Studio 
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equipment for all types of motion pictures; 
slidefilms in sound and color; animation de 
partment; production crews, animation ar 
tists, script writers and library 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Search for Pleasure; Mia 
Profit) (Brown-Forman Distiller 
Corp.) ; Interceptor Director Techniques (US 
Air Force ) Service A 
Veters, Fundamentals of Dry Displacement 
Veters (Sprague Meter Co 

Diode, Triode, 


riers (series of three, U.S. Navy 


ing for 
Vaintenance of Gas 


Fundamentals 


of Transistors Vinority Car 


CALHOUN STUDIOS, INC. 
266 East 78th Street, New York 21, N.Y 
Phone: LEhigh 5-2120 


Date of Organization: 1930 


Brian Calhoun, President 

Paul A. Goldschmidt, Vice-President 
Dietlinde Ruber, Secretary-Treasures 
Howard A. Kaiser, Director of Production 


SERVICES: Production of TV series, industrial 
educational, TV film commercials, slidefilm 
productions. FACILITIES: 35’ x 70’ sound stage 
air conditioned), 16 & 35mm cameras, projec 
tion room, cutting rooms, completely equipped 
sound control room tape, film and dise re 
Fearless Dolly, MR boom, all lighting 
equipment. Fully equipped still department 


( orders 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Junction (Sea 
grams); South Seas Plantation; Danbury 
Fair; Sailfish (World Outdoors, Ine.); The 
Affairs of Count Carlo (self-produced for 
Calhoun Studios, In TV COMMERCIALS 
Series of 15, Esso Standard Oil of NJ 
MecCann-Erickson, tne 


CAMPUS FILM PRODUCTIONS, INC. 
14 East 53rd Street, New York 22, N.Y 
Phone: PLaza 38-3280 


Croonre 


Date of Organization: 1974 


Nat Campus, President 

Robert Braverman, Evecuiive Produces 
Ellis W. Meyers, Client Liaison 

Jules Krater, Supervising Editor 

Don Gundrey, Service Manager 
Edward P. Hughes, Photography 

Dave Sherman, Art 


SERVICES: Motion pictures and slidefilms for 
business, government and social agencies; also 
various film separately ; 


translations, sound tracks 


service including 
; editing and finish 
ing service for company photographed films 
distribution service. FAciLities: Complete 
studio, on-location equipment and creative 


staff 


’ 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Laboratory on Wheels; 
Teamwork Againat Fire (Esso Standard Oil 


% this symbol, appearing over a 
producer’s listing, indicates that display adver 
tising containing additional reference data ap 
pears in other pages of this 7th Annual Pro- 
duction Review issue. 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


CAMPUS FILM PRODS.: Cont'd. 


Company ) ; Advancement in Concrete Paving 
(Rail Steel Bar Association): A Place for 
Growing (Boys’ Clubs of America); The Mir 
acle of Nitrogen (Commercial Solvents Cor 
poration); Science Comes to the Farm in a 
Feed Bag (Chas. Pfizer & Co., Ine Stress 
and the Adaptation Syndrome: An Aid to 
Therapy (Pfizer Laboratories 
monary Segments, Part ] Spaniah, French, 
German versions (Pfizer International, Inc 

Vew Riding Comfort With Butyl Tire 
Company, Inc.); Dodge Sales Magi 
McDonald Company). TV COMMERCIALS: For 
Greater New York Fund, Boys’ Clubs of 
America, Benjamin Moore & ( ompany, Ine 


Ky one hopul 


En Jay 
Cappel 


CARAVEL FILMS, INC. 
730 Fifth Avenue, New York 19. N.Y 
Phone: CIrele 7-6100 


Date of Organization: 1921 
Studio: Hempstead, Long Island 


David I. Pincus, President and Treasure) 

Calhoun McKean, Vice-Pres., Charge T\ 

F. B. MacLeary, Vice-President 

Thelma L. Allen, Vice-Pres 

Claire V. Barton, Secretary 

Mauri Goldberg, Production Manage) 

David Kreeger, Studio Manager 

Jack Semple, Head, Animation De pt 

Lawrence Kreeger, Editing Mar 

Charles Moore, Manager, Still Photography 
SERVICES: Sales, dealer and vocational train 
ing motion pictures; public relations, personne! 
relations, educational, religious films: tele 
vision commercials; slidefilms, transparencies, 
stage presentations, field surveys, 
taries 


documen 
FACILITIES: Our motion picture studio 
at Hempstead, L.1., N.Y. headquarters have 
slidefilm studio, cutting and screening rooms, 
art, animation and optical effects departments 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Skylines (Bethlehem Steel 
Co.); Play Ball (Socony Mobil Oil Company, 
Inc.); Fire Power (Ethyl Corp 1 Report 
to the People (Republican National Commit 
tee); Two for the Money (Calvert Distillers 
Co.); From Heart to Heart (American Heart 
Assn.) ; Woodrow Wilson: Spokesman for To 
morrow (Woodrow Wilson Foundation 
SLIDEFILMS: Case of the Well Meaning 
Friends; Where There Is Smoke Nat’l 
Women’s Christian Temperance Union) ; When 
Dreams Come True (Maiden Form Brassiere 
Co.); Calvert Dry Gin: The Million Dollar 
Look (Calvert Distillers Co.). TV Commer 
CIALS: for NBC Donut Cookies, Filter Tip 
lareytons, Hit Parade, Aero Shave, Instant 
Postum, Socony Mobil, Lysol, Gillette, Bufferin, 
Dash, Goodyear Airfoam, U.S Savings Bonds, 
American Standard, Ballantine, Griffin, Koly 
nos, Republican Nat'l Committee, Dan River, 
Remington Rand Shavers, Chunky Chocolate, 
Block Drug, Bavarian Beer, Simmons Reauty 
Reat, Johnson & Johnson, ete 


xX this symbol, appearing over a 
producer's listing, indicates that display adver 
tising containing additional reference data ap 
pears in other pages of this Review. 
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COLEMAN PRODUCTIONS 
56 West 45th Street, New York 36, N.Y. 
Phone: MUrray Hill 7-9020 


Date of Organization: 1935 


Harry L. Coleman, President 

John Peterson, Director of Photography 
Daniel Bourla, Editor 

J. Brown, Sound 

H. Gray, Scripts 


G. K. David, Sales Co-ordinator 


SERVICES: Complete production of 16mm and 
35mm motion pictures from script to final 
print for industry, medical, travel and tele- 
FACILITIES: Small studio available 
, camera, sound equipment 


vision use 
with light 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Wings to France (Pan 
American World Airways); The Arthur Mur 
ray Way to Cha Cha (Arthur Murray Dance 
Studio): An Eye to the Future (Austenal 
Corporation Magic of Mexico (American 
Express Co Raising the Bite (Charles K 
Peck Dental Lab 


COLOR ILLUSTRATIONS, INC. 
1 Kast 48th St., New York 17, N.Y 
Phone: MU &-2460 


Date of Organization: 1937 


Victor H. Sandak, President 
Josef C. Stern, Vice-President 
Harold J. Sandak, Secretary-Treasure? 


SERVICES: Specialists in the field of visual pre- 
entations, with emphasis on the production 
and reproduction of color film strips, slides, 
FACILITIES: Complete art 
ervice. Most modern studio and laboratory 
equipment 


and transparencies 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS 
duction (Compton Advertising 
Notion; Payment Overdue 


Vehi, three-screen filmstrip pro- 
Birth of a 
filmstrips (Arm 
trong Cork Co.) ; By What Magic?—filmstrip 
LIFE MAGAZINI VISUALCAST PRE- 
SENTATIONS; for Lire, Time, INc.; COLOR 
'V SLIDES & TRANSPARENCIES, National 
Broadcasting Co 


* 

SHAMUS CULHANE PRODUCTIONS 
207 E. 37th Street, New York 16, N.Y. 
Phone: MUrray Hill 2-8243 
Branch Office: Chicago, 203 N. Wabash Ave 

Burton A, Neuburger, in charge 
Branch Office: Los Angeles 46, 8802 Melrose 

Ave., Emil Carle, in charge 
Date of Organization: 1950 


Shamus Culhane, President 

Howard W. Henkin, Sales Manager 
and Account Exrecutive 

William Hurtz, Exec. Prod. ( H’ywood) 

Irwin Wallman, Director, Live Action 


SerRVICES: Full production facilities for ani- 
mation and live action in 16 & 35mm motion 
pictures for industry, public relations, sales 
training; TV commercials, program films and 
feature motion pictures FACILITIES: New 
York and Hollywood studios, with 80 anima- 
tion stands, sound stages, recording studios; 
editing and foreign language facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Around the World in 80 


Days—epilogue film (United Artists); Esso 
Carcheck (Esso of Canada); Hemo the Mag- 
nificent; The Mystery of the Cosmic Ray; The 
Unchained Goddess (Bell Telephone Co.). TV 
COMMERCIALS: Air Force; Neet (Ruthrauff & 
Ryan); Vitalis; Jergens Hand Cream; Feena- 
mint (Doherty, Clifford, Steers & Shenfeld) ; 
Dominion Heinz Ketchup; Esso (MacLaren) ; 
Halo; Fletcher's Castoria; ZBT Baby Powder; 
Dr. Caldwell’s Larative (Carl Brown) ; Quaker 
Oats; Omar (Wherry, Baker & Tilden) ; 
Thomas Bread (Mahoney); American Beer 
VanSant Dugdale); Pan-American Fitz- 
gerald Cheerios (Dancer-Fitzgerald-Sam- 
ple); Alcoa (Fuller, Smith & Ross Q-T ips 
Gumbinner); Penn Dutch Maid Sausage 
Ritter Lieberman); Home Town Bread (Me- 
Cann Erickson); Playhouse 90 Presentation 
CBS): Holsum Bread (W. E. Long); and 
Mutual Life of Canada, Borden, Noxzema, 
Theradan spots. 


ROBERT DAVIS ASSOCIATES, INC. 
21 East 63rd Street, New York 21, N.Y. 
Phone: TEmpleton 8-8410 
Date of Organization: 1952 
Robert F. Davis, President, Exec. Producer 
Jules Victor Schwerin, Production Manager 
Henwar Rodakiewicz, Director 
Theodore Lawrence, Technical Director 
John Hoppe, Director of Mobilux 
Mabel Henderson, Office Manager 
Bettina Bolegard, Set Design & Stylist 


SERVICES: Motion picture production includ- 
ing industrial, documentary, TV commercials 
and entertainment films. Animation-by-Mo- 
bilux, exclusive producers. FACILITIES: Mo 
bilux studio; completely equipped editing 
rooms; sound equipment, camera, lights neces- 
ary for 35mm production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: House of Seagram (Joseph 
E. Seagram & Sons, Inc.); Design for Win- 
ning (Procter & Gamble Co.) ; Lux (J. Walter 
Thompson Co.); Dash (Compton Advertis- 
ing): Barricini (Milton Stern Company) ; and 


Sales Training Projects (J. C. Penney Co 


DEPICTO FILMS, INC. 
254 West 54th Street, New York 19, N.Y 
Phone: COlumbus 5-7620 


Date of Organization: 1942 


John Hans, President 

J. R. von Maur, Executive Vice-President 
Charles S. Hans, Vice-President 

Carl V. Ragsdale, Production Manager 


SERVICES: Specialists in the creation and pro- 
duction of sales training and sales promotion 
programs: includes research, consultation, edi- 
torial and full production services for motion 
pictures, sound slidefilms, filmstrips, slides, 
Vu-Graphs, transparencies. FACILITIES: Studio, 
art, technical animation, cutting and editing 
rooms, darkrooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Power to Plan; System for 
Survival (Westinghouse Electric Corp.); Re- 
seating Steam Valves (U. S. Navy); Sell It 
Now (Commercial Solvents Corp.) ; Sabena— 
7 C’s (Sabena Belgian World Airlines) ; 
Dromedary Cake Mix (Dromedary Company). 
TRAINING PROGRAMS: Profitably Speaking 
(Esso Standard Oil Co.); Shoot the Works: 


BUSINESS SCREEN MAGAZINE 








Something to Shout About (E-Z Mills, Ince.) ; 
The House That You Built (Springs Mills, 
Inc.); The Time, The Place, The Sale; Two 
for the House; Dramatize Your Demonstra- 
tion: Sound Your D's; It's Closing Time; Now 
Singer Has All Three (Singer Sewing Machine 
Co.); Why Resilient Flooring (Congoleum 
Nairn, Inc.). SLIDEFILMS: The Teenage Mar- 
ket; The Golden Age (Esso Standard Oil Co. 
Colgate T. A. 1957 (Colgate Palmolive Co. 
Low-Cost Comfort (Owens-Corning Fiberglas 
Corp.) ; A Walk Down Main Street ( American 
Insurance Co.); series of four sound slide- 
films for Georgia-Pacific Corporation; others, 
including wide-screen and filmstrip presenta- 
tions for American Chicle Co.; Bureau of 
Advertising, Snowcrop, Minute Maid, Schick, 
Socony Mobil, U. S. Rubber, Coca-Cola; Texas 
Co.; Lire; CBS Records, etc. TV COMMER- 
CIALS: for Bigelow-Sanford Carpet Co.; Christ- 
mas Club Corp.; General Motors (1956 Mo- 
torama); Esso Standard Oil Co.; Ballantine 
Ales; and Michigan Blue Cross Shield. 


D.P.M. PRODUCTIONS, INC. 
62 West 45th Street, New York 36, N.Y. 
Phone: MUrray Hill 2-0040 


Date of Organization: 1946 


Maurice T. Groen, President 
Ronald T. Groen, Vice-President, Production 
John J. Martino, Asst. Production Mar. 


SERVICES: Industrial, public relations, inter 
national travel; sales promotion and horticul- 
tural motion pictures, TV shorts and com- 
mercials. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cruise of a Lifetime 
(Swedish American Line); Musky Fever 
(Carling Brewery); Let’s Plant for Spring 
(Associated Bulb Growers of Holland); Invi- 
tation to France (European Travel Commis- 
sion); Bells of Holland (Netherlands Informa- 
tion Bureau); Stockholm, City on the Water 
(Swedish National Travel Office) ; Landmarks 
of France (French Govt. Tourist Office); The 
World Is Yours (television series, self-pro- 
duced). 


Dudiey Pictures Corporation 
501 Madison Avenue, New York City 
See complete listing under Los Angeles area) 


%* 
DYNAMIC FILMS, INC. 
112 W. 89th Street, New York 24, N.Y 
Phone: TRafalgar 3-6221 
Date of Organization: 1948 
Nathan Zucker, President 
Lee R. Bobker, Vice-President 
Lester S. Becker, Executive Producer 
Maury J. Glaubman, Director, Publie Affairs 
Division 
Sol S. Feuerman, Director, Medical Division 
Leslie Goldman, Director of Advertising, 
Public Relations Films & TV Commercials 
Gerald Carrus, Supervisor, Film Distribution 
James Townsend, Sound Supervisor 
J. J. Fitzstephens, Editorial Supervisor 
Irving L. Oshman, Supervisor, Foreign Film 
Production 
Seymour Weissman, Supervisor, Production 
Planning 
Phil Dean, Public Relations 
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SERVICES: Producers and distributors of all 
audio-visual materials including films, film- 
strips, sound slidefilms, tape and easel pre- 
sentations for industry, public relations, sales 
training, employee relations and specialized 
visual aids. Also theatrical features and short 
subjects, television programming, special for 
eign language versions, foreign film production, 
etc. FACILITIES: Sound stages, recording and 
dubbing studios, editing facilities for all 16 
mm and 35mm audio-visual production 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 
formance (The Pure Oil Co.): 


Performance—Pure Pe) 
Even for One 
American Medical Association) ; Housewarm 
ing Party (Oil Heat Institute of America 

Take It from a Champion (Champion Spark 
Plug Co.); The Magie Cup (National Coffee 
Association 
Muscular Dystrophy 


Where the Green Grass Grows 
Assns of America 


500 Miles to Go (Perfect Circle Corp : The 
Medical Witness (Wm. S. Merrell Company 
The Classie Guitar in Orchestra in Minia 


ture; Writers of Todau—Frank 
Percussion—the Pulse of Music (8 films for 
Educational Radio and TV Center) 


O'Connor; 


ALAN SHILIN FILMS 
(Division of Dynamic Films, Inc.) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: The Bible Speaks Today; 
Train of Action; A Stranger Returns (3% films 
for Evangelical & Reformed Church); Young 
er Brother—a Story of Japan (Broadcasting 
and Film Commission of the National Council 
of Churches of Christ); Decision in Hong 
Kong (Presbyterian Church in the U.S.A. and 
the Evangelical and Reformed Church) ; Heart 
of the Ne tghhorhood { Women's S%« tion Board 
of Missions of the Methodist Church); A 
Gift for My Son (Congregational Christian 
Churches ) 


ELAN-PORTER PRODUCTIONS, INC. 
19 West 45th Street, New York, N.Y 
Phone: JUdson 2-1992 


Date of Incorporation: April, 1955 


Raphael Elan, President 


SERVICES: TV and motion picture production 
Industrial, educational, publicity series, ete. 


RECENT PRODUCTIONS AND SPONSORS 
Data on 1956 activity not given. 


PETER ELGAR PRODUCTIONS, INC. 
75 West 45th Street, New York 36, N.Y. 
Phone: JUdson 6-1870 


Date of Organization: January 1, 1951 


Branch: c/o Paramount Sunset Corp., 5842 
Sunset Blvd., Hollywood, Cal Phone 
HOlly wood 9-8111, 


Peter F. Elgar, President 
Julius Edelman, Executive Vice-President 
Philip Frank, Vice-President 


Jessie B. Adamson, Secretary y-Treasure) 


SERVICES: Industrial, public relations, religious 
films; television commercials, television films; 
35mm, 16mm, black & white or color. FAcILi 
TIES; Complete editing and projection facilities 
l6mm and 35mm. 100 x 75 x 22’ sound stage 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 
Knitting Co 


Hanes 
Hoffman 


Bedtime for Janie 
Tales of Hoffman 









Cc) 


al 


Beverage Co Story of Winrock (Winthrop 
Rockefeller TV COMMERCIALS: For Camp 
bell Ewald Co.; Ketchum, MacLeod & Grove, 
Inc.; Lando Advertising Agency; Morse Inter 
national, Inc.; Norman, Craig & Kummel, Ine 
Cunningham and Walsh, Ine., ete 


ELLIOT, UNGER & ELLIOT, INC. 


114 West 54th Street, New York 19, N.Y 
Phone: JUdson 6-5582 


Date of Organization: 1946 


Stephen Elliot, President 

William H. Unger, Vice-President 
Michael Elliot, Treasure) 

Elinor de la Bouillerié, Casting Directo: 
Wm. A. Sohl, Controller 


SERVICES: Producer of filmed TV commercial 
FACILITIES : 
stages, projection rooms, separate sound re 
cording facilities, workshop, permanent crew 


Two completely equipped sound 


RECENT PRODUCTIONS AND SPONSORS 


(Only television commercials are produced) 
TV COMMERCIALS ONLY 
(B. B. D. & O.); Tide Benton & Bowles 
Benrus (Lennen & Newell); Scott Paper (J 
Walter Thompson Co.) ; Maxwell House Coffer 
(Benton & Bowles Dentyne (Dancer, Fitz 
gerald & Sample); Alcoa (Ketchum, MacLeod 
& Grove and Fuller & Smith & Ross Othe 
series for Arrid, Vicks, Post Cereals, et« 


Campbell's Soup 


CHARLES ELMS PRODUCTIONS, INC. 
25 Vanderbilt Avenue, New York 17, N.Y 
Phone: MUrray Hill 6-8877 


163 Highland Ave., No, Tarrytown, N.Y 
Phone: MEdford 1-3363 


Date of Incorporation: 1952 


Charles D. Elms, President 

Charles D. Elms, Jr., Vice-President 
Ruth M. Elms, Secretary 

Robert B. Bacon, Vice-Pres. & Treasures 


SERVICES: Producer of 16 & 35mm motion pic 
70mm “Bonel” (wide screen profes 
sional and commercial presentations); slide 
motion; sound slidefilms; slide presentations; 
training manuals and charts FACILITIES 
Studio and technical laboratory, mobile unit, 


tures; 


‘R iw ’ rs 
one camera 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Fiftieth 
(American Gas & Electric Fifty Years of 
Progress in Electric Power (American Gas 
& Electric Service Corp Mid-Year at Mira 
dor (Phillip Morris) Vaster Planning for 
Shore Stationa (U. 8S. Navy): Only the Rich 
Can Afford Poor Heat (HH. B. Smith Co 


fnniversary 


Your Dependable Reference Source 


&® Producers whose listings appear in this see 
tion have voluntarily suppliea the minimum 
client and film references for your reference 
use, Five business-sponsored motion picture o1 
slidefilms were the minimum requested for an 


unqualified listing in this 1957 Review 
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WALTER ENGEL PRODUCTIONS, INC. 
20 Weat 47th Street, New York 36, N.Y 
Phone: JUdson 2-3170 


Date of Organization: 1937 


Walter Engel, President 

Joseph T. Williams, Exec. Head of Camera 
& Kditing Dept. 

Lorraine Knight, Production Coordinatoy 

Harold Zipkowitz, Production Assistant 


SERVICES: Industrial, documentary, education 
al, sales training & TV commercials, motion 
picture productions; photo tech animation 
l6émm & 35mm. FAciILities: Complete studio 
facilities for single and double system sound 
Location film & sound unit Animation and 


editing departments. All self-contained opera 
tions, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREs: Menu Magie (Merita 
Mra. Brewater (Vegemato); You and Yow 
Job (Sunbeam); Time to Drink Nedicks 
Kaepansion Banda (Flexlet 


FARRELL & GAGE FILMS, INC. 
213 East 38th Street, New York 16. N.Y 
Phone: MUrray Hill 83-8358 


Date of Organization: 1951 


Matt Farrell, President & General Manager 

G, Lillian Farrell, Secretary 

William McAleer, Vice-President & Director 
of Photography 

Joseph Faro, Production Manage 

Carlos Orta, Film Editor 


SERVICES: Production and distribution of sound 
motion pictures and sound slidefilms for busi- 
ness and industry. FACILITIES: Complete 16mm 
and 35mm motion picture and slidefilm pro 
duction in black and white and color, including 
sound studio, magnetic film recording, editing 
services, script, foreign language, art work, 
animation 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Little Steps; Highway 
Life Linea; What's New at Hercules (8 films 
for Hercules Powder Company); Opportun 
ities in Chemistry (Manufacturing Chemists’ 
Association, Inc.) ; The Case of the Disappear 
ing Poison (Eastman Chemical Products, 
Inc.) ; Herbicides Pay Off (National Agricul 
tural Chemical Asan.) 


FILM CREATIONS, INC. 


16 East 40th Street, New York 16, N.Y 

Phone: MUrray Hill 9-4567 

Date of Organization: 1952 

Joseph M. Barnett, President 

Edward R. Carroll, Treasure) 

Larry Davis, Production May 

James Lenkowsky, Supr. Editoy 

Michael Gambella, Optical Supervisor 

Brooke Smith, Set Designer 

Morey Reden, Animator 
SERVICES: Producers of television commercials, 
industrial films, television programs, slidefilms 
and animation, black & white, color. Fact. 
TIES: Completely equipped sound studio, acous 
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tically treated; NC Mitchell. Portable 
synchronous recording equipment, editing fa- 
cilities. 16mm, 35mm projection; animation 
and optical stand. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Picture: Untitled (General Electric 
Co.). SLiperiLms: Make Way for Color (Syl- 
vania); untitled subjects for International 
Latex Corp.; English Ford; Columbia Gas 
System. TV COMMERCIALS: Aquamarine Lo- 
tion (Revlon); Puss ’n Boots (Quaker Oats 
Co.); Savarin Coffee (G. A. Schonbrun); 
Anacin (Whitehall Pharmacal Corp.); Liqui- 
prin (Johnson & Johnson); Q-Tips (Q-Tips, 
Inc.); Amoco (American Oil Co.); Spry 
(Lever Brothers) all via primary agencies of 
above sponsors. 


FILMFAX PRODUCTIONS 
10 East 43rd Street, New York 17, N.Y. 
Phone: MUrray Hill 7-7758 
Studio and Laboratory: Station Plaza, Bed- 
ford Hills, N.Y. 


Henry Clay Gipson, President 

Eloise Walker, Vice-President and Secretary 
Virginia Blount, Scripts 

John Lencicki, Art Director 

Sewell Booth, Producer 


Services: Educational filmstrips and indus- 
trial slidefilms, color, black and white, silent, 
sound; color slides. FACILITIES: Specialized 
equipment for filmstrip production, 35mm 
standard Bell & Howell animation stand for 
filmstrips, special custom built equipment for 
Kodachrome duplication. 


RECENT PRODUCTIONS AND SPONSORS 
FitMstTrips: Technology, Science and Society 
(American Iron & Steel Institute); Take My 
Life (Westminster Press) ; Japan Today—and 
eight other releases (New York Times) ; Table 
and Countertop Sanitation (Paper Place Mat 
Institute); /t Started with Eve (United Fruit 
Company); Educational releases for Eye Gate 
House, N.Y. MorTion Picture: Paper and 
Progress (Hagley Foundation). 


FORDEL FILMS, INC. 
1187 University Avenue, New York 52, N.Y. 
Phone: LUdlow 8-5100 
Date of Organization: 1941 
Clifford F. Potts, Pres. & Exec. Producer 
Gordon Hessler, Vice-Pres. & 
Manager 


Production 


Enid Borde, Secretary-Treasurer 

Richard A. Kent, Director of Sales 

Herbert F. Lowe, Prod., Religious Films 
Walter G. Snowden, Spec. Asst. to President 
James M. Logan, Director of Photography 
Reginald McMahon, Editing Supervisor 

W. Edward Downton, Account Executive 
John Mack, Director of Sound & Engrg. 
James Barclay, Chief of Special Effects 
Erwin Eddey, Printing Lab Consultant 
Dennis Gunst, Sound Research 


SERVICES: Public relations; sales promotion; 
training; educational; scientific and medical 
motion pictures and slidefilms; TV shorts and 
commercials; complete responsibility, includ- 
ing planning, production & printing; special- 
ists in color, live and animated. FACILITIES: 
Sound studio; complete cameras, lights, and 
sound equipment for studio and location pro- 





duction; animation stand; cutting rooms; re- 
cording rooms; 16mm magnetic and optical 
interlock screening facilities; color printing 
lab; machine shop; three mobile units. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuREs: The Metabolic Insufficiency 
Syndrome (Smith, Kline & French); Design 
for Better Beef (American Cyanamid); The 
Current Status of Rauwolfia Therapy (E. R. 
Squibb & Sons); Vital Signs (U.S. Navy); 
Those Fabulous Prefabs (Prefabricated 
Homes Manufacturers Institute). 


ALLEN A. FUNT PRODUCTIONS 


100 Central Park South, New York 19, N.Y. 
Phone: JUdson 6-5227 


Date of Organization: 1946 


Allen A. Funt, President 
Paul D. Melton, Production Manager 


Services: Producers of concealed “Candid 
Camera” motion pictures for industrial and 
sales training, promotion and public relations, 
theatricals, television shows and commercials. 
FACILITIES: Mitchell NC cameras, synchronous 
tape recorders; special equipment and tech- 
niques for concealment; full production facili- 
ties through associates in London, Paris; pro- 
jection, cutting rooms; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: “Candid Camera” subjects 
for: The Saturday Evening Post (Curtis Pub- 
lishing Co.); The New Schenley Decanter 
(Schenley Industries, Inc.); The 1956 Elec- 
tion (Steve Allen Show); Caddy a Day (Na- 
tional Broadcasting Co.); also Ronson, Sea- 
grams, Time-Life, Nash-Kelvinator, Motorola, 
Bristol-Myers, Phillip Morris and others. 


WILLAM J. GANZ COMPANY, INC. 
(A Division of the Institute 
for Visual Training, Inc.) 


10 East 49th Street, New York 17, N.Y. 
Phone: ELdorado 5-1443 


Date of Organization: 1919 


William J. Ganz, President 

Herbert R. Dietz, Production Manager 
Vincent J. Capuzzi, Distribution Manager 
Jane Page, Comptroller 


SERVICES: Producer and distributor of 16 and 
35mm motion pictures, filmstrips, sound slide- 
films, visual presentations for education, ad- 
vertising and television. Production from 
script to screen. Motion pictures 16 and 35- 
mm, b&w and color. Slidefilms 35mm b&w 
and color. Films for public relations, indus- 
trial, television, documentary, travel, educa- 
tional, scientific, merchandising, and orienta- 
tion, animation. Sound recording, editing and 
re-editing films, minute movies. Distribution 
for all films and TV commercials. FACILITIES: 
Studio equipment; creative staff, development 
of story ideas and merchandising campaigns, 
music library, Moviola editing equipment. 
Creative staff, including artists, photogra- 
phers, writers, film editors and directors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Many Voices; The Woman 
Wrote a Letter (two subjects for American 
Red Cross); The Story of Television (Radio 
Corporation of America); What We Eat We 
Are (United Fruit Company). SLIDEFILM: 
Blood Donor Selection (American Red Cross). 


BUSINESS SCREEN MAGAZINE 








JACK GLENN, INC. 
207 East 37th Street, New York 16, N.Y. 
Phone: OXford 7-0121 


Date of Organization: 1953 


Jack Glenn, President 
A. J. Hill, Vice-President 

SERVICES: Production, writing, direction and 
editing of special-purpose and entertainment 
motion pictures; specializing in the institu- 
tional business film; films for p.r., promotion, 
orientation, educ., designed with either fiction 
or documentary format. A corporation of serv- 
$ contracting separately for script-writing 
and/or directing. FACILITIES: Wall, Bell & 
Howell, Mitchell cameras: lighting /sound 
equipment; studios and scenic shops; projec- 
tion and cutting rooms in New York City and 
in Irvington-On-Hudson, Westchester County, 
N.Y. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Thunder Beach (Fox-War- 
ner); America Presents America (Fox): More 
Time for Selling (Muller, Jordan & Herrick 
McGraw-Hill) ; two short subjects (National 
Council of YMCA’s); production footage for 


National Broadcasting Co. In preparation: 
Home of the Braves; My Home, My Home 
(YMCA 


PAUL HANCE PRODUCTIONS, INC. 
1776 Broadway, New York 19, N.Y. 
Phone: ClIrcle 5-9140 


Date of Organization: 1939 


Paul Hance, Jr., President & Treasurer 
Dermid Maclean, Vice-President, Sales 
J. Allen Julier, Vice-President 


SERVICES: Research, writing and all other 
phases of motion picture production by per- 
manent technical staff. FACILITIES: Complete 
camera, sound and lighting equipment for all 
types of field and location photography; com- 
plete editing facilities; art and animation 
studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Reports (Bell 
Telephone Laboratories, Inc.): Harvest of 
Convenience (General Foods Corporation) ; 
in completion (Corning Glass Works) : 
Zine Controls Corrosion (American Zine In- 
stitute, Inc.). 


Progress 


Glass 


% 


The Jam Handy Organization, inc. 
1775 Broadway, New York 19, N.Y. 
Phone: JUdson 2-4060 
W. J. Riley, in charge 
Complete office facilities and projection room 
with service staff for Eastern clients 


See complete listing under Detroit area) 


HARTLEY PRODUCTIONS, INC. 
339 East 48th Street, New York 17, N.Y. 
Phone: ELdorado 5-7762 


Date of Organization: 1940 


Irving Hartley, President 

Elda Hartley, Secretary 

Harry Noveck, Editor 

Jean Brooks, Chg., TV Distribution 
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SERVICES : 
dustrial, educational, travelogues, 
television (incl. distribution) ; 
ing. FACILITIES: Two sound fully 
equipped for making motion pictures and 
slidefilms; permanent kitchen set 


Producers of motion pictures; in- 


films for 
sound record- 
studios 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Playtime Special; Plasti« 
House; Growing Up With Toys (Monsanto 
Chemi¢al Co.); Bride’s Shower; In_ the 
Kitchen (U.S. Steel Corp.) ; New Look Rooms; 
Once Upon a Carpet (American 
Corp.); You Can Build It (Homasote Co.) ; 
Paint It Yourself (FE Z Painter Corp.) ; Light 
Up Your Diamonds; Secrets of a Jewel Boa 
(DeBeers Diamond Co. TV COMMERCIALS 
For United States Steel; Canada Dry; Life- 
buoy Soap. 


Viscose 


INFORMATION PRODUCTIONS, INC. 
(See United States Productions, In 
5 East 57th Street, New York 22, N.Y 
Phone: PLaza 1-1710 
Date of Organization: 1951 
For complete data see United States Pro 
ductions, Inc. listing in Metropolitan New 
York area, 


INTERNATIONAL FILM FOUNDATION, INC. 
1 East 42nd Street, New York 17, N.Y. 
Phones: OXford 7-6820-1-2-3 
Date of Incorporation: 1945 
Julien H. 
E. Francis Thompson, Producer 
Lillian Gossett, Office Manager 


sryan, Evrecutive Director 


SERVICES: Complete motion picture produc- 
tion, 16mm and 35mm; documentaries, educa 
tional and public relations films. Trained 
crews for work overseas. FACILITIES: Produc- 
tion and editing facilities, script and direction, 
Screening room. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Suez (Suez Canal Com- 
pany); No Man Is An Island (Young 
Women’s Christian Association); Your Share 


in Tomorrow (co-production with Knicker 


bocker Productions- New York Stock Ex- 
change); Wider World (Girl Scouts of the 
U.S.A.) ; Operation Hourglass (Cummins En- 


gine Company ). 


VICTOR KAYFETZ PRODUCTIONS, INC. 
1780 Broadway, New York 19, N.Y 
Phone: ClIrele 5-4830 

Date of Organization: 1947 
Victor Kayfetz, President, Vrec 
Muriel Friedman, Client Relations 
Seymour Posner, Assistant to the Producer 
Abe Blashko, Animation Director 

Leo Levko, Mech. Production Supervisor 
Sylvia Gerson, Golden Snowball TV Plan 
sertil Carlson, Production Assistant 

Allan P. Snody, P.R., Editorial Consultant 


Producer 


SERVICES: Motion picture production, combin 
ing live cinematography and animation. Spe 
cialty is designing and producing sponsored 
“Public Service” films in color for television 
and distributing them on TV through Golden 


Snowball Division of the company. FAcILi 
TIES Solely owned 16mm and 35mm 
equipment for live shooting: 35mm _ Ecelai 









J 


es 





Camerette, B&H 70D, 16mm Camerette, For 
animation shooting: 35mm Model L DeBrie 
and 16mm Special both completely 
adapted for animation. Animation stand (16 
mm and 35mm) with compound table. Com 
plete art and animation department lé6mm 
and 35mm sound Moviolas. 85mm _ interlock 
and 16mm projectors in booth of screening 
tripods, 


Cine 


room. Complete accessory equipment 
high hat, dolly, location lighting equipment, 
cables, two station wagons 


RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: The Fruits of Diversifica 
tion (Textron, Inc.); The Ode to Newfound 


land (Newfoundland Tourist Bureau); Mis 
chief Afoot (Lehigh Safety Shoe Co.); The 
Vobo (Boegner Enterprises); Honorary LLD 


Awards Ceremony (University of Rochester 
Kindest Cut of All (Homelite Chain Saw Co 
SLIDEFILMS: Columbus Had a Word for It 
(English-Spanish versions, Dominican Repub 
lic Tourist Bureau); The K-Man Saves the 
Day (Rudd-Melikian Corp.). -TV COMMER 
CIALS: TW Antenna: The Showman (Channel 
Master Corp.); 1957 National Motor Boat 
Show (Natl. Assn. of Engine & Boat Mfre 
Sonrisal (Winthrop Products, Inc 
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KEY PRODUCTIONS, INC. 
527 Madison Avenue, New York 22, N.\ 
Phone: ELdorado 5-2180 


Date of Incorporation: 1948 


James D. Kantor, President 
William M. Kahn, Vice-President 
James E. Patrick, Secretary 


SERVICES: Specializing producers of motion 
pictures and filmstrips for sponsorship by com 
mercial organizations, newspapers, 


banks and insurance companies 


such as 


RECENT PRODUCTIONS AND SPONSORS 
Fitmstrips: “Current Affairs” series (1956 
1957) including these titles: Flecting the 
President; The New South; The Office of the 
President; India Today; America’s Youth; 
Behind the lron Curtain; The Farm Problem 
and Changing Latin America, Sponsors in 
New York Journal-American, Buffalo 
taltimore News-Poat, Cincin 
Recorder 
Franciseo Call 
Citizen and the 


clude: 
Evening News, 
nati Times-Star, Greenfield (Mass. ) 
Gazette, Detroit Times, San 
Bulletin, Columbus (Ohio 
Honolulu Advertiser 


HERBERT KERKOW, INC. 
180 Lexington Avenue, New York 22, N.¥ 
Phone: PLaza 11-1833 


Date of Organization: 1937 


Date of Incorporation: 1946 


Herbert Kerkow, President and Treasures 


Rosemond Kerkow, Secretary 


Services: Production from original research 
to finished film Public 
films for general audiences, educational films 
for schools, FACILITIES: Sound stage, set 
building department, projection room sound 
recording and re-recording; editing and an- 


Specialties relations 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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HERBERT KERKOW: Cont'd. 


imation facilities: 
Howell and Eclair 
Maurer 16mm) 


three cameras tell & 


Camerette, “5mm and 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Sales Sample; Annual 
Fash-Show, 1956 (Warner Bros. Co.); Prog 
reas Report Filma—two (Bell Telephone Lab 
oratories, Inc.); The Brain and Behavior; 
Common Fallacies in Group Differences; Per 
ception (McGraw-Hill Text Films); First Aid 
for Heat Stroke and Heat Exhaustion; Wood 
Preservation Series two filma; Shipboard 
Organization (U.S. Navy); Helicopter Vibra 
Helicopter 
four parts (U.S. Air 
Force), TV COMMERCIALS Plymouth Taxi 
cab; Bissell Carpet Sweeper (N. W. Ayer & 
Son, Ine.) ; Addiator (Troll Enterprises, In 


tions and Resonance—four parts; 


Emergency Procedures 


KNICKERBOCKER PRODUCTIONS, INC. 
1600 Broadway, New York 19, N.Y 
Phone: Clrele 5-6710 


Date of Organization: 1947 


lHioward A. Lesser, President 

rank Beckwith, Vice-President, in Charge 
of Production 

Thomas 8. Dignan, Vice-President 

Benzo Olivieri, Vice-President 

Agnes Grant, Secretary 

Joseph Dushock, Editorial Chief 

Byron Rabbitt, Art and Animation 


SERVICES: Production from original research 
to finished film, SPECIALTY 
educational and public 
tures and slidefilms 


documentary, 

relations motion pie 
FACILITIES 
equipment, editing, animation and. slidefilm 
departments 


Production 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Your Share in Tomorrou 
(New York Stock Exchange); 
(American Management Association Begin 
nings of Conacience; Cooperation, Competition 
& Conflict; Our Changing Family Life; The 
Ave of Specialization; Social Claas in America 
(five subjects for MeGraw-Hill Book Com 
pany). SLIDEFILM: This Is Kilmer 
dent's Committee’ for 
Relief) 


Arbitration 


(Presi 


Hungarian Refugee 


Real Facts for Sponsors 
—evidence of good faith 


* The detailed listings given specializing 
produc ers of business motion pietures and 
slidefilms furnish the buyer of sight) sound 
media with solid evidence regarding any 
prospective supplier, Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the recent ex 
perience of each listed company 

While TV commercials are growing in 
volume and production quality, these were 
not considered as suflicient evidence by 
themselves of experience with longer in 


dustrial films 
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ROBERT LAWRENCE PRODUCTIONS, INC. 
41% West 54th Street, New York 19, N.Y. 
Phone: JUdson 2-5242 


Date of Organization: 1952 


Affiliate: Grantray-Lawrence Animation, 
Inc., 1537 North La Brea, Hollywood 28, 
Cal. Phone: Hollywood 9-7968. Ray Pat- 
terson, President; Robert L. Lawrence, 
Vice-President; Grant Simmons, Secre- 


tary, & Treasure 


Branch Office: Robert Lawrence Productions 
Canada) Ltd., 32 Front Street, West; 
Toronto 1, Ontario, Canada. Phone Em- 
pire 4-1448. John T. Ross, Vice-President, 


in charge 


Robert L. Lawrence, President 

Louis Mueciolo, Vice-President, in charge 
of Studio Operations 

Henry Trainman, Vice-President, in charge 
of Editorial Operations 

Philip Kornblum, Treasure 

Roy Lockwood, Staff Director 

Jerry Maticka, Production Supervisor 

Doris Reichbart, Production Supervisor 

Jacqueline Laster, Casting Director 

William Neff, Production Assistant 

Jerry Gold, Production Assistant 


SERVICES: Produce industrial and sales promo- 
tion films, TV programs, TV commercials. FA- 
CILITIES: Air-conditioned sound stage, 45 x 60 
feet, editing rooms, screening room, carpenter 
shop, production offices. Toronto production 
facilities are complete, including 60’ x 125’ stu- 
dio 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: First Choice (Radio Cor- 
poration of America, Kenyon and Eckhardt). 
TV COMMERCIALS: Johnson & Johnson Baby 
Shampoo (Young and Rubicam); Proctor 
Laundry Cart (Proctor Electric via Weiss & 


Geller); Campbell Frozen Soups (Leo Bur- 
nett); Winstons (William Esty); Pfeiffer 
Waiter (Beer-Maxon); Gleem, Crisco (Comp- 


ton); Knickerbocker Beer (Warwick & Leg- 
ler); Helene Curtis Spray Net (Earl Ludgin) ; 
Delsey Tissue (Foote, Cone & Belding); Im- 
perial Naso (McLaren); Camels; Ballantine 
Beer (William Esty); Hyatt Roller Bearing 
D. P. Brother) ; and others. 
Also see Loucks & Norling listing) 


ARTHUR LODGE PRODUCTIONS, INC. 
21 West 46th Street, New York 36, N.Y. 
Phones: PLaza 7-3645; PLaza 7-3949 
Date of Organization: 1953 

Arthur J. Lodge, Jr., President 


SERVICES: Producers of industrial and educa- 
tional films, newsreels and documentaries. Fa- 
CILITIES: Full time camera, editing and writ- 
ing staff. Fully equipped cutting rooms. Music 
and effects library. 1,000,000 feet of diversi- 
fied 35mm stock footage, including every type 
of industrial operation. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: /ndustry on Parade (52 is- 
sues for television release—National Assn. of 
Manufacturers); I/ndustrious Georgia (Na- 
tional Assn. of Mfrs.); Design for Survival 
(Aircraft Industries Assn.); Airkem on Pa- 
rade (Airkem, Inc.); Traditions in Tobacco 
(P. Lorillard Company). 
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LOUCKS & NORLING STUDIOS, INC. 
(A Division of Robert Lawrence 
Productions, Inc.) 

245 West 55th Street, New York 19, N.Y. 

Phone: ClIrcle 7-2366 


Date of Organization: 1923 


Robert L. Lawrence, President 

J. A. Norling, Vice-President 

Hans Tiesler, Vice-President 
SERVICES: Industrial, job and sales training, 
public relations, educational, Government mo- 
tion pictures and_ slidefilms. FACILITIES : 
Studio equipment for 16mm and 35mm produc- 
tions; animation, camera and art departments; 
three-dimensional still and motion pictures; 
creative staff including artists, photographers, 
writers, film editors, directors. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Malathion (American Cy- 
animid Co.); Aluminum Bridge (Reynolds 
Metals); training films (U.S. Navy, U.S. Air 
Force) ; Torrance Conduit (Rome Cable Corp.). 
TV COMMERCIALS: For Remington Rand, 
Birdseye Frozen Foods, Ground Observer 
Corps. 


JAMES LOVE PRODUCTIONS, INC. 
115 West 45th Street, New York 17, N.Y. 
Phone: JUdson 2-4633 


Date of Incorporation: 1952 


James A. Love, President 

C. Austin Love, Sales Manager 

Pete Henning, Production Manager 
James Wille, Production Supervisor 
Bill Henry, Supervising Editor 


SERVICES: Production of industrial films, TV 
spots, television film programs, and films for 
U.S. Gov't agencies. FACILITIES: Complete 16- 
and 35mm motion picture facilities, including 
location, studio and lighting equipment. Cut- 
ting and 16mm projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Danger Zone (Raytheon 
Manufacturing Corp.) ; Game Cookery (U. S. 
Brewers Foundation); Research Laboratory 
(Westinghouse Electric Corp.); Hero Nezt 
Door (US. Air Force); Untitled film (in 
production for Scott Seed Corp.). 


MARATHON TV NEWSREEL, INC. 


10 East 49th Street, New York 17, N.Y 
Phone: MUrray Hill 8-0985 


Date of Organization: 1948 


Konstantin Kalser, Pres. & Exec. Producer 

Kenneth Baldwin, Vice-President and 
Supervisor of Production 

Charles Van Bergen, Director of News and 
Special Events 

Jean Hauck, Office Manager 

Cindy Karp, Distribution & Traffic Manager 


SERVICES: Public information films, world- 
wide news service, company newsreels, special 
events coverage for industry, film editing, 
stock shots, etc. FACILITIES: Complete 16mm 
and 35mm production and editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Skyways Without Runways 


BUSINESS SCREEN MAGAZINE 








(Vertol Aircraft Corp.); The Strongest Link 

Parsons Corporation) ; Challenge on the Lake 
(Socony Mobil Oil Co.); Boomtown in the 
Muskeg (for “Outlook” NBC-TV). NEws- 
REELS: for Budd Company, Socony Mobil Oil 
Co., British Information Service, Carrier Corp., 
News of the Day, Universal Newsreel, Burling- 
ton Railroad. 


MASTER VIDEO SYSTEMS, INC. 
Film Production Division 


37 West 53rd Street, New York, N.Y. 

Phone: JUdson 2-1622 

Date of Organization: 1950 

A. J. Moxham, President 

W. E. Lutz, Vice-President 

B. P. E. Wohlbarst, Vice-President 

Lawrence Crolius, Executive Director 
Division 


Film 


SERVICES: Producers of motion pictures and 
slidefilms; engineering and installation of 
closed circuit television systems. FACILITIES: 
Motion picture, closed circuit TV. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Vacation America ( Amer- 
ican Airlines); School Bus Construction 
(Wayne Works, Inc.). TV COMMERCIALS: For 
Delta Air Lines. Only 1956 productions sub- 
mitted. 


MEDICAL FILM GUILD, LTD. 
506 West 57th Street, New York 19, N.Y. 
Phone: CIrecle 7-0510 


Date of Organization: 1930 


Joseph P. Hackel, President 

Lucille S. Hackel, Secretary & Treasurer 
Helvi Bell, Gladys Nemens, Writers 
John Malinowski, Photography 

John Karas, Art Director 

J. Del Rivero, Distribution Dept. 


SERVICES: Motion pictures, sound slidefilms 
and TV commercials, 16mm or 35mm. FACILI- 
TIES: Permanent sets for medical use; sound 
stage, including 35mm Debrie, 16mm Maurer, 
16mm Cine Kodak Special, sprocketed tape and 
optical film recorders; photographic and an- 
imation setup; art department, workshop, 
dressing, cutting rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Peripheral Vascular Dis- 
ease (U.S. Vitamin Corp.); The Blood Vessel 
and Living Pathology joston University) ; 
Hypnosis—A Psychiatric Tool (Columbia Uni- 
versity); Tension in Women (N.Y. Medical 
College; Cook Cty. Graduate School of Med- 
icine; Medical College of Georgia); Planning 
Your Territory part II of sales training 
program (collab. between pharmaceutical in- 
dustry and Medical Film Guild, Ltd.). 


Your Most Dependable Buyer's Guide 


*% The pages of this Annual Production Re- 
view provide reference data attested for ac- 
curacy by executives of all listed companies. 
Client and film references are provided as 
warranty of recent experience in business film 
production. 
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MPO PRODUCTIONS, INC. 
15 East 53rd Street, New York 22, N.Y 
Phone: MUrray Hill 8-7830 


Date of Organization: 1946 


Judd L. Pollock, President 

Lawrence E. Madison, Vice-President 

Marvin Rothenberg, Vice-President 

Arnold Kaiser, Secretary & Treasure? 

Gerald Hirschfeld, Vice-President 

Zoli Vidor, Director of Photography 

Jack Safran, Lab. and Print Control 

Lewis Jacobs, Producer 

William E. Huston, Sales & Promotion Mai 

Victor Solow, Producer 

Joseph Moncure March, Scenario Editor and 
Producer 

Ira Marvin, Joe Kohn, Lloyd Ritter, 
Producers 

Gerald Kleppel, Supervisor of Editing 
Department 

Sanford Greenberg, Business Mgr. 


SERVICES: Complete production of films for 
sales promotion and training; public relations; 
information and training films for U.S. forces 
and gov't agencies; color sportsmen’s and con- 
servation films. Distribution service to TV 
stations, club groups, schools, etc. FACILITIES: 
l6mm and 35mm cameras, lighting, sound 
truck, camera cars, etc. Reeves sound recorder. 
Cutting and projection rooms. Three shooting 
stages, set construction shop, dressing rooms, 
etc. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The Petrified River (Union 
Carbide & Carbon Corp.); Freedom of the 
American Road (Ford Motor Company); De- 
sign for Dreaming (General Motors Corp.) ; 
Secrets of the Heart (American Heart Asso- 
ciation); The Good Seed (Eli Lilly & Com- 
pany); 1 Open the Door (Charles Pfizer & 
Co.); Money in Water (Scovill Manufactur- 
ing); Oxygen (U. S. Air Force). TV Com- 
MERCIALS: Sperti, Heet, Primatene, Freezone, 
Kripton, Arrid-Effison (Ted Bates & Co.); 
Parliament, Post Cereals, lvory Snow (Benton 
& Bowles); American Safety Council, United 
Motors (Campbell-Ewald) ; Drene, Gleem, Blue 
Dot Duz (Compton Adv.); Dreft, Best Foods, 
Cameo, Cheerios, Lady Eather (Dancer, Fitz- 


gerald, Sample); and many others 


OWEN MURPHY PRODUCTIONS, INC. 
723 Seventh Avenue, New York 19, N.Y 
Phone: PLaza 7-8144 


Date of Organization: 1946 


Owen Murphy, President & Exec. Produce) 
Paul Cohen, Production Manager 
Allan Chase, Creative Director 
Eric Lawrence, Chief, Editorial Department 
Ronald Cannavaro, Sales Manager 
Walter Early, Pittsburgh Representative 
SERVICES : 
television; 


Motion pictures for industry and 
complete production; 
cinematography, editorial, recording; live and 
animation. Special editorial service for indus 
trial photographic departments. FACILITIES 
Full production facilities including 35mm & 
l6mm cameras; lighting equipment; magnetic 
sound recorders; mobile location unit; cutting 
rooms; recording room and insert stage. Per 
manent creative staff writers, 
cameramen, editors and supervisors 


scripts, 


directors, 





Cc) Cc) 





RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: (American 
Telephone & Telegraph Co.); 4H Club Con- 
gress, Spring Dealer Films (Firestone Tire & 
Rubber Co.) : This Was 1955 (New York Tele 
phone Co.); The New Holland Story (New 
Holland Machine Co Notre Dame (Notre 
Dame University 


Career Day 


STANLEY NEAL PRODUCTIONS, INC. 
175 Fifth Avenue, New York, N.Y 
Phone: MUrray Hill 38-6396 


Date of Organization: 1936 


Sales Offices: 1184 Cedar Lane, Northbrook, 
Ill, Phone: CRestwood 2-1712. Robert 
M. Peck, Repr.; Munsey Bldg., Washing 
ton, D.C, Phone: STerling 38-0918, A.A 
Ulin, Repr. 


Donald J. Lane, President 

Robert Cumming, Hwecutive Viec-President 

Sobey Martin, Vice-President, Charge of 
Production 


Edith Martin, Creative Head 


SERVICES: Motion picture and slidefilm produc- 
tion; scripts, counsel on production and dis 
tribution, 16mm and 35mm color and black 
and white. FaciLities: Offices, cutting and 
projection room in New York 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Keys to the Future (Royal 
Typewriter Company); Stag Party (National 
Macaroni Inatitute); Quick Meals From 
Freezer (Armour & Company); Future Un 
limited (American tanking Association); 
Rasy Does It (Paper Plate Association, Ine.) ; 
Statesmen From the Farm (American Farm 
Bureau Federation Chemistry and You 


(Manufacturing Chemists Association) 


TED NEMETH STUDIOS 
729 Seventh Avenue, New York 19, N.Y 
Phone: Clrele 5-5147 


Date of Organization: 1955 


Ted Nemeth, Evecutive Producer 
M. E. Bute, Associate Producer 
Don Seibert, Sales 


SERVICES 
in 35mm b&w and color for theatre and tele 
vision, FACILITIES 
35mm motion picture photography; 
tion; animation equipment; optical printer; 
cutting, editing and projection equipment 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: New Sensations in Sound 
35mm color (RCA Victor): Goodyear Tele- 
vision Playhouse Goodyear Tire & Rubber 
Co.); Bleventh Hour First National 
City Bank of N.Y.); Polaroid Land Camera 
stop motion (Polaroid Corp TV COMMER 
CIALS (Procter & Gamble) 


Motion picture production services 


Sound stage recording; 
stop mo 


News 
Comet Cleanser 


x this symbol, appearing over a 
producer's listing, indicates that display adver 
tising containing additional reference data ap- 
pears in other pages of this 7th Annual Pro 
duction Review issue. 
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New World Productions 
19 West 12th Street, New York, N.Y 
P. Robinson, sales 


(See complete listing under Los Angeles area 


On Film, inc. 
10 Kast 49th Street, New York 17, N.Y 
Phone: PLaza 9-1976 
Malcolm Scott, Manager 


See complete listing under New Jersey area 


% 


Sam Orleans Productions 
550 Fifth Avenue, New York, N.Y 


See complete listing under Tennessee area 


PATHE PICTURES, INC. 
(formerly Warner News, In 
(Subsidiary of Warner Bros. Pictures, In 
33 Weat 60th Street, New York 23, N.Y 

Phone: JUdson 2-3300 

West Coast Repr. Frank Vail, 1459 
Sixteenth Avenue, San Francisco, Calif 
Phone: MOntrose 4-7251 

Date of Incorporation: 1950 


ben Frye, President 

Andrew L. Gold, Vice-Pres. & Exec. Prod 
George Weiss, V. P. Television Film Sales 
Erna Deazo, Chief Film Librarian 


SERVICES: Creation, production, distribution 
of industrial, documentary, theatrical and 
television, m.p., 16mm, 35mm, bw or color 
FACILITIES: Production facilities on premises 
include 35 and 16mm Mitchells, single system 
Walls; sound studio; two fully-equipped RCA 
recording rooms (multi-channel mixing, any 
comb, magnetic and optical tracks) ; complete 
cutting, editing facilities; three projection 
rooms; Pathe stock film library; 
guage dept., location equipment 


foreign lan 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: The Bible Landa (Pan 
American World Airways); Handknit Fash 
ions in Wool (Wool Bureau, Inc.) ; A Thousand 
and One Nighta (International susiness 
Machines): Destination Home (National 
Foundation for Infantile Paralysis); Av 
planes of the 1920's (TV-Radio Workshop 
Ford Foundation); Sailboats (U.S 
Company ) 


Rubber 


% 


PATHESCOPE PRODUCTIONS 
(The Pathescope Company 
of America, inc.) 
580 Fifth Avenue, New York, N. ¥ 
Phone: PLaza 7-5200 
Date of Organization: 1914 


Edward J. Lamm, President 

William M. Nelson, Executive Produce) 
James Pierce, Production Control 

Dale Walker Brown, Writer & Produces 
John Ball, Studio Manager 


Services: Research production and distribu 
tion of public, industrial relations, sales and 
job training and educational motion pictures 
and filmstrips; training films for U.S. Armed 
Forces and television commercials and pro 
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grams FACILITIES: Studio with completely 
sound proofed shooting stage, full complement 
of lighting equipment, sound room, synchro- 
nous tape equipment including studio micro- 
phone boom. Background projection unit and 
process screen, Carpentry and paint shops, 
make-up room, dressing rooms and prop rooms. 
Editing and projection equipment, 16 & 35mm 
facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTrurEs: From the Old Mill Stream 
Daffin Manufacturing Co.); The Better Busi- 
ness Bureau Presents ( Association of Better 
Business Bureaus) ; The Rope Walk (Plymouth 
Cordage Company); A Memo to Management 
George Nelson, Inc.); Progress Report on 
Clinical Enzymology (National Drug Com- 
pany); Series of five medical filma (U.S. 
Navy SLIDEFILMS: Jamboree With Frozen 
Fruit; Sure Jell Magie (General Foods) ; Mass 
Votivation Through Design (Lippincott & 
Margulies, Ine Exterior Facade Wall 
Michael Flynn Mfg. Co.) ; The American Look 
LADIES HOME JOURNAL). TV COMMERCIALS: 
For International Latex, Karo, Conklin Mann, 
(. L. Miller, N. W. Ayer 


PELICAN FILMS, INC. 
16 West 46th Street, New York 36, N.Y. 
Phone: ClIrele 6-1751 


Date of Organization: 1954 


Joe Dunford, President 
A. J. Zander, Vice-President 


SERVICES: Animated and live motion pictures 
for sales promotion, public relations and ed- 
ucation; TV spots; slidefilms. FACILITIES: 
Fully staffed animation dept. and camera; 
studio, recording, editing and lab facilities on 
lease basis 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: /t’s All in the Cards ( Asso- 
ciation of American Playing Card Mfrs.) ; 
Y'Gotta Plan, Man (U.S. Army Reserve) ; Rev 
olution; Regeneration (The Bon Ami Com- 
pany); Dusting at Dawn (U.S. Rubber Com- 
pany) 


ROY PINNEY PRODUCTIONS, INC. 
149 East 69th Street, New York 31, N.Y 
Phone: TRafalgar 9-2224 
Date of Organization: 1946 


Roy Pinney, President 

Doris Pinney, Treasurer 

Walter Kienzle, Production Manager 
William Ward Beecher, Art Director 


SERVICES Documentary, educational, sales 
training, product promotion, nature and travel 
films. Facruities: Three story building with 
25’ x 80’ studio; 16 & 35mm cameras, mag- 
netic recorder, projection, dressing, cutting 
rooms; production offices, ete. Still depart- 
ment with lab for b&w & color processing of 
stills 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Secrets of Nature con- 
tinuing series of 11-minute color films; Birds 
of Prey; Seminole Indian; Horseshoe Crab; 
Jungle Sanctuary (Photo & Film Library, 
N.Y.) ; Photographers on Assignment pilot 
film (Ansco via Benton & Bowles) 
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ROBERT YARNALL RICHIE 
PRODUCTIONS, INC. 
9 West 6lst Street, New York 23, N.Y. 
Phone: CIrcle 6-0191 
Date of Organization: 1939 
Branch: Gulf Coast Films, Inc., Oil & Gas 
Bldg., Houston 2, Texas. CApitol 5-3018. 
tobert Yarnall Richie, President 
Virginia G. Richie, V.P. & Treas. 
Dorothy Donahue, Secretary 


SERVICES: 
vision 


Motion picture production, tele- 
industrial, documentary, 16mm and 
35mm black and white and color; slide-motion; 
strip film; scripts and story board treatments 
Counsel on film production and distribution. 
FACILITIES: Completely self-equipped for all 
phases of motion picture photography; em- 
ploying Mitchell cameras, Magnicorder sound 
on location; shooting staff for sets and special 
effects. Complete lighting for large industrial 
interiors; location truck. The company oper- 
ates its own aircraft—Beechcraft Bonanza. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Steel Horizon; Looking 
Steel; The Paths of Steel (United States Steel 
Corporation) ; The Scenic Inch (Pacific North- 
west Pipeline Corporation); Pipe Line of 
Progress (American Louisiana Pipe Line Com- 
pany). 


Roland Reed Productions 
215 East 60th Street, New York, N.Y. 
Phone: TE. 3161 
Hamilton MacFadden, representative 


(See complete listing under Los Angeles area) 


LOUIS de ROCHEMONT ASSOCIATES 


380 Madison Avenue, New York 17, N.Y. 
Phone: OXford 7-0350 


Date of Organization: 1948 


Louis de Rochemont, Executive Producer 
F. Borden Mace, President 

Thomas Orchard, Producer 

Lothar Wolff, Producer 

Martin J. Maloney, General Manager 
John J. Wingerter, Business Manager 


SERVICES: Production of industrial, educa- 
tional, theatrical and television motion pic- 
tures; distribution of theatrical features, short 
subjects and 16mm films, FACILITIES: 16 and 
35mm motion picture equipment, lighting 
equipment; cutting rooms. Studio and com- 
plete facilities for production in the Cine- 
miracle process at Mt. Eden Theatre, Bronx, 
N.Y. Assoc. with Halas & Batchelor Cartoon 
Films, Ltd., England for production of an- 
imated and puppet films. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuURES: The First 99 (House of 
Seagram); The Story of American Whiskey 
Four Roses Distillers Co.); Suez (RD-DR 
Corp.) ; History of the Cinema (LdeR Corp.) ; 
The Miracle of Todd-AO (Magna Films); 
Cinemiracle Adventure (National Theatres, 
Inc.—in production). 
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H. D. ROSE & COMPANY, INC. 
234 East 47th Street, New York 17, N.Y. 
Phone: PLaza 1-3035 
Date of Incorporation: 1947; present name, 
1955 
Hubert D. Rose, President 
Charles E. Behymer, Vice-President 
William F. Koch, Vice-President 
Robert P. Schweitzer, Art Director, Secty. 


SERVICES: Sales promotion, sales and manage- 


ment training, institutional and industrial 
sound slidefilms, Visualcast and Vu-Graph 
slides. Other audio-visual media. FAcILt- 


TIES: Permanent staff of artists and writers, 
complete photographic studio, recording and 
projecting equipment. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Sell It Now; Landslide for Lever: 
Put Your Deal on the Line (Lever Brothers) ; 
Miltown for Everytown (Wallace Labs); Take 
"Em By the Hand (Revlon); Jt All Adds Up 
(Monroe Calculator); A Bigger, Better Team 
(Royal McBee); The Buying Years (Living 
for Young Homemakers). 


LESLIE ROUSH PRODUCTIONS, INC. 
Office : 35 W. 35th Street, New York 19, N.Y. 
Phone: COlumbus 5-6430 

Studio: 130 Herricks Road, Mineola, N.Y. 
Phone: Ploneer 2-8130 


Date of Incorporation: 1944 


Leslie M. Roush, President 
Jules K. Sindic, Vice-President 


SERVICES: Production of motion pictures and 
slidefilms of every type for industry, educa- 
tion, government and television. FACILITIES: 
Complete studio and equipment for location 
photography and recording. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Teamwork; The Long Pull 
(Bethlehem Steel Company); How to Handle 
Your Boss (The Research Institute of Amer- 
ica); Training Films Confidential (U.S. 
Navy 


Ross Roy, Inc. of New York 
214 E. 3lst Street, New York 16, N.Y. 
Phone: MUrray Hill 5-1440 
J. A. Roche, Manager 
See complete listing under Detroit area) 


RUBY TV FILM PRODUCTIONS, INC. 
729 Seventh Avenue, New York 19, N.Y. 
Phone: Circle 5-5640 


Date of Organization: 1925; Incorp. 1955 


Edward Ruby, Production Mgr. & President 
Jack Rieger, Tech. Director-Secty.-Treas. 
Jean Freeman, Office Manager 

Sidney Nannes, Photographie Dept. 


SERVICES: Producers of motion pictures for all 
media. FACILITIES: All except studio and 
laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Koven Story (Koven 
Bros.); Bregman Spray Paint (Bregman 
Paint Co.); Berkeley Products (Berkeley 
Products). TV COMMERCIALS: Seven Wonders 
of the World (Cinerama). Election campaign 
films for major parties. Only 1956 references 
submitted. 
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SARRA, INC. 
200 East 56th Street, New York 22, N.Y. 
Phone: MUrray Hill 8-0085 
16 East Ontario Street, Chicago 11 
Phone: WHitehall 4-5151* 


Date of Organization: 1937 


(At New York City Studios 
Valentino Sarra, President 
Morris Behrend, General Manager 
John Henderson III, Producer-Director 
Robert Jenness, Director 
Rex Cox, Director 
Stanley Johnson, Director 
George Altman, Chief Editor 
David Fletcher, Art Director 


complete details on services, facilities and 
recent productions in Chicago area listing) 


SCIENCE PICTURES, INC. 
See United States Productions, Inc.) 
5 East 57th Street, New York 22, N.Y. 
Phone: PLaza 1-1710 


Date of Organization: 1950 


For complete data see United States Produc- 
tions, Ine. listing in Metropolitan New 
York area. 


SEMINAR FILMS, INC. 


180 Lexington Avenue, New York, N.Y. 
Phone: PLaza 1-5077 


Date of Organization: 1953 


J. R. Bingham, President 

R. K. Daker, Executive Vice-President 

A. L. Fredrick, Vice-President & Treasurer 
C, W. Freeburn, Dir. Project Development 
E. L. Brokaw, Production Manager 

J. H. Barwick, Sales Manager 


SERVICES: Consultant designers and producers 
of skill training programs based on motion 
picture loop films exclusive with this company 
FACILITIES: Fully staffed with specially trained 
researchers, designers, script writers and film 
production specialists. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Selling the Electrolux 
Cleaner (Electrolux Corp.) ; Selling the Allied 
Line (General Foods Corp.) ; Detailing Scher 
Selling Phil 
co Automatic Washers (Phileo Corp.) ; Selling 
the Automatic Electric Skillet (West Bend 
Aluminum Corp. 


ing Products (Schering Corp.) ; 


Charies E. Skinner Productions 
1600 Broadway, New York 19, N.Y. 
Phone: Circle 6-6915 
Mitchell Cerona, supervisor 


(See complete listing under Los Angeles area 


FLETCHER SMITH STUDIOS, INC. 
321 East 44th Street, New York 17, N.Y. 
Phone: MUrray Hill 5-9010 
Date of Organization: 1930 
Fletcher Smith, President 
Charles H. Schettler, Vice-President 
Peter Caldera, Secretary-Treasurer 


SERVICES: Motion pictures, television film com- 


mercials, industrials and television film se- 






C) — 





l6mm and 35mm, 
Slidefilms: anamor- 


ries; live and animated. 
black and white or color 
phic and sound; also slides. Live stills or art- 
work. Recording: wild and to picture. Com- 
plete facilities for lip syne dubbing to foreign 
languages. FAcILITIES: 50 x 70 sound atage. 
Two projection rooms, both 16mm and 35mm, 
Recording and mixing facilities. Art and an- 
imation staff; editing facilities and staff. An- 
imation cameras, both 16mm and 35mm. Hot 
press titling 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Effective Writing (US. 
Air Force); Your Dream TV (General Elec 
tric Company); Your Dream T\ “panish 
version (International General Electric); 
Most Happy Dog; Moat Loyal Friend (General 
This New World of Metala; Produc 
tion's New Dimension; Phantom on the Pay 
roll; Conditioned Ait Versatile Tool for Prof 
it: The Search for Modern Metala; A New Way 
fo Wash (Westinghouse Electric Corp.) ; Sales 
Training Film Series (No. 5 & 6 Sunbeam 
Story (Sunbeam Bread - Sta Selling Situa- 
tions (Paillard Products System for Sur- 
vival (U.S. Air Force); The Ballad of the Sun 
(Quality Bakers of America Kverybody 
Needs Me Eryant Electric SLIDEFILMS: 
Hazel Gets Color Conaciou GE): Face Facta 
(Tussy); History of Hi-Y and Tri-Hi-Y 
(YMCA): Our Wonderful Kar Sonotone 
Refraction of Light (Bell Telephone 
Carry Your Town (Carrier); 
(Permutit 
Westinghouse 


Foods ) . 


Corp.) 
Laboratories) ; 
Water Softener 
Freezator Living 


% 


SOUND MASTERS, INC. 
165 West 46th Street, New York 36, N.Y 
Phone: PLaza 7-6600 


Ranges: (Corog; 


Date of Organization: 1937 
rt 


W. French Githens, Chairman 

Harold E. Wondsel, President 

Francis Carter Wood, Jr., Vice-P’re & See 
John T. Dunphy, Vice-President 

Walter Kullberg, Treasures 

Wallace Worsley, Jr., Producer-Director 
John H. Tobin, Producer-Director 

Rov Gibson, Producer-Director 

Robert Rosien, Recording Engineer 


SERVICES: Production of motion pictures for 
theatrical and industrial use; sales, 
lations and training filma; TV 
slidefilms; editorial, dubbing, recording 
and re-recording services, FACILITIES: Sound 
stage fully equipped with 35mm and l6mm 
cameras; complete lighting equipment; sound 
recording facilities and dolly, high speed slow 


public ré 
subjects and 


spots ; 


motion cameras and sound equipment for loca 
tion use. Two recording studios fully equipped 
with 35mm and 16mm optical tracks, 45, 16mm 
and 4” magnetic recording Projection fa 
cilities for 35mm and 16mm interlock, Four 
cutting rooms fully equipped with Moviolas 
and sound readers for film and tape 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Tailor-Made Brass (Weat 
ern Brass Mills Div., Olin Mathieson Chemical 
Corp.); Calling All Ducks (Winchester-Weat- 
ern Div.); Assignment Venezuela (Creole 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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SOUND MASTERS: Cont'd. 


Floor 
Telephone & Telegraph Co.) ; A 


search 


Petroleum Corp Shou Americar 
ignment he 
American Publisher 

Assn Bill fiah Safari MeLouth tee] 
Play Ball With the Oriole Gunthe 
Brewing Co Diamond 


Match Co 


New ‘pape I 


( ol p 
Hettey Harhec “ing 


Lircraft Accident Inve ligation 


U.S. Navy Conmar Zipper (Conmar Prod 
ucta ¢ orp A/lite Barret Div 3.S8.F TV 
COM MERCIAI For Borden, Alcoa, Plymouth 
Lever Bro Ammident, LaRosa, Nestles, GE 
Lamp seri Bi-So-Dol, Armour & Co, (Dash 


% 
HENRY STRAUSS & CO., INC. 
$1 West 53rd St., New York 19, N.Y 
Phone: PLaza 7-065) 
Date of Organization: 1951 
Henry Strau Kaxecutive Producer 
Walter Raft, Vice-Pre 


Robert Wilmot Vice-Pre 
Director 


I’) oduction 


VMotion Pict ire 


Jerry Alden, Story Kditor 
Marvin Live yer, Production Supervi or 
William Hagen 


John von Arnold, Media Development 


Traimimnga (‘oordinatoy 


Anne Paydo, Adminiatration Coordinatoy 


htobert Kehr, Production Coordinator 


Stanley Schwartz, Production Asst 
SERVICI Internal and external communica 
tions, including: public, community, custome; 
and industrial relations; ales promotion 


sales training; employee attitude development 
upervisory and staff training, through the 
medium of programmed motion picture lide 
films, cartoons, printed and recorded material 
training courses other coordinated 
FACILITIES: All necessary 


for research, planning, programming and the 


and guides 
audio-visual tools 


creation and production of these media 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Matter of Importance: The 


World Your Varket Place Whole World 
Over (Pan American World Airways The 
Antidote (American Telephone & Telegraph 


Co.) A/] Present and 
U.S. Army According fo Plan 
efit Life Insurance Co . Sucee 


lecounted For The 

Mutual Ben 
: Story (John 
son & Johnson): The Communications Case 
book (for Syndication SLIDEFILMS: DLS.O.,; 
Lines of Contact: Planes and Proares Pan 
American World Airways Kramining the 
Will to Work (Esso Standard Oil 


STURGIS-GRANT PRODUCTIONS, INC. 
$22 East 44th Street, New York 17, N.Y 
Phone: MUrray Hill 9-4994 


Date of Organization: 1948 


Warren Sturgis, l’resident and Kh wecutive 
Produce) 

M. ©. Romilly, Vice-President 

A. E Snowden, Secretary-Trea rey 

Sidney Milstein, Production Manage) 


SERVICES: Medical, technical, educational and 


industrial films and filmstrips; animation of 


112 


FACILITIES: Live-action and anima- 
tion production; complete facilities for 16 and 
script-writing staff; full 
sound stage, recording studio; 


all ty pes 


45mm production; 
art tudio: 
ets; editing 
RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES 
Ayerst Laboratories 


Modern Concepts of Epi 
Preparation for 
Winthrop Laboratories Teacher 


McGraw Hill 


lepay 
Surgery 
Kducation Series five films 
Book Co.): The Metisteroida in Rheumatoid 
irthritis (Schering Corp.); Suppression of 
Lactation With Tace (Wm. 8S. Merrell Co 


On Impact (Medical Communications, Inc 

Ford Motor Co Urinary Infections ( Nepera 
Chemical Co Culdocent esis An Aid to 
Diagqnosi and Therapy of Pelvic Disease 


Lederle Lab 


Prothrombin 


SLIDEFILMS Determining 
Activity; The 


ductive Syatem: 


Female Repro 
Anatomy and Physiology of 
Warner Chilcott 
VY COMMERCIALS For Alchem, Inc.; Belk 
Stores; Leggett Stores; This Week Magazine; 
Troll Enterprise 


the Cardiovascular System 


BILL STURM STUDIOS, INC. 
723 Seventh Avenue, New York 19, N.Y 
Phone: JUdson 6-1650 


Date of Incorporation 1950 


William A. Sturm, President, Tech. Di 
Robert J. Hassard, Chairman of the Board 
Albert D. Hecht, Treas Cust. Relations 
Orestes Calpini, Secretary (Creative Head 
John EF. Allen, Production Manager 
Kenneth Walker, Animation Director 
Walter Bergman, Kditor 

S. J. Horton, Manager, Print Dept 


SERVICES: Film production, including live ac 
tion, animation, stop motion, animated stop 
puppets FACILITIES: Live 
tudio; animation stands; stop motion puppet 


motion action 


tage; editing dept 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuREs: The Money Tree (Savings 
Bank Association of Mass untitled film 
Freeport Sulphur Co.); Electrical Record 
Card; Hull Record Card; Electronic Lubrica 
tion (U.S, Navy) TV COMMERCIALS: For 
National Biscuit; Coca-Cola; Rheingold Beer 
McCann-Erickson); H. P. Hood & Son; Na- 
Kenyon & Eckhardt RCA; Lovable 
Brassiere Co, (Al Paul Lefton) ; General Ele 
tric; Armstrong Tile (BBD&O); Phillips Pe- 
troleum; Lambert Pharmacal; Richard Hudnut 
Lambert & Feasley 


and others 


SUN DIAL FILMS, INC. 
S41 KE. 43rd Street, New York, N.Y 
Phone: MUrray Hill 6-2046 
Date of Organization: 1944 
Samuel A. Datlowe, President and Evecutive 
Producer 
Alice D. Wood, Vice-President 
Dick Klaussen, Art Director 
( R. Jones, Story Editor 


SERVICES 
lidefilms 
duction 


Facilities for motion pictures and 
FACILITIES 
equipment 


l6mm and 35mm pro 
Specializing in ultra 
high-speed photography up to 3,000 frames 
per second time-lapse, microscopic photog 


raphy 
RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES Target for 
Sterling Drug Co.); ZJt's the 


Tomorrou 


Vaine Dish 


Maine Sardine Industry); Caribbean Hol- 
iday; Business Jaunt (Grace Line Modern 
Garden (American Association of Nursery- 


men 


% 


John Sutherland Productions, Inc. 
33 East 48th Street, New York 17, N.Y 
Phone: PLaza 5-1875 
Dale Armstrong, Vice-President, in charge 


See complete listing under Los Angeles area 


TELIC, INC. 
Film Center, 630 Ninth Avenue, New York 
36, N.Y 
Phone: JUdson 2-3480 
Date of Organization: 1956 


Elwood Siegel, President, Exec. Produce 
Edward F. Boughton, Vice-Pres., Prod. Mg 


SERVICES: Motion picture production for in- 
dustry and television; complete or partial 
Research, scripts, set design, recording, cine 
matography, casting, editorial 
location work. Equipment design, sales, serv- 
ice Production supr. for industrial photo 
depts.; complete editorial service. FACILITIES 
l6mm and 35mm incl. cameras, recorders, 
lighting. Mobile location unit; cutting, re- 
cording and projection rooms 


studio or 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: A Story for the Editor; 
Who Cares About the Weather?; The Beast in 
Baling with Your Hayliner 68 (New Holland 
Machine Co.); The Perils of Pauline Con 
sumer; Armstrong Custom Vinyleork Tile; 
The 1956 Flooring Convention (Armstrong 
Cork Co.) TV COMMERCIALS: For Sullivan 
Stauffer, Colwell & Bayles; D. P. Brothers & 
Co.; N. W. Ayer & Son; B. B. D. & O0.; 5 & H 
Green Stamps; Hills Bros. Coffee; Dash Dog 
Food; Armstrong Circle Theater. 


% 


TRAINING FILMS, INC. 

150 West 54th Street, New York 19, N.Y 
Phone: COlumbus 5-3520 

Date of Organization: 1947 

Ralph Bell Fuller, President 

Robert A. Lightburn, Vice-President 
filmographs, _ slides, 
Specialists in 


SERVICES: Filmstrips, 
easels, booklets, presentations. 
business-sponsored filmstrips for schools; film- 
strips on employee orientation, methods and 
sales training; sales promotion. 
all phases of audio-visual presentation and 
equipment problems. Originators of 3-screen 
panoramic filmstrips. FACILITIES: Staff re- 
searchers, writers, artists and photographers. 
Complete art department, projection room and 
photo studio 


Counsel on 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: R-P & C Valves ( American Chain 
& Cable Co.) ; The Quality Story of Lees Tufted 
James Lees & Sons Co McKesson 
McKesson & Rob 
bins, Ine TTT Story (J. C. Penney Co.) ; 
isterol (Hoffman-LaRoche, Inc. More Beef 
on Less Feed; New Opportunity for Terramy 
cin and You; How to Wean More Pigs (Schoo! 
Charles Pfizer & Co., Ine. 


Carpe {s 
Sales Training Program 


version 


BUSINESS SCREEN MAGAZINE 
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TRANSFILM, INCORPORATED 


35 West 45th Street, New York 36, N.Y. 
Phone: JUdson 2-1400 


Date of Organization: 1941 


William Miesegaes, President 

Walter Lowendahl, Executive Vice-Pres. 

Robert H. Klaeger, Vice-Pres. Chg. Motion 
Picture Production 

William Burnham, Vice-Pres. Chg. of Sales 

Pud Lane, Vice-Pres. Chg. of Slidefilms 

Michael A. Palma, Secretary-Treasurey 

John Fenton, Vice-Pres., Motion Picture 
Completion 

George Ottino, Manager, Animation Dept. 

Albert Boyars, Public Relations Dir. 

Steve Kambourian, Supervising Film Editor 

Joop Geesink, Co-Producer, Dollywood 
Studios, Amsterdam, Holland 


SERVICES: Live action, animated, stop-motion 
films for business, theatrical and television use. 
Sound slidefilms and still photography. Spe- 
cialists in films for public relations, sales 
training and attitude motivation. Create and 
execute entire audio-visual programs for in- 
dustry. TV commercials. Complete editorial 
and recording services. Staff public relations 
service for trade and consumer film exploita- 
tion. FACILITIES: Air-conditioned sound stage 
and screening rooms. Animation art depart- 
ment; two animation camera stands, optical 
printer, extensive editing facilities and sound 
slidefilm studio. Complete prop and scenic 
departments plus fully equipped shop. Still 
photography studio and laboratory. Equipped 
for 16 and 35mm photography and tape re- 
cording; optical and tape interlock projection. 
Print service dept. for inspection and shipping. 
Film advisory counselling service, research 
and script writing. Approx. 100 permanent 
staff. Administrative offices and facilities 
under one roof in Transfilm Building (N.Y.). 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Profits Preferred (U.S. 
Plywood Corp.); The Pitch; Your Brother's 
House (Greater New York Fund); 
nities Unlimited (LIFE Magazine); Through 
the Looking Glass (General Electric Co.) 
The Story of Oil Marketing (Shell Oil Co.) ; 
Build for Profit (E. 1. du Pont de Nemours). 
SLIDEFILMS: To Your Good Health (Arr 
Magazine & National Wholesale Druggists 
Assn.); Complaints Are Opportunities in Dis 
guise (E. I. du Pont de Nemours); Walter 
Reed & the Conquest of Yellow Fever (Metro- 
politan Life Insurance Co.); Your Heating 
Opportunities in 1956 (Crane Co.); A Flight 
Plan for Your Future (Republic Aviation) ; 
Distributor Sales Development Program 6 
slidefilms (General Electric Company). TV 
COMMERCIALS: For Minute Maid (Ted Bates 
Noxon Polish; Bankers Trust Co. (Rose-Mar 
tin); Old Gold (Lennen & Newell); Old Spice 
Wesley Associates Pontiac; Saran Wrap; 
Scotch Brand Cellophane Tape, Cadillac; Dow 
Chemical Products MacManus, John & 
Adams Platex; Rheingold Beer; Spry; Im- 
perial Margarine (Foote, Cone & Belding 
Prestone; Winstons; Ballantine Beer; Camels; 
Cavalier Cigarettes; Coca-Cola; Salems (Wil 
liam Estey RCA Victor Records; Exquisit« 
Form Brassieres; 5-Day Deodorant; Gruen 
Watch; Hoffman Mixers (Grey Advertising 
Kenyon & Eckhardt 
Benton & 
Norman, Craig & Kum- 


Opportu- 


RCA Victor TV Sets 
T ide: Gaines Dog Food 
Speidel Watchbands 


towles 


mel); Betty Crocker Cake 
products 
vision Sets; Gillette 
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Mixes; DuPont 
B. B. D. & O.); GE Radios & Televi- 
Maxon); and others 


TRIDENT FILMS, INC. 


510 Madison Avenue, New York 22, N.Y 
Phone: PLaza 9-3580 


Date of Organization: March, 1947 


Charles F. Schwep, President 
Guy K. Benson, Vice-President 
Dorothy E. Schuster, Secretary 


SERVICES: Program development from original 
research to finished film. Institutional, com- 
mercial, documentary and training films; spe- 
cializing in public attitude films for general 
TV and special audiences. Also marionettes 
FACILITIES: 16mm and 35mm cameras, dollies, 
lighting equipment, standard editing rooms, 
screening. Storage, camera and equipment 
truck. Permanent creative, directorial and 
editing staff. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: HOJA Series—lV (United 
States Information Agency Program Pilot 
Volunteers of America). TV COMMERCIALS 
(and service films) for: Fry-Cadbury Choco- 
late Co.; Breck Shampoo (Canada); Revlon 
International (Canada); Ogilvie Flour Mills; 
Wash ‘'n Dri; Macdonald Tobacco Co. 


UNIFILMS, INC. 
329 East 47th Street, New York 17, N.Y 
Phone: MUrray Hill 8-9325, 8-9326 
Date of Organization: 1949 


Charles E. Gallagher, President 

Arline Garson, Secretary 

Clarence Smit, Treasure) 

Richard Maury, Senior Writer 

Robert Stringer, Senior Director 
Leonard Hirschfield, Senior Cameraman 
Newton Avrutis, Senior Engineer 


SERVICES: Business and Television films; 16 
and 35mm Slidefilms and filmographs. Live art 
and cartoon. Specialty: The Narrative Drama 
FACILITIES: Staff of seventeen, and 8,000 
square feet in Midtown Manhattan. 90 foot 
sound stage. Permanent kitchen; 10 channels 
of tape; Art department; dressing rooms; 
Kodachrome printer; vault; Editing rooms; 
50,000 watts of studio lighting. 
stand. Music library 


Animation 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: All Of a Sudden (Socony 
Mobil Oil Co. Tracks and Safety 
Facts (Pennsylvania Railroad Pienic at the 
Proving Grounds Pontiac Steady Work, 
Steady Pay National Assn. of Manufa 
turers Blueprint for Progre Servel, 
Inc.) ; Loaded Wires (Federal Pacific Electric 
Co.); Lubricated Plug Valves Walworth 
Co SLIDEFILMS: Cash Comeback (Yale & 
Towne Mfg Co Seven Golden Benefit 

Federal Pacific Electric Co TELEVISION 
FILMS: Six programs for American Medical 
\ ociation 


Train 


- C) 


UNITED STATES PRODUCTIONS, INC. 
5 East 57th Street, New York 22, N.Y 
Production Center: 108 EF. 56th St., N.Y.C. 


Phone: PLaza 1-1710 


Date of Organization: 1955 


Branch Office: 4000 Massachusetts Avenue, 
Washington, D. C.; John Holman, in chg 

Francis C. Thayer, President 

Thomas H. Wolf, Vice-Pres., Creative Di 

Rene Bras, Vice-Pres., Creative Services 

Carroll Bagley, Vice-President, Sales 

Ellis Sard, Associate Produce) 

Arthur Zegart, Associate Produces 

John L. Thaver, Service Manager 

Robert W. Asman, Production Manager 


SERVICES: Production of theatrical, television 
and industrial motion pictures, sound slide 
films, filmstrips and TV commercials, FACILI 
ries: Complete facilities for 35mm or l6mm 
live or animated motion pictures and sound 
slidefilms. 

INFORMATION PRODUCTIONS 

(Division of U.S. Productions, Inc.) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Change at Haveratraw; 
Someone Ila Watching (New York State De 
partment of Health); No Less Precious (Na 
tional Association for Retarded Children) ; 
Secreta of the Reef (Marine Studios, Ine.) ; 
Atoms for Peace Scientific 
(United States Information Agency) ; 
one Can Write; There's a Book for Everyone; 
Planning Together (MeGraw-Hill Book Co.) ; 
The Big Fix (CBS-Hytron); Air Power—film 
services (CBS Television). TV COMMERCIALS 
For Upjohn Company; National Assan, for Re 
tarded Children; Democratic National Com 
mittee; Pan American World Airways. 
SCIENCE PICTURES, INC, 
(Division of U.S. Productions, Inc.) 


Advancement 
Kvery 


RECENT PRODUCTIONS AND SPONSORS 


MOTION Pictures: Cities Service Camera Tow 
(Cities Service Oil Co.) ; Principles 
atory Mechanica—Parte Jil and 1V 
Foundation for Infantile Paralysi 

of Seven Publications READER’ 
Flexin (McNeil Laboratories 
(Pitney-Bowes, Inc.); The F-27 Story (Fai 
child Engine & Aircraft Corp Vadeline’s 


of Reapir 

National 

1 Study 
DIGEST 

Annual Report 


Christmas McCaL’ MAGAZIN} Boonton 
ware (Boonton Molding Company SLID 
FILM: A Car Ia Born Western Printing & 
Lithographing Co TV COMMERCIALS for 


Bethlehem Steel Co.; T riple 5 Stamp Swanee 
Paper Product Red-L, Frozen Food FY 
Cookie Cities Service Oil Company 


UPA Pictures, Inc. 
60 East 56th Street, New York 22, N.Y 
Phone: PLaza #-1405 
Charles D. MeCormick, Vice-President, in 
charge 


See complete listing under Los Angeles area 





Qualified Specialists in Business and Television Film Production 


* Experienced users of 
in busines 


visual communication 
s, industry and government look to 
the Annual Production Review listing page 
for basic reference data, carefully collated and 


complete as a primary step in the election 


of a competent film producer. Only companie 
upplying minimum client reference data are 
given unqualified listing in these page Look 
to BUSINESS SCREEN for the best buyer's guide 
reference data in 1957 led 








METROPOLITAN NEW YORK: 
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VAN PRAAG PRODUCTIONS 

1900 Kroadway, New York 19, N.Y 

Phone; PLaza 7-2687 (TWX: NY 1-2687) 

Branches: 2301 Dime Building, Detroit 26 
Phone: WOodward 2-4896. Alan Schmier, 
Mgr.; 21423 Ponce de Leon Bivd., Coral 
Gables, Miami, Florida. Phone: Highland 
5191. Harry J. Walsh, Jr., Vice-Pres. 
in charge; TALT Sunset Blvd., Hollywood 
46, Calif.; Phone: HOllywood 2-1141 
Gene Harrison, Mgr 

Date of Organization: 1950 

William Van Praag, President 

Mare 8S. Asch, Kxvecutive Vice-President 

Bert Lawrence, Vice-President 

Gilbert M. Williams, Director of Production 

Hugh 8. Hole, Vice-President, Hollywood 

Harry J. Walsh, Jr., Vice-President, Miami 

Alan Schmier, General Manager, Detroit 

Gene Harrison, General Manager, Hollywood 

William E, Schappert, Administration 

Anita M. Palumbo, Business Manager 

Robert Van Praag, Distribution 

Oscar Canstein, Chief Editor 

Daniel Karoff, Production Manager 

Lois Gray, Acccounting 

Joan Abner, Casting 


Services: Theatrical, documentary, commer 
cial, television and industrial films in black & 
white and in color; distribution, FACILITIES: 
Complete sound studios and mobile units. 
Creative, art, casting, editorial and distribu- 
tion services, Film vaults, projection and 
other related facilities and services. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuREs: How to Make a T'V Com 
mereial (Ford Motor Company); Autody- 
namica (Dodge Division, Chrysler Corp.) ; 
1956 Orange Bowl (Orange Bowl Committee). 
TV COMMERCIALS: For Aluminum Ltd.; 
American Cancer Society; American Plywood; 
Ballantine Beer; Bank of Manhattan; Bulova 
Radios and Watches; Chase National Bank; 
Chevrolet; Chrysler Corporation; Colgate 
Shave Cream; Conoco; Crown Zipper; Delco 
Batteries; Dodge Cara & Trucks; Esso; Ester- 
brook Pens; Exide Batteries; Flagg Shoes; 
Flexalum Venetian Blinds; Ford Motor Com- 
pany; General Motors Corporation; Gillette; 
Grape Nuts Flakes; International Nickel; Lin- 
coln Cars; Kellogg Pep; Mercury; Oscar 
Mayer; Palmolive; Puffed Wheat & Rice; 
Radio Free Europe; RCA; RCA Whirlpool; 
Richard Hudnut; Studebaker; Sweetheart 
Soap; Westinghouse; Williams Shave Cream; 
Wonder Bread and others 


VAVIN, INC. 

(Video & Visual Information Films) 
134 East 57th Street, New York 22, N.Y. 
Phone: MUrray Hill 8-5897 
Date of Organization: 1948 


Branch Offices: 72 Boulevard Raspail, Paris 


XVI, France. Mme. Yvonne Oberlin, 
Manager ® Blumenstrasse, Buderich- 
Dusseldorf, Germany. N. Z. Moreno, 


Manager. 
Richard de Rochemont, Pres., Ch. of Board 
Gerald KE. Weiler, Kwvecutive Vice-Pres. 
Helen B. de Rochemont, Vice-President 
Ruth Teksmo, Secretary, Asst. Treasurer 
N. Z. Moreno, Vice-President 
Joseph Stultz, Vice-President 
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SERVICES: Production of documentary, indus- 
trial, pub. relations and travel films for theat- 
rical, non-theatrical and television. Production 
of closed-circuit presentations. FACILITIES: 
Production and editorial for 35mm and 16mm 


color and black & white in U.S. and overseas 
locations. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: Motoroma 1956 (General 
Motors); France For Fun (French Govern- 
ment Tourist Office); Aluminum in Modern 
Architecture one hour closed circuit pro- 
gram, live and film (Reynolds Metals Co.) ; 
Public Relations Film Series (Reader's Digest 
Assn.); Public Relations Film Series (LIFE 
Magazine); Party at the Potters (French 
Wine Committee); Balloons Against Com- 
muniam; lron Curtain (Crusade for Free- 
dom); Brancusi Exhibition (The Solomon R. 
Guggenheim Museum). 


VISUALSCOPE, INCORPORATED 
103 Park Avenue, New York, N.Y. 
Phone: MUrray Hill 3-3738 


Date of Incorporation: 1955 


John H. Rose, Jr., President, Sales Manager 

Manny Rey, Vice-President, Art Director 

Robert G. Taylor, Secretary-Treasurer, 
Production Manager 

Wally Bestard Vincenty, Asst. Sales Mgr. 


Services: Audio-visual presentations includ- 
ing the Visualscope wide-screen slide or film- 
strip, regular filmstrip and slides, Vu-Graphs, 
slide motion pictures. FACILITIES: Complete 
art department, photographic studio, staff 
script writer, projection equipment and record- 
ing facilities. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Today's Plan, Tomorrow's Profits 
(Esso Standard Oil Co.); Kissin Cousin; 
Aerosol (Dow Chemical Co.); Double Take; 
Magazine Plan for 1957 (The Borden Com- 
pany); Mobilgas R (Socony Mobil Oil Com- 
pany); Opportunities Unlimited series of 
six films (Youngstown Kitchens Div., Amer- 
ican Standard Corp.) ; Colgate Dental Cream 
(Colgate-Palmolive Co.). WIDESCREEN SLIDE- 
FILMS: Telachron; Metallic Rectifiers (General 
Electric Co.) ; Behind Post Covers (Sat. Eve- 
NING Post) ; Carrier Means Business (Carrier 
Corp.); World Premiere (Four Roses Dis- 
tillers); Tremendous (Pan American World 
Airways) ; Operation Opportunity — series of 
14 films (Colgate-Palmolive Co.); Division 
and Dealer Films (Socony Mobil Oil Co.) ; and 
others. 


ROGER WADE PRODUCTIONS, INC. 
15 West 46th Street, New York 36, N.Y. 
Phone: CIrele 7-6797 
Date of Organization: 1946 
Date of Incorporation: 1957 
Roger Wade, President 
George Heidemann, Studio Manager 
Clyde Strohsahl, Art Director 
Anne Koller, Production Coordinator 


SERVICES: Production of industrial motion pic- 
tures (b&w and color) ; sound slidefilms; slides 
and slide presentations; TV commercials. Fa- 
CILITIES: Studio with editing room and equip- 
ment; dark rooms, animation stand, 16 & 35- 


mm cameras, complete still equipment and 
processing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Washington, Shrine of 
American Patriotism (Baltimore & Ohio Rail- 
road); Song of the Iron Road (Associated 
Railroads of New Jersey). SLIDEFILMS: Thin 
Film Evaporometer (Shell Oil Company) ; The 
Epic Story of Agent Plus (Equitable Life 
Assurance Society of U.S.); Better Driving 
(Shell Oil Company). TY COMMERCIALS: 
Carrier Corp. (N. W. Ayer & Son); American 
Optometric Association (John Patterson); 
National Foundation for Infantile Paralysis; 
General Slicing Co. (Lewin, Williams & Say- 
lor). 


% 


Wilding Picture Productions, Inc. 
385 Madison Avenue, New York City, N.Y. 
Phone: PLaza 9-0854 
T. H. Westerman, Vice-President, in charge 
(See complete listing under Chicago area) 


WILLARD PICTURES, INC. 
15 West 45th Street, New York 36, N.Y. 
Phone: JUdson 2-0430 
Branch Office: Editorial, Cutting, Projec- 


tion, Recording, Animation: 550 Fifth 
Avenue, N.Y. 


Date of Organization: 1932 


John M. Squiers, Jr., President 

S. A. Seribner, Jr., Vice-President 

S. H. Childs, Treasurer 
SERVICES: Industrial, medical, educational, 
sales and job training motion pictures and 
slidefilms; training films for U.S. Armed 
Forces and Governmental agencies; theatri- 
cals; television film shows and commercials. 
FACILITIES: Mitchell NC cameras and camera- 
top station wagons, portable generators, field 
sound recording instruments; pioneer in in- 
dustry techniques and equipment; color pro- 
duction in East and South America for theat- 
rical producers; animation department; pro- 
jection and cutting rooms; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Geigy Development (Geigy 
Chemical Corp.); For More Tomorrows 
(Lederle Laboratories Div., American Cyan- 
amid Co.); Your Income Tax (American In- 
stitute of Accountants); This is Epilepsy 
(Parke, Davis & Co.); training films for U.S. 
Navy, U.S. Air Force, ete. TV COMMERCIALS: 
For various clients and agencies. 


WINIK FILMS CORP. 

250 West 57th Street, New York, N.Y. 

Phone: Circle 6-7360 

Date of Incorporation: 1939 

Leslie Winik, President, Sales 

Richard Winik, Vice-President, Production 

Estelle Rosen, Secretary 
SERVICES: Produce and distribute filmed tele- 
vision shows; specialize in sports stock shots; 
produce industrial films and TV commercials. 


FACILITIES: Personnel and equipment for 
above services. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Basketball Techniques 
(U.S. Rubber); Great Knockouts; Madison 


BUSINESS SCREEN MAGAZINE 











Square Garden (House of Seagram); Basket- 
ball 1956 (Converse Rubber); Football High- 
lights 1956 (Princeton University) ; Footboll 
Highlights (New York Football Giants); The 
Harlem Globetrotters (A. I. M. Saperstein 
Associates); Marciano-Moore Title Fight 
(United Artists); Robinson-Fullmer Title 
Fight (International Boxing Club); All Stars 
(National Basketball Association). 


% 


Raphael G. Wolff Studios, Inc. 
330 Park Avenue, New York 22, N.Y. 
Phone: PLaza 5-5386 
Dicran Nahigian, in charge 
(See complete listing under Los Angeles area) 





MID-ATLANTIC STATES 





New York State 


HOLLAND-WEGMAN PRODUCTIONS 


197 Delaware Avenue, Buffalo 2, N.Y. 
Phone: MAdison 7411 


Date of Organization: 1952 


Sheldon C. Holland, Partner 
Edward J. Wegman, Partner 
James I. Allan, Editorial Chief 
Paul G. Ent, Director of Photography 
Andrew J. MacGowan, Jr., 

Senior Writer-Director 
John V. Gates, Sound Chief 
Nancy A. Getman, Production Coordinatoi 
Gordon J. Christopherson, Art Director 
Floyd G. Stratton, Laboratory Manager 


SERVICES: 16 and 35mm films for business, in- 
dustry and television: Sales promotion, public 
relations, educational, medical and scientific. 
Commercials and programs for television, in 
color or black and white. FACILITIES: Complete 
creative, production and laboratory facilities 
under one roof. Sound stage, blimped 16 and 
35mm studio cameras, magnetic film recorders, 
4 channel magnetic film mixing, %4 inch mag- 
netic syne recorder, animation and art depart- 
ment; complete, Acme animation stand; crea- 
tive staff, music library, laboratory for 
processing, printing and edge numbering; 
fireproof film vault. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Fourth Seacoast—one 
of five films (St. Lawrence Seaway Develop- 
ment Corp.) ; Tire Building Operations (Dun- 
lop Tire & Rubber Corp.); Verdict (Buffalo 
Community Chest); Time to Relax (Barcalo 
Manufacturing Co.); These, Too, Are Ours 
(Niagara Falls Community Chest). SLIpE- 
FILMS: You Can’t Do Business From an Empty 
Wagon; The Green Thumb (National Gypsum 
Co.); Goulds Builds Better Pumps; The 
Goulds Team (Goulds Pumps, Inc.); For the 
Eyes of Daystrom Representatives Only; Par- 
rott & Bluffo (Daystrom Furniture Co.). TV 
COMMERCIALS for: Wildroot; N.Y. Telephone 
Co.; Keebler Biscuit Co.; Birge Wallpaper; 
John Labatt, Ltd.; Fanny Farmer, ete. 


McLARTY PICTURE PRODUCTIONS 
15-47 Stanley Street, Buffalo 6, N.Y. 
Phone: Taylor 0332 


Date of Organization: 1934 
Henry D. McLarty, Owner and Exec. Prod. 


SERVICES: Exclusively 16mm industrial, scien- 


tific and educational films; 16mm short sub- 
jects and spots for television. FACILITIES: 
Sound stages, Maurer cameras. Stancil-Hoff- 
man magnetic recording system. J. A. Maurer 
optical recording system, mobile truck facil- 
ities for industrial coverage. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Polyurethane Foam (Na- 
tional Aniline Div., Allied Chemical & Dye 
Corp.); This Is Mystic Seaport (Mystic Sea- 
port); The Marine Historical Association 
(Charles Harrison) ; The Dedication of WBUF 
(N.B.C.); The Union Metal Story (Union 
Metal Corp.). 





District of Columbia 


AMERICAN FILM SERVICES 
2153 K Street, N.W., Washington, D.C. 
Phone: Republic 7-18038 


Date of Organization: 1946 
Henry V. Hoagland, President 


SERVICES: Producers of 16mm sound films 
specializing in public relations films for col- 
leges and universities for fund raising, alumni 
relations; also producers of sport films for in- 
struction and entertainment. Distribution out- 
lets throughout United States using some 25 
regional educational film libraries. FACILITIES: 
Contract for sound and editing with companies 
specializing in that work. (None owned.) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Unto the Hills (Colgate 
Rochester Divinity School) ; The Crozer Story 
(Crozer Theological Seminary); This Is Penn- 
sylvania (University of Pennsylvania) ; Where 
Do We Go From Here? (University of Vir- 
ginia). 
(Only 1956 references submitted ) 


% 


Atlas Film Corporation 
714 Warner Building, Washington 4, D.C. 
(See complete listing under Chicago area) 


% 
BYRON, INC. 


1226 Wisconsin Avenue, Washington 7, D.C, 
Phone: FEderal 3-4000 


Date of Organization: 1938 


Byron Roudabush, President 

Dudley Spruill, V. P. and General Manager 
Peter J. Agnew, Secretary 

George T. Meriken, Production Manager 


SERVICES: 16mm films for television, training, 
sales and public relations. FACILITIES: Lab- 
oratory—*Color-Correct” printing, processing, 
sound striping, color negative-positive process 
using EK film. Studio sound recording, 
sound stage, art, titles, animation, photog- 
raphy, editorial. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Operation Kids; Big Men 
and Small Boats (Federal Civil Defense) ; 
Abriendo Nuevo Sendas (United States Infor- 
mation Agency); Five Keys (U.S. Post Office 
Dept.) ; Shrimp Tips (U.S. Dept. of Interior) ; 
Hassan Discovers the World of Oil; Trachoma; 
Your Job and Oil; The Battle Against Malaria 
(Studio Alliance); Town and Country Time 
(RCA); Navy Boilers (U.S. Navy). 


7TH ANNUAL PRODUCTION REVIEW 





CREATIVE ARTS STUDIO, INC. 
814 H Street, N.W., Washington 1, D.C. 
Phone: REpublic 7-7152 


Date of Organization: 1940 


Milton R. Tinsley, President 

George W. Snowden, Vice-President 
Lloyd B. MacEwen, Treasurer 

Arthur C. Iddings, Production Director 
Melvin M. Emde, Art Director 

Marvin J. Fryer, Animation and Design 
Martin S. Konigmacher, Project Director 
Frank S. Stewart, Technical Design 
Laura C. Timmons, Office Manager 


SERVICES: Motion pictures—commercial, train- 
ing, educational and informational; TV com 
mercials; slidefilms and slides; charts; art 
work of all types; scripts; creative exhibits 
design; kit materials, etc. FACILITIES: 35mm 
and 16mm _ animation, still photography, 
titling, research and writing, designing and 
complete art service, 


RECENT PRODUCTIONS AND SPONSORS 


MOTION Pictures: The Role of the Warden 

(Federal Civil Defense Administration). TV 

COMMERCIALS: For Savings Bonds Division, 

U.S. Dept. of Treasury; MeCann-Erickson, 
(Only 1956 references submitted) 


NATIONAL FILM STUDIOS 
(formerly Capital Film Studios) 
105 11th Street, S.E., Washington, D.C 
Phone: Lincoln 6-8822 


Date of Organization: 1953 


Harold A. Keats, resident 
F. William Hart, Vice-President 


SERVICES: Service facility for producers, FA 
CILITIES: Studios, 16mm and 35mm cameras, 
lighting, grip equipment and personnel, RCA 
Sound Recording supplied by Capital Film 
Laboratories, Inc. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Studio facilities for New 
Family in Town (Robert J. Enders, Ine, for 
Federal Civil Defense Administration) ; New 
Story of Milk (Robert J. Enders, Inc, for Ex 
Cello Corporation); Fresh Out of Water 
(James Lee Productions for U.S. Fish & Wild 
life Administration); The Boas (Drew Pear 
son Trailers for United Artista Corp.) ; 
F.BdI. Training Filme (Norwood Studios for 
Federal Bureau of Investigation); Report to 
the People (Caravel Films, Inc, for the Repub 
lication National Committee). TV FiLms 
Drew Pearson TV Series (Milton Hammer) ; 
Reporters Roundup (Washington Video Pro 
ductions ) ; 
Kaufman & Associates); The Christophers 
(Robert J. Enders, Inc.). Foreign language 
versions of Report From America (U.S. In- 
formation Agency). 


Jamea Carey Speake (Henry J. 





Stanley Neal Productions, inc. 
Munsey Building, Washington, D.C, 
Phone: STerling 3-0918 
A. A. Ulin, representative 
(See complete listing in New York City area) 


115 











MIDDLE ATLANTIC STATES: 


District of Columbia: Continued 


% 


United States Productions, Inc. 
1000 Massachusetts Avenue, Washington, D.C 
John Holman, in charge 
(See complete listing in New York City area) 


Maryland 


NORWOOD STUDIOS 


Norwood Road, RFD # 3, Rockville, Md 
Phone: WHitehall 2-7551 


Date of Organization: 1951 


Phillip Martin Jr., Owner-Producer 
Nicholas Webster, Director 

Ray N. Mahan, Sales Representative 
Hollis R. Boyd, Secretary 

Donald F. Bates, Unit Manager 

Carl W. Fowler, Jr., Editorial 


SERVICES: Production of motion pictures. Fa 
CILITIES: No physical equipment listed 
than trucks and station wagons 
projection facilities 


other 
Editorial and 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: /f Can Be Done (University 
of Pennsylvania); The Salvage Rocket; Single 
Action Revolver; The Chief Clerk’a Office: 
Double Action Revolver (Federal Bureau of 
Investigation ) 


STARK-FILMS 
537 N. Howard Street, Baltimore 1, Md 
Phone: LE, 9-3391 
Date of Organization: not given 
Milton Stark, President 
Stark, Secretary 
Casper Falkenhan, Production Mua 
Harold Elkin, Purchasing, Personnel May 


Rose ( : 


SERVICES: Produce l6mm color, b&w silent and 
sound filma FACILITH 
plete 16mm camera and production equipment; 


Small studio: com 


cover Eastern U.S. region 


RECENT PRODUCTIONS ANO SPONSORS 
MOTION PICTURES tjdmirale in the Making 
(National Dairy Council); The Milestone 
(National Polio Foundation Baltimore 
World Port (City of Baltimore); The Girl 
With the Lamp (Maryland Society for Med 
Drug Addiction a Medical 
Hazard (restricted release for University of 
Maryland and Fed. Bureau of Narcotics 


ical Research) ; 





New Jersey 


Feature Story Productions 
124 Clinton Place, Newark, New Jersey 
Phone: WAverly 38-7018 
Leo Loewenthal, in charge 


(See complete listing under Florida area) 


ON FILM, INC. 


83 Witherspoon Street, Princeton, N.J. 
Phone: PRinceton 1-6008 


Date of Organization: 1951 


Branches: 10 East 49th Street, New York 
City. Phone: PLaza 9-1976 Malcolm 


116 


Scott, Manager. 101 Investment Building, 
Pittsburgh 22. Phone: COurt 1-0121. 
John Thompson, Manager. 


tobert Bell, President 

Frederick Johnston, Jr., Treasurer 

Tracy Ward, Executive Producer 

Malcolm Scott, Director of Sales, East 
John Thompson, Director of Sales, Midwest 
Gustave Eisenmann, Production Coordinator 
Coni Johnston, Associate Producer 

Barbi Norris, Associate Producer 

John Peckham, Associate Producer 

Joseph Cole, Writer-Director 

Mel London, Writer-Director 

Carlo Arcamone, Supervising Editor 
Yngvar Haslestad, Director of Distribution 


SERVICES: Creation, production and distribu- 
tion of motion pictures, sound slidefilms and 
TV commercials for industry, government, 
agriculture and television. Public relations, 
sales promotion, special purpose, merchandis- 
ing, medical and training films. FACILITIES: 
l6mm and 35mm cameras, 5500 sq. ft. sound 
stage, animation stand and camera, magnetic 
recorders, art department, staff writers, direc- 
tors, editors and artists 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictruRESs: Color and Texture in Alu- 
minum (Aluminum Company of America); 
Alice in Washington (American Airlines, 
Inc.); At Any Given Moment (American Ex- 
press Company); Trying on Your New Home 
(‘American Gas From the 
Ground Up (Atlas Supply Company); New 
Faces, New Places | Family Circle Magazine) ; 
Your Home As You Like It (Pittsburgh Plate 


Glass Co 


Association 


% 


THE PRINCETON FILM CENTER, INC. 


Carter Road, Princeton, N.J. 
Phone: Princeton 1-3550 


Date of Incorporation: 1941 


Gordon Knox, President 
Alfred Califano, Ewecutive Vice-President 
Robert Molusky, Vice-President & Secretary 


SERVICES: Production and distribution of films 
for television and business use. FACILITIES 
Studio, Western Electric licensees; 35 & 16mm 
cameras; editing facilities; mobile production 
unit. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictruREs: Your Fair Share (Welfare 
Federation, Newark, N.J.); Pilot's Report 
Grumman Aircraft Co.) ; Americans at Home 
Lennox China, Towle Silver, Tiffin Glass) ; 
Today's Horizons in Health 
TELEVISION FILMS Rural 
Chalmers Co 


Young's Co. FP 
( Allis 


Re pieu 


RIVERSIDE PICTURES 

North Hackensack, New Jersey 

Phone: Teaneck 6-2986 

Date of Organization: 1945 

Ed. W. Benson, Proprietor 
SERVICES: Sales promotion, public relations 
and training motion pictures.  Slidefilms 
FACILITIES: Equipped for 
l6mm productions in color and sound. 


color sound 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Marine Speed Merchants 
(Gulf Oil Corp. Operation Expedite (Fed- 


eral Telephone & Radio Corp.); Transco in 
New Jersey (Transcontinental Gas Pipe Line 
Corp.); Christmas Seals at Work (Bergen 
County Tuberculosis & Health Assn.) ; Sando- 
pan DTC (Sandoz Chemical Works). 


STAR INFORMATIONAL FILMS 


240 West Front Street, Plainfield, N.J. 
Phone: Plainfield 5-8343 


Date of Organization: 1955 
Arthur Krienke, Owner and Exec. Prod. 


SERVICES: Industrial, sales and scientific films 
from script to screen. FACILITIES: 16mm 
Mitchell camera; stop motion, time-lapse 
equipment; special camera stand, tape and 
synchronous magnetic recorders; title, special 
effects stand; synchronous and interlock pro- 
jection; editing facilities; lighting equipment; 
special effects shop. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: A New Way to Get More 
Eggs; More Beef at Less Cost (Chas. Pfizer & 
Co., Inc.) ; Atlas 1957 Point of Sale Program 
(Commercial Photo Co.) ; In Memory Of (Lake 
Nelson Memorial Park). 


(Only 1956 references submitted ) 





Pennsylvania 


DeFRENES COMPANY 


1909 Buttonwood St., Philadelphia 30, Pa. 
Phone: Rittenhouse 6-1686 


Date of Organization: 1916 


Joseph DeFrenes, President 

Edward P. deNinno, Vice-Pres., Prod. Mgr. 

Richard DeFrenes, Secty., Asst. Prod. Mgr. 

Frank Heininger, Writer-Director 

Michael Levanios, Jr., Director 

Stephen A. Ciechon, Editorial Chief 

Harry E. Zeigler, Jr., Art, Animation Dir. 

Peter Montefusco, Robt. Smith, Lee Davis, 
Cameramen 

Barney Rogan, Paul Litecky, Sound Engrs. 


SERVICES: 16 & 35mm motion picture produc- 
tions from script development, production, 
audience testing, national distribution. Color, 
black-and-white; sound, silent; animation; 
filmagraphs, slidefilms; TV films and commer- 
cials. FACILITIES: Sound stage “A” 80’ x 100’. 
Sound stage “B” 40’ x 60’. RCA Sound system 
including 35mm magnetic and film channels 
complete recording and re-recording facilities 
for both film and tape. Looping facilities. 
Lighting equipment available to outside pro- 
ducers on rental basis. Music library. Film 
storage vault. 35mm and 16mm cameras and 
dollies. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuREs: for Atlantic Refining Co.; 
N. W. Ayer & Son, Inc,; Burroughs Corpora- 
tion; General Electric Co.; Radio Corp. of 
America; Reading Railroad; Rohm & Haas; 
Textile Machine Works; U.S. Steel Corp.; and 
U.S. Air Force. Titles not provided. 


MICHENER & O'CONNOR, INC. 
1007 N. Front St., Harrisburg, Pa. 
Phone: CEdar 4-5988 
Date of Incorporation: not given 
Edward C. Michener, President 
Walter G. O'Connor, V.P. in Charge of Sales 
Henry L. Miller, Director, Mo. Pic. Studios 


BUSINESS SCREEN MAGAZINE 





SERVICES: Motion picture production; slide- 
films; sound recording; art services. FACIL- 
ITIES: creative, art, sound recording and photo- 
graphic equipment (motion picture and still). 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Miracle of Paper (P. H. 
Glatfelter Co.) ; Know Your Hockey (Hershey 
Hockey Club); Men of Vision (Republican 
State Committee, Pa.). SLIDEFILMS: Room Ai) 
& Snorkel; Residential & Commercial Air 
Conditioning (York-Borg-Warner). TV Com- 
MERCIALS: for Medical Society of Pa. (20); 
Heart Assn., State of Pa.; Blue Cross (12); 
Republican State Committee (20); Reese’s 
Peanut Butter Cups; Bureau of Employment 
Security, Pa. 


NORTH AMERICAN FILM CORPORATION 
106 E. 10th Street, Erie, Pa. 
Phone: 2-6493 


Date of Organization: 1953 


Don Lick, President 

Charles R. Bick, Secretary-Treasurer 
Clinton J. Bebell, Chairman of Board 
Don Okel, Production Chief 

Jack Bullock, Chief Cameraman 


SERVICES: Complete 35mm and 16mm produc- 
tion service from planning to finished project. 
l6mm and 35mm and slidefilms, black and 
white or color. 16mm negative positive and 
reversal processing. 16mm Kinescope. FACIL- 
ITIES: Two 16mm Auricons. 35mm Bell and 
Howell studio camera, two animation stands 
(35mm and 16mm), complete recording facil- 
ities for lip syne and post recording, editing, 
B & H model J for A & B printing with fades 
& dissolves, two Bridgamatic processing ma- 
chines, script writers and artists. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Creative Planning (General 
Electric Company); Gentle Power (Struthers 
Wells Corp.) ; Hammermill Newsyrama (Ham- 
mermill Paper Company) ; Pennsylvania's Per- 
fect Playground (Conneaut Lake Park); The 
Pintype Gooseneck Trailer (Rogers Bros. 
Corp.). SLIDEFILMS: A_ Better Community 
(National Plazas, Inc.); The Sick Can’t Wait 
(Hamot Hospital Fund). TV COMMERCIALS: 
for General Electric; Koehler Beer; United 
Oil Co., ete. 


On Film, inc. 
101 Investment Building, Pittsburgh 22, Pa. 
Phone: COurt 1-0121 
John Thompson, Manager 


(See complete listing under New Jersey area) 


% 


Frederick K. Rockett Company 
1022 Forbes Street, Pittsburgh 19, Pa. 
Phone: EXpress 1-1846 


(See complete listing under Los Angeles area) 


x 
Wilding Picture Productions, Inc. 
3 Gateway Center, Pittsburgh, Pa. 
Phone: GRant 1-6240 
Ralph Maitland, District Manager 
(See complete listing under Chicago area) 





SOUTHEASTERN STATES 





FLORIDA + GEORGIA + KENTUCKY 
AND TENNESSEE 


Florida 


FEATURE STORY PRODUCTIONS 


Winston Building, Clermont, Florida 

Phone: EXeter 4-4652; 4-5511 

Date of Organization: 1955 

Branch: 424 Clinton Place, Newark, N. J., 
Leo Lowenthal, in charge 

Rosemary Young, Owner, Producer 

Leo Lowenthal, Director of Production 

Max Glenn, Chief Cameraman 

Joe Sanchez, Scenario 

Herb Starr, Art Director 

Calmer Koester, Still Photography 

Lucille Young, Distribution Manage? 


SERVICES: Production of color, b&w 16mm 
films, slides, transparencies and stills. Sales 
promotion, training, educational, documen- 
taries; travel and public relations films. No 
TV commercials. FACILITIES: 16mm: Arriflex, 
Cine-Special, AK cameras: sound recorders; 
projection, cutting and editing rooms; com- 
pletely-equipped darkroom. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Weekend in Paradise 
(Paradise Point, Fla.); Playland of the Sea- 
way (Alexandria, N.Y. Chamber of Com- 
merce); Florida Viewpoint (Citrus Tower, 
Clermont, Fla.); Regatta Day (Mount Dora, 
Fla. Chamber of Commerce); Silver Dollar 
Cruise (Eustis, Fla. Chamber of Commerce) ; 
Crystal River Boat-A-Cruise (Port Paradise 
Hotel, Crvstal River, Fla.); Forward March 
(Haines City, Fla. Chamber of Commerce & 
C.G. Conn Band Instrument Co.). 


RAINBOW PICTURES, INC. 


5711 Dixie Highway, S. Miami, Florida 
Phone: MOhawk 5-3524 

Date of Organization: 1948 

Walter Resce, President 

tuth B. Resce, Sec.-Treas., Scripts 
Frank Brodock, General Sales Manage) 
Willard Jones, Production Chief 

Oscar Barber, Editing and Direction 


SERVICES: 35mm, 16mm production of indus 
trial, educational and television films. Writing, 
editing and supervision. Complete 35mm and 
l6mm color, b&w animation FACILITIES: 
45mm BNC Mitchell, 35mm NC Mitchell, 
16mm Mitchell. 35mm RCA magnetic sound: 
16mm magnetic sound. Two air-conditioned 
studios; complete 16 and 35mm editing serv 
ices, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Training Film (U.S. Air 
Force); Serutan-Geritol 
Inc.); Dental Clinie (Dade County Dental 
Clinic); Miami Beach Story (City of Miami 
Beach); Pan American Bank (August Dorr 
Advertising) ; Mending Hearts (Cardiac Hos 
pital). Overseas production: The Bellz of St. 
Peters, Old Pompeii (Italy); Hawaiian Lei 
Day (Hawaii), TELEVISION FILMS: 26 quarter 
hour films Unlimited series: 78 
quarter hour films A Song Is Born. 


Pharmaceuticals, 


Glamour 
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WURTELE FILM PRODUCTIONS 
2302 Diversified Way, Orlando, Florida 
Phone: 9755 


Date of Organization: 1938 


Harold S. Wurtele, Owner, Executive Prod. 
Elizabeth G. Wurtele, Production Assistant 
M. A. MeDaniels, Jr., Production Assistant 
Wynk Boulware, Art Department 


SERVICES: Producers of 16mm sound motion 
pictures—black and white and color—Com- 
mercial, educational, industrial, institutional, 
promotional and television. FACILITIES: Sound 
stage, screening room, editing room, camera 
truck equipment: Auricon-Pro sound cam 
era; Maurer professional camera; Cine Kodak 
special cameras; Filmo-70 cameras; Maurer 
16mm recording system: magnetic film and 
tape recorders; location lighting equipment, 
ete. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Destructive Loads on Att 
craft in Flight (Radiation, Inc.); Highway 
Movable ( United 
Brotherhood of Carpenters & Joiners of Amet 
ica): Sunshine on the Shelf (Southern Fruit 
Distributors, Inc.); Teaching Traffie Safety 
(Greater Orlando Chamber of Commerce) 


Construction; Interiors 


% 


Van Praag Productions, inc. 
3143 Ponce de Leon Blvd., Coral Cables, Fla 
Phone: Highland 4-3191; TWX MM.-494 
Harry J. Walsh, Jr., Vice-President 
(See complete listing in New York City area) 





Georgia 


BEELAND FILM PRODUCTIONS 
752 Spring Street, N.W., Atlanta 8, Georgia 
Phone: TRinity 6-755 


Date of Organization: 1938 (Chas. Beeland 


Co. ) 


C, D. Beeland, Rvecutive Producer 

D. S. Phillips, Production Manager 

H. L. (Chick) Wilson, Sales 

L. E. MeCumber, Director of Photography 
Millie Stine, Chief Accountant 

Edward Burris, Laboratory Manage) 

John Horne, Lab., 
Johnson Duncan, Sound Engineer 
E. C. Bangs, Klectrical Supervisor 
Ek. Beeland, Make-up 


SERVICES 
mercial motion pictures, 


Mechanical Supervisor 


Cinemascope, industrial and com 
filmagraphs, sound 
slidefilms, TV programs and commercials, an 
imation. 16 and 35mm Jet Spray processing, 
sound recording, b&w and color printing. FA 
CILITIES Modern building 
with sound proof studios, 4 mobile unita, 16 & 
35mm cameras, lighting, recording, dollies 
Complete 16 and 35mm laboratory facilities 
Western Electric sound channels 


air-conditioned 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuREs: Preventive Medicine; You 
Don't Stand Still (U.S. Air Force); The Jour 
ney (Michigan State Barry 
Steam Plant (Alabama Power Company) ; 
Foothall Highlights of 1956 (Georgia Tech 
Athletic Assn. SLIDEFILMS: A Punch Where 
It Counta: The View Maater (The Coca-Cola 


University) 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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SOUTHEASTERN STATES: 


Georgia: Continued 
BEELAND FILM PRODS. Cont'd. 


Company TELEVISION FiLmMs: The States 
man GQuartet—series of 26 fifteen min. films 
(MeCann-Erickson Ine TV COMMERCIALS 
For National Biscuit Co.; Coca-Cola (McCann 
Erickson, Inc.):; Interstate Life & Accident 
Insurance Co. (Phillip Denton Ady.); Pet 
Milk (George |. Clarke Co.) ; Grippo, Inc. (B 
T. Fr. & Eastman-Scott Colonial Bread, 
Delta Airlines (Burke, Dowling Adams, Inc 


INTERNATIONAL SOUND FILMS, INC. 
220 Pharr Road, N.E., 
Phone: CEdar 7-0844 


Atlanta, Georgia 


Date of Incorporation: August, 1952 


George M. Kirkland, President, Treasures 
Evelyn E. Kirkland, Vice-President 

Hubert A. Janicek, Secretary 

Gilbert Haimsohn, Production Head 

Sally Sawyers, Art Director 

William Gould, Cameraman-Director 

Don Nixon, Head, Research & Script Dept 


SeRVICES: Production of 16mm color, baw mo 
tion pictures; industrial, geographic, sale 
training, educational, documentary and T\ 
filma FACILITIES 
available 


Studio and sound stage 


RECENT PRODUCTIONS AND SPONSORS 
MoTiON PicTURES: Mainstreet of 
(U.S. Highway 24 Assn Captain Shreve 
Landed Here; Pivot City of the Central South 
(Shreveport (La 
Tevarkana, U.S.A 


Ame rica 


Chamber of Commerc 
(Texarkana Chamber of 


Commerce): Behind the Feed Bag (Security 
Feed Mills, Inc.); City of Contraats pan 
Antonio Chamber of Commerce Natchez Pil 
grimage (Natchez Pilgrimage Club) ; Mistre 


of the Mississippi (City of Vicksburg, Miss 
Heart of the Rockies (Glenwood Springs, 
Colo.) ; Mississippi Magic (Miss. Agric. & In 
dustrial Board); Big Impression; Story of 
Compaction (Tampo Manufacturing Co., San 
Antonio) 





Kentucky 


% 


KENT LANE FILMS, INC. 


1253 So. Third St., Louisville 8, Kentucky 
Phone: Melrose 6-3900 


Date of Organization: 1947 


Kent Lane, President & Producer 

Julia Lane, Treasurer 

Howard Hunt, Secretary 

Anita C, Hunziker, Asst. Treas., Office Mar. 
Dorothy Ellenberg, Associate Produce? 

Tom Mulvey, Associate Producer 

Wanda Receveur, Staff Writer 

Hugh K. Miller, Director, Still Photography 
Eric Wehder, Jr., Art Director 


SERVICES: Merchandising, sales promotion, 
public relations and training films. Television 
commercials, slidefilms, still illustrations, edi- 
torial service and story boards. FACILITIES 
Sound stage, recording studio, art and anima 
tion department, editing rooms, interlock mag- 
netic film recording and playback, Mitchell or 
Maurer l6mm cameras, dolly, all necessary 


equipment for studio or location film produc- 
tion 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictrurEes: The Eighth Lively Art; 
General Electric Company) ; From the Inside 
Out; Vodka (Glenmore Distillery) ; Come With 
Me (Mt. St. Francis Seminary); Behind the 
Sign (City of Louisville); Design For Giving 
St. Matthews Church). SLIDEFILMS: All in 
Line (General Electric Co.); The Amervent 
Story (American Air Filter Co., Inc.). TELE- 
VISION Fi_ms: The Pee Wee King Show—three 
films (Tele-King Corp.). TV COMMERCIALS: 
for Paramont Foods; City of Louisville; Louis- 
ville Chapter, American Red Cross; Kentucky 
Democratic Party; Kentucky Republican 
Party; Better Roads Council; March of Dimes. 





Tennessee 


CONTINENTAL PRODUCTIONS CORP. 
539 Vine Street, Chattanooga, Tennessee 
Phone: 7-4302 


James FE. Webster, Pres. & Exec. Producer 
Gene A. Carr, Vice-Pres. & Exec. Director 
H. L. Thatcher, Treasurer 

Thomas Crutchfield, Secretary 

Donald D. Hoffman, Dir. of Photography 
Charles L. Doughty, Dir. Art & Animation 


SERVICES: 16 and 35mm color and black and 
white, live and animated motion pictures; 
sound slidefilms: and industrial sales, sales 
and personnel training, documentary, public 
relations, medical, educational, and TV films. 
Producers also of FilmoRama_ productions 
(16mm version of Cinemascope), color stills 
for display, and Stereo presentations. FACILI- 
ries: Production facilities, including 16 and 
35mm cameras, sound stage and recording 
rooms, mobile location unit, synchronous re- 
corders, single system cameras, FilmoRama 
lenses, over 125,000 watts of lighting equip- 
ment, and complete art and animation depart- 
ment with Oxberry animation stand. Perma- 
nent creative staff writers, directors, 
cameramen, editors, artists, sound engineers, 
and musical director. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Full Measure (Westing- 
house Electric Corp.); The Eighth Wonder 
(Rock City Gardens); Progress Report 1956 
Bowaters Southern Paper Corp.); Static- 
Proof Tile Installation (Robbins Floor Prod- 
ucts, Inc.); (Ss. 8. 
Jacobs Co.) ; Scouting at Camp Cherokee (Boy 
Scouts of America); The College With a 
Pocketbook (READER'S DIGEST). SLIDEFILMS: 
Heat Your Home Electrically (National Elec- 
trical Manufacturers Assn.) ; Cavalier Electric 
Heating Equipment (The Cavalier Corp.). TV 
COMMERCIALS: For Amer. Gas & Elec. Service 
Corp.; Fleetwood Coffee; JFG Coffee; White 
Lily Flour; Happy Valley Farms, etc. 


Industrial Construction 


Your Dependable Reference Source 
*% Producers whose listings appear in this sec- 
tion have voluntarily supplied the minimum 
client and film references for your reference 
use. Five business-sponsored motion picture or 
slidefilms were the minimum requested for an 
unqualified listing. 
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SAM ORLEANS PRODUCTIONS 
211 W. Cumberland Ave., Knoxville 15, 
Tenn. 

Phones: 3-8098 and 7-6742 

tranch: 550 Fifth Avenue, N.Y.C., N.Y. 

Date of Incorporation: 1946 

Sam P. Orleans, Executive Producer 

Lawrence Mollot, Associate Producer 
SERVICES: Public relations, training, surgical 
and medical films; television films; slidefilms, 
documentary films. Producer of TV series: 
Rural America Review. FAciLities: Studios, 
production equipment; cutting rooms (New 
York and Knoxville); portable synchronous 
tape recorder. Projection and recording room. 
Transportation equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Helicopter Mountain Op- 
erations; Jungle Survival (U.S. Air Force): 
Industrial Compressors for Tomorrow (Car- 
rier Corporation); Your Child’s Health (Na- 
tional Health Council). TELEVISION FILMS: 
Rural America Review # 1 (Ralston Purina 
Co.) ; Rural America Review # 2 (Chas. Pfizer 


& Co., Inc. P 
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EAST CENTRAL 
(INDIANA + MICHIGAN + OHIO) 

















Indiana 


FRINK FILM STUDIO 

1414 Thornton Street, Elkhart, Indiana 

Phone: 3-0503 

Date of Organization: 1950 

Maurice Frink, Jr., Owner 
SERVICES: Sound motion pictures and film- 
strips, color and b&w; TV commercials. Fa- 
CILITIES: Sound stage, animation, 16mm cam- 
eras; double-system magnetic sound recording; 
magnetic film and tape; dubbing, mixing, ed- 
iting; script writing. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Triumph in Tone (Conn 
Organs); Life Without Germs (University of 
Notre Dame); A Case on Point (United Fund, 
South Bend, Ind.); Electric Blankets (North- 
ern Electric Co.). SLIEFILM: Econoclene & 
Metalclene (Bendix Products). TV COMMER- 
CIALS: For Zephyr Refineries; Shurfine Foods; 
O’Brien Paints; Christian Rural Overseas 
Program. 


GALBREATH PICTURE PRODUCTIONS, INC. 
2905 Fairfield Avenue, Fort Wayne, Indiana 
Phone: Harrison 4147 
Date of Organization: 1942 
Branch: 141 West Jackson Blvd., Chicago 4. 

Phone: HArrison 7-7447. Clyde L. Krebs, 
Jr., Manager 
Richard E. Galbreath, President 
Clyde L. Krebs, Jr., Vice-President 
John D. Shoaff, Secretary-Treasurer 
Henry M. Stoeppelwerth, Sales 
Guy Fitzsimmons, Production Manager 
Claude Cole, Photographie Director 
Allen C. Moore, Mgr., Recording Dept. 
Wallace Swander, Set, Carpenter Dept. 


SERVICES: Public relations, sales, industrial 
and training motion pictures; sound slide- 


BUSINESS SCREEN MAGAZINE 














films; still illustrations; custom and _ pack- 
age television programs and commercials. Fa- 
CILITIES: Mitchell cameras (35 and 16mm) 
and 20,000 watt lighting equipment, synchro- 
nous sound and RCA re-recording equipment; 
sound stages; laboratory; printing; editing 
and projection rooms; music library; carpen- 
ter shop; permanent creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mike Nail (American Steel 
& Wire Div., U.S. Steel Corp.) ; Old MacDonald 
(Amer. Feed Manufacturers Assn.) ; The Blue 
Ribbon Way (Goshen Manufacturing Co.) ; 
Selling National Homes (National Homes Cor- 
poration); An Apple for the Teacher (Phil- 
Chemical Co.) ; Dude Ranch; River Boat (Cen- 
tral Soya Corporation). 





Metropolitan Detroit Area 


FILM ASSOCIATES OF MICHIGAN, INC. 

1815 Cabot Avenue, Detroit 10, Michigan 

Phone: LUzon 2-6200 

Date of Organization: 1953 

Date of Incorporation: 1956 

jranch Offices: 610 N. 
sirmingham, Mich. Phone: Midwest 
1-3619. Richard L. Shanahan, in charge. 
1308 Geddes St., Ann Arbor, Mich. Phone: 
NOrmandy 2-2458. Paul Lohmann, in 
charge. 


Woodward Ave., 


James E. MacLane, Executive Producer 

W. B. Chase, Treasurer 

Paul H. Croll, Secretary 

Robert L. Crawford, Production Manager 

Robert S. Fisher, Sales Manager 

Ervin Milner, TV Consultant 

Grover F. Seyfried, Cameraman-Director 

Kaye Panagos, Executive Secretary 
SERVICES: Producers of motion pictures for 
public relations, sales promotion, industrial 
training and special purposes. Also available: 
production planning, supervision or film coun- 
seling. Special service: field footage by as- 
signment to associates in U.S. and abroad. 
FACILITIES: Acoustically-treated studio; cut- 
ting rooms, Maurer and Auricon cameras; 
Magnasync and Reevesound recorders; com- 
plete vehicle-mounted location facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The Invisible Killer (Auto- 
motive Exhaust Research Institute); EHffi- 
ciency in Production (Colonial Broach Com- 
pany); No Second Break (Shatterproof Glass 
Corporation); Work or Wages (UAW-CIO 
Educational Committee) ; Advanced Galvaniz- 
ing Procedures (Locke Division, General Elec- 
tric Co.); Design for Selling (AP Parts 
Corp.); Plants, Products and People (Dow 
Chemical International); Advanced Mainte- 
Training (Bendix Aviation Corp.) ; 
Paperboard Packaging (Continental Paper 
Co.); Christmas Carrolls; Another Case of 
Tomatoes; Primer for Professionals; Music 
With the Melode Bella; A Car Is a Woman 
(Dow Chemical Co.). TV COMMERCIALS: For 
Ammophos Products (Olin-Mathieson Chem- 
Black & Decker Power Tools (Van- 
Sant, Dugdale Co.); National Bohemian Beer 
(W. B. Doner & Co.); King Products (H. W. 
Suddmeyer Co. 


nance 


ical Co.) ; 
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FLOREZ INCORPORATED 
815 Bates Street, Detroit 26, Michigan 
Phone: WOodward 2-4920 
Sound Studio: 25305 John R Road, Madison 
Heights 


Date of Organization: 1931 


Genaro A. Florez, President 
Paul A. Kelcourse, Treasurer, General Mgr. 
Hans A. Erne, Vice-Pres., Secretary 
J. Raymond Cooper, Vice-Pres., Prod. Mgr. 
Ray B. Helser, Vice-Pres., Director of Client 
Service 
John H. Kleene, Vice-Pres., Creative Dir 
Clark Pardee, Manager, Job Control 
Creative Contact: Ernest D. Nathan, Clark 
Broderick, Charles Hooker, V. F. Rad- 
cliffe, J. N. Kirkwood, B. Priehs. 
SERVICES: Consultants, producers 
for: sales and service training, promotion, 
management and manpower development; 
product presentation; technical exposition; 
conventions and exhibits; employee and con- 
sumer relations; economic information. Plan- 
ning and producing slidefilms, motion pictures, 
transparencies. Videograph presentations, 
charts, recordings, models and exhibits, stage 
presentations, conventions and shows, manuals, 
texts, questionnaires, house organs. Offering 
stock shots, a-v equipment, syndications. Fa- 
CILITIES: Six-story main building, equipped 
and staffed for: research, planning, writing, 
editing, all media; layout, art, illustration, 
technical rendering; motion picture photog- 
raphy, 16mm or 35mm, sound or silent black- 
and-white or color; still photography, glamor 
shots, selling scenes, technical illustrations, 
exploded views; photographic laboratories, de- 
veloping, printing, enlarging, copying, color 
duping and processing. Ozalid reproduction, 
slidefilm animation; arrangements for type- 
setting, letterpress printing, offset lithography, 
silk screening, gravure; film titles. Madison 
Heights sound studio, 4000 sq. ft. completely 
equipped. Mitchell camera equipment. Reeves 
magnetic syne sound. 


creators, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Your Witness, Power Tip, 
Stepping Forward, Puttin’ on the Dog, Ask 
the Experts. SLUIDEFILMS: The $522 Question, 
ete. No client reference data supplied. 


HAIG & PATTERSON, INC. 
15 E. Bethune Avenue, Detroit 2, Michigan 
Phone: TRinity 3-0283 


Date of Organization: 1937 


tranch: Dayton 2, Ohio, 131 N. Ludlow St., 
ADams 9321 

J. T. Patterson, Chairman of the Board 

Earl E. Seielstad, President 

Henry Kirkland, Vice-President 

C. W. Hinz, Secretary 

J. M. Saunders, Chief of Editorial 
SERVICES: Industrial sound slidefilms, motion 
pictures, meeting guides, instruction manuals 
and lecture charts. FAcILities: Complete film 
studio, permanently staffed with writers, art- 
ists, photographers and technicians. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: More Power for Pleasure 
Detroit Diesel Engine Division); Low Coast 
Jig Grinding (The Vulean Tool Co.) ; Staype 
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(Brown Bridge Mills, Inc.). SLIDEFILMS: The 
Easy Way Out (Pittsburgh Plate Glass Co. 
Ditzler Color Division) ; Foundation of Sales; 
Dominate Your Market (S. H. Camp and Co.) ; 
The Inside Road to Quality Control (Clayton 
Manufacturing Co.) ; Shortening——the Path to 
Profits (Procter & Gamble Co.); The Marvel 
of the Pre-Pack Age (Hobart Manufacturing 
Co.) : Round Table Series; The Golden Touches 
(Cadillac Motor Car Division 


% 


THE JAM HANDY ORGANIZATION, INC. 
2821 East Grand Blvd., Detroit 11, Michigan 
Phone: TRinity 5-2450 
Date of Organization: 1917 
Jamison Handy, President 
Oliver Horn, Executive Vice-President 
Everett F. Schafer, V. P.. Service De vel 
George B. Finch, Vice-Pres., Salea Devel 
John A. Campbell, V. P., Govt. Contracta 
William G. Luther, Vice-President, Contact 
Avery W. Kinney, Secretary 
Allan E. Gedelman, Treasurer 

BRANCH OFFICES 

New YorK: 1775 Broadway, New York 19, 
N.Y. Phone: JUdson 2-4060 ‘ we & 
Riley, in charge 

CHIcaGco: 230 N. Michigan Avenue, Chicago 
1, Illinois. Phone: STate 2-6757. Harold 
Dash, in charge 

DAYTON: 310 Talbott Building, 
Ohio. Phone: ADams 6289 
in charge. 

HoLLywoop: 1402 N. Ridgewood Place, Holly 

wood 28, California. Phone: HOllywood 
3-232 Melvin Bassett, Production, 


Dayton 2, 
Jack Seelye, 


Motion picture production: commer 
personnel, 
minute 
three-minute screen advertisements; 
safety, educational, health 


SERVICES: 
cial, industrial and sales promotion ; 
customer relations and public relations; 
movies; 
sponsored shorts; 
films; television commercials, theatrical and 
non-theatrical distribution service. Filmatrip 
and slidefilm production: commercial, indus 
trial, sales training and shop training, cus- 
tomer relations and public relations; merchan- 
dising; training; cartoon. 
parencies, slide racks, materials, 
Meetings assistance: staging and projection 
service, convention programs, live shows. FA 
CILITIES: Complete studio, Sound stage, re- 
cording, set construction, direction, casting, 
scene design, mock ups, miniature, stage man 


Glass slides, trans- 
opaque 


agement, field reconnaissance, animation stu- 
dios, music direction and orchestra, rear pro 
jection, prop department, speech and acting 
coaching, slidefilm studio, film processing lab- 
oratories, art department, location equipment, 
creative staff. Projection equipment sales and 
service. Special devices 
Shopper Stoppers, continuous loop projection, 
projectors, synthetic training devices 


suitcase projectors, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 
rolet Division, General Motors Corporation) ; 
(Cleveland Electric Hlumi- 


American Engineer (Chev- 


Power to Serve 
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JAM HANDY ORGANIZATION: Cont'd. 
nating Co.); The Power of Enthusiaam in 
Selling (Darnell Corp.); The Man With the 
Trowel (Master Builders); Far From Alone 
(Methodist Board of Temperance); On the 
Line (The Polyken Division, Kendall Corp 
Hands Across the Ocean (Pontifical Associa 
tion of the Holy Childhood); The Sound and 
the Story (Radio Corporation of America 
Aluminum on the March (Reynolds Metals 
(\'o.); Treasure Cheat (United States Steel 
Corp SLIDEFILMS: The ABC's of Man-Made 
Fibers (EB. I. du Pont de Nemours & Co 
Reason for Being (National Council of 
Churches); You Are a Pro (National Retail 
Furniture Assn.); You Can't Tell the Players 
Without a Score Card; A Beauty From Every 
Angle (Chevrolet Division, General Motors 
Corp.); A Christmas Fable (Coca-Cola); In 
terpretation, Please! (Frigidaire Division, 
General Motors); Regulation and the Charg 
ing Cireuit (Deleo-Remy ) SCHOOL SERVICE 
SLIDEFILMS: Your School Publications; Hou 
Shall We Live; How the Indiana Lived: Mytha 


of Greece and Rome 


HENNING & CHEADLE, INC. 
1060 Weat Fort Street, Detroit 26, Michigan 
Phone: WOodward 1-768 


Date of Incorporation: 1945 


Branch: Chicago, 1140 8S. Michigan Ave., 
Wabash 2-0570, F. FE. Harrold Produc 
tion, editorial and distribution services 


L. A. Henning, President 

George RK. Cheadle, Vice-President 

Louis Manos, Production Manager 
SERVICES: VisualCast 
slidefilms; motion pictures, 
plete programs, FACILITIES: Equipment and 
staff for black and white, Ektachrome and 
color separation, including studio, camera, 
lighting, ete 


presentations; sound 


literature; com 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Mark of the Pro: Here’a Why: 
1 Business Report (Holland Furnace Co.) 
Diamond of Diatinction (Dow Chemical Co 
Quick Change for Profits (Beaver Tool & En 
gineering); Practice Presentation Program 
(Post Cereal Division); The Strange Case of 
Louie the Leaker; Leadership or? (Pure-Pak 
Division, Ex-Cell-O Corp.); The Turbopowe 
Engine (Detroit Diesel Division, General Mo 
tors); What Beats Competition Assn. of 
Electronic Parts & Equipment Mfrs You 
Take It From Here (Reatrice Foods Co 
VISUALCAST PRESENTATIONS for Michigan 
Mutual Insurance Co.; Ford Motor Co., In 
dustrial Engines & Tractor Divisions; Joseph 
Barclay & Co.; General Electric; Hotpoint; 
Dodge, Plymouth Divisions, Chrysler; Walker 
& Co 


INSTRUCTIONAL ARTS 

16210 Meyers Road, Detroit 35, Michigan 

Phone: UNiversity 2-3932 

Date of Organization: 1946 

Nicholas J. Beck, President 

James W. Atkinson, Vice-Pre & Trea 

Harry B. Rottiers, Secretary 
SERVICES: creative and production staff for 
slidefilms, motion pictures, slides, instructional 
manuals, catalogs, artwork and photography 
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Audio-visual equipment sales. FACILITIES: art 
department, 40’ x 50’ photographic stage. 
Equipment for still and motion photography; 
16 and 35mm animation stand; recording 
studio; hot press title department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Picture: Behind the Checkerboard 
Bag (Ralston Purina Co.). MOTION SLIDE- 
FILM: Case of the Missing Horses (Tractor & 
Implement Division, Ford Motor Co.). SLipe- 
FILMS: Construction, Operation and Overhaul 
of the Holley 1904FS Carburetor; The Blue 
Chip Line for 1957 (GMC Truck & Coach Di- 
vision Handling Trade-Ina (GMC Detroit 
Diesel Division ) 


REGAN FILM PRODUCTIONS, INC. 


19730 Ralston, Detroit 3, Michigan 
Phone: TUlsa 3-4334 


Date of Organization: July, 1950 


Lawrence M. Regan, President 
Warren Hart, Vice-Pres., Charge Production 
Raymond E. Pinette, Secretary-Treasurer 


SERVICES: Complete programs for training, 
sales promotion, public relations and educa- 
tion, including sound motion pictures, sound 
slidefilms, printed materials, stage presenta- 
tions and TV spots. FACILITIES: Studios and 
sound stages designed and built for sound 
filming (1955). Sound stage 4,000 sq. ft. Still 
photography stage, laboratory, art studio, 
magnetic recording, 35mm & 16mm cameras, 
cutting and screening rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: Progress Parade (B. F. 
Goodrich Company); The New Gro-Pup Story 
(Kellogg Sales Company); Opening and Clos- 
ing the Sale (Kellogg Sales Company of Can- 
ada); The Story of Perfect Circle Piston Rings 
(Perfect Circle Co,); 1956 District Fall Staff 
Meeting (B. F. Goodrich Company). SLIpE- 
FILMS: The Sale After the Sale; This Is It; 
Processing and Packaging Meats (Amana 
Refrigeration Co.); Heart of the Weapon 
(Burroughs Corp.) ; Life in Detroit Is Differ- 
ent (Detroit News); Conventional Truck 
Tires; How to Handle Complaints Profitably; 
idjustment Know-How; Adjustment Prob- 
lems; The Fate of Many Trade-Ins (B. F. 
Goodrich Co.) ; Sales Ability Quiz (Brunswick 
Rubber Co.) ; So Shall Ye Reap (Kellogg Sales 
Co.) ; and others 


ROSS ROY, INC. 


2751 EF. Jefferson, Detroit 7, Michigan 

Phone: LOrain 7-3900 

Date of Organization: 1926 

Branch Offices: 214 E. 31st Street, New 
York 16, N.Y. Phone: MUrray Hill 5-1440 
Ross Roy, Inc. of N.Y.) J. A. Roche, 
Vanage) 1680 N. Vine, Hollywood 28, 
Calif Phone: HOllywood 9-6263 (Ross 
Roy, Inc. of California). M. G. Vaughn, 
V.P. in charge. Also Ross Roy of Canada, 
Ltd., Windsor, Ont 

Ross Roy, President 

T. G. MeCormick, Executive Vice-President 

C. F. Sullivan, Vice-Pres., Ace’t Supvr. 

F. W. Overesch, Vice-Pres., Creative Dir. 

W. W. Shaul, Vice-Pres., Ace’t Supvi 

J. W. Hutton Vice-Pres., Art Director 

J. B. Gray, Vice-Pres., Editorial 

K. S. Loring, Vice-Pres., Special Services 


Services: facilities for creation and produc- 
tion of sound slidefilms, motion pictures, live 
meetings or shows; closed-circuit TV meet- 
ings, and corollary materials. FACILITIES: per- 
manent staff of copywriters, product and mar- 
ket research men, creative and mechanical 
artists, photographers; studio and darkroom. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: J Saw It Happen (Chrysler 
Division, Chrysler Corp.); Power Giants 
( Dodge Division, Chrysler Corp.). SLIDEFILMS: 
Building Tomorrow's Leaders (Junior Achieve- 
ment of S.E. Michigan); The Car of the 
Future Today (Plymouth Div., Chrysler 
Corp.) ; The Good Old Days (Stewart-Warner 
Corp.) ; and others. 


% 

John Sutherland Productions, Inc. 
6560 Cass Avenue, Detroit 2, Michigan 
Phone: TRinity 2-2280 
Ross M. Sutherland, Executive Vice-President 
(See complete listing under Los Angeles area) 


% 


Van Praag Productions, Inc. 
2301 Dime Building, Detroit 26, Mich. 
Phone: WOodward 2-4896; TWX DE-161 
Alan Schmier, General Manager 
(See complete listing in New York City area) 


VIDEO FILMS 


1004 E. Jefferson Ave., Detroit 7, Mich. 
Phone: WOodward 2-3400 


Date of Organization: 1947 


Clifford Hanna, Partner 

William R. Witherell, Partner 

Gary F. Galbraith, Photographic Dept. 
Robert G. Kirkpatrick, Editing Dept. 
Mary-Therese Watters, Prod. Coordinator 
Robert B. Murray, Sound Department 
Joann Olszewski, Distribution 


SERVICES: public relations, sales and training 
films; television commercials, color & b&w; 
animation or live. Editing and recording serv- 
ices for industrial clients. FACILITIES: sound 
studio 40’ x 25’; Maurer, Cine-Special and 3 
Bell & Howell cameras. Animation stand. 
Stancil-Hoffman, Magnecorder studio record- 
ers, Magnamite field recorder. Two Rek-O-Cut 
turntables; Capitol music library. Editing 
equipment in three editing rooms for picture 
and magnetic or optical tracks. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Music for Everyone (AMI, 
Inc.) ; Ghost of a Chance (Monroe Auto Equip- 
ment Co.); Progress Report—Atomic Powe? 
Plant (Detroit Edison Co.) ; Stanley Cup Play- 
offs (Stroh Brewery Co.) ; Rebirth of a Giant 
(Michigan Consolidated Gas Co.); A Penny a 
Vile (American Motors Corp.); New Type IK 
Blower (Diamond Power Specialty Corp. 
A Universal Tool (Vickers, Inc.); Lift Up 
Your Sales (Sherman Products) ; Project Fire- 
stone (Campbell-Ewald Company). TV Com- 
MERCIALS: for numerous clients in 1956 


% 


Wilding Picture Productions, Inc. 
1925 Cadieux Road, Detroit, Michigan 
Phone: TUxedo 2-3740 
Don Calhoun, Vice-President, in charge 


See complete listing under Chicago area) 


BUSINESS SCREEN MAGAZINE 








% 
Raphael G. Wolff Studios, Inc. 
19741 James Couzens Highway, Detroit 35 

Phone: BRoadway 3-6020 
Harold R. Troy, in charge 
See complete listing under Los Angeles area) 





East Lansing, Michigan 


CAPITAL FILM SERVICE 


224 Abbott Road, East Lansing, Michigan 
Phone: EDgewood 2-3544 


Date of Organization: 1939 


James Robert Hunter, Owner 

Joseph E. Ceterski, General Manager 

Vern E. Seelye, Sound Technician 

Kenneth M. Kortge, Editorial Department 

James R. Culver, Sales Dept. 

William N. Kirshner, Writer-Director 
SERVICES: 16mm productions from script to 
screen. Photographic studio and laboratory; 
single and double-system photography; TV 
commercials. Industrial sales and educational 
films and filmstrips. Kinescope facilities. Ed- 
iting. Radio transcriptions; disc cutting. 
FACILITIES: two sound stages (15’ x 30’ and 
24’ x 40’); cutting rooms; recording and pro- 
jection rooms; laboratory processing and print- 
ing rooms. Music library. Animation. Receiv- 
ing and shipping dept. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Take a Good Look ( Auto- 
Owners Insurance Co.) ; Interlochen (National 
Music Camp) ; Steel-X Carrier (Carrier-Steph- 
ens Chemical Co.); From the Heart (Ingham 
County United Community Chest). TELE- 
VISION FILMS: County Agent series of 13 
shows (Michigan State University, Extension 
Service). 


DOANE PRODUCTIONS 
514 Division Street, East Lansing, Michigan 
Phone: ED 2-5714 


Date of Organization: 1948 
Don Doane, Owner and Producer 


SERVICES: Sales promotion and public relations 
with 16mm sound color motion pictures; pro- 
fessional services from script to screen. FACIL- 
ITIES: 16mm Arriflex and synchronous camera 
facilities; studio; synchronous portable mag- 
netic film recording; Maurer optical recording; 
portable lighting equipment with variable 
transformers for accurate color control; multi- 
ple-screen editing; work printing; interlock 
projection, Capitol music library. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: More Muscles for Tomor- 
row; Building Rewind Business (Dow Corning 
Corporation); short subjects for pin-point 
trade show presentations. In production of 
additional sequences for forthcoming produc- 
tions. (Only 1956 references submitted). 





% this symbol, appearing over a 
producer's listing, indicates that display adve1 
tising containing additional reference data ap- 
pears in other pages of this Production Re 
view. 
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Cincinnati, Ohio 


x 
OLYMPUS FILM PRODUCTIONS, INC. 
2222 Chickasaw Street, Cincinnati 19, Ohio 
Phone: Parkway 1-2184 
Date of Organization: 1948 


James B. Hill, President 
Margaret J. Bolger, Secretary & Treasure) 


SERVICES: Motion pictures: industrial; person- 
nel, customer, and public relations; sales train- 
ing; fund raising; educational, medical, 
saiety: documentaries. Sound slidefilms: sales 
and job training; commercial; educational. 
Script writing and production consultation. 
FACILITIES: Creative staff; complete studio: 
4500 sq. ft. sound stage; lighting; Maurer 
cameras; 16mm magnetic tape sound record 
ing; editing facilities; animation studio; set 
construction; complete facilities for food stor- 
age and preparation and two permanent 
kitchen sets. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Golden Yard (Kroger 
Co.); Model City, U.S.A. (Warner-Kanter 
Companies); The Stranger (United Appeal 
Campaign Committee); Look to Tomorrow 
(Western & Southern Life Insurance Co.) ; 
Foods, Fats and Fryers (Armour and Co.); 
Weather Radar (Crosley Broadcasting Corp.) ; 
How Clean Is Clean (American Gas Associa- 
tion, American Machine & Foundry Co., G. 8. 
Blakeselee & Co., Economics Laboratory, Ho- 
bart Mfg. Co., National Sanitation Founda- 
tion, Ruud Mfg. Co., A. O. Smith Corp.) ; 
Housing Progress (Better Housing League). 


% 


Wilding Picture Productions, Inc. 
617 Vine Street, Cincinnati, Ohio 
Phone: GArfield 1-0477 
R. L. MeMillan, District Manager 
(See complete listing under Chicago area) 


% 
Raphael G. Wolff Studios, Inc. 
1058 Emerson Rd., Park Hills, Covington, Ky. 
Phone: AXtell 1-5668 
Robert M. Sampson, in charge 
(See complete listing under Los Angeles area) 





Cleveland, Ohio Area 


CINECRAFT PRODUCTIONS, INC. 


2515 Franklin Blvd., Cleveland 13, Ohio 
Phone: SUperior 1-2300 


Date of Organization: 1939 


Ray Culley, President 

Paul Culley, Production Manager 
tobert E. Haviland, Producer-Director 
tobert Welchans, Producer-Director 
Frank Siedel, Script: 

Harry Horrocks, Chief Cameraman 
Ed Perry, Stills and Animation 

Nick Boris, Cameraman 

Robert Mowry, Art Director 

Barret Taylor, Artist 

William Applegate, Sound 

Robert Murphy, Artist 

Kathleen McCartney, 
Charles Toth, Stage Manager 
Donald Mitchell, Comptroller 


Secretary 


SERVICES: Industrial, sales and job training 


motion pictures and slidefilms; TV spots and 
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package shows. FAactLities: Studio, sound 
proofed stage, floating stage; Mitchell cam 
eras, Fearless dollies, M&R booms; lights; 
diesel generator on truck for location; rear 
projection with 18 ft. screen; multi-camera 
synchronized shooting and projection; Tel 


eprompter; RCA sound-on-film; Ampex tape 
recorders; disc equipment; art department 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Shore 
(Cleveland Electric Hlluminating Co.); The 
Safer Saber; Accuracy by the Carload (Har 
ris Seybold Co.) ; Giants at Work (McDowell 
Engineering Co.); Jron Ore From the North 
(Iron Ore Company of Canada) ; 
Preference (Associated Merchandising Corp. ) 
SLIDEFILMS: Unlimited (Cleveland 
Elec. Hluminating Co.); Right Tap for the 
Right Job (Wood & Spencer Co.); A Fitting 
Partner to Progress (Dresser Manufacturing 
Co.); Sales Unlimited (Pennzoil Co.); The 
Great Rough & Tumble (Weatinghouse Elec 
tric): Customer Preference (Federated De 
partment Stores) TELEVISION FILMS: Ohto 
Stories—39 ten-minute shows (Ohio Bell Tel 
ephone Co.). TV COMMERCIALS: For Standard 
Oil (Ohio); O'Neill for Governor Committee; 
B. F. Goodrich; Seiberling Rubber Co., ete 


Chemical 


Customer 


Ceiling 


EDWARD FEIL PRODUCTIONS 
1514 Prospect Avenue, Cleveland 15 
Phone: PRospect 1-0655 


Date of Organization: 1953 
Edward R. Feil, Exvecutive Producer 


SERVICES: Production of industrial, institu 
tional and promotion films; television commer 
cials, live and animated, FACILITIES: Scripts, 
camera, editing and sound recording available 
for location or studio production 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: A Lake Erie Story (Ohio 
Commercial Fishermen's Association); Auto 
matic Wire Wrap Machine (Clevite Research 
Center); Pearce Wide Range Envelope Band 
ing Attachment (Pearce Development Co.) ; 
A Place for Healing (University Hospitals of 
Cleveland); Precision Metal Forming (The 
Cyril Bath Co.): Model 20 Automatie Horn 
ap Assembly ( Neuma-Serve, Ine.) 


~ 


INDUSTRIAL MOTION PICTURES, INC. 
1706 East 38th Street, Cleveland 14, Ohio 
Phone: EXpress 1-3432 


Date of Organization: 1945 


A. P. MacDermott, President-Treasures 
D. EK. MacDermott, Secretary 

Kk. B. Meyers, Production Manager 

J. L. Micuch, Director of Photography 


SERVICES: Motion pictures, slidefilms, slides, 
tills; sound recording, script. Specialista in 
location work for heavy industry FACILITIES 
Station wagon with portable generator 2 
sound stages, lighting; 
channel l6mm and 4" tape recording. Editing 
and animation depts 


studio cameras; 5 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES 
try (North American Coal Corp.) ; 


News from the Coal Coun 
Contrac 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 











fi) bef lo 
new 
titling 
method! 

































































































Here is the most amazing 
titling technique yet 
devised. An entirely new 
exclusive process for 
reproducing type and 
illustrations directly 











upon clear acetate cels. 













Any image which can be 
photographed can be 
reproduced on a Tru-Line 








cel in pure opaque whites, 
blacks and perfectly 
matched colors. A perfect 
substitute for handlettering, 
artwork and hot press 
printing all in one. And 












the service is fast. 
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12 EAST GRAND AVE. DE 7-7471 





illinois 
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EAST CENTRAL: CLEVELAND 
INDUSTRIAL MOTION PICTURES, Cont'd. 


tor’s Decision; Shortening the Cycle (Euclid 
Division General Motors Corp.) ; 
ing Touch (Sprayon Products, Inc.). 
FILM: A 


The Finish- 
SLIDE- 
Word With George Drummond 


Mansfield Tire & Rubber Co.) 


% 


Wilding Picture Productions, Inc. 


1010 Euelid Building, Cleveland, Ohio 
Phone: TOwer 1-6440 
Dean Coffin, District Manager 


See complete listing under Chicago area) 





Dayton, Ohio 


FILM ASSOCIATES, INC. 
1600 So. Dixie Highway, Dayton 9 
Phone: Walnut 2164 


Date of Incorporation: 1946 


EK. Raymond Arn, President-Treasurer 
Mildred G. Arn, Vice-President 
Clement V. Jacobs, Secretary 

Edward R. Lang, General Manager 


SERVICES: 16mm color, b&w motion pictures 
for industrial, educational and television use. 
FACILITIES: Two large studios; complete pro- 
cessing facilities for b&w under rigid control; 
latest automatic printers, capacity 25,000 feet 
color; 25,000 feet b&w per day. Five record- 
ing channels for tape, magnetic film, 16mm 
optical film and dise. Music library. Kine- 
recordings. Animation department 
including Oxberry stand. Two Maurer cam- 
eras; two Auricon Super Pro's. Large com- 
plement of lighting equipment. 


4¢ ope 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Kitchen Idea News for 
1957 (Frigidaire Division, General Motors) : 
The Transistor Story (Deleo Radio Division, 
General Motors); The 1956 Hambletonian & 
Little Brown Jug (U.S. Trotting Association ) ; 
The Pee Wee King Show (Pee Wee King En- 
Watch the Birdie Audition 
Productions). TV COMMERCIALS: 
For Wiedeman Brewing Co. (Tatham Laird) ; 


terprises ) 
Soundac 


Hudepohl Brewing Co. (Stockton, West & 
Burkhart); Kroger Grocery (Ralph Jones 
Agency); Huber Homes (Don Kemper 
Agency); Plastic Kote (Monroe Scharff). 


% 


The Jam Handy Organization, Inc. 
310 Talbott Building, Dayton 2, Ohio 
Phone: ADams 6289 
Jack Seelye, in charge 

See complete listing under Detroit area) 


% 


Haig & Patterson, Inc. 
131 North Ludlow Street, Dayton 2, Ohio 
Phone: ADams 9321 


(See complete listing under Detroit area) 


% 


Reid H. Ray Film industries, Inc. 
384 West Ist St., Dayton 2, Ohio 
Phone: HEmlock 5174 
A. Merritt Simpson, Eastern Sales 


See complete listing under St. Paul, Minn.) 







FOR YOUR NEXT 
SALES MEETING 











USE 
WIDE 
SCREEN 





















Here's Why! 


FILM PRODUCTION ~ No Special equip- 


ment, lenses or techniques required. It is as sim- 
ple as producing your present standard visuals. 


PRESENTATION EQUIPMENT - NO 
NEED TO PURCHASE. The complete set of 
equipment including projector, screen, attrac- 
tive drapes, lights and podium can be rented. 


PORTABLE . 
packs in small cases which are carried as hand 
luggage. Set-up is quick!!! A 50 foot setting 


The complete equipment 


takes less than an hour for 2 men. 


THERE'S KNOW BUSINESS 
IN SHOW BUSINESS 


Ideas - Equipment - Automation - Supervision 
© Folding Screens ® Lighting Equipment 


*® Portable Stages © Sound Equipment 


*® Stage Fronts © Easels 
© 16mm Projectors © Flip Charts 
® Arc Projectors © Podiums 


® Continuous Slide ® Special Projectors 


Projector © Flannel Boards 
® Continuous Motion 


Picture Projector 


© Turntables 


RENT OR BUY 


A one stop source 
for all your Sales 
Meeting Equipment 


Sales Meeting 
Equipment Inc. 


1210N. Hoyne Ave., Chicago 272, Ill. 
Phone: BEimont 5-4920 


BUSINESS SCREEN MAGAZINE 








ACADEMY FILM PRODUCTIONS, INC. 


123 West Chestnut St., Chicago 10, Illinois 
Phone: Michigan 2-5877 


Date of Incorporation: 1950 


Bernard Howard, Pres. & Exec. Producer 
Sernard Kurlan, Secretary-Treasurer 
Morris Alexander, Vice-President 

Robert G. Herpe, Production Asst. 
Victor B. Brown, Sales Representative 


SERVICES: creation and production of motion 
pictures, slidefilms, slides and wide-screen pre- 
sentations for tv., conventions, meetings, sales 
aids for broadcast or industry. 3-dimensional 
motion pictures. Editing, writing, recording, 
titling for outside producers. FACILITIES: 
sound cameras, lights, cables, booms, mikes, 
dolly, recorders. 30’ x 45’ sound stage or loca- 
tion. Creative and photographic staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Packaging Brick for Profit; 
The New Steel Reinforced Grain Door; Inter- 
lace Securement; Packaging Sheet Steel 
(Acme Steel Co.); Busman's Holiday (Kaw- 
SLIDEFILM: In-Service (American 
Hospital Assn.). WIDE-SCREEN PRESENTATION : 
AHA at Work (American Hospital Assn.) ; 
SLIDE PROGRAMS: AHA Structure (American 
Hospital Assn.); Pullman-Standard Car Mfg. 
Co. TV COMMERCIALS: for Bendix Gas Dry- 
ers, Badger Paints, Hygrade Frankfurters, 
Mogen David Wine, Old Reliable Coffee, Toast- 
master Fry Pan & Toaster and others. 


neer Co.). 


ALLEN, GORDON, SCHROEPPEL & 
REDLICH, INC. 
180 W. Randolph St., Chicago 1, Ilinois 
Phone: FRanklin 2-8888 


Date of Organization: 1947 


Branch: 1835 South Calhoun, Fort Wayne, 

Indiana. Robert G. Cecka, Vice-President 

W. Walton Schroeppel, President 

Arthur C. Allen, Vice-President 

Aaron Gordon, Secretary-Treasurer 
SERVICES: Photography and advertising art. 
2x2 and 3'4x4 slides; strip film. FACILITIES: 
art department and all the necessary equip- 
ment necessary for production of slide services. 
RECENT PRODUCTIONS AND SPONSORS 
Vu-GRAPH AND VISUAL PRESENTATIONS: for 
International Harvester Company; National 
Advertising Co.; Whirlpool-Seeger Corp.; 
Bauer & Black; United States Steel Corp. 


GILBERT ALTSCHUL PRODUCTIONS, INC. 
2441 W. Peterson Ave., Chicago 45, Illinois 
Phone: UPtown 8-2595 


Date of Organization: April, 1954 


Gilbert Altschul, Pres. & Executive Prod. 
Bruce Colling, Vice-President & Prod. Mgr 
L. B. Sager, Vice-President & Sales Manager 
Esther Altschul, Secretary-Treasurer 


SERVICES: Production of motion pictures and 
slidefilms for industry, education and govern- 
ment. FACILITIES: Production stage as well as 
editing, recording and animation facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: The Patient Is a Person 
(The Smart Family Foundation); Planning 
Your Kitchen for Carefree Living (Chambers 
Ranges, Inc.) ; 
Austin Company 
lurgical Laboratory 


Construction Techniques (The 
- Automation in the Metal- 
(Buehler, Ltd.); Sales 





° 


« , 
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Meeting Film Segments (Swift & Company 
New Beds and Old Ideas; Seven Ways to Lose 
Sleep (Nat. Assn. of Bedding Mfrs.). SLIpE- 
FILMS: Starting With the Globe (Denoyer- 
Geppert Co.); Hear ’N See (Beltone Hearing 
Aid Co.). TV COMMERCIALS: for Monarch 
Brewing (C, Wendel Muench & Co.); Grant 
Co., Chicago Nat'l] League Baseball Club, Mark 
Williams Co., Demert & Dougherty (Arthur 
Meyerhoff & Co.); Comfort Mfg., Zion Indus 
tries (Olian & Bronner, Inc.); Rival Packing 
(Charles Silver & Co.). 


ATLAS FILM CORPORATION 


1111 South Boulevard, Oak Park, 
Phone: AUstin 7-8620 


Illinois 


Date of Organization: 1913 

Branches: (Sales) 228 No. La Salle St., Chi- 
cago; 714 Warner Bldg., Washington 4, 
D.C.; 1931 Rodney Drive, Hollywood 27, 
Calif. 

L. P. Mominee, Vice-Pres., Secty., Gen. Mav 

Albert S. Bradish, Vice-Pres., Production 

Frederick K. Barber, V. P., Director 
Advertising, Sales Promotion 

Edward Schager, V. P., Director of Sales 

Jack D. Danielson, Director of Television 

James L. Herman, Public Relations Films 

Louis E. Wilder, Slidefilm Department 


SERVICES: 16mm and 35mm public relations 
and training motion pictures and slidefilms; 
color and sound; TV commercials; short sub- 
jects; theatrical shorts, packaged programs. 
FACILITIES: Cameras, 16mm and 35mm, RCA 
35mm and 16mm direct positive sound record- 
ing; art department; time-lapse photography; 
two sound stages; laboratory; animation; ed 
iting; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Things Keep Changin’; 
Man About Town (Sinclair Refining Com- 
pany Lifetime Protection (Dow Chemical 
Company); Time for Thanks (Community 
Welfare Council of Milwaukee County); 
Teamed to Outperform (Austin-Western Com- 
pany); Let’s Go Bowling (Bowling Proprie 
tor’s Association of America Fuels and 
Lubricants (U.S. Air Force); Radio Teletype 
U.S. Navy). SLIDEFILMS: Pump’s Peak—a 
Must! (F. E. Myers & Bro. Co.) ; Water Well 
Drills (Buecyrus-Erie Co. Selective Selling 
(Dole Valve Co.) ; Of Engineering—the Moat; 
Shopper Stopper; The Peak of Flavor; Bach 
Up the Buy (RCA Whirlpool-Seeger Corp.) 
TV COMMERCIALS: For numerous clients dur- 
ing 1956, 


CARTOONISTS, INC. 
100 E. Ohio Street, Chicago, Illinois 
Phone: SUperior 7-2755 
Date of Organization: 1948 
Ross Wetzel, President 
toger Sloan, Vice-Pres. 
William Langdon, Vice-Pres., 


in Charge of Sales 


Production 

SERVICES: Producer of television spots—from 
conception to final delivery specializing in 
animation but handling live, stop motion in- 
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FACILITIES: Animation, stop motion 
limited live action facilities—edit- 
optical effects print 


serts. 
facilities 
ing equipment, moviolas 
ing, modern kitchen set. 
RECENT PRODUCTIONS AND SPONSORS 

(Only television commercials produced) 
TV COMMERCIALS: Taystee Bread; Northern 
(Young & Rubicam, Inc.); Kraft 
Walter Thompson Co.) ; John 
son’s Wax (Needham, Louis & Brorby, Inc.) ; 
Hi-C (J. R. Pershall Company). 


Tissue 


color spots (J 


% 


Shamus Culhane Productions, Inc. 


203 North Wabash Avenue, Chicago 1, Ill 
Phone: ANdover 383-4971 

Burton A. Neuburger, in charge 

(See complete listing in New York City area 


% 


CHICAGO FILM STUDIOS 
OF CHICAGO FILM LABORATORY, INC. 
56 E. Superior Street, Chicago 11, 
Phone: WHitehall 4-6971 


Illinois 


Date of Organization: 1928 


A. G, Dunlap, President 

Robert D. Casterline, Director of Sales 
Russell T. Ervin, A.S.C., Production Ma 
Walter Rice, Laboratory Mar. 


16mm and 35mm color and black and 
white motion pictures for advertising, 
promotion and job training, educational and 
travel; slidefilms; television commercials. FA 
CILITIES : Mitchell, Bell & 
Howell and Maurer cameras; art and anima 
tion; optical effecta; RCA 35mm sound record 
ing on film or 55mm magnetic tape; projection 
theatre; laboratory; creative ataff 


SERVICES : 


sales 


Two sound stages; 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicrurEes: 1956 World Series Base 
ball; All-Star (American & National 
Leagues of Professional Baseball Clubs); Ha 


Game 
pansion Roof Tank (Graver Tank Co.) ; Atoma 
for Power (Allis Chalmers). Sales films for 
Western Auto Supply, Quaker Oats Co., Schlitz 
Brewing Co., Talon, Ine., and Popular Me 
chanics Magazine. SLIDEFILMS: Quality Ia Our 
Moat Product Electric 
Co.) ; Symphony in the Key of & (Capper Pub 
lications); also 8. C. Johnson & Son; House 
hold Magazine, etc. TV COMMERCIALS: For 
numerous clients during 1956 


Important (General 


COLBURN FILM SERVICES, INC. 
164 North Wacker Drive, Chicago 6, II) 
Phone: DEarborn 2-6286 


1953 


Date of Incorporation 


Henry Ushijima, Krecutive Producer 


R. Robert Luce, Aasociate Producer 


SERVICES: Industrial motion sound 
slidefilms and complete 


available to other producers. 


pictures; 
production 
Writers, artistes 


services 





(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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METROPOLITAN CHICAGO: 


COLBURN FILM SERVICES: Cont'd. 


and technicians FACILITIES: Large sound 
stage permanently staffed; equipped for either 
l6mm or 35mm production. l6mm, 17'.mm 
or 45mm magnetic recording and re-recording 
channels. Complete laboratory facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREsS: A New Word for Farming 
American Petroleum Institute Tomorrou 
Is Now (Minneapolis-Moline Company) ; Part 
neva in Quality; Sell the Beat (Weil-McLain 
Company); Ski Tricka (Evinrude Motors 
15-M (Marion Power Shovel Co.); Fire at 
Whiting (Standard Oil Co., Indiana): The 
\/falfa Story (Certified Alfalfa Seed Coun 
cil); Great Story of Corn (Funk Bros, Seed 
Co SLIDEFILM A Story of Lutheran 
Brotherhood (Lutheran Brotherhood Life In 
surance Society 


COLMES-WERRENRATH PRODUCTIONS 
540 Lake Shore Drive, Chicago 11, Ill 
Phone: Michigan 2-7470 

Date of Organization: 1955 


Walter Colmes, Partners 
Reinald Werrenrath, Jr., 


Partney 

SERVICES slidefilm pro 
duction services from ideas to finished film 
FACILITIES studio facilities 
15,000 aq. foot sound stage 


Motion picture and 

Leased include 
$5mm and l6mm 
production equipment 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Time for Decision: Chal 
lenge C-WD (Sears, 
The Great Conversation 


Roebuck & Company 

Great Books Foun 
dation); The Story of Legal Aid (Legal Aid 
Association ) Progress in Poultry Dr. Sal 

bury's Laboratories 


DOUGLAS PRODUCTIONS 
1425 So. Racine, Chicago &, Ilinoi 
Phone: HAymarket 1-0409 


Date of Organization: 1945 


Branch: 734 N, Jefferson, Milwaukee, Wi 
Phone: BRoadway 3-6673 

Fred C Ray mond, President 

Arthur h Jones IIL, Bwvee Vice Pre ident 
Douglas P. Raymond, Vice-Pre Cha. Prod 
Robert N. Kennedy, Dir. of Photography 
Larry Tickus, Asst. Cameraman 

Sherwin Becker, Production Manage) 
Wm. Bielicke, Lab. Manage) 


SERVICES 
pictures, 


Creation and production of motion 
slidefilms, TY 
trailers for business, 


commercials and 
industry and education 
Industrial film laboratory services. Equipped 
and staffed for both studio and location pho 
tography in motion picture and still field 

FACILITIES: Complete laboratory facilities, in 
cluding color and b&w printing. Two sound 
stages; administrative and creative offices: an 
imation and art departments; magnetic and 
optical sound recording; film storage vaults 
editing, conforming and final processing of in 
dustrial visualizations 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: New Days, New Ways 
(Maytag Co.); Modern Mowers (Fairbanks 
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Morse); All-Star Turkey Parade ( Armour and 
Co.) ; Powr-Kraft Toola (Montgomery Ward) : 
We've Got It (The Oliver Corp.) ; Terra Trac 
Crawler (American Tractor Co.) ; 
Stamping (Verson Allsteel Press Co.). 
FILMS: Dressed Up and Going Places; On: 
Sales Territory (Armour and Co.); Selling 
America's Newest Market (Maytag Co.); The 
Homeowner Speaks Up (Curtis Industries) 
TV COMMERCIALS: For Wrigley Gum (Arthur 
Meyerhoff & Co. Reed's Candy ( Kencliffe- 
Breslich & Co.); Chicago Title & Trust Co 

The Buchen Co.) ; Hollywood Ice Revue, Wal- 
green Drug Stores (R. Jack Scott Adv.) and 
others 


Automatic 
SLIDE- 


CAL DUNN STUDIOS 


159 FE. Chicago Ave., Chicago 11, Illinois 
Phone: WHitehall 3-2424 


Date of Organization: 1947 


Cal Dunn, President 
Joseph G. Betzer, Vice-President 


SERVICES: Motion pictures and slidefilms for 
sales promotion, training, product information 
and employee indoctrination; TV commercials 
FACILITIES: Creative, art, 
photographic, animation, editing and super- 
visory staffs; 16mm and 35mm motion and 
lidefilm cameras; 16mm and 35mm editing 
and sound equipment, 


and productions 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Operation Consume? Im 
Brands; If It's New (Swift & 
Company SLIDEFILMS Social 
Veans Succesaful Selling; How to Close More 
Sales (National Life & Accident Insurance 
Co.); Field Marketing (Conoco Oil Company ) ; 
Fouod for Life (Swift & Company); People, 
Protection and You (Hardware Mutuals) ; 
Right Into Rotary Rotary International 
There's Always a Better Way (Mead Johnson 
& Co TV COMMERCIALS: For Swift & Com- 
pany, Brunswick-Balke-Collender, Carter Oil 
Co, (MeCann-Erickson) ; Toni Company (Tat 
ham-Laird, Ine 


pact; Change 
Security 


% 
Jerry Fairbanks Productions 
520 North Michigan Avenue, Chicago 11, Ill 
Phone: WHitehall 4-0196 
Robert Kemper, representative 


See complete listing under Los Angeles area 


FRANCISCO FILMS 


185 No. Wabash Avenue, Chicago 1, Illinois 
Phone: STate 2-0798 


Date of Organization: 1942 


L. Mercer Francisco, Proprietor 
John R. Macdonald, Production Manager 


Charles R Lawrence, Account KE vecutive 


SERVICES: Production of sound motion pic- 
tures, sound slidefilms, filmstrips. FACILITIES: 
Complete photographic facilities for produc 
tion of slidefilms and auxiliary materials and 
advertising photographic illustrations in black 
and white and color in own Chicago studio, 
centrally located. 


RECENT PRODUCTIONS AND SPONSORS 
SOUND SLIDEFILMS: Diesels Hit the Highways; 
Differences in Diesels (Cummins Engine Com- 


pany, Ine.); Whose Year of Years?; Where 


Sales Begin; Geiger Counter for Paint Profits; 
Serve Them Right; It's In the Book! (The 
Sherwin-Williams Co.); Permanent Satisfac- 
tion; Make It Your Business (Helene Curtis 
Industries, Inc.); Instruments for Creative 
Selling (Stewart-Warner Corporation ). 


Galbreath Picture Productions, Inc. 
141 West Jackson Boulevard, Chicago 4, Ill. 
Phone: HArrison 7-7447 
Clyde L. Krebs, Jr., Manager 

(See complete listing under Indiana area) 


GRAPHIC PICTURES, INC. 
33 South Wacker Drive, Chicago, Illinois 
Phone: CEntral 6-7269 
Date of Organization: 1945 


Branch: 2946 Los Veloz Avenue, Hollywood, 
Calif. Phone: HOllywood 3-8209. Wal- 
lace R. McLain, in charge 


Robert H. Estes, President 

P. Y. Olumstad, Secretary & Treasure? 
Emment Mellenthin, Exec. V. P., Chg. Prod. 
C. F. Maravolo, Art Director 

R. A. Hereford, Chief Cameraman 

L. E. Van Houten, Director 

Frank Kent, in charge of Sales 

John Murray, Industrial Division 


SERVICES: 16mm, 35mm production, recording, 
plus new 16/32 optical recording. Slidefilms; 
agency presentations; illustrative photogra- 
phy, artwork and animation. FACILITIES: Two 
studios, 40’ x 75’ and 18’ x 40’; all types of 
sound recording equipment. 35 and 16mm 
RCA optical recorders. Location 
truck. Phone lines to seven Chicago hotels 
from studio. Three blimped 16mm cameras; 
five add’] cameras plus two 35mm Mitchells. 
Transcription and record pressing services 


sound 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Wonder Cup (Milmour 
Products Digging Up Profits; Make Your 
Vark (Shawannee Equipment Co.); Modern 
Living (Plymouth Homes, Plymouth, Ind. 
Income Tax (The Mannion Forum, South 
Bend, Ind.). S LiperILMs: Yours for the Ask 
ing (Visking Corp.). 


% 


The Jam Handy Organization, Inc. 
230 North Michigan Avenue, Chicago 1, Ill. 
Phone: STate 2-6757 
Harold Dash, in charge 

See complete listing under Detroit area 


Henning & Cheadle, inc. 
1140 S. Michigan Avenue, Chicago, Illinois 
Phone: WAbash 2-0570 
F. E. Harrold, in charge 
See complete listing under Detroit area) 





Your Dependable Reference Source 
*% Producers whose listings appear in this sec- 
tion have voluntarily supplied the minimum 
client and film references for your reference 
use. Five business-sponsored motion picture or 
slidefilms were the minimum requested for an 
unqualified listing. 
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DALLAS JONES PRODUCTIONS, INC. 
1725 No. Wells Street, Chicago 14, Illinois 
Phone: MOhawk 4-5525 


Date of Organization: 1947 


Dallas Jones, President 

Marilou Jones, Vice-President & Treasure) 
G. Richard Bowen, Secretary 

James E. Holmes, Director of Sales 
Oz Zielke, Director of Production 
Jack Conrad, Evecutive Assistant 

Paul Jensen, Script Supervisor 

Edwin G. Hogan, Production Manager 
Marvin Goessl, Art Director 

Carl Sandin, Editing Department 
Gerhard Kugel, Sound Department 


SERVICES: A complete specialized training and 
promotion service, including field re 
search, writing, and production of all audio- 
visual and printed materials. Motion pictures, 
slidefilms, filmstrips, slides, flannel boards, 
complete meeting packages. FACILITIES: Sound 
and silent stages for motion pictures and slide- 
films. Highly mobile location equipment. 16 
mm and 35mm Mitchell cameras, magnetic re- 
corders, specialized writers, art department, 
editing. 


sales 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Best Made Plans (Dow 
Chemical Company); The Mark of Quality 
(Sunbeam Corporation); Kliklok Hand 
Former (Container Corporation); Zo Late 
Schmart (Sears, Roebuck & Co.); The Pabst 
Sales Call (Pabst Brewing Co.); This Is Your 
Tomorrow (A. O. Smith Corporation). SLIDE- 
FILMS: 1957 Line Announcements (Hotpoint 
Co.); The Day They Stopped Buying Milk 
(National Dairy Council Good Meals fo 
Busy Days (Evaporated Milk Assn.); 1957 
Room Weathermaker (Carrier Corporation) ; 
Be a Pro (Swift & Co.) ; Ideas on Film (Dow 
Chemical Co.) ; 1956 Sales Meeting (Campbell 
Soup Co.) ; Direct Line to Sales (Carr, Adams 
& Collier, Inc.). 


% 


KLING FILM PRODUCTIONS 


1058 W. Washington Blvd., Chicago 7, Il. 
Phone: SEeley 8-418] 


West Coast production and sales: 1416 N. 
LaBrea, Hollywood, Cal. Phone: HOllywood 
83-2141. Jack A. Fenimore, Vice-President 


Date of Organization: 1928 


Robert Eirinberg, President 
Harry W. Lange, Executive 
Hilly Rose, Creative Director 
Manny Paull, Art Director 
Al Levine, Director of Syndication 

Dick Hertel, Production Manager 
Lawrence Stein, Comptroller 

Joe Bishop, Studio Manager 

Wayman Robertson, Recording Supervisor 
Carl Nelson, Supervising Editor 

David Savitt, ASC, Director of Photography 


Vice-President 


SERVICES: 35mm and 16mm color and b&w mo- 
tion, slide and slide-motion pictures, live and 
animated, wide screen, 3-D and conventional, 
Cinemascope. Industrial, public relations, 
sales training, educational and technical films. 
Custom and syndicated TV 


90,000 square feet of floor 
including four 


CILITIES: Chicago 


space in two studio buildings, 


commercials. 
Package, syndicated and live TV shows. Fa-- 
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large sound stages and complete production 
facilities with latest equipment. Hollywood 
Complete production facilities; three sound 
stages; 20 administrative and _ production 
buildings; complete animation facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 
Air Procurement and Production Story (US 
Air Force); Ellen's Story; Together Again; 
Happy Is the Home; The Ultimate in Fune 
tional Design; The Ladder to Su ss: On the 


Design for Environment; 


Move; An Analytical Study of GE Freezers; 
The Console Look; Home Laundry Pair; Truly 
Automatic Servants (General Electric Com- 


pany—TV & Appliance Div.); Mr. B Natural 
(C. G. Conn, Ltd.) ; Margin of Safety (Hi-Test 
Div., International Shoe Co.); The Man Who 
Built the Better Mousetrap (Standard Oil Co 
of Indiana). SLIDEFILMS: Open Flame Ver 
satility; The 1957 Estate Ranges (RCA Whirl 
How to Sell (Whirlpool-Seeger 
Handling of Drums (National 

: Planning Your Farm Kitchen 
; Our Modern Washday 


pool Corp. 
Corp.); Safe 
Safety Council 
Successful Farming 
Procter & Gamble 
tial Room Ai 
Mitchell Mfg 
fion (Futorian Furniture Co.) 
CIALS 


Commercial & Residen 
Conditioner; Automation in 


Advertising Corp Relaxa 
TV COMMER 
For Parker Pen, RCA Whirlpool Corp., 
Pabst Brewing Co., Blatz Brewing Co., Kellogg 
Co., Procter & Gamble, DX Sunray Co., Texize 
Chemicals, Inc., Paper-Mate Co., Ray-O-Vac, 
Admiral, Pine-Sol, U.S. Gypsum, 
Chicago Sun-Times, Standard Oil of Indiana, 


Wisconsin Bell, Ohio Bell, and others 


Crosley, 


MERVIN W. La RUE, INC. 
159 E. Chicago Avenue, Chicago 11, 
Phone: SUperior 7-8656-7 


Illinois 


Date of Incorporation: 1947 


Mervin W. La Rue, Sr., President 
Joanna La Rue, Vice-President 


Charles C. Hard, Secretary-Treasures 


SERVICES: Primarily consultants in planning, 
production and utilization of motion pictures 
and illustration in medical field exclusively 
Distributor of audio visual equipment in this 
field only. FACILITIES: Exceptional for work 
in this field—explosion proof camera and light 
ing equipment for surgery special macro 
scopl and microscopic motion camera equip 
ment animation stands time lapse 
recording, etc., in addition to conventional 
equipment, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Repair of Imperforate 
Anus With Rectal Vaginal Fistula; Artresia 
of Ksophagua titles from series on infant 
and child surgery (American College of Sur 
geons Instruments of Parenteral Therapy; 
Mobilization of Stapes; 
series in work on Parenteral Therapy 
E. Shambaugh, Jr., M.D 
Laboratories Also 
Spanish and French versions of earlier med 
ical productions in '56 


Technic of Injection 
George 
Replacement 


Transfusion Baxter 


% this symbol, appearing over a 


producer’s listing, indicates that display adver 
tising containing additional reference data ap 
pears in other pages of this Production Re 
view. 
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LEWIS & MARTIN FILMS INC. 
1431 N. Wells Street, Chicago 10, Ill 
Phone: WHitehall 4-7477 


Date of Organization: 1947 


Herschell G. Lewis, President 

Arthur Kaplan, Evecutive Vice-President 
Spencer Allen, Vice-Pres., Creative Serv 
Patrick Murphy, Vice-President, Sales 
Martin Schmidhofer, Dir. of Photography 
Michael Kelly, Studio Manage) 

Betty Lou Taylor, Casting Director 
Sanford Greenlaw, Art Director 

Don Margolis, Chief 


lnimator 


SERVICES Producers of industrial, sales, 


training, and public relations motion pictures; 


slidefilms; television programs and commer 


cials; seript service; studio rental PACILI 
ties: Two stages, 50 ft. x 100 ft. and 60 ft. x 
100 ft.; animation stand and artists; 35mm 


and 16mm photographie and sound equipment; 
creative staff; 35mm and 16mm editing equip 
ment; still department and laboratory 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Sound for Survival (Fed 
eral Civil Defense Administration in In 
dustry in Action (American Institute of Men 
& Bovs’ Wear): Progress Through Research 
(Armout Foundation); The Man 
From Libertyville (Democratic National Com 
State of 
(Briegel 
SLIDEFILM The Big Voiee 
1 Bad Time Story (Spring 
' Future of Lathing & Plas 
Lathers & Plas 


Research 


mittee): West Virginia Luncheon 
West Virginia); The Briegel Vethod 
Method Tool Co 
(DuKane Corp 
Air Mattress Co 
tering (American Assn, of 


terers TV COMMERCIALS: For Carter Oil 
(McCann-Erickson) ; Blue Cross, Serta ( Bozell 
& Jacobs); Wax Paper Mdse, Council; TV 
Time Popcorn (Ruthrauff & Ryan); and 
others 


FENTON McHUGH PRODUCTIONS, INC. 

518 Davis Street, Evanston, [llinoi 

Phone: UNiversity 4-3021 

Date of Organization: 1956 

Fenton P. Me Hugh, President 

Ernest A. Lukas, Vice-Vresident, Secretary 
Production May 

Lutz Hapke, Director of Photography 


SERVICES: 16mm and 35mm motion pictures 
for business, industry and television, FAcILI 
riks: 16mm and 35mm motion picture and 
sound recording equipment; sound stage; ed 


iting facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Vedical Emergency; Dem 
Cold American Osteopathic Assn.) ; 
Till Debt Do Us Part (Credit Union National 
Assn.) ; Gentiemen, Be Seated (Bostrom Mfg 
Play White tome 


ocratiu 


Company Vichigan at 


Gasoline 


MIDWEST FILM STUDIOS 
6808 No. Clark Street, Chicago 26, 
SHeldrake 43-1239 


Illinois 
Phone 


Date of Organization: 1947 


Alfred K 


Levy, Production Manage 





(LISTINGS CONTINUED ON FOLLOWING PAGE) 








METROPOLITAN CHICAGO: 


MIDWEST FILM STUDIOS, Cont'd. 
SERVICES: Motion picture and slidefilm produc- 
tion; research, writing, photography, editing, 
ete, FACILITIES: Motion picture and slidefilm 
equipment, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicrurEs: Bathroom Be auty (Nateco 
Masonry Goes Modern (Mason Contractors) 
Packaging Line (Clay Products); Freze-Cel 
(Dole). SLiperiILM: Skimpy and a Good Break 
fast (Cereal Institute). 


FRED A. NILES PRODUCTIONS, INC. 
22 West Hubbard Street, Chicago 10, II 
Phone: SUperior 7-0760 


Date of Organization: December, 1955 


Fred A. Niles, President & Owner 

Chris Petersen, Jr., Vice-Pres., Chg. H’ wood 
Thomas R. Ryan, Production Manager 
William E. Harder, Editing Dept. Super. 
Frank Richter, Chief Sound Engineer 

Ruth Ratny, Creative Director 

Edward FE. Katz, Controller 

Lioyd Bethune, James O'Riley, Thomas 
Rook, Charles Ticho, Rogers Keene, Directors 
Arnold Coty,:Industrial Shows 


SERVICES: Scripts and storyboards, live action 
and animation; full production for television; 
industrial film script and production; indus- 
trial shows; TV shows; sales training films 
FACILITIES: Soundproof shooting stages, Chi 
cago; technical crews for production in studio 
and location on multi-camera equipment 
Creative staff of writers and artists: 
recording, editing in studio 
ecuted by Niles’ own staff of 
Hollywood, 


sound 
Animation ex- 
animators in 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Admiral Radarscope ‘ 
Safety Catch Refrigerators (Admiral Corp. ) 

Guatemala Children's Colony 
national). TELEVISION FiLMs: Oral Roberts 
Program, series of 42 half-hour shows: 
National Barn Dance. TV COMMERCIALS: Fo 
American Dairy Assn. (Campbell-Mithun) 

Leonard Refineries (Wesley Aves & Associ- 
ates); Kraft Foods (Needham, Louis & 
Brorby); Quaker Oats (Wherry, Baker & 
Tilden); Admiral Corp. (Henri, Hurst & 
MacDonald); Swift & Co. (MeCann-Erick- 
son); Standard Oil (D'Arcy); Wilson & Co 
(U.S, Advertising). 


(Lion’s Inter 


JOHN OTT PICTURES, INC. 


85 Hibbard Road, Winnetka, Illinois 
Phone: Winnetka 6-5126 


Date of Organization: 1948 
John Ott, President 


SERVICES: Time-lapse photography, micro 
scopic photography and motion picture produc 
tions. FACILITIES: Time-lapse greenhouse, 
studio, sound recording facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Picture: Spring Bulbs (Associated 
Bulb Growers of Holland); Coal, Servant of 
Mankind (United Electric Coal Companies) 

Anhydrous Ammonia (Standard Oil Co. of 
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Indiana); Care of Your Trees (National 
Shade Tree Conference). Various film seg- 
ments for Walt Disney Productions, NBC Net- 
work TV. 


PARAGON PICTURES, INC. 


2540 Eastwood Avenue, Evanston, Illinois 
Phones: DAvis 8-5900; BRiargate 4-3711 


Date of Organization: 1948 


Robert Laughlin, President 

J. Edgar Kelly, Secretary 

Catherine M. Laughlin, Treasurer 

Samuel J. Needham, Production Manager 
Alfred Bloch, Director, Client Planning 


SERVICES: Industrial motion pictures, slide- 
films and TV commercials. Faci.ities: Fully 
equipped sound stage 40 ft. x 80 ft., magnetic 
and variable density optical recording systems, 
conference and screening rooms, editing and 
still laboratory facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MoTIoN Pictures: The Bruning Story 
(Charles Bruning Company, Inc.) ; Canadian 
Rockies (National Film Board of Canada) ; 
Pabst Beer Interview (Leo Burnett Company, 
Inc.). SLIpEFILMS: Togetherness (Butler 
trothers); Check and Double Check (Zurich- 
American Insurance Companies). TV Com- 
MERCIALS: For Rust-Oleum Mfg. Co. Inc.; Reo 
Power Mowers. TV Fits: University of Illi- 
nois; Mars Candy Co, 


PILOT PRODUCTIONS, INC. 
6419 No. California Ave., Chicago 45, Ill. 
Phone: AMbassador 2-4141 


Date of Organization: 1940 
(Incorporated November 1, 1952) 


C. Robert Isely, President 
M. E. O’Brien, Exec. Vice-President-Treas. 
R. L. Dedrick, Vice-President—Production 
A. E. Boroughf, Secretary 


SERVICES: 16mm motion, 35mm sound slide- 
films, industrial and illustrative still photogra- 
phy, 16mm tape recording. FACILITIES: Pro- 
duction facilities for still and motion, except 
16mm laboratory. 3500 sq. ft. studio space, 
sound controlled. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Fashioning the Future 
(U.O.P.) ; The Big Difference (Superior Steel) ; 
Tractor Logging (Clark Equipment Co.) ; 
Kenmore Plating (National-Standard Co.) ; 
Production Gear Control Clllinois Tool 
Works). SLiperiLMs: Profits Through Power- 
Point (Electro-Voice, Inc.) ; Maintenance of 
Diesel Engines (Waukesha Motors); Voice 
Expression (S.P.E.B.8.Q.8.A., Inc.) ; Mainte- 
nance of Hydraulic Systems (Clark Equip- 
ment Co.). 


PRODUCERS FILM STUDIOS 


540 Lake Shore Drive, Chicago, Illinois 
Phone: WHitehall 3-1440 


Date of Organization: June, 1946 


Branch: 10281 E. Bay Harbor Drive, Miami 
Beach 54, Florida. Phone: UNion 6-3009. 


Jack H. Lieb, President 

Warren Lieb, Production Supervisor 
Walter A. Hotz, Chief Sound Engineer 
Lawrence Johnson, Director 

Charles Glick, Traffic Manager 

Elsie Kerbin, Head Editor 

Mary Chase, Puppet Creator & Producer 





SERVICES: Producers of sound motion pictures 
for industry, television, training, educational 
and safety use; creators of travel film sales 
programs. TV commercials; sound slidefilms. 
FACILITIES: 16mm-35mm sound and camera 
equipment; two sound stages; cutting; projec- 
tion, interlock, lighting and music library fa- 
cilities. All optical and magnetic sound, both 
16mm and 35mm, is RCA System. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: On Impact (Sturgis-Grant 
Prods.) ; Invitation to Palm Springs (Mutual 
of Omaha); Seven Million Miles of White 
Power (Kaiser Aluminum & Chemical] Sales) ; 
Air Crew Escape Systems — Maintenance & 
Safety (U.S. Air Force). TELEVISION FILMs: 
Thought for the Day (Columbia Broadcasting 
System); Filmed Interviews — 60 (Pabst 
Brewing Co.) ; Governor Stevenson. TV Com- 
MERCIALS: For Reddy Red Heart (Campbell- 
Mithun); Stag Beer (Erwin Wasey & Co.); 
DX Gasoline, DPC Cleanser, Robin Hood 
Flour, ete. 


% 


Reid H. Ray Film Industries, Inc. 
208 South LaSalle Street, Chicago, Illinois 
Phone: Financial 6-0897 
Frank Balkin, in charge 
(See complete listing under St. Paul, Minn.) 


Roland Reed Productions 
159 East Chicago Avenue, Chicago 11, Ill. 
Phone: GRaceland 7-2457 
Jay Norman, representative 
(See complete listing under Los Angeles area) 


SARRA, INC. 
16 East Ontario Street, Chicago 11, Illinois 
Phone: WHitehall 4-5151 
200 East 56th Street, New York 22, N.Y. 
Phone: MUrray Hill 8-0085 


Date of Organization: 1937 


(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
John Henderson III, Producer-Director 
Robert Jenness, Director 
Rex Cox, Director 
Stanley Johnson, Director 
George Altman, Chief Editor 
David Fletcher, Art Director 

(At Chicago Studios) 

Michael Stehney, Production Manager 
Marvin Bailey, Service Manager 
Karl Oeser, Director 
Norman Schickedanz, Director 
Harry Holt, Director 
John Brix, Director 
Helen Krupa, Scenario Supervisor 
George DeDecker, Art Director 
Harold Lignell, Laboratory Manager 


SERVICES: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion 
and information, employee training and indoc- 
trination, safety training and promotion, pub- 
lic information, Armed Forces training sub- 
jects. FACILITIES: Sound stage, 16mm and 35- 
mm motion picture cameras; still photographic 
equipment and personnel; 16mm and 35mm 
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editing; 16mm and 35mm processing labora- 
tory; art and animation; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
(All references for television commercials 
TV COMMERCIALS: For Pet Milk; Busch Ba- 
varian Beer (Gardner Advertising Co.); Hit 
Parade Cigarettes (BBD&O); American 
Dairy Association (Campbell-Mithun, ine. 
Lilt (Grey Advertising Agency, inc.); Trix, 
General Millis; Fluffo, Procter & Gamble (Tat- 
ham-Laird, Inc.); Bulova Watch (McCann- 
Erickson, Inc.) ; Prudential Insurance (Calk- 
ins & Holden, Inc.); J. C. Penney Co. (Ralph 
D. Allum Co.) ; Stopette (Earl Ludgin, inc. 
St. Joseph Aspirin (Lake-Spiro-Shurman, 
Inc.) ; Pink Camay Soap (F. H. Hayhurst Co., 
Ltd.) ; Seven-Up (J. Walter Thompson Co.) ; 
Schoenling Beer (Rollman Adv., Inc.). 


TELECINE FILM STUDIOS, INC. 


100 S. Northwest Highway, Park Ridge, Ill. 

Phone: TA 38-1418 

Date of Organization: 1952 

Byron L. Friend, President 

June A. Friend, Secretary-Treasure? 

Henry Ball, Facilities Manager 

Bryan Wright, Production Manager 

Jack Richards, Chief Cameraman 

Hans Graff, Supervising Editor 
SERVICES: Motion pictures for industry and 
television, color or b&w; 35mm or 16mm, stu- 
dio or location. TV commercials, complete 
packaging service, editing, re-recording, mix- 
ing, interlock screening and recording; script 
writing; animation; consultation. Hi-speed 
photography for observation and analysis; 
time-lapse films. FACILITIES: Multiple camera, 
continuous shooting picture equipment, 35mm 
or 16mm cameras; magnetic sound recorders; 
sound stage 30’ x 45’, five-channel re-recording 
and mixing; selsyn interlock. Gasoline and 
battery-driven generators for location; wire- 
less microphones. Lighting equip. for studio 
and location; editing equipment, including 35- 
mm, 16mm Moviolas. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Phosphorus (Victor Chem- 
ical); Films in Industry (Bell & Howell); 
Cooking Magic (Consolidated Book Pub- 
lishers); Waa-Mu Show (Northwestern Uni 
versity). TELEVISION FILMS: Zoo Parade; The 
Story of Pork; Marineland (NBC-TY). 


UPA Pictures, Inc. 
Wrigley Building, Chicago, Illinois 
Peter Del Negro, sales manager 


(See complete listing under Los Angeles area) 


Winik Films Corporation 
20 North Wacker Drive, Chicago 6, Ill. 
Al Levine, in charge 
(See complete listing in New York City area) 


% 
Raphael G. Wolff Studios, Inc. 
2103 Orrington Avenue, Evanston, III. 
Phone: DAvis 8-7236 
Carl Wester, in charge 
(See complete listing under Los Angeles area 


% 


WILDING PICTURE PRODUCTIONS, INC. 


1345 Argyle Street, Chicago 40, Illinois 
Phone: LOngbeach 1-8410 


Date of Organization: 1914 
Date of Incorporation: 1927 
BRANCH OFFICES 
NEW YORK: 385 Madison Ave., New York, N.Y. 
Phone: PLaza 9-0854. T. H. Westermann, 
Vice-President. 
DeTROIT: 4925 Cadieux Road, Detroit, Mich. 


Phone: TUxedo 2-3740. Don Calhoun, 
Vice-President. 


CLEVELAND: 1010 Euclid Bldg., Cleveland, 
Ohio. Phone: TOwer 1-6440. Dean Coffin, 
District Manager. 


PITTSBURGH: 3 Gateway Center, Pittsburgh, 
Pa. Phone: GRant 1-6240. Ralph Mait- 
land, District Manager. 


CINCINNATI: 617 Vine St., Cincinnati, Ohio. 
Phone: GArfield 1-0477. R. L. MeMillan, 
District Manager. 


CHICAGO: 1345 Argyle Street, Chicago 40. 
Hugh Gage, District Manager. 


St. Louis: 3940 Lindell Blvd., St. Louis, Mo. 
Phone: JEfferson 5-7422. Jack Robertson, 
District Manager. 


HOLLYWOOD: 5981 Venice Blvd., Hollywood, 
California. Phone: WEbster 8-0183. John 
Oser, in charge. 


C. H. Bradfield, Jr., President 

Lang S. Thompson, Executive Vice-President 

J. A. Kellock, Vice-Pres. & General Mgr. 

Jack Rheinstrom, Vice-President, Sales 

C. B. Hatcher, Secretary-Treasures 

A. J. Henderson, Vice-President, Creative 
Services; Wilding-Henderson, Inc. 

Norman B, Terry Vice-President, Sales; 
Wilding-Henderson, Inc. 

Walter Tinkham, Production Manager 

G. Duncan Taylor, Prod, Mgr., Slidefilm 
Dept. 

William J. Morris, Production Mgr., 
New York 

Charles O. Dennis, Production Mgr., Detroit 

Morgan W. Gibney, Production Development 
Dept. 

James M. Constable, Production Develop 
ment Dept. 

Russ Raycroft, Director, Television Division 

A. J. Bradford, Director, Customer Services 

Jerome C. Diebold, Manager, Navy Services 

Harold A. Witt, Manager, Air Force Services 

Harold Kinzle, Laboratory Superintendent 

Gilbert Lee, Art Director 

James E. Dickert, Recording Director 

Jack A. Krieger, Advertising & Sales 


Promotion 


SERVICES: Creators and producers of motion 
pictures and slidefilms for business and in- 
dustry; television commercials; complete live 
shows and presentations for conventions and 
sales meetings. FACILITIES: Four nationwide 
studio and service operations, detailed as fol- 
lows: 


CHICAGO: Home office and main studios: 60,000 
sq. ft. of floor space—27,000 sq. ft. in three 
sound stages—200’ x 75’; 100’ x 70’ and 100’ x 
50’; remainder to administrative, service and 
creative offices; still and motion laboratories; 
optical and animation departments; art depart- 
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ment; screening rooms; sound recording de 
partment; film vaults; carpenter shop and 
other departments. Wilding Customer Serv 
ices department located at 5137 Broadway, 
Chicago in one-story building of 14,000 aq. ft. 
It provides stage o1 3,500 sq. ft. for slidefilm 
production; remainder for servicing and stor 
age of industrial show equipment and demon 
stration area 


DETROIT: Studio operations are housed in mod 
ern building especiaily constructed for motion 
picture production, New building contains 
administrative, sales and service offices; graph 
ic arts department; two sound stages, totaling 
Wilding 
Henderson, Inc., is a new addition to national 
organization, offering training, sales promo 
tion and merchandising services, Its modern 
building at 13535 Livernois St. houses own 
staff of planning, merchandising, editorial and 
creative personnel 


8,000 sq. ft., and screening rooms 


NEW YORK: In addition to sales and service 
offices listed above, Wilding now provides com 
plete motion picture and television production 
facilities at 157 E. 69th St. The new studio 
puts all eastern production personnel under 
one roof; provides two sound-proof stages 
totaling 3,000 sq. ft.; a carpenter shop; sound 
recording equipment; cutting and projection 
facilities and administrative offices. Easy ac 
cessibility from 69th St. for handling auto 
mobiles, trucks and large appliances 


HOLLYWOOD: Sales and service facilities, sound 
stage, screening room and all other equipment 
for motion picture production, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1957 New Car and Truck 
Announcement films (Ford Motor Company) ; 
Heavens to Betay (Deere & Company); Per 
ishable Profits (DuPont); Challenge and Op 
portunity (Libby-Owens-Ford 1 Picture of 
You (Loyal Order of Moose); Science of Color 
inter-Chemical Corp Semeone to Care 
(Most Worshipful Grand Lodge of Ancient 
Free and Accepted Masons 
Man (Institute of Life 

Transfer (Dow 


Veasure of a 
insurance); Heat 
Chemical Co Induatrial 
Power Diatribution (General Electric Com 
pany); Blue Flame ( Peoples Gas Light & Coke 
Co.) ; Cooking the Better Cuts of Meat (Nat'l 
Live Stock & Meat Board); The New Touch 
(Leo Burnett Adv. for Pabst Brewing Co 
Looking Forward (Chrysler Corporation) ; 
Let's Look Deeper tepublic Steel Corpora 
tion): Take an Order (Goodyear Tire & Rub 
SLIDEFILMS: Progress Through Re 
search (Champion Spark Plug); Will They 
Want to Come Back? (Continental Oil Co.) ; 
How to Take Step Seven; How to Make a 
Motor Go & Go & Go (Allis Chalmers); 1,001 
Vights (Goodyear Tire & Rubber Co.); Bn 
chanted Evenings (General Electrix There's 
No Way Like a New Way; The Controlled Ba 
periment ( Dairypack )}; The Airte mp Impe rial 
Airtemp Div. of Chrysler Corp.); Your 
Rising Star (Ford Motor Company); RCA 
Whirlpool Electric Range (Whirlpool-Seeger 
Corp.); How to Put Together an Effective 
Meeting (National Project in Agricultural 
Communications). 


ber Co.) 
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Illinois 


Staniey Neal Productions, inc. 
1144 Cedar Lane, Northbrook, Il. 
Phone: CRestwood 2-1712 
Robert M. Peck, representative 


(See complete listing in New York City area 


New World Productions 
2224 N,. Glenwood Street, Peoria, Il. 


(See complete listing under Los Angeles area 


% 


Summit Studios 
147th Street & 108th Avenue, Orland Park, III 
Phone: Fleldbrook 9-0177 (Orland Park) 
Karl 8. Smith, Manager 
(, Stuart Bowyer, Sales Manager 


(See complete listing under El Paso, Texas) 


THE VENAND ORGANIZATION 
113 North Madison Ave., Peoria, Ill 
Studio-—-Highview Road, East Peoria, Ill 
Phone: 4-2490 


Date of Organization: 19253 


C, L. Venard 
Frances B. Venard 


SERVICES: We write, produce, distribute Per 
sonal service throughout. FAcILITIES: 3200 
square feet of sound stage equipped for 
any assignment, large or small 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTrureEs: 4-H Here and There (Funk 
Bros. Seed Co.); Steel Wire for Agriculture; 
Steel Wire in Industry (Keystone Steel & Wire 
Co.). Only 1956 productions 





lowa 


GENERAL PICTURES PRODUCTIONS, INC. 
1702 Keo Way, Des Moines, lowa 


Phone: ATlantic 8-21138 


Date of Organization: 1945 


Ted Sloane, President 
D. H. Bonine, V.P., Charge Laboratory 
Wm. H. Schultz, V.P., Charge Production 


SERVICES: Industrial sales, educational, job 
training and civie relations films; television 
subjects. FACILITIES: Sound and color cameras 
and laboratory equipment; sound recording 
and re-recording, direct-on-film, magnetic film, 
tape; color printing; editing; creative staff 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The lowa Highway Quiz 
lowa Good Roads Association); When Homko 
Hits Your Town (Weatern Tool & Stamping 
Co.): The Miracle SD Tubeless Truck Tire 
Armatrong Tire & Rubber Co.); The Burn 
ing Farm Question (Farmers Mutual Rein 
surance Co.); That More May Learn and Read 
(Creighton University) 
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Kansas 
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CENTRON CORPORATION, INC. 


West Ninth at Avalon Road, Lawrence, 
Kansas 
Phone: Viking 3-0400 


Date of Organization: 1947 


Arthur H. Wolf, President and Exec. Prod. 

Russell Mosser, Executive Vice-President 
and Treasurer 

Charles Lacey, Secretary and Director of 
Production 

Norman Stuewe, Motion Picture 
Photography 

Margaret Travis, Script and Filmatrip Prod. 

Harold Harvey, Director 

Gene Courtney, Director 

Robert Rose, Still Photography 

Dan Palmquist, Editing 

Joe Stroup, Art Director 


SERVICES: Motion pictures and slidefilms for 
public relations, sales, training, education and 
television. Subcontracting. Specialized sports 
photography. Specialized color and/or black 
and white still assignments. Animation and 
recording service. FACILITIES: New studio and 
office facilities include 60’ x 100’ x 27’ sound 
stage, voice studios, editing rooms, sound 
rooms, etc.; Mitchell and Cine Special cam- 
eras; complete lighting and sound equipment 
for studio and location. 


PECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Most in Posts; The 
Last of Grass (Monsanto Chemical Co.) ; The 
Case of the Doubting Doctor (American Med- 
ical Association); Techniques of Organic 
Chemistry—Parts 1, 2, 3 and 4 (Harvard Uni- 
versity and Ford Foundation); Speed-Klect 
Collator (Didde-Glaser); Aero Medical Re- 
search (U.S. Air Force); License for Lawless- 
ness (Kansans for Right to Work); Why 
Study Industrial Arts?; How to Take a Test; 
How Planta Reproduce; Industrial Arts: Join- 
ing & Glueing; Industrial Arta: Wood Finish- 
ing; How Animals Help Us and seven other 
films (Young America Films). FILMSTRIPS: 
Farm & City; Our Pets; Elementary Science 
and 25 others (Young America Films). TV 
COMMERCIALS: for Blue Cross-Blue Shield; 
Western Auto: Bruce Brewer; 
Wright; University of Kansas. 


Patterson- 





Minnesota 


CONTINENTAL FILMS 
(Div. of Midwest Radio-Television, Inc.) 
17 South Ninth St., Minneapolis 2, Minn. 
Phone: FE 8-6301 


Date of Organization: 1954 


William McNally, Chairman of Board 
Robert Ridder, President 

F. Van Konynenburg, Evecutive Vice-Pres. 
Paul D. Rusten, Executive Producer 
Richard C,. Polister, Production Director 
John Raddatz, Chief Cinematographer 


SERVICES: Writing, direction and production 
of color and black and white motion pictures 
for business, education, religion and television. 
Complete production staff. FACILITIES: 30’ x 
60’ sound studio; Arriflex, Mitchell cameras; 
editing, interlock projection; synchronous 
magnetic film sound recording and mixing; 
film music library. 





RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Man to Man ( Broadcasting 
& Film Commission, National Council of 
Churches); Chuck Woods—Go Giver (John 
Driemen Associates); Tale of the Tile Toters 
(Wood Conversion Company); The President 
Speaks (Gamble-Skogmo); Dunwoody (Dun- 
woody Industrial Institute); Stigma (Minn. 
State Dept. of Welfare). 


% 


EMPIRE PHOTOSOUND INCORPORATED 


1920 Lyndale Ave. South, Minneapolis 5, 
Minn. 
Phone: PLeasant 2407 


Date of Incorporation: October, 1945 


William S. Yale, President 

Charles B. Woehrle, Secretary-Treasurer 
Catherine Running, Business Manager 
Richard Jamieson, Production 

Arthur Nicol, Animation 

Frederick Coleman, Camera 

Patrick Des Jarlait, Art 

DeLores Paul, Editing 

Mark Else, Sound 


SERVICES AND FACILITIES: Completely equipped 
production facilities for motion pictures, sound 
slidefilms, television commercials and sales 
meeting presentations. 16mm Maurer camera. 
Time-lapse, slow motion equipment. Editing, 
and interlock projection. Animation, sound re- 
cording studio 40’ x 60’ sound stage. Tape and 
magnetic film recording, disc and tape music 
libraries. Process screen and are rear pro- 
jection. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: This Is Your Life; Future 
25 Years (Farmers Union Central Exchange) ; 
Out of the Earth; The Big Difference (Inter- 
national Minerals & Chemical Corporation) ; 
Forming Plastic Sheet Materials (O'Neil- 
Irwin Manufacturing Co.); Savings in the 
Attic (Vermiculite Institute). SLIDEFILMs: 
Catalogue Program (Gamble-Skogmo, Inc.) ; 
All About Pie; Breads You Bake (General 
Mills, Inc.); Lady in Distress (Minneapolis- 
Honeywell Regulator Co.). TV COMMERCIALS: 
for Farmers Union Central Exchange, First 
National Bank, International Milling Co., 
Marshall-Wells Co., Minneapolis Brewing Co., 
Red Owl Stores, Russell-Miller Milling Co., 
Stratofoam Corporation. 


REID H. RAY FILM INDUSTRIES, INC. 
2269 Ford Parkway, St. Paul 1, Minnesota 
Phone: Midway 9-1393 


Date of Organization: 1910 


BRANCH OFFICES: 208 S. LaSalle St., Chi- 
cago 4, Ill. Phone: Financial 6-0897. Frank 
Balkin, Manager. 384 West Ist St., Dayton 
2, Ohio. Phone: HEmlock 5174. A Merritt 
Simpson, Eastern Sales. 716 No. LaBrea, 
Hollywood. Phone: OLdfield 4-4117. 

Reid H. Ray, President 

William H. Ringold, Vice-President 

R. V. Jeffrey, General Sales 

Frank Havlicek, Sales Mgr., Film Ad. Div. 
Robert E. Whitney, Asst. to the President 
Alice M. Griswold, Secretary 

Ellsworth H. Polsfuss, Producer 

Clive Bradshaw, Laboratory Supervisor 
Gordon Ray, Director, Still Photography 
Robert H. Winter, Chief Film Editor 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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captive...or captivated? 


You have a good movie with an impor- 
tant message. Make the most of it with 
the businesslike presentation that your 
audience deserves. 

Will your show start smoothly—in 
focus, at the first title frame? Will the 
pictures be clear and brilliant, even in 
a room light enough for note-taking? 
Will the sound be true and resonant, nor 
garbled... not drowned out by pro- 
jector noises? 

If you're using a Kodascope Pageant 
16mm Sound Projector, you can answer 
YES to every question. 


With a Pageant, your audience watches 
the screen, not the projector . . . gets the 
full impact of your message .. . and de- 
parts with a good impression of you and 
your presentation. 

Here are four reasons why: |. The 
Pageant is easy to set up—film path is 
printed on projector, single switch for 
forward and reverse. 2. It delivers extra- 
bright pictures —exclusive Kodak Super- 
40 Shutter automatically puts 40°, more 
light on the screen at sound speeds than 
ordinary shutters. 3. Its sound is clear 


and natural—Pageant has a complete 
sound system with baffled speaker, tone 
and volume controls, plus sound-track 
focusing lever. 

And...4. A portable Pageant gives 
you freedom from worry about main- 
tenance and breakdown, because it’s 
lubricated for life! 

Let a Kodak Audio-Visual dealer 
demonstrate how a Pageant helps you 
captivate your audience—for business, 
church or school films. Or, write for de- 
tails. No obligation, either way 


EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, 


Please send me complete information on the new Kodascope PAGEANT l6mm Sound Projectors, 
and tell me who can give me a demonstration. | understand | am under no obligation. 


NAME 


TITLE 


ORGANIZATION 


STREET 
city 
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WEST CENTRAL: MINNESOTA 


REID RAY FILM IND.: Cont'd. 
SERVICES: Motion pictures, slidefilms, TV films 
and commercials (live or animated). Sereen 
advertising for theatres (local, regional, na- 
tional). FAciLities: Script and creative de- 
partment; studio, laboratory, opticals, titles; 
animation; complete production equipment for 
45mm or 16mm b&w or color photography; 
RCA magnetic or photo. 35mm and 16mm re 
cording facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Please Passa the Paature 
(Deere & Company); Electronica in Automa 
tion (DeVry Technical Inatitute); The Big 
Addition (Masonite Company); Product of 
3-M Research (Minnesota Mining & Mfg. Co.) 

Kagle's Strength (U.S. Air Force) 
on the Measabi (Erie Mining Co.); Thoughts 
for Food (Swift & Company); There Ia No 
K’nd ( Minneapolis-Honeywell) ; More Grain in 
the Tank; The Clean Cut (Deere & Co.). TELE 
VISION FILMS: Renfro Valley Folks—14 shows 
(Pillabury Mills, Ine.). SLiperiLM: Why Metal 
Buildings? (Butler Mfg. Co.). TV Commer 
CIALS: for Northern Pacific Ry. and others 


* Teamwork 





Missouri 


THE CALVIN COMPANY 


1105 Truman Road, Kansas City 6, Missouri 
Phone: HArrison 1-1230 


Date of Organization: 1931 


Branch Office: G. 8. Kedey, Mgr. Motion 
Pieture Centre, Toronto, Canada—Cana 
dian Representative. 


Forrest O. Calvin, President 

Lloyd Thompson, Nxrecutive Vice-President 
Larry Sherwood, Vice President 

Neal Keehn, Vice President 

Frank Barhydt, Vice President 

tetty ©, Calvin, Secretary-Treasure) 
Richard Bulkeley, Production Manage) 
James Y. Hash, Comptroller 

Leonard Keck, Operations Manage) 
William D. Hedden, Laboratory Supt 
Maxine Covell, Office Manage 


SERVICES: L6mm color, sales and sales training 
filma; service work and laboratory facilities 
for other producers, universities and indus 
trial photographic departments. FACILITIES 
Two sound stages, area 19,000 sq, ft.; location 
equipment; laboratory with output of 25,000, 
000 ft. black and white, 20,000,000 ft. color a 
year; Kodachrome and 16mm negative-positive 
color printing and processing 14 editing 
rooms; two sound studios with six channels, 
eight phono, recording equipment for film, 
tape, wax, magnetic film; eight full-time di 
rectors; creative staff; complete animation 
music facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Torch (Community 
Cheat of Allegheny County); The Fighth Sea 
(Caterpillar Tractor Company); Cold Cash 
(Commercial Solvents Co.); Deep Waters 
(Layne & Bowler, Inc : Baseball By the Code 
(Official Sports Films); How About Me?; 
Time Out! You Got Trouble (Olin Mathieson 
Corp,); Fat of the Land; A Good Night's 
Sleep (Phillips Petroleum); A Matter of Min 
utes (United Fund of Kansas City) 
(United Gas Company) ; 
(Warner-Patterson ), 


Tornado 


Spring Holiday 
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St. Louis, Missouri 


CONDOR FILMS, INC. 


1006 Olive Street, St. Louis 1, Missouri 
Phone: MAin 1-8876 


Date of Organization: 1951 


Arthur E. Wright, Jr., President 
Bradford Whitney, Vice-President 
Edgar F. Stevens, Vice-President 
Dean Moore, Production Manager 


Services: Producers of 16mm and 35mm sound 
motion pictures and slidefilms for sales promo- 
tion, advertising, public relations, training, tv. 
Complete creative, writing and production 
staffs. Productions from script to screen or 
service work; Le., editing, adding sound and 
music to films already shot. FActILities: Air- 
conditioned sound stage with heavy-duty 
lighting. Maurer, Bell & Howell cameras 
(16mm), Mitchell (35mm). Stancil-Hoffman 
synchronous magnetic recording 16mm, 17'4- 
mm, quarter-inch. Multiple channel synchro- 
nous interlocked mixing. 16mm, 17'2mm and 
35mm Moviolas (picture and sound). 16 and 
35mm (arc) interlock projection. Music and 
sound effects library. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Winning With the Yankees 
(The Coca-Cola Company); The Florissant 
Dome (Laclede Gas Company); Handle With 
Care (Frisco Railroad); The New Seal of Ex- 
cellence (Monsanto Chemical Company); The 
Road from Maramec (The James Foundation) ; 
Annual Sales Meeting Program—mp and slide- 
films (Ralston Purina Company); Company 
Vewsreel (Eli Lilly and Company) ; Company 
Vewsreel (Monsanto Chemical Company) ; 
Transformers in the Making (Wagner Electric 
Corp.). StipericmMs: Simple Arithmetic in 
Packaging (Gaylord Container Corp.). TV 
COMMERCIALS: For Ralston Purina, Busch 
Bavarian Beer, Vess Beverages, Lion Oil, 
Caper Dog Food, Flav-R Straws, Honey Krust 
Bread, ete. 


HARDCASTLE FILM ASSOCIATES 


7811 Carondelet Ave., St. Louis 5, Mo. 
Phone: Parkview 6-0202 


Date of Organization: 1930 


J. H. Hardcastle, Producer 

C. E. Talbott, Photography 
Richard Hardcastle, Editorial 
Richard Hardcastle, Jr., Production 


SERVICES: Motion pictures, slidefilms, and TV 
commercials; advertising, public relations, 
sales, industrial training, civic, religious, fund 
raising films. FACILITIES: 35mm and 16mm 
equipment, sound stage, editing rooms, port- 
able lighting and recording equipment for lo 
cation production. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Milk Is America (Social 
Science Films); Modern Pace in Transporta- 
tion (Missouri Pacific Lines); At Your Serv- 
ice (Fruin-Colnon Co.); Safety, Opportunity 
and Us (Southwestern Bell Telephone Co.). 
SLIDEFILMS: Pope Pius XII Library (St. Louis 
University) ; Convention Highlights (Sporlan 
Valve Co.); Signa of the Times (The Seven- 
Up Company); Memories of the Opera (Mu- 
nicipal Opera Assn.) ; Lustersheen; Fibertone; 
Eagle Stamps (Rutledge & Lilienfeld, Inc.). 
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PREMIER FILM AND RECORDING 
CORPORATION 
3033 Locust Street, St. Louis 3, Missouri 
Phone: JEfferson 1-3555 


Date of Organization: 1932 


Theodore P. Desloge, Pres. & Exec. Prod. 
Wilson Dalzell, Vice-Pres., Prod. Supervisor 
Roger E. Leonhardt, Director 

Charles Kite, Unit Manager 

H. Stewart Dailey, Director of Photography 
James E. Darst, Sales Manager 





SERVICES: Creators and producers of 16mm 
and 35mm color and black/white motion pic- 
tures; TV commercials; sound slidefilms; radio 
transcriptions for commercial use; industrial 
and public relations, training and education. 
FACILITIES: Large air-conditioned sound stage 
with complete production facilities. Latest 
camera, lighting, editing and cutting equip- 
ment. Trained creative technicians for com- 
plete script-to-release-print service. Sound re- 
cording facilities, record processing and press- 
ing plant. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: Big Ideas (General Steel 
Castings Corporation); This Is It (Ralston- 
Purina Company); What It Takes to Be a Star 
Salesman (Emerson Electric Manufacturing 
Co.). SLIDEFILMS: Falls City Beer (Prater 
Advertising); The Christ Child Comes to 
Christian Homes (Concordia Publishing 
House); Red Goose Shoes (Datche Advertis- 


ing Co.). TY COMMERCIALS: For Busch Ba- 
varian Beer (Gardner Advertising Co.); 
Reisch Beer (Oakleigh R. French & Associ- 


ates); Budweiser Beer (D’Arcy Advertising 
Co.); Falls City Beer (Prater Advertising 
Co.). 
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Wilding Picture Productions, Inc. 
3940 Lindell Boulevard, St. Louis, Mo. 
Phone: JEfferson 5-7422 
Jack Robertson, District Manager 

(See complete listing under Chicago area) 





Wisconsin 


% 


Douglas Productions 
734 N. Jefferson, Milwaukee, Wis. 
Phone: Broadway 3-6673 
Fred C. Raymond, Client Contact 
(See complete listing under Chicago area) 


FILM ARTS PRODUCTIONS, INC. 
1032 N. Sixth Street, Milwaukee 3, Wis 
Phone: BR 6-5670 


Date of Organization: 1927 


A. K. Hadley, President 

L. F. Heinz, Vice-President 

H. P. Croy, Treasurer & General Manager 
W. E. Immekus, Photographer 

Alfred M. Zemlo, Sound Recording 
Eugene 8S. Allen, Editorial 

C. D. Koehler, Slide Production 

C. O. Lindquist, Director, Still Photo. 


— 


SERVICES: 16 and 35mm motion picture pro- 
duction, sound slidefilms, program develop- 
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ment; complete laboratory, editorial and re- 
cording services. FACILITIES: 16mm, 35mm 
cameras, lighting equipment for studio and 
location; magnetic, disc and film recording 
equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Avenues for Mass Selling 
(The Graphic Arts & Advertising Guild) ; 
Lifting Shadows (National Funeral Directors 
Assn.); Slings Away (Macwhyte Wire Rope 
Company); A Boat in the Family (Outboard 
Boating Clubs of America); Tractor Mate 
(Massey-Harris-Ferguson); Formula for Bet- 
ter Roads (Seaman -Andwall Corporation). 
SLIDEFILMS: You're Ahead, Way Ahead ( Har- 
ley Davidson Motor Co.) ; Wringing Up Profits 
With Speed Queen (Speed Queen Corp.) ; Sell- 
ing Is Fun (Hansen Glove); Plan for Profit 
(Bueyrus-Erie Company ) ; Route of the North- 
liners (North Central Airlines). 


Arizona 


CANYON FILMS OF ARIZONA 


834 North Seventh Ave., Phoenix, Arizona 
Phone: ALpine 2-1719 


Date of Organization: 1953 


Raymond Boley, Owner-Production Manage) 
Bob Allen, Owner-Director of Photography 


SERVICES: Motion picture producers for indus- 
try, television, advertising and education. TV 
spots; sound slidefilms. Contract shooting or 
editing for outside producers. Art, animation 
and script services. FACILITIES: Two sound 
stages, sound recording facilities (magnetic 
film or tape); disc cutting. Set lighting and 
complete portable lighting. Synchronous cam- 
eras, recorders and dubbers. Editing dept., 
including sound cutting. Interlock projection 
and recording. Set construction. 16mm or 
35mm production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Where the Grass Grows 
Thin (St. Johns Indian School); Jrrigated 
Cotton (J. M. Boswell Co.); Thermo-Armor 
(Keystone Mfg. Company) ; Cooling for Com- 
fort (International Metal Products) ; The 1957 
Line (Arctic Circle Mfg. Co.). TV COMMER- 
CIALS: For First National Bank of Arizona; 
Standard Oil of Texas; Western Savings & 
Loan; Salt River Power District; John F. 
Long Home Builders; Wright Mfg.; Advertis- 
ing Counselors of Arizona; Valley National 
jank; American Dairy Association of Ari- 
zona; Arizona State Fair, and others. 





Oklahoma 


ANIM AIDS, INC. 

1651 East 45th Place, Tulsa, Oklahoma 

Phone: RI. 7-0545 

Date of Incorporation: 1955 

Richard W. Ellison, President 

George R. Ewing, Exec. Vice-Pres. & Treas. 

M. C. Clarkson, Vice-President, Sales 

Margaret E. Hazen, Vice-President, Secty. 
SERVICES: Production of animated motion pic- 
tures and filmstrips for business and educa- 
tional use, b&w or color; 16mm and 35mm, 


silent and sound. FACILITIES: Studios for com- 
plete art and animation production; 16mm an- 
imation and 35mm filmstrip photography. 


RECENT PRODUCTIONS AND SPONSORS 
(Only television commercials produced ) 
TV COMMERCIALS: For Thrifty-Wise Grocers, 
Cloverleaf Dairies, Girl Scouts of America, 
Utica Square, Inc., Vandevers Department 
Store. (Only 1956 production references sub 

mitted). 


BUD WOODS PRODUCTIONS, INC. 


1601 So. Boston Ave., Tulsa 19, Oklahoma 
Phone: DI. 3-1922 


Date of Incorporation: 1939 


L. C. “Bud” Woods, President, Producer 
M. E. Woods, Secretary-Treasurer 
Wayne Graeber, Editing 

George Waiss, Animation Directoy 

Carl Thompson, Filmstrip Production 


SERVICES: Industrial motion pictures for pub 
lic relations, sales and sales training, product 
information use. TV commercials, animation 
Services from script to screen. FACILITIES: 
Production staff. 16mm and 35mm cameras 
Sound recording studios; portable synchronous 
tape recorders. Lighting equipment for large 
industrial interiors. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Jn These Hands (Hillcrest 
Medical Center) ; Oklahoma—Portrait of Prog 
ress (Public Service Co. of Okla.) ; Water Well 
Fracturing (Dowell, Ine.); Areal Model 
Studies (Carter Oil Co.); Limestone Pore 
Space Studies (Stanolind Oil and Gas Co.) 





New Mexico 


BANDALIER FILMS 
1837 Lomas Blvd., N.E., Albuquerque, New 
Mexico 
Phone: 7-1516 


Date of Organization: 1953 


Robert Stevens, Owner, President 
Doyle Courington, Art & Prod. Director 


SERVICES: Motion picture producers (16mm) 
for advertising, television and educational 
uses. TV commercials, sound-on-film. Anima- 
tion or live-action, color or b&w. Contract 
shooting for outside producers, agencies. FA 
CILITIES: Sound stage and complete sound re- 
cording facilities. 25’ x 40’ studio with com 
plete kitchen, all household type sets. Syn- 
chronous cameras and recorders, Editing de 
partment. Interlock projection and recording. 


RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: For Bank of New Mexico, 
Albuquerque Lumber Co., Pearl Beer, Bank of 
Hawaii. MOTION PICTURE: Robert Bronson, 
sponsor. (Only 1956 production references 
submitted ). 





Texas 


% 


Jerry Fairbanks Productions 
219 Majestic Building, San Antonio, Texas 
Phone: CApital 4-8641 
Jack Mullen, representative 


See complete listing under Los Angeles area) 
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SOUTHWESTERN STATES: 


Texas: Continued 


GULF COAST FILMS 


Oil & Gas Building, Houston 2, Texas 
Phone: CApitol 5-3018, Cable: Gulfilm 


Robert Yarnall Richie, President 
V. G. Richie, Secretary-Treasurer 


SERVICES: Motion pictures, Richie-Grapha, 

lidefilms and still photography, b&w or color 
Scripting and story board treatments; counsel 
on distribution, FAcILities: Mitchell camera, 
complete lighting. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Dresser Plus ( Dresse 
Industries, Inc.) Also see credita for Robert 
Yarnall Richie Productions, Inc., under N. Y 


JAMIESON FILM COMPANY 
3825 Bryan Street, Dallas 4, Texa 
Date of Organization: 1916 


Bruce Jamieson, Business Manager 
Hugh V. Jamieson, Jr., Production Manager 
Jerry Dickinson, TV Production Manage 
Taylor Branch, Production Supervisor 
Robert Redd, Production Services 

Larry Buchanan, Writing 

Robert Alcott, Camera 

John Beasley, Animation 

Paul Jamieson, Laboratory 

Barbara Guild, Accounting 

Frank Sloan, Sound 


SERVICES: Industrial, educational, training and 
public relations motion pictures, 16mm and 
35mm; filmed television programs and TY 
commercials; sound recording laboratory and 
printing services FACILITIES: Studio and 
sound stage, RCA l6mm and 35mm sound 
channels; editing, printing and processing 16 
mm and 35mm; Kodachrome printing with 
scene-to-scene color 
creative staf’, 


correction; animation, 
RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Project One Grand (Chance 
Vought Aircraft, Inc.); A Matter of Faet 
(Southwest Insurance Information Service) ; 
Time and Taxes (Internal Revenue Service) 

Men in Green (George State Game & Fish 
Commission); Dollars and Sense (Continental 
Equity Life Insurance Co.); The Lever 
(United Fund of Austin, Texas); Classified 
films: For Chance Vought Aircraft (2); Con 
vair (4); Thickol Chemical Corporation (1 

Traffic safety films (5) for Public Safety Pic 
tures, TELEVISION FILMS: Tevraa in Revieu 

52 half hour programs for Humble Oil & Re 
fining Co. (MeCann-Erickson). TV COMMER 
CIALS: For Old Judge Coffee (Hirsch, Tamm 
& Ullman); Humble Oil & Refining (McCann 


Erickson); Magnolia Petroleum (Ratcliffe 
Ady.); Borden's, Imperial Sugar, Frito Co 
(Tracy Locke Advertising); Chrysler 


McCann-FErickson ) 


% this symbol, appearing over a 
producer's listing, indicates that display adver- 
tising containing additional reference data ap- 
pears in other pages of this Production Re- 
view 
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FILM 
HEADACHES 
CURED 


Business Films, Libraries, Adver- 
tising Companies, Film Distribu- 
tors, Etc., Vacuumate Corporation 
offers quick relief for film 
headaches—bringing to you many 
services you have urgently 
sought. 
FILM CLEANING 
INSPECTION 


AND REPAIR 


* 
SPOOLING & SHIPPING 
OF TV COMMERCIALS 


s 
FILMSTRIP CUTTING 
AND CANNING 


> 
FILM PROTECTION 


Vacuumeate Corp. gives you the fine super 
Vacuumate film process for protection 
against weer, oil, fingermarks, scratches 
ond climatic changes. 


* 
FILM DEPOSITORY 


Films ere catalogued and stored with us 
awaiting your shipping instructions 


* 
PACKAGING AND SHIPPING OF 
FILMS .. . FILMSTRIPS AND DISCS 


NO-EN 





FILM TREATMENT 
a) 


GIVES TROUBLE FREE EXTRA LONG 

REPEATER FILM PROJECTION FOR 

YOUR ADVERTISING CONTINUOUS 
FILMS ... 


i ently @ single reel or many, Vacuumeate 


will serve you well. Write for information 


VACUUM AI 


Spec jalists in 
Film Handling Services 
446 West 43rd St.. New York, N.Y. 








132 


SOUTHWESTERN STATES: 


Texas: Continued 


KEITZ & HERNDON 
1409 Belmont, Dallas, Texas 
Phone: TAylor 1-5167 


Date of Organization: 1946 


Larry F. Herndon, Jr., Partner & Sales Mgr. 
Rod K. Keitz, Partner & Production Mar. 
Tom Young, Art Director 

Bob Dalzell, Chief Animator 

Ed Cain, Continuity Director 

John Bronaugh, Photographic Department 
John Davis, Continuity Department 

Bill Rogers, Al Mayton, Art Department 


SERVICES: Production of motion pictures, 
color or b&w; slidefilms and filmstrips for in- 
dustry and television use. FACILITIES: Com- 
plete 16mm and 35mm Mitchell camera equip- 
ment; Oxberry animation stand and camera; 
creative, sound, lighting, recording and edit- 
ing facilities for script to screen production. 


RECENT PRODUCTIONS AND SPONSORS 
CoLoR FILMsTRIPS: For General Electric Co., 
Heating & Cooling Division; Jones-Blair Paint 
Co.; Lone Star Brewing Co. TV COMMER- 
CIALS: For Standard Oil Co., Quality Chek’d 
Dairy Products, Banquet Canning Co., Misha- 
waka Rubber & Wool Co., Anderson-Pritchard 
Oil Co., Lone Star Brewing Co., Chicago Corp., 
Fant Milling, Southern Union Gas Co., Okla- 
homa Corp., Southwestern Greyhound Lines, 
Ft. Worth National Bank, and others. 


TEXAS INDUSTRIAL FILM COMPANY 


252% North Boulevard, Houston, Texas 
Phone: JAckson 9-4377 


Date of Organization: 1945 


SERVICES: Industrial training and sales promo 
tion motion pictures, 16mm and 35mm sound, 
color; 35mm sound silidefilms. FACILITIES: 
16mm and 35mm cameras, lighting equipment; 
air-conditioned sound stage; disc, 16mm mag- 
netic tape and 16mm optical sound recording; 
picture and sound editing; printing equip 
ment for 16mm motion pictures and 35mm 
slidefilms Personnel for writing, direction, 
editing and sound recording. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Safe Climbing Equipment; 
Safe Poles (American Telephone & Telegraph 
Co.); Built for Living (Southern Pine Asso- 
ciation); Farther & Faster; Lum; 1956 Sales 
Promotion: L. F. MeCollum, President (Con- 
oco): Mr. Mac; Smoke; Southwest Conference, 
Foothall Highlights; seven sales promotion 
shorts (Humble Oil & Refining Co.). SLIDE- 
FILM: Selectivity (Humble Oil & Refining 
Co.) 


SOUTHWEST FILM CENTER 
(Film production facilities of 
SOUTHWEST FILM LABORATORY, INC. 


83024 Fort Worth Ave., Dallas, Texas 
Phone: WHitehall 6-2184 


Date of Organization: May, 1950 


Irvin Gans, President 

Jack A. Hopper, Vice-Pres., Tech. Consultant 
Lloyd B. Abernathy, Prod. Service Director 
Robert E. Rogers, Editorial Supervisor 
John Nugent, Continuity and Script 

Olin W. Dalton, Laboratory Manager 

Roy Fridge, Art Director 


SERVICES: Producer services, script to screen 
or any phase of production. TV film series; 
TV commercials; business and educational 
films. FACILITIES: 3200 sq. ft. sound stage; 
sound recording studio; multiple-channel dub- 
bing; music scoring. Complete laboratory 
featuring additive scene-to-scene color correc- 
tion printing. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Ft. Worth Story (Ft. 
Worth Chamber of Commerce); Assignment 
Accomplished (Magnolia Pipeline Co.) ; Visit 
With Thomas Hart Benton (S. W. Bell Tel- 
ephone Co.). TELEVISION FILMS: Texas Rass- 
lin’ (Ed McLemore Sportatorium) ; Folksinger 
half-hour color television program 


SUMMIT STUDIOS 
8316 Diana Drive, El Paso, Texas 
Phone: 6-8261, 6-5126 


Date of Organization: 1955 


Branch Office: 147th St. and 108th Ave., 
Orland Park, Ill. Phone: Fieldbrook 9-0177, 
Karl 8S. Smith (in charge); C. Stuart Bow- 
ver, Sales Manager 

Lawrence V. Smith, Director 

James L. Thalheimer, Production Manager 
Sherman A. Mullin, Script Dept. 

James K. Nickless, Lab. Supervisor 
Reginald Grant, Art Director 

Virginia L. Smith, Business Manage) 


SERVICES: 16 and 35mm motion pictures, b&w 
or color, live or animated. Producers of films 
for industry, education, television and med- 
icine with special units for spot news and 
special events coverage in West Texas, New 
Mexico, Southern Arizona, Northern Mexico. 
Stock shots in b&w or color. FACILITIES: 16- 
mm and 35mm cameras; air-conditioned sound 
stage and recording rooms; fully-equipped 
time-lapse laboratories. Mobile location units 
available for shooting in Mexico. Complete 
16mm processing laboratory. For government 
contractors in SW provide field unit, inel. di- 
rector, cameraman, audio engineer, editor, 
writer, electrician and other personne! with 
secret clearance. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Dust Proof Loading Opera- 
tion (Southwest Portland Cement Co.); The 
History of the Oozelfinch—color cartoon (U.S. 
Army); Our Desert Friends (unsponsored). 
NEWS COVERAGE: For CBS Newsfilm; NBC- 
TV News; UP Movietone News. TV Com- 
MERCIALS: For White House Department 
Store; Royal Savings Stamps, Carta Blanca 
teer, Hortex Mfg. Co. (deBruyn Adv. 
Agency); Maytag Washers (A-1 Consumers 
Wholesale). 


Winik Films Corporation 


1300 Druid Lane, Dallas 5, Texas 
Ray Jones, in charge 
(See complete listing in New York City area) 


Robert Yarnali Richie Productions, Inc. 
Oil & Gas Building, Houston 2, Texas 
(See listing of Gulf Coast Films, Inc.) 
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No matter which you use... 
EVERY 













VIEWLEX VIEWTALK 


Plays standard and long 
playing records, up to 16" 
— two permanent needies 
on twist arm. 3344, 45, or 
78 +.p.m. Model WR 

4" x6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors. Model WHD 

6" x9” detachable speaker 
for 500-watt projector. 


PROJECTOR IS... 


V-500 
For 35mm fiimstrip single 
and double frame, vertical 
and horizontal pictures 
Takes 2"x2” and bantam 
slides in any type mount 
intermixed, New refrigera 
tor cooling, 500 Watt fan 
cooled. 5 inch F/3.5 Pro 
fessional lens. Aviomatic 
toke up reel and optical 
magnifying pointer. 3, 5, 7, 
9, 11 inch lenses available 


STRIP-O-MATIC 


Remote contro! 35mm film 
strip advance mechanism 
Hand-held push-button. Al 
lows complete freedom of 
movement, Speaker can 
stand wherever he wishes, 
or even sit with the audi 
ence. For use with all View 
lex filmstrip projectors (il 
lustrated here with V-25C) 









Many projectors LOOK somewhat alike, in 
appearance and price — but Viewlex has 
something extra! Rigidly controlled stand- 
ards of QUALITY carried through every step 
of manufacturing assure projectors that are 
trouble free and a delight in operation. 
VIEWLEX QUALITY CONTROL is a precious 
property — it is the real reason why Viewlex 
guarantees every Viewlex projector for a 
lifetime! 


V-1000 
For 35mm fiimstrips and 
2" x2” slides, 1000 Wott 
fan cooled, Perfect for av 
ditoriums, large classrooms 
ond wherever unusually 
large pictures must be pro 
jected, The only J.A.N 
Goint Army-Navy) ap 
proved projector, F/3.5 Pro 
fessional lens, 7, 9, 11 inch 
lenses available 





v4s — vas 


For singie-frame filmstrip 
The ideal budget-priced 
fiimstrip projector. Clear 
sharp projection; brilliant 
illumination; simple to oper 
ate. Cannot tear film, Mod 
e| V-4S 150-watt convec 
tion cooled. Model V-44S 
300-watt motor fan cooled 
2”, 3”, 5” and 7” focal 
length lenses available. 


V-2C - V-22C - V-25C 


For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures, 2x2 
and Bantam slides, any 
type mount. Change from 
fiimsirip to slides in sec 
onds, V2C—150-watt, V-22C 
~300-walt motor fan cool 
ed. V-25C~—500-watt motor 
fan cooled, 3-5-7-9-11 inch 
lenses 














Worlds Largest Exchuive 


35-01 QUEENS BOULEVARD 


Manufacturers of Still Projectors LONG ISLAND CI7Y 1, WN. Y. 


inc. 


7TH ANNUAL PRODUCTION REVIEW 














Colorado 
THOS. J. BARBRE PRODUCTIONS 
2130 So. Bellaire St., 
Phone: SKyline 6-8383 


Denver 22, Colorado 


Date of Organization: 1940 


Thos. J. Barbre, Owner, Manager, Produces 

Anita J. Barbre, Assistant Manager 

Paul Emrich, Recording Director 

Frank Spicer, Director of Photography 

Lowell B Switzer, Writer-Director 
SERVICES: Complete production of all types of 
business films. Sales, training, public rela 
tions, advertising, educational, Color and black 
and white. TV commercial and TV entertain 
ment films. Producer services FACILITIES 
Sound Stage. theater, editing rooms, voice stu 
dio, interlock projection Maurer cameras 
100,000 watts of lighting equipment. Maurer 
six-track optical recording. Magnetic film re 
cording Tape recording, Sound truck and 
generator Editing, animation and titling 
rooms, equipment and staff 
libraries Staff organist 


Recorded music 


Editors, seript 


writers 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Quality Unlimited: Make 
Mine Safety; Navajo No. 1 (Colorado Fuel & 
Iron Corp > Weekend m Laas Vegas (United 
Airlines); /n Winter Ita Whitefiah (Wyoming 
Game & Fish Dept.) ; Kasy Way Bhd 
Machine Co.); The Acrow Story (Acrow, 
Ine.) TV COMMERCIALS: For Gates Rubber 
Co., Red Seal Potato Chips, Public Service Co 
of Colorado 


Danuser 


DICK DURRANCE FILMS 


130 West Francis St., Aspen, Colorado 


Date of Organization: 1951 
Dick Durrance, President 


SERVICES: Industrial, promotional and educa 
tional motion pictures. FAcILities: Complete 
‘5mm and l6mm motion picture equipment 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Ski West (Theo. Hamm 
Brewing Co.); Wings to Auatria: Winga to 
Germany (Pan American World Airlines 

The Aspen Story; Ski Time In Aspen 


(A spen 
Ski Corporation) 


RIPPEY, HENDERSON, BUCKNUM & CO. 
909 Sherman Street, Denver 3, Colorado 
Phone: AComa 2-5601 


Date of Organization: 1943 


Arthur G. Rippey, Managing Partner 
Gilbert Bucknum, Partner, Produce) 
Clair G. Henderson, Partner 

Harry A, Lazier, Partner 

Robert R. Powell, Production Supervisor 
Robert G. Zellers, Chief Cameraman 
Kenneth C, Osborne, Film Editor 


Services: Industrial and civie relations mo 
tion pictures, color and sound, both voice-ovel 
and lip synchronization; sound slidefilms, black 
and white and color. FAcILiTies: Sound stu 
dio, 16mm cameras, lighting, recording and 
editing equipment; creative staff; art depart 
ment 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Tell the People 
News) ; 


Detroit 
Color Harmony for Your Home Col 





orizer Associates lowa's Expanding Econ- 
omy DesMoines Register and Tribune); 
Spanning Lake Ponchartrain (Ideal Cement 
Co.); Direct Dis-Dialing (Mountain States 
Telephone); Birth of a City (Turnpike Land 
Company); Every Day la Apple Day (Proc- 
essed Apples Institute, Inc.). SLIDEFILM: You 
Don't Have to Be an Expert (J.C, Penney Co., 
Inc.). TV COMMERCIALS: For Bennett's Paints, 
Safeway Stores, Adolph Coors Co. 


SONOCHROME PICTURES 
2275 Glencoe Street, Denver 7, Colorado 
Phone: FE Ast 2-3192 
Date of Organization: 1942 
Branch: Multichrome Laboratories 
760 Gough Street, San Francisco, California 
Rk. B. Hooper, Owner-Producer 
George E. Perrin, Director of Photography 
Herbert McKenney, Owner, Multichrome 
Laboratories 
SERVICES: 
ducers 


Motion picture and television pro- 
Sound recording, titles, TV Spots, 
color release prints. FAaciLities: Animating 
and title machines; synchronous 16mm mag- 
netic and optical recorders. Mobile power 
plant, Mitchell 16mm cameras, 35mm (400 ft. 
Eymo. Special effects department 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: Trouble at Troublesome 
Denver & Rio Grande Western RR.) ; Report 
to Employees (Mountain States Tel. & Tel. 
Co.); Highway 93—part 1 (North American 
Highway Association, Eli, Nevada); Mystery 
Mesa (Colorado State Advtg. & Publicity 
Bureau); U.S. Air Force-ARDC-ML experi- 
mental series. TV COMMERCIALS: For Denver 
& Rio Grande Western RR—40 (Ball-David- 
son Agency); Star Bread, Englewood First 
Nat'l Bank (Marshall Robertson Agency) ; La- 
viola Beauty Creams (Hoffman Agency) ; 
Toomeys Pancake Mixes (Prescott & Pilz 
Agency). 


WESTERN CINE SERVICE, INC. 


114 BE. 8th Ave., Denver, Colorado 
Phone: TAbor 5-2812 


Date of Organization: September 1, 1952 


Herman Urschel, President 

John Newell, Executive Vice-President 

N. L. Jordan, Secretary-Treasurer 

D. T. Cook, Vice-President—Sales 

Harry Barnes, Il, Laboratory Manager 
Tom Harvey, Sound Recording Manager 
Stan Phillips, Titling & Animation Manager 


SERVICES: 16mm motion picture and television 
production; complete 16mm lab. for color and 
processing, printing and editing; complete 
sound recording for tape, dise and film. Fa- 
CILITIES: Animation and title stand, color & 
bw processing machines, printer, editing fa- 
cilities, Maurer & Magnasync, Magnacord re- 
corders, synchronous cameras, professional 
equipment dept., rental & sale and special 
effects dept. 

RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: Grand Canyon Holiday 
Frontier Airlines-American Airlines) ; Cadet 
Judo Demonatration | Physical Training Dept., 
U.S. Air Force Academy); Assignment D. U. 
Communication Center University of Den- 
ver): Pioneer Homecoming (Alumni Associa- 
tion University of Denver); Air Academy 
Football Highlights (U. S. Air Force Acad 
emy 


- 





San Francisco and Bay Area 


MARVIN BECKER FILMS 
915 Howard Street, San Francisco 3, Calif. 
Phone: EXbrook 2-1655 


Date of Organization: 1952 


Marvin E. Becker, President 

Frank E. Wulzen, Production Manager 
Dick Ham, Writer-Director 

Ann Becker, Secretary-Treasure 


Services: Industrial, documentary, business, 
public relations and educational motion pic- 
tures and slidefilms. Television films and com- 
mercials, newsreel coverage. Sound record- 
ing. FACILITIES: Creative staff, 16 and 35mm 
production equipment, music library, sound 
stage, lights, sets, carpenter shop, machine 
shop, art department, complete animation de 
partment and camera. Editing and projection 
rooms and multi-channel dubbing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1956 Annual Report to the 
Directors; President's Safety Message (Col- 
umbia-Geneva Steel Div., U.S. Steel Corp.) ; 
San Francisco Bay Hydraulics Studies (U.S. 
Corps of Engineers); Alameda South Shore 
Project (Utah Construction Company) ; Rvdar 
and Meteorological Analysis of Weather Mod- 
ifications (Weather Modification Co.). TEL- 
EVISION FILMS: 1956 Republican Convention 
(Pabst Brewing Co.); Success Story (Rich- 
field Oil). TV COMMERCIALS: For SOS Scour- 
ing Pads, Tuffy (MeCann-Erickson, Inc.) ; 
Blue Chip Stamps (Clark & Elkus Advte.). 
TV NEWSREELS: For CBS-TV; NBC-TV; 
Movietone News. 


MOTION PICTURE SERVICE COMPANY 
125 Hyde Street, San Francisco 2, Calif. 
Phone: ORdway 3-9162 


Date of Organization: 1935 


Gerald L. Karski, President, Gen. Manager 
Harold A. Zell, Vice-Pres. in Chge. of Prod. 
Boris Skopin, Mgr. Title & Trailer Dept. 
George Wood, Mgr. Laboratory Dept. 


SERVICES: Industrial, commercial and public 
relations films; special announcement and ad- 
vertising trailers for theatres, business. TV 
films, spot commercials. FACILITIES: Maurer 
& Cine Special 16mm cameras; standard Bell 
& Howell 35mm; 16mm & 35mm laboratory 
(developing, printing and reduction), art 
dept.; magnetic & optical recording; dubbing 
equipment; sound stage; editing equipment; 
title & animation equipment; script-to-release 
print service. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cancer and Your Lungs 
(American Cancer Society, S.F.) ; 1956 Italian 
Swiss Colony Sales Presentation (Honig- 
Cooper Advtg.); Blind Babies Foundation 
(Variety Club of Northern California) ; 1956 
United Crusade Appeal Bay Areas (United 
Crusade, S.F.); The Seminar Story (Standard 
Oil Co. of Calif.). TY COMMERCIALS: For 
Portland Gas & Coke (Cole & Webber Advtg., 
Portland) ; Standard Oil of Calif. (BBD&O) ; 
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Flexibility MEANS something 
at Technicolor’ 


is! 






































Oo0oo0oo0ngon0 






































TECHNICOLOR IS A REGISTERED TRADEMARK 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 
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SAN FRANCISCO AREA: 


MOTION PICTURE SERVICE CO.: Cont'd. 


Oil Heat Institute (Pacific Nat'l Advtg 
Seattle); Idaho Adv, Comm. (Botsford, Con 
stantine & Gardner, Portland) ; Rheem Wedg 
wood Stoves (Campbell-Ewald, S.F 
Meal Cereal toy §S 
others 


; ‘ 
voman 


Durstine, S.F and 


PACIFIC PRODUCTIONS 
114 Mason Street, San Francisco 2, Calif 
Phone: YUkon 2-3986 
Date of Organization: 193% 


Donald M. Hatfield, Ph.D 
General Manager 
Fred P, Barker, Art Director 


SERVICES 


‘ President & 


Sponsored public relations, sale 
documentary and training films; medical film 
slidefilms; filmatrips; Pacific Cinettes, Faciui 
rive: Maurer and Eastman cameras; synchro 
nous tape recording system; lighting; sound 
and silent stages; 45mm & l6mm editing 
equipment; animation department 


PECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Ask a Busy Man (Kaiser 
Aluminum & Chemical Corp Partners in 
Kducation (John Lyon Reid, AIA Range 
Report—1956 (Shell Chemical Corporation 
It's in the Phrase (Visual Education, In 
Tale of Two Companies 
the Bay Area 


United Crusade of 


ALFRED T. PALMER PRODUCTIONS 


130 Bush Street, San Francisco, California 
Phones: Douglas 2-4177-8 


Date of Organization: 1931 


Alfred T. Palmer, Owner, Evec. Produces 
Alexa H. Palmer, Co-Owner, Office Mai 
Pauline C, Hasse, Secretary 
William Thorp, Associate Producer-Write 
Lawrence E, Williams, 
Associate Producer-Writer 
Nikola Drakulic, Associate Produces 
M.P.S. Van Lier, Associate Producer 
John Miller, Associate Producer-Director 
Donald A. Palmer & Robert Brooker, 
Photography and Sound 
David H. Palmer, Sound 
Mark Young, Production 
Julia Palmer, Editorial Assistant 


SERVICES: Production largely centered in ove 
seas projects concerned with the advancement 
of human understanding through the use of 
motion pictures, FACILITIES: Complete 16mm 
production and sound studios, reproduction 
laboratory, distribution facilities and theatre 
Also color and black and white still studios, 
and staff 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES The Stanvae Family ten 
tative title (Standard Vacuum Oil Co.) : Port 
of Adventure tentative tile 
ident Lines) Bank of America Oversea 
(Bank of America); We Evplore the World 
An American Looka at Indonesia; 
India (World Forum Films 


American Pre 


Paaeant of 
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W. A. PALMER FILMS, INC. 
611 Howard Street, San Francisco 5, Calif. 
Phone: YUkon 6-5961 


Date of Organization: 1936 
W. A. Palmer, President 


H. B. Butler, Vice-President, Treasurer 
Florence H. Dieves, Production Manager 
John Corso, Jr., Laboratory Manage 
Stewart A. Macondray, Recording Enginees 
Joseph P. Dieves, Camera 


SERVICES: Industrial public relations and sales 
training films; sound slidefilms; television 
films and spot commercials; Palmerscope 16- 
mm and 35mm television recording. FACcILI- 
ries: Studio and location protography; Wes- 
trex recording; photographic and magnetic, 
l6mm and 35mm; dise and tape recording, in- 
cluding stereophonic; multiple channel dub- 
bing and Interlock; color, black-white printing 
16mm optical printer, 35mm to 16mm reduc- 
tion printing; 35mm Moviola and editing 
equipment; animation and title camera. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Water (Pacific Gas & Elec- 
tric Company); Recovery in the Weat (Amer- 
ican National Red Cross); More Power to 
Korea (Bechtel Corporation); The Face in 
the Window (United Crusade-SF); General 
Petroleum High School Economy Run (Sid 
Davis Productions). TELEVISION FILMS: How 
the F100 Got Its Tail; The Day Manolete Was 
Killed (Omnibus-TV Radio Workshop); The 
Llements——with Dr. Glenn Seaborg (KQED- 
'V, National Educational Radio & Television 
Center, half hour TV series). 


WALTER A. RIVERS & ASSOCIATES 
60 Market Street, San Francisco 11, Calif 
Phone: SUtter 1-1284 

Date of Organization: 1949 

Walter A. Rivers, President 


W.G. Rivers, Art Director 
Alice Garrity, Secretary 


The Film Users’ Authoritative 
Guide to Qualified Producers 


* Widespread use of these Annual Produc 
tion Review issues of BUSINESS SCREEN by 
leading Sponsors, 


advertis ng agencies, 


trade associations, government agencies 
md as a credit reference among trade 
sources within the industry, has made this 
buyers’ guide the largest publication in 


the nontheatrical film industry. 
But it is in the quality of the data itself, 
that the Editors have provided the most 


Detailed facts 
about these specializing companies reveal 


useful reference available. 
the age, character and physical size of 
each organization. Reference data about 
recent productions and sponsors is your 
assurance of recent film experience and 
the nature of work performed. The buyer 
is urged to study each listing carefully and 
to analyze data submitted as to films done. 
Additional reference copies of the Produc 
tion Review are available while the supply 
lasts, at $2.00 each, 


SeRviIces: General motion picture production, 
specializing in films for industry, television, 
public relations and sales training. FACILITIES: 
Sound cameras, recording system, film and 
tape; titles and animation; writing; editing 
and art staff. TV production set and lights. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Men and Steel and a Bridge; 
Mt. Hamilton Telescope Installation (Judson 
Pacific-Murphy Corporation); ‘Care’ Ship- 
ments for Christmas (American Can Com- 
pany) ; California Picture Book (United World 
Films ) 


% 


GENE K. WALKER PRODUCTIONS 


165 California Street, San Francisco 4, Calif 
Phone: YUkon 6-2891 


Studio at 627 Commercial Street, San Fran- 
ciseo, California. Phone: YUkon 2-418] 


Date of Organization: 1938 


Gene K. Walker, President 

Rk. F. Scott, Studio Manager 

Stedman Chandler, Sales Manager 
William H. McDonough, Prod. Supervisor 


SERVICES: Complete production services, 16mm 
& 35mm film, sound slidefilms and filmstrips. 
FACILITIES: 2-story studio building, fully 
equipped for recording, editing, titling and 
small-set photography, 4 recording channels. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: The Most Important Gal- 
lon; Delaware Flying A Refinery; untitled 
film (Tidewater Oil Company); Lifestream 
(Standard Oil Co. of California); untitled 
film in production (Union Stock Yards & 
Transit Co., Chicago). 





Sacramento, California 


SOUND-ON-FILM PRODUCTIONS, INC. 

2648 18th Street, Sacramento, California 

Phone: Glibert 2-4347 

Date of Organization: 1949 

Date of Incorporation: 1953 

Ralph James, President & Exec. Producer- 
Director 

Tom Kiernan, Secretary and Treasure? 

Seth Larsen, Editor 

Ted Baggelmann, Writer, Director of 
Research 


SERVICES: Wildlife films, documentary and in- 
dustrial films, TV commercials, 16mm color 
film library (wildlife stock shots, No. Cali- 
fornia, Oregon and Washington). Editing, 
script writing, industrial stills. FACILITIES: 
i6mm silent and sound camera equipment. 
Complete editing facilities. Editing rooms, 
Art Dept., Sound Stage. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: California Deer Unlimited 
(Dept. of Fish & Game, State of California 
Almonds from California; Processing of Cali 
fornia Almonds (California Almond Growers 
Exchange); Gods Point Lobos (Church of the 
Nazarene Untitled film (City of Sacramen- 
to) 
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ACADEMY FILMS 


800 N. Seward St., Hollywood 38, Calif 
Phone: HOllywood 2-0741 


Date of Organization: 1946 


James A. Larsen, President 

Mrs. James A. Larsen, Vice-President 
Frank Putnam, Treasurer & Comptroller 
Wilbur J. Grinstead, Sales Manager 
Richard Fontaine, Laberatoru Supt. 
David Johnson, Sound Technician 

Ralph Larsen, Production Assistant 
Mrs. Gordon Gainor, Secretary 


SERVICES: Facilities and experienced personne! 
for production of motion pictures in color 
or bw for public relations, advertising sales 
training, research, employee education and 
other business, industrial purposes. Scripts, 
photography, artwork and animation. Sound 
recording & re-recording, editing and both 
color and bw lab work in our studio. Facu 
ITIES: 60’ x 100’ sound stage, small recording 


studio; Westrex sound recording channel, 
55mm, 164mm or l6mm. Ampex recorder 
for '4” tape; Mitchell & Cine-Kodak Special 


cameras; Bell & Howell printing equipment; 
interlock motors on all recording equipment 


Film vaults, editing and projection rooms 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Rig Housekeeping (Amer 
ican Association of Oilwell Drilling Conti 

Research and Engineering Department (Hel 


ipot Division Beckman Instrument Com 


pany); God of the Mountain (Forest Home 
Christian Conference Center); Mercury A 
sembly Plant Owens-Corning Fibergla 


Corp.) ; 3 R’s Plus (Vallejo Education Associa 
tion and McGraw-Hill 


Academy Pictures, Inc. 
33 South Fairfax Ave., Los Angeles 36, Cal 
Phone: WEbster 1-8156 


See complete listing in New York City area 


ALL SCOPE PICTURES, INC. 
Commercial Film Division 

20th Century Fox Television 
1417 N. Western Ave., Hollywood 27 
Phone: HOllywood 2-623 
Date of Re-Organization: 1956 
Gordon S. Mitchell, President 
C. D. Owens, Vice-President 
La Nell B. Mitchell, Secretary-Treasure) 
Daniel McManus, Animation Director 
Derwin Abbe, Directo 
Charles Van Enger, Dir 
Art Seid, Film Editor 


of Photograph 7} 


SERVICES: Industrial, public relations, 
tional and training films 
theatre ad films. 


educ a 
TV commeércial and 
Live action, animation and 
or stop motion picture production. FACILITIES 
Studios of 20th Century Fox (both Western 
Ave. and Foxhills) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Two 20-minute untitled 
school films (California Prune & Apricot 
Growers Assn.). TV COMMERCIALS: For Kaiser 
Aluminum & Chemical Corp.; General Electri 


Young & Rubicam Magna Power Tool 
(Brooke, Smith, French & Dorrance Mont 
gomery Ward Stores ( Foote, Cone & Belding 
Sunsweet Prune (Long Adv., Inc.); Cold 
stream Products (Erwin Wasey Co. Only 


1956 references submitted 


METROPOLITAN 


LOS 


ANGELES 





% 


Atias Film Corporation 
1931 Rodney Drive, Hollywood 27, Calif 


See complete listing under Chicago area 


% 

CATE & McGLONE 
1521 Cross Roads of the World, 

Hollywood 28, California 

Phone HOllywood 5 1118 
Date of Organization: 1947 
T. W. Cate, President 
KE. D. MeGlone, Vice-President 
Walter Wise, Writer-Director 
Richard Soltys, Production Manages 


Treasurer 


SERVICES: Motion pictures in the field of 
human communications; industrial relations 
public relations, sales-promotion, sales train 


ing, travelogues, TV productions and commer 
cials, color stock library, including extensive 
aerial coverage of many areas in the U.S.A 
FACILITIES l6mm 
portable lighting camera ar, 
creative staff for writing, photographing, di 
recting and editing 


photographic equipment, 


equipment, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Holiday in Hawaii (United 


Air Lines Yosemite High Sierra Trail 

Yosemite Park & Curry Co.) ; Our Islands of 
Hawaii ( Hawaiian Airlines Moment of Deeci 
sion Monsanto Chemical Co Company 


Vanne) Union Pacifie Railroad 


i 
\ 

JACK L. COPELAND & ASSOCIATES 
1741 Ivar Avenue, Hollywood 28 
Phone: HOllywood 2-1168 


Date of Organization: 1953 


Jack L. Copeland, Producer-Director 

William 8S. Caldwell, Representative 

Ted Velasquez, Art Director 

Sid Glenar, Animator 

Nicholas Carras, ¢ om poser-t onductor 
SERVICES: Scientific, 
lations films 


industrial and public re 
requiring dramatic value and 
FACILITIES 
ment for animation, editing, musi 


care in story development Equip 
scoring 
35mm Eastman Color and 
Technicolor photography and 16mm _ photog 


raphy, both on location and in studio 


and sound dubbing 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTUuRES: The Body with the Nylon 
Heart; The Case for the Hidden Heart (¥. 1 
du Pont de Nemours and Co.):; A Bridge to 
Life; The City of Hope (City of Hope); The 
Invisible Passenge) 


Safety Council 


California Highway 


CHURCHILL-WEXLER FILM PRODUCTIONS 


801 N. Seward Street, Los Angeles, Calif 
Phone: HO 9-1576 
Date of Organization: 1947 
Sy Wexler, Partner 
Robert B. Churchill, Partner 
SERVICES: Informational, documentary, med 


7TH ANNUAL PRODUCTION REVIEW 


FACILITIES: 16 and 
35mm photographic and editing equipment 
Shooting stage, animation department, cam 
era; 16mm color release printing 


ical and teaching films 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Career Vedical Technol 
ogist American Society of Pathologists 
Disorders of the Heart Beat (American Heart 
Association Hypothyroidism Warner-Chil 
Asphalt Through the Age 
Human Heredity Ihe 


cott Laboratories 
Asphalt Institute 
KE. C. Brown Trust 


x 
Shamus Culhane Productions. Inc. 
6226 Yucca Street, Hollywood 28, Calif 
Phone: HOllywood 4-1128 
Emil Carle, in charge 


See complete listing in New York City area 


DESILU PRODUCTIONS, INC. 


846 No. Cahuenga Blvd., Hollywood 
Phone: HOllywood 9-598] 


Date of Organization: 1950 


Desi Arnaz, President 

Martin Leeds, Kwecutive Viee-Presiden 
Kdwin Holly, Treasure) 

Argyle Nelson, } I’ Charge Production 
Richard Mulford, Director, Commercial Di 


SERVICES 
all Uses 


Production of motion picture for 
FACILITIE 
raphy, sound recording, editing, optical work 


Studio hmm photog 


projec tion room 


TELEVISION PROGRAMS AND SPONSORS 


MOTION PICTURI I Love Lucy Young & 
Rubicam and Grey Advertising December 
Rride Benton and Bowle The Line Up 
Ted Bates Company The Sheriff of Cochine 
National Telefilm Associate Danny 
Thomas Show (Foote, Cone and Belding TV 
COMMERCIALS: For Toni, Prom, Deep Magi 
Charm Kurl North Advertising Camel 
William Esty Co Dodwe Motor Grant 
Advertising Raleigh Russel M. Seed 
Ford (J. Walter Thompson and Chevrolet 


Campbell-Ewald Co 


PAT DOWLING PICTURES 
Robertson Blvd., Lo 
California 

Phone: CResatview 11-1656 


1056 5 Angel an) 


Date of Organization: 1940 


Pat Dowling, Ohuoney 
Tho J. Stanton, Production Manages 


SERVICES 
lidefilms for industry; 


Production of motion pictures and 
educational films for 
Editorial and sound work for 
company-made film FACILITIE 
and camera department, editorial faciliti 


nle to school 


Studio, art 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURI The Story of Twine (Inter 
Harvester Company Drilling for 
Ladybird Story; Life in Morocco: 
Dama; Life in Haiti 
motion pictures prod 


national 
Oil; The 
Toada; Rarthworm 

Working Water educ 
for own account Only 1956 referen 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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DUDLEY PICTURES CORPORATION 
9908 Santa Monica Blvd., Beverly Hills, Cal 
Phone: CRestview 1-725%—BRadshaw 

2-2006 
Branch: 501 Madison Ave., 
Cable Address 
Date of Organization: 1947 
Carl W. Dudley, President 
(. B. Newbery, Executive Vice-President 
Richard Goldstone, Vice-President—Prod 
Kugene H. Barnes, Secretary and Treasurer 


New York City 
Dudleypic 


SERVICES: Industrial, theatrical, educational 
and television motion pictures and slidefilms 
FACILITIES: Studio, lights, cutting 
rooms, sound and color production equipment, 
cameras, printing, color film library 


stage, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Key to the Future (Gen 
eral Motors); The Right to Compete (Asso 
ciation of American Railroads); The Days of 
Our Years (Union Pacific); Boy With a Knife 
(Community Chest); The Wheel (Griffin 
Wheel Co.) ; Futures Unlimited (Zenith Plas 
tics). THEATRICAL SuHorts: Mainline, U.S.A 
(Assn. of American Railroads) ; The Dynamic 
Southeast (Seaboard Airline Railroad 


% 


JERRY FAIRBANKS PRODUCTIONS 
OF CALIFORNIA 
1330 N, Vine St., Hollywood 28 
Phone: HOllywood 2-1101 
Branch: 520 N. Michigan Ave., Chicago, I 
Robert Kemper, Phone 
Wlilitehall 4-0196 


representative 


Branch: 219 Majestic Bldg., San Antonio. 
Texas Jack Mullen, 
Phone: CApital 4-864] 


representative 


Date of Organization: 1929 


Jerry Fairbanks, President 

Charles Salerno, Jr., Vice-President 
Robert Serivner, Studio Manager 
John MeKennon, Production Manager 
Leo Rosencrans, Story and Creative 


Head 
SERVICES: Industrial, theatrical and television 
motion pictures, FAcILITIES: Full studio fa 
cilities; 2 sound stages; 18 camera units: 16 
mm and 35mm including MultiCam process; 
lémm, 35mm and magnetic sound recording 
and re-recording; editing; animation: Duo 
plane Process; lémm & 35mm opticals; film 
and music libraries; technical, art, creative 
and music staffs, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Once Upon a Honeymoon 

theatrical short (American Telephone & Tele 
graph Co.). TV COMMERCIALS: For Olds 
mobile (D, P, Brother) ; 1957 Chrysler; Swift 
Spectaculars (MeCann-Erickson); AC Star 


Wide Wide World program (D. P. Brother 


FILMCRAFT PRODUCTIONS 


8451 Melrose Avenue, Los Angeles 46 
Phone: OLive 38-2456 


Date of Organization: 1950 


Regina Lindenbaum, President 
Ferenz Fodor, Production Supervisor 
Norman Colbert, Supervising Editor 
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Services: Television, theatrical and business 
motion pictures in black and white and color. 
FACILITIES: Sound stage, editing facilities; 
technical equipment. Mobile units for loca- 
tion requirements. Creative planning depart- 
ment. 


TELEVISION PROGRAMS AND SPONSORS 
MoTion Pictures: You Bet Your Life 

Groucho Marx TV series in 7th year of prod. 
(DeSoto-Plymouth & Prom.). TV COMMER- 
CIALS: For White Rain (Tatham-Laird) ; 
Prom (North Advertising). Only references. 


% 


THE GEORGE FOX ORGANIZATION 
(Crossroads Productions, Inc.) 

6671 Sunset Blvd., Hollywood 28 
Phones: HOllywood 4-2242; 5-2435 
Date of Organization: 1935 
Date of Incorporation: 1948 
George Fox, Executive Producer; President 
R. L. Fox, Acct. Executive; Vice-President 
L.. Roddenbury, Story Editor, Secretary 
Robert Leyman, Costs & Budget 
Richard Kahn, Head Writer-Director 


SERVICES: Sponsored training, public relations, 
consumer sales and religious films; television 
commercials and features. FAcILities: Major 
studio lighting and camera equipment, tape 
and film recording, dubbing rooms, music 
scoring, complete editing department, stage 
facilities, ete. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Hard Way (California 
Div. of Forestry feature). TELEVISION 
FinmMs: Ranch Party Time; Surprise Party; 
Anywhere in the World (package production). 
TV COMMERCIALS: For Los Angeles Times 
52); California Div. of Forestry (19); Jim 
Clinton Clothes (27); Bill Benton Co, (16). 


Gantray-Lawrence Animation, Inc. 
1537 North LaBrea, Hollywood 28, Calif. 
Phone: HOllywood 9-7968 
Ray Patterson, President 
Robert L. Lawrence, Vice-President 
See complete listing in New York City area) 


OZZIE GLOVER PRODUCTIONS 


1159 N. Highland, Hollywood 38 
Phone: HOllywood 2-6061 


Date of Organization: 1952 
Ozzie Glover, Producer-Director 
William Cothran, Production Manager 


David A. Showalter, Dir. of Sales Promotion 
Walter Soul, Editorial Department 


SERVICES: Production of documentary, sales 
training, industrially-sponsored TV_ public 
service motion pictures; TV commercials; TV 
news films. FAcILITIES: Production facilities, 
lighting equipment, location unit, camera and 
sound equipment, editing rooms, Moviolas and 
projection facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Sea Wings (Lockheed Air- 
craft Corporation); Port of Los Angeles (Los 
Angeles Harbor Department); River of Con- 


troversy (Colorado River Association) ; Semi- 


Pid this symbol, appearing over a 
producer's listing, indicates that display adver- 
tising containing additional reference data ap- 
pears in other pages of this Annual Review. 


conductors (Ramo Wooldrige Corporation) ; 
Story of a Stewardess (Western Air Lines) ; 
Reminding You to Drive Carefully (City 
School Bus System); Investment in Young 
America (Lakewood Water and Power); 
Ground Handling Techniques (Lockheed). 


GOLDEN KEY PRODUCTIONS, INC. 


1921 Hillhurst Ave., Hollywood 27 
Phone: NOrmandy 3-9421 


Date of Incorporation: 1953 


Dr. Gene Spiller, President 
Sanford Strother, Art Director 
tuth Binz Spiller, Film Librarian 
A. M. Vellani, Associate Producer 


SERVICES: Script to screen production; spe- 
cializing training and promotional films on 
scientific, technological subjects. Staff with 
science background. Film distribution. Fa- 
CILITIES: 16mm production and recording; cut- 
ting rooms, titles, miniatures, etc. Micro and 
macro-photography. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Nutrition, Health and You 
(Supra-Vite Sales International); The Story 
of Certified Milk (AltaDena, Calif. Dairies) ; 
Survival of the Fittest (Beleo Products 
Corp.); Forever Young, Forever Healthy 
(Prentice-Hall, Inc.); Food Treasure From 
Land & Sea (Oceanic Products Co., Calif.) ; 
Drink Your Way to Health (Knuth Engineer- 
ing Co., Chicago). 


GRAPHIC FILMS CORPORATION 
1618 N. Las Palmas Ave., Hollywood 28 
Phone: HOllywood 7-2191 


Date of Organization: 1941 


Lester Novros, President 

William B. Hale, Vice-President 

Virginia Dumont, Treasurer 

Jeff Meisser, Production Manager 

Guy Halferty, Chief, Sales Division 

Jay Connor, Chief, Camera Division 

Ted Parmalee, Animation Directoy 

Ugo d’Orsi, Animation Director 

Christine Decker, Chf., Sub-Contr. An. Div. 


SERVICES: Production of animated and live ac- 
tion films for industry and government. De- 
sign and publication of booklets, brochures 
and visual presentations. FACILITIES: Anima- 
tion department including stand for 16mm and 
35mm: 35mm Bell & Howell Standard camera; 
16 & 35mm Arriflex camera; 16 & 35mm Mo- 
violas; cutting and screening rooms; perma- 
nent animation and live action staffs. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Union Oil Center (Union 
Oil Co.) ; Aireraft Accident Investigation; Air 
Force Technical Order System (U.S. Air 
Force); NC-5, Mobile Electric Power Plant 
(U.S. Navy); Fabulous Las Vegas (Gould & 
Associates). SLIDEFILM: Facts Behind the 
Figures (Union Oil Co.). TY COMMERCIALS: 
For Kellogg’s Corn Flakes, Maytag Washers, 
Mars Candy (Leo Burnett Co.). 


% 


The Jam Handy Organization, Inc. 
1402 N. Ridgewood Place, Hollywood 28, Calif. 
Phone: HOllywood 3-2321 
Melvin Bassett, production 
Service office and production. 

(See complete listing under Detroit area) 


BUSINESS SCREEN MAGAZINE 











ED JOHNSON FILMS 
6612 Sunset Blvd., Hollywood 28 
Phone: HOllywood 2-5566 


Date of Organization: 1953 


Ed Johnson, Owner, Production Manager 
J. M. Roberts, Art Director 

Thomas Barron, Animation Director 
Maurice Hart, Sound Dept. Manager 


SERVICES: Production of training, industrial 
live-action and animated motion pictures; 
slidefilms. FACILITIES: Art, animation depart- 
ment, cutting, projection rooms, camera de- 
partment. Sound stage affiliate—Pacific West- 
ern, Los Angeles. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Holiday in Hawaii (Star 
Kist Tuna); Golden Harvest (Green Spot, 
Inc.); Be Safe and in Good Humor (Good 
Humor-LA). SLIDEFILMS: Friskies is Push- 
ing (Albers Milling Co.); The Reddi-Wip 
Story (Reddi-Wip, Inc.). 


% 


Kling Film Productions 
1416 North LaBrea, Hollywood, Calif. 
Phone: HOllywood 3-2142 
Jack A. Fenimore, Vice-President 
(See complete listing under Chicago area 


McCADDEN PRODUCTIONS 


1040 N. Las Palmas, Los Angeles 

Phone: HOllywood 4-2141 

Date of Organization: 1952 

George Burns, President 

Maurice Morton, Vice-President in charge 
of business affairs 

Al Simon, Vice-President in charge of pro- 
duction 


SERVICES: Television films and commercials; 
industrial and sales promotion films. FACcIL- 
ITIES: 16mm and 35mm color; bw; lighting, 
sound production equipment; cutting; screen- 
ing rooms, shooting stages, special effects. 
TELEVISION PROGRAMS AND SPONSORS 
MOTION PICTURES: Burns and Allen Program 
(B. F. Goodrich; Carnation) ; Bob Cummings 
Show (Winston). TV COMMERCIALS: For 
Maybelline; U.S. Steel Corp. Only 1956 ref- 
erences submitted. 


NEW WORLD PRODUCTIONS 


13273 Ventura Blvd., North Hollywood 
Phone: ST. 7-0674 


tranches: 2224 N. Glenwood St., Peoria, 
Illinois, Sales. 49 West 12th Street, New 
York, N. Y., P. Robinson, Sales. 6011 
38th St., N.E. Seattle, G. Newton, Sales. 


Date of Organization: 1939 


Ted Robinson, in Charge of Production 
Tom Atkins, Production Manager 

Phil Robinson, Director 

Art Moore, Animation Director 

Sterling Barnett, Head Camera Department 
Rod Yould, Robt. Hemmig, Camera 

Loren Steadman, Technical Director 


SERVICES: 16mm & 35mm motion pictures & 
sound slidefilms. Live action. Animated car- 
toons. Documentary, industrial & feature 
films. FACILITIES: Studio, camera and light- 
ing equipment. Animation creative depts. 


RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Flowing Profits (Johnston 
Pump); The Leader of the Times (J. McCor- 
mick); X-Ray Mind; Roland (Rayon Corp.) ; 
Thor Report (Douglas Aircraft). TELEVISION 
FILMS: Air Frontier; The Princess Pat. 


PARTHENON PICTURES 
2625 Temple St., Hollywood 26 
Phone: DUnkirk 5-3911 


Date of Organization: 1954 


Charles (Cap) Palmer, Executive Produce) 
John E. R. McDougall, Associate Producer 
& Senior Director 
Jack Meakin, Assoc. Producer, Musie Dir. 
Ted (W. T.) Palmer, General Manager 
Sam Farnsworth, Business Manager 
tobert J. Martin, Head Camera Department 
Frank Orme, Head Research De partment 
Kent Mackenzie, Head Documentary Unit 
Mose Daniels, Mgr. Editorial Department 
Floyd Knickerbocker, Mgr. Studio Opers, 
Ruth Burch, Org., Casting 
SERVICES: Cap Palmer 
films for business. (No TV Series or com- 
mercials). Theatrical production in Lasky- 
Parthenon Unit. Public service documentary, 
in Kent Mackenzie Unit. Factuities: Own 
sound stage (main stage 80’ x 90’ x 22’ head 
room); office building and projection rooms 
adjacent. Usual 


Unit: documentary 


professional equipment in 
camera, sound, editorial; 16mm and 85mm 


projection equipment. Access to all Hollywood 
resources 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The Lifetime Look and 
Outside that Envelope (Conn. Gen. Life Ins. 
Co.); The Next Ten (Kaiser Aluminum & 
Chemical Co.); Great Big Birthday (The 
Borden Company); Man With a Thousand 
Hands (Int'l Harvester Co.) ; Tools of Te leph- 
ony (Western Electric Co. A Hotel is Born 
(Hilton Hotels); Holiday for Bands (Laskvy- 
Parthenon theatrical). 


% 


PICTURES FOR BUSINESS 
704 N. Gardner St., Hollywood 46 
Phone: WEbster 4-5806 


Date of Organization: 1951 


Bill Deming, Executive Producer 
Ann Deming, Associate Producer 
Arthur Moore, Art Direction & 


{nimation 
SERVICES: Motion pictures and slidefilms for 
business and government. Television program 
production and packaging (live and film). 
Animated and live TV spot production. 
sultation and creative 
CILITIES: Studio anc 
animation department 
through photography. 


Con- 
anning services. Fa- 
ocation equipment; 
mplete from planning 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Submersible Facts; Asso- 
ciated Model Basin (Byron Jackson Pumps 
tjorg-Warner); Difference Is Reliability 
(Western Gear Corp.) ; sales promotional films 


Your Dependable Reference Source 
& Producers whose listings appear in this sec 
tion have voluntarily supplied the minimum 
client and film references for your reference 
use. Five business-sponsored motion picture or 
slidefilms were the minimum requested 
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6 (Caminol Oil Co.) ; sales promotional films 

2 (Phil Hall Buick). SLmeriLMs: Submers 
ible Installation (Byron Jackson Pumps); &. 
J. Elevators: B. J. Tongs; BJ Rubber Prod 
ucts (Byron Jackson Tools-Borg-Warner 
Proto Tools Sales (Proto Tool Corp.). TEL 
EVISION FILMS: Welcome to Music (Treasure 


POLARIS PICTURES, INC. 
5859 W. Third Street, Los Angeles 36 
Phone: WEbster &8-2181 
Date of Organization: 1946 


Perry King, President 

J. C. King, Viee President 

Carl N. Brewster, Account Produce) 
Art Scott, Director of Animation 


SERVICES: Motion pictures and slidefilms for 
advertising, public relations, training and tel 
FaAcILiTiEs: Live action and anima 
tion production. 


evision. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Picrures: Highlights of 1956; Live 
Better Electrically (Southern California hd 
ison Co.); Applied Leadership in the USAF 
(U.S. Air Force PRODUCTION SERVICES: For 
Convair, Douglas Aircraft Co., Hughes Ait 
craft Co., and Ralph H. Parsons Co 


% 
Reid H. Ray Film Industries, Inc. 
716 North LaBrea, Hollywood 
Phone: OLdfield 4-4117 


(See complete listing under St 


% 


RIVIERA PRODUCTIONS 
26328 S. Western, Los Angele 
Fr O) 
Phone 


Paul, Minn 


Lomita 


DAvenport 6-7676 
Date of Organization: 1947 


F. W. Zens, Executive Produce 
tert Hunt, Director of Sales 

Joe Tomchak, Writer 

Jack Kelly, A. W. Stephenson, Assoc 


SERVICES: Motion picture film production and 
sound recording 16mm & 35mm. Television 
industrial, medical, religious, public relation 

sales and technical films. FAcILiries: Exec 

utive office: studios; cutting rooms; proje 

tion; sound recording. Location equipment, 
music library, full motion picture prod, facil 
ities and equipment. 


Prod 


RECENT PRODUCTIONS AND SPONSORS 
MorTion Pictures: Paseport to the Blue Con 
U. S. Divers Corp.) ; Background for 
(Baldwin Piano Co.); Bacon Sales 
Through Proper Merchandising (Crown-Zel 
lerbach Corp.) ; Kleetronie Cable aa a Syatem's 
(Pacific Automation Product 
Inc.); Borrego Springa (Borrego Springs © 
of C.): Kaiwo Maru (Port of Los Angeles 
The Duolite (Technical Service, Ine 


finent 


Leisure 


Component 


Ross Roy, Inc. of California 
1680 N. Vine, Hollywood 28, Calif 
Phone: HOllywood 9-6263 
M. P. Vaughn, Vice-President, in charge 
(See complete listing under Detroit area 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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ROCKET PICTURES, INC. 


610% Santa Monica Blvd., Hollywood 38 
Phone: HOllywood 7-7131 


Date of Incorporation: 194% 


Dick Westen, President, General Manager 
Harlow Wileox, Vice-President Treasures 
ob Niemann, Sales Manager 

Kay Sperry, Creative Director 
(courtney Anderson, Scenario Chief 
Don Bartelli, Production Manager 
Kay Shaffer, Ass't to the President 


SERVICES: Consultants, creators 
for business 
sonnel 


and producer 
and industry 
recruiting, 
service training, sales 
consumer selling, public 


Specialists in per 


indoctrination, technical 
and/or development, 
relations and met 
chendising. Audio-visual program mo. ple 

booklets ; 
; complete meetings; training 
Single-step services from ideas 
FACILITIES: Shooting stage, sound 
recording, art and animation, creative writing 
staff, camera department, editing 


chools; sales promotion 
sound slidefilms ) 
easels, charts 


manuals 


to results 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES It All Depends on You 
(General Controls Co SLIDEFILMS: Will It 
Happen to You?; Would You?; Planned In 
Mutual Life Insu 
Welcome to Td.; The Nature of 
Property; Hou Property la Transferred 
(Tithe Insurance & Trust Company 


come Property (Pacitie 
ance Co.) 


FREDERICK K. ROCKETT Co. 


6063 Sunset Blvd., Hollywood 2% 
Phone: HOllywood 4-3183 


Date of Organization: 1925 


rederick K. Rockett, General Manage) 
Alfred Higgins, Production Manager 
Lyle Robertson, Seript Department 
Jay Adams, Camera Department 


SERVICES: Production of motion pictures and 
slidefilma FACILITIES: Complete 16mm and 
‘5mm camera equipment. Large sound 
proofed stage, Western Electric sound record 
ing equipment and truck. Modernly equipped 
cutting Location trucks Preview 
theatre. Full time staffs. Art Department 
An affiliated animation company 


rooms 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1956 Report to Employees 
(Kaiser Steel Corporation); The Magic Wand 
(Stewart-Warner Corporation) ; Damage Con 
trol; Target Towing (U.S. Navy); The Better 
Way; Youth Reonomy Run; Time for 10-30; 
Fuel Oil (4 titles for Richfield Oil Corpora 
tion). SLIDEFILMS 
tric Corp.) 


1 Lesson (Cannon Elec 


ROLAND REED PRODUCTIONS, INC. 
650 No. Bronson Ave., Los Angeles 4 
Phone: HOllywood 9-1628 


Date of Incorporation: 1947 


Branches: 215 E. 60th St., New York City 
Phone: TE 3161 Hamilton McFadden, 
repr 159 KE. Chicago Ave., Chicago 
Phone: GR, 7-2457 Jay Norman, repre 


sentative 


Roland D. Reed, President 

Arthur Pierson, Exec. V. P., Chg. Prod. 

James G. Fay, Secretary-Treasurer 
SERVICES: 
scripts; 
animation 
country 


Creating story outlines, shooting 
production in all phases, including 

FACILITIES: Equipment for cross- 
location; laboratory facilities for 
production, printing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: What's a Sure Thing? 
Westinghouse Electric) ; Decorate for Living 
Armstrong Cork); Will You Come Back? 
American Brakeblok Firat Hunderd 


Years; Army Musicala (U.S. Army 


SCREENCRAFT ENTERPRISES, INC. 


4470 Melrose Ave., Los Angeles 46 
Phone: OLive 3-4460 


Date of Organization: 1953 


Arthur A. Jacobs, President 

Paula Jacobs, Vice-President 

Richard Cunha, Secretary-Treasurer, In 
Charge of Production 

Ralph Brooke, Production Manager 

Everett Dodd, Head, Editorial Dept. 


SERVICES: Complete motion picture production 
service in 16mm and 35mm for theatrical, in- 
dustrial and TV release. TV spots. FAcIL- 
TIES: Completely equipped sound stage, cam- 
eras, lights, recording equipment, 
editing rooms with 16mm and 35mm Moviolas, 
l6mm and 35mm projection facilities all in 
modern building. Fully equipped Dodge panel 
truck for location work. 


sound 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Man on the Prowl (theat- 
rical release); Flight Line; DC-& Sound Test 
(Douglas Aircraft Co.); Transpacific Yacht 
Race (Transpacific Yacht Club Testing the 
DX-2B (Aerophysics Corp.). TY COMMER- 
CIALS: For General Mills ( Dancer-Fitzgerald- 
Sample); Nestle’s; Pacific Power & Light 
McCann-Erickson); Texaco (Kudner 


THE CHARLES E. SKINNER 
PRODUCTIONS, INC. 
1160 No. Highland, Hollywood 30 
Phone: HOllywood 2-6555 


Date of Organization: 1951 


Branch Office: 1600 Broadway, New York 
19. Phone: Cl, 6-6915. Michael Cerona, 
Supi 

Charles E. Skinner, Evec. Prod., President 

Nelson Gidding, Assoc. Prod., Story Editor 

Eddie Dew, Alan Crosland, Jr., Charles D. 
Livingstone, Directors 


SERVICES: Public relations, personnel and sales 
training, documentary films and_ slidefilms. 
Historical and religious films (theatrical and 
non-theatrical). Dramatic, adventure films 
for TV. TV spots. FACILITIES: Leased sound 
studios in Hollywood. Production facilities 
available New York, Miami, Detroit, Montreal. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 
port; Annual 


Leadership; Progress Re- 
Report (National Distillers 
The Traffic Department Story (N. Y. 
Telephone Co.). TELEVISION FILMS: Sergeant 
Preston of the Yukon (Quaker Oats—Wherrvy, 
Baker & Tilden); Greatest Story Ever Told; 
Fight for Freedom series; Les Paul & Mary 
Ford musical series. TV COMMERCIALS: For 


Corp.) ; 


Wherry, Baker & Tilden, etc. 


JOHN SUTHERLAND PRODUCTIONS, INC. 
201 No. Occidental Blvd., Los Angeles 26 
Phone: DUnkirk 8-5121 





Date of Organization: 1943 


Branches: 33 East 48th Street, New York 
17. Phone: PLaza 5-1875. Dale Arm- 
strong, Vice-President. 6560 Cass Ave., 
Detroit 2, Michigan. Phone: TRinity 
2-2280. Ross M. Sutherland, Evecutive 
Vice-President. 

John E. Sutherland, President, General 
Manager, Writer, Producer 

toss M. Sutherland, Evecv‘ive Vice-Pres. 

True Boardman, Writer, Associate Prod. 

Norman Wright, Writer, Associate Prod. 

Charles Bordwell, Vice-President 

Dale Armstrong, Vice-President 

George Gordon, Director, Animation 

Howard Roessel, Production Manager, 
Live-Action 

Earl Jonas, Production Manager, Animation 


SERVICES: Complete production of live-action 
and animation films from research and script 
through release printing. FACILITIES: Motion 
picture studio. Completely-staffed animation 
department, fully equipped, including cameras. 
Live-action stage with electrical, grip and 
sound equipment. Set inventory, mill, ‘paint 
shop, etc. Modern sound recording rooms and 
equipment. Editorial department equipped 
for 35mm and 16mm. _ Projection theatre 
equipped for 35mm and 16mm. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Voice Beneath The Sea; 
Link to the North (American Telephone & 
Telegraph Co.); Your Safety First (Auto- 
mobile Manufacturers Assn.); Egypt Reborn 
(Sahara Petroleum Company); Living Unlim- 
ited (Frigidaire Division, General Motors 
Corp.) ; Story of Creative Capital (E. |. du 
Pont de Nemours & Co.); Destination Earth 
(American Petroleum Institute); Meet Mrs. 
Swenson (General Electric Co.); Breath of 
Life (Union Carbide & Carbon Co.); The 
Littlest Giant (National Consumer Finance 
Assn.). TV COMMERCIALS: For Lucky Strike, 
Ajax, Delco Battery, Bill Benton, Chiquita 
Banana, Marlboro, Nabob, American Savings 
& Loan, Mercury, Pioneer Savings & Loan, 
Chevrolet, May Co., Meadowgold, Eveready, 
Kool-Shake, Delsey, and others. 


TELEPIX CORPORATION 


1515 N. Western Ave., Hollywood 
Phone: HOllywood 4-7391 


Date of Organization: 1948 


Branches: Telepix-Anderson, Inc., 6620 Di- 
versey, Chicago. Stan Anderson, in 
charge. 704 Wilcox Bldg., Portland. 


Robert P. Newman, President 


SERVICES: TV commercials; industrial motion 
pictures and slidefilms; stage rentals and re- 
cording service. FACILITIES: Studio: 52’ x 
95’; truck entrance 14’ high. Interlocked 
magnetic recording channels; mixing-dub- 
bing; projection room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Story of Profit Shar- 
ing (Sears Roebuck & Co.); The Espey Car- 
liner (Spring Packing Corp.); Smog (Los 
Angeles County). TV COMMERCIALS: For 
Revion; Regal Beer (Guild, Bascom & Bon- 
figli). (Only 1956 references submitted 


BUSINESS SCREEN MAGAZINE 





W. J. GEAMAN, Ine. 


AGENTS FOR SALE AND DISTRIBUTION 


EAoTMAN 


Professional 
Motion Picture and 
Television Films 


FURT LEE, New Jersey: 
LOngacre 5-5978 


CHICAGU: 
bU40 N. Pulaski Road 
IRving 68-4064 


HULLYWOOM: 


6677 Santa Monica Blvd. 
HOllywood 4-6131 





7TH ANNUAL PRODUCTION REVIE Ww 











METROPOLITAN LOS ANGELES: 


TRIANGLE PRODUCTIONS 
1515 N. Western Avenue, Hollywood 27 
Phone: HOllywood 4-7441 


Date of Organization: September 1956 


LeRoy M. Smith, President 
Herbert B. Leonard, Vice-President-Prod 
Robert G. Walker, Secty.-Treas.-Dir. Prod 
John Wilson, Director of Animation 
Lester White, Fred Jackman Jr., 
Directors of Photography 
Jay Whittridge, George Luckenbacher 
Film Editors 


SERVICES: Production of motion pictures; do« 
umentary, sales promotion and training films 
for industry; educational films; tv commer 
cials, television programs. Staff of producers 
directors, writers and technical talent. FACIL 
iT1ek8: Sound stages; recording, and dubbing 
facilities; cutting and projection rooms; an 
imation department 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Bright Future (Cee-Bee 
Chemical Co.) ; new company, only 1956 ref 
erence available 


% 


Transfiim, incorporated 
4255 Beverly Boulevard, Hollywood 46, Calif 
tobert Drucker, Manager 
See complete listing in New York City area 


UPA PICTURES, INC. 
1440 Lakeside Drive, Burbank, Calif. 
Phone: THornwall 2-7171 


Date of Incorporation: 1945 


Branches: 60 E. 56th St., New York 22 
Phone: PLaza 8-1405. Charles D. MeCor 
mick, vice-prea. in echg., UPA-New York 
Wrigley Bldg., Chicago, Peter Del Negro, 
sales manager 

Stephen Bosustow, President 

Ernest Scanlon, Vice-President, Treasure 

Robert Cannon, Vice-President 

Herbert Klynn, V. P., Chg. Weatern TV 
Commercials 

Maxine Davis, Secretary 

Melvin Getzler, Studio Manager 

Ray Thursby, Production Manager 


SERVICES Animated cartoon films; educa 
tional, industrial films and theatrical short 
subjects and features. TV commercials and 
programs, FACILITIES: Animation studios in 
Burbank, New York and London. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Sappy Homiena (American 
Society ) TV COMMERCIALS For 
Piel’s Beer (Piel Brewery, Y & R Agency); 
Rheingold Beer (Liebman Breweries); Suave 
(Helene Curtis Industries, Inc.): Colgate 
(Colgate, Palmolive Co.). Only 1956 produce 
tion references submitted. 


% 


Van Praag Productions, Inc. 
7417 Sunset Boulevard, Hollywood 46, Calif 
HOllywood 2-1141; TWX LA-1228 
Hugh 8S. Hole, Vice-President 
Gene Harrison, General Manager 


Phone: 


(See complete listing in New York City area 
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RAPHAEL G. WOLFF STUDIOS, INC. 


5631 Hollywood Blvd., Hollywood 28 
Phone: HOllywood 7-6126 


NATIONAL REPRESENTATIVES 

New York: Dicran Nahigian, 330 Park Ave. 
Phone: PLaza 5-5386 

CHICAGO: Carl Wester, 2013 Orrington Ave., 
Evanston, Ill. Phone: DAvis 8-7236. 

Derroir: Harold R. Troy, 19741 James 
Couzens Highway. Phone: BRoadway 
83-6020 

CINCINNATI: Robert M. Sampson, 1058 Emer- 
son Road, Park Hills, Covington, Ky. 
Phone: AXtell 1-5668. 


Date of Organization: 1930 


Raphael G. Wolff, President & Treasurer 

MacDonald MacPherson, Vice-President, 
Kxecutive Director Creative Department 

Sally Assin, Executive Secretary 

Alfred Vaughan, Dir. of Public Relations 

Arthur W. Treutelaar. Evec., Studio Supi 

David Lurie, Evec., Editorial Department 

James Moore, Supervisor, Director 

Hoyt Curtin, Musical Director 


SERVICES: Sales promotion, industrial, train- 
ing and institutional motion pictures, sound 
and color; television programs and commer- 
cials, PHOTOGRAPHICS INTERNATIONAL, a divi- 
ion of Raphael G. Wolff Studios, Inc. Camera 
men in 72 foreign countries and in any area 
of U.S. Film requirements photographed on 
assignment throughout the world. Complete 


library of foreign and domestic film. FAcIL- 
iT1es: Stages and complete production 
facilities; lighting equipment, generators, 


cameras on mobile units for nationwide pro- 
duction; permanent staff of editing, anima- 
tion, anistration, music and creative personnel. 
Stereo motion picture cameras, 16mm and 35- 
mm, for 3-dimensional films. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: A Matter of Form (Moore 
Business Forms, Inc.); Yours to Command 
(Houston Lighting and Power Company) ; 
More People Than Ever (The Peoples Gas 
Light and Coke Company); I/t's Up to You 
(Kraft Foods Company); Thrillarama Adven- 
ture (Thrillarama Productions, Inc.); Paper 
im Werden; Zum Reisen Bestimmt (Interna- 
tional Paper Company). 


% 


Wilding Picture Productions, Inc. 
5981 Venice Boulevard, Hollywood, Calif. 
Phone: WEbster 8-0183 
John Oser, in charge 

(See complete listing under Chicago area) 


NORMAN WRIGHT PRODUCTIONS, INC. 
1515 N. Western Ave., Hollywood 27 
Phone: HOllywood 4-5343 


Date of Organization: 1948 


Norman Wright, President 

C, M. Wright, Secretary-Treasure) 
Errol Grey, Vice-President, Production 
Kenneth Homer, Comptroller 

Hal Geer, Editorial Supervisor 

Gilbert Wright, Writer-Director 

Robert Balser, Animation 


Services: Creative writing, planning and pro- 


duction of business, television, government 
and theatrical motion pictures in b/w and 
color. FACILITIES: Mobile filming and sound 
equipment. Sound stage and animation facil- 
ities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Sun Never Sets On 
Continental (Continental Motors Corp.) ; Don 
Kolynos To The Rescue (Whitehall Pharmical 
Co.); Elements of Hydraulic Fracturing 
(Halliburton Oil Well Cementing Co.) ; /daho 
and Its Natural Resources (Richfield Oil Co. 
SLIDEFILMS: Profit Opportunities for '57 
(Family Weekly Magazine). 





Washington 
% 


L. R. HUBER PRODUCTIONS 
1947—-l4th Ave. North, Seattle 2, Wash 
Phone: EAst 4274 


Date of Organization: 1952 


Louis R. Huber, President 
Hazel I. Huber, Vice-President 


SERVICES: Motion pictures, 16mm color and 
or b-w; specially-qualified and equipped for 
Alaskan, overseas and field production. Fa 
CILITIES: Specialized B&H cameres (4), 
Cine-Special (1) with wide assortment of 
lenses; special camera car; field high-fidelity 
magnetic tape recording; 16mm magnetic re- 
cording (Magnasync); planning, editing, 
scripting, animation. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Great Land (North 
American Van Lines, Inc.) ; Angler’s Paradise 


(Northern Consolidated Airlines, Inc.); The 
Alaska Railroad (U.S. Department of the In- 
terior); Childbirth — A Family Experience 


(Association for Childbirth Education) ; 
Alaska Freight (Alaska Freight Lines, Inc. 


RARIG MOTION PICTURE COMPANY 
5510-14 University Way, Seattle 5, Wash. 
Phone: Kenwood 0707 


Date of Organization: 1927 


Max H. Rarig, President 

Edith A. Rarig, Vice-President 

James H. Lawless, Production Manager 
Ralph Umbarger, Director of Photography 
Grace Umbarger, Art Director 

John Dubuque, Sound Engineer 

Joe F. Nelson, Editor-in-Chief 


SERVICES: Public relations, sales promotion 
and training films. TV programs and com- 
mercials. Finishing department services in- 
clude: editing, narration, writing, recording, 
art and animation, music underscoring. Fa- 
CILITIES: 16mm photographic, editing equip- 
ment, lighting. Western Electric magnetic 
recording. Photographic and sound studios, 
permanent staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Fire Weather (Washington 
& Oregon Forest Fire Association); Return 
to Africa (Frederick & Nelson); Falling & 


BUSINESS SCREEN MAGAZINE 





Bucking Timber 
Association ) ; 
Roller; 
Powered vs. Electric Fork Lift Trucks (Hy- 
ster Co.) ; vocational film series: Your Career 


(Pacific Northwest Loggers 
Rock Crushing With the Grid 
Hystaway on the Railroad: Gas 


in Architecture; Printing; Nursing; Aero- 
nautical Engineering; Lumber Manufactur- 
ing; Hotel Management; Elementary Teach- 
ing; Electronics Technician; Pharmacy; 
Secretary; Law; Pulp Manufacturing and 
Journalism (Weyerhauser Tiriber Company). 


CINE’-PIC HAWAII 

1847 Fort Street, Honolulu, Hawaii 

Phone: 50-2677 

Date of Organization: 1947 

George Tahara, Owner-Producer 

Maurice Myers, Animation Dept. 

William W. Davenport, Writer 

Spence Brady, Writer 

Harry Onaka, Editor 
SERVICES: Industrial, educational, theatrical 
and television motion pictures; production 
from script to screen. FACILITIES: Complete 
[IATSE technicians; 16 and 174mm synchro- 
nous tape recorders. Maurer professional 
cameras and sound-on-film recorders, sound 
stage, lighting equipment, music library, an- 
imation dept.; editing and projection facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Hawaiian Village Interlude 

musical film (Henry J. Kaiser); Tagpo 
entertainment feature (Labrador Inc.); Ha- 
waiian Telephone Annual Report (Hawaiian 
Telephone Co.) ; Weed Control (Dow Chemical 
Co.); One Out of Ten (Mental Health As- 
sociation of Hawaii). 


WEST COAST BRANCH OFFICES: 


San Francisco Area 
Pathe Pictures, Inc. 
1459 Sixteenth Avenue, San Francisco, Calif 
Phone: MOntrose 4-7251 
Frank Vail, representative 
See complete listing in New York City area 


Sonochrome Pictures 
760 Gough Street, San Francisco, Calif. 


See complete listing under Colorado area) 


Oregon 
Winik Films Corporation 
611 N. Tillamook Street, Portland 12, Ore. 
Merriman Holtz, in charge 
See complete listing in New York City area) 


Washington 
New World Productions 
6011 38th Street, N.E., Seattle, Wash. 
G. Newton, in charge 
See complete listing under Los Angeles area) 


% this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional reference data ap- 
pears in other pages of this Production Re- 
view. 
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ALBERTA: Calgary 


MASTER FILM STUDIOS LTD. 
510 5th Street West, Calgary, Alberta 
Phone: 693200 


Date of Organization: April 1955 


Spence Crilly, Managing Producer 

C. P. Mackintosh, Secretary-Treasure) 
M. H. Hundert, Secre tary 

Robert Willis, 7V & Animation Dept 
Werner Franz, Editing & Sound Dept 
John Pfiffig, Camera Dept. 

John Groot, Proce ssing De pt. 


SERVICES: motion pictures for industry, edu- 
cation & TV; TV commercials; slides, anima 
tion; 16mm printing and processing; magnetic 
& optical recording; editing. FAcILities: 30’ 
x 40’ sound stage; Cameras: 2 Auricon Super- 
1200s, Cine-Specials; animation stand; MR & 
OKO lighting (65,000 watts); B&H Model J 
Printer; Houston Fearless processing; 2 Mag- 
nasyne recorders; Magnasyne 3 channel dub- 
ber; Maurer optical recorder; editing & screen- 
ing rooms; 2 station wagons. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Valley of the Bow (Calgary 
Power Ltd. & City of Calgary); Never Sur- 
render (Canadian Arthritis & Rheumatism So- 
ciety); Tough Inch (Fulton Banister Pipeline 
Constructors); Power to Serve (Canadian 
Utilities Ltd.) ; Meet Your Gas Company (Ca 
nadian Western Natural Gas 





BRITISH COLUMBIA 


ARTRAY LTD. FILM PRODUCTIONS 
781 Burrard Street, Vancouver, B.C 
Phone: TAtlow 4554 


Date of Organization: 1948 


Art Jones, President & Manager 

Mrs. I. J. Jones, Sec.-Treas. & Director 
Victor N. Spooner, Production Manager 
Bb. Wally Bodner, Sales Mar. & Ace. Exec 


SERVICES: Motion picture production and illus 
tration for television, industry and adverti 

ing. Sound slidefilm and TV slide production. 
FACILITIES: Studio, location production, equip 
ment and services for 16mm color and b/w. 
Sound recording, dubbing and post syncing fa 
cilities. Animation production, incl. layout, 
artwork and design. Set design and construc 

tion. Prop & wardrobe facilities. Studio & 
location lighting. Pos. & neg. cutting rooms 
Interlock Syne screening facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Summer Sunshine for Win 
ter Menus (B. C. Tree Fruits); Our Hit Pa 
rade (Vancouver Board of Trade). SLImDe- 
FILMS: Canada Roof Co 
Ltd.) ; Ground Observer Corps (Dept. of Na- 
tional Defense First Impressions; Fou 
Tools of Selling (MacMillan & Bloedel Ltd.) ; 
The Saw With 10,000 Teeth: 
huretion; Let's Keep lt Clean 
gineering Ltd 


Romance of Roofing 


Diaphragm Car 
Industrial En 


% 


Ss. W. CALDWELL LTD. 
811 Alaska Pine Building, 1111 W. George 
St., Vancouver, B,C 
Phone: MA, 8733 
Florence Ward, Representative 


(see complete listing under Ontario 


PARRY FILMS, LTD. 
1825 Capilano Road, N. Vancouver, B. ¢ 


Phone: York 8164 


Date of Incorporation: April, 1954 


Llewelyn M. Parry, Pres., Managing Prod 

Miss C. V. Joy, Ewec. Secty. & Treasurer 

Wallie Peters, TV Producer 

Bert Pullinger, Keith Cutler, Bill Round, 
Directors 

Jack McCallum, Camera Department 

Mrs. M. Roozeboom, Art & Animation 

Mrs. S. Reljic, Editorial Department 

D. Pomeroy, Sound Service: 

J. Richardson, Writing Department 


SERVICES: documentaries for public relations, 
sales, education & training. Special services in 
the production of engineering, technical rec 
ords, incl. still & motion studies, TV: open 
end entertainment features and spots. Fa 
CILITIES: Film studio and recording stage 
Camera and lighting for 35mm and 16mm 
color. Full sound recording for studio and lo 
cation work. B&W processing. Cutting rooms, 
staff writers, scenic department, costume fa 
cilities; model construction, animation and 


optical effects; art and title production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Futures in Oil (Canadian 
Petroleum Association 120,000 Kilowatte 
Under the Sea: La Joie Eatension (British 
Columbia Electric); Barking Druma; The 
Sherbrooke Story (Canadian Ingersoll Rand). 





QUEBEC: Montreal 


ASSOCIATED SCREEN NEWS LTD. 
2000 Northeliffe Avenue, Montreal 28, Que, 
Phone: DExter 1186 


Branches: Vancouver, Toronto 


Date of Organization: 1926 


Murray Briskin, Pxec. Asst. to President 

T. M. Abrams, Advertising, PR Mar 

N. Hull, General Salea Manager 

J. MacKay, Ontario Salea Manager 

Gordon Sparling, Production Mgi Ind 

J. Dunham, Production Manager (T\ 

A. D. Nicholson, Laboratory Supt 

A. H. Hague, Newsreel Manager 

J. R Prazak, Comptroller 
SERVICES: Production of motion pictures for 
industry and TV from script to screen, coast 
to-coast coverage in Canada; TV commercials; 
animation 35 & 16mm B&W and color proc- 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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ANADA 


Associated Screen News: Cont'd. 
essing; release printing for American, English 
and Canadian producers; Theatre trailer 
stock shot library; preview screening (in wide 
screen and Cinemascope). FACILITIES: Sound 
proof stage 50’ x #80’, height 27’ to catwalk; 
carpenter shop; prop room; dressing room 
Western Electric sound system; 35 & 16mm 
film recording; magnasyne tap 
five Moviola-equipped editing rooms; art de 
partment; laboratory ing 35mm and 
lémm negative and positive; both B&W and 
Kastman color teduction and A&B printing 


recording 


proce 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURE Transatlantic Eempre Ca 
nadian Pacific RR Weekend in Quehee (Ca 
nadian National Railways Towards One 
World (Massey-Harris-Ferguson Tran 
Bell Telephone Co The 
Great Nasential (Cndn, Petrofina Ltd 
ig the Color (National Film Board 


Canada Microwave 


Troop 


BENOIT-DE TONNANCOUR FILMS 
2161 St. Catherine West, Montreal, Quel 
Phone: WE 7339 


Date of Organization: 1949 


Réal Benoit, Director 

André de-Tonnancour, Director 

George Fenyon, Director of Photography 
Mare Audet, Sound 

Gerard Hamel, Mditing 

Mircea Delanoe, Art Director 


SERVICE) Production of 16mm, 35mm _ film 
for all purposes from script to final print 
FACILI 


ries: Sound stage 40’ x 70’ with 23’ ceiling 


French translations and adaptation 
16/35mm positive & negative cutting room 
editing and projection room 


RECENT PRODUCTIONS AND SPONSORS 
TELEVISION FILMS: Ballade de Juillet; Soaring 
Veet; Of Men, Birda and Ialand Canadian 
Broadcasting Corp.-T\V Lea Collegiensa Trou 
French-Ca 


badourse—39 filme Pepsi-Cola 


nadian tv film specialist 


BRISTON FILMS LIMITED 
1490 Sherbrooke St. West, Montreal, Quebec 
Phone: WEllington 2795 
Date of Organization: June 28, 1951 


J. R. Bristowe, President 

FF. R. MeConnell, Production Ma 
J. M. Brown, Office Manager 

L. C, Thompson, Chief Cameramar 
W. H. Street, Sound Nnginees 

R. Mason, Production Aasaiatant 


SERVICES 
motion picture films 


Production of all types of l6mm 
Editing, animation, re 
cording and re-recording FACILITIES: Re 
cording & Shooting 
studio Animation Depart 
ment Screening & conference room Still 


re-recording studios 


Editing units 
photography department Portable lighting 


equipment 15,000 watts 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Grey ¢ up 19586 Dow 
Brewery Limited); Drama of Curling; Skip 
There is Magic In Curling Mac 
donald Tobaceo Company); The Stanley Cup 
Finala of 1956 (Molson’s Brewery Limited 


Dilemma 
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* 
Ss. W. CALDWELL LTD. 
Suite 319, 1410 Stanley St., Montreal 
Phone: AV. 8-0528 
Bud DeBow, Representative 


(see complete listing under Ontario 


% 


CRAWLEY FILMS LIMITED 
1467 Manafield St., Montreal, Quebex 
Phone: AVenue 8-2264 
Alasdair Fraser, Manage 


see complete listing in Ottawa area 


OMEGA PRODUCTIONS, INC. 
1960 Dorchester Street West, Montreal 25 
Phone: GLenview 3526 


Date of Organization: 1951 


lr. S. Morrisey, President 

Pierre Harwood, President, Gen. Mar. 
Leonard M Gibbs, Secretary Treasures 
Richard J. Jarvis, Sales Representative 
Henry A. Michaud, Director of Production 
John R. Racine, Director, TV Commercial 
John Burman, Chief Engineer 

Mare Beaudet, Chief Editor 

Denis Mason, Chief Cameraman 

Don Snowdon, Chief Animator 

John Sawyer, Chief Electrician 


SERVICES ; Educational, industrial, sales promo 
tion, theatrical, and television motion pictures 
FACILITIES: 16mm and 35mm cameras, tape 
and film recording equipment, projection and 
editing facilities, sound shooting stage, ani 
mation department 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Not Too Hot to Handle 
Walter Kidde Co.); Blasting a New Niagara 
Canadian Industries, Ltd TELEVISION 
FiLMs: La Vie Qui Bat—24 episodes; Pepinot 

10 episodes; Kaster Vigil (Canadian Broad 
casting Corp TV COMMERCIALS: for DuPont 
of Canada Ltd.; Dow Brewery Ltd. ( Vickers 
& Benson Ltd Esta Co.; Supreme Paints; 
Belmont Beauty Supply; Stuart Biscuits; J 
1), Vachon & Sons (Quebec Adv. Agency) 
Depts. of National Defense, Air & Army 


ONTARIO: Toronto 
% 


Ss. W. CALDWELL LTD. 
147 Jarvis Street, Toronto, Ontario 
Phone: WA 2-2103 


Date of Organization: 1949 


Branch Offices: Ontario: 355 Main St., Ot 
tawa. Donald Manson, repr. Quebec: 1410 
Stanley St., Montreal. Bud DeBow, repr 
Manitoba: 801 Lindsey Bldg., Winnipeg. 
Murray Messner, repr. British Columbia: 
$311 Alaska Pine Bldg., Vancouver. Florence 
Ward, repr 


Spence Caldwell, President 


Gordon F. Keeble, Vice-Pres., Chg. Prod 


3% this symbol, appearing over a 
producer's listing, indicates that display adver 
tising containing additional reference data ap- 
pears in other pages of this Production Re 
view issue of BUSINESS SCREEN 





Stewart H. Coxford, Comptroller 
Sydney Banks, Executive Producer 
Fritz Spiess, Director of Photography 
James McKay, Animation Supervisor 
Murray Marshall, Sound Supervisor 
toss Smith, Laboratory Supervisor 
Hans Klostermann, Editing Supervisor 
G. B. Quinney, Equipment Sales Division 
Ken Page, Film Sales Division 


SERVICES: 16 and 35mm b.w. and color TV 
commercials; motion pictures; slidefilms, film 
strips, slides. Live TV commercial! production 
and co-ordination; syndicated TV film pro- 
grams. TV and motion picture equipment sales, 
TelePrompTer of Canada sales and service 
Sponsor film services. FACILITIES: Sound stage 
25’ x 58’ x 75’. Animation dept. with Oxberry 
35/16mm stand. Complete recording facilities 
incl. Stancil Hoffman 17.5/16mm, Westrex 
optical recording system 35/16mm. Screening 
room. Mitchell, Arriflex, Maurer cameras, °5 
and 16mm. Printing, processing lab, color 
printing, kinescope recording service. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: education film (Canadian 
Cancer Assn.). TV COMMERCIALS: for Dunlop 
Locke Johnson agency); Philishave (Erwin 
Wasey Good Luck Margarine (Young & 
Rubicam); American Motors (McKim Adve 
tising); Shell Oil (J. Walter Thompson 
Swift (MeCann-Erickson). Specialize in ty 
produc tion and services. 


% 


The Calvin Company 
Motion Picture Centre, Toronto, Ontario 
G. S. Kedey, representative 
See complete listing under Missouri U.S 


CHETWYND FILMS LIMITED 
21 Grenville Street, Toronto, Ontario 
Phone: WAlnut 4-4493 


Date of Incorporation: 1950 


Arthur Chetwynd, President & Gen. My) 
Marjory Chetwynd, Sec.-Treasurer 

Lenore Calow, Secretary 

W. C. Donaldson, Director of Photography 
Robert Barclay, Supervising Editor 

Russell Heise, 1/C Sound Department 
Kirikur Hagan, Chief Director, Produce) 


SERVICES: 16mm motion picture production, 
color and b.&w. for education, sport, travel, 
industry, advertising, public relations, tele 
vision, industrial stills; projection service; 
slidefilm and filmstrip production; research, 
writing, editing, scripting, sound, processing, 
printing, film library. FACILITIES: 16mm mo 
tion picture cameras; still cameras; research, 
writing, editing, scripting, sound, Ampex '4” 
tape, Stancil-Hoffman 16mm sprocket tape, 
library (distribution and stock shot), studio, 
screening room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Modern Frontiers (Ca 
nadian Red Cross—Ontario Div. Sword of 
Hope (Canadian Cancer Society Ontario 
Div.): 1956 All Star Football (Molson’s 
Brewery, Ont. Limited); in production—Uni- 
versity of Toronto film. TELEVISION FILMS 
The Canadian Game; Nickel’s Worth (Cana 
dian Broadcasting Corp. TV); 60 films for 
Children’s Dept., Canadian Broadcasting 
Corp. Official coverage “Big Four” profes 
sional football games (Molson’s Brewery 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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7 You can mass produce 
: these intangible assets: 


Be Prospects for Growth; Stockholders have greater confidence in a corporation 


whose prospects tor growth are great, An intangible asset? . . . yes, but investors 
can add it up when they see it for themselves... on Willard-made Motion Picture 
Film. 


2. New Product Advantages: Advantages of using a brand new product about 
to be introduced to the market, remain intangible until the product is bought and 


used——or until they are brought to life on Willard-made Motion Picture Film. 


. 
» § Your Best Salesman: He’s terrific but he has only 24 hours in a day, and 






he can’t be all over the country at once. Besides, he’s probably a top executive with 
many other responsibilities. Yet when he has an important message to get across, he 
can be everywhere, anytime, when you mass produce him on Willard-made Motion 
Picture Film. 
4. We at Willard are your intangible asset, too, with a quarter of a century of 
experience in producing exciting, dramatic, informative film. You can mass produce 
that know-how to your advantage when you use the Willard team to produce your 
next motion picture, 
TGA \V | LL A RD 
PeC PURaes, NG. 
° 45 West 45th Street New York 36, N. Y. 
JUdson 2-0430 


NUMBER | * VOLUME 18 «+ 1957 145 











COMPLETE 
PRODUCER’S 
SERVICE 


LABORATORY 


| Overnight Negative Developing and 
Rushes, 35mm and |6mm. 


B&W Printing and Processing, 
35mm and |6mm. 


Masters and Dupe Negatives, 
35mm and |6mm. 


B&W Reduction Printing. 
Color Reduction Printing. 


16mm Kodachrome Printing. 


SOUND 


SIX-CHANNEL WESTREX SYSTEM 
WITH COMPLETE EQUALIZATION 
PANEL FOR: 


Syne Sound Shooting. 





Narration Recording. 

Music Recording. 
RECORDINGS CAN BE TRANS. 
FERRED TO OR FROM: 


16mm Magnetic any track 
position, 


35mm Magnetic. . 
V4" Magnetic. 


16mm Optical Area or Density— 
A or B wind. 


Electronic Printing with Supersonic 
Bias. 


MAGNETIC STRIPING 30-50-100 
MILLS ON: 


lémm Raw Stock—Negative, 
Reversal, Positive, Anscochrome. 


16mm Prints B&W or Color. 


RENTAL FACILITIES 


Completely Equipped Sound Stage for 
16mm or 35mm. 


Editing Facilities. 


Screening Room—Straight Projection 
or Interlock. 


16mm Auricon Single System Camera 
with Zoomar Lens and Magnetic 
Recording Head. 


Write for further information or visit 


our Studioa at your convenience. 


SHELLY FILMS umireo 


TORONTO 14, ONTARIO 


Chifferd 99-7811 











CANADIAN PRODUCERS: 
% 


CRAWLEY FILMS LIMITED 
21 Dundas Square, Toronto, Ontario 
Phone: EMpire 4-5283 
Stewart Reburn, Manager 


see complete listing in Ottawa area) 


FLETCHER FILM PRODUCTIONS 


RCA Bldg., 225 Mutual Street, Toronto, Ont 
Phone: EMpire 3-8372 


Date of Organization: 1954 


Howard D. Fletcher, President 

Kdward R. MacGillivray, Executive Producer 

Hugh J. Moreland, Executive Director 

Bryan Carswell-Jupe, Supervising Director 

Michael L. Snow, Animation Director 

Iris Krangle-Hoffman, Prod. Coordinator 

Patricia A, Copeland, Production Supervisor 
SERVICES: Production of motion pictures, 
sound slidefilms, and slide-motion films in 16 
& 35mm, sound, b&w and color. Industrial, 
documentary, training, customer and public 
relations, sales presentations. TV commercials 
and films. Full cell and Vari-Cel animation. 
Complete programs, including visual aids and 
stage presentations for sales training and 
consumer sales. Film library service: editing 
of TV syndicated films and features; cleaning, 
shipping, inspecting and storage of TV films 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREsS: Electronics in Canada 
Radio-EKlectronics-Television Manufacturers’ 
Association of Canada); Cavalcade of Thrill 
Drivers and (in production) Partners in Sell 
ing (Dunlop-Canada Limited); Island Sales 
man (British-American Oil Company Lim- 
ited); Make Tomorrow Poasible (United 
Appeal for Metropolitan Toronto); What's 
Your Rating; Making the CO, Test; Installa- 
tion OK, and (in production) Slipper to Fill 
(The Consumers’ Gas Company Limited) ; 
The Radapon Story (Dow Chemical of Canada 
Ltd). TV COMMERCIALS: For Dunlop-Canada 
Ltd.; Shell Oil Co. Ltd.; Muscular Dystrophy 
Assn. of Canada; Girl Guides and others. 


% 


ROBERT LAWRENCE PRODUCTIONS 
(CANADA) LTD. 

32 Front Street West, Toronto, Ontario 

Phone: EMpire 4-1448 


Date of Organization: April, 1955 


Robert L. Lawrence, President 

John T. Ross, Vice Pres. & Gen. Mgr. 
Philip Kornblum, Treasurer 

Robert Rose, Production Director 


SERVICES: Producers of motion pictures for 
television and industry—live-action and ani- 
mation. Robert Lawrence Productions in New 
York and Toronto; Grantray-Lawrence in 
Hollywood, California. FAcILities: Sound 
stage 125’ x 55’ x 25’ for 16mm and 35mm 
color, black and white film production—35mm 
NC Mitchell with blimp, Fearless dolly, Mag- 
nasyne recording equipment, Mole-Richardson 
sound boom. 


RECENT PRODUCTIONS AND SPONSORS 
(Only television commercials submitted) 

TV COMMERCIALS: For Texaco (McColl- 

Frontenac) ; Ivory Snow (Procter & Gamble) ; 

Brisk (Colgate-Palmolive); CIL Paints (Ca- 








nadian Industries, Ltd.); Molson’s Lager 
(Molson’s Breweries Ltd.) ; Moirs Chocolates; 
Jewel Shortening (Swift Canadian Co. Ltd.) ; 
Heinz Baby Foods; Imperial Esso; Dept. Na- 
tional Defence; Sherwin Williams Co. Ltd.; 
and Moffats Ltd. (AVCO). 


MERIDIAN FILMS LIMITED 


1202 Woodbine Avenue, Toronto, Ontario 
Phone: OXford 8-1628 


Date of Incorporation: August, 1956 


Ralph Foster, President 

Julian Roffman, Sec.-Treas., & Director of 
Production. 

Herbert 8. Alpert, Dir. of Photography 

Thomas Whitelaw, Set Construction 

Diana Southwood, Studio Manager 


SERVICES: Studio (50’ x 110’) equipped with 
lighting, sound recording and 35/16mm 
cameras. Editing rooms, screening facilities 
16/35mm, make-up and dressing rooms. Full 
production crew, available for studio or loca- 
tion production. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Tips (J. Arthur Rank 
Organization) ; What About the Y? (National 
Office, Y.M.C.A.); Delrex (Public & Industrial 
Relations, Ltd.). TELEVISION FILMS: A Shake- 
speare Rehearsal (Canadian Broadcasting Cor- 
poration); Freedom to Read (Center for 
Mass Communication, Columbia University) 


MOTION PICTURE CENTRE LIMITED 

423 Sherbourne St., Toronto, Ontario 

Date of Incorporation: 1953 

G. 8S. Kedey, President 

Robin Hardy, Director of Production 

Gerald Farkas, Chief Editor 

Al Sauro, Sound Services 
SERVICES: Motion pictures and slidefilms for 
television, industry, sales promotion, staff 
training, religious, travelogues, and public re- 
lations use. FAaciLities: Auricon, Arriflex 
cameras, Magnasync recording equipment, re- 
cording studio, editing, writing and screening 
facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: As a Mustard Seed Grows 
(Anglican Church of Canada); Safe Driving 
Series (Ford Motor Company of Canada) ; 
Community Giving (Toronto Community 
Chest). TELEVISION FitMs: Safety Begins at 
Home; Summer Sunday (Canadian Broadcast- 
ing Corp.-TV). 


PETERSON PRODUCTIONS 


337-9 King Street West, Toronto 1, Ontario 
Phone: EMpire 8-7065 


Date of Organization: 1947 


S. Dean Peterson, President 

Laurence L. Cromien, Director of Prod. 
Florence Bartram, Set Design, Construction 
Doris Cromien, Make-Up 


SERVICES: Commercial, industrial and tele- 
vision films. TV commercials. FACILITIES: 
Complete sound-proof stage, editing rooms, 
make-up room, dressing rooms, complete re- 
cording and re-recording facilities, screening 
room, 16 & 35mm equipment. 


(LISTING CONTINUED ON FOLLOWING PAGE) 
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THE PRINCETON FILM CENTER, INC. 
ANhOUNCES 
three distinguished new 


television series for sponsorship 
AMERICANS AT HOME 


A half-hour series in color filmed on location. Produced in cooperation with the 
American Home Magazine, this series is designed for viewing by anyone inter- 
ested in homemaking. 


THE RUAD WE TRAVEL 


A half-hour series based on the true-life stories of unforgettable Americans 
everywhere who have refused to trade their goals and ambitions for personal 
security. Television film production at its highest in terms of human interest. 


HURAL REVIEW 


A half-hour series in color directed toward the more than 50,000,000 Americans 
who do not live in cities. The only program of its kind and one enthusiastically 
endorsed by authorities in this field. 


PREVIEW PRINTS ARE IMMEDIATELY AVAILABLE OF ALL THREE 


Wire, Telephone or Write 


The Princeton Film Center, Inc. 


Princeton, New Jersey Telephone: Princeton 1-3550 





Motion Picture Producers and Distributors since 194] 
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CANADIAN PRODUCERS: 


Peterson Productions: Cont'd. 


RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: For Ford/Monarch 
Div Trans-Canada Pipe Line Cockfield 
Brown & Co, Ltd.); Mercury-Lineoln-Meteor 
Div. ( Vickers & Benson Ltd 
Frost Fence, Ronson Lighters McConnell 
Kastman & Co, Ltd.) ; Kelloggs of Canada Lid 
(Leo Burnett Co. Ltd.); Carlings Breweries 
American Motors; Salada Tea (MeKim Ad 
vertising Co, Ltd 


‘ General Food 


SHOWCASE FILM PRODUCTIONS 
(Div. Associated Broadcasting Co., Ltd.) 
1139 Bay Street, Toronto, Canada 
Phone: WA 4-111] 


Date of Organization: June, 1956 


Martin Maxwell, l’resident 
Murray Raymond, Vice President 
Jack Chisholm, General Manager 
G. Marshall, Secretary-Treaasures 
M. DiTursi, Production Sales 


SERVICES industrial, 
tional, sales training, motion pictures and 
slidefilma; theatrical trailers; TV comme 
clals. FACILITIES 
equipment. 


Producers = of educa 


Motion picture production 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES 
Division 


Pilkington's Canadian 
(Pilkington Glass Company Ltd 


England); The Big “Z" (Ontario Department 


Our Queensway Film 
Studios——less than two 
hours trom New York 
consistently produce 
Canada’s tinest television 
commercials and motion 
pictures, Our equipment and 
personnel can do the fresh 
kind of work you demand 
and our cost is much 

lower. Remember too, we're 
happy to rent our facilities 
to capable \inerican pro 
ducers, Call us tor 


sample reel or rates 





i.To. 


QUEENSWAY FILM STUDIOS 
447 Jarvis Street * Toronto Ontario 
Phone WAlnut 2.2103 * Cable 


Caltvwell 


of Mines); The Mine Maker (Canadian Inger- 
oll Rand Company Limited) ; Mobile Uranium 
Mining (Joy Manufacturing 
ited SLIDEFILMS 
phant 


Canada) Lim- 
Elmer, The Safety Ele- 
Theatre Confections Limited 





ONTARIO: Ottawa 
% 


Ss. W. CALDWELL LTD. 
4355 Main Street, Ottawa 
Phone: CE 5-1023 


Donald Manson, Representative 


See complete listing under Toronto) 


CRAWLEY FILMS LIMITED 


19 Fairmont Avenue, Ottawa, Ontario 
Phone: PArkway 8-3513 


Branch Offices: 21 Dundas Square, Toronto 

Phone: EMpire 4-5283. 1467 Mansfield St., 
Montreal. Phone AVenue 8-2264 

Date of Organization: 1939 

F. R. Crawley, C.A., President 

Graeme Fraser, Vice-President 

Stewart Reburn, Manager, Toronto Office 

Alasdair Fraser, Manager, Montreal Office 

Donald Carter, Director of Production 

John Walsh, C.A., Comptroller 

Tom Glynn, Production Manager 

Peter Cock, Manager TV Division 

George Gorman, Quentin Brown, Sally 
MacDonald, Edmund Reid, Philip Wie- 
gand, Senior Producers 

Rod Sparks, Chief Engineer 

Robert Johnson, Supervising Editor 

Stan Brede, Camera Department 

Ivan Herbert, Lighting Department 

Tony Betts, Recording Department 

Kenneth Gay, Animation Department 

Munroe Scott, Script Department 

William McCauley, M. Bach., Dirs. of Music 

Ivor Lomas, F.R.P.S. 
& Quality Control 

Helen Berry, Purchasing Agent 

Earl Valley, Equipment Sales Manager 


Laboratory Manager 


SERVICES: Motion pictures and slidefilms for 
Canadian and United States industry, Govern- 
ment, education and television; recording, ed- 
iting, animation, and printing and processing 
for small producers, independent cameramen, 
ten provincial governments and other organ- 
izations from coast to coast. FACILITIES : 
40,000 sq. ft. studio building, sound stage and 
two recording studios. Cameras: Maurers, 
Newman-Sinclair, Bell & Howell, Arriflex and 
Cine-specials; blimps, dollies, 320,000 watts 
of lighting equipment with mobile generator 
and transformer station; Maurer 16mm re- 
cording equipment and 2 recording studios 
with 8 & 4 mixing channels. 3 Rangertone 
synchronous magnetic tape recorders, 7 16mm 
Magnetic recorders and dubbers; Magne- 
corders with syne heads, 35mm dubbers, turn- 
tables, dise recorders; 16mm printers with 
EDL and Houston-Fearless processors; an- 
imation department with two stands (Saltz- 
man); engineering development facilities; 
still dept. casting file; music library; script 
dept. with research library. Electronic serv- 
ice dept. Equipment Sales Division. Perma 
nent staff of 112 employed 

RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Generator 4; Houses in a 


Hurry (Aluminum Ltd.); A New Future Lies 
North (Vance, Sanders and Co. of Boston) ; 
Canadian Wheat—English, French, Spanish, 
German, Italian, Portuguese versions (Cana- 
dian Wheat Board); Picture Province (New 
sSrunswick Government); Upset (House of 
Seagram); From Ten to Twelve (Dept. Na- 
tional Health & Welfare); Animals in Groups; 
Mural Making; Picture Making by Teenagers 
(International Film Bureau Inc.); Fisheries 
of the Great Slave (Dept. of Fisheries) ; 
Money Minters (The International Nickel Co. 
of Canada Ltd.); University at 
Kingston (Queen's University); Agriculture 
Means Industry; To Catch a Fish; The Mighty 
Ones (Manitoba Dept. of Industry & Com- 
merce); Canadian Crusade (Canadian Cancer 
Society); Walk in Health (Shoe Information 
Bureau of Canada) ; Design Council ( National 
Gallery of Canada); Marins De La Reine 
(Dept. National Defence); Skating; Stick- 
handling; Passing; Checking; Shooting; Goal- 
tending ; Offensive Teamplay; Defensive Team- 
play—French and English versions (General 
Mills of Canada & Canada Starch Company). 
SLIDEFILMS: Public Relations in the Teller’s 
Poat; Office Organization; Public Relations in 
the Accountant’s Department; It's In_ the 
Voice; Techniques of Selling (Bank of Novia 
Scotia). FILMstTrRip: Sculptures (National 
Gallery of Canada). TV COMMERCIALS: For 
Kellogg’s, General Mills, Pillsbury, Imperial 
Oil, Procter & Gamble, General Foods, Swift's, 
Bristol Myers, Canadian National Railways, 
Adams Brands, Bell Telephone, Dow Brewery, 
Dept. National Defence, Pure Spring (Can- 
ada) Ltd., Sifto Salt, Windsor Salt, others. 


Queen's 





MANITOBA: Winnipeg 
% 


Ss. W. CALDWELL LTD. 
801 Lindsey Bldg., Notre Dame Ave., 
Winnipeg 
Phone: 92-4643 
Murray Messner, Representative 


(See complete listing under Ontario 


PHILLIPS-GUTKIN & ASSOCIATES LTD. 
132 Main Street, Winnipeg 2, Manitoba 
Phone: 930544-933642 


Date of Organization: March, 1947 


John Phillips, President 
Harry Gutkin, Vice-President, Managing & 
Creative Director 

Lloyd E. Moffat, Secretary-Treasure 

Barrie Helmer, Jeff Hale, Senior Animators 

Jack Harreveld, Head, Anim. Cam. Dept. 

Donald Campbell, Senior Editor 
SERVICES: Animation facilities from script 
storyboard to full cell animation. Production 
of industrial and documentary films. FACcIL- 
ITIES: 35mm Acme animation camera and 
stand; 35mm Moviolas; sound readers—edit- 
ing equipment, 35mm and 16mm Arriflex cam- 
eras, 60,000-watt portable lights, complete 
studio facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: God's River (Canadian 
Schenley Limited); These Things We Own; 
Timber Harvest (Co-operative Union of 
Saskatchewan); The Tools of Plenty (Inter 
Provincial Co-operatives Ltd.) ; The Changing 
Rural Community (Manitoba Pool Elevator 
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METROPOLITAN SOUND SERVICE, INC. 


is pleased to announce the 
opening of New York's most 
complete service organization 


for film producers. 


The following services are available: 


® SOUND STAGE ® SOUND EFFECTS LIBRARY 

® RECORDING STAGE ©® POST SYNCHRONOUS DUBBING 
® NARRATION RECORDING ® INTERLOCK SCREENING 

® EDITING ROOMS ® MIXING 

® PREVIEW ROOMS ® TRANSFERING 

ee MUSIC LIBRARY ® LABORATORY 


® COMPLETE SOUND EDITORIAL SERVICE 
We would appreciate your contacting us for complete details. 


METROPOLITAN SOUND SERVICE, INC. 


105 East 106th Street 


New York 29, New York 
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R, K. TOMPKINS AND 
ASSOCIATES are presently 
producing animated and live-action 
motion picture spots for: 





EASTMAN KODAK 
PROCTER AND GAMBLE 
JOHNSON'S WAX 
HELENE GUATIS 
BRISTOL MYERS 
GOODRICH TIRES 
A. T. FRENCH CO 
GENERAL MOTORS 
ENO SCOTT BROWNE 
STANDARD GRANDS 
SCOTT PAPER CO. 
THE MURINE CO 
CHAYSLER MOTORS 
SOCONY MOBILOIL CO 


And are dubbing from English to Spanish for Television: 


For Screen Gems: 


ALL-STAR THEATRE (FORD THEATRE) 
ADVENTURES OF RIN-TIN-TIN 
TALES OF THE TEXAS RANGERS 
JUNGLE Jim 
cincus soy 


For Walt Disney Productions: 


DISWEYLAND 
MICKEY MOUSE CLUB 


Complete 35mm and 16mm production facilities for live action 
and animation; Stancil Hoffman 17.5—35mm magnetic record- 


R-K- 
TOMPRINS & ASSOCIATES 


Fray Servando Teresa de Mier No. 92, Mexico 1, D. F. 


(Incorporating activities of Dibujos Animados, S. A 
Fidelided, S. A.) 


and Grabaciones 
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AUDIOVICENTRO 
Av. Cuauhtemoc 226, Mexico 7, 
D. F. 
Phone: 10-25-13 
Cable: AUDIOVICENTRO 
Date of Incorporation: 1956 


Dr. David Grajeda, Pres., Dir. 
Dr. Juan José Giovanni, Vice- 
Pres. 
Fernando Olivas, Exec. Prod. 
Marcel Gonzales Camerena, 
Sound Engineer 
Ernesto Martinez, Chf. C’man 
Lucy Estrop, Spanish Versions 
Antonio Gutiérrez, Animation 
Jorge P. Valdés, Art Director 
Ema Olivas, Foreign Relations 
Emmanuel Ugalde, Titles 


SERVICES: Translations and Span- 
ish versions of foreign films. 
Titles (Vi-Mex System). Optical 
and magnetic sound recording. 
Animation. Documentary, scien- 
tific and educational film produc- 
tion; sound slidefilms. Audio- 
Vex system (slides and records). 
TV commercials. Distribution of 
Spanish language films. FAcIL- 
ITIES: Sound and _ cine - photo- 
graphic studios; Arriflex, Bolex 
cameras; Ampex; Gonzalez Cam- 
arena sound equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Translation, 
Spanish versions, of 55 documen- 
tary films (U.S. Embassy); five 
clinical films (Escuela Nacional de 
Medicina); titles and animation 
for 117 Latin-American films 
(Comsion de Oncocerosis; Film- 
Art; Televicentre; Imégenes Méd- 
icas; etc.). SLIDEFILMsS: Com- 
plete course of interior decoration 
(Instituto de Decoracién Inte- 
rior); Cancer; Virology; Rheu- 
matic Fever Simposia (Academia 
Nacional de Medicina). 


CINE COMMERCIAL, S&. A. 

Louisiana No. 81, Mexico, D. F. 

Phone: 23-88-30 

Date of Incorporation: 1954 

Hans Beimler, Gen. Mar., Tech. 
Dir. 

Arrigo Coen, Prod. Director 

Armando Machuca, Prod. Mgr. 

Carlos Prieto, Script Supr. 

Jose Torre, Cameraman 


an 


CENTRAL 


SERVICES: 35 and 16mm motion 
picture production. Specializing 
in documentaries, television short 
subjects and commercial ads for 
movies and television. FACILITIES: 
35 and 16mm, camera equipment, 
stages, cutting room, projection 
room, magnetic and optical record- 
ing equipment available. 

RECENT PRODUCTIONS AND SPONSORS 
TV Spots: For Max Factor; 
Tums; Enicar; Anacin; Coca- 
Cola; Hinds; Viceroy; DuMont; 
DuBarry; Kelvinator; Nabisco; 
Air France; Gillette; Paper Mate; 
Acco; Studebaker; Ford; Mennen; 
McCormick; Hoover; Procter & 
Gamble; Admiral; 3rylcream ; 
Johnston Pumps; Minn. Mining 
& Mfg.; and others. 


% 


R. K. TOMPKINS 
& ASSOCIATES 
(Dibujos Animados, $.A. and 
Grabaciones Fidelidad, $.A.) 
Fray Servando Teresa de Mier 
£92, Mexico 1, D. F. 
Phones: 13-81-34 and 10-01-75 


Date of Organization: 1952 


Richard K. Tompkins, Gen. Mgr. 
John Page, Asst. Mgr. 

Gerald Ray, Animation Dir. 
Edmundo Santos, Dubbing Dir. 


SERVICES: 35 and 16mm entertain- 
ment, industrial and advertising 
films; television films dubbed to 
Spanish. FAcILITIES: Complete 
35mm and 16mm live-action and 
animation filming facilities; Stan- 
cil-Hoffman 17.5 35mm magnetic 
recording systems; RCA channel. 
RECENT PRODUCTIONS AND SPONSORS 
TELEVISION FILMS: (dubbing 
from English to Spanish) All- 
Star Theatre (Ford - Screen 
Gems): Adventures of Rin-Tin- 
Tin; Tales of the Texas Rangers; 
Jungle Jim; Cireus Boy (Screen 
Gems); Disneyland; Mickey 
Mouse Club (Walt Disney Produc- 
tions). TV COMMERCIALS: Span- 
ish versions: for Eastman Kodak; 
Procter & Gamble; Johnson’s 
Wax; Helene Curtis; sristol 
Myers; Goodrich Tires; R. T. 
French Co.; General Motors; Eno 
Seott Browne; Standard Brands; 
Scott Paper Co.; The Murine Co.; 
Chrysler; and Socony Mobiloil. 


AMERICA 





SANCHE FILMS 
1A. Avenida 12-10, Guatemala 
City 


Phone: 2581-9613 


Date of Organization: 1954 


Cable: SANCHEFILM GUAT- 
EMALA 

Paul Sanche, Owner 

Mario Ribas Montes, Writ. Dpt. 

Marco Aurelio Vasquez, 
Laboratory Supt. 
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Sanche Films: Cont'd. 


Luis A. Ramos, 
Sound Recording Dept. 
Margaret W. Sanche, Edit. Dpt. 


SERVICES: 16 and 35mm _ indus- 
trial, documentary, educational, 
public relations, sales motion pic- 
tures, newsreel production and TV 
news coverage, TV commercials. 
FACILITIES: B&W facilities from 
script to screen, 16mm and 35mm. 
Script writing; 35mm wide-screen 
(anamorphic lens). Laboratory: 
35 and 16mm processing, printing, 
work prints, master positives, 
dupe negatives, release prints, 16- 
mm reversal, titling, effects. Edit- 
ing and screening. Optical sound 
recording. Cameras: 35mm Arri- 
flex; blimp, syne motor, tripods, 
dolly, Anamorphic lens, 35mm 
Eyemos, B&H. 16mm Arriflex, 
Auricon single system sound cam- 
era, 16mm Bolex with sync motor; 
45mm optical sound recorder V. 
A., 16mm optical sound recorder 
V. D. Colortran lights. Labora- 
tory: Custom-built processing 
equipment for 35mm and 16mm, 
neg. & pos. B&W; 35mm step 
contact printer; 35mm _ sound 
track printer, 16mm _ continuous 
contact printer, Photovolt sound 
track densitometer, Reeves Sen- 
sitester, editing & screening: Mo 
violas, sound synchro- 
nizers, etc., 16 & 35mm projectors. 


readers, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Tierra-35mm; 
Four-S Clubs; Arterias Vitales 
(U.S. Information Agency); Re- 
union in Panama; Ultimas Noti- 
cias (Guatemala Government). 





SOUTH AMERICA 


BOLIVIA 


BOLIVIA FILMS, LTDA. 
Casilla 1255, La Paz, Bolivia, 
S. A. 
Phone: 5640 
Cable Address: 
PAZ 
Date of Organization: 1947 





BOFILMS LA- 


Kenneth B. Wasson, President 
& Producer 

Esteban Ugrinovic, Gen. Mgr. 

Jorge Ruiz, Cinematography 

Augusto Roca, Sound Services 


SERVICES: Production of 16 and 
35mm motion pictures with South 
American background for educa- 
tion, public relations, and enter- 
tainment. 35mm color slides. FA- 
CILITIES: Camera, lighting, sound 
and editing equipment. Final 
sound done in U.S. A. Script serv- 
ice for local themes. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIicTURES: Seeds of Prog- 
ress (U.S. Information Service) ; 
Voices of the Land (Bolivian 
Government). Only 1956 refer- 
ences submitted. 

LISTINGS CONT'D. ON PAGE 152) 
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When Ralston Purina Company wanted to go to 
the dogs with a scientific new Dog Chow, they 
took the direct route of selling the men who sell 
the men who sell the men who feed the dogs. They 
called on Premier Film and Recording Corpora- 
tion to help eager salesmen convert dogs into 
eager eaters. 


Premier created a sales training film that told in 
capsule form the complete story of the research, 
development and testing that went into the pro- 
duct's creation. This important story, enthusiasti- 
cally told in exact selling terms is being trans- 
mitted to salesmen and brokers from New York 
to San Francisco, Chicago to New Orleans. 


The result? Maximum distribution is being 


achieved with a minimum of time and 


expenditure. 


Whether you want to go to the dogs (as in the 
case of Purina) or go to blazes (as we did in 
General Steel Castings’ saga of fiery furnaces) 
Premier Film and Recording Corporation paves 
the road with solid selling ... not just good 


intentions. 


Premier's equipment, facilities and creative think 
ing work together to produce perfect produc 
tions in every phase of ‘sight and sound’... from 
waxing jingles to recording symphonies, build 
ing animated spots to telling the history of giants 
of industry. And remember . . . at Premier the 


added plus is service 


P.S. Economical? Of course, we're out of the New York-Hollywood high rent district! 


PREMIER 


° 
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AMERICA 


PERU 
% 


ESTUDIOS 
CINEMATOGRAFICOS ROSELLO 
Casilla Correo 3116, Lima 
(Peru), 8S. A 


Phone: 18-122 
Date of Organization 


Maria Rosello, 
and Treasurer 

KR. De Nardo, Vice-President 

Luis Rosellé, Production May 


1952 


Jose President 


SERVICES: Complete production of 
filma, black & white and color. 35 
mm and l6mm 
travel, 


productions 


animation (car 
newsreel, artistic 
(drama 


toons) 
comedy, mu 


sical), TV commercials Labora 


tor \¢ a) nh and lf rmrovyry hy! f | ond 
white, ete FACILITIES: 16 and 
‘omm cameras, lighting, sound 
truck, Magnetic sound, Moviola, 


ete All services 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: /CA Valle del 
Sol (Milne & Co., Lima); Huam 
pany (Corp. de la Vivienda, 
Lima), TELEVISION FILM Im 







promptu im ay 
Posth.-Chopin 


Sharp Minor Op. 
syndicated musi- 


cal TV COMMERCIALS For 
Motta-color (Motta & Co., Lima 
(utex-color (Pub. Lowder, Lima 


and approx. 90 other films in 1956. 





VENEZUELA 
AGUILA FILMS 


P. O. Box 2902, Caracas, 
Venezuela, S. A. 

Phones: 553-581; 546-280 

Cable: FILMAGUILA 


Date of Organization: 1953 


He nry Nadler, Pre: ide nt 
John D. Kronen, Vice-President 
George Doliner, General Mqi 


Motion 
relations, industrial films, 
documentaries, television sub 
specialization in films for 
the oil and construction indus- 
tries FACILITIES: Cameras for 
35mm and 16mm; cutting, projec- 
Consultants for for 
eign producers, 


SERVICES 
public 


pictures for 


jects; 


tion rooms 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Oleoducto Del 
(Shell Oil Company); Fs- 
tampas Regionales (State Govern- 
ment): La Barra de Maracaibo 
(Channel Institute). TV Com- 
MERCIALS: In color for Ford Motor 
Co. (2); American Textiles (1). 


Lago 





FOR 





films that bring results .... 
films at lower price ...... 
films of good quality...... 
TV commercial films ...... 
documentary films of Incas, 
jungle, colonial, civilization 
of Peru . 


cartoon films .......... 


ALL IN BLACK AND WHITE OR EASTMAN 


COLOR NEGATIVE — 


16mm or 35mm 


@ Cartoons one minute $2,200.00 (Color) 


@ TV Commercials one minute $700.00 (B. & W.) 


e TV Commercials one minute $1,500.00 (Color) 


ESTUDIOS CINEMATOGRAFICOS ROSELLO 


Casilla Correo, 3116 
CABLES — ROSAIRES — LIMA 
LIMA (Peru) South America 








- 





cal 





BIRMINGHAM COMMERCIAL 
FILMS, LTD. 


% Lozells Road, Birmingham 19 
Phone: Northern 8486-7 


Date of Organization: 1938 


Harold Juggins, F.I.B.P., 
Governing Director 
Godfrey Davis, A.I.B.P.. 
Ug. Director, Prod. 
W.N. Watts, Dir. Retail Dept. 
Dr. W. H. J. White, O.B.E.., 
F.R.LC., Dir. & Scientific Ad 
S. J. White, Chief Stills Car 
John Varnish, Chief Prod. Asst. 
Harold E. Tonks, Chief Service 
kngincc 
Roger M. Jones, Secretary 
SERVICES: Specialist producers of 
direct 16mm color sound motion 
pictures and 35mm shorts; TV 
Newsreel Dept., commercial and 
3-dimensional photography: sound 
recording (synch. or wild); mo- 
bile film shows; TV commercials. 
FACILITIES: Studios for 16mm and 
35mm film production, commercial 
photography; filmstrips, editine 
titling, rear projection, retail still 
and cine sales division supplying 
audio visual aids. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: On The Beam; 
Royal Occasion (Joseph Lucas 
Limited); Wines for Everyman 
(Gilbey’s Limited); Lilleshall 
Grain Storage Drying Plant (The 
Lilleshall Co., Ltd.) ; A. C. Winder 
(General Electric Co., Ltd.); 
Traffic Conditions and Control 
(Town Clerk, Perth, Australia) ; 
plant film (Leitz, Ltd.). TV News- 
REELS: British Independent Tele- 
vision Authority. 


HALAS & BATCHELOR 
CARTOON FILMS, LTD 


10A Soho Square, London, W.1, 
England 


Phone: GERrard 7681/2/3 


Date of Organization: 1947 


John Halas, Director 
Joy Batchelor, Director 


SERVICES: Staff of 80 for animated 
film production for advertising 
and entertainment for television 
and cinema. Industrial, public re- 
lations and educational films. FA 
CILITIES: Studios for both celluloid 
animation and 3-dimensional pup- 
pet, model animation. Animation 
cameras; 2 model camera setups. 
Editorial and projection equip- 
ment for 35mm /16mm. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The First 99 
(animated sequences for Louis de- 
Rochemont and Seagram’s); The 
Candlemaker (The Federation of 
Lutheran Churches); The World 
of Little lg (National Broadcast- 


ing Corporation); Animal, Vege- 
table, Mineral (The British Pe- 
troleum Co. Ltd.). TV COMMER- 
CIALS: for Kleenex ( Foote, Cone & 
telding, Ltd.); Johnson & John- 
son (Young & Rubicam 


PEARL & DEAN, LTD. 


(PRODUCTIONS) 
17 Berkeley St., London W. 1, 
England 


Phone: Mayfair 7494 


Date of Organization: 1953 
E. Pearl, Chairman 

Byron Lloyd, Managing Dir. 
E. Dane, Director 

E. C. Lane, Director 

W. H. Smedley, Dir. & Secy. 


SERVICES: Production of live-ac- 
tion, cartoon animation, model an- 
imation advertising films for tele- 
vision and the cinema in all parts 
of the world; indus- 
trial and sales training films. FA- 
CILITIES: Live-action studio; car- 
toon animation studio with output 
of two minutes of film per week; 
fully equipped model animation 
studio. 


sponsored, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Telecommuni- 
(Philips’ Gloeilampenfa- 
brieken); A Testimonial ( Black 
& Decker Electric Tools); Little 
X By Silhouette (Corsets Silhou- 
ette Limited); Players At the 
Circus (John Player & Sons); 
Screenagers (P.D.S.A.). 


cations 


WORLD WIDE PICTURES, LTD 
Lysbeth House, Soho 
London W. 1. England 
Phone: GERrard 1736/7/8 


Date of Organization: 1942 


Square, 


James Carr, Managing Director, 
Evec. Producer 

Hindle Edgar, Company Direc- 
tor, Producer 


V. L. Price, Co. Director, Secy. 


SERVICES: 35mm and 16mm spon- 
public relations, documen- 
tary, training and sales films for 
government departments and in- 
dustry, TV programs and com- 
mercials. FACILITIES: studios, re- 
cording theatre Western Elec- 
tric, lighting, cameras, theatre 
staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Foothold on 
Antarctica Eastmancolor ( Brit- 
ish Petroleum Co. Ltd.) ; Golden 
Future; Golden Reef (South Afri- 
can Chamber of Mines); Brake 
Stop (Cape Asbestos Co. Ltd.) ; A 
Thames Operator Reports (Ford 
Motor Company); Break In 
(Army Kinema Corporation). 
TELEVISION FILMS: Transatlantic 
& Commonwealth 
monthly issues (Central Office of 
Information ). 


s¢ pred 


Televiews 
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CINEMA ET PUBLICITE 
—SOCIETE ANONYME 
116 Champs Elysees, Paris 8eme 

Phone: Elysees 34-93 


Date of Organization: 1939 


Jacques Meynot, President 
Jacques Zadok, General Mgr. 
Charles Peiffert, Manager 
Pierre Picherit, Foreign Dept 
Yves Bayet, Bernard Boussac, 
Bernard Lemoine, Guy Brun, 
Producers 
Maurice Chatelain, Robert Gu 
din, Prods. 


SERVICES: advertising films, 35mm 
color (Eastmancolor and black 
and white for commercial TV only 
live action-animated models and 
objects, cartoons). FACILITIES 
exhibition of advertising films in 
cinemas. Exclusive screening 
rights in 1300 cinemas in France 
120 in North Africa—100 in 
French West Africa. 
RECENT PRODUCTIONS AND SPONSORS 
SCREEN ADVERTISING FILMS: for 
Phillips; General Motors ( Frigi- 
daire); Nestle’s; Credit Lyonais; 
Aspro; Courvoisier Cognac ; Good- 
rich; Kleber-Colombes; Cadam- 
Palmolive; Chevrolet (TV com- 
m’'ls.). Approx. 300 spots annu- 
ally. 





WEST GERMANY 


BOEHNER-FILM 
Loewenichstr. 1, Erlangen, Bav. 
Phone: 36-41 Savacall: 06-2559 





Fritz Boehner, Owner 
W. E. Atzbach, Administration 


SERVICES: studio, sound recording 
for documentaries, industrial, 
sales promotion films. FACILITIES: 
not listed. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Stern Unserer 
Zeit (Daimler-Benz A. G., Unter- 
turkheim); So Geht Es Zu Bei 
VSU (NSU-Werke A. G., Neckar- 
sulm): Bei Rodenstock (G. Roden- 
stock, Munchen); Fin Prima Ur- 
laub (NSU-Werke A. G., Neckar 
sulm). Other films for Shell A 
G., Hamburg. 


INSEL-FILM G.m.b.H 


Konstanz, Luisenstrasse 22. 
Phone: 25-50 


Production & Sales: Karlsplatz 
19-20, Munchen 2. Phone 59- 
28-76 

Norbert Handwerk, Gen. Mgr. 

Alfred Sattler, Head, Admin. 

Hell Renard, Head, Film Dept. 

Dirk Tonis, Head TV Dept. 

SERVICES: documentaries, indus- 
trial and sales promotion motion 
(LISTING CONT'D. ON PAGE 154) 
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HAVE YOU CONFIDENCE IN YOUR PRODUCER? 


This is a 
story of confi- 
dence . . it started out over 
39 years ago when we first estab 
lished this business... it has grown and 
grown over the years . . just as, year after year, 
our list of satisfied clients has grown and grown .. to the 
point where we have produced over 1,000 motion pictures . . over 
1,000 motion pictures that have produced results for our clients . . and 
we are happy to say that these same clients have come back to us year after 


year... certainly a realistic story of know how, experience, growth and confidence! 


YOU CAN HAVE CONFIDENCE IN YOUR PRODUCER! 





WILLIAM J. GANZ COMPANY, INC. 


DIVISION OF 
INSTITUTE OF VISUAL TRAINING, INC. 


40 East 49 Street .... New York 17, N. Y. 





IMPROVE YOUR FILM TITLES = - 


§) 


with the TEL-Animaprint | ests Cost 





Werner Christmann, Prod. Mgr. 






pictures; theatre and television George L. Glaser, Export Mgr. 
commercials. FACILITIES: not nemeitieniin’ oN ; ’ 
for Motion Picture Producers, Animators, given. pore gv eae Be ur moll 
every purpose. Consultation, re- 
Special Effects Laboratories, TV Stations, RECENT PRODUCTIONS AND SPONSORS search services. Distributors for 
MOTION PicTURES: Alle Horen und DuKane automatic sound slide- - 
Advertising Agencies, Art Depts., Etc. Sehen (Graetz/K. G., Altena, film projectors, record or tape. 
Westf.); Die Richtige Tempera- Creators of sales promotion, mag- 
aint ell tains tur (Gesellschaft fur LINDE’s azine, picture book materials. Fa- 
TITLE MACHINE {c. celine Kismachinen, Surth); Des Feuers CILITIES : completely-equipped pro- 
ain eenhieines ‘ Schonate Kunst (Hagen/Westf., duction plant for sound slidefilms, 
f y Hochstrade 21); Kunert (Kunert- both b/w and color. All work done 
/ if Werke GmbH, Immenstadt/Allg.). on premises by over 50 permanent 
Lieber Leichster-Il (Zigaretten- employees. 
fabrik Haus Neuerberg K. G., 
Koln/Rhein, Am Gulichsplatz 3. ES CRSETSNENS AMD SPSNSSRS 


SLIDEFILMS: all sound subjects 
listed—/t’s Up to You (Maggi- 











LAUX STUDIOS KG prepared foods); Well Prepared 
ft NOW HEAR THIS! An der Hauptwache 10, Frank ee eee 
. ‘ *s) ,. ) 4 ) P ae : *ns- 
dollar for dollar ‘value in the leaned MODERNIZE YOUR 35MM DUBBERS Beri ss yl ‘ ‘le trical aa ; Push for Extra 
AND INTERLOCK PROJECTORS one: v4 “o a = “7s ee. een 
‘ Sales (Most Co.-candies); T/ 
WITH NEW HEATING CONTROL , Head Attach. Date of Incorporation: 1947 ales (Most Co.-candies); The 
fang RCA Rotary Efficient Shop; You're Responsi- 
Only $435 Helmut Laux, President ble (Opel, auto. service and sales 
ow 5 t ee ite 1 Achim Koch, Vice-President training); Steering, Removal and 
tee Bs Righter the my net ALL for $575 Ehrenfried Fischer, Research Installation (Opel-Olympia 
covering eve animation neec ’ . . . ’ » 5 . . 
~~ oe and Script Director Statement—No Sorcery (Conti 


\ () \ ) ) ! Werner Harzer, Art, Animation ental Ri bbe ina  tene. for tire 
CINEMA UI | LY COR . Director po rand , > s ' > 
° J We \) | 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California Phone: HO 7-9202 


SCANDINAVIA 














DENMARK SERVICES: production of motion 
pictures, commercial, industrial, 
st scientific fields. FACILITIES: Equip- 
MINERVA-FILM A/S ment for 16 and 35mm production. 
i , e Cameras: Arriflex, Bell & Howell, 
loldbodgade 18, Copenhagen K, Debrie, Kodak Cine Special, Cut- 
yeaait Malas No. 1 ting - rooms, Projecting - theatre, 
sis ee Moviolas, 17'42mm tape-equipment, 
Date of Organization: 1936 film and sound library. 
Torben Madsen, President RECENT PRODUCTIONS AND SPONSORS 
Ingolf Boisen, Vice-President MOTION PicTuRES: Facts About 
Theodor Christensen, Director Alpha; What Makes Them Run 
Hagen Hasselbalch, Director 35mm Eastmancolor (Burmeister 
Jorgen Roos, Director & Wain); Man Tager Sig Af Det 
Motion Sound Ole Berggreen, Director (Confederation of Danish Em- 
Picture Recording 








CINESOUND MINERVA-FILM A/S 


Copenhagen K 
DENMARK 


® Dubbing—complete facilities up - 


to 10 channels .. . FOUNDED 1936 


© Musical scoring—from the finest Oldest Documentary 
libraries available .. . 


Film Company in 


© PLUS, full sound stage facilities Scandinavia 


1037 Nortw La Brea Avenue, Houtrwooo 38, Catiroania Production: more than 1400 films 
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ployevs); Ellehammer (Danish 
Government); Syrian Gateway— 
35mm Eastmancolor (Latakia Port 
Co., Syria); Sprit (De Danske 
Spritfabrikker ). 





NORWAY 


SVEKON FILM 
Seiersbjerget 7, Bergen, Norway 
Phone: 14688 


Date of Organization: 1950 


Haakon Sandberg, Owner, Man- 
aging Director 

Sverre Sandberg, Owner, Man- 
aging Director 


SERVICES: 16mm and 35mm docu- 
mentary-educational film produc- 
tion. Productions for U. S. tele- 
vision. FACILITIES: 16mm sound 
recording studio, laboratory, 
16mm single system equipment, 
16 and 35mm cameras. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Arctic Cod 
Fishing (Norwegian Stockfish Ex- 
porters Association); Pussycat 
That Ran Away; Florida, the Sun- 
shine State (self-sponsored) ; /t’s 
Your Turn (Norwegian Travel As- 
sociation); Snow, Sun and Fun 
in Norway (Bergen Line). 


Non-Commercial Producers 
KOMMUNES FILMCENTRAL 
(Film Central of Municipalities 
of Norway) 

Nedre Vollgt. 9, Oslo, Norway 

Phone: 41-36-25 


Date of Organization: 1919 


Rolf Stranger, Lord Mayor of 
Oslo, President of the Board 

Mrs. Kirsten Sonberg, General 
Manager 


SERVICES: production and distri- 
bution of documentary and educa- 
tional films; distribution of com- 
mercial films to cinemas; non- 
commercial films to schools. Fa- 
CILITIES: 16/35mm sound record- 
ing; 16/35mm laboratory work. 
Only facilities listed. 

(no reference data on productions ) 


NORSK FILM A/S 
(Norwegian Film, Ltd.) 
Kirkevn 59, Oslo, Norway 
Phone: 69-54-90 
tolf Stranger, Lord Mayor of 
Oslo, President of the Board 
G. W. Boo, General Manager 
SERVICES: production of weekly 
news-reel; feature films and docu- 
mentaries. FACILITIES: studio; 
16/35mm sound recording. 
(no reference data on productions) 


STATENS FILMSENTRAL 


Schwensens gate 6, Oslo, Norway 

Phone: 60-20-90 

Mrs. Ingeborg Lyche (director, 
Ministry of Education), 
President of Board 

Jon Mathiesen, Managing Dir. 


SERVICES: production and distri 
bution of documentary and educa- 
tional films and filmstrips. 16mm 
non-commercial film distribution 
on a national scale. 16mm sound 
recording. 16/35mm_ laboratory 
work, FACILITIES: sound record- 
ing studio, laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTurRES: Tilbake til Ti- 
vet (rehabilitation of disabled 
workers) ; Casting for Salmon In 
Norway (sport and landscape 
film); an instructional film for 
state railways. Also slidefilms 
(bw & color) for school geogra- 
phy, science study. This is also 
a non-commercial, educational film 
organization. 





SWEDEN 


FORBERG——FILM AB. 
Kungsgatan 27, Stockholm, 
Sweden 
Phone: 111655 
Date of Organization: 1984 


E. Forberg, Pres., Gen. Mgr. 

T. Hultgren, Executive Sec. & 
Treasurer 

C. H. Fahlstedt, Sales Manager 

H. Peters, Director 

L. Hedenberg, Director 

H. H. Bolov, Sound Services 

K. Pill, Art Department 


SERVICES: Motion pictures in 35 
and 16mm and slidefilms for in- 
dustrial, sales and personnel train- 
ing. FACILITIES: Camera and light 
ing for 35 and 16mm motion pic- 
tures; sound recording; complete 
facilities for slidefilm production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: for Ahlsell-Ry 
lander (piping and fittings); AB 
Graningeverken; Gulsele AB 
(water power plants). SLIDE- 
FILMS: for General Motors Nor- 
diska AB, adaptation of five U. 8. 
slidefilms; Mobiloil AB, adapta- 
tion of U. S. slidefilms; AB Alpha, 
material testing machines; Apo- 
tekaresocieteten, customer rela- 
tions slidefilms for pharmaceutical 
society; National Kassa Register 
AB, National Cash Registers in 
Swedish fruit shops; AB Print- 
ing Equipment, offset printing 
equipment; AB Scandia-Vabis, 
demonstration of Volkswagen 
motorcar; Lundberg & Allert AB 
(Willson’s Safety Equipment) ; 
Swedish Society for Mental 
Health, productions four to six, 
incl.; Swedish Wall Paper Associ- 
ation, selling wall paper; AB Tra 
fikrestauranger, dining car serv- 
ice program. 





JOHNSON-PRODUKTION A. B. 


Tottvagen - Solna, Stockholm, 
Sweden 
Phone: 82-35-00 


Date of Organization: 1950 
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* 22 West Hubbard Street 
the address of the nation's 


PACE-SHTING 


FILM COMPANY 


4 INDUSTRIAL FILMS: superb color 
and black-and-white motion pictures and 
slidefilms, created and produced with crafts- 
manship and integrity. 


74 INDUSTRIAL SHOWS: the com- 
plete package, including live presentations 
and films, for your distributor or sales meet- 
ings and sales clinics. 


a4 TELEVISION COMMERCIALS: 
complete creative service from the idea to the 
finished TV spot, in live action photography 
or animation, produced by experts. 


4 TELEVISION SHOWS: quarter 
and half-hour shows produced with show- 
manship and quality, in-studio or on location 
anywhere in the country. 


Serving these and other 
leading advertisers with integrity, 
craftsmanship and creativity: 

Quaker Oats Co. 
Kraft Foods 
Colgate-Palmolive 
Campbell Soups 
Aunt Jemima 
Pabst Beer 


Swift & Company 
Admiral Corp 
Wilson & Co 
Standard Oil 

Corn Products 
Leonard Refineries 


FRED A. NILES Productions, Inc. 
Films for theatre, TV and industry 


22 W. HUBBARD ST., CHICAGO 10, ILL. 
In Hollywood: RKO-Pathe Studios, Culver City 











Johnston Produktion: Cont'd. 


Eric Johnson, Prod, Mgr., Dir. 
Rolf Kvenna, Sales Manager 
Bengt Jarrel, Scenario Dept, 


SERVICES; motion pictures for in 
dustrial relations, public relations, 
sales promotion, training, trave 
logues; TV productions; distribu 
tion of commercial films. Faciui 
rive: 45mm and i6mm camera 
and sound equipment, lighting, 


Cc) 


ESTUDIOS MORO 6&. A. 
Los Mesejo, 15 Madrid, Spain 
Phone: 395402 


Date of Organization: 1950 


Santiago Moro, General Mg: 

Jose Luis Moro, 
Director 

Cristobal Marquez, Prod, Dir 

Paul Casalini, Film Director 

Kduardo Script, Idea 
Director 


irt, Animation 


Ducay, 


SERVICES: cartoon and model ani 
mation; live-action films for tele 
Vision and theatres. FACILITIES 
live-action studios with two 
stages; Magnasyne sound record 


FACILITIES 


SUDAN PUBLICITY CO., LTD. 
Publicity 

Sudan 
Phone: Khartoum 4160, 7511 


Cable Address 


House, Khartoum, 


Publicity 


Date of Organization: 1950 


Hamish Davidson, 
Director 

Khalil Atabani, General Mg 

Gabriel Tokatleian, Prod, Sup 


Vanaging 


PRODUCTION REVIEW INTERNATIONAL: 


etc.; creative 


staff for 
photography and editing’. 


writing, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: ABC of Type 
writing (AB. Atvidabergs Indus 
tries); Hot-Dog Party; We Want 
to Know What We Buy (The Nor- 
wegian Margarine Co.) ; The Chef 
Vaaster Cook (The Swedish Mar- 
garine Co.). SLperitm: Sell 
With Rye in the Spine (Wasa 
Rye-Bread Plants) 


cc) 


studios 
stands; 


ing; complete animation 
with three animation 
Acme cameras. 

RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: Inconfundibles 
(Chesterfield & L&M Cigarettes) ; 
DePrimera (Nestle’s Nescafe’); 
Ninos Robustos (Maizena) : 
Zig-Zay (Alfa Ma 


(ria 


Rapsodia en 


chines COLOR PLAYLETS:  the- 
atrical distribution for Renault, 
Omega, Air France, Lambretta, 


Austin, Dura-Gloss, Camel, Win 
ton, Rolex, Martini, Cinzano, ete 
Kastmancolor 35mm 


spot 4 


15-second 
Movierecord 8S. A., a re 
lated company in Madrid, Barce- 
distributes screen adv. to 
2,000 cinemas in Spain and Span 
ish overseas territories. 


lona 


IN AFRICA 


SERVICES: 35mm 
lémm films (color); 
lets (B&W and color). 
track Arabic, English, 
Greek, FACILITIES: 
tioned studio, 


films (B&W); 
35mm. _film- 
Sound- 
French, 
Air - condi- 
carpenter's shop, 
production offices 

RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: FHLlectricity 
Means Progress (The English 
Electric Co, Ltd.) Sawt el Maera 








WE WILL HELP 








YOU TO SAVE AND 
SELL WITH OUR TOP QUALITY 
COMMERCIALS AT THE LOWEST RATES! 


& International Quality 


®@ Short Delivery Times 


EsTupios Mono 5. A. 


Los Mesejo 15 
MADRID 


ONE OF THE LARGEST, FINEST 
BEST EQUIPPED STUDIOS IN EUROPE 


SPAIN 
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(Woman's View); Butagaz Effen- 
di (Building Materials, Ltd.) 
Gammerane—series of 3 films (ICI, 


Sudan, Ltd.). SLiperit ms: A.L.M. 
Servicesa—series of 4. slidefilms 
(K.L.M. Royal Dutch Airlines). 





NEW SOUTH WALES 


AUSTRALIAN INSTRUCTIONAL 
FILMS PTY., LTD. 
and HALLIDAY PRODUCTIONS 
6 Underwood Street, 
N.S.W., Australia 
Phone: BU 6557 
Cable: AUSTFILM 


Lex Halliday, Director 

Jean Halliday, Director 

Philip J. Pike, Chief Camerman 
Noel Robinson, Seripting 
Donald Stanger, Sound 


Sydney, 


SERVICES: Production for screen 
or television. Specializing in color 
lémm standard Kodachrome, 
$5mm Eastmancolor (completely 
processed in Australia). Produc- 
ing films on world-wide locations 
and specifically Australia and ad- 
jacent Pacific islands. General re- 
search and scripting. Educational 
and scientific advising facilities. 
FACILITIES: Cameras, 16mm Cine 
Specials, Ektar lenses, 35mm Ar- 
riflex. Dollies, studios, theatrette; 
full complement of spot and flood- 
lights. Synchronous 17.5mm tape 
recording equipment. Optical re- 
cording on Western Electric Sys- 
tem. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Meet Joe 
(Sebel Furniture); Soap Series 
for Pacifie Islands (Lever Bros., 
Kitchen Bros.); Sydney (General 
Assurance Corp.); How Soap is 
Made (Kitchen Bros.); Rum 
Jungle, Uranium, Darwin Today, 
Alice Springs, Cattle Station 
(Northern Territory Series); 


Dinawan the Emu (Wild Life 
Series). TV COMMERCIALS: for 
Surf, Lux, Astor Radio, DuLux 


Paints, Bedford, Frigidaire, Tilt- 
a-Door, and others. 


CINESOUND PRODUCTIONS 
PTY., LTD. 
541 Darling St., Rozelle, 
Sydney, N.S.W. 
Phone: WB 3141 


Date of Organization: 


(4 lines) 

1931 

Norman Rydge, C.B.E., 
Chairman, Directors 

Andrew J. Helgeson, Gen. Mar. 

Richard Allport, Prod. Mgr. 

Lloyd Shiels, Chief Cameraman 

Sydney Whiteley, 
Editor-in-Chief 

Arthur Smith, Chief Sound En 
gineer 

Clive E. Cross, Shorts Director 

Stuart Ralston, Optical Effects 
Department 


fede 


SERVICES: 
Weekly 
throughout Australasia and New 


Cinesound Australian 
Newsreel circulating 


Zealand. 18 feature films. Indus- 
trial, documentary commercial 
and television films in 35mm and 
16mm. Camera representatives in 
Melbourne, Brisbane, Adelaide, 
Perth, Hobart, Townsville, Auck- 
land, New Zealand. FACILITIES: 
Sound stage, full camera and 
lighting equipment; (35mm and 
16mm) power generating plant. 
1742mm magnetic recorders and 
mixing heads. (8-channel re-re- 
cording). Two optical film re- 
corders. Three theatrettes, Ox- 
berry animation equipment; edit- 
ing, dubbing, script writing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Round Aus- 
tralia In 15 Days (Vacuum Oil) ; 
Sheet Steel For A Nation (Ly- 
saghts Pty. Ltd.); Tasmanian 
Holiday (General Motors Holden ) ; 
Masonite In the Forest (Masonite 
Corporation); Masonite In Mak- 
ing (Australia); Haven On the 
Hill (War Veteran Home); The 
Australian Army Ordnance Corps 
(‘Army Documentary); Water 
Project & Shearing Table (Aus- 
tralian Wool Board); Guardians 
of the Surf; Kurnell Oil Refinery 
(Caltex Oil). 


PERIER PRODUCTIONS 
PTY., LTD. (ssf, etc.) 


PERIER FILMS PTY., LTD. 
(mp only) 

24 Jamison St., Sydney, N.S.W. 

Phone: BU 6527 

Date of Organization: 1947 


Reg Perier, Managing Director 
Stan Murdoch, Production Mgr. 
Mildred Crowley, Business Mgr. 
Helen Hughes, Color Transpar- 
encies 
SERVICES: l6mm production, 
35mm B&W and color slidefilm 
production, 35mm color transpar- 
ency library of Australian, New 


Zealand and Pacific Island sub- 
jects; commercial and industrial 
photographers. FACILITIES: Cine 


Kodak Specials, 200 ft. magazines, 
35mm Exaktas, full range 5 x 4 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOvION PicTURES: Keyline (Rural 
fank of New South Wales) 
Value Is Vital (Construction 
Equipment Co. Ltd.); There's 
Something New Coming (Aus- 
tralian Woolen Mills) ; The Cooper 
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Table Sunbeam Cor- 
poration Ltd.); Rasy Way to Win 
(Caltex Oil Co. 


Shearing 


New Customers 


VIDEO FILM CORP. PTY., LTD. 
159 Bunnerong Rd., Pagewood, 
Sydney, N.S.W 
Phone: FJ1536 
Date of Organization: Sept. 1955 


T. J. Purcell, Chairman 
G. B. Thomas, 


LL.B., B.E., B.A., B.Sc. 

F. E. Parnell, B.E. 

R. V. Spike, A.S.T.C., Elec. E.., 
A.l., Mech. E.A. 

A. J. ©. MeGowen, Sales Mgr. 


Joseph Scully, Production Dir 


SERVICES: Production of films for 
all mediums, color, black and 
white in both 35mm and 16mm. 
Own color and black and white 
processing laboratory shortly in 
operation. General research and 
advising facilities. FACILITIES: 
16mm cameras: Paillards, Auri- 
cons and Mitchells, 35mm Mitchell 
and Arricord. All associated pro- 
duction equipment. Recording fa 
cilities and projection, ete. 


RECENT PRODUCTIONS AND SPONSORS 
This is Central Casting (Bridg- 
land Brown Pty. Ltd.); Air Dis- 
play (Royal Aero Club of Aus- 
tralia); Thalamus—The Brain of 
Industry (Automatic Production 
Controls Pty. Ltd.); As Others 





See Us (per Tony Rafty); What 

is Television? (Victor Graeme 

Pty. Ltd.). 
PRODUCER-DIRECTOR 


Writing background desir 


able but not esse ntial 


Attractive long-range posi 
tion with New York produc 
tion company with excellent 
twenty-year reputation for 
high-quality film-making 
Submit full details Replies 
ke pt conhdential 


Write Box BS-57-1 
BUSINESS SCREEN 
489 Fifth Ave. 
New York 17, N. Y. 








PROFESSIONAL 


TITLE Typographers 


and 


Hot-press Craftsmen 


SINCE 1938 


Write for PREE type chart 


e| KNIGHT TITLE SERVICE 


4 
Na 115 W. 23rd St. New York, IY. 





VICTORIA 


FILMADS PTY., LTD. 


147 Collins St., Melbourne, Vic 
torla 
Phone: MF 4857 


Date of Organization: 1921 


H. E. Jobbins, General Manage) 

A. J. Campbell, Queensland 

D. Koffel, New South Wales 

Mrs. R. Anderson, South Aus 
tralia 

L. Lobascher, Western Australia 

M. Moore, Tasmania 

D. J. Bileock, Producer Dir 

F. E. H. Cooper, Sales Manager 

L. Heitman, Light & Camera 

H. Taylor, Make “up 

A. Kischkowski, Studio Magi 


SERVICES: 16mm and 35mm live 
and animated, documentary, ad 
vertising and TV commercials 
35mm filmstrips. FACILITIES 
Complete studio, editing rooms, 
make-up room, dressing rooms, 
complete recording facilities; 
Theatrette; 16 and 35mm camera 
editing and recording equipment, 
single form animation equipment 
for 16 and 35mm. 16mm labora- 
tory with 20,000 16mm feet ca- 
pacity per 8 hr. day. Camera crews 
located all capital cities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Luxury Afoot 
(Floor Coverings Pty. Ltd.) ; The 
Eyes Have It (Commonwealth 
Government); Good Neighbors 
(Neptune Oil Company); The 
Happy Medium (Chamberlain In 
dustries); Reeches 
(Aspro Ltd.). 


Burnham 





JAPAN 





INTERNATIONAL MOTION 

PICTURE COMPANY, INC. 

Katakura Bldg., Kyobashi, 
Tokyo, Japan 

Phone: 28-5778 /9 

Cable Address: IANMUTSU, 

Tokyo 


Date of Organization: 1952 


lan Mutsu, President 
Shokichi Mogami, Director 


SERVICES: Producers of industrial 
and business films, TV commer 
cials and newsreels. 16mm and 
35mm production. FACILITIES 
Full time camera, sound and office 
staff. Own sound recording and 
editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Suzuki 
Family (Foreign Ministry of 
Japan); Jet Aircraft in Japan 
Lockheed Aircraft Co Wheels 
for the Million (Japan Automo 
bile Exporters Association); In 
dustrial Power (Japan Machinery 
Exporters Association 
Dances 


Ainu 
Hokkaido Government 
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The Voice of Confidence 


Today we had a telephone call from an old 
client... * 

We made our first picture for this client in 
1938, and we’ve been serving him regularly ever 
since. 

Today he called us for a new picture. It’s a 
“rush order,” but we’re used to that 
go into production immediately. 


and it will 


Not an unusual phone call, but we think it 
has something to say about confidence — the 
priceless ingredient in any client-producer 
relationship. 


*True. It happened January 23, 1957. 





— 


GENE K. WALKER PRODUCTIONS 


465 CALIFORNIA ST. + GAN FRANCISCO 4 








Apple institute Outlines 
Distribution of 560 Prints 
* Following publication of the 
BUSINESS SCREEN survey of trade as 
sociation film use in the No. & Is 
sue, 1956, the National Apple Insti 
tute wrote this publication inquiring 
as to where NAI stood in relation 
to other organizations reporting as 
regards the number of prints made 
for a single film 

In a statistical summary, the sur 
vey had noted that prints for single 
tithes 


which divulged their 


owned by 72 associations 
print suy ply 
ranged from 918 to three. Having 
for the survey initially reported a 
supply of 515 prints for their film 
Gateway to Health, NAI wondered 
how close they were. print-wise, to 
Informing NAI that in the 
survey context they were third high 


est in number of prints 


the lop 


SUSINESS 
SCREEN inquired about the use of 


these prints by NAI, 


49 Use Commercial Services 

The survey introduction in Bust 
NESS SCREEN had shown that 49 
SPOnsors re ported use of Commer 


cial distribution whereas 


services 
some 96 organizations distributed 
their prints through their own of 
related trade and organizational fa 


While the effectiveness of 


distribution handled directly by an 


cilities 


association would seem to depend 
on that 
BUSINESS 


facilities 
SCREEN Was curious to 
know what distribution NAIL was 
making of its high 


prints 


organization's 


number of 


The response on this point from 
Truman Nold, executive secretary 
of N Al affords a view of one asso 
ciation’s success in effecting exten 
sive distribution 


through special 


Wrote 


trade organization channels 
Mr Nold: 

“The distribution of our film 
Gateway to Health has heen wnor 
thodox, to say the least. It had to 


he, for numerous reasons 
Prints Getting Wide Usage 
“We are highly 

fact that the great 


prints is getting miu h higher usage 


pleased by the 
percentage of 
than is common I doubt however 
that there is any pattern oF method 
here that would be generally appli 
cable, because our program was the 
outgrowth of our own organiza 


tional structure (a federation of 


state and regional organizations 


capable of responsibility in their 
respective areas) and of the subject 
matter (dental health) whose effec 
tive treatment brought forth a great 
deal of cooperation 

“We started with 20 prints and 
for nearly a year did a slow and 


painstaking job of introducing the 


158 


What's New in Business Pictures 


film to professional groups over the 
country. From then on it has grown 
like Topsy 


est of our 


with the energetic inter 

people, professional 
groups md hool people, and so on 

Nearly a third of the print sup 
ply (now over o600) consists of 
prints purchased by school systems 
health departments, dental groups, 
and so on. The balance has been 
purchased by our member groups 
both for their own circulation and 
for deposit with school systems, 
public health departments .. . and 
by others in our industry for simi 
las deposit 

In all such cases the active de 
mand for the print, and capability 
of the distributing agency for serv 
has been deter 


beforehand to the 


wing the demand 
mined extent 


possible 


Documentaries Are Previewed 
By New York Film Council 


* Five new documentary and edu- 
cational films were shown at two 
special preview screenings, Febru 
ary Oth, at the Carnegie Endowment 
Building, New York, under the 
sponsorship of the New York Film 
Council. 

The films shown were: Decision 
in Hong Kong (the work of mis- 
sionaries in rehabilitating refugees 
produced 
Your Safety 


First (an animated cartoon on de 


from Communist China 
by Dynamic Films): 
velopments in auto safety. produced 
by John Sutherland Productions) : 
The Petrified River 


documentary on 


(a geological 
uranium, pro- 
MPO Productions): 
Flowers at Work (a time-lapse film 


duc ed by 


growth): and Out (a 


on plant 


a lot of pictures, a strong layout, but you'll save 
this booklet because it will save you money. There are 
good reasons why some of America’s best known 
organizations and industries repeatedly choose Centron 
productions. Quality is one of those reasons; cost is 
another. Read about quality-cost advantages of 
Centron films in our latest booklet. See how and why 
Centron can give you more for your film dollar. 


SEND FOR YOUR COPY TODAY! 
a Be aek, Mened Sek 2 Wake, 


West 9th at Avalon Road 


+ Lawrence, Kansas 





United Nations Documentary on 
Hungarian escapees). i) 
. oo * 

RCA Custom Record Division 
Holds National Sales Meetings 
* The RCA Victor Custom Record 
Division conducted its annual na- 
tional sales meetings in two cities 
this year—-Chicago and Indianapo 
lis. First on the agenda was the 
RCA Victor plant in Indianapolis 
where executives and sales person- 
nel from all branch 
verged for briefings on the new 


offic es cone 


shipping, warehousing and manu- 
facturing facilities recently installed. 
The RCA Victor plant in Indian- 
apolis is probably the most advanced 
of its kind in the world. 

After three days in Indianapolis, 
the RCA Victor Record 
personnel departed for the Edge- 
Beach Hotel in 


where overall policy and plans for 


Custom 


water Chicago 
the year ahead were discussed. 
Attending the meetings were 
Lawrence W. Kanaga, Vice-presi- 
dent and General Manager of RCA 
Victor: William H. Miltenburg, 
Manager, RCA Recording; Emmett 
B. Dunn. RCA Victor 
Custom Records: John Y. Burgess. 
Ir.. Manager, Custom Records Ad- 
ministration: Frank J. O’Donnell, 
Advertising Manager, RCA Victor 
Custom Records; Ralph C. Wil- 
liams, Manager, RCA Victor Cus- 
tom Record Sales and Product 
Planning: John Hendrickson, Man- 
ager, RCA Victor Personnel in New 
York Area. ig 


Manager, 


Cosby Heads Arc Carbon Sales 
for National Carbon Company 
@ J. W. Cosby has been named 
manager of are carbon sales for 
National Carbon Company, a divi- 
sion of Union Carbide and Carbon 
Corporation. He succeeds FE. R. 
Geib, who has been appointed are 
carbon sales consultant. 

In his new position, Cosby will 
he responsible for national sales of 
are carbons for motion picture pro- 
jection, motion picture and _ televi- 
sion studio lighting, photoengrav- 
ing. searchlights and other indus- 
trial lighting applications. ta 


Garnham Named Rep for 
TelePrompTer of Canada 
@ Appointment of Wilf Garnham 
as sales representative for Tele 
PrompTer of Canada, Ltd., has been 
announced by Spence Caldwell, 
president of the Toronto firm. 

A veteran commercial salesman 
and a television expert, Garnham 
will work in close liaison with the 
company’s branch offices in repre- 
senting TelePrompTer’s expanding 
facilities for prompting, staging and 
closed-circuit television. 
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REVIEWING STAND: TWO 


IMPORTANT NEW PICTURES 


When the Doctor Goes to Court 


"The Medical Witness" Opens Series Interpreting Legal Medicine 


New Morton Picture in the 


/ 
+2 field of legal medicine was 
given its world premiere at the 


Clinical Session of the 
American Medical Association, held 
recently in Seattle, Washington. 
The film, The Medical Witness, was 
presented by the Wm. S. Merrell 
Company in cooperation with the 
American Medical 


the American Bar 


Annual 


Association and 


A sso lation, Pro- 





duced by the Medical Division of 
Films, Ine., The Medical 


30 min., b/w, is the first 


Dynamic 
H iuness, 
in a series of six motion pictures 
dealing with the subject of Medi 
cine and the Law. Material for this 
series was from actual 
cases from the files of the Law De 
partment of the American Medical 
Association 


obtained 


This series of films dealing with 
legal medicine was developed by 
Sol S. Feuerman, head of Dynam- 
ic’s Medical Division, who recog- 
nized that medical testimony is 
required in from sixty to eighty 
percent of all cases litigated in 
American courts, and that new and 
vital problems concerning both the 
legal and the medical professions 
have arisen from this situation. 

He set about exploring this com- 
paratively new area of interest to 
the medical world, and prepared the 
outline for a motion picture on the 
subject. Support was found for his 


aoctor testimor y 


precise, easily understood 





project from 
Wm. 5. 


the nation’s leading pharmaceutical 


a regular client, the 
Merrell Company, one of 


manutacturers. 

Under the sponsorship of the 
Merrell Co., the original idea for a 
single film was developed into a 
series of six motion pictures. En 
dorsement and cooperation was re 
from both the American 
Medical Association and the Amet 


ican Bar 


ceived 


Association, who realized 
that these films would make a really 
important contribution to their 
professions. 
The Wm 
undertook this project as a service 


to the AMA and the ABA, to pro 


vide them with tea hing tools in an 


Merrell ¢ ompany 


area of tremendous importance to 
physicians and lawyers both prac 
With these 


two organizations backing the dis 


ticing and in colleges. 


tribution of the film, several hun 
dred prints will soon be in service 
It is significant that nowhere in 
The Medical Witness is it indicated 
or implied that the film is an ad 
vertisement or direct publie rela 
tions presentation for the Wm. 5S. 
Merrell 
products, 
The Merrell people have recog 
nized that the adroit handling of 
AMA and 


Company or any of its 


this series will give the 





Above: cro 


joctor 


examination leaves a 


nfused ma anary 


the ABA an audio-visual package of 
immense value to them, and at the 
same time insure the sponsor a pos- 
itive public relations attitude unre- 
lated to any direct or indirect “sell” 
contained in the film. 


The Medical Witness 


the importance of proper prepara 


d ISCUSSECs 


tion in the presentation of medical 
testimony in the courtroom. It is 
the story of a railroad worker who 
brings to court a suit against his 
company for injuries sustained in 
an occupational accident. In ab- 
scenes, the film 
(CONCLUDED ON PAGE 193) 


sorbing dramatic 
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“Career Day’ in the Bell System 


New Film for Feminine Audiences Shows Telephone Job Benefits 


Sponsor: American Telephone and 
Pelegraph Company 

Title: Career Day, 22 min., color 

produced by Owen Murphy Pro 


* One of the most important tasks 
facing industry today is the con 
stant recruitment of new workers to 
replace employees who have moved 
up the ladder or on to other jobs in 
the expanding economy 


Item: The aircraft companies ai 


nually spend millions of dollars on 
recruitment advertising not only 
in such obvious media as newspaper 
classified sections, but often in gen 
eral magazines, TV and radio 
Item: the president of the Chi 
Chamber of 


cago 


p Commerce ap 


peared in New York recently to ac 
tively urge New Yorkers to come 
517.000 


new jobs will have to be filled in 


work in Chicago, where 
the next five years. 
Faced with such competition in 
the labor market, the Bell System 
companies are bestirring themselves 


to explain the advantages of a tele 


phone company career to the thou 





sands of young women. needed 
every year a8 opel itors and clerical 
help, 

One important tool in the reeruit 
ment campaign is the new film, Ca 
widely 


reer Day, which will be 


shown in high school vocational 
guidance programs 


The film focs something like 


this: Susan Chase, graduated from 





returns to 


high school a year apo 


her school at the request of the vo 
caljonal guidance counselor to tell 
a group of girls about her job as a 
telephone operator 
dual role of 


and narrator of the film as she dis 


Susan play s the 


“4 telephone operator 


cusses her new career with the girls 

\. Susan relates her exper 1CnCels 
the film goes back to the day she 
was hired and traces her actions to 
the present day. Susan is seen in 
the employment office, and the film 
follows her on her first day on the 
job as she tours the building. It 
shows a glimpse of her initial opera 
tor training and, finally, describes 
an unusual incident that occurred 
(CONCLUDED ON NEXT PACE) 
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during her early days 
operator 
A factual film, it j 


ittract high school graduate sto tive 


le sigeiie at 


operating job through an attracti 


presentation of the nature of the 
job general qualifications required 
the friendly work environment d 
promotional opportunitt 

Career Day ie a handsome color 


filen mace with full production 
qualities to appeal to its high school 
idiences It has been custom-tai 


lored to the needs of the various 
compan in one version Susan 
in operatol! but in another 
ion she 


clerical work: business representa 


live ele I hus the 


could have gone into 


various com 
versions fitted to 


th ndividual poe rsonnel needs bad 


pearite may time 





“Menu Magic’ for Women's Groups 


American Bakeries Scores With Practical Recipes in Vibrant Color 


Sponsor: American Bakeries Co 
Title: Menu Magic, 21) min. color 
produced by Walter 


ductions 


. Ameri ai Bakeries 
\tlanta, is in a bh ppy wale 
found that 


bingel Vro 


Company, ol 
prome 
tion position lit hes 
Southern audiences are tremen 
clously 


eaget and appreciative ol 
baker 

‘lone in this field, is busy supply 
ing them. A film of juntor cowboy 
brought out last year, is going great 
yune in promoting health and safety 


among the ounger set, and thi 


year, the makers of Mer ta, the 
South's leading bread, are tatlorin 
ther offering fo womens rroup 


with a fine film on food preparation 

Realizing that a contrived plot 
mad dramati AR ck would only 
vet in the way of a film which wa 
honestly intended to hew directly to 


Arne ri 


advertising agency, 


ome line food preparation 
can and its 


lucker Wayne & Co have ‘ chewed 
anvthing but the kitchen, and food 


How a straightforward film like 


Venu 


Vagi makes out is deter 





mined purely by two factors: (1) 
Is the 


vel prac 


menu idea unique nterest 


ticel? and (2) Does it 

really look good to eat? On both 
ore tii 

if \ rating 
lhe Menu is truly almost Magic 


Ihe dishes are well conceived, not 


film comes across with 


too exotic in content, and eminently 





t eut ccurate 

} j p ) Bak é new 
KA, Maa . nol i 
practical Almost nvariably, they 
evoke the reaction of “I declare! 


Why didn't | think of that 

Most importantly, food never 
looked better The color gremlins, 
which sometimes make the sweetest 
dish look sour, took a vacation dur 
ing this production kvery color 
wavelength vibrates at exactly the 
right temperature 

The proof of this bread pudding 
* that not only is Atlanta, and the 
rowing audience of Merita bread 
uyers, happy, but not 


New Y ork \AAA 


ooking prints to catch the new su 


a few big 


agencies are 


cessful breadline Ya 


Visual Pilgrimage to the Capital 


Baltimore & Ohio Re-Visits Washington With 3rd Version of Film 


Sponsor: Baltimore and Ohio Rail- 
way 
Title: Washington, Shrine of Ameri 


color, 


exer W ade Pro 


can Patriotism, 27 min.. 


produced by Re 


ductions 


* In one of the first issues of Busi 


ness Screen 


some eighteen years 
ago, there was an article about a 


fine new motion picture which was 
winning big audiences for the Balti 
more and Ohio Railroad, The title: 
Washington 


Shrine of {merican 


Patriotism Since that time, the 
original film, and a subsequent vet 
sion produced in the late 1940's, 
have been among the most popular 
sponsored films in the country. 

1 he sent ond filrn has heen increas 
ingly popular each year since it was 
introduced, has been booked solidly 
for months ahead by distributor 
Association Films. In 

Total attendance has now reached 
19,000,000 people, with 47,000 
hookings, plus an additional 368 
telecasts, 

With results like that to boast 
the B&O has wisely decided 
not to give up a good thing. As 


Washington Is 


with audiences, the « ompany decided 


about 
a perennial favorite 


a year ago to bring out a 1957 ver 
sion, basically similar to the 1939 
film. but different in treatment and 
technique The new film is the 
Washington of today, presented with 
produc tion values unknown in 1939. 

The purpose of the film is, of 
course, to create a desire to visit 
the nation’s capital by giving high 
lights of a visit to Washington, and 
the impressions gained by visiting 
the inspiring shrines of our coun- 
trys great statesmen and _ patriots 
and seeing the monuments of 
American history. 

The film visits museums to view 
the relics and treasures of the his- 


torical past. It shows the chambers 





c j 
Above: Statuary Ha Va nator 


D C ne + |} tery ‘ ; j 


~ ) é v é 


new Baltirr e & ( r Tir 


of today’s government at work—the 
cabinet, congressmen and govern 
ment agencies, 

It brings the audience to the cul- 
tural centers and the centers of 
learning, the outstanding c!urches, 
the Naval Academy, Mount Vernon. 
and the White House, itself, 

In addition to a fine visual por 
trayal of Washington, the film is 
enhanced by original music, written 
and produced in Buenos Aires by 
Tito Ribero, under the supervision 
of Angelo Ross. 
by an orchestra composed of former 
Vienna Philhar 


monic Orchestra who are now re 


It was performed 
members of the 


siding in Argentina 
Washington, Shrine of American 
Patriotism, new version. will con 


tinue to be distributed by Associa 


tion Films, Ine. Ud 





Facts About Traffic Paints: Highway Life Lines 


* With cars running 


on superdrives and whizzing toward 


five-abreast 


each other on two-way roads, the 
trathe 
lanes should stay as visible as paint 
This is the safety 
and sales thesis of Highway Life 


Lines, a 


painted lines which form 


can make them. 
16-minute color motion 
picture from Hercules Powder Co 

Illustrated with highway scenes 
from coast to coast, the film deals 
with problems of evaluating trafh 
paints, factors 


influencing paint 


performance and various methods 
of applying traffic paints. 
Focussing on “Parlon”-base traf- 
fic paint, the film shows that selec- 
tion of trafh 
science: that the performance and 
trafhe 


types of surfaces can be predicated. 


paint has become a 


cost of paints on various 
Trafhe paints are “life lines.” 

Prints of Highway Life 
may be obtained» from the Adver 


Lines 


tising Dept., Hercules Powder Com- 
pany, Wilmington 99, Del. Vd 
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Venezuela: Land With a Future 


Cultural and Economic Growth Shown in "Assignment Venezuela” 


Sponsor: Creole Petroleum Cor 
poration, 

Title: 
min., color, produced by Sound 


Masters. Ine 


{ssignment: Venezuela, 24 


* A_ young 


from the United States who takes 


petroleum engineer 
an assignment with Creole in Vene 
zuela is the subject of this new film 
It not only shows how he adjusts 
to his work in a foreign country, 
but elso illustrates much of the en 
vironment of his new “home”—in 
cluding many of the highlights of 
Venezuela’s cultural and economic 
way of life 
{ssignment Venezuela supple 
rie nts People and Petroleum. also 
produced for Creole by Sound Mas 
ters. Inc. The latter was a b/w mo 
tion picture which documented the 
econom development of Venezuela 


ind the part played therein by the 


\merican-operated oil industry 
The new film is a cogent answer 

to recent critics who have charac 

terized the oil industry’s public re 


Hardback 


present in 


lations as antediluvian 


economic royalists are 
every industry. and the petroleum 
business is no exception. But Creole 


as illustrated in this film, has taken 


great pains to insure that it will 
exist only as a good citizen—of 
Venezuela, where it lives—-and of 


the United States, where its parents 
live 
{ssignment Venezuela will be 
widely distributed to television sta 
tions, civic groups, women’s organi 
zations and other outlets. Distribu 
tion of both films will be 
through Sterling-Movies U.S.A. for 


through 


made 


showings. and 
lalking 
adult 


teley milion 
Modern 


Tine i 


Service 


other 


Picture 
groups and 


| 
iudiences 1 


California Fights Traffic Menace 


Death "The Invisible Passenger" of Film to Awaken Citizens 


Highway Safety 

Assn. of Cal. 
Companies, 

Title: The Invisible Passenger, 21 

Produced by Jack | 


Copel ind and Associates 


* When you drive. death is always 


just a few inches and a fraction of 


Sponsors: Cal 


Council Insurance 


This admonition is 
made by “Ralph Parks.” police traf 
Invisible 


21-minute color 


a sec ond away. 


fic investigator in The 
Passenger, a new 
motion picture sponsored by the 
California Highway Safety Council 
and the Association of California 
Insurance Companies 


John Agar 


in the police role, the safety docu 


Starring stout-jawed 


mentary features an introduction by 


California Governor Goodwin J 


Knight 
ern California audiences on Decem 
ber 30. 


It was premiered to South 


1956. on television station 
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KR \ It is being 


pieture 


distributed to 
aT hools 


motion theatres 
courtrooms and ty stations 

Designed to quicken public in 
safety and to keep 
people from getting themselves iu 
jured and killed, The Invisible Pas 
Jack L, 


Associates and was 


terest in trathe 


senger was produced by 
Copeland and 
filmed in the 
Hollywood and on location in Pasa 


Phe Pasadena Po 


lice Department cooperated in its 


Copeland studios in 
dena. ( alifornia, 


production 
With a matinee cast and an or 
iginal jazz bye ating out the 


score 
moods and attitudes of the people 
portrayed, The Invisible Passenger 
takes its cue from a grim warning 
by Governor Knight and paces 
through a hospital and speeds over 
dark roads to make its safety points 

In the hospital a young girl is 
in critical condition as the result of 


crash Her boy 


a cat { r iend ! 
shaken up. A man is dead. The 
boy's father has the automobile a 
cident visualized for him (and the 


audience) through an account by 
the police investigator 

Flashbacks re-create the fatal 
ifternoon when “Bill” and his girl 
friend and 
drive toward town As dusk ap 
proaches, so does “Mr, Willis i 
business man, motoring home from 


work 


death is a stowaway in both cars as 


leave the house of a 


The “invisible passenger” of 





they come closer and closer to an 


intersection and crash 


The night accident horrors the 


broken cars, flares on the street 


gaping bystanders, ambulance and 
police ill work to impress a fa 


miliar and = tragi image on the 


viewers mind, The life-searing ce 
nouements of this destructive road 
ecene are symbolized by the dead 


Mr. Willis, the 


visited on the young girl the terror 


near-death crisis 


fet by the boy and the anguish ex 
The safety 


depicted in the actions 


perienced by his father 
lessons are 
which precipitate the accident and 
il underscored by the poliwe mn 
spectors additional explanetions to 
the father 

The Invisible Passenger was writ 
ten and directed by Jack I 
land Judge Richard ¢ hildew of 
the Pasadena Municipal Court was 


technical advisor Ld 





Rethlehem Hetires Historic Film 
22-Year-Old Wire-Making Picture Replaced by "The Long Pull” 


Sponsor: Bethlehem Steel Ce pears 
litle: The Long Pull, 28 min, color 
Produced by Leslie Roush Pro 


ductions 


* Bethlehem Steel ¢ ompany the na 
tions second larvest steel produc er 
sponsor of industrial 


ind i! early 


films, passed a mile-stone in its co.or 
ful motion picture with the 
release of its newest film The Lon 
Pull. This film, telling the story of 


modern custom-made 


history 


steel wire in 


26 minutes. sends Bethlehem’s earli 
est L6-mm sound picture into retire 
ment 

lwenty-two ims ago, not long 


itter the l6-mm ound projector 
al debut, B 


| hem deve oped i process for Ziti 


making its commer 
ting ste wire electrolytically, Te 


help promote a market for this new 


wire. the ¢ pany sponsored its fir 
ound pieture entitled Wire fn fi 
dustrial Impression \ comparison 
hetween this film and The Long Pul 
‘ both interesting and revealing 
The first Bethlehem picture on th 


subject of steel wire 


Wiis blac k ana 


vir mad used red fitin toch loom 


dicete hot-metal operation Sires 
lOomm sound projectors were ¢ 
tremely searce in L935, Wire is in 
troduced with an initial stock of t 


i Beth 


lehem repre entative who toured the 


prints Dhese were row by 


country from big city to whisth top 
rying projector, speaker, screen 
ind film, Later. additional print 
were made for distribution by Beth 
In the twenty vear 


1935 and 1955 howl 


helweer 


(CONCLUDED oN tRAT PAC 






















FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


twsbene WC 


offers a complete pro 


animation 
slide tiims 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 


color correction of 
packaged products 


a wide 
assortment 
of type for 

hot press tities 


type catalogue 
on request 


421 WEST 541th STREET, NEW YORK I9.N_¥ 
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‘*THE LONG PULL’’ 


(CONTINUED FROM PRECEDING PACE) 


averaged about a hundred per year. 

As the high quality of Bethlehem’s 
electrolytically-coated wire is now 
well established, The Long Pull aims 
in a different direction. Its purpose 
how and why modern 


is to show 


steel wire is custom made for each 
particular application. 

The film tells this story by select 
ing nearly a score of representative 
products made from steel wire and 
illustrating the manufac turing pros 
esses cach must undergo, The list of 
It includes 

bh ar bye d 


woven fencing, tire chains, fan 


products is impressive, 


wire cloth or screening, 
wire 
guards, household brushes, auto seat 
springs, furniture coil springs, 
screws, nails, bolts and nuts, rivets 
reinforced conerete pipe, chain link 
fencing, and 


Shooting locations included three 


submarine telephone 


Bethlehem plants, Sparrows Point 
Md., Johnstown, and Lebanon, Pa., 
ind wire consuming industries in 
six states 

The Long Pull was filmed in East 
Leslie Roush 


seript by 


Produc 
Oeveste 


trian olor by 


tio from a 


"The Magazine the Buyers Read and Advertisers Prefer" 


Business Screen Covers the Field of Visual Communication 





In the Heart of Hollywood... 


Paramount Sunset 


studios in Hollywood 


Corporation 


presents the newest rental 


include double-wall sound stages, 


cutting rooms and moviolas, cameras, sound, lighting, projection, 


dressing rooms, offices, transportation and supporting depart 


ments, The studio is centrally located adjacent to all freeways. 


ample parking 


knowledge backed by 


years 


of experience 


Paramount Sunset Corporation offers technical 


For locations, 


Paramount Sunset Corporation has acquired the facilities of the 


Conejo Ranch, located only 55 minutes from Hollywood 


Telephone 
HOllywood 2.6282 


162 





£4) 


lyw 128, California 


STANTON M. OSGOOD 
General Manage: 


Granducci, Cameraman Jules Sindic, 
incidentally, also filmed Wire for 
Bethlehem in 1935. Through the fa- 
cilities of Modern Talking Picture 


Service, showings of The Long Pull 
in 1957 alone are expected to exceed 
the total showings for the first 
fifteen years of Wire. yy 


“Examining the Will ta Work” 


A Syndicated Sound Slidefilm to Help Supervisory Personnel 


WwW" SHOULD Two ABLE, intel- 


ligent men receiving equal pay 
show completely different attitudes 
on their jobs? Why should one be 
alert, 


productive, a_ self-starte: 


while the other is apathetic, disin- 


terested, doing just enough to 
scrape by? 

These are multi-million dollar 
questions for business and indus- 
try, because automation or no, the 


productivity, enthusiasm, and _ ini- 
tiative of the individual worker are 
the cornerstones of any organiza- 
tion's success. These questions are 
vital for our whole society because 
the discontented, dispirited em- 
ployee is unlikely to display much 
and in 


interest in his community 


his citizenship responsibilities 


Stimuli to Job Performance 


Among recent audio-visual tools 
directed at this problem is Examin- 
ing the Will to Work, a 14-minute. 
color sound slidefilm developed to 
help 


supervisory gain 


new understandings of the factors 


personnel 


that stimulate people to better job 
performance. Originally produced 
Strauss & Co., Inc., for 


the Esso Standard Oil Company, it 


by Henry 


now is being offered by Strauss for 
nation-wide syndication together 
with an integrated Trainer’s Guide 
containing all materials necessary 
to conduct participative group dis- 
cussions. 

the Will to Work 
translates into simple cartoon images 


of the 


most recent findings of management 


k ramining 


and sound narrative some 


specialists on how people can be 
helped to climb to higher levels of 
job performance and job satisfac- 
The 
from research in actual factory and 
ollice 


intended to create a feeling of per- 


tion. film's contents resulted 


situations. 


Its approach is 


the su- 


pervisor whose leadership practices 


sonal indentification with 


and problems it depicts. 


Factors Affecting Individuals 
Examining the Will to Work 


provides material covering many 
facets of the human-relations skills 
of leadership. Its main focus is on 
those factors in the “job climate” 
which most strongly affect individ- 
ual productivity and on the meth- 


ods which the supervisor can use 


to improve the job climate. The 
factors with which the supervisor 
must deal are: how a man feels 
about the job itself; how he feels 
about the group he works with: how 
he feels about his immediate super- 
vision. 

Examining these areas individu- 
ally, the film suggests several guide- 
As far as 


the job itself is concerned, the film 


posts for the supervisor. 


discusses the importance of allow- 





S< ene ir TI f W T 


Work - 


ing the employee as much freedom 
as possible in planning and carry- 
ing out his work. The film stresses: 
the importance of giving the em- 
ployee “whole” jobs to do instead 
of bits and pieces; the importance 
of stimulating in the employee the 
feeling that what he does is mean- 
ingful in terms of the whole opera- 
tion; the importance of showing 
the employee where and how his 
contribution fits 
picture. 


into the overall 
Group Attitude Potent Force 


The the 
question of the employee's work 


slidefilm moves on to 
group and the supervisor’s relation- 
ship to it. The film says that “group 
attitude” is a very powerful force, 
that unless steps are taken to make 
the group attitude positive, it will 
inevitably have a damaging effect 
on the attitudes of the individuals 
who make it up. 

The supervisor, the film points 
out, should try to develop team- 
work, group pride, and “we” think 
ing. He group 
participation in planning and de- 


should encourage 
cision making. He should be care- 
ful to strike the proper balance be- 
tween the group's needs and the 
needs of the management he repre- 
sents, 

Finally, the film the 
personal relationship of the super- 


considers 
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A closer look at human relations in 


supervisior The Will to Work’ 


visor with each of his men. Cold 
facts and figures, it stresses, prove 
that the supervisors with the high- 
est production records are “em- 
ployee centered” rather than “pro- 
duction centered.” These  super- 
visors respect their men and show 
it. 

They take a genuine interest in 
helping the men grow and get 
ahead. They show a concern for 
the men’s problems and reward 
good performance with apprecia- 
tion. The supervisors are not soft- 
ies. They set high standards and 
expect them to be lived up to, But 
they always see their jobs in terms 
of people and try to build attitudes 
instead of building pressures. 


Trainer's Guide With Film 

The Trainer’s Guide that accom- 
panies Examining the Will to Work 
includes material helpful in exploit- 
ing the film’s impact through the 
conference type of study. The ma- 
terial: a script of the film; an out- 
line of the most important points 
the script covers, with a set of ques- 
tions for stimulating discussion on 
these points; suggestions on the 
type of responses these questions 





may evoke from the group; points 


the discussion leader may wish to 


. bring up if the group does not 


bring them up. 

Examining the Will to Work is 
meant to have double impact. It 
should give supervisory audiences 
increased practical human-relations 
knowledge, while at the same time 
helping them develop the kind of 
attitudes they need to use this 
knowledge with greater eflective- 


ness, 


Where to Get The Program 


The sound slidefilm is available 
for sale only through Henry Strauss 
Distributing Co., 31 West 53rd St., 
New York 19, N. » # The price for 
the film and integrated Trainer's 
Guide is $75.00. Previews may be 


arranged on request. I, 


Detroit Edison's ‘“‘Newsreel”’ 
Depicts Atomic Progress 

* How electric power companies 
are proceeding with atomic power 
plants as their contribution to prog 
ress in the peaceful uses of atomi 
energy is shown in PRDC Newsreel 
a film newly released by the spon 
sor, Detroit Edison Company, for 
general audiences, 

Prepared by Detroit Edison and 
Video Films, Detroit. the 9-minute 
motion picture carries many scenes 
of pioneer research and develop 
ment work and highlights the sig 
nificant ground-breaking ceremonies 
for the Enrico Fermi Atomic Power 
Plant, Michigan's first atomic power 
reactor, 

Prints and further information 
are available from Video Films, 
1004 East Jefferson Ave. Detroit 7. 








ground scores from our 
extensive library .. . 


Also...NEW 


Address Dept. BS-1 


FILM MUSIC Ine. 








DO YOUR FILMS 
NEED MUSIC? 


We prepare complete back- 


DISC LIBRARY AVAILABLE 
Send for Free Catalog 


corelli - jacobs 


FILM MUSIC Ine. 
723 SEVENTH AVE. 
NEW YORK 19, N.Y. 

JUdson 6-6673 the birthday month of 


The Borden Company 
Launches Centennial 
* Although the Borden 
Company will not be 
100 years old until May, 
festivities have already 
gotten off to an early 
start as the company 
marks its centennial 
with a year-long round 
of celebrations, promo 
tions and sper ial pro 
grams. 

Anniversary observa- 
tion at each plant starts 
with a gala kick-off party 
at which an 18-minute 
color film On Our Great 
Big Birthday is being 
shown. \ film on ad 
vances in nutrition dur 
ing the past 100 years is 
planned for release in 








May. Vad 
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MACHINE 


GRASSLAND 
NEtw HOLLAND, PENNSYLVANIA 


S10 OF SP ERAY Han ‘ wepomart 


ComMPANY 


MACHINERY 


New Ho.ttianpb 


MANUFACTURERS or FARM 


February 4, 1957 


TELIC, INC., 

Film Center 

630 Ninth Avenue 
New York 36, N. Y. 


Gentlemen: 
The verdict is in! 


Our management, our salesmen, and our own 
people have seen the new movies. 


Your *COOPERATIVE PRODUCTION plan 
has helped us come up this year with just about 
the best motion picture program we've been 
able to give our sales organization. This kind 
of realistic motion picture making is particularly 
profitable to us when we can work with 

an organization such as yours. 


Not only were the feature movies “Who Cares 
About The Weather” and “A Story For The 
Editor” well received, but the nuts and bolts 
picture you did on our new Hayliner 68 

was especially liked. 


You gave our pictures that deft professional 
dramatic touch which brought them out 
of the ordinary. 


Thanks again, 
Sincerely, 


H. K. Luttringer 
Assistant Manager 
Advertising & Public Relations 


SCOOPERATIVE PRODUCTION 4 TeLIC motion picture 


production plan designed 
for the realistic budgets 
of the average American 
business corporation. 


BElivood Sia gel and Rdward Boughton 





. 


Motion Picture Production for Industry & Television 


FILM CENTER © 630 NINTH AVE., NEW YORK 46, N. Y. « JUdaon 


2 Z4AO 
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for all makes 
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YCW 


SYLVANIA ELectRic Propucts, Ine I 





LIGHTING RADIO ELECTRONICS 


Brighter ( 


Cooler 
gla 


operation a 


Longer Lasting 
ibsorber 


Lise Sylvania 


your 


40 Broadway 


¥ SYLVANIA 


. » » fastest growing name in sight! 


SYLVANIA 


iceraMic|/BLUE TOP 


PROJECTION LAMPS... 


all types ... in all sizes 


Sylvania Ceramic Blue Tops are available 
tandard sizes for any projector to 
fill your « 


xact requirements for clear 


brillant projection 


Blue Tops offer these superior qualities: 


ceramic Blue Tops won't scratch 


chip or peel like ordinary painted tops 
machine -made filaments 


assure pictures 


bright as life 


Ceramic Blue 


for improved heat dissipation 


Top is bonded to the 


cooler 


ures longer lamp life 


Lxclusive Sylvania shock 
construction protects filaments from 


vibration damage 


Ceramic Blue Top in your projector 
lides and movies deserve the best! 


New York 19. N y 


TELEVISION ATOMIC ENERGY 








CAMART DUAL SOUND READER 
SIMPLIFIED SOUND EDITING 


@ l6émm and 35mm optical 
@ lémm and J5mm magnetic 
@ jack Plug for Ear Phones 


@ Edit Sound for single or double 
system from $195.00 to $295.00 












CAMART CAR 
TOP CLAMPS 


Steady support for 
your newsreel cam 
era when atop car 
platform Heavy 
bronze construction 


Weatherproof. Set 
ef three $28.00. 


we CHMERA M 


NEW YORK 23 Ple 





“4 BROADWAY iat 60th 5 





MOTION PICTURE & TV 
EQUIPMENT & SUPPLIES 





CAMART BABY DOLLY 


Only four wheel baby dolly will provide 


balance and stability required for profes 
sional production. Adjustable seat for cam 
eraman; accommodates assistant. $375 


Dolly tracks available 





ART. 


Lockheed Looks to the “Air Age” 


First of New Documentary Series for TV on Naval Air Cadets 


Sponsor: Lockheed Aircraft Corp. 
Title: Sea Wings, 28 


Produc ed by 


‘ olor. 


Prod. 


min. 


Ozzie Glover 


* Sea Wings, a film story of the 
Naval Training program at 
Florida, will lead off a 


new series of “Air 


| ~ 
Pensacola 
Age Documen 
tary” motion pictures being spon 
sored by Lockheed Aireraft Corpo 
ration for television showings. The 
series will depict many of the high 
lights of modern aviation. The 
films will cover a number of sub 
jects and locales in and out of the 
| nited States and will be concerned 
with all branches of military avia- 
thon 

sound and color 
Sea i ings starts the Lockheed se 


ries with a 


In 28 minutes 
factual cccount of all 
phases of cadet training at Pensa 
cola. The film was made at the 
base and no actors were used In 
every case, the persons portrayed 
are experiencing the actions they 
portray 

bilming Sea Wings posed some 
documentary -ty pe problems, the 


ditheult of 


photo recording of 


most which was the 


carrier plane 
landings” from the plane doing the 
The aircraft carrier Mon 
lerey cruising some 50 miles from 
Gulf of 


practice 


landing 
Pensacola in the blue 
Mexico was used as the 
carrier. All cadets graduating from 


the naval academy must make six 
successful landings aboard the cat 
rier, Some of these first landings 
are hair-raising. 

Written and 
RK. Showalter 
duced by Ozzie Glover Productions 


Hollywood, for Public 


David 
Sea Wings was pro 


narrated by 


Information 


Programs, which will distribute the 


jy the drama 


rier landings tor a sequence in Lock 
Air Age’ TV 


reviewed above. 


need Tirst t a new 





series free to television stations as 


a public relations service. Ld 
Below Naval Air Cadet te 





“County Agent” 


Stories of Rural Service 
Theme of TV Film Series 


* “I like my job. 


some swell folks. 


And | sure meet 
| show the farmer 
what the scientist has developed, 
and I tell the what the 
farmer needs.” In such a way does 


scientist 


Jim August explain himself and his 
job in County Agent, a new series 
of 13 half-hour motion picture pro 
television. The 


vrams for series 


was produced by the Michigan 
State University Cooperative Exten 
sion Service and Capital Film Pro 
ductions of East Lansing, Michigan. 

Aiming extension service mes- 
sages at urbanites and rural view 
ers, the film series strives to show 
city-dwellers and farmers how agri- 
cultural research benefits their lives 
and pocketbooks. 
messages in the series is the image 
of the man who delivers them in 
real life——the 


extension agent. 
The Agent and His Job 


films 
agent, a big, affable, open-collar fel- 


Carrying these 


county agricultural 


Jim August, the county 


low played by Bill Montgomery, 
motors along his rural route spread- 
ing news of agricultural improve- 
ments in workday terms which have 
practical meaning for the farmers 
he serves. 

Press 
lor Service, Jim patiently explains 
to doubtful Lew Conklin, a hired 
hand, the advantages of automation 


In one film of the series, 


on the farm. 

“My Dad farmed with horses for 
30 years and he was the best danged 
farmer in the country.” says Lew. 

“Lew.” answers Jim, “Would you 
be willing to trade that tractor of 
yours in on a team of horses? I'll 
bet you wouldn't!” 


Another film. Battle Lines, finds 
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the county agent helping a farmer 


save his crops from insects 
The County feent tv series is 
initially slated for distribution in 


Michigan but it is not limited to 
r 


local use. The widely applicable 
ideas and scenes from Hawaii, 
Alabama, Wisconsin and California 
give the series a national sé ope and 
out-of-Mic higan stations are mn 


vited to make use of the pictures 


Directed by James Culver 


Director James Culver of ( apital 
Films and Technical Director Rob 
ert Worrall of Michigan State Uni 
versity led the array of seript-writ 
Ts, researchers, actors cameramen 
recordists and editors who worked 
on the series. James R. Hunter, 
owner of ¢ apital Films, was the ex 
ecutive producer, and Reinald 
Werrenrath. Jr.. 


- s | 
as a consultant | 


of Chicago. served 


Careers in Agricultural Service 


American Petroleum Institute Lends Hand to Farm Recruitment 


Sponsor: American Petroleum In- 
stitute. 

Title: A New Word for Farming, 
25 min, color. Produced by Col 


burn Film Services. Inc. 


* Speaking a visual New Word jor 
Farming is a 25-minute motion pir 
ture sponsored by the Agriculture 
Committee of the American Petro 
leum Institute. A New Word for 
Farming is intended to encourage 
young people to enter the field of 
agricultural service. 

With some 15,000 technical jobs 
in agriculture going unfilled annu- 
ally because there aren't enough 
“Ag” college graduates, the film has 
a big recruitment chore. 

1 New Word for Farming is de 
fined in the story of Chuck, a high 
school student who is assigned to 
narrate film footage showing primi 
tive and up-to-date farming meth 


gy this classroom 


ods, Preparing 


audio-visual lesson gives Chuck an 
opportunity to convince Joannie, 
his girl friend, that modern agricul 
ture and related services offer work 
that is worth while and challenging. 

Produced by Colburn Film Serv 
ices, Inc., Chicago, A New Word 


flor Farming was directed by Henry 
Ushijima. Location shooting rang 
ed from Canada to Peru and in 
cluded 14 states across the nation. 

The new film is the third in a 
series presented by API in the in 


terests of farmers and farming. Its 





Above: these young players are fea 
tured in “A New Word for Farn 
na’ sponsored by the AP 


immediate predecessor, Farm Petro 
leum Safety, won the Golden Reel 
Award in 1955. The first film, 
Farm Tractor Safety, took first 
prize at the International Film Fes 
tival in Milan, Italy. These films 
also were produced by Colburn 
Film Services. (For distribution 
particulars contact API regional 


ofh es.) Ind 





COLOR FILMSTRIPS 
FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 


WRITE FOR FREE BOOKLET: “The David and Goliath of Visual Education’ 











Our Only Salesmen 


are our motion pictures and the following 


clients for whom they were made: 


Ahrens Publishing Company 
American Gas Association 
American Machine and Foundry 
Company—Lowerator Division 
Armour and Company 
Avco Manufacturing Corporation 
Better Housing League 
* G. S. Blakeslee and Company 
Cincinnati Lathe and Tool Company 
Citizens Development Committee 
Crosley-Bendix Home Appliances 
Crosley Broadcasting Corporation 
Dayton Community Chest 
* Economics Laboratory, Inc. 
Emery Industries—Sanitone Division 
Goodwill Industries, Inc. 


Government and Industrial Products 
Division of Avco 


The Hobart Manufacturing Company 
The Kroger Company 

Lycoming, Inc. 

National Cash Register Company 
* National Restaurant Association 
National Sanitation Foundation 
Patterson Publishing Company 
Research Foundation 

Ruud Manufacturing Company 
A. O. Smith Corporation 

United Fund—Cincinnati 
Warner-Kanter Companies 


Western and Southern Life Insurance 
Company 


Wheat Flour Institute 


*Clients for whom we have produced two or 
more films. 


OLYMPUS 


FILM PRODUCTIONS, 





INC. 


2222 Chickasaw St. Cincinnati 19, Ohio 
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Santa Fe Documentary Visits 
Fascinating San Francisco 
* An artist 


es cily lodged pron heel 


which rise beside a tice from 
everywhere san branci co is lo 
many America's most fascinatin 
metropolis It also is one of the 


hewt place sto go on the Santa be 
Railway 
Theme make 


in Franciseo an ines apable choice 


facts would seem to 
lor a motion picture 
Santa be The 


rricacle 


spon ored bry 
chowe has heen 
and the new 30-minute color 


film, San Francisco, is going out to 


television and lomm audiences to 
bring the city’s allure to any whe 
may have missed it is well as to 


those who have longed for another 


look at the legendary town 


The View From the Bay 

\ memorable picture of the city 
is the view from its bay, such a pi 
ture as a tugboat captain might see 
San Francisco's story is told by the 
captain of a tugboat, one of a fleet 
which the Santa ke operates in San 
Franciseo Bay 

As the captain steers his freight 
load through the bay, he tells of 
the city inside the preture, tous hing 
upon its history 
of its 


the ups and downs 
growth His 
through the cily » log up and 


story moves 


around its hills, invading the city’s 


vivid nationality groups in a way 
that may even the San 


With a tug captain 


business 


surprise 
bh ranciscans 
eye for the film empha 
sizes the importance of San Kran 
cisco a8 & major harbor an indus 


Blending of Mood on Film 
Ernest Kleinhe re the 


films pro 
spent several months in. re 
search on the history, tradition and 
customs of San Franciseo and its 
people, His camera has focused on 
a subject whose warmth and alool 
ness, informality and sophistication 
blend as mysteriously as does the 
city’s fog and hills. Fishermen's 


Wharf. Chinatown, the cable cars 
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Leading the Picture Parade 


New Sponscred Films Promote Travel, Auto Paints and Cookery 


ul the citys night life also are 
part of the San Francisco story 


The film is 


loan basis to 


available on a free 
community groups 
business organizations and second 
iry schools, For a print copy write 
Santa iz Kailw i) 


b.. Jackson Blvd 
contact the 


Film Bureau, 80 
Chicago 4, IIl., or 
nearest Santa Fe agent 
The film has been cleared for tele 


showing Vd 


vision public aervic’ 


DuPont ‘Builds for Profit’ in 
Film on Automotive Finishes 
* DuPont's latest 


line of automotive paint finishes is 


addition to its 


the ubject of a new color motion 
Build For Profit produced 
by Transfilm The 


pu lure 


13-minute film 
with the testing 





tion of Duco Lacquer High Speed 


Primer Surfacer, an entirely new 
idea in undercoats 

Opening scenes filmed at 
DuPont’s Marshall Laboratory in 
Philadelphia Here, Jack Rode, a 


DuPont paint chemist, outlines the 


were 


research which led to the develop- 
ment of the new paint undercoat. 
Painted metal panels are put 
through various tests which vividly 
demonstrate the durability and 


working qualities of the primer 
surfacer. 

A substantial portion of the film 
is devoted to an actual fender re 
pair job in which Carl Herberger, 
a DuPont 


the entire 


salesman, goes through 


procedure of preparing 


and finishing a bare metal fender 








in slide film recording — 


ESI'means slide rule accuracy! 


Universal's exclusive * Electronic Signal Inserter 


means exact plac ing and exact timing of the picture. 


Does away with the human element of button push- 


ing With ESI 


, slide film pis tures change where and 


when you want them to! Designed by Universal's own 


statt of engineers, ESI guarantees pertection in slide 


film produc tion 


{ niversal's quality pressings on pure vinylite come in 


hive different colors (red, blac le, 


at no extra cost 


green, blue and gold) 


{ niversal Recorders — home of the finest sound facil- 


ities ton transcriptions, slide films and motion 


pictures. 


UNIVERSAL RECORDERS 


OF CALIFORNIA, INC. 


6757 Hollywood Blvd 


Hollywood 28, California * HO. 9-8282 





surface. During this sequence, 
Rode outlines the characteristics of 
the new high speed primer surfacer. 

The film will be shown to Du- 
Pont jobber salesmen and automo- 
bile refinishers over the U.S. & 


* 7 ” 

“With An All-Star Cast’ Shows 
How to Roast and Broil Meat 
* Melancholy is the “ham” who is 
upstaged by a cooking expert and 
a porterhouse steak. That roughly 
is the situation in a movie-produc 
tion-motif film, With An All-Star 
Cast, which is wafting meat cookery 
promoted by the National 
Live Stock and Meat Board. 

Approved methods of dry 
meat cookery 


ideas 


heat 
roasting, broiling 
and pan broiling form the informa- 
subject matter of the 14 
minute color picture which involves 


tional 


a motion picture director who has 
the assignment of making a picture 
like the one being shown one 
about cookery. 

The director is handicapped by 
the leading player in the cast, a 
about 
meat cookery and who also is up 


man who knows nothing 
set by the technical aspects of mo 
tion picture making. In despera 
tion, the director pleads with the 
woman who is assigned to the pro 
technical advisor, a 
Mrs. Morgan. Her task is to teach 
the inept actor the fundamentals of 


the meat cookery he 


duction as a 


is to demon 
strate. 

Mrs. Morgan (played by a Na- 
tional Live Stock and Meat Board 


economist) takes her actor- 


pupil first through the steps of 
roasting a standing rib of beef. She 
demonstrates that it really is simple 
if done step-by-step. While this re- 
hearsal instruction is going on, the 
assistant director and the camera 
men decide that she is doing a bet- 
ter job of getting the story across 
than the actor would. They 


to film the rehearsal, gambling that 


o — 
agree 


the director will approve. 


The home economist’s instru 


tions continue with appetizing 


scenes of garnished meat dishes 
such as porterhouse steak, leg of 


lamb, pork loin Canadian 
style bacon, club steaks and other 
dinner table celebrities, 

At first irate, the director is fi 
nally convinced that the film was 
“with an all-star cast” the 
array of taste-tempting meat dishes 
shown in the finale. Produced by 
Wilding Picture Productions. Ine.. 
With An All-Star Cast is now being 
distributed by United World Films. 


Inc.. on free loan to non-theatrical 


roast. 


audiences. 

For information on booking the 
film, write: Free Film Dept., United 
World Films, Ine., 542 S. Dearborn 
St., Chicago 5, Illinois a 
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Cc. G. Conn Film Trumpets for 
High School Student Trade 

@ Hitting an adolescent note is Mr. 
B Natural, a 27-minute color mo- 
tion picture sponsored by the Band 
Instrument Division of C. G. Conn, 
Lid., of Elkhart, Indiana. The busi- 
ness-tuned pr film is tootled at 
junior high school audiences, from 
whence come youngster musicians. 

Vr. B Natural, a Peter Pan-type 
spirit of music, shows Buzz Turner, 
a high school boy. the wonderful 
world of music and the part he can 
make it play in his life. Buzz takes 
up the trumpet, joins the high 
school band and starts blowing his 
way to popularity and personal de 
velopment. Buzz stars as soloist at 
the school’s Victory Dance. 

Produced by Kling Studios, Chi 
cago, Mr. B Natural supplements 
its main theme with manufacturing 
scenes at the Conn plant and march 
ing band sequences featuring the 
Miami Senior High School Band, 
shot at the Orange Bowl in Miami. 
Florida. 

Vr. B Natural was written by 
Marvin David and directed by Phil 
Patton. Original dance scene scores 
were composed and conducted by 
Bernie Saber. Kling musical direc 


tor. y 
Curtis “Integration” Depicted 
in “Modern Magazine Magic” 
* Modern Magazine Magic, a new 
27-minute color motion picture on 
the “only completely integrated 
magazine publishing company in 
the world,” has been released by 
The Curtis Publishing Company 
The l6mm film covers forestry 
work, paper making, editorial ob 


Below: copies of the Saturday Eve 
+P + ¥ tt bindery unit 
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jectives and planning, the Hnpeor 
tance of national magazine adver 
tising, manufacturing production 
and the distribution of the four 
Curtis magazines The Saturday 
Evening Post, Ladies’ Home Jour 
nal, Holiday and Jack and Jill 

The step-by-step operation, in 
which more than 1,400,000 maga 
zines are produced every 24 hours 
in the newest and most modern 
printing plant, is shown. 

Made to serve a broad public re 
lations purpose, the film will be 
used primarily by high schools, vo 
cational schools, colleges, churches. 
service clubs, advertisers, women’s 
clubs, business clubs, industry and 
other interested organ'zations 

The new film was produced by 
Wilding Picture Productions, In 
For distribution details contact: The 
Public Relations Dept., The Curtis 
Publishing Company, Independence 


Square, Philadelphia 5, Pa. a) 


Borden & Busse Film Shows 
Sales Supervision Methods 

* How to l p Sales by Better Sales 
Supervision is the explanatory title 
of a new 30-minute motion picture 
featuring the well-known sales train 
ing team of Richard C. Borden and 
Alvin C. Busse. As Borden and 
Busse dramatize their sales tech 
niques, the film shows how to apply 
such techniques of leadership to 
turn an average salesman into a top 
sales producer, 

Previous Borden and Busse films 
taught sales techniques directly to 
salesmen. It was a short step for 
the two experts to interpret their 
sales points in terms of supervision 
The film is based on the idea that 
supervision 1s the mainspring of 
organized selling. It is aimed at the 
persons who have direct or indirect 
responsibilities for guiding, teach 
ing and developing the potentials of 
the man in the field or on the sales 
firing line. It is considered suitable 
for sales executives in virtually any 
field. 

The 30-minute film is the audio 
visual segment of a new ICR (In 
form-Confirm-Retain) program 
which also provides an I C R Meet 
ing Leader’s Guide and 10 sets of 
Supervisor's Individual Work Kits 
The Guide is designed to aid the 
meeting leader in staging an effe 
tive presentation, helping him = to 
pinpoint specific problems in the 
meeting. 

The Work Kit is a compre hensive 
review of the film in printed form 
to insure maximum retention and 
continuing use of the Borden and 
Busse prin iples The new program 
is being distributed by United World 
Films, Inec., (Industrial Dept.) 1445 
Park Ave.. New York 29. New York 
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to develop ideas and client needs 
into a reality through the use of 
motion pictures, slide films, stage 
presentations and graphic arts 
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The 


AL 


LIVELY ART 
INDUSTRIAL DESIGN 


© ce’s new 


Sound Color Film 


“Beyond the arte 








of painting, drama, 
sculpture, music, literature, architecture 
and dancing, today there is the eighth 
lively art the newest and perhaps the 
liveliest of all Industrial Design 

The General Bleetris Company Appli 
anee 4 Tele Vinton Rees iver Divi ton pays 
an appropriate tribute to ite contribution 


in « new and very handsome color pis 


ture, THE RIGHTU LIVELY ART 


free 


preview 
print 
available 


Let us share with you a 
unique adventure in 
creative film making 
Send now for this con 
vincing example of a 
quality film produced 


on a moderate budget 


Address: 
Kent Lane Films, Inc. 
1253 South Third Street 
Louisville 3, Kentucky 


Kent Lane Films, Inc. 


16mm color internegative-positive 


printing and processing 


preserves originals 





gives excellent color fidelity ™ 
and color saturation = 
saves costs ¢ 


Box 2408, Gary §&, Indiana 


Leboratory: 5929 East Dunes Highway 


Telephones 
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1956 Golf Champ Tourney 
Shown in George S$. May Film 


— 1 imed for Mart h release. when 
spring theoretically is not too far 
from comin’ in, is a new 46-minute 
color motion picture on the 1956 
World Championship of Golf. The 
film, like the event it documents. 
is sponsored as a promotional ve 
hicle for the Tam O'Shanter Coun 
try Club in Niles, Illinois, by the 
George 5. May Company, Chicago 

George 5. May, the sponsoring 
company’s president, long has heen 
the guiding light of Tam O'Shanter 
a fashionable club north of Chicago 
and the annual locale for the World 
Championship Golf tournament 
The film begins with a narration by 
Vr. May 


‘ ompany 


who explains why his 
sponsors a golf tourna 
ment, outlines the tournament's his 
tory, and touches on the importance 
of wolf to the 
man 

Action highpoints of 1956 World 
Championship of Golf are the on 


American business 


the-links performances of such 
champions as Ted Kroll—who took 
home $50,000 in first-prize money 

Lloyd Middle 
cofl and an earlier tourney champ 
Lew Worsham 

Middlecoff is making 
an approach shot and an Hnpos 
sible” putt Then the film rides 
Lloyd 


tournament 


Mangrum, Cary 


observed 


with the various title shots. 


Mang 


r ru ms record 
round of 63 is caught as the film 
leaps from tees to greens analyzing 
Mangrum’s use of clubs and mark 
ing his seore on each hole. 
Hinting, perhaps, of the fareways 
of the future, the film witnesses 
Mangrum and Middlecoff playing 
Heligolf 
a caddy cart to play one complete 


hole. Lew Worsham is seen mak 


ing his eagle two on the L8th hole 


using a helicopter as 


to win the 1953 tourney 

The film covers the tournament's 
background and organization, the 
job of 


around the club house and grounds. 


**making-ready.”’ pans 


uses the helicopter to view the en 
tire Tam O'Shanter layout and to 
aerially case each of the 18 holes. 

\ player fills out his application 
blank and soon famous men and 
women golfers are teeing off from 
the first tee and playing the first 


three rounds Terrific 


drives, ap 
proaches, putts and some muffled 
shots, too Besides the helicopter 
shooting, the four cameramen mak 
iny the film used Zoomat lenses and 
hydraulic lift booms to stay with 
the action 

The film builds to the final day 
of the tournament, a day on which 
the champion golfers drew an au 
dience of 62,000 persons At the 


finish five golfers are neatly n a 
tie. Ted Kroll finishes strong to 
win—just prior to a downpour of 
rain. The rain necessitated use of 
black and white film for the final 
putt and the award ceremonies 
The 1956 World Championship of 
Golf is being made available on a 
free loan basis to any adult or busi- 
ness group. Write to the George 5. 
May Company, Engineering Build 
ing. Chicago 6, Illinois. Ld 
Two Farm Pictures Produced by 
Owen Murphy Widely Shown 


* Two documentary motion pic 
tures, saluting America’s outstand 
ing farm-youth organizations, the 
Future Farmers of America and the 
National 4-H Clubs, are popular 
program fare with county agents. 
community groups, TV stations and 
other organizations, according to 
Association Films. 

The films, entitled The Future 
Farmers of America Silver Anni 
versary and The National 4-H Club 
Congress, produced by Owen Mur 
phy Productions for the Firestone 
Tire and Rubber Company, have 
been shown 3,234 times to com 
munity groups and 444 times on 
television to a combined audience 
exceeding 40 million persons. 

Association Films reports many 
favorable comments from film users 
who have found the documentaries 
to be informative and inspiring to 
the youth of America. Future Farm 
ers of America produced in May 
1954. boasts among its “star” celeb 
rities, President Eisenhower. Se 
Agriculture Benson and 
former Secretary of Health. Wel 
Oveta Culp 
Hobby. The President's talk at the 


Future Farmers Convention has 


retary of 


fare and Education 


been hailed by many as one of his 
most impressive public appearances 

Many stars of the entertainment. 
sports and industrial world appear 
briefly in the 4-H club movie (re 
leased in the Fall of 1956), 


ing actor James Cagney who tells a 


includ 


personal anecdote about his city 
streets youth and how he first be 
came interested in 4-H club work 
(after attending a settlement house 
lantern slide lecture) 

Owen Murphy productions have 
utilized a newsreel-type documen 
tary approach to the two films, cap 
turing the spontaneity of the youth 
elebrations and at the same time 
conveying to audiences the national 
importance of the two youth move 
ments. 

The Firestone Tire and Rubber 
Company, long active in farm youth 
programs, makes the films available 
for free-loan, through the regional 
libraries of Association Films Ll 
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REVIEWING STAND: SPONSORED PICTURES ON THE JOB 


Fresh Blend for a Fragrant Brew 


Imaginative Technique in Coffee's Story of "The Magic Cup" 


Sponsor: National Coffee Associa- 
tion. 
Title: The Magic Cup, 27 min., 


color, produced by Dynami 


Films, Inc. 


* This film is designed to not 
merely tell the story of the coffee 
industry, but rather to give audi- 
ences a feeling of comfort and well- 
being through the acceptance of 
coffee as their daily beverage. The 
Magic Cup takes a fresh approach 
toward the visualization of these 
ideas through an inventive use of 
color which successfully achieves a 
mood of harmony and pleasure. 

Set in a magical framework, the 
“coffee genie,” a figure who ap- 
pears and disappears through the 
course of the film, recreates the 
evolution of a cup of coffee, from 
the seed to the breakfast table, New 
and special photographic techniques 
have been employed to obtain these 
effects. Whether the planting of a 
coffee tree is shown, or the harvest 
of the crop (photographed on loca- 
tion in Mexico), or a close look is 
given to the coffee-taster’s art as he 
samples and selects the beans, a 
positive attitude toward coffee is 
subtly being effected. 


New Concept in Color Contrast 
Nathan Zucker, the film’s pro 


ducer, along with Director Lee R. 
Bobker and interior design artist 
Paul Heller, devised a un fied se- 
ries of sets dealing with a new con- 
cept of saturated and spot color set 
against white backgrounds. 

Most producers have shied away 
from using white backgrounds in 
Kodachrome because of the obvious 
glare and difficulty of handling the 
photography, but this production 
has translated realistic 


settings of 





Above: ‘Coffee Genie’ enlivens a 
Du ne -onterer e wit + mulatina 
draught of The Magic Cut 


the script into limbo settings where 
the background is completely white 
and splashes of highly saturated 
colors are used in unrealistic ways 


to set the mood of magi 

Thus, the genie is able to conjure 
up scenes, although realistic in their 
content that are obviously unrealis 


tic in their visual presentation 


Delineate Origin of Coffees 


One of the key scenes attractively 
handled in the picture is a point 
where the genie is called upon to 
discuss the various types of coflee 
and the taste characteristics evoly 
ing from the country from which 
they come. Rather than doing this 


as a mere expository scene, he 
stands in a limbo set before open 
bags of coffee and as his hands run 
through the coffee beans, artifacts 
involved are con 
jured up from behind the coffee. 
Thus the film shows Mexican Aztec 


statuary, 


of the country 


ethnic Brazilian carved 
figures, leis and orchids from Ha 
waii, witch masks from Africa, that 
set a mood which enables the ma 
terial to get across to its audience 


far more forcefully than 


mere 
words, 

The genie steps across the boun 
daries of time and space leading 
the audience on to a scene that is 


‘ offee break 


industrial plant 


more within its ken 
time in a_ busy 
From the superintendent, on up 
through the clerical departments to 
the executive floor, everyone takes 
time out for a quaff of the magi 
cup, the pause that relaxes tired 
nerves and fraying tempers. 

This sequence features a series of 
offic e hac k 
grounds, especially created for the 
film by the 


handsome executive 


Executive Furniture 


Below: « rtul pageantry of harvest 


festiva time na 


Mex 


f 
Hae r lantat 
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Guild of America, an association of 


oflice design spec ialists 
The Magid Cup will be availabe 
for free use by 


service clubs 


schools and colleges, churches, tele 





A| , { the - 
L if rT 14 
é id 
vision stations, et TV. distribu 
tion is being handled by Dynamic 
Films: other distribution by Mod 
ern Talking Picture ervice, [ne 
through its n tionwide othces Id 


Film in ACTION: Audience Totals 


Urban Projects Stimulated as Millions View ''Man of Action” 


Bucur and decay 


{ YOMMUNITY 
A 


are relentless, mortal enemies 


whik h form breeding beds for 
crime, disease and social unrest, A 
brief, effective animated cartoon is 
helping to fight blight and decay 
and, in doing so, is making a re 
markable record of sponsored mo 
tion picture use and result, 

The American Council to Improve 
Our Neighborhoods, ACTION, was 
created for the purpose of combat- 
ACTION 
minute color mo 
tion picture, Van o} ICTION, pro 
duced by 


ing blight and decay 
sponsored a L3le 


Pransfilm Incorporated 
New York, and underwritten by the 
Continental Can Company, The 
film shows why communities must 
take action now to remove slums, 
rehabilitate rundown neighborhoods 


and replace inadequate housing 


6,257 Showings in Communities 


It is now approximately one year 
since the film was released and, by 
any standards, it has achieved re 
markable results. Association Films, 
the distributor, reports that on ty 
alone, 47,959,673 persons have seen 
the film in addition to 6,257 “live 
community showings. The audi 
ences have included many groups 
which do not ordinarily show films 
city councils, state legislatures, local 
{ rban Leagues and hone owners 
associations 

Furthermore, these figures do not 
include the untabulated thousands 
who have seen screenings of the 


more than 100 prints of Man oj 


ICTION which have been sold by 
ACTION to. interested companies 
and organizations. In addition to 
the 200 prints being distributed on 
ACTION sells perma 


nent copies at o.oo ea h 


a loan basis 

Prints now are permanently 
owned by business organizations 
unions, utilities, chambers of com 
merce, universities, municipal agen 
cies, libraries, real estate boards 


bankers 


groups and citizen housing organ 


professional and service 
izations In city after city, use of 


the film has stimulated local effort 


Report of Group Activities 


Here are several reports from 
various groups 
The General 


showed the film to 25 community 


Klectric ompany 
relations managers who, in turn, in 
stigated local action, 

The Toledo, Ohio City Plan Com 
mission arranged for a joint meet 
ing of the Plan Commission, 
Housing Improvement and Urban 
Renewal Commission along with 
the Toledo City Council to view the 
film as a preliminary to discussion 
of the 1956 urban renewal program 
for Toledo. 

The Yuma 
Commerce reports that Man of AC 


TION #0 impressed citizens of that 


Arizona Chamber of 


area that a committee was formed 
and called the Home Improvement 
and City Beautification Committee 
The film is serving as the nucleus 
of the committee's program, One 


(CONTINUED ON FOLLOWING PAGE) 
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Above 


the Devil provect 
or meet Mr. Average Citizer 
Man of ACTION 


“Man of ACTION” 


(CONTINUED PROM PRECEDING PAGE) 
committee ofheial said, “It is our 
opinion that no film will ever have 
such a telling effect on the growth 


as Man of 


and progress of our city 
ICTION 
The Metropolitan 


Planning Council of Chicago reports 


Housing and 


that its print is being used nightly 
at neighborhood club meetings 

A leading local merchant in a 
Maryland community saw the film 
and was roused to the need for or 
ganized action He 
showed the film to all key civic 


leaders resulting in the establish 


community 


ment of a representative committee 
for redevelopment of blighted areas. 

The newly organized Neighbor 
hood Betterment Council of Youngs 
town, Ohio, is using the film in 
conjunction with the establishment 
of a pilot rehabilitation area, 

The community organizer for 
Manhattanville Community Centes 
in the midst of a New York rede 
velopment area, uses a print for 
showings to parent groups in his 
area to involve them in community 
betterment programs 

At the important national conven 
tions of the National Association of 
Housing and Redevelopment Oth 
cials and the National Association 
of Real Estate Boards, Man of 
ACTION was highly praised as a 
stirring contribution toward the bet 
terment of community life 

Local libraries, such as the one 
in Greenwich, Connecticut, book the 
film for extended periods and, in 
turn, arrange local 
groups 

Van of ACTION has proven that 


target-aimed and well-promoted mo 


showings to 


tion pictures do influence attitudes 
and inspire action i 


DuPont Electrochemicals Div. 

Sponsors Pix on Dry Cleaning 
@ A 12-minute color motion pic 
ture, Two Hour Miracle, has been 
sponsored by DuPont Electrochem 


icals Division, Detrex Chemical 
Industries and Excelsior Machinery 
Co., Inc., for use at a convention 
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of dry cleaning equipment manufac 
turers and later on television. 
Two Hour 


synthetic 


Viracle describes a 
cleaning proc ess. Pro- 
Fred Niles Productions, 
the film has been shot, in 
part, at the Birck-Fellinger dry 
cleaning plant bad 


- * 


duced by 


Chicago 


Raytheon Depth Sounder Is 

Demonstrated in Color Pix 

* A new &!o-minute motion picture 
is enabling its sponsor, Raytheon 
Manufacturing Company, of Wal- 
tham, Massachusetts, to visually “sell 
under the sea Produced to pro- 
mote the sale of Raytheon’s new 


DkE-122 Depth 


tronic device used to determine the 


Sounder, an elec- 


depth of water under a boat, the 
film is another example of the cam 
eras ability to plunge even into 
aquatically deep subjects— and come 
up with sales-right answers 


The underwater film was de- 


signed to demonstrate Raytheon’s 
new product in action and by so 
doing to turn the tide of buying 
habits in the boat equipment field: 
Past experience has indicated that 
marine depth sounders should be 
installed while the boat is in the 
boat yard. The peak sales period 
for boat products has been at *fit- 
ting-out” time—-when boat owners 
are preparing their boats for the 


season. 


In-season sales are slow because 
of the owner’s reluctance to shoulder 
the additional cost of hauling the 
boat out of water except for emer- 
gency repairs, If the boat owner 
has emergency repairs, he is not 
receptive to additional expenses for 
new equipment. 

Ravtheon. whose line of Fathom 
eter depth sounders dates back over 
50 years, developed its new con- 
tender as such a compact unit that 
the simple installation hardly jus- 
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tifies the expense of hauling the 
boat out of water. 

Some preliminary experimenting 
by John Light, whose skin-diving 
associates filmed the sunken “An- 
drea Doria” for television, con- 
firmed that the new DE-122 Depth 
Sounder could be installed quickly 
and inexpensively by a skin diver. 





inder 
cabin cruiser to install new ele 


froamar goe 


Above: a 


tronic depth sounder eauipment in 


Raytheon ; new film. 


This opened the door to a new sales 
approach: show the customer that 
the depth sounder could be installed 
in mid-season with the boat in the 
water, The installation was so sim- 
ple that the “do-it-yourself” theme 
was pushed. 

To tell the sales story graphically, 
to prove that the Depth Sounder 
could be installed with the boat in 
Raytheon 
public relations department to the 


the water, assigned its 
task of preparing a film to be pre- 
sented before a marine dealer meet- 
ing in conjunction with the National 
Motorboat Show in New York on 
January 22. 

Finding a suitable boat in New 
England waters in December pre- 
sented problems. Finally, arrange- 
ments were made to use a boat yard 
with a brand new 42-foot luxury 
cruiser. Raytheon cameramen 
George Meyers and M ark A 
McCann, Jr., and skin-diving cam- 
eraman John Light followed the ac- 
tion as a company sales executive 
went through the installation step 
by step. A Kodak Cine per ial Il 
was used topside while the “frog- 
men” filmed their sequences in the 
35-degree water with a Fenjohn un- 
derwater Bantam camera. 

Screened for the marine dealers, 
the film carried special impact be- 
cause the sales official who explained 
the new in-season installation pro- 
cedure proved the DE-122 was a 
“do-it-yourself” item by actually 
installing it himself in the demon- 
stration. The color film offered re- 
amateur 


assuring proof that an 


boatsman can dril! a hole through 
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the bottom of an expensive cabin 
cruiser, while it’s in the water. and 
ship only two quarts of water in 
the process. According to a spon- 
sor spokesman, the dealers left “be- 
lieving and buying.” 

Prints of the film are to be used 
at other dealer meetings and boat 


shows 


across the country and at 


special showings by district sales 
representatives. Ua 
* . * 


“Food For Life’ Filmstrip 
Now Available to Schools 
@ Food For Life, a new 35mm 
color filmstrip on the subject of nu- 
trition, sponsored by Swift & Com- 
pany, Chicago, is now available to 
educators for classroom use. 
relations 


Produced as a_ public 


service, the film is a photo trip 


through the “Food For Life” exhibit 
Museum 
and Industry. It is 


of Science 
suitable for 


in Chicago’s 





classroom use as a review for pu- 
pils who have not visited the ex- 
hibit in Chicago. 

Material 
film is suggested for classes in 
health, 


economics, agriculture and physical 


presented in the new 


nutrition. sciences, home 


education. It may also be used in 
teaching language arts. 

Educators may obtain a_ free 
print of the film 
kept as a 


which may be 
permanent part of a 
library—by 
Museum of 
Science and Industry, Jackson Park, 
Chicago, or Swift & Company. 


school’s audio-visual 


contacting either the 





SPECIALLY PRICED 
—LIKE NEW 


16MM BELL & HOWELL 


Model 2709 Special with unit | shut- 
tle. Includes one 400’ and one 1000" 
16mm BI-PACK magazines, ACME 
Stop Motion motor and VEEDER 
Footage Counter. 


$3500.00 


Guaranteed like new! 


CAMERA EQUIPMENT 
COMPANY, INC. 
315 West 43rd Street 
New York 36, N. Y. 
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Picture of Hope 


Sponsor: City of Hope Hospital 


Title: A Bridge to Life, 20 minutes, 
color, produced by Jack L. ¢ ope 
land & Associates. 

* Introduced by Otto Kruger and 

Marlon Brando, 1 


Bridge to Life is a public relations 


narrated by 


and fund-raising film for the pri 
vately supported City of Hope Hos 
pital, Los Angeles, California. 
The City of Hope, as the film ex 
plains, is an outstanding research 
institution, as well as being one of 
the most up-to-date patient 
Started in 


1913 in two tents which then were 


care 
centers in the country. 
in semi-desert country not too far 
from Los Angeles, the hospital to 
day has grown into a great institu- 
tion and the city has grown out to 
meet it. 

Because the City of Hope is one 
of the great centers of medical re- 
search, specializing in what the 
“City” calls “Patient Centered Re- 
search,” the film has compelling 
subject matter. 

Distribution of the film will be 
concentrated in California but pa- 
tients and support for the hospital 
come from all over the country so 


prints will be made available to 
groups elsewhere. Wh 
i * >. 


Elgar Films Winrock Farm 
@ Peter 


been commissioned by 


Productions has 
Winthrop 
Rockefeller to produce a documen- 
tary film in cobor of Mr. Rockefel 
ler’s “Winrock Farm” in Arkansas. 

The film will depict the latest 
methods of modern farm manage- 
ment employed by Mr. Rockefeller 
at his farm, and the breeding of 
Santa cattle. The film 


will also show the very extensive ir- 


Elgar 


Gertrudis 


rigation system, including the op 
eration of lakes 
needed to make fertile this once un 


seven man-made 
productive soil. 

Peter Elgar will direct the film 
from a script by Jerry Brondfield. 
Filming will begin atop Petit Jean 
Mountain in Arkansas, site of 
Winrock Farm, in May Ld 









Incandescent projectors restrict projection to small 
screens and small audiences. The new large-screen, 
life-like picture projection which gives everyone in 
even the biggest audiences a feeling of “participation,” 
has been made possible by the development of 


THE UNIVERSAL HIGH INTENSITY 


ARC SLIDE PROJECTOR 


/ 


Installation of a Strong Universal Are Slide Projector at Massachusetts Institute 
of Technology Kresge Auditorium where it is doing an “admirable” job before 
critical audiences of up to 1200 persons, 2” « 2", and 3°54" « 4 color sides 
ere projected 103 feet to a screen 20 feet wide 


Ideal for 


schools, churches and hotels, and particularly where it is im 


sales conferences, technical meetings, conventions, 
practi al, uneconomic al or impossible to darken the room, or 


where it is desirable to maintain room illumination as for 


taking notes 


4] 


Projects 34,” x 4”, and 2” x 2” slides to obtain pictures up 
to 30 feet wide, and of brilliancy comparable to finest theatre 


projection. Plugs into any 110-volt A.C, outlet 


Write today for free literature, 


THE STRONG ELECTRIC CORPORATION 


"The World’s Largest Manufacturers of Projection Lighting Equipment” 


prices ov demonatration 


39 CITY PARK AVENUE ° TOLEDO 1, ONnIO 








“ 


Ma Narr ara. tne < 


ror nety ¢ moer 


qe? goigen pipewrer ’ when he 
/ , pr etly with Neaver y aate 
* A crotchety Irish plumber, a 


touch of boy meets girl, an invasion 
of the Pearly Gates and a heavenly 
“Rarth-o-scope this bizarre com 
bination of symbolic elements are 
assembled im a new sponsored film 
to do a “down-to-earth sales in 
doctrination job. The job: getting 
the plumbing contractor and the 
journeyman plumber interested in 
‘journeyman selling 

The film, Down to Earth, is a 28 
minute color motion picture spon 
sored by American-Standard (Amer 
ican Radiator and Standard Sani 
tary Corporation), manufacturer of 
plumbing fixtures, It is meant to 
help the plumbing contractor do a 


better and more profitable job 


Helps Him See Other Sales 
To the uninitiated, “journeyman 
selling” means getting the man who 
comes into your home to fix the 
leaky faucet to keep his eyes open 
for opportunities to sell other sery 
if he does keep 


stands a better 


ices and products 
his eyes open, he 
competitive chance of ine reasing his 
personal income, building a bigger 
profit for his employer and giving 
his customer better service 
Produced by Florez, Incorporated 
of Detroit, Mic higan Down to Earth 
tells its sales guidance story good 
naturedly, with a touch of fantasy 
and underscores the idea that it 
takes a bit of cooperation from both 
contractor and journeyman if “jour 


neyman selling” is to work 


Seek Endorsement of Film 

Getting this picture “ofl the 
ground,” into the camera and final 
ly into lOmm projectors across the 
land took some audio-visual con 
cep selling itself In addition to 
securing the usual management ap 
provals, bk. M, ¢ ampbell, American 
Standard sales training 


and W acl ( lovd 


ment supervisor hoped, if possible, 


manager 


retail ae velop 


to gain the endorsement of the Na 
tional Association of Plumbing Con 
tractors and the United Association 
of Journeymen and Apprentices 
Through the American-Standard’s 
own corps of retailing representa 
tives at its 13 district offices, and 
through panels of successful whole 
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Sales Potentials for the Plumber 


American-Standard Uses a Film to Create "Journeyman Selling” 


salers and retailers coast to coast. 
Campbell and Cloyd gathered the 
background experience of men who 
know the problems of getting jour- 
They backed this 


up with reams of experience written 


neymen to sell 


in the industry's trade journals over 


the vears 


Industry Groups Approve It 


Campbell and Cloyd then went to 
the presidents of the N. A. P. C. and 
the | \ 
the idea and pointed out that the 


with a brief approach to 


opening film would be backed up 
by an illustrated take-home book 
and a continuing series of sound 


slidefilms to form the central por: 


tion of meetings held by the con- 
tractor for his own journeymen. 
Both groups liked the idea. Next 
step was to prepare a story which 
would interest and entertain, a story 
which would prod both the Con- 
tractor and the Journeyman into 
action. This had to be done with- 
out pointing a finger exclusively at 
Yet, the 
story had to be pointed enough to 


either audience segment, 


stimulate action. The point is made 
with humor and understanding. 
Proof of the film’s industry-wide 
acceptance is its rolling title giving 
the endorsement of the Contractor’s 
Better 
proof is that, although the picture 


Association and the Union. 


Instructional Television System 


DAGE TV 
AT WORK 


Helps Student Teachers Observe 


Classroom Teaching in Progress 








Dr. Ralph Gardner, Supervisor of 
Mathematics, Milne School, Al 
bany, N. Y., explains scale draw 
ing to seventh grade class as 
DAGE TV cameras ‘observe 


In a New York State College for 
Teachers classroom, student 
teachers see how Dr. Gardner 
conducts class, how pupils re 
act on closed circuit TV monitor 
Dr. Ralph Kenny, Professor of 
Education, lectures trom his 
seat at observation console 
He can select picture trom 
any camera to show his class 
and other classes connected 


with control console 








New York State College for Teachers, Albany, uses actual class- 


room teaching in progress at adjoining Milne School as a “‘living 


laboratory for 


aspect of the teaching process as it happens 


niques to student reactions 


circuit system 


This is 


tudent teachers 


The future teachers observe every 


from instruction tech- 


with the aid of a DAGE TV closed- 


just one of the limitless applications of closed-circuit televi- 


ion by DAGE TV. Get specific information on how you can utilize 


this versatile new teaching tool 


Write DAGE TV, Dept 142. 


DAGE TELEVISION DIVISION 


MICHIGAN CITY, 


INDIANA 


A Thompson Product 


In Canada, Distributed by Rogers Majestic Electronics, Lid., Toronto, Ontano 


Outside North America, Write C. O. Brandes, In 


4900 Euclid Avenue, Cleveland, Ohio, U.S.A, 





Journeyman John Duncan proves 
that he can sell as he interests house- 
wife in a new 


sink fittina. 


is still in its first year, it has been 
shown to the national conventions 
of both groups and to more than 
35 N. A. P. C. state conventions 
and at U. A. local meetings in many 
areas. 

Down to Earth is available for 
showing to plumbing groups coast 
to coast by application to the spon- 
sors home office at 40 West 40th 
Street, New York, or at any of its 
district and sales offices in major 
market centers. IQ 


a * * 


Job Significance Shown in 
Methodist Film ‘Ceiling 5000” 
* The true significance inherent in 
any job is the theme depicted in 
Ceiling 5000, a new 16mm motion 
picture sponsored by the Television, 
Radio and Film Commission of The 
Methodist Church. 

Intended for use by community, 
church and business groups con- 
cerned with good labor relations 
and the underlying philosophy of 
meaningful work, the 28-minute, 
black/white film tells the story of 
a man who has reached a “ceiling” 
in his work; he has lost a promo- 
At first he 
is unable to understand the signifi- 


tion to a younger man, 


cance of his particular contribution 
in his present job. He learns, how- 
ever, that with the right attitude 
toward his work, he can make it 
count for something. 

Executive producer for the film 
was Wilbur T. Blume of the Univer- 
sity of Southern California Cinema 
Department, Blume is well known 
for his The Face of Lincoln, an 
Oscar-winner, William F. Claxton 
of Family Films, Inc., directed Ceil- 
ing 5000. Playing the leading role 
is Walter Sande, a veteran of 20 
years in motion pictures. 

Technical consultant on the film, 
which has an aircraft factory as a 
setting, was Ray Peter- 
son is a Douglas Aircraft engineer 
at the Douglas plant in Lancaster, 
California. A plane used in the film 
was provided by Douglas. 


Peterson. 


Ceiling 5000 originally was re- 
leased for television only, as part 
of The WAY series, an interdenomi- 
national series, distributed by the 
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It is 
now exX- 


National Council of Churches. 
not for use on television 
cept by permission of the sponsor. 
For further information on the 
distribution of the contact: 
Television, Radio Film 
mission of The Methodist Church. 
1525 McGavock Street, Nashville 3. 
Tennessee. Ld 
U. S. Steel Adds Four to 
Catalog of Free Loan Titles 
* Farm fence 
kitchens, bridal 


manufacture of tin cans 


film, 


and Com- 


planning, modern 


shower ideas, the 
these are 
the diverse subjects of four new mo- 
tion pictures which show their spon- 
sor’s metal in a variety of settings. 
They have been added to the catalog 
of films distributed by the sponsor, 
the United States Steel Corporation. 
The films are available for l6mm 
projection and telecasting. 
** « 

Aimed primarily at agricultural 
audiences is Dan Taber’s Ledger, a 
27-minute color film which shows 
how to plan and erect a farm fence 
properly and how to make the fence 
a capital investment. Dan Taber, a 
good farmer, builds his fence with 
the help of a United States Steel 
fence dealer and a county agent. He 
sees that his fence need not be re- 
garded as a current operating ex- 
pense but may be charged off over 
several years as an investment. 

The film depicts fence erection 
operation in detail setting line 
and corner posts, ane horing of cor- 
ner posts, positioning posts for con- 
tour fencing, stretching the wire, 
fastening it to the end posts, proper 
use of tools. 

’s «Ss 

The new films on kitchen plan- 
ning and bridal feature 
U. S. Steel’s television couple, Mary 
Kay and Johnny: 

In the Kitchen, a 14-minute color 
picture, illustrates how to plan a 


new kitchen so that 


showers 


it becomes an 


rR OF £.S St 








attractive, 


work 


how a 


efficient center. 
Mary Kay 


kitchen can be developed around 
“add-ability” 


explains new 
initial basic units—an 
technique. 

The film shows how to plan a 
practical convenient kitchen for a 
particular family, adjusting it to 


that Mary Kay 


discusses such things as positioning 


family’s budget. 
of appliances, providing for storage 
space, harmonious design and dec 
Spotlighted is a kitchen 


double-bow!l 


oration. 
with a stainless steel 
sink, steel appliane es, a colored tel 
kitchen cabi 
net, a kitchen office area. 

New Ideas for Bridal Showers, 13 
minutes, color, enacts its title with 


Mary Kay 


ideas for showers 


ephone, a lazy-suzan 


and Johnny presenting 

a Brunch Show 
Shower, a Gour 
met Steel 
The TV « ouple ¢ all attention to steel 


made gifts and show how to design 


er, a Time-Saver 


Shower and a Shower 


shower 


a centerpies e for a party 
>. * 

The story of the tin can, its man 

ufacture and role in the life-of the 

Treasure 


nation, is documented in 


Chest, 27 minutes, color. The tin 
can is described as a wonderfully 
serviceable treasure chest (99% 


steel) made possible through the 


investment, facilities and teamwork 
of the 
grower, 

Photo 
facture 


steel maker, can maker, 


manufacturer and packet 
details of tin-can 


back to the 


manu 
reac h cans 
lime 
United States 


Works at Morris 


include the 


sources, iron ore, coal 


stone. Scenes al 
Steel’s Fairless 
ville, Pennsylvania, 
sight of hot steel slabs being rolled 
down to strip, racing out of a con 
tinuous mill at 25 miles an hour 
The camera records the steel strip 
being coiled at nearly a mile a min 
from a cold re 


ute as it emerges 


duction mill. Then the camera ob 
serves the processes of annealing, 
ON NEXT 


(CONTINUED PAGE) 
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MATTES © INSERTS © FADES @ DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm & 16mm 


CINEMASCOPE 
B & W or Color 


SPECIALIZED TITLES 


Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE 


OR WRITE FOR SPECIAL PHOTOGRAPHIC 


OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., 





HOLLYWOOD 29, 
NOrmandy 3-9331 
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of distinction 


SAM ORLEANS PRODUCTIONS 
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success... 


in comprehending the client's real need 
(and knowing how to meet that need) 










































a Fkilm 
knoxville, tenn. 


Distinctive ? 





in accomplishing its purpose 
(with effective script and skillful production techniques) 


in proving useful for many years 
(as evidenced by continued re-order of prints five 
years after production) 





CARRIER CORPORATION 
(Carrier ) 
January 30, 1957 


Mr. Sam P,. Orleans 
211 W. Cumberland Avenue 
Knoxville 15, Tennessee 


Dear Mr. Orlesens: 


The film you produced for Cerrier Corporation entitled 
"Industrial Compressors for Tomorrow" is @ credit to 
you end to us, We ere proud of the craftemanship which 
you employed to tell the story of one of Carrier's major 
fields of operation - the manufscture of inaustriel 
compression equipment. 


Your camere crew moved into our plant in # businesslike 
manner end completed their shooting with @ minimum of 
time and interference to production schedules, 


Now that the production has been completed, I wish to 
express the sincere thanks of Cerrier's Machinery and 
Systems Livision end myself for @ job well done. The 
sequence, narration, music, titles and aii the many 
other deteils required to produce # grade "A" film were 
very effectively eccomplished, We feel thet you have 
matched the high etenderd Cerrier sets for itself in the 
products it manufectures end the engineering it performs, 


Gincerely yours, 


Late} 


Charles V. Fenn, Vice President 


MACHINERY AND SIS TEMG DIVISION 








SAM ORLEANS HAS PRODUCED DISTINCTIVE FILMS FOR... 
Carrier ¢ orporation Ntomic Consolidated 
Edison... U.S. Air Force “tate of 


nergy Commission 
Michigan State University 


Oklahoma . National Health Couneil . lennessee Valley Authority . . 
Carbide and Carbon Chemicals Corporations United States Rubber 
Company The DeVilbiss Company State of Tennessee 


Ralston Purina Company Chas. Pfizer & Company. 










SELECTROSLIDE 


GIVES YOU ACTION 





The long list of nationally-known firms who 

use SELECTROSLIDE automatic-projectors in 

their sales training — selling — and public 
relations programs is growing constantly. There 
MUST be a reason 

From the JUNIOR to the STANDARD to the TWIN 

SELECTROSLIDE nothing beats them, built with more 
than 32 years of experience, to out-perform and 
oul-last all others. Why not ask the firms who use 
them 


ALL SELECTROSLIDE automatic projectors are 
TURBINE-COOLED; Operate with push-button 
remote control, or automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 





STANDARD 
SELECTROSLIDE 


slides 
SELECTROSLIDE is the “diamond” of fully automatic 
projectors... nothing finer...nothing more enduring 


and there is a SELECTROSLIDE to fit your projec 
tion needs. Contact your local Audio-Visual Dealer 
for demonstration or rental of SELECTROSLIDE, or SELES 
consult us 


| Pp acific V orth west 


It's 


RARIG 


Motion Picture Company 





TROSLIDE 
JUNIOR 







Visit Our Exhibit, Booth 179 at inter 
national Photographic Exposition 
National Guard Armory, Washington 
D.C., March 22-31, 1957 


Wustr ated liter ature available 
— ne cost or obligation 


Spindler & Sauppe ESTABLISHED 1924 


220) Beverly Bivd. Les Angeles 57, Calif, Phene OUnkirk 9.12686 









For 


PRODUCTIONS OF 
NATIONAL IMPACT 


KEnwood 
0707 


5514 University Way 
Seattle 5, Washington 
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{CONTINUED FROM PRECEDING PACE) 
tempering and electrolytic tinning. 
To explain the electrolytic tinning 


operation, the film uses three-di- 
mensional animation. 

Distribution of United States 
Steel films is through U. S. Steel 


Film Distribution Centers in Bir- 
mingham, Tennessee; Fairfield, 


Alabama; Chicago, Illinois; Cleve- 


land, Ohio; New York City, New 
York; Pittsburgh, Pennsylvania and 
San Francisco, California. eg 


Cal Dunn Studio Purchases 

Vogue-Wright Pix Equipment 
@ Purchase of the motion picture 
editing equipment of Vogue-Wright 
Studios has been announced by Cal 
Dunn Studios of Chicago. The pur- 
chase gives Cal Dunn Studios one of 
the most modern film editing de- 
partments in the midwest, with fa- 


cilities for 16mm and 35mm film 
and 35mm tape editing. 
Additional space also has been 


leased in the studio building at 159 
Kast Chicago Ave. to house the Cal 
Dunn enlarged editing department. 
Further steps in the studio’s enlarge- 
ment and expansion program are 
pending, according to Cal Dunn. 


Assn. Films Groups for TV 
@ Association Films, which has had 
great success in grouping its public 
service films into groups according 
to subjects or styles of treatments, 
is now offering TV stations a set 
of 15 Cartoons of Fun and Facet. 
The films represent the animation 
and puppetry works of such cre- 
ators as Walt Disney, UPA, John 
Sutherland, Transfilm and Bil Baird. 
Included in the group are films 
produced for such sponsors as Klee- 
nex, United Fruit, Du Pont, Health 
Foundation, Na- 


Information and 


tional Biscuit. 
ce * _ 
Earth Satellite 
Launching on Film ow 
* Production plans for 
a 35mm theatrical short 
subject on the launching 
of the first man-made 
earth satellite have been 
announced by Marathon 
Newsreel. 
Filming on “Project 
Vanguard” code name 
for the satellite program, 
is to be done with the co- 
operation of the Defense 
Department, Office of 
Naval Research and De- 
velopment and some of 
the companies engaged 
in various technical as- 
pects of the launching. 
Marathon recently 
nominated for an “Os- 


award. Ge 


was 





-LAB-TV 


16MM BLACK & WHITE 
REVERSAL PROCESSING 


Processing on hourly schedule 
for leading TV Stations and Producers 


FASTAX SPECIALISTS 


Now under the sole ownership 


and direction of JACK ASHER 


247 West 46th St. New York 36, N.Y. 


East-West TV Net Names Nine 
Associates Across Nation 

* Appointment of nine associate 
offices of the growing East-West TV 
(closed-circuit) Network, with 
headquarters in Toledo, Ohio, has 
been announced by John A. Hurst, 
president. 
cuit 


A supplier of closed-cir- 
East- 
West decided that the current rise 


projection equipment, 
in the use of the closed-circuit me- 
dium necessitated establishment of 
liaison, pricing and equipment 
service in key markets across the 
country. 

“The East-West 
can now render has been greatly 
enhanced by the local availability 
of camera chains and crews,” Hurst 
said, adding that the network also 
has new projection equipment de- 
signed by the and 
built under its own supervising en- 


service which 


organization 


gineers. 

The nine associated 
Network offices announced are: 
Trident Films, Inc., New York 
City; Professional Electronic Prod- 
ucts, Inc., Pittsburgh, Pennsylvania; 
Robert F. Blair, Cleveland, Ohio; 
Mike Cincinnati, Ohio; 
James F. Mulqueeny, Chicago, Illi- 
Northwest 
Inc., Minneapolis, Minnesota; Ivo 
Distributors, Los Angeles, Califor- 


East-West 


Bowdon, 


nois; Sound Service, 


nia; Commercial Electronics, Inc., 
Dallas, Texas and Mutual Electronic 
Supply, Inc., at Seattle, Washington 
and Portland, Oregon. 

Any of Network 
offices can furnish complete infor- 
mation on projection and produc- 


the associated 


tion services, hotel availability, plus 
The 


rate 


local loop connection costs. 
network uniform 
card which is available to any inter- 
ested account, Hurst said. East- 
West TV Network headquarters are 
at 2924 Auburn Ave., Toledo 6, 
Ohio. a 


now has a 


Professional 


Write for Circular 


LAB-TV 
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Group Management on the Farm 


New Sinclair-Sponsored Film Shows How "Things Keep Changin’ " 


Sponsor: Sinclair Refining Co. 
Title: Things Keep Changin’, 40 
Atlas Film 


min. Produc ed by 


Corporation, 


* Companies which sell products 
used in modern agricultural meth- 
ods and governmental services in- 
volved in agricultural 
practices both are concerned with 


improving 


developing a _ receptivity among 


This 


govern- 


farmers for newer methods. 


common commercial and 
united 
functionally in the use of a new 40- 
minute, black/white motion picture, 


Things Keep Changin’, 


mental objective is being 


sponsored 
by Sinclair Refining Company for 
release to the nation’s farmers. 
Premiered for the U. S. 
ment of 


Depart 
Agriculture in Washing- 
ton’s Mayflower Hotel, January 3. 
Things Keep Changin’ will be used 
by Sinclair as part of its own pro 
motion and later will be loaned te 
USDA extension men for showings 
to groups of farm families to help 
them better understand new con- 
cepts of farm and home manage 
ment being promoted by USDA. 
Both Sinclair, as a sales-minded 
sponsor, and USDA as a dispenser 


Be WwW tarrr r Ma + ta ly 
weiar the penetit > jrour mar 


agement of farm problems. 





intend that the 
film’s story will help many would 


of information, 


be-modern farm families who are 
up against the problem of opening 
the minds of older members of the 
family to newer ways of making 
dec isions. 

Things Keep Changin’, produced 
by Atlas Film Corporation, Oak 
Park, Illinois, speaks to the whole 
farm family this audio-visual way: 
Masterson is chal 


lenged by his son to consider a dif 


Farmer Ira 


ferent kind of group management 


one in whic h the whole family plans 





according to the family wants in 


stead of just going along from 
project to project and managing on 
a “hit and miss” basis. 

The county agent is a central fig 
ure at the main family meeting in 
the film. He finds out what the fam 
ily wants and needs and tries to 
show, from his knowledge of what 
the farm can do, several ways in 
which these aspirations could be 
answered, He leaves it up to the 
Masterson 


selves to decide which way to try.2 


family members them 


Federal Civil Defense to Sponsor New TV Series 


* Tomorrow-Today, a series of 13 
motion pictures for the Federal Civ- 
il Defense Administration, is being 
produced on location in Washing- 
ton, D. C, 

The 13 episodes in Tomorrow- 
Today concern situations that de- 
velop in the lives of residents of 
Westerly, U.S. A., during and after 
attack. The central fig- 
ures in the narrative are the Brock- 
wyn family—“Mac,” a_ block-war- 
den; “May,” his wife, and “Buddy,” 
their 10-year-old son. 

Being filmed by Robert J. End- 
ers, Incorporated, Tomorrow-T oday 


Herbert Marshall and a 


an atom 


features 


cast of radio and television nota- 
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bles. Directing the film is John 
Bloc h of New York 

The film’s “Mac” is played by 
Mark Daniels, who had the lead in 
Winged Victory and has appeared 
theatrical and television 
Dorothea 
who portrays “May,” has been fea- 


in many 
productions. Hammond, 


tured in numerous Broadway shows. 
The boy, “Buddy,” 
Glen Walken, whose television ap 
Kraft 
Montgomery 


is played by 


pearances include parts in 


Theatre and Robert 
productions. 


“Walter 


fense director in the film, is delin 


Gwynn,” the Civil De 


eated by Carl Swenson, of Lorenzo 
Jones radio fame. Ps 


REVIEWING STAND: DESIGN FOR A COLORFUL 





EPILOGUE 


= 


1U06, 


Epilogue for “Around the World’ 


Abstract Animation Enlivens Long Credits for Mike Todd Feature 


uprences At Mike Todd's tre 
A mendous film success, Around 
the World in 80 Days, are finding 
that one of the best parts in a great 
picture is the epilogue, a sequence 
of cartoon charades animated by 
Shamus Culhane Productions 

The Culhane company, which 
opened its doors just a few years 
ago in a one-room oflice——with no 
furniture--has grown into one of 
the largest producers of TV com 
mercials in the country, with a fast 
growing volume of industrial films 
produced and in production, as well 
as a burgeoning importance in the 
theatrical and television 


helds 


program 


50 Stars to Mention 
The epilogue in 8&0 Days, which 
recapitulates the movie and pro 
vides an 
for the 


closing credits for cast and tech 


amusing guessing gan 


audience, accompanies the 
nicians, Since there are more than 


50 stars whose “walk-on” appear 
ances required acknowledgment in 
a full six minutes of closing credits, 
Todd shuddered at the prospect of 
lulling his audience with a visual 
*Miltown.” 

He hit upon the idea of presenting 
an animated cartoon segment that 
would have the same effect as a 
theatrical reprise. Todd outlined his 
plan to Saul Bass, designer of the 
award-winning titles and advertise 
ments for The Man With The 
Golden Arm, among other outstand 


ing achievements in this field. 


Semi-Abstracts of Characters 

After designing the segment, Bass 
went to the West Coast staff of Sha 
mus Culhane Productions, and hud 
dled with William 17 


Hurtz over the animation. 


Manager 


Bass’ designs took form in high 


stvle, semi-abstract symbols of the 


“We de 


form for 


film’s various characters, 


cided on a non-realisti« 


the obvious reason of contrast,” 
said Bass. “The time 


led us to use semi-abstract charac 


requirements 


ters which enabled us quickly to 
create atmosphe re eflects, condens 
ing nearly three hours of story into 


i sixeminute recap 


Create an Amusing Parody 

“While we spoofed what the au 
dience already had seen, it was 
more in the flavor of parody than 
satire. Our aim was to make the 
segment, first of its kind ever at 
tempted in motion pictures 
able as a thing of itself 

Hurtz, who designed the Academy 
Gerald McBRoing 


and has credits on two other 


enjoy 


Award winner 
} 
Boing 
Oscar-winning short subjects, said 
“In discussing this imaginative 


and off-beat conception we seemed 


to be communicating with each 
other from Cloud 36 
“David Niven, as Jules Verne’s 


Phineas Phogg, was pictured as a 
watch with running legs and a top 
round-the 


Cantiflas, 


hat, symbolizing his 
world dash against tine 
the great Mexican comic who plays 
Passepartout, was first seen in the 
movie riding a big-wheeled Victor 
ian bicycle, so we depicted him as 


a riderless bike in the epilogue 


Technical Credits Included 
‘Shirley MacLaine, as the Hindu 
girl, was represented as an abstract 
face surrounded by filmy veils 
“There 
jokes 
cal credits,” Hurtz continued, “Wil 
Menzies, the 


‘ 
a man 


were even some inside 


when it came to the techni 


liam Cameron busy 


associate produc er, became 
of many arms, or an octopus, and 


Mr Todd wir 


on 


890 cop, releasing all the techni- 


By mbolized as an 


cians from jail, 

None of the people characterized 
were consulted beforehand, so they 
played charades, spotting them 
(CONTINUED ON FOLLOWING PACE) 
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film company 


producers of 
outstanding 
@ DOCUMENTARY 


@ DRAMATIC 
@ FULLY ANIMATED 


films for 
business & industry 


Sor over 40 years 
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MEMO TO: Alert Public Relations Men-- 








Current Affairs Films 


announces the availability for sponsorship of its widely 
acclaimed series of monthly filmstrips on current af- 
fairs. Currently used by many of the country’s leading 
newspapers, this series is now being offered for the 
first time to all organizations interested in building 


good public relations in the nation’s schools. 


For rates and information on exclusive 


sponsorship of this prestige builder 





in your area contact 


Current 
Affairs 


Current Affairs Films, a Division of Key 





Films 


Productions, Inc., 527 Madison Avenue, 


New York 22, N. Y 







“AN INFORMED AMERICA IS A STRONG AMERICA’ 
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selves, along with the rest of the 
audience.” 

The project presented unique 
technical problems, added Hurtz, as 
it was the first animation attempted 
Todd-AO process, 
which has 30 film frames per sec- 


in the giant 
ond as against the normal 24, 
“Some of the background draw- 


ings were so long that we had art- 


ists working towards each other 
from each end.” chuckled Hurtz. 


“Many of the characters were de- 
picted as old-style engravings, modi- 
hed by 


paper 


cutout pieces of colored 
as though victimized by 
doodlers, It was somewhat like put- 
ting mustaches on the Mona Lisa.” 

The challenging assignment was 
completed in just over three months, 
and was widely acclaimed by New 
York critics i) 


Promotional Tie-In Preview 

* In a unique switch, a New York 
film producer screened a “sample 
reel” and made the clients pay for 
it when over 1,000 staff men from 
50 leading ad agencies viewed 
fround the World in 80 Days at 
the Rivoli Theatre. 

The tickets were made available 
at boxoflice prices in a public rela- 
tions gesture by Shamus Culhane 
Productions, which produced the 
animated epilogue for the smash 
hit 

Since tickets for Around the World 
in New York are as hard to get as 
Vy Fair Lady pasteboards, the Cul- 
hane promotion took on added im 
port. 

The idea could be called selling 
in depth since the producer recently 
hosted at a cocktail shindig and 
showing of the film for Madison 
Avenue top brass. va 


. » « 


Toscanini Leads on Via 

“Hymn of the Nations” 

* As great music is the sound of 
a rich and sensitive culture, great 
composers, instrumentalists, singers 
and maestros are leaders of civiliza- 
tion. Lifting a hopeful, persuasive 
hand for this generation was the 
late Arturo Toscanini. 

Maestro Toscanini continues to 
lead powerful music in Hymn of the 
Vations, a 28-minute motion pic- 
ture being distributed by United 
World Films, Ine.. New York. 

Hymn of the Nations is a repro- 
duction of a special performance 
commemorating the liberation of 
Italy. Toscanini conducts the NBC 
Symphony Orchestra in a presenta- 
tion of Verdi's overture to “Forza 
del Destino.” The narrator recounts 
the contributions of Toscanini to 


and the Maestro con- 





democracy, 





ducts the NBC Symphony, the West- 
minster Choir and Jan Peerce in 
Verdi’s “Hymn of the Nations.” 
Information on obtaining Hymn 
of the Nations may be obtained 
from Government Films Dept., 
United World Films, Inec.. 1445 
Park Ave., New York 29, N. Y. & 


* . * 


Telic, Inc. Launches New 

Cooperative Production Plan 
* Telic, Inc., 630 Ninth 
New York, a motion picture pro- 
duction service featuring a coopera- 


Avenue, 


tive production plan for American 
industry, is celebrating the comple- 
tion of its first year this month. 
Among the interesting coopera- 
tive films completed by Telic during 
1956 were Story for the Editor and 
Who Cares About the Weather, for 
New Holland Machine 
and Perils of Pauline Consumer and 


Arm- 


Company, 


a number of other films for 
strong Cork Company. 

Telic has a unique production 
program designed to meet the needs 
of not only smaller businesses which 
may have felt they could not afford 
a motion picture program, but other 
major industries who sought more 
miles per dollar on “shirt sleeve” 
and “nuts and bolts” films. 

The principals of Telic are El- 
wood Siegel and Edward Boughton, 
who have had years of production 
experience on the East and West 
coasts before embarking on the new 
venture, Ue 

o * « 
New West Coast TV Producer 
@ A recent entry into the business 
of producing animated television 
commercials is Illustrated Films, 
Inc., at 8460 Santa Monica Blvd., 
California. The 


pany’s officers are Norman Maurer, 


Hollywood, com- 
president, Moe Howard, vice-presi- 
dent, and Leon Maurer, secretary- 
treasurer. 2 





FILM ARTIST, 
WRITER, DIRECTOR 


Slidefilm, slides, animation, TV, 
Motion Picture — Color, B&W. 
Nine years with leading New 
York film studio; personally re- 
sponsible for ideas, story, art, 
production, client contact; top 
national accounts. Available for 
freelance assignments and com- 
plete production. CO 5-7229, 


New York City. 
Box BS-57-2 
BUSINESS SCREEN 
489 Fifth Avenue 
New York 17, New York 
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WORLD SCREEN 


Food Cannery Story Portrayed 
in Australian Sponsored Film 


* Behind the Portrait, a 19-minute. 
Kodachrome motion picture which 
tells the story of Gordon kdgell and 


Sons Australian 


Limited, a large 
food canning company, has been 
produced by Perier Films Pty. Lim 
ited, Sydney. 

Gordon Edgell and Sons today 
have three canneries in rural areas 
of Australia—Bathhurst and Cowra, 
New South Wales, and Devonport, 
Tasmania. The film portrait shows 
how the organization began and 
how it now operates. 

As narrator, Australian actor 
Kevin Brennen introduces the story 
of the late Gordon Edgell, the first 
man to grow, and eventually can, 
asparagus in Australia. Recon- 
structed scenes of the early days, 
together with the original equip- 
ment, depict briefly the work done 
by Edgell and his three sons. The 
making of cans by hand is con- 
trasted with the highly mechanized 
operations of today. 

The 12-month growing cycle of 
asparagus, emphasizing the need for 
high grade raw material required 
by quality canners, is shown. Tre- 
mendous distances covered by the 
harvesting teams are illustrated by 
an animated map showing that, each 
day, the teams walk the equivalent 
of half-way around Australia. The 
canning sequence, self-explanatory 
and without commentary, is cut 
rhythmically to music. 

In a final sound sequence, the 
narrator sums up the philosophy 
of life that made Gordon Edgell’s 
efforts 


film, this production will be widely 
| 


worthwhile. As a 


screened to general audiences. 
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IT MAKES 


HEAVY DUTY 
SHIPPING CASES 
FOR ROUND FILM CANS~~. 


Air Cadet League of Canada 
Sponsors “Air Cadet Story” 
* Release of a documentary mo 
tion picture on the activities of 
Air Cadet movement has 


Air Cadet 


Canada’s 
been announced by the 
League of Canada, 

film, The 


Story, covers the com 


The 20-minute color 
fir Cadet 
plete range of air cadet training and 
reward activities. It travels with a 
typical squadron during the train 
ing period, 


going to a summer 


camp, taking a scholarship pilot 


training course and joining ex 
change tours in which the cadets 
visit the United States and points 
overseas. 

Special Air Cadet League projects 
such as the Senior Leaders Course 


Drill 


International Drill Competition all 


Instructors Course and the 


are recorded in color, against the 
background of an original musical 
score by the RCAF Central Band 

Production of the film was made 
possible through the assistance of 
Avro Aircraft Limited and Orenda 
Engines Limited, cosponsors of the 
film. 
new film was directed by the late 
Art Hundert of Vancouver, with th 


editing and recording being com 


Original photography of the 


pleted by Crawley Films, Ottawa. 
The Air Cadet Story is meant to 
do a pr and recruitment job, Or 
ganizations seeking a print ($143 
00 in English or French narration) 
local Air 


are advised to contact 


Cadet squadrons or Air Cadet 
League Headquarters, 424 Metcalfe 
Street, Ottawa, ta 


Extra Production Review Copies 
* Additional copies of this 7th An 
nual Production Review are avail 
able, while the supply lasts, at only 
$2.00. Sent 


with order. 


postpaid if payment 
Write: 7064 Sheridan 


Road, Chicago 26, 
NSEN 


Cnn 
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CATALOG 


The Nation's Exelusive 


Source of the( Round) 


Film Shipping Case<<. 


e No corners mean no weak points 
@ Made of hard vulcanized fibre 
© Heavily 


inside to 


varnished outside and 
make them even mor 


waterproof 


@ Durable handles and web strap: 
on all sizes 
© New flat type buckles for ea 


stacking 


WM. SCHUESSLER-: Dept. B 


361 WEST SUPERIOR STREET - 
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SERVICE! 


Not Lip Service... 
But Actual 


DELIVERY 


When Promised 


QUALITY 


Unsurpassed 


COMPLETE 


16/35 mm Laboratories 
BLACK & WHITE and COLOR 


Color Duplicating Prints on East- 
man 5269 — “Best Attainable” 
say our pleased clients. Sample 
footage available for your in- 
spection. 


INQUIRIES INVITED 
BE SURE AT 


ANC 


FILM LABORATORIES 


1161 NORTH HIGHLAND AVE. 
HOLLYWOOD 38, CALIFORNIA 





















A NAME TO REMEMBER 


In New 


when dale answer 


motion pictures. 


TELEVISION: FILMS 
TRAINING FILMS 
KINESCOPES 
COMPLETE EDITING 


5 )\ 


England 


to any problem is 


SLIDES 
INDUSTRIAL FILMS 


HOT PRESS TITLES 
PROCESSING 


JND AND LABORATORY SERVICES 


782 COMMONWEALTH AVENUE, BOSTON 15 
BEacon 2-5722 








& B ENTE 


APRISES, 


INT 


FILM EDITORIAL SPECIALISTS 


16mm 


16mm 35mn 
Music cutting 
Negative cuttir 
@® Continuities 


LET US RELIEVE YOU OI 
AND SAVE YOU MONEY A 


Whether yours is a feature film, a 7 


35mm 


1 picture cutting 


Sound effects cutting 


1g 


rHE WORRIES OI 
r THE SAME TIME. 


V. series, an industrial film or commercial 


EDITING 


spot, all or part of the job can be done for you quickly by skilled technicians 


MAY WE QUOTE ON YOL 


R NEXT PRODUCTION? 


A few of the major studios and producers who use our editorial services 


include: 

Columbia Pictures 

Warner Bros 

20th Century Fox 

Allied Artists 

Andrew Stone Productions 
Arwin Productions 

Lindsley Parsons Productions 
*Screen Gems 

*Currently cutting the sound effects 
77th Bengal Lancers.” 


Additional services include magnetic 
ing, and Eastman process color film 


, 
[ 
Dick Currier, A 

(45 years with Ho 


6314 La Mirada Avenue 


lywood 3&8, Calif 


& BH ENTE 


Byrna Productions 

Alpha Productions 

Imperial Productions 

Nacirema Productions 
ollier Young Pr 

Chertok Productions 

Wm. Broidy Productions 


ma mar 


ductions 


y others 


lor Rin-Tin-Tin Circus the 


Boy, mind 


> film reclaiming. film sales, coding. bloop 
lacquering 


a | | c } c 
APRISES, 
C.E., General Manager 
liywood's major studios) 


INL. 


Phone 


HOlly wood 14 


46141 


1750 
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Modern Logs Film No. L000 


National Film Distribution Network Now Has 28 Offices 


AS 1956 ENDED, Modern Talk- 
ing Picture Service, Inc., had 
assigned catalog number 1000 to a 
new motion picture sponsored by 
Westinghouse Electric Corporation, 
a film coin identally named Your 
Dreams Come True. 

This catalog demarkation meant 
that Modern’s agency 
dream of 20 years abuilding had 
the of 
thousand sponsored films handled 
by the organization since its begin- 
ning. 


distribution 


come true to 


amount one- 


292 Now on the Job 


of the persons who 
started the distribution dream and 
detail work at Modern still are with 
the organization, which now has 292 
staffers, In the 20 years, Modern has 
built a network of 28 non-theatrical 
film libraries across the nation, 14 
wholly-owned and 14 supervised and 
operated by Modern but owned by 


local business men. Modern has de- 


Six seven 


veloped three special television ex- 
changes and distributes sponsored 
subjects to l6mm_ non-theatrical 
audiences, motion picture theatres, 
television and rural road shows. 
Modern that over 
150,000 16mm audience groups are 
on its special mailing list. Each of 
these groups L6mm 
sound projection equipment. The 
agency reckons as its market 19,200 
and 494 
-including 23 
stations. 


now reports 


audience has 


motion picture theatres 
stations 
educational TV In recent 


years, Modern has moved into the 


television 


international sphere and will ar- 


range distribution for sponsored 
films in Canada. In December of 


1956, Modern was serving 315 spon- 
sor-clients. Modern’s biggest growth 
has been in the last 10 years. Since 
1945, the agency reports, it has in- 
creased its business “20-fold.” 


Westinghouse First 16mm Client 
The tagging 
Your Dreams Come True as spon- 


of Westinghouse’s 


sored-film-1000 was especially ap- 
propos for Modern, In its early days, 
Modern Talking Service Picture 
Service, Inc., was not the “Inc.” it 
is today but was a department of 
Western Electric Company. Westing- 
house then was known as Westing 
Electric 
Company. Westinghouse grew and 


house and Manufacturing 
changed and Modern became a sepa- 
rate corporation with no afhliation 
with Western Electric. 

Like its 1000-mark picture, Mod- 
ern’s first L6mm distribution assign- 
ment was a Westinghouse-sponsored 


film, prophetically named The New 
Frontiers. Though the title referred 
to the sponsor's portrayed theme, it 
also bespoke, at that time, the film’s 
vanguard journey in the growth of 
sponsorship and distribution. 

The Film Plus an Operator 

The New Frontiers was shown on 
16mm projection equipment brought 
to the show place by a Modern rep- 
resentative. The rep had to lug a 
125-pound projector around, show 
the film and bear the machinery 
away afterward, The wide sales of 
improved projection equipment to 
audience groups through the ensuing 
years ended this agency practice. 
Westinghouse released New Fron- 
tiers in 1935. It has released a 
good many sponsored films since 
and Modern has distributed 16 of 
them. 

From The New Frontiers to Your 
Dreams Come True, the one-thou- 
sand sponsored films distributed by 
a single distributor—Modern—and 
the span of films sponsored by a 
single sponsor — Westinghouse — 
make an impressive record of media 
achievement. 
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EFLA and N. Y. Film Council 
Hold A-V Workshop Jan. 31st 


* A film workshop devoted to spe- 
cial purpose motion pictures and 
other audio-visual materials was 
held January 31st and February Ist, 
under the joint sponsorship of the 
Educational Film Library Associa- 
tion and the New York Film Coun- 
cil, at the Carnegie International 
Building, in New York. 

Specialists in films and recording 
in the fields of education, industry 
and production participated in 
panel discussions at morning and 
afternoon sessions during the two- 
day Topics included: 
techniques for setting-up audio-vis- 
ual programs in new schools and 
school internal of 
film by industry and non-profit or- 


conference. 


systems ; uses 
ganizations for training, sales and 
employee relations; the pros and 
cons of learning film techniques in 
college and on-the-job; using films 
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NEAT 


PROGRAM 


grams; use of recordings in schools The 
and public libraries; 
sion-demonstration of current non- 
curriculum 
what is needed in this area. Ge 


SMPTE Sees Film Techniques 
at Wilding Studio Meeting 


* Current techniques and modern 


community 


intercultural — pro- 
and a discus- 
and 


children’s films 


(2) 


(3) 


practices employed in the produc- (4) 
tion business motion pictures tation 
and television commercials and films. 
how these practices affect the pro- A 


ducer, the sponsor and the labora- 
tory 
strations at a recent Central Section 
meeting of the 
Picture 
held at Wilding Picture 


tions, 


Inc., Chicago. 

Attended by 
bers and guests, the meeting took 
place in the Wilding studios where 


were explained in demon- 


of Motion 


Engineers 


Society 
and Telev'sion 
Produc- 

long 
350 regional mem- 


20,000 square feet of sound stage 


area was given over to the discus- 
sion 
techniques conducted by 
technical and executive 

Demonstration subjects included: 
The 
projection in a limited space. 
process provides a pre-filmed mov- 
ing background picture 


from the rear 


and 


demonstrations of new 
Wilding 
staffers. 

RCA 
use of rear-screen 
This 
John 
projected 


onto a translucent 


screening 
Than Meets the Eye 
musical created 
produced 


Visual 


camera 
posite effect. 


meeting 


by 


color for the 
Ford Motor Company. 


l6mm 


motion picture 
Wilding in Eastman 
truck division of the 


film projectors 


screen before which actors perform. 
then 
Any background, such 
as foreign exteriors, can be brought 
into the confines of the stage in this 
manner; 

The “Cine-Que” 
developed method of prompting ac- 
tors using a television system; 
Producer-laboratory relations 
in print quality control; 


extravaganza 
Ford to announce 


in 35 areas across the 
Robert Emerson Named RCA 
Projector Rep in West Areas 
* Robert N. Emerson has been ap 
pointed sales representative for 
sound motion 
in the 
and southwest regions, 


Dostal, 


Equipment, 
and Industrial Products Dept. & 


records a 


its 1957 
trucks to dealers and their salesmen 


manager, 


com- 


a Wilding- 


The production and presen 
of wide-screen color slide- MITCHELL 
lémm 
, ’ 35mm Standard 
highlight was the 35mm Hi-Speed 
of There’s Even More 35mm NC © 35mm BNC 


a wide-screen 


ARRIFLEX 

lémm © 35mm 
This hour 
WALL 
was used by 


line of 


nation, ® 


Combination 
> 


AURICONS 


Maurer * Bolex 
Blimps * Tripods 
picture DOLLIES 
Fearless Panoram 
Cinemobile (CRAB) 


west central 
according to 
Audio 
Theatre 


3 Wheel Portable 


RCA 


CAMERAS 


BELL & HOWELL 


Standard * Eyemo ® Filmo 


35mm single system 


ECLAIR CAMERETTE 
35mm © 16/35mm 


all models single system 
Cine Kodak Special 


Platform © Western 


COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE Source 





EDITING 


Moviolas © Rewinders 
Tables * Splicers 
Viewers (CECO) 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 

Cable 

Spider Boxes 

Bull Switches 
Strong ARC-Trouper 
10 Amps 110V AC SO00W 
2000W -750W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Barn Doors 
Diffusers 

Dimmers 

Reflectors 


GRIP EQUIPMENT 
Parallels * Ladders 

2 Steps * Apple Boxes 
Scrims *® Flags 

Gobo Stands 

Complete grip equipment 


SOUND EQUIPMENT 


Magnasync- magnetic film 


Reeves Magicorder 
Mole Richardson Booms and 
Perambulators 


Portable Mike Booms 
Portable Power Supplies to 
Operate camera and recorder 


WE SHIP VIA AIR, RAIL OR TRUCK 


ZOOMAR 35mm 


FRANK ZUCKER 


Gamera GQuement 6. lie 


Dept. $ 315 
New York 36, WN. Y 


West 43rd S%t., 





JUdson 6 - 1420 







































SAVE $800 to $1400 per 1000 FEET 


35mm MAGNETIC | 


All Guaranteed 


Single Stripe 


Single Stripe 


$.016 per ft. (1) 
O18 per ft. (2) 


w tv A re 


Double Stripe 


Double Stripe 


$.01825 per ft. (1) 
02025 per ft. (2) 


(1) One to three splices per roll 
(2) Neo splices — Rolls 650 ft. or more 


STRIPED 
FILM 


Triple Stripe 


Triple Stripe 


$.0205 per ft. (1) 
0225 per ft. (2) 


MAGNETIC SALES CORP. 


1147 N. Vine St., Hollywood 38, Calif. -:- 


Ronald R. asi hates 





HOllywood 9-6391 


Loren L. Ryder, Pres. 























NUMBER |, * 


VOLUME 18 * 





1957 


179 









Photo Equipment Production 
in Japan, Germany Reported 
* Reports on the commerce in pho 
tographie equipment in various 
nations provide indices to the us 
of the pictorial medium throughout 
Parts of the 


photo-use picture are contained in 


the world world « 


continuing made by 
Motion Picture and 
Products Division of 
the Business and Defense Services 
Administration of the | 


compil lions 
the Scientify 


Photographir 


Lye part 
Recent Com 


Dy partment reports 


ment of Commerce 


meres 
Jap ins 
graph 


ywroduction of yhoto 
| | 
products increased in al 


categories, except photographi« 
plates, during the first half of 1956 

A tabulation of production dur 
ing the first six month periods ol 
1954, 1955 and 1956 disclosed that 
Japan 


produced 1.000 motion preture 


in the first half of 1954 


1.100) motion picture 


propectors 
projector in 
the first half of 1955 and 1,600 mo 
tion pieture projectors in the first 
hall of 1956 ( Theme 


were not identified as to millimetre 


proyect ! 


typ 
produced 4.400 «till projectors 
in the firet half of 1954; 4,400 still 
projectors in the first half of 1955 
and 9400 still 
first half of 1956 
produced 1 VYA0.005 square mme 


} rPerlence d 
hands 
have no 


ih paftrrthe 


MOTION PICTURE PRODUCTIONS 





Along the Production Lines 


ters of cine film in the first half of 
1954; 1,622,623 square meters in 
the first half of 1955 and 1,842,916 
“juare meters in the first half of 
1956 
Potal 
film production in Japan amounted 
to 4,176,397 
fireat #1% 


sensitized photographic 
“quare meters in the 
months of 1956. This com 
pares with 3,711,718 square meters 
1955 and 


meters for the 


lor the Sarre 


TOS A151 


period of 
square 
corresponding period of 1954. in 
creases of 12.5 per cent und 54.4 
Besides the 


er cent 


LBAZ OL6 


| respectively 


“juare meters of cine 
film, production in the first half of 
1956 consisted of 851.227 
meters of x-ray film and 1,482,254 


other” film 


aquare 


quare meters of 


German Camera Exports 


Germany s exports of still picture 
cameras, including scientific, tech 
nical and box cameras, during the 
first nine months of 1956 increased 
1.4 per cent in quantity and Lo pes 


ent in value wcording to Com 
nerce Department reports 

in the first mine 
1956 totaled 1.554.714 
till picture cameras valued at 120 
Deutsche Marks as com 
pared with 1.535.560; 


Lerman exports 


months at 


37.000 


cametas \ | 


000 Deutsche Marks 


walter engel. INC. 


wre 


for the corresponding nine months 
of 1955. 

Despite a quantitative and mark- 
value drop in exports to the United 
States, this country remains Ger- 
many s leading market for still pic- 
ture cameras. Exports to the United 
States in the first nine months of 
1956 amounted to 177,476 cameras 
at 25,327,000 DM as com 
pared with 205,185 cameras valued 
at 26,855,000 DM in the same nine 
months of 1955 


valued 


This is a decrease 
of 13.5 per cent in quantity and 5,7 


per cent in value 


Cameras for Technical Purposes 
ixports of “Cameras for Techni 
cal and Scientifu Purposes” in the 
1956 totaled 
2412 cameras valued at 3,723,000 
DM as compared to 2,497 cam 
eras valued at 4,863,000 DM in the 


same period of 1955. The principal 


first nine months of 


reason for this drop is due to de 
cline in sales to the United States 
Other leading markets for German 
camera exports are France, China, 
Switzerland, Canada and India. 
Although sales of “Other Cam 
eras” to the United States declined 
in quantity and value, exports to 
ill world areas in the first nine 
ionths of 1956 totaled 1,552,302 
cameras valued at 116,814,000 DM 


* TELEVISION: | 


a 








compared with 1,533,070 cameras 
valued at 113,885,000 DM in the 
same period of 1955. The 16 lead- 
ing foreign markets for these cam- 
eras took 75.7 per cent of the total 
exported, while the remaining 24.3 


per cent was consigned to more 
than 70 other foreign countries. 


a * < 


TV Council Examines Video 
Film Production Techniques 

@ “TV Film Production, Distribu- 
tion and Transmission Techniques” 
was the discussion subject of the 
January 24th meeting of the Na 
tional Television Film Council at 
the Hotel Delmonico, New York 
City. 

This meeting was an extension 
of the N. T. F. C. 
ing which featured speakers from 
various agencies who dealt with the 
subject of “Film Quality Control.” 

These discussions are 


November meet- 


aimed at 
achieving higher quality film tele- 
casts. The group, along with other 
segments of industry, has been re- 
searching all phases of production, 
laboratory work and transmission 
techniques to ascertain methods of 
obtaining optimum quality all along 
the line so as to improve the quality 
of the picture received in the home. 

Guest speakers at the January 
included E. P. (Ted) 
manager, television pro- 
Kodak 
Edward Hamilton, chief 
engineer, American Broadcasting 
Company ; 


meeting 
Genock, 


gramming, Eastman Com- 


pany; G. 


Thomas Barnes, general 
manager, Station WDAY-TV; Fred 
Raphael, of J. Walter Thompson 
Company; Walter Selden, of Sulli- 
van, Stauffer, Colwell & Bayles, Inc. 


7 7 * 


Rothacker, Inc. to Promote, 
Distribute New Zinc Pictures 
@ To increase and promote distri- 
bution of its two new motion pic- 
tures, The American Zinc Institute 
has engaged the services of Roth- 
acker, Inc., 729 Seventh Ave., New 
York City. Rothacker, Inc. will 
receive and service booking requests 
for the Institute’s Die Casting: Hou 
Else Would You Make It? and Zine 
Controls Corrosion. 

Appointment of the Rothacker 
Organization became effective De- 
cember 15 and is expected to in- 
crease the speed and efficiency with 
which the Institute films are han- 
dled, according to John L. Kimber- 
ley. API's executive vit e-president. 
Previously, the films were distrib- 
uted from the Institute’s New York 
City headquarters. 

Both of the Institute films are 
16mm color and are 
available without cost to industrial 
organizations, schools, colleges, 
technical groups and clubs. Pa 


sound and 
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Robert Lawrence Productions 
Notes 35% Increase in 1956 
* Robert Lawrence Productions’ 
goals are high, based upon the 
company's success in 1956. A year- 
end report on the firm’s activities 
show that business increased by 
35° in the year just past. 

Commenting on the TV commer- 
cla] side of his business, Bob Law- 
rence, president of the company, 
said, “The emphasis in film com- 
mercials during 1957 will be upon 
increasingly better production 
values. Because of the increased 
competition in TV selling, adver 
tisers look for the commercial that 
holds viewer attention amidst star- 
studded entertainment vehicles and 
increasingly costlier competitive 
commercials, Shooting in interest- 
ing locations appropriate to the 
product can give a commercial the 
added attention-getting quality and 
persuasiveness that makes it stand 
out among its competitors.” 

At the present time, Robert Law 
rence Productions is filming com 
mercials for its clients in four dif- 
North 


ferent areas: Toronto; 


South New Orleans: East 
New York: West Hollywood. a7 
* * * 


Cellomatic Opens Hollywood 
Office, Production Center 

@ A new office and production cen- 
ter has been opened in Hollywood, 
California by The Cellomatic Cor- 
poration, according to an announce- 
ment by Milton Rogin, president. 
Rogin and Thomas Howell, execu- 
tive vice-president, have been super- 
vising initial operations, 

William Tillisch will be vice- 
president of the new west coast 
corporation, which is located at 
7313 Santa Monica Blvd. With ex- 
isting facilities already established 
in New York and Chicago, the 
Hollywood office gives Cellomatic 
coast-to-coast coverage in servicing 
sponsors and agencies with special- 
technique sales and advertising 
presentations. 4 





35mm COLOR 
SLIDE DUPLICATES 


9% cents each—(12 minimum per 
scene). Made from any size 


original transparencies up to 4 
by 5 inches. 
Samples. Free test run offer. 


Write 
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Shamus Culhane Productions 
in Larger Hollywood Studios 
@ Shamus Culhane Productions 
Inc., has moved its Los Angeles stu- 
dios into new and expanded quar- 
ters at 6226 Yucca Street, Holly- 
wood. 

The move reflects the company’s 
steadily expanding program over 
the past several years and the in 
creasing activity of its west coast 
operations, both in the entertain 
ment and industrial fields. 

The Hollywood office headed by 
William T. Hurtz, is currently com 
pleting animated segments on the 
next three Frank Capra Science T\ 
spectaculars for the Bell Telephone 
System as well as a_ theatrical 
trailer for Around the World in 80 
Days for United Artists and Mike 
Todd Enterprises. iy 

* * «© 
Frank Holmes Labs Moves to 
Larger Plant in San Fernando 
@ Frank Holmes Laboratories, In 
has moved into a new, larger plant 
at 1947 First Street in San Fer 
nando, California 

The Holmes organization has ex 
panded facilities to a 5,000-square 
foot working area. The latest in 
film testing, optical printing and 
continuous motion picture process 
ing equipment has been installed to 
provide a highly uniform, depend 
able color product. 

Additional features of the new 
plant include a complete machine 
shop in which much of the firm’s 
specialized equipment is manufac 
tured and a fireproof cement vault 
for storage of customer’s originals. 


» * . 


N. Y. Film Directors Affiliate 
With Screen Directors’ Guild 
* Members of the New York Film 
Directors Organizing Committee 
have accepted the terms of affilia 
tion recently offered by the Screen 
Director's Guild of America. Voting 
was held on February 9th, in New 
York. SDGA members will ballot 
on approval of the affiliation in the 
near future, in Hollywood. 

When, and if, affiliation is com 
pleted, the NYFDOC will cease to 
exist and its members will join the 
New York Branch of SDGA. Plans 
are in the offing to open negotia- 
tions with the New York Film Pro 
ducers Association for a basic agree- 
ment and contracts covering staff 
and free-lance directors, 

Membership in NYFDOC, now 
over 200 men, includes many of the 
local motion picture directors en 
gaged in industrial, documentary, 
educational and television film pro 
duction. Free lance director Howard 
T. Magwood is chairman of the 


group. bl 
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CLIENTS. 


130 


LESLIE M. ROUSH 


HERRICKS 
MINEOLA, LONG 


ROAD 


ISLAND, N. Y. 


JULES K. SINDIC 








Highest Recognition! 


AMERICAN CINEMA EDITORS 
AWARD FOR 1956 
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Nuclear Study Aided by 
Closed-Circuit TV Camera 
@ A closed-circuit television camera 
has been put to work observing a 
high-energy proton beam at Brook- 
haven National Laboratory, Upton, 
New York. The problem of safely 
studying the shape of the proton 
beam was solved by installation of 
a small, five-pound television cam- 
era developed by General Precision 
Laboratory of New 
York. 

Through pictures transmitted by 
the tv camera to a remote monitor, 


Pleasantville, 


physicists now can watch the pat- 
tern made by the 3 Bev external 


Closed-circuit tv camera at Brook 
haven National Laboratory permit: 
afe viewir gq of lethal beam at a re 
mote monitor station, 

proton beam on a sodium iodide 
mosaic with greater clarity and 


without radiation. 
From observation of the illuminated 


area of the mosaic, 


exposure to 


accurate adjust- 
ment of the focusing magnets can 
be made. 

This orientation is required for 
the effective the 
nuclei of the matter being studied. 
This placement of the matter at the 
proper location for the probing of 
its composition by the proton beam 


bombardment of 


is greatly aided by the new system. 

The ability to remotely control the 
direction and lens iris and focus of 
the camera makes possible a clear, 
bright picture of the beam’s pattern 
despite the low level of the mosaic. 
Picture detail is unaffected by the 
high magnetic pulses created in the 
Cosmotron. ey 
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Sample of new outline title 


Special Outline Title Process 
Introduced by Knight Title 

@ Knight Title Service has intro- 
duced a new special process for pro- 
ducing outline titles at less than 
half the cost of the hand lettering 
formerly required for this type of 
title, 

Outline titles, though useful in 
many kinds of filming, are most ad- 
vantageous for television films and 
commercials. The TV has 
great difficulty handling such posi- 
tives as black on white or white on 
black without fuzziness. 
And, shades of gray do not lend 


screen 


extreme 


themselves to clear legibility so nec- 
essary for quick comprehension. 
The title available 
from Knight Title Service is set in 
white by regular hot press printing 
over special black individual back- 
grounds which are custom-tailored 
for each letter. Outline titles can be 
made from any of the 48 type styles 
now available from Knight. 
Samples of this new outline title 
service are available for inspection. 
Also, wall-sized type charts will be 
request to Knight Title 
Service, 115 West 23rd Street, New 


York 11. a 


outline now 


sent on 


Big Sound Stage for Culhane 

imperial Oil Production Job 

* The biggest sound stage in New 
York, with a display of seven 1957 
cars in a gasoline station, is the 
spectacular setting for a new indus- 
trial film currently in production 
by Shamus Culhane, Inc., for 
of Canada—Imperial Oil Co. 


Esso 





* \ has 


been entered into by the 


new contract 
5.0.5. Cinema Supply 
Corporation, film indus- 
try supply company, and 
the International Asso- 
ciation of Machinists 
AFL-CIO, covering em- 
ployees in production 


This marks the 20th 
year of harmonious re- 
lationships between 
S.0.S. and the union. 
Joseph Tanney is presi- 





dent of the concern. 


El PASO. TEXAS - 


8316 DIANA OR 
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Visual Series on Hockey Skills 


Hockey Coaches’ Association Offers 8-Film Training Program 


* Proud as they are of their na- 
tional sports prowess, U, 5S. 


sport 
fans know 


that when it comes to 
hockey, the Canadians know their 
way to the goal. 

In 1947, the American Hockey 
Coaches Association was formed to 
promote ice hockey in the United 
States. During its first decade, the 
Association was on the lookout for 
promotional tools but had not at- 
tempted direct sponsorship of an 
instructional film on hockey which, 
the Association notes, was needed. 

In 1956, the AHCA learned that 
Crawley Films Limited of Ottawa, 
Canada was preparing a film on 
hockey. In January of this year, 
AHCA was selected to act as U, 5S. 
distributor of the film for Crawley 
Films. In this capacity, the Asso- 
ciation is promoting the sport of 
ice hockey by selling the instruc- 
tional film to organizations spon- 
soring hockey locally. 


Eight Films in Series 

The visual promotional tool be- 
ing used by AHCA is How to Play 
Hockey actually eight short in- 
structional film segments forming a 
basic course in the game of hockey 
in a total running time of 65 min- 
utes. The set of eight component 
films is sold for $300.00. As part 
of the film’s send-off, it will be 
shown on Saturday afternoon, 
March 23, at the annual Coaches 
Convention, at the Hotel Kenmore, 
Boston, Massachusetts. 


Produced under the technical di- 
rection of Willard J. L’Heureux, 
director of Physical Education, 
University of Western Ontario, the 
How to Play Hockey film lessons 
are primarily intended for use with 
boys in their early teens, or young- 
er, with the exception of two “team- 
play” films which are more ad- 
vanced. Because the segment films 
employ adult demonstrators and do 
not talk down to the audience, they 
are considered as useful for hockey 
beginners of any age and valuable 
refreshers for experienced players. 


Emphasis on Basic Skills 

Emphasis is on the acquisition of 
basic skills and how to use these 
skills as a team. Information which 
can be absorbed from the written 
word is not covered in the series. 
The films do not describe playing 
surfaces, markings, rules or equip- 
The instructional meat of 
the films is conveyed by the skilled 
adult demonstrators, though each 
film begins with action shots of 


ment. 


teenage scrimmage and ends with 
scenes of a fast adult game. Occa- 
sional use also is made of teenagers 
performing drills designed to im- 
prove basic skills. These drills are 
of particular interest to the coach 
faced with the problem of limited 
ice surface and too many players. 


Experts though they are, the 
Canadians aren't resting on their 
hockey sticks. In the first two 


months after release, over 100 sets 
of How to Play Hockey were pur- 
chased in Canada by the Canadian 
Amateur Hockey League, by the 
National Hockey League, by 
schools, colleges, recreation groups, 
P.T. groups, service clubs, hockey 
teams, industries. 


Here Are Segment Titles 

The eight film segments of How 
to Play Hockey are: 

Skating, 9 minutes: showing the 
fundamentals of “balance,” “stop- 
ping,” “starting,” “turning,” and 
“speed skating.” 

Stickhandling, 6 minutes: illus- 
trating the correct method of hold- 
ing and manipulating the stick in 
order to control the puck, how to 
stickhandle around an opponent. 

Passing, 6 minutes: demonstrat- 
ing techniques involved in passing 
the puck between players both sta- 
tionary and on the move. 

Checking, 6 minutes: portraying 
how to use a “poke,” “hook,” “hip,” 
and how to “cover” a man. 

Shooting, 8 minutes: depicting 
the techniques involved in executing 
various types of shots such as the 
“forehand,” “backhand” and “slap.” 
Attention is paid to the major tar- 
get areas around a goaltender. 

Goaltending, 8 minutes: exempli- 
fying ways in which the goaltender 
can defend his life and his honor. 

Offensive Teamplay, 11 minutes: 
demonstrating methods by which an 
attacking team can clear the puck 
out of their own end, by-pass de- 
fensemen, get into scoring position 
and eventually, perhaps, beat the 
goaltender. 

Defensive Teamplay, 11 min- 
utes: demonstrating the principles 
of defensive action—-when the team 
is “backchecking,” “forechecking,” 
or breaking up an attacking “power 
play.” 


How to Obtain the Films 


Information on obtaining the 
How to Play Hockey film \essons 
may be obtained from Edward 
J eremiah, Sec.-Treasurer, the 
American Hockey Coaches Associa- 
tion, Hanover, New Hampshire. ® 
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"Your Safety First’ looks into the future to review the past 


Progress Report on Auto Safety 


Automobile Manufacturers Document Advances in Design Safety 


Sponsor: Automobile Manufactur- 
ers Association. 

Title: Your Safety First, 13\5 
min., color, produced by John 
Sutherland Productions. 

* As the proponents of safety on 
the highways point with shame and 
horror at the annual death toll 
from automobile accidents, the car 
makers strive to make it clear that 
the accusing finger should not be 
pointed at them. 

As evidence, this film documents 
the real advances that have 
made in the past 50 years to make 
the machines, at least, safer than 
some of the fools who drive them, 

The story is laid in the future- 
land of the year 2000, where the 
cars of a half century hence are de- 


been 


picted as something like automatic- 
ally controlled rockets with wheels. 
And to show how they got that way 
the film turns back a century to the 
days of the horseless carriage. It 
shows that wile we may have some 
way to go before the automated lo- 
comotion of 2000, we have indeed 


come a great way in 56 years. We 
have stronger wheels, bodies, Lops, 
doors, and hundreds of other safety 
like 


which are 


self-starters, 
take-it-for 

granted, but were not always so. 
Your Safety First is a slick ani- 


features, wipers, 


etc. today 


mated cartoon with clever narra- 
tion. It features several amusing 
Goldbergian contraptions of — the 


year 2000 that just might turn out 
to be true, 

Distribution methods for the film 
are still under consideration We 


There's 


man 


4 long way to go before 


achieves automated travel. 





Brussels Festival Honors Three U.S. Films 


* Three informational motion pic- 
tures produced in the United States 
were included in 32 films selected 
for final screening at the second In- 
ternational Industrial Film Festival 
held in December at Brussels, Bel- 
gium. The final screening was the 
Festival's method of honoring the 
international selections. 

United honored 
were Good Business, sponsored by 


States entries 


the Champion Paper & Fibre Com 
pany, The Gamblers, sponsored by 
Caterpillar Tractor Company in co- 
operation with the National Safety 
Council, and Mirror in the Moun- 
tain, produced by George Blake 
Enterprises in cooperation with 
Batten, Barton, Durstine & Osborne 
advertising agency. 

Films from seven countries were 


(CONCLUDED ON NEKT PAGE) 
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selected for the 
of 319 entries. 
tival 


final showing out 
Leading in the Fes. 
Britain 
10 entries 


program were Great 


and France, each with 


chosen, Belgium, Germany and the 
United States won recognition with 
three entries each. Canada had two 
films, New Zealand one selected for 
final showing. 

The Gamblers was entered in the 
Problems category, 


Human Labor 


Good Business and Mirror in the 
Mountain were entered in the In 
dustrial Psychology category 

Other honored films by category 
were: 

(Human Labor Problems)—Con 
Treat 
ment for Shock from Great Britain; 
Wherever We May Work trom New 
Zealand; Chris Sans Echo, Les En 
lisements, Le Vontcor 
net, Les Mains and La V oie Nommee 


Danger from France. 


trol of Haemorrhage and 


Journal des 


(Industrial Psychology) Re. 


moval of Clothing and Treatment 
of a Fractured Collarbone, Appli 
cation of the Thomas 
{rtificial 
Britain; Cent Cinquante par Jour 
and Midinette 


Probleme Vieux Comme Le 


Splint and 


Respiration from Great 


Canada; Un 


Vonde 


from 


from France. 
(Productivity ) Time, 


and Effort and 
Moving 


Space 
Keeping Things 

from Great Britain; Die 
Mertenho{ from 
Une Chronique d'Etude et de Prep- 
aration du 


Vom Germany; 


Travail and Terre de 
Progres from France. 

Training and In 
Films)——Frietion, Prin 
ciples of Ultrasonics and The Spee 
tograph from Great Britain; Der 
Bleie Accumulator and 
eratoren Mit 


( Vocational 
structional 


7 urbogen 
Wasserstoffkuhlung 
Zenobe 


Figure du 


from Germany: Gramime: 


Une Grande Travail 
Belge from Belgium; Le 


de L’Aluminum et de Ses 


Soudage 
(lliages 
from France. 

( Ports) Pipe Line du Vin from 
Poorten der Natie and Les 


L’Eecluse Bau- 


France; 
Portes 
douin from Belgium. 


Soudees de 


Non-governmental films are sub 
mitted to the Festival 
through the Film Council of Amer 


ica, bad 


Brussels 
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Film Council Elects New Board 


12 New Directors Selected by Individual Member Vote 


A NEW BOARD of 12 directors has 
been elected to govern the Film 
Council of America. The board is 
composed of persons elected sep- 
arately by FCA’s three divisions of 
membership—to represent the par 


ticular division from which they 
were elected, 

Reelected to represent the FCA 
Commercial Membership was J. R. 
Bingham, president of Association 
Films, Ine.. New York City. Also 
chosen to represent the commercial 
Dand, di- 


publications 


members was Charles H. 
rector of films and 


divisions, British Information Serv 


tivity includes his chairmanship of 
the film committee of the National 
Council of Churches of Christ in 
the U.S. A. and his immediate past 
chairmanship of the FCA board of 
directors. He is a former president 
Film Library 
Association and a former president 


of the New York City Film Council. 
Dand, a native of Scotland, has a 


of the Educational 


background in journalism and 
script-writing for feature films plus 
work in short film 
production in London. In 1949, 
Dand joined the Central Office of 


Information in London to advise on 


documentary 





ices, New York City. 


Bingham’s audio-visual field ac- 


the distribution of the British gov- 
ernment’s documentary and infor- 
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films. He has held his 
present position with B. I. 
1952. 

Elected as FCA Organizational 
Membership representatives were 
Miss Helaine S. Levin, chief of the 
film library, bureau of library and 
indexing service, 


mation 


5. since 


American Dental 
Association, Chicago, and Alex 
Sareyan, executive director, Mental 
Health Materials Center, Inc., 
York City. 

Miss Levin is president and past 
secretary of the Chicago Film Coun- 
cil. Her other experience includes 


New 


her position as vice-president of the 
Audio-Visual of Med- 
ical and Allied Sciences and her 
membership in the National Educa- 
tion Association and the Biological 
Photographic Association. 
Specialist in Mental Health 
Sareyan was public relations di- 
rector of the National Mental 
Health Foundation and the National 
Association for Mental Health be- 
tween 1946 and 1952. In 1953, he 
helped establish the Mental Health 
Materials Center. His other affilia- 
tions include the Mental Psychiat- 
ric Association, 


Conference 


for which he has 
served as film consultant, and his 
membership on the board of advis- 
ors of the Child Study 
of America. 

The eight Individual Membership 
representatives elected to the FCA 
board of directors were: 

Jerome Cushman, librarian of 
Salina Public Library, Salina, Kan- 
sas; Maury J. Glaubman, program 
director of the Institute for Demo- 
cratic Education and national au- 
Anti-Defamation 
League of Bnai B'rith, New York 
City; Wesley J. F. Grabow, 
visual materials advisor, 
of Minnesota; Dr. 
associate 


Association 


dio-visual director, 


audio- 
University 
Carolyn Guss, 
professor of education 
and associate in selection, audio- 
visual center, Indiana University; 
Morton Schindel, president, Wes- 
ton Woods Studios. Weston, Conn.: 
Harlow D. Stevens, district manager 
for Cook County, Ill, Eneyclopae- 
dia Britannica Films, Inc., Wil- 
mette, Ill.; Dr. Paul A. Wagner, 
representative for Colmes-Werren- 
rath Productions, Chicago, and im- 
mediate past president and board 
member of FCA: Gordon Weisen- 
born, president, Gordon Weisenborn 
Productions, Inc., Chicago. 
New Directors’ Background 

Cushman has been a co-sponsor 
of FCA Film Previews, a co-founder 
of the Salina Cinema Guild. He is 
a past president of the Kansas Li- 
brary Association, a founder of 
Cinema Discussion, an experimen- 
program of adult 
He also is a past president 


tal discussion 
films. 
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of the Mountain Plains Library As- 
sociation and a past member of the 
adult education board of the Amer- 
ican Library Association. 

Glaubman has been a writer and 
production supervisor for NBC, 
Transfilm, Inc., Paramount Pic- 
tures Corp., and the U. S. Army 
Signal Corps. He has produced na- 
tional network programs in televi- 
sion and radio and educational and 
documentary films. He is a past 
member of the New York Film 
Council and was publicity chairman 
of the 1955 American Film Assem- 
bly. 

Grabow has been the 1955-56 
president of the Twin City Film 
Council and is secretary-treasurer 
of the Audio-Visual Coordinators 
of Minnesota. While 
attending the University of Minne- 
sota, he worked in the Audio-Visual 
Education Service. 

Active in A-V Affairs 

Dr. Guss’ experience includes sec- 
retary-treasurership of the Audio- 
Visual Instruction Directors of In- 


Association 


diana, membership in the university 
and college committee of DAVI. 
Dr. Guss also has been a prescreen- 
ing chairman and juror for the 
FCA Golden Reel Film Festival, a 
member of the U. S. Information 
Service’s board for the evaluation 
of motion pictures and filmstrips, a 
member of the advisory board of 
Educational Film Guide and a con- 
tributor to professional journals. 

Schindel’s background ranges 
from film production to government 
audio-visual administration. Pre- 
viously, he has been business and 
production manager of Teaching 
Films, Inc.; president of Key Pro- 
ductions, Inc.; an attache to the 
U. S. Embassy at Ankara, Turkey 

in charge of motion picture and 
filmstrip programs for the U. S. 
Department of State and Foreign 
Operations Administration. He also 
has been director of Current Affairs 
Films. 

Stevens is a past treasurer and 
currently vice-president of the Chi- 
cago Film Council. He was a judge 
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and school publicity chairman of 
the 1956 American Film Assembly 
and a judge of the 1954 American 
Film Assembly. He is the author of 
a bibliography on a-v materials in 
the teaching of romance languages. 
He joined EBF in 1951 and was 
appointed to his present position 
there in 1952. 

Dr. Wagner, prior to his presi- 
dency in the FCA, had been presi- 
dent of Rollins College, director of 
public relations for Bell & Howell 
Company, Chicago, and had pro- 
duced commercial, educational and 
training films and network televi- 
sion programs. 

Heads Own Film Company 

Weisenborn has headed his own 
film studio since 1954. Earlier, he 
was a producer for Encyclopaedia 
Britannica Films, Inc., an inde- 
producer, director and 
cinematographer; he has been edi- 
tor-in-chief of The World Today, 
Inc., New York City, and was a 
film and sound editor for the Na- 
tional Film Board of Canada. 

The FCA board members were 


pendent 


elected from a slate of nominees 
prepared by a committee which in- 
cluded William H. Garvey, Jr., ex- 
ecutive vice-president of Hales & 
Hunter Co., Chicago—-who until re- 
cently was president of the Society 
For Visual Education, Inc., Chi- 
cago: Dean Lester Asheim, of the 
University of Chicago graduate li- 
brary school; Richard N. Sealock, 
librarian, Kansas City, Missouri, 
Public Library, and Gordon Wei- 
senborn, the film producer. bad 


- . * 


Comprehensive Service Corp. 
Forms Division in California 

@ The formation of Comprehensive 
Service Corporation of California 
has been announced by Michael 
Freedman, president of Comprehen- 
sive Service Corporation, New York. 
Sales offices and warehouse of the 
new Comprehensive division will be 
at 6674 Santa Monica Blvd., Holly- 
wood, California. 

Leo Schwartz has been elected 
vice-president of Comprehensive 
Service Corporation of California 
and will be in charge of Compre- 
hensive’s west coast activities. Com- 
prehensive engages in the rejuvena- 
tion of motion picture film and 
supplies reels, cans, shipping cases 
and other film equipment. yy 

* + * 
New York Animation Service 
@ A new animation production serv- 
ice has been formed under the name 
of Ansel Film Studios, Inc. A com- 
plete art department and 16mm and 
35mm camera facilities are now in 
operation at 45 West 45th Street, 


New York. Id 
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TAVA Holds Hollywood Workshop 


Industrial Film Executives Guest of Western Members Jan. 7-10 


J ppuonerasrions Ov New cine 
matic products, materials and 
services and tours through film pro 
duction studios, laboratory opera 
tions and television studios gave a 
representative group of Industrial 
Audio-Visual Association members 
an insight into current professional 
a-v practice at the [AVA 1957 Los 
Angeles Workshop, held January 
7-10. 

Gathering on January 7 in the 
General Petroleum Building in 
downtown Los Angeles, where they 
were greeted by Wally Curtis of the 
General Petroleum public relations 
[AVA 
demonstration of the 
Superama 16 and Panatan 16 ana 
morphic lenses by Meredith Nickol 


son of Panavision Corporation. The 


department, the members 


watched a 


demonstration included a short mo 
tion picture during which it was 
noted that with the Superama 16 
lens there is little need for panning 

as a very large scope of action is 
contained in the field of view with 


out loss of height and image size. 


New Ansco Film Demonstrated 

A demonstration of the new Ansco 
ASA 32 film was presented by Ed 
MeGlone of Cate & MeGlone, pro 
ducer, and Boemler of 
Ansco. This demonstration-talk was 


George 


built around scenes shot in Hawaii 
in late evening. It was shown that 
Ansco ASA 32 could be processed 
at speeds of 64 and 125, for emer 
gency production. 

A color-slide presentation by Bill 
McCallum of Modern Talking Pic 
ture Service, Inc., visualized the 
national distribution company’s ser 
vices. Later, the group visited CBS 
Television studios where Bill Cope 


land spoke informally on the me 


Below: | lelping welcome a4 deleqaa 
tion of IAVA member suring 
ent Holly we od workshor e f 
were || t r) lack Henness« y _<arl 


Palmer Bernard A. Ba ley (rea } 


lack Meakir 


airector sna 





dium of television and expiained 
the arrangements for a color tele- 
cast, 

On January 8, the [AVA work- 
shoppers toured Westrex sound stu- 
dios and witnessed the recording of 
sound tracks for motion pictures 
being filmed many miles away. This 
Westrex operation was being done 
via one telephone line for the re- 
cording and another line for direct 
communication between the re- 
corder operator and the distant stu- 
dio set. Using this proc edure, only 
a microphone and a mixer are re- 
quired on the set as sound equip- 


ment, it was noted, 


Visit Consolidated Film Labs 


The group visited Consolidated 
Film Industries, a division of Re- 





Above: members and quests at this |AVA Hollywood Workshop session in- 


( uded: (| to r) 


Frank Rollins. Ed Kerr, Frank Meitz, Wm. H. MacCallum, 


Bernard A. Bailey, Jack Meakin, Ed Carroll, W. M. Bastable, Charles R. 
Coneway, Harold Claus, Wally Curtis, Ray W. Bonta, Jack Hennessey and 
C. A. Palmer. Group met at the Chapman Park Hotel. 


public Studios, and were given a 
general outline of lab in-services by 
Sidney Solow who also showed film 
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screening 
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clips of various duplicating and in- 
In the after- 
members were con- 


ternegative methods. 
[AVA 
ducted through Parthenon Pictures, 
Inc., by Cap Palmer, executive pro- 
ducer. Ray Grant of the Eastman 
Kodak Company presented a dem- 


noon, 


of new release color 
printing methods. 

January 9 workshop sessions were 
held at United Productions of 
America and at Disneyland. At 
briefed 
in animation operations by Stephen 
Bosustow, president of the studio. 
Disneyland film operations were ex- 
plained by Bill Ralke, who furnishes 
all audio-visual equipment for the 
exhibition, Nearly 300 small re- 
peater tape machines are used. 


onstration 


UPA, the members were 


Talks on Stereophonic Video 


On January 10, the IAVA mem- 
bers met in the Chapman Park Hotel 
where Jack Hennessy, film consult- 
ant, spoke on the film consultant’s 
role in the industry. Andy Potter, 
account executive and director of 
television and radio for the Calkins 
and Holden Advertising Agency of 
Los Angeles, spoke to the group on 
“The Future of Stereophonic Tele- 
vision.” 

The last speaker was Jack Meakin, 
associate producer and musica] di- 
rector for Parthenon Productions, 
Inc. Speaking on “Music for Film 
Soundtrack Live vs Canned,” 
Meakin said that music for pictures 
should do four things: help estab- 
lish mood or theme. serve as a 
bridge, serve as punctuation, help 
establish locale. > 


Matchlit Motion Picture Shown 
at 11th National Photo Show 

* A “movie made by matchlight” 
was shown at the Eleventh Annual 
National Photographic Show, held 
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in New York’s Coliseum, February 
18-24. 

The black and white, 10-minute 
motion picture was shown in con- 
junction with the exhibit of Ilford 
Inc., new American subsidiary of 
the British photographic firm, Il- 
ford Limited. The demonstration 
picture was made by Bernard G. 
Hoffman, a former Life magazine 
photographer, who used Ilford HPS 
emulsion in 16mm form. 

Hoffman used nothing but a 
paper match for light in some of 
his experimental footage. Part of 
the film was lighted with a candle 
and part with an ordinary pocket 
flashlight. In another section of the 
film, Hoffman used nothing but a 
standard yellow darkroom safelight 
for illumination. 

At the Ilford exhibit booth, 
black and white enlargements made 
from HPS film were displayed and 
spec sheets describing the film’s 
performance and relatively low 
speed-to-grain ratio were made 
available. hy 

a ae 

Photo Products Featured at 
World Trade Fair, April 14-27 
* New models, lines and develop- 
ments in cinematic products and 
other photographic equipment will 
be introduced in this country at the 
United States World Trade Fair at 
New York Coliseum, April 14-27. 

With 


presenting 


many of the maufacturers 
merchandise on the 
American market for the first time, 
each of the participating nations 
will maintain an information center 
to give customers the necessary facts 
concerning product deliveries, im- 
port license requirements, currency 
restrictions and investment opportu- 
nities. 

To facilitate business transactions, 
the United States Department of 
Commerce also will have an elab- 
orate display, manned by foreign 
trade experts who can provide es- 
trade and 


sential information on 
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custom regulations. A corps of in- 
terpreters will be on hand to assist 
buyers and exhibitors. 
Organized as “Group 5” within 
the international exposition’s nine 
product classifications, the extensive 
section of photo and imported 
binocular—equipment will include 
high quality products from the fol- 
lowing countries: Argentina, Bel- 
gium, Brazil, Cambodia, Canada, 
Nationalist China, Czecho- 
slovakia, Denmark, Dominican Re 
public, Finland, France, Germany, 
West Berlin, Great Britain, Greece, 
Hong Kong, India, Indonesia, Ire- 
land, Israel, Italy, Japan, Korea, 
Lebanon, Liberia, Luxembourg, 


Mexico, Morocco, Netherlands, Nor- 


way, Pakistan, Panama (Colon Free 


Ceylon. 


Zone), Philippines, Poland, Spain, 
Sweden, Thailand, Tunisia, Turkey, 
Venezuela and Yugoslavia. 
Advance registrations for admis 
United States World 
Fair can be arranged by 


sion to the 
Trade 
writing to the Exposition’s head- 
quarters, 331 Madison Ave., New 
York 17, New York. There is no 
charge for trade session admission 
credentials. The fair also maintains 
a special hotel reservation bureau 
to assist visitors in securing accom 
modations. The general public will 
not be admitted to the Fair during 
the trade session days a) 


* * * 


Miles and Progress Libraries 

Sold to Maurice H. Zouvary 

@ The Miles and Progress Film Li 
braries, library and stock film serv 
ice, has been purchased by Maurice 
H. Zouary, producer-packager, ac 

cording to an annournd ement made 
by Frederick Pittera Associates who 
negotiated the sale. 

In operation for more than 30 
years, the newly-purchased library 
includes one and two reel short sub- 
jects, domestic and foreign full 
length features and approximately 
3,000,000 feet of cataloged multi- 
subject stock shots. Documentaries 
and shorts produced from the li 
brary will be released for television. 

The library will continue to serv- 
ice networks and producers with 
up-to-date stock scenes and scenes 
which date back to the 1890s. The 
“Miles” and banners 
are being retained to facilitate iden- 
tification. 


“Progress” 


A new corporation has 
been formed to produce and release 


films for television and theatrical 


distribution under the name of 


Filmvideo Releasing Corporation 
with Maurice H. Zouary as presi- 
dent and Charles Crupi as vice 


president-treasurer. The library 
services division will be under the 


supervision and direction of Charles 


Diana. Se 
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prints of exceptional smooth 


ness. 


With color slide reproductions, 
on the other hand, you want 
true copies. We supply 35mm 
slides identical to the 


original, at the price of ordinary 


color 


duplicates. Send the coupon 


for literature. 
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Filmosound 302D-E Models 
Offer 50% Power Increase 
* A new 


netic-res ording projector 


Filmosound l6mm mag 
described 
as having a 50% increase in power 
has been announced by Bell & How 
Chicago. Available in 
1021) and 302K, the 


new projector has a 15-watt ampli 


ell ¢ ompany 
two models, 
fier for use in large auditoriums 
and is said to provide distortion 
free sound at high levels 

402 enables the 


to record his own soundtrack 


1 he Filmosound 
user 
on film as well as to project both 
magnet and opt al (conventional) 
filines 


afford 
adjustment of treble 


sound and = silent Separate 


tone controls independent 


and bass {fre 
quen ies lo 


compensate for room 


acoustics and listener prelerence 


Control knobs for volume, tone, re 
cording, and playback are designed 
for maximum legibility 

The Filmosound has dual record 
indicate when 


nig level lamps lo 


the recording level is correct \ 


transistor eliminates vibration noise 


during magnetic playback The 
unit includes a monitor input jack 
on the rear amplifier panel for use 
with the Bell & Howell 
mixer or monitoring headset 

With the 302 
track can be recorded on any 


film 
double perforated 


monitor 
a magnety sound 
Lomi 
silent, single- of 
Where the film 
already has an optical soundtrack 


Bell & 
halftrack which permits the use of 


sound or 


Howell can add a magnets 


magnetic and optical sound 

A built-in interlock automatically 
prevents accidental erasure of mag 
Available 


res ord erase 


netic recording on film 


ae an accessa°ry in 6a 
lock and key to prevent unauthor 
Once 


projector can be sent 


ized recording or 
locked, the 


into the field by industrial, religious 


erasure 


or educational organizations to pro 
ject both 
soundfilms 


optical and magnetic 


(and silent films), but 
cannot be used to record or erase a 
magnetic track until it is unlocked 

The 302b 


case, with built-in 8-inch speaker 


model 18 in a single 








NEW AUDIO-VISUAL PRODUCTS 


Recent Equipment Developments for Production and Projection 


The 302D model is available with 
1 12-inch auxiliary speaker or a 12- 
inch 25-watt power speaker. Both 
\2-inch speakers are housed in 
mat hing Cases Lae 
Arc-Eliminating Lamp Socket 

Announced by J. G. McAlister 
® A new, spring-loaded, toggle 
socket 


eliminate arcing on any type of bi 


operated which is said to 


pole lamp has been patented (U. § 


ind’ world-wide) and announced by 


J. G. MeAlister, Ine Hollywood 
Calitornia 
Besides arc-prevention, the new 


ocket reportedly assures a steady, 
noiseless light and maximum globe 
hile The socket is simple to oper 
ile—-fuses may be 
matter of 


replace ‘ d in a 


seconds. All SKW and 


«+ NOW 


photographic 


type 
the easy way... 


LOKW McAlister lamps and skypans 
are equipped with the new socket, 
designed by Ralph Logan, McAlis- 
ter’s chief engineer. Wd 
Lens Mount for Radiant Corp. 

Superama ‘16’ Lens Available 
@ Radiant Manufacturing Corpora- 
tion, Chicago, manufacturer of the 
Superama ‘16° lens for wide-screen 
projection, has announced that new 
lens brackets for the 
lens now are available. 
ets fit Bell & Howell, 

Victor Ar projectors. 


The Superama ‘16’ is a precision 


Superama 
The brack- 


Ampro and 


made dual purpose lens designed 
for both taking and projecting reg 
ular l6mm wide-screen motion pir 


When taken 


with the Superama, an image twice 


tures, pictures are 


When you have a story to tell clearly and 
quickly, prepare it the Prolype way — 
simple, easy... 

no camera... 

no darkroom! 
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answer for visual presentations. You get 
clean, razor-sharp type up to 90 points — 
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or ProPaper there! That's all there is to it! 
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available to suit any need, from text to head- 


“ lines of compelling interest and impact. Pro- 


movie, 


film strip 
titles... 


(flip charts 
and 
presentations 
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Mount 


New Superama Ler 


as wide as normal is “squeezed” 
film. 


Then when the film is projected 


onto the conventional size 
through the Superama lens, the im- 
age is “unsqueezed” and the pro- 
double normal 
width. The film is developed in the 
usual manner. 

Details on the lens and bracket 
Manu- 
facturing Corporation, 2627 W. 
Roosevelt Rd., Chicago, Illinois. & 
S. V. E. to Market Five 
American Optical Projectors 
@ Five projectors 


jected picture is 


are available from Radiant 


the Opaque 
Series and the GK auditorium-type 
slide projectors—manufactured by 
the American Optical 
Buffalo, New York, are 
tributed exclusively by the Society 
For Visual Chi- 
cago, a subsidiary of General Pre- 


Company, 


being dis- 
Education, Ine., 


cision Equipment Corporation, ac- 
cording to a recent announcement 
by John C. Kennan, S. V. E. presi- 
dent. The new distribution arrange- 
ment 
1957. 

With the inauguration of this 
new distribution plan, AO discon- 
tinued the manufacture of all AO 
filmstrip projectors. 


became effective January 7, 


The Opaque 
Series and GK projectors have been 
added to the previous S. V. E. 
audio-visual product line which in- 
cludes 35mm filmstrip and 2x2 slide 
libraries; combination filmstrip and 
2x2 slide, sound slidefilm and mi- 
croprojectors; filmstrip viewers, 
tachistoscopic attachments and re- 
lated accessories. 4 
se -¢ 

Magnoa-Striped Raw Stock 

Now Available for TV Use 

* Reeves Soundcraft Magna-Striped 
(magnetic recording tape) raw 
stock 


mercial basis, following acceptance 


now is available on a com- 


of the process for television spot 
newscasting. 
Magna - Striped raw stock pro- 


duces a “live” sound quality not 
possible with conventional photo- 
graphic sound tracks, according to 
F. B. Rogers, Jr., executive vice- 
president of Soundcraft. CBS-TV 
has announced adoption of mag- 
netically striped raw stock for some 
“on the spot” news coverage for 
the Douglas Edwards news program. 


This announcement followed the 
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network’s successful use of striped 
raw stock in the recent mid-eastern 
crisis and presidential inauguration 
coverage. 

Rogers noted that existing tv film 
equipment can be converted to han- 
die the magnetic process. 

Magna-Striped raw stock is pro- 
duced by applying magnetic stripes 
to undeveloped film in total dark- 
ness. The magnetic stripes must not 
affect the photographic sensitivity 
of the film or be affected in any 
way by the developing processes. 
The Magna-Striped raw stock then 
is used in a l6mm motion picture 
camera which has been equipped 
with a magnetic sound recording 
system. (The Bernt-Bach Auricon 
Camera is easily converted for use 
with magnetic sound.) 

During the filming, the sound is 
recorded on magnetic stripes in 
much the same manner as a tape 
recorder, Since the film developing 
process does not affect the stripes 
or the quality of sound recording 
on them, the processors can develop 
the film for the best possible picture, 
the manufacturer states, noting that 
it was in the developing process that 
optical sound tracks became dis- 
torted. 

Because optical sound track film 
usually is developed for picture 
clarity rather than sound quality, 
the optical track often did not re- 
ceive the proper photographic de- 
velopment hence the poor sound 
quality, the manufacturer points 
out. As Magna-Striped raw stock 
sound and picture development are 
independent of each other, high 
quality can be achieved in both, the 
company states, 

The company was presented with 
the Academy Award in 1953 for 
the development of Magna-Striping 
for release prints for Cinemascope. 
This new development is said to be 
the first time the process has been 
made available commercially on 
raw stock. a 

* * * 
Cut-out Technique Said to Cut 
Animated Film Production Time 
@ New cut-out techniques, em- 
ployed with ultra-modern animation 
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equipment, make it possible to re- 
duce cost and production time on 
black and 


according to Gra- 


television commercials 
white or color 
ham Place, president of Animation 
Associates, Inc., New York City. 
This studio uses an Oxberry ani- 
mation stand, compound and camera 
with motorized zoom. Hand wheels 
provide accurate control of the table 
for east-west, north-south and diago- 
nal pans. Full animation and lip syn- 
chronization is achieved with cut-out 
cartoon characters used in conjunc- 
tion with actual packages and prod 
ucts. Real textures such as hair, 
cloth and fur are utilized with multi- 
plane set-ups to produce novel, three 
dimensional animated cartoon effects 
with minimum effort. Ld 


o o +. 


Faster Kinescope Film 
Announced by Du Pont Co. 
@ A faster, fine-grain, low-contrast 
photographic film for television use, 
Type 834 TV Recording film, now 
is being marketed by Du Pont Com- 
pany'’s Photo Products Department, 
the company has announced. 

Described as approximately two 
and one-half times faster than Type 
824, which it replaces, the new TV 
Recording film is designed for pho- 
tographing either negative or posi 
tive images on television monitor 
tubes. Its high speed permits either 
a reduction in the “drive” on the 
kinescope tube to reduce image 
flare, or use of a smaller f/stop to 
improve depth of focus, 

Type 834 film is available in 
both 16mm and 35mm sizes. Q 


Commercial Picture Equipment 
Reports ‘56 Record Sales 

@ Reporting that his company’s 
sales volume hit a new record high 
in 1956, Don P. Smith, vice-presi- 
dent and sales manager of Commer- 
cial Picture Equipment, Inc., Chi- 
cago, announced that the company 
plans for greater expansion during 
1957. The firm manufactures busi- 
ness meeting equipment, such as 
projectors, screens, stages and pro- 
jection tables. 

Indicative of the current expan 
sion were three personnel announce- 
ments; 

Peggy Ott has joined C. P. E. in 
the capacity of corporation secre- 
tary and assistant to the sales man- 
ager. Her audio-visual background 
includes top secretarial positions 
with Ampro Corporation and The 
Society for Visual Education, Inc., 
both of Chicago. 

John M. Stoginski has been ap- 
pointed as corporate treasurer and 
controller. Stoginski recently was 
with the Illinois Tool Works in the 
controller’s division. Pa 
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Tue INVISIBLE PASSENGER 


Year's best, most dramatic traffic safety 

story, jeaturing John Agar, Lyle Talbot 

and many others. Introduction by California's 
Governor Goodwin Knight 

Technicolor 


\ Bripce ro LIFE 


Touching story of the humanitarian aims of 
medical research at the City of Hope in 
Duarte, California 

Narrated by Marlon Brando 

Introduction by Otto Kruger 

Color 


Tue Bopy wirn THE Nyton Heart 


Outstanding dealer training film for BE. 1 
du Pont de Nemours & Co. on nylon tires 
Animation, actors and documentary scenes 
from all over the country combined into one 
excellent picture 

Technicolor 


Three of 1950's finest films i.|e 


from 


JACK UL. OPELAND AND ASSOCIATES 


“FILM PRODUCERS 


1741 ivar avenue, hollywood 28, california 
hollywood 2-1168 








In 
East Lansing, Michigan 
only 
Doane Productions 
has 
specialized continuously 
for 
seven years 
in 
sales promotion 
with 
sound, color 
16mm 


motion pictures 
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TELEVISION COMME 


245 W. 55 SIT N.Y. ¢ 


IF THE SCRIPT MAKES SENSE 





JUDSON 6-1922 


Paul G. Rosenay Joins Kling 
Sales Staff as Account Exec 
@ Paul G. Rosenau has joined 
Kling Film Enterprises, Inc., Chi- 
cago, a8 an account executive. 
Rosenau comes to Kling from the 





Paul G. Rosenau 


Jam Handy Organization, Inc., of 
Detroit, where his account activities 
included creation and sales of mo- 
tion pictures, slidefilms and various 
training materials. 

His background also includes 
sales management, sales training 
and general advertising work for 
the American Chicle Company and 
Leaf Brands, Inc. He is a member 
of the Chicago Sales Executive 


Club. Wy 


Jerry Abbott Returns to 
Kling as Account Executive 

@ Appointment of Jerry Abbott to 
the sales staff of Kling Film Enter- 
prises, Inc., Chicago, has been an 
nounced by Harry Lange, vice- 
president. Abbott returns to Kling 
as an account executive after a 
years absence and will represent 
Kling’s Chicago and West Coast fa- 
cilities in the production of tele 
vision commercials and industrial 


films. hy 


Ben Odell Chosen Executive 
Vice-Pres. of Cathedral Films 
@ Ben Odell has been elected to 
the newly-created position of execu- 
tive vice-president of Cathedral 
Films, Ine., Dr. James K. Friedrich, 
president, has announced. The 
Burbank, California firm produces 
motion pictures and filmstrips for 
church use. 

“A 42% increase in business dur- 
ing the past year has necessitated 
the creation of this new position in 


M. J, Ritt Heads Visuals for 
Combined Insurance Company 
@ Promotion of Michael J. Ritt to 
the sales executive staff of the Com- 
bined Group of insurance com- 
panies has been announced by the 
organization’s president, W. Clem- 
ent Stone, at the Chicago headquar- 
ters. Ritt will be in charge of the 
audio-visual program, in addition 
to his sales executive work in plan- 
ning incentive programs and pro- 
motional literature. 

Ritt will be directing expanded 
film and visual aid activities of the 
Combined companies’ national and 





Michael J. Ritt 


international operations. Combined 
recently has been using a 28-minute 
motion picture, Selling in Banks, 
in training agents. 

For five years, Ritt has been film 
producer, advisor to the tape re- 
cording department, and office man- 
ager of Napoleon Hill Institute, in 
Chicago. In 1951, he was licensed 
as an agent for Combined. He is 
a member of the Junior Chamber 
of Commerce and is past regional 
director of the Industrial Audio- 


Visual Association. La 
Jack Asher Now Sole Owner 
of Lab TV, New York Firm 

@ Lab TV, New York film labora- 
tory, is now under the sole direc- 
tion of Jack Asher. Mr. Asher has 
purchased the interest of C. Wesley 
Gibbs, formerly a principal of the 


firm. Rg 





WANTED 


Man for fast growing motion 


picture production company. 
Experience in production, di- 


THAT'S THE WAY WE LOOK AT iT which Mr. Odell will take over full 


responsibility of the business man- ; 
agement of the firm,” Dr. Friedrich rection and haaped photography 
necessary. Write giving qual- 


And we keep our eyes on the results 
you want whether from a single film 
or a package program. said. 





Odell has been with Cathedral ifications and salary desired. 
Films since last April when he 
joined the company as treasurer 


Write Box BS-57-4 


H A | an d P A T T E R S 0 N, N C. and a member of the board of di- BUSINESS SCREEN 

15 EAST BETHUNE AVE (h 131 NORTH LUDLOW ST nonantod Before coming to Cathe- 7064 Sheridan Road 
Detroit 2, Michigan iP Dayton 2, Ohio | dral, he was a vice-president of the Chicago 26, Ill. 

SLIDE FILMS + MOTION PICTURES + PRINTED MATERIALS | California Bank. R 
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Herman Stein Named Assistant 
Treasurer at Bell & Howell 

@ Election of Herman W. Stein, 
Jr., as assistant treasurer of Bell & 
Howell Company has 
nounced. 


been an- 
Stein has served as ad- 





Herman W. Stein 


ministrative assistant to the treas- 
urer since March 1954, 

He joined Bell & Howell in July, 
1951 in the personnel department. 
In October of the same year, he was 
appointed administrative assistant 
to the vice-president of industrial 
relations. From August 1953 to 
March 1954, he served in the cam- 
era and projector section of the 
product planning department. 

Stein also is secretary-treasurer 
of the Bell & Howell Foundation, 
the organization responsible for the 
company’s charitable contributions 
and secretary of the Bell & Howell 
Profit Sharing Board, DQ 


Sales, Production Appointees 
Announced by Artray, Ltd. 

@ The appointments of B. Wally 
Bodner as sales manager and ac- 
count executive and Victor N, 
Spooner as production manager of 
Artray Limited Film Productions, 
Vancouver, British Columbia, have 
been announced. 

Bodner, a well-known radio per- 
sonality, is a graduate of the Stan- 
ford University Institute of Televi- 
sion and Film Production. Spooner, 
a veteran of the RCAF Motion Pic- 
ture Division, is a graduate of the 
School of Creative Photography. & 

* * * 
MacManus to Berch Staff 
@ John McManus, formerly with 
Louis de Rochemont and Twen- 
tieth-Century Fox. has joined Jack 
Berch Productions as_ editorial 


chief. n 





M. J. Glaubman to Dynamic 
as Director of Public Affairs 
@ Maury J. veteran 
film, radio and television writer and 
producer, has joined Dynamic 
Films, Inc., as Director. of Public 
Affairs and Government Films. 


Glaubman, 


Mr. Glaubman has recently been 
national audio-visual director of the 
Anti-Defamation League. He was 
formerly production supervisor and 
later sales manager at Transfilm, 
Ine. 

During the war, Mr. Glaubman 
was a captain in the Army Signal 
Corps in the film production unit 
at Long Island City, then in com- 
mand of a War Department film 
production team in Okinawa and 
Japan. 

Mr. Glaubman produced Theatre 
of the Mind, television’s first half 





Maury J. Glaubman 


hour dramatic series on psychiatry 
and mental health for the NBC net- 
work in 1949. 


He was later pro- 
duction 


supervisor on Rogers & 
Hammerstein’s Dinner with the 
President, first hour-long, four net- 
work, coast-to-coast public service 
TV spectacular which starred Presi- 
dent Eisenhower in his “Face the 
Accuser” speech. mn 
* * * 

Jack Trind! Joins Kling’s 
Creative Staff in Chicago 

* Jack Trindl has joined the crea- 
tive staff of Kling Film Enterprises, 
Inc., Chicago. The announcement 
was made by Hilly Rose, Kling’s 
creative director. 

Trindl formerly was with Vogue 
Wright Studios in Chicago. His 
background includes live television, 
film writing and production. He did 
production and operations work at 
WGN-TV and WNBO in Chicago, 
writing and production on the 
award-winning Watch Mr, Wizard. 
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Norlin Named Wilding’s 
Director of Studio Music 
@ Lloyd Norlin has been appointed 
as director of music at Wilding Pic- 
ture Productions, Inc. Norlin has 


been a free-lance composer of mu 





Lloyd Norlin 


sic scores for industrial motion pic- 
tures and shows. During the past 
10 years he has originated scores 
for many Wilding productions. 


Florence Ward Appointed 
Caldwell Rep at Vancouver 
@ Florence 
pointed Vancouver representative of 
5S. W. Caldwell, Lid., according to 
an announcement by Spence Cald- 
well, president. 

Miss Ward has touring 
British Columbia radio and televi- 
sion stations to introduce the newest 
Caldwell programs. She is based 
at the Caldwell offices at 311 Alaska 
Pine Building, 1111 West Georgia, 
in Vancouver. 


Ward has been ap- 


been 


Formerly with the Horace N., 
Stovin Company and CKY Winni- 
peg, Miss Ward came to Caldwell 
with an established 


radio-tv sales counsel. 


record as a 

Her back- 
ground includes professional writ- 
ing, music and drama. She is vice- 
president of the Vancouver Quota 


Club. ea 


f rence 


Ward 








John Dunphy 


John Dunphy Elected a 
Vice-Pres. of Sound Masters 
@ Election of John 1 Dunphy as a 
Sound Masters, 
York, has been an 
Harold E. Wondsel, 


president. Dunphy also was elected 


vice-president of 
Inc., New 


nounced by 


to the board of directors 

For two years, Dunphy has been 
Sound Masters’ executive producer 
in television and will continue in 
that capacity, Previously, Dunphy 
was with Kudner Agency and Ben 
ton & Bowles as a tv copy writer 
and production supervisor Va 


J. G. Betzer Is Sales Veep 
of Cal Dunn Studios, Chicago 
@ Joseph G, Betzer has been named 
vice-president in charge of sales 
and creative services of Cal Dunn 
Studios, Chicago. Cal Dunn, studio 
president, announced that the ap 
pointment is the first move in a new 
program of enlargement and expan- 
sion of the facilities of his studio. 
Betzer formerly was account de- 


velopment executive at Vogue- 





Joseph ©. Betzer 


Wright Studios, Chicago. Prior to 
that, he was director of film plan- 
ning for 12 years at Sarra, Inc. At 
one time a newspaper editor and 
radio program manager, Betzer en- 
tered non-theatrical films in 194] 
with the Signal Corps’ motion pic- 
ture studio at Wright Field, Dayton, 
Ohio, and moved to Chicago a year 
later where he entered filmes 

He was a member of the found- 
ing committee of the Amercian 
Association of Film Producers and 
served as its first secretary. \ 








‘THE GREAT LAND’’* 


is exactly the 27-minute color-sound, 
16mm motion-picture story North 
American Van Lines wanted us to 
tell for them . a travelogue-docu 
mentary covering their long-distance 
moving operation to and from 


Alaska 


One of the TOP film documentaries 


circulation-wise, produced in 1956 
a STANDARD production by 
HUBER 


Let HUBER film your story ANYWHERE 
for BEST results EVERYWHERE! 


A COMPLETE MOTION-PICTURE SERVICE 


L. R. HUBER PRODUCTIONS 


1947 Fourteenth Ave. North 
SEATTLE 2, WASHINGTON 











| My Teololtiohaiel ce | 


for training, 
injorming, 
selling. 


Training Films, 


iN CORPORATE DO 


160 WEST S4th STREET om 
NEW YORK 19. CO 5-3520 
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THE VIEW FROM THE BRIDGE: 


Quality Is the First Goal 
of Sponsors Seeking Filmaturity 


zr He Sponsor | could do most for is either 
one who has sufficient experience with the 
film medium to have formed an adequate 
criteria for selecting a producer—or one who 
is sufficiently aware of his lack of a good 
criteria so that his selection is based upon 
the producer’s reputation within the film in- 
dustry and among film users 

In either case, this sponsor would shop for 
quality first, and price second 

This sponsor would respect our knowledge 
concerning film writing and production tech- 
niques as much as we respect his knowledge of 
his product, organization and problem. 

He would expect top quality in every 
phase, consistent with his budget. 

He would appreciate and accept all 
the help and know-how which only a com- 
plete and integrated production team can 
offer in working to solve his problem. 

As a result, we would be able to do our 
best in the creation of a production which 
would be best for his purpose. 

Our emblem is Filmaturity—the wealth of 
mature film sense, skill, and judgment achieved 
only through many years of actual production 
experience 

L. P. Mominee 


Let’s Face Progress Squarely 
and Prepare for Film’s Future 


SOMETIMES Feet that many of us in the 
motion picture industry are much like the 
people who hate the game of bridge because 
they've never played it or who loathe the sea- 
shore because they've never learned to swim. 

These are the people who dislike progress- 
who are suspicious of new products and tech- 
niques because to use them means having to 
learn something new, and, worse, having to 
buy something new. New approaches, until 
proved out by someone else, represent a 
dangerous challenge that may mean a mistake 
or two until perfection is achieved—and, oh, 
how we hate to be accused of mistakes! 

But unless we look Progress in the eye and 
welcome it like a brother, our industry will 
be (and already has been) tagged “Old- 
Fashioned”. Manufacturers, knowing our re- 
sistance to change, suppress their own experi- 
mentation, and the result is that we are using 
the same cameras, the same projectors, the 
same techniques that we used 25 years ago, 
with only minor modernization, usually in the 
wrappings. What if the automotive, airplane, or 
television industries functioned this way? 

Wide-screen, video tape, new millimeter- 
widths, electronic photography, new lenses, 
lights, and color films—scarcely is an an- 
nouncement of a new technique made before 
some industry leader damns it, usually with- 
out examination or disinterested appraisal 
Obviously many of the products we see are 


better left undeveloped and many others will 
never help us. But if our minds shut like steel 
traps against any change, all experimentation, 
good and bad, eventually will stop entirely. 
If, because of our petrification and resistance 
to change, our industry grinds to a complete 
halt technologically, we shall have no one but 
ourselves to blame. If another approach, for- 
eign to us because we refuse to investigate it, 
replaces us entirely, the “Requiescat in Pace” 
is no more than we deserve. 
-Herschell Lewis 
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SPECIAL SERVICES 
* reasonable charges * 
EDITORIAL: The Greatest Value to 
“YOUR STORY” is Smooth Edi- 
torial Timing Sympathetic 
Understanding of “YOUR STORY” 
theme . Sensitive Appreciation 
of “YOUR STORY” mood. 


GEORGE HALLIGAN 
Motien Pictures HOllywood 9-7962 


6060 Sunset Boulevard 
HOLLYWOOD 28, CALIF. 
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200 FILM BLDG. ‘ 
CLEVELAND 14, OHIO 


OUR 12th YEAR OF SERVICE TO 
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Leslie Goldman Joins Dynamic 
as Ad Film Division Director 
@ Leslie Goldman has joined Dy- 
namic Films, Inc., New York City, 
as director of the newly formed ad 
vertising film division. He will 
have charge of sales and client 
service in the New York area. 
Goldman formerly was with 
George Blake Enterprises, Inc., of 
New York City 


background in audio-visual produ 


He has a 10-year 


tion and communication aids. His 
work has included production, cre- 
ative sales, planning of new ideas 


on film and general client service. 


MEDICAL WITNESS 


(CONTINUED FROM PAGE 159) 


shows by the examples of two phy- 
sicians, the right way and the wrong 
way to offer medical testimony, and 
the outcome of the plaintiffs case 
hinges directly on the manner in 
which this testimony is presented. 

Prints of The Medical Witness 
are available from Dynamic Films, 
Inc., The Wm. S. Merrell Company, 
the American Medical Association, 
and the American Bar Association. 

The second film in this series will 
be an examination of malpractice 
in the medical profession and will 
be premiered by the American Med- 
ical Association at its annual con- 
vention to be held this spring at the 


New York Coliseum. ad 





WANTED 
Established New York firm 


needs capable, aggressive rep- 
resentative to open Chicago 
sales office; excellent arrange- 
ments and future for man with 
record of success in contacting 
advertising and public relations 
people in regard to 16mm film 
and television projects. Send 
full details in confidence. Write 


BOX BS 57-3 
BUSINESS SCREEN 
489 Fifth Ave. 
New York 17, N. Y. 





Britannica Films Announces 
Regional Mgr. Appointments 
@ Joseph Dickman has been as 
signed to the Dallas office of Ency 
clopaedia Britannica Films, Ine., as 
regional manager. From the head 
quarters at 1414 Dragon Street, 
Dallas, he will supervise Britan- 
nica’s activities in Texas, New Mex 
ico, Louisiana, Arkansas, Missouri 
and Kansas. 

Dickman comes to the Dallas of 


fice from a similar post in Los 





Angeles where he will be succeeded 
by Tom Hamlen. Hamlen joined 
Encyclopaedia Britannica Films 
when the company acquired its sub 
sidiary, Films Incorporated, where 
Hamlen served for five years Wy 


Miller New Bell & Howell 
Regional Sales Chief in East 

@ Appointment of Daniel Miller as 
regional director of district man- 
ager sales for Bell & Howell Com 
pany, Chicago, has been announced 
by Carl Schreyer, vice-president of 
merchandising. 

Miller now is responsible for the 
company’s photographic dealer 
sales activities in 14 eastern states 
ranging from Maine to South Caro- 
lina. He will work out of the Bell 
& Howell New York offices at 37-15 
6lst St.. Woodside, Long Island. 

For three and one-half years 
Miller has managed Bell & Howell 
dealer sales in an eastern territory 
covering parts of New York, New 
Jersey, Pennsylvania and Conn. WW 


Daniel Miller 
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The Foundation 

of An Effective Film 
Is An Effective 

Film Script 








Every Barney Petty Filmscript incorporates the experi 

ence gained in writing more than a hundred others 

during tweaty-four years in the motion picture industry 
Let me send you a factual report describing 


how a recent Barney Petty Filmscript was 


made into a dramatic and effective film. 


HARNEY PETTY 


Db 
cult O, 


10044 Burnet (a 5 San Fernando 
Avenue an California 
\e ~ 
4 yh 


Filmscripts for sponsors and producers of documenta y, 


institutional and public relations motion pictures. 








Complete Production Facilities Under One Roof 


60’ x 100’ Sound Stage 


vor : Westrex Recording Equipment 
Rental 
Mitchell Camera 
And: Re-recording facilities Interlock Projection 


Creative staff with “lifetime” experience in film 
production 


Send for folder describing 


our film production services. 


Let “Academy Films” produce your next motion picture in 
Hollywood's newest superbly equipped motion picture studio. 


ACADEMY FILMS 


800 N. Seward Street 
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COLOR BLOW-UPS 16mm T0 35mm: 


Precision BAW Negatives 
Eastman Color Negatives 
Theater Prints in Color 


Low cost Work Prints 


SUPERSCOPE 
ANAMORPHIC CONVERSIONS 


from 16mm and 35mm Originals to 
lémm or 35mm Squeezed Masters 
or Fine grain internegatives in any ratio. 


SPECIAL EFFECTS IN 
EASTMAN COLOR OR B&W 


Our new Triple-head precision 
printer reproduces the origina 
edge numbers and dissolve cues 


in the internegative 


Zooms 


Color ws paration 


Dissolves Wipes Montages 
Reductions, Blow ups 
masters, Shrunken film duplication and 


other SPECIALIZED LABORATORY 
SERVICES 


Write us regarding your film 


printing problem , 


FILMEFFECTS 


OF HOLLYWOOD 
1153 North Highland Avenue 
Hollywood 38, California 


SPECIALIZED LABORATORY SERVICES 


FILM PRODUCTION 


FOR MEDICINE, EDUCATION 
AND BUSINESS 
FOR AUDIENCE LEVELS FROM 
JUNIOR HIGH SCHOOL 
TO PROFESSIONAL 
. 


EXPERT TECHNICAL STAFF 
SCRIPTS AND STORYBOARDS 
LIVE ACTION 
ANIMATION 
COLOR, SOUND 
TV COMMERCIALS 


You Are Cordially Invited to Discuss 
Your Film Program With Us 


STURGIS-GRANT 
PRODUCTIONS, INC. 


322 EAST 44th STREET 








NEW YORK 17, NEW YORK 
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Annual Meeting ef Dominion Studios— 


Advertiser Film Survey Results 
Analyzed for Canadian Producers 


Fr A Cross-Secrion oF CANADA’s advertisers 
() recently surveyed, seventy-eight per cent 

indicated they preferred to use Canadian 
producers for their sponsored films, Yet 25% of 
the advertisers surveyed said they today are using 
films produced in the United States for Canadian 
audiences, 

These samples of Canadian sponsor preference 
and practice gained attention in a frank, compe- 
tition-minded talk by Merle M. Schneckenburger, 
vice-president of the House of Seagram, at the 
recent annual meeting of the Association of Mo- 
tion Picture Producers and Laboratories of Can- 
ada. The survey, on which Schneckenburger 
based his speech, was conducted among mem- 
bers of the Association of Canadian Advertisers 
of which Schnee kenburger is a past president. 

In the course of his remarks, Schneckenburger 
sketched an 


tional film sponsorship and production situation. 


interesting national and interna- 


Prefer Doing Business in Canada 


‘There is no question, based on this survey, 
but that the sponsors of Canada definitely prefer 
to deal with Canadian producers, but not all feel 
that it is advisable for them to do so. However, 
the important thing is this—the desire is there,” 
Schnee kenburger said. 

He noted that 78% of the advertisers re- 


sponded op es” 


had a major sum to spend on a sponsored film 


to the survey question, “If you 


production, would you have the picture produced 
in ( anada 4 1 he rest, he said, were very non- 
committal on this point. 

Seventy-three per cent surveyed said they pre- 
ferred to deal directly with the producer on spon- 
sored films and 13°% said they preferred to deal 
“Fourteen 
per cent ducked the question,” Schneckenburger 
added. 
approved of producers calling on them directly, 
21% preferred that the producer call on the ad- 
vertising agency. 


only with the advertising agencies. 


Sixty-nine per cent surveyed said they 


Schneckenburger enlarged on a survey com- 
ment that a producer is also a business man and 
should be free to make a direct approach to po- 


tential clients. Any sponsor, he said, should wel- 


G 


Library } 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 

















For Details Write 


AUDIO-MASTER Corp. 
17 East 45th St. - New York 17, N. Y. 





S« hneckenburger Hou o§ Seaaram 


e 
ctured at lett above: President-elect 
C 


Merle M. 
v.p. is 
Arthur Chetwynd of the Assn. of 


nagian pro 


ducers and labs is shown at right, at the rostrum. 


come the direct approach as a means of explor 
ing this film industry in which he may be making 
a considerable investment. It is often advisable 
for sponsors using films extensively to employ 
more than one producer 
stimulant.” 


“Competition is a keen 


How do Canadian advertising agencies regard 
sponsored films? Fifty-six of the advertisers 
surveyed said their agencies had never recom- 
mended sponsored films to them; 21% said that 
their agencies on very rare occasions did recom- 
mend sponsored films; only 23% of the adver- 
tisers said their agencies do definitely recom- 
mend films as a public relations medium. 


Interest High in Theatre Release 

Regarding sponsored films, Schneckenburger 
pointed out that 73% of the advertisers polled 
said they would forego a credit line in order to 
obtain theatre distribution of sponsored films 
but many of these hedged, several said it would 
depend on the type of film. Eight per cent would 
not sacrifice credits; 8% said they used U. S.- 
produced film without any attempt at an expla- 
nation or apology to Canadian audiences, Seven- 
teen per cent said they use U. S. productions 
hut attempted to explain them to Canadian audi- 
ences, 

Summing up this part of the data, Schnecken- 
burger said that 25% 
say they 


of Canada’s advertisers 
are today using U.S.-produced films 
tor Canadian audiences and 55% say they do 
not show | S.-produced films at all to Canadian 


audiences. (Concerning 35mm production, only 
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PROFESSIONAL 


QUALITY 





EMPIRE PHOTOSOUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN. 





Producers of Theatrical, TV and 
Special Purpose Films. For 29 Years 
Specialists in Creative Techniques, in 


cluding original MARCH OF TIME. 


Distinguished Films for 
Distinguished Clients: 


GENERAL ELECTRIC 
J. C. PENNEY CO. 
CHRYSLER 

YY. M. C. A. 

N. B. C. 
McGRAW-HILL 
FOX 


OXford 7-012] 
207-11 East 37th St., New York 16, N. Y. 
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10% of the advertisers thought it was worth 
the additional cost.) 

Though he ventured a guess that Cansdian 
producers had been more successful in selling 
Canadian advertisers on their ability to produce 
sponsored films than on their ability to produce 
t-v commercials, Schneckenburger said that here 
again the survey left no doubt that “Canadian 
advertisers do want to deal with you.” 

“They want to use Canadian production fa- 
cilities and Canadian personnel if they can be 
made to believe that they can get results,” 
Schneckenburger said. He quoted one advertiser 
as saying that even though U. 5, sources may be 
better technically, “we want the English language 
voices to sound like Canadians and the adaption 
to French is easier when using Canadian facili- 
ties and talent.” 

From the survey, S« hneckenburger concluded 
that Canadian advertisers who use U.S. produc- 
tion facilities are “pretty strong in their convis 
tions.” One advertiser who said he gets better 
S. would switch to Canadian 
Another 
advertiser quoted by the speaker said: “We know 


results in the U. 
producers when they gain experience 


we could use Canadian facilities all the time but 
through sad experience, we find it saves time, 
trouble and eventually dollars if we go to the 
United States.” 

If the Canadian producers felt’ that they 
should be doing a better selling job for their 
medium, Schneckenburger offered a suggestion 
involving the Canadian Advertisers Association 
“T am wondering if you have ever considered 
producing a film to sell the idea of sponsored 


rho 


films ? 
President-Elect Reviews Progress 


Arthur Chetwynd, Toronto producer and presi 
dent-elect of the Canadian motion picture pro- 
ducers group, told the producers at the meeting 
that: 

“We have made much real progress, although 
at times it must have appeared that we were 
crawling in situations that called for seven-league 
boots. It is necessary to crawl before we walk 
(but) we have a job ahead of us today that calls 
for concerted and united efforts. Only with the 
active support of all can we now stride towards 


a better future with confidence.” Ue 
Canadian producers pictured at recent annua 
meeting are (| to r) Lew Parry Parry Film 

Spence Caldwell, S. W. Caldwell, Ltd.; quest 
elect Arthur Chet 


f 
wynd Films, Ltd.; past-pre 


Merle Sc nneckenburger; pres 
Chet 
C 


wyr } Tae 


Fraser rawiey Film Ltd and Al Jestke, At 


antic Films & Electronics, Ltd 












What kind of screen ( 








Whatever it is, RADIANT has it! 


The complete line of Radiant projection 
screens is the largest, most inclusive in the 


world, It ranges from tiny compact table 
models through a large or of portable 
tripod screens, wall screen wall and ceil 
ing screens, atomatic screen to the new 
Cinemascope type wide screens, It incor 
porates every enjyineecring advance every 


screen fabric improvement that can make 
for more brilliant, convenient projection 
Write today for new RADIANT SCREEN 
GUIDE which tells how to determine typ 
of sereen that best fills your needs, Also for 
literature giving full details and prices on 
all Radiant Sereen 


RADIANT 


4 mbsidiary of United States Hoffman Machinery 


Corporation 


1225 SOUTH TALMAN * CHICAGO &, ILL. 













COMPLETE 





MOTION PICTURE 
LABORATORY 


FACILITIES 






PRINTING 
PROCESSING + RECORDING 


All 146mm motion picture 
and 35mm slide and film 


strip service radio transcriptions 


FILM SERVICE 


FILM PRODUCTION 





224 ABBOTT ROAD 
EAST LANSING, MICH. 














EDUCATIONAL AUDIO-VISUAL ORGANIZATIONS 


AUDIO-VISUAL COMMISSION ON 


PUBLIC INFORMATION 


OFFICE: Room 2230, 250 West 57th Street, 
New York 19, N.Y. 


OFFICERS: Charles F. Schuller (Director, 
Audio-Visual Center, Michigan State Univer- 
sity, Kast Lansing, Michigan), chairman: Don 
Williams (Director, Audio-Visual Center, 
Syracuse University, Syracuse, N.Y.), vice- 
chairman; Emily 8. Jones (Educational Film 
Library Association, New York 19, N.Y.), 
secretary. 
* * * 

EXECUTIVE COMMITTEE: Floyde E. Brooker 
(Executive Secretary, Department of Audio- 
Visual Instruction, National Education Asso 
ciation, Washington 6, D. C.); William King 
(Consultant, Audio-Visual Education, State 
Department of Education, Trenton, New Jer- 
sey); Harold Hill (National Association of 
Educational Broadcasters, Urbana, Illinois) ; 
Don White (National Audio-Visual Associa 
tion, Fairfax, Virginia) 


PuRPOBE: A joint committee of nine national 
organizations concerned with the improvement 
of instruction through wider and better use of 
audio-visual materials and methods, As part 
of its public information effort on behalf of 
the audio-visual medium, the 
establishing a central file of representative 
photographs of audio-visual materials in use. 
Dr. Robert Wagner, of Ohio State University, 
and Dr, Clyde Miller, of the State Department 
of Education in Columbus, Ohio, will establish 
the photo file and maintain it. Soliciting photos 
from the a-v fleld, the Commission will supply 
the central file with glossy prints illustrating 
all phases of a-v usage in instruction. The file 
will be available to writers and others publiciz- 
ing the medium Ly 


Commission is 





CATHOLIC AUDIO-VISUAL 
EDUCATORS ASSOCIATION 


Appress: Box 618, Church Street P. O., New 
York &, N.Y 


OFFICERS: Very Rev. Monsignor Leo MeCor 
mick, Ph.D., president; Reverend Michael 
Mullen, C, M., vice-president; Reverend Sister 
Ignatia, C. 8S. J., secretary; Reverend Brother 
Raymond Glemet, 8S. M., treasurer. 


Purrose: To further the use of Audio-Visual 
equipment and materials in Catholic education 
and to encourage production of suitable films 
for Catholic achool use. 
. * * 

ANNUAL CONVENTION: CAVE is coordinating 
its sixth Annual Convention with the National 
Catholic Educational Association national con- 
vention April 23-26, 1957 in Milwaukee, Wis- 
consin, Audio-visual equipment and materials 
may be exhibited at this joint convention. No 
registration fees are required. 


OFFICIAL PUBLICATION: The Catholic Educa- 
tor, ed 
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DEPT. OF AUDIO-VISUAL 
INSTRUCTION, NATIONAL 


EDUCATION ASSOCIATION 


OFFICE: 1201 16th Street, N. W., Washington 
6, D. C. 


Appress: Floyde E.. Brooker, Executive Secre- 
tary. 

* * 
Orricers: L. C. Larson (Director, Audio- 
Visual Center, Indiana University), president; 
Robert deKieffer (Director, Bureau of Audio- 
Visual Instruction, University of Colorado), 
vice-president; The Executive Committee: 
Elizabeth Golterman (Director, Division of 
Audio-Visual Education, St. Louis (Missouri) 
Public Schools); J. J. McPherson (Director, 
Audio-Visual Materials Consultation Bureau, 
Wayne State University) ; Charles F. Schuller 
(Director, Audio-Visual Center, Michigan 
State University); Paul W. F. Witt (Profes- 
sor of Education, Teachers College, Columbia 
University) ; Walter A. Wittich ( Director, Bu- 
reau of Audio-Visual Instruction, University 
of Wisconsin . 

* 7 * 
PRINCIPAL COMMITTEES: The program of 
DAVI is carried out primarily through stand- 
ing committees, such as: Evaluation of Sec- 
ondary School AV Programs, Daniel Rohrbach, 
chairman; Adult Education, Kenneth 
McIntyre, chairman; Archives, Maurice T. 
Iverson, chairman; Buildings and Equipment, 
A. J. Foy Cross, chairman; City Programs, 
Constance Weinman, chairman; College and 
University Programs, Harry M. Kauffman, 
chairman; County and Cooperative Programs, 
Henry McCarty, chairman; AV Instructional 
Materials, T. W. Roberts, chairman; Legisla- 
tive, Irving Boerlin, chairman; Professional 
Education, Kenneth Norberg, chairman; Radio 
and Recordings, Ralph Hall, chairman; Re- 
search, Paul Wendt, chairman; School Service 
Corps, Fred Winston, chairman; Teacher Edu- 
cation, William Fulton, chairman; Television, 
Emma Fantone, chairman. 


* . . 


PurPOsE: The improvement of instruction 
through the better and wider use of audio-visual 
equipment, materials and techniques. The 
membership consists primarily of directors 
and specialists in audio-visual in colleges and 
universities, state departments of education, 
and county and city school systems. School 
supervisors, classroom teachers and audio- 
visual specialists in the armed forces, in in- 
dustry, and amongst religious groups are also 
sizeable groups. 


o 7 7 


ACTIVITIES IN 1957: National Convention with 
exhibits—Sheraton Park Hotel, Washington, 
D. C., March 3-6, 1957; Series of workshop 
leadership conferences. Continuing series of 
publications in the area of accreditation, 
school buildings and research. 


. ” 


PUBLICATIONS: The Department issues two 
regular publications. Audio-Visual Instruc- 
tion, 9 issues, October to June inclusive—a 
magazine intended to help the classroom 
teacher and the audio-visual specialist. Audio- 


Visual Communication Review, a scholarly 
quarterly reporting the latest trends, research 
needs, developments, and research projects in 
the field of audio-visual communications. Other 
important publications of the Department are 
the series Planning Schools for Use of Audio- 
Visual Materials (Classrooms, Auditoriums; 
The AV Instructional Materials Center, Audio- 
Visual Centers in Colleges and Universities) ; 
National Tape Recording Catalog, Second Edi- 
tion; Evaluative Criteria for Audio-Visual In- 
structional Materials Services; The School 
Administrator and His Audio-Visual Program, 
1954 Yearbook; and A Directory of Graduate 
AV Programs for the Professional Education 
of Audio-Visual Supervisors, Directors and 
Suilding Coordinators. ae 





EDUCATIONAL FILM LIBRARY 


ASSOCIATION, INC. 


OFFICE: 250 West 57th Street, New York 19, 
N. ¥. 


OFFICERS: Erwin C. Welke, president; Mrs. 
Wanda Daniel, vice-president; Mrs. Carol Hale, 
secretary; Emily S. Jones, executive secretary. 


COMMITTEES: Evaluations Mary Allison; 
Nominations — Mrs. Carol Hale; Membership 
Mrs. Wanda Daniel. 


MEMBERSHIP: (Constituent) 438 nonprofit 
educational institutions; (Service) 45 com- 
mercial organizations and interested individ- 
uals; 4 international members — government 
agencies, film groups of other countries; 31 
submemberships; 79 personal memberships. 


PuRPOSE: To encourage and improve the pro- 
duction, distribution and utilization of educa- 
tional films. EFLA conducts a film evaluation 
service. 

1957 MEETING DATES: July 18-20, Chicago. 


PUBLICATIONS: For members Evaluations, 
EFLA Bulletin, Service Supplements. A cat- 
alog containing descriptions of EFLA “Gen- 
eral” publications is provided by the Asso- 


ciation. a 





FILM COUNCIL OF AMERICA 


OFFICE: 614 Davis Street, Evanston, Illinois. 
PHONE: DAvis 8-7272. 


Orricers: H. A. Tollefson, president; Direc- 
tors—R. J. Bingham (President, Association 
Films, Inc.); Jerome Cushman (Librarian, 
Salina, Kansas Public Library); C. H. Dand 
(Director, Films and Publications Division, 
British Information Services); Maury J. 
Glaubman (National Audio-Visual Director, 
Anti-Defamation League of B’nai B'rith); 
Wesley J. F. Grabow (Audio-Visual Materials 
Advisor, University of Minnesota); Dr. Car- 
olyn Guss (Associate Professor of Education 
and Associate in Selection, Audio-Visual Cen- 
ter, Indiana University); Helaine S. Levin 
(Chief of the Film Library, Bureau of Library 
and Indexing Service, American Dental As- 
sociation); Alex Sareyan (Executive Direc- 
tor, Mental Health Materials Center, Inc.) ; 
Morton Schindel (President, Weston Woods 
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Motion Picture Scripts 
For Business, Industry 


and Television. 


Cinescript 
Box 88, Station E 


Cincinnati 19, Ohio 





THAT KNOCKS YOUR HAT OFF! 


SLIDEFILMS 


SHOOTING 


RELEASE PRINTING 
complete service for producers 
and distributors 
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Studios); Harlow Drake Stevens (District 
Manager for Cook County, Encyclopaedia Bri- 
tannica Films); Dr. Paul A. Wagner; Gordon 
Weisenborn (President, Gordon Weisenborn 
Productions, Inc.) 


PURPOSE: The FCA is a nonprofit educational 
corporation organized to promote the produc- 
tion, distribution and utilization of audio- 
visual materials. 
cation of 


Projects include the publi 
“Rushes,” a bi-weekly newspaper, 
the sponsorship of public library film circuits, 
a central film information service for members, 
the publication of Film Users’ Guides, an an 
nual American Film Assembly and Golden Reel 
Film Festival, an annual Sound Slidefilm Con 
ference, and the clearing of films for the 
Brussels, Edinburgh, Melbourne and Venice 
Film Festivals (for all festival information 
write to Film Festival Consultant at FCA 
Headquarters 


AMERICAN FILM ASSEMBLY and GOLDEN REEL 
FILM FESTIVAL; SOUND SLIDEFILM CONFER 
ENCE: April 22-26, 1957, Statler Hotel, New 
York, N.Y. An annual meeting for FCA mem- 
bers and all others interested in the produc 
tion, distribution, or utilization of informa 
tional films, sound slidefilms, and _ related 
audio-visual aids. The Golden Reel competition 
and the Sound Slidefilm competition are held 
in conjunction with workshops, technical sym 
posiums, and other group meetings of interest 
to those in attendance iy 





UNIVERSITY FILM 
PRODUCERS ASSOCIATION 


CONTINUED FROM PAGE SEVENTY-FOUR 


films. Annual conferences are held to discuss 
problems and experiences in film production 
UFPA celebrated its 10th anniversary at the 
University of Mississippi Center for Continua 
tion Study, August 19-25, 1956 

This conference was attended by 80 mem 
bers and guests, representing 29 universities 
The conference theme was “The Information 
Film as a Force in Higher Education.” Gov 
ernmental and industrial representatives and 
motion picture specialists spoke to the group 
on film communications and UFPA panels dis 
cussed production problems. Exhibits of mo 
tion picture equipment were sponsored by sus 
taining members of the association 


* * * 


11TH ANNUAL CONFERENCE: will be held in 
August, 1957, in Detroit, Michigan, with 
Wayne University as host yy 





BOSTON FILM FESTIVAL 


% The Film Council of Greater Boston which 
went into a program of reorganization during 
1956 has not submitted information on a 1957 


festival. Wd 





STAMFORD FILM FESTIVAL 


% The Stamford Film Council, which sponsors 
the Film Festival, has been inactive this year 
and has announced no plans to sponsor a 1957 
festival. The Council's president, Miss Helen 
Tobin, may be contacted at: 151 Broad Street, 
Stamford, Connecticut. OI 


@ MOTION PICTURES 


@ FILMOGRAPHS 
a ) 

@ SLIDES 

@ TRAINING COURSES 
@ TRAINING GUIDES 
@ FLANNEL BOARDS 


@ TV COMMERCIALS 


254 WEST 54th STREET, N.Y.C 
COlumbus 5-7620 










Coordination Is the Key 
to Professional Films! 


for expert advice turn to.. 4 


ony 


By Don Livingston 


Written by a leading professional, this book gives 
you the basic rules for good composition and the nec 
essary techniques for smooth continuity, It shows 


you how to blend the various screen techniques into 
a finished, integrated whole 


You'll learn for example 


@ the fundamenta f movement 
@ how to fully utilize your equipment 
@ how to coordinate sting, sets and sh 


ooting 
schedules most ¢ 


onomically 


THE EXPERTS SAY 


a thoroughly professional director guide 
the principle ind techniques essential for successful 


movie making AMERICAN CINEMATOGRAPHER 
of prime interest to the industrial reader 
sound discussion of the economics of filn 


) making 
INDUSTRIAL PHOTOGRAPHY 


You can send for a 10-day trial copy. If you are 
not convinced that it can help you, return it without 
Obligation 


ee ew ee CLIP AND MAIL TODAY © ae ow oe me 


lhe Macmillan Company, Dept. BS-1 i 
60 Fifth Avenue, New York 11, N.Y 

Please send me copies of Fitm ano tHe Dinectoe i 
at $4.50. I will either remit check 
return the book in 10 day 
we pay delivery charge.) 


or money order of 


(Save: enclose payment and 


Name 


City Zone State 


Distributors in Canada: BRETT-MACMILLAN LTD 
25 Hollinger Rd., Toronto 
0 ae ae oe ee ee ee ee ee ee ee ee es ee ee ee ee ee 


i 
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NATIONAL 





EASTERN STATES 


e CONNECTICUT e« 


Rockwell Film & Projection Serv. 
ice, 182 High St., Hartford 5 


« MASSACHUSETTS e« 
Cinema, Inc., 244 Clarendon St 
Boston 16 


e NEW JERSEY e« 
Slidecraft Co., 142 Morris Av 
Mountain Lakes, N. | 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. | 


e NEW YORK e 
Association Films, Inc., $47 Mad 
mon, New York 17 
Buchan Pictures, 122 W 

pewa St.. Butlalo 
Comprehensive Service Corp., 245 
W. 55th St.. New York 19 
Crawlord, Immig and Landis, 
Inc., 200 Fourth Avenue, New 
York 3, New York 
The Jam Handy Organization 
1775 Broadway, New York 19 
Ken Killiam Co. Sd. & Vis. Padts., 
25 Prospect Ave Westburs 


( hip 


/ 


N. ¥ 
Ss. O. S. Cinema Supply Corp. 
602 \W nd St... New York 14 


Training Films, Inc, 150 West 
54th St., New York 19 


Visual Sciences, 599BS Suflern 


e PENNSYLVANIA e 


J. P. Lilley & Son, 928 N. Srd St 
Harrisburg 
Lippincott Pictures, Inc, 4729 


Ludlow St Philadelphia 4 
e WEST VIRGINIA e 


B. S. Simpson, SIS Virginia St 
W.. Charleston ¥%, Dickens 6 
67%! 


SOUTHERN STATES 


e FLORIDA e 


Norman Laboratories & Studio, 
6337 Arlington Rd., Jackson 
ville Il 


e GEORGIA e« 
Colonial Films, 71 Walton St 
N, W., Alpine 5378, Atlanta 
Stevens Pictures, Inc., 101 Walton 

St., N. W., Atlanta 3 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 
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DIRECTORY OF VISUAL EDUCATION 


e LOUISIANA e 


Stanley Projection Company, |} 117 
tjolton Ave., Alexandria 


Stevens Pictures, Inc., 1307 Tu 
lane Ave., New Orleans 


Delta Visual Service, Inc., 815 
Povdras St., New Orleans 12 
Phone: RA 906! 


e MISSISSIPPI e 


Smith Company, 119 
Jackson 110 


Herschel 
Roach St 


e TENNESSEE e« 
Southern Visual Films, 687 Shrine 
bldg Memphis 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash 


ville 


e VIRGINIA e 
Tidewater Audio-Visual Center, 
Cameraland Bldg., £29 South 
ern Shopping Center Phone 
Ma 5-137] 


MIDWESTERN STATES 


e ILLINOIS e 


American Film Registry, 24 § 
Fighth Street, Chicago 5 


Association Films, Inc., 561 Hill 


grove, LaGrange, Illinois 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park 


The Jam Handy Organization, 
40) N. Michigan Ave., Chicago 
| 


Midwest Visual Equipment Co., 
518 Devon Ave., Chicago 45 


e MICHIGAN e 
Engelman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit | 


Handy Organization, 
Grand Blvd., Detroit 


The jam 
4. a | 
1] 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan 


e OHIO e 


Ralph V. Haile & Associates, $26 
kk. Fourth, Cincinnati 2 


DEALERS 


e OHIO e 

Academy Film Service, Inc., 
2110 Payne Ave., Cleveland 
14 

Fryan Film Service, 1810 FEF. 12th 
St., Cleveland 14 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14 


The Jam Handy Organization, 


310 Talbott Bldg., Dayton 2. 


Twyman Films, Inc., 400 West 
First Street, Dayton 


M. H. Martin Company, 1118 
Lincoln Way E., Massillon 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 

Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 

Coast Visual Education Co., 5620 
Hollywood 4ivd.. Hollywood 
28 

Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Hol 
lywood 28 

The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 


lywood 28 


Ralke Company, 829 5S. Flower 
St.. Los Angeles 17. Phone: 
IR. 8664 

5S. O. S. Cinema Supply Corp., 


63531 Hollywood Blvd., Holly 
wood 28 

Spindler & Sauppe, 2201 Beverly 
Bivd., Los Angeles 57, 


SAN FRANCISCO AREA 
Associated Films, Inc., 799 Steven 
son St., San Francisco 
Photo & Sound Company, 116 
Natoma St., San Francisco 5 
Westcoast Films, $50 Battery St, 
San Francisco 11. 


e COLORADO e« 


Audio-Visual Center, 28 E. Ninth 
Ave., Denver 3 


e OREGON e 
Moore's Motion Picture Service, 
53 N. W. 9th Ave., Portland 9, 
Oregon, 


e TEXAS e 
Association Films, Inc., 1108 Jack 
son Street, Dallas 2. 
George H. Mitchell Co., 712 N 
Haskell, Dallas 1 


e UTAH e 


Deseret Book Company, 44 EF. So 
Temple St., Salt Lake City 10. 


USIA FILMS ABROAD: 


(CONTINUED FROM PAGE 26) 
of Italy, President Juscelino Kubit- 
schek of Brazil, Prime Minister 
Bandaranaike of Ceylon, and Crown 
Prince Moulay Hassen of Morocco. 

Operation of an out-of-doors cine- 
mascope theatre at the Kabul Trade 
Fair in Afghanistan. Operated in 
cooperation with the U. S. Depart- 
ment of Commerce, this 1956 sum- 
mertime project proved a popular 
attraction at the fair. Seven Ameri- 
can theatrical shorts and a color 
travelog on Afghanistan were trans- 
lated into the native Farsi language 
and shown on a 30- by 80-foot 
screen in an open air theatre which 
accommodated 5,000 spectators at 
each screening. Both Red China 
and the Soviet Union hastily erected 
outdoor theatres of their own, but 
had only small screens and no Farsi- 
voiced films. Each evening when 
the huge U. S. Cinemascope picture 
flashed on the screen, spectators 
quickly deserted other foreign pavil- 
ions to gather in the U. S, theatre. 

Production and distribution of a 
short film, Sentinels for Peace, to 
explain President Eisenhower's mu- 
tual inspection proposal and to 
show how the plan would work to 
prevent a surprise attack. The film, 
released in 32 languages, was wide- 
ly shown in theatres and to non- 
theatre audiences abroad. 

Continued film support of the 
President’s proposal for internation- 
al cooperation in using atomic ener- 
gy for the benefit of mankind. The 
Agency produced and distributed 
two more films in its Atoms for 
Peace series. Since 1953, a total of 
HA films, 31 of which were produced 
by the Agency, have been used over- 
seas in support of the “Atoms for 
Peace” campaign. 

Another highlight of the year 
was the filming of the historic meet- 
ing in Panama of the Presidents of 
the Organization of American 


States. The film, Meeting of the 

Americas, was distributed to all 

Latin American countries. M2 
oo 7 


New SMPTE Member Chairman 
@ Edward M. Warnecke has been 
named National Membership Chair- 
man of the Society of Motion Pic- 
ture and Television Engineers for 
1957-58. Mr. Warnecke, who will 
succeed John W. DuVall. has been 
SMPTE eastern regional member- 
ship chairman for the past two 
years, 

Mr. Warnecke, who joined the 
SMPTE in 1949 as an active mem- 
ber, is Assistant Chief Engineer of 
the East Coast 
Picture Film Department, Eastman 


Kodak Company. Ie 


Division, Motion 


BUSINESS SCREEN MAGAZINE 


“ie 


“ie 


*<, 


BUSINESS SCREEN BOOKSHELF SERVICE 





Your Convenient Mail Order Source for Useful Audio-Visual Books and Guides 


BOOKS ON PRODUCTION TECHNIQUE: 


101 — American Cinematographer Hand Book and Reference 
Guide, by Jackson J. Rose. A convenient source ol the basic 
facts concerning photographic materials, methods and 
equipment. Eighth edition, 331 pages $5.00 


102 — Film and Its Techniques, by Raymond Spottiswor de. An 
encyclopedic treatment of the documentary film — from 
idea to script and through all the steps of production. Uni 
versity of California Press, 505 pages $7.50 


103 — 16mm Sound Motion Pictures, by W. H. Offenhauser, Jt 
A complete manual for the professional or amateur l6mm 
producer. Interscience Publishers, Inc., 565 pages $11.50 


104 — Painting with Light, by John Alton. A discussion of the 
technical and artistic aspects of lighting — what lights are 
used and where they are placed; how to make sure natural 
light is correct. The MacMillan Co., 191 pages $6.75 


105 — Handbook of Basic Motion-Picture Techniques, by Emil E 
Brodbeck. Basic know how for both amateurs and protes 
sionals. McGraw-Hill Book Company, Inc., 307 pages..$6.50 


106 — The Recording and Reproduction of Sound, by Oliver 
Read. A complete, authoritative discussion of audio in all 
its phases. Howard W. Sams & Co., Inc., 800 pages......$7.95 


107 — Stereo Realist Manual, by Willard D. Morgan, Henry M 
Lester and 14 leading 3-D experts. A complete manual of 
modern 35mm stereo photography illustrated with 3-D 
photos in color and black and white, A special viewer is 
included in the book. Morgan and Lester, 400 pages $6.00 


108 — The Technique of Film Editing, compiled by Kare! Reisz 
for the British Film Academy. A practical analysis of the 
problems of film editing by 10 experienced film makers 
a guide for film editors and TV directors. Farrar, Straus 
and Cudahy, 282 pages $7.50 


109 — Preparation and Use of Audio-Visual Aids, by Haas and 
Packer. Practical, step-by-step instructions on how to pre 
pare and use visual aids effectively, Prentice-Hall, Inc 
381 pages $6.05 


TELEVISION PLANNING AND PRODUCTION: 


201 — The Handbook of TV and Film Technique, by Charles W 
Curran. A non-technical production guide for executives 
covering film production costs, methods and processes 
Includes a section on the production of films for TV 
programs and commercials. Pellegrini and Cudahy, 120 
pages $5.00 


202 — Movies for TV, by John H. Battison. A comprehensive 
technical guide to the use of films in television program 
ming. Covers the basic principles of the medium, equip 
ment, program planning. Macmillan Co., 376 pages....$5.00 


203 — Color Television Standards, edited by Donald G. Fink. A 
digest of the National Television System Committee's ree 
ords on color television. McGraw Hill Book Company, Inc 
920 pages $8.50 

204 — The Television Commercial, by Harry Wayne McMahan 
A practical manual on television advertising. Shows how to 
create better commercials, both from the advertising and 
film production viewpoints, Hastings House, 175 pages 

$6.50 

206 — Staging TV Programs and Commercials, by Robert | 
Wade. A handbook aimed to help in solving the physical 
production problems of “live” television programming 
Hastings House, 210 pages $6.50 


207 — Audio Control Handbook, by Robert S. Oringel. A com 
plete, authoritative handbook on audio control in all types 
of broadcasting. Hastings House, 141 pages $6.50 





GENERAL REFERENCE BOOK: 


301 — The Dollars and Sense of Business Films, by the Films 
Steering Committee of the ALN A. An analysis of the actual 
cost and circulation records of 157 nportant business firms 
Association of National Advertisers, 128 pages $2.00 


AUDIO-VISUAL METHODS & MATERIALS: 


401 — Audio-Visual Methods in Teaching — Revised Edition, by 
Edgar Dale. A review of the Audio-Visual field, both its 
theory and practice. Colorfully illustrated. The Dryden 
Press, 520 pages $6.25 

403 — Audio-Visual Aids to Instruction, by McKown & Roberts 


How to program audio-visual devices for education. Me 
Graw-Hill Book Co., 493 pages $4.75 


404 — The Audio-Visual Reader, edited by James S. Kinder and 
Fr. Dean McClusky. Philosophy, theory, research and audio 
visual instruction in teaching materials in the school sys 
tem. Wm. C, Brown Co., 378 pages $5.75 


405 — Audio-Visual Techniques, by Chandler & Cypher. A guide 
to enriching the curriculum with a wide variety of audio 
and visual materials, Noble and Noble, 252 pages _....$3.50 


PERIODICALS AND GUIDES: 


501 — Business Screen Magazine. The national journal of audio 
visual communications in business and industry. A full 
year's service, eight issues $3.00; two years $5.00 


502 — The Audio-Visual pian peor saoce Handbook. A two-color 


portfolio of ideas and pointers for presenting a better 


audio-visual program. Business Screen $1.00 


503 — The National Directory of Safety Films. A catalog of mor 
than 950 subjects including 1956 additions, National Salety 
Council $1.00 


504 — Guide to Films & Uses by Sales Executives, Forty-five pages 
of text plus a complete sales training film list. National 
Federation of Sales Executives $3.00 


505 — Volume 11 of Business Screen. Eight full issues for 1950 
bound in one volume $7.50 


506 — Volume 12 of Business Screen. Eight full issues for: 1951 
bound in one volume $7.50 


507 — Volume 13 of Business Screen. Fight full issues for 1952 
bound in one volume $7.50 


508 — Volume 14 of Business Screen. Fight full issues for 195% 
bound in one volume $7.50 


509 — Volume 15 of Business Screen. Light full issues for 1954 
bound in one volume $7.50 


510 — Volume 16 of Business Screen. Eight full issues for 1955 
in attractive volume file case $7.50 


DETACH AND MAIL WITH YOUR CHECK TO 


BUSINESS SCREEN BOOKSHELF 
7064 SHERIDAN ROAD © CHICAGO 26, ILLINOIS 


Please ship the following (indicate by number) 


Total amount enclosed §$ 
Name 
Firm or School 
Address 


City Zone State 


BOOKS WILL BE SHIPPED POSTPAID IF CHECK ACCOMPANIES ORDER 
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By adopting the revolutionary 
35mm neg. pos. color process and its subsequent 
16mm reduction prints, the exacting demands of 


color TV and commercial films can now be 


met, AND WITH EASE TOO— 


Yes, 16mm reduction prints and prints from 
16mm internegative, can be made with color of 
such impressive fidelity that your production 
will benefit by its outstanding economy 


and remarkable quality. 


p 9: 


color service CO.., inc. 
115 W. 45th ST., NEW YORK, N. Y. 


Ju. 6-0$53 





TCHAIKOVSKY | 


~ ROMEO &JULIET 


CHARLES MUNCH - BOSTON SYMPHONY 
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y > 
From the sfage at Simphony Hall, Boston, to the homes of 
America, Tthaikovskyis immortal music is transported by the 


. *e ai ** 
magic of a “new orthophonic” high fidelity recording. 


“ 


To picture this drama of technology wedded to art... from the 
moment Charles Munch raises his baton mcmtiant alka me) mailc 


record to you, RCA Victor chose The Jam Handy Organization. 


The result is the 24-minute motion picture, “The Sound and 


* 


the Story,”* which entertains as it informs. 


~ 
For professional excellence and crelabiye skill in the making 


of visual presentations, call 








Enchanting beauty, dynamic action, captivating music, inspiring 
From the review. of {The Sound and the Story” by a panel of 
Mitistir atitiilatmatitie isis: ~ 





Call the office nearest you for . . . Dramatizations * Visualizations - Presentations * Motion Pictures * Slidefilms + Training Assistance 


NEW YORK 19 HOLLYWOOD 28 ~° DETROIT 11 DAYTON 2 CHICAGO 1 
1775 BROADWAY 1402 N. RIDGEWOOD PI 2821 E. GRAND BLVD 310 TALBOTT BLDG 230 N. MICHIGAN AVE. 





